ﬂ/‘h?e

Turizmrapory

TUROEFED TOURISM REPORT 2017

K

i
-

£
r &

44 Y

. g

M TUROFED /TURKIYE OTELCILER FEDERASYONU / TURKISH HOTELIERS FEDERATION



WMTUROFED TURIZM RAPORU / TOURISM REPORT

ICINDEKILER / TABLE OF CONTENTS

7

1. BOLUM: DUNYADA VE AVRUPA'DA TURiZM HAREKETLERININ GELiSiMi 4

CHAPTER 1: DEVELOPMENT OF TOURISM ACTIVITIES OF THE WORLD AND EUROPE 4

1.1.  DUNYADA VE AVRUPADA TURIZM HAREKETLERI 4

1.1. TOURISM ACTIVITIES OF THE WORLD AND EUROPE 4

1.1.1. Diinyada Turizm Hareketleri 4

1.1.1. Tourism Activitites of the World 4

1.1.2. Avrupa'da Turizm Hareketleri 11
1.1.2. Tourism Activities in Europe 11
1.1.3. Rusya Federasyonu Agisindan Turizm Hareketleri 14
1.1.3. Tourism Activities of the Russian Federation 14
1.1.4. Almanya Acisindan Turizm Hareketleri 16
1.1.4. Tourism Activivties of Germany 16
1.1.5. Ulkemiz Acisindan Turizm Hareketleri 18
1.1.5. Tourism Activities for Our Country 18
2. BOLUM: TORKIYE TURIZM VERILERI 20
CHAPTER 2: TOURISM DATA OF TURKEY 20
2.1. TURKIYE TURIZMININ SON 25 YILINA GENEL BAKIS 20
2.1.  GENERAL OVERVIEW OF TURKEY IN THE LAST 25 YEARS 20
22. TURKIYE VE DORT iLIN 2017 YILI OCAK-HAZIRANAYLARI VERILERI 22
2.2 THE DATA OF TURKEY AND FOUR PROVINCES FROM JANUARY TO JUNE 2017 22
23.  MILLIYETLERINE GORE ISTANBUL'A GELEN YABANCILAR (OCAK-HAZIRAN 2017) 27
2.3.  THE FOREIGN VISITORS OF ISTANBUL ACCORDING TO THEIR NATIONALITIES (JANUARY-JUNE 2017) 27
2.3.1. Istanbul'a Gelen Yabanci Ziyaretci Verilerinin incelenmesi (Ocak - Haziran 2016/2017) 27
2.3.1. Analysis of the Data of Foreign Visitors of Istanbul (January - June 2016/2017) 27
2.3.2. Antalya'va Gelen Yabanci Ziyaretgilerin Milliyetlere ve Yillara Gore Dagilimi (Ocak-Haziran 2017) 32
2.3.2 Distribution of foreign visitors coming to Antalya in terms of nationalities and years (January-june) 32
2.3.3. Mugla'ya Gelen Yabanci Ziyaretgilerin Milliyetlere ve Yillara Gére Dagilimi (Ocak-Haziran 2017) 34
2.3.3. Distribution of Foreign Visitors Coming to Mugla in Terms of Nationalities and Years (January-june 2017) 34
2.3.4. izmire Gelen Yabana Ziyaretcilerin Milliyetlere ve Yillara Gore Dagilimi (Ocak-Haziran) 38
2.3.4. Distribution of Foreign Visitors of izmir in Terms of Nationalities and Years (January-July) 38
2.35. Vurticinde ikamet Edenlere iliskin Seyahat Verileri 43
2.3.5 The Travel Data of Domestic Residents 43
3. BOLUM: TORKIYE TURIZM GELIR VE GIDERLERI 45
CHAPTER 3: THE TOURISM REVENUES AND EXPENSES OF TURKEY 45
31.  TURKIYE TURIZM GELIRLERI (2013-2017) 45
3.1.  TOURISM REVENUES OF TURKEY (2013-2017) 45
3.2, TURKIYE TURIZM GIDERLERI VE DEGISIM ORANLARI (2014- 2017) 47
32, THE TOURISM EXPENSES OF TURKEY AND CHANGE RATES (2014-2017) 47




MTUROFED TURIZM RAPORU / TOURISM REPORT

TUROFED / TUROFED - . . . . . R .
. . 4, BOLUM: 2017 YILINDA TURKIYE'DE VERILEN TURiZM TESVIKLERI VE iLLER iTIBARIYLE TESIS
Turizm Raporu / Tourism Report
Yil / Year: 7, Sayi / Issue: 12 SAYILARINDA SON DURUM 48
CHAPTER 4:THE TOURISM INCENTIVES PROVIDED IN TURKEY DURING 2017 AND THE FINAL STATUS OF NUMBER OF
Sahibi / Owner TOURISM FACILITIES AS OF PROVINCES 48
TUROFED Adina
On behalf of TUROFED 5. BOLUM: TURKIYE'DE EKOTURIZM: YESIL YILDIZLI VE MAVi BAYRAKLI TESISLER 50
Osman AYIK CHAPTER 5: ECO-TOURISM IN TURKEY: THE FACILITIES WITH GREENSTAR AND BLUE FLAG 50
51.  TURKIYEDE YESIL YILDIZLI OTELLERDE SON DURUM 50
Yayin Kurulu 51.  THE LATEST STATUS OF GREEN-STAR HOTELS IN TURKEY 50
Prof. Dr. A. Akin Aksu 5.2.  TURKIYE VE DUNYADAKI MAVi BAYRAKLI TESIS VERILERI 51
Prof, Dr. Mustafa Giilmez 5.2.  THE DATA OF BLUE FLAG FACILITIES IN TURKEY AND THE WORLD 51
Yrd.Doc. Dr. Ozlem Giizel
6. BOLUM: DUNYADA VE AVRUPA'DA KONGRE TURIZMININ GELiSiMi 55
Yayin Koordinatord CHAPTER 6: DEVELOPMENT OF CONGRESS TOURISM IN THE WORLD AND EUROPE 55
Editorial Coordinator
Necip BOZ 6. BOLUM: DUNYADA VE AVRUPA'DA KONGRE TURIZMININ GELISIMi 55
Coui CHAPTER 6: DEVELOPMENT OF CONGRESS TOURISM IN THE WORLD AND EUROPE 55
_evir
Transiation 7. BOLUM: KRUVAZIYER VE HAVAYOLU TURiZM VERILERI 58
Eda BOZOKLU ) )
CHAPTER 7.DATA OF CRUISE AND AIRLINE TOURISM 58
) ‘ 7.1.  DUNYADA VE AVRUPADA KRUVAZIYER TURIZMi 58
Sanat Yonetmeni
Art Director 7.1 FRUISEI TOURISM IN THE \/\IOR.LD AND IN EUROPE 58
Bahar SINEMCE 7.2.  ULKEMiZDE KRUVAZIYER TURIZMi 60
7.2, CRUISE TOURISM IN OUR COUNTRY 60
Tasanm Uygulama
Design Application 8. BOLUM: TURKIYE GENELI HAVALIMANLARI UCAK, YOLCU VE YUK TRAFIGI iSTATISTIKLERI 61
Yediiletisim CHAPTER 8: THE FLIGHT, PASSENGER AND CARGO TRAFFIC STATISTICS OF THE AIRFIELDS OF TURKEY 61
Yazisma Adresi 9. BOLUM: TURKiYE'DE SON YiRMi YILDA KULTUR VE TURiZM BAKANLIGINDAN BELGELi KONAKLAMA
Correspondence Address TESISLERININ GELiSiMi 69
JW Marriott Ankara Otel, CHAPTER 9: DEVELOPMENT OF ACCOMODATION FACILITITES WHICH CERTIFICATED BY THE MINISTRY OF CULTURE AND
Kizilirmak Mah. Muhsin TOURISM IN THE LAST TWENTY YEARS IN TURKEY 69
Yazicioglu Cad. No: 1 Ofis 34-35 91, TURKIYEDE YIRMi YILDA KONAKLAMA TESISLERININ GELISIM SEYRI 69
toz0 Cankaya / Ankara 91.  DEVELOPMENT OF ACCOMODATIPN FACILITITES IN TURKEY IN TWENTY YEARS 69
:e'k : +28 i; ;:; ;8 25 10.  BOLUM: SAGLIK TURIZMINDE GELISMELER 75
akKs ot
, CHAPTER 10: DEVELOPMENTS IN HEALTH TOURISM 75
e-posta :info@turofed.org.tr . . o
10.1. DUNYADA SAGLIK TURIZMi 75
" ‘ ‘ 101  HEALTH TOURISM IN THE WORLD 75
TUROFED Turizm Raporu, Akdeniz 3 , i o
o A 10.2.  ULKEMiZDE SAGLIK TURIZMi 85
Universitesi Turizm Fakultesi Yayin
KUrUIU tarafindan hazianmisti 10.2. HEALTH TOURISM IN OUR COUNTRY 85
TUROFED Tourism Report has 11.  BOLUM GOLF TURIzMi 92
been prepared by the Press CHAPTER 11: GOLF TOURISM 92
Committee of Akdeniz University
Tourism Faculty KAYNAKCA 96
SOURCES 96




WMTUROFED

TURIZM RAPORU / TOURISM REPORT

1. BOLUM: DUNYADA VE AVRUPA'DA TURIZM HAREKETLERININ GELISIMi
CHAPTER 1: DEVELOPMENT OF TOURISM ACTIVITIES OF THE WORLD AND EUROPE

1.1. DUNYADA VE AVRUPA'DA TURIZM HAREKETLERI
1.1. TOURISM ACTIVITIES OF THE WORLD AND EUROPE

1.1.1. Dunyada Turizm Hareketleri
1.1.1. Tourism Activitites of the World

2016 vyilinda uluslararasi turizm hareketleri glvenlikle
ilgili tim yasanan sikintilara ragmen artis gostermis ve
2009 yilindan bu yana birbirini takip eden 7 yil boyunca
surdurdlebilir gelisme yasanmistir.2016 yilinda uluslararasi
turizm hareketleri % 3.9 artarak 1 milyar 235 milyon kisiye
ulasmistir  (http://www.pwc.com/gx/en/hospitality-leisure/
assets/european-hotels-forecast-report-2017-2018-web.
pdf:Erisimtarihi:13.06.2017). Dinya genelinde turizm
endlstrisinde 2017 yili ve sonrasi acisindan etkileyici bir
donem beklenmektedir. Turizm endistrisindeki tim aktorler
Amerika Birlesik Devletleri'ndeki yeni Trump yonetiminin
alacagini kararlarin dinya ticaretine olasi etkileri Gzerine
odaklanmakta, ayrica Brexit etkisinin Avrupa Birligi ve
ingiltere arasindaki iliskileri ne diizeyde yénlendirecegini
tartismaktadirlar.  Tim bu belirsizliklere ragmen 2017
yili icin kilresel turizm hareketlerinde gelisme trendinin
devam etmesi beklenmektedir. Trump yonetiminin Amerika
Birlesik Devletleri'nin isbirligi yaptigl taraflarla / (lkelerle
olan iliskilerde artan oranda korumaci yaklasiminin
taraflar arasindaki ikili havayolu ve agik saha anlasmalarini
etkilemesi beklenmektedir. Brexit kararinin uygulanmasinin
zaman almasi beklenmekle birlikte 6zellikle havayolu,
vize ve calisma izinleri acisindan Avrupa Birligi Gyeleri ve
ingiltere arasindakianlasmalarin nasil bir seyir izleyecegi ve
belirsizliklerin nasil ¢6zlilecegi merakla beklenmektedir. 2017
yilinda petrol fiyatlarinin az da olsa artmasi beklentisine
karsilik ulastirma endUstrisinde yolcu sayisinda artis tahmin
edilmektedir. Bu durumun o6zellikle hava, demir ve deniz
yoluyla seyahatlere olan talepteki silrekli artistan dolayi
oldugu ifade edilebilir. Kruvaziyer turizminde Cin ve diger
Asya Ulkelerinin artan talepleribuna érnek olarak verilebilir
(http://europe.etbtravelnews.global/311739/tourism-
trends-watch-2017;ErisimTarihi;:13.06.2017).

Birlesmis Milletler Diinya Turizm Orgiiti (UNWTO) 2017
yiinda tdm bdlgeler icin blylime beklentisine sahiptir.
Bu baglamda en fazla blyimenin Asya ve Pasifik bolgesi
ile Afrika kitasinda olacagl (% 5-6 dolaylarinda blyime)
tahmin edilmektedir. En az biylimenin ise % 2-3 dlizeyinde
olmak Uzere Avrupa kitasinda olmasi projekte edilmektedir.
Birlesmis Milletler Diinya Turizm Orgitii'niin 2017 kitalar
ve bolgeler icin buytme beklentisi ve 2016 yilinda seyahat
eden turist sayilar su sekilde gosterilebilir;

Although all the problems on security issues, international
tourism activities have increased in 2016 and during the 7
consecutive years after 2009, there have been sustainable
developments. In 2016 international tourism activities
has increased 3,9% and reached 1 billion and 235 million
people. (http://www.pwc.com/gx/en/hospitality-leisure/
assets/european-hotels-forecast-report-2017-2018-web.
pdf:€Erisimtarihi:13.06.2017). In worldwide tourism industry,
an effective period is being waited for 2017 and after. All
actors in tourism industry are focusing on possible effects
of the decisions of new Trump management to the world
trade and discussing about how Brexit will effect to relations
between European Union and England. Despite all these
uncertainties, it is expected for 2017 that the development
trends on global tourism activities will continue. And it is also
expected that increasingly protective approach of Trump
management to the parties/countries which United States of
America is in cooperation with, will affect the bilateral airway
and open space agreements between them. It is anticipated
that implementation of Brexit decision will take time but there
is also a huge worry about how the agreements between
European Union countries and England will last and how the
ambiguities will be solved particularly interms of airlines,
visas and work permits. In 2017, in spite of the expectation
about even a little increase in oil prices, it is predicted that
number of passengers will increae in transportation industry.
It can be state that this situation caused from especially
constant increase in demand of travel by airway, railway
and seaway. Increasing demand of China and other Asian
countires in cruise tourism can be shown as an example of
this. (http://europe.etbtravelnews.global/311739/tourism-
trends-watch-201 7:ErisimTarihi:13.06.2017).

United Nations World Tourism Organization (UNWTQO), has
an expectation of growth for all regions in 2017. In this
context, it is expected that the biggest growth will be on
Asia - Pacific Region and Africa and the fewest will be on
Europe as 2-3%. Growth expectation of United Nations World
Tourism Organization for continents and regions in 2017 and
the number of tourists in 2016 can be shown as;
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Tablo 1: Birlesmis Milletler Diinya Turizm Orgiitii 2017 Biiy(ime Beklentisi ve Turist Sayilari / Table 1: 2017 Growth Expectations
of the United Nations World Tourism Organization and the Number of Tourists

Bolgeler Turist sayisi (Milyon) (%) 2017 Beklentisi
Region Number of tourists (Million) 2017 Expectations
Avrupa/Europe 615 50 % +2-3

Asya ve Pasifik/Asia-Pacific | 309 25 % + 5-6
Amerika/America 200 16 % + 4-5
Afrika/Africa 58 5 % + 5-6

Orta Dogu/Middle East 54 4 % + 2-5

Diinya Geneli/Worldwide 1.236 100 % + 3-4

Kaynak: Birlesmis Milletler Diinya Turizm Orgiitii (UNWTO) World TourismBarometer, cilt 15, Mart 2017, 5.9./ www.wttc.org 09/07/2017
Source: United Nations World Tourism Organization (UNWTO) World Tourism Barometer, volume 15, Mach 2017, p.9./ www.wttc.org 09/07/2017

Dinya Seyahat ve Turizm Konseyi 2017 Raporuna gore
2016 yihinda Ulkemizde seyahat ve turizm endustrisinin
gayri safi hasilaya katkisi % 4.1 dolayinda gerceklesirken bu
oranin 2017 yilinda % 2 dolayinda artmasi beklenmektedir.
2017-2027 doéneminde ise artisin % 4.9 dolayinda olacagi
tahmin edilmektedir. istihdam toplami acisindan seyahat
ve turizm endustrisinin % 12.5 dolayinda (495.000 is)
olan katkisinin 2027 yilinda yaklasik olarak % 5.1'lik artis
gosterecegi (797.000 is) tahmin edilmektedir. 2016 yilinda
toplam ihracatin % 14.2'sini olusturan seyahat ve turizm
endustrisinin Glkemizde 2017 yili icin % 0.7 ve 2017-
2027 donemi icin ise % 6.5 dolayinda artis gostermesi
beklenmektedir (World Travel & Tourism Council, Travel
& Tourism Economic Impact 2017 Turkey, s.1). 2016 yili
itibariyle seyahat ve turizm endustrisinin gayri safi hasila
icerisindeki payinin % 84.1'ini tatil turizmi, % 15.9 ‘unu
is turizmi harcamalarn olusturmaktadir. 2017 il icin tatil
turizminin payinin %1 ve 2027 yilinda ise % 4.4 dolayinda
artmasi beklenmekte is turizminin payinin ise 2017
yilinda % 7.9 ve 2027 yilinda ise % 4.4 dolayinda artmasi
tahmin edilmektedir. 2016 yilinda dogrudan seyahat ve
turizm harcamalarinin % 50'si ic turizm hareketleriyle ilgili
olurken, 2017 yilinda bu oranin % 3.7 ve 2027 yilinda % 2.7
dizeyinde artmasi beklenmektedir (World Travel & Tourism
Council, Travel & Tourism Economic Impact 2017 Turkey, s.6).

Uluslararasi  turizm  hareketleri acisindan  dlnyada
blylmenin ve degisimin yasandigl bir doneme girilmistir.
Ornegin  Amerika Birlesik Devletlerinde tilketicilerin
glvenlerinin tekrar kazanilmasi ve harcama guglerinin de
artmasi sonrasinda gayri safi hasilanin da 6tesinde tatil
harcamalarinda yasanan artislarin 2017 yilinda da devam
etmesi beklenmektedir. Marriott, Hilton ve Intercontinental
gibi bulylk otel zincirleri 2016 yilinda doluluk oranlari
ve fiyatlar yoninden elde ettikleri basarilarinin devam
edecegini, hatta ortalama ginlik fiyatlar, odabasina gelir
gibi diger performans gostergeleri acisindan da gérinimuan
olumlu olacagini belirtmektedirler. 2017 yilinda otelcileri
zorlayabilecek en 6nemli konulardan bir tanesi 6zel online
taleplerinde surdurilebilir blyimeyi saglamak olacaktir.
Otelcilerin bu degisime hazirlikli olmalari ve gelen taleplere
uygun arzi uzun sure surdarebilmeleri gerekebilecektir.

According to 2017 World Travel and Tourism Council
Report, while contribution of travel and tourism industry to
gross national product was 4,1%, it is estimated that this
rate will be 2% in 2017 and will be 4,9% in the period of
2017-2027. For total employment, contribution of travel
and tourism industry is approximately 12,5% (495.000)
now and it is predicted that this rate will be increase
51% (797.000).It is expected that in 2016 travel and
tourism industry which constituted 14.2% of total export
will increase approximately 6,5%. (World Travel & Tourism
Council, Travel & Tourism Economic Impact 2017 Turkey,
s.1). In 2016, 84,1% of share of travel and tourism industry
in gross national product was holiday tourism, and 15,9% of
it was tourism expenditures. It is predicted that the share of
holiday tourism will increase 1% in 2017 and approximately
4,4% in 2027, the share of bussines tourism will increase
7,9% in 2017 and approximately 4,4% in 2027. In 2016,
while 50% of direct travel and tourism expenditures was
related domestic tourism activities, it is expected that this
rate will increase 3,7% in 2017 and 2,7% in 2027. (World
Travel & Tourism Council, Travel & Tourism Economic Impact
2017 Turkey, p.6).

In terms of international tourism activities, world is in a
period that there is growth and change. For example, in
United States of America after the regaining confidence
of consumers and increasing their expenditure power, it is
expected that increasing of holiday expenditures will last
in 2017 beyond the gross national product. Big hotel chains
like Marriott, Hilton and Intercontinental indicated that
their successes in occupancy rates and prices will continue,
even outlook will be positive in performance indicators like
average daily prices, income from per room. In 2017, one of
the most important issues which hoteliers can challenge will
be providing sustainable growth on special online demand.
Hoteliers should be prepared to this change and can last the
proper supply to demands. In 2017 tourists will enjoy being
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2017 yilinda turistler gercek anlamda mobil olabilmenin
keyfini yasayacaklardir. Simdiye kadar otelciler ve havayolu
sirketleri temel dlizeyde Griin ve hizmet sunma tecribesini
elde etmislerdir. Ancak bu yildan itibaren teknolojideki son
gelismelerle birlikte daha hizh bilgi isleme s6zkonusu olup,
seyahat ve konaklamayla ilgili yasanan sorunlarin étesine
gecmek mimkin gorinmektedir (http://www?2.deloitte.com/
us/en/pages/consumer-business/articles/travel-hospitality-
industry-outlook.html: Erisimtarihi: 13.06.2017).

Seyahat ve turizm endUstrisi diinyada ekonomik gelismede
ve istihdam saglamada ana bilesenlerdendir. 2016 yilinda
seyahat ve turizm endUstrisi dinya genelinde dogrudan
2.3 trilyon Amerikan Dolan katkida bulunmus ve 109
milyon kisiye is saglamistir. Dolayh ve uyarimis katkisi da
dikkate alindiginda enddstrinin katkisi 7.6 trilyon Amerikan
Dolarini ve sagladigi is imkani da 292 milyonu bulmaktadir.
Diger bir ifadeyle seyahat ve turizm endistrisi diinya gayri
safi hasilasinin % 10.2'sine ve her 10 is'ten 1l'ine denk
gelmektedir. 2016 yih verilerine gore tatil amacli seyahatler
% 76.8 ve is amacl seyahatler ise % 23.2 seviyesinde
gerceklesmistir. ic turizm hareketleri gayri safi hasilanin %
72'sini olusturmaktadir. Seyahat ve turizm endistrisi diinya
toplam ihracatinin % 6.6'sini ve diinya hizmet ihracatinin
da % 30'unu olusturmaktadir. 2017 yihinda seyahat ve
turizm enddistrisinin diinya ekonomisine katkisinin % 3.5
dizeyinde artmasi beklenmektedir. Amerikan Dolarindaki
artisin  devam etmesi durumunda Amerika Birlesik
Devletlerinden yurtdisina yapilacak seyahatlerde % 5.4'lik
artis beklenmektedir. Bu durumdan Kanada, Meksika,
Karayipler ve Akdeniz destinasyonlarinin faydalanacagi
tahmin edilmektedir. Takip eden 7 yil % 20'nin lzerinde
yillik bdyime yasayan Cin'in 2017 vilinda % 12 dizeyinde
biiylime gerceklestirmesi beklenmektedir. ingiliz Sterlininde
yasanan deger kaybi sonrasinda 2017 vyili acisindan
ingiltere’den yurtdisina seyahatlerde énemli élcide azalma
beklenmektedir.2016 yilinda % 8 olarak gerceklesen seyahat
ve turizm harcamalarinin 2017 yilinda % 4.2 seviyesinde
gerceklesmesi beklenmektedir. Bu durum yakin mesafe
acisindan Avrupa Ulkelerini ve uzak mesafeli seyahatler
acisindan ise Amerika Birlesik Devletlerini etkileyecektir.
(http://www.wttc.org/-/media/files/reports/economic-
impact-research/2017-documents/global-economic-impact-
and-issues-2017.pdf:Erisimtarihi:13.06.2017).

mobile in real sense. Up to now, hoteliers and airlines have
gained experience in providing basic level of products and
services. But, from this year, in parallel with the developments
on technology, faster data processing is available and it
is possible that overcome the problems about travel and
accommodation.  (http://wwwZ.deloitte.com/us/en/pages/
consumer-business/articles/travel-hospitality-industry-
outlook.html.Erisimtarihi:13.06.2017).

Travel and tourism industry are basic components on
economic development and providing employement in the
world. In 2016, travel and tourism industry contributed
directly 2.3 trillion United States Dollars to general world and
provided job for 109 million people. When its indirect and
induced contribution took in consideration, total contribution
of industry is 7,6 trillion US Dollars and employment is
nearly 292 million. In other words, travel and tourism
industry coming up to 10.2% of world gross national product
and 1 out of every 10 jobs. According to 2016 data, travels
for holiday were 76.8% and business travels were 23.2%.
Domestic travel activities are 72% of grass national product.
Travel and tourism industry is 6.6% of total export and 30%
of world service export. It is expected that contribution of
travel and tourism industry to world economy will increase
as 3.5%. In case of increasing in US Dollars will continue,
travels from the United States of America to foreign countries
will increase. In that situation, it is predicted that Canada,
Mexica, Caribbean and Mediterranean will take advantage
of this. China which experienced annual 20% growth during
following 7 years will show nearly 12% increase. It is also
predicted that after the depreciation of British pound, travels
from England will decrease significantly. It is expected that
travel and tourism expenditures which has been 8% in 2016
willbe 4.2%in 201 7. This can affect the European countries in
close distance and United States of America in long distance.
(http://www.wttc.org/-/media/files/reports/economic-
impact-research/201 7-documents/global-economic-impact-
and-issues-2017.pdf:Erisimtarihi:13.06.2017).
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2017 wyili acisindan diinyada seyahat ve turizm endUstrisinde Predictions of growth on world travel and tourism industry
beklenen blylime tahminleri bolgelere gére su sekildedir according to regions for 2017 are as in the following (World
(World Travel &Tourism Council, Travel &Tourism Economic Travel & Tourism Council, Travel & Tourism Economic Impact

Impact 2017 European Union LCU, s.9);

2017 European Union LCU, s.9);

Tablo 2: Seyahat ve Turizm Endiistrisinin Gayri Safi Hasilaya Dogrudan Katkisi
Table 2: Direct Contribution of Travel and Tourism Industry on Gross National Product

Seyahat ve Turizm Endiistrisinin Gayri Safi Hasilaya Dogrudan Katkisi | 2017 Biiyime Yiizdesi
Direct Contribution of Travel and Tourism Industry on Gross National | 2017 Growth %
Product

Gliney Dogu Asya / South East Asia 7.3

Glney Asya / South Asia 6.6

Kuzey Dogu Asya / North East Asia 5.9

Orta Dogu / Middle East 4.5

Sahra Alti Afrika / Sun Saharan Africa 4.4

Karayipler / Carribeans 4

Okyanusya Bolgesi / Oceania 3.9

Avrupa Birligi / European Union 2.9

Merkez Asya / Central Asia 2.9

Kuzey Amerika / North America 2.7

Kuzey Afrika / North Africa 2.6

Avrupa Diger / Europe Other 2.1

Latin Amerika / Latin America 2

Kaynak:World Travel & TourismCouncil, Travel & TourismEconomiclmpact 2017 EuropeanUnion LCU, s.9.
Source:World Travel & TourismCouncil, Travel & TourismEconomiclmpact 2017 EuropeanUnion LCU, s.9..

Tablo 3: Seyahat ve Turizm Endiistrisinin istihdama Dogrudan Katkisi

Table 3: Direct Contribution of Travel and Tourism Industry on Employment

Seyahat ve Turizm Endiistrisinin istihdama Dogrudan Katkisi 2017 Biiyiime Yiizdesi
Direct Contribution of Travel and Tourism Industry on Employment 2017 Growth %
Gliney Dogu Asya / South East Asia 4.1

Sahra Alt Afrika / Sub Saharan Africa 3.8

Karayipler / Carribeans 3.2

Latin Amerika / Latin America 3.1

Merkez Asya / Central Asia 2.9

Avrupa Birligi / European Union 2.8

Glney Asya / South Asia 2.2

Orta Dogu / Middle East 21

Kuzey Amerika / North America 1.7

Kuzey Dogu Asya / North East Asia 1

Avrupa Diger / Europe Other 0.7

Kuzey Afrika / North Africa -2.9

Okyanusya Bolgesi / Oceania -3.3

Kaynak:World Travel &TourismCouncil, Travel & TourismEconomiclmpact 2017 EuropeanUnion LCU, s.9.
Source: :World Travel &TourismCouncil, Travel & TourismEconomiclmpact 2017 EuropeanUnion LCU, s.9.
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Tablo 4: Seyahat ve Turizm Endiistrisinin Toplam Sermayeye Katkisi
Table 4: Contribution of Travel and Tourism Industry on Total Capital

Seyahat ve Turizm Endiistrisinin Toplam Sermayeye Katkisi 2017 Biiyiime Yiizdesi
Contribution of Travel and Tourism Industry on Total Capital 2017 Growth %
Orta Dogu / Middle East 7.2

Kuzey Dogu Asya / North East Asia 6

Kuzey Afrika /North Africa 5.4

Glney Asya / South Asia 5

Merkez Asya / Central Asia 4.7

Glney Dogu Asya / South East Asia 4

Latin Amerika / Latin America 3.5

Avrupa Birligi / European Union 3.5

Kuzey Amerika / North America 2.6

Karayipler / Carribeans 2.5

Okyanusya Bélgesi / Oceania 2

Avrupa Diger / Europe Other 1.9

Sahra Alti Afrika/ Sub Saharan Africa 0.7

Kaynak:World Travel & TourismCouncil, Travel & TourismEconomicimpact 2017 EuropeanUnion LCU, s.9.
Source:World Travel &TourismCouncil, Travel & TourismEconomiclmpact 2017 EuropeanUnion LCU, s.9.

Uluslararasi turizm hareketleri acisindan 2017 yilinda bazi
gelismelerin takip edilmesi dnemli olabilecektir. Ornegin Cin
ve Hindistan gibi gelisen pazarlardaki performans ile Rusya ve
Brezilya'nin bu yilki performanslari endistrinin yilsonundaki
konumunu etkileyebilecektir. Ayrica her ne kadar 2015 ve
2016 yillarina nazaran ekonomik acidan dinya genelinde
sikintili bir durum gériinmese de olasi ekonomik veya jeopolitik
bir krizin birtakim maliyetleri olabilecektir. Paris, istanbul ve
Briiksel orneklerinde oldugu gibi yasanan terdr saldirlari,
Asya, Orta Dogu ve Afrika'daki buyik terér olaylar, multeci
sorunlari ve kiresel salgin hastaliklar her zaman icin seyahat
ve turizm endustrisinin gelisimine en blyuk darbeyi vuran
olasi riskler arasindadir (http://www.vdr-service.de/fileadmin/
der-verband/fachthemen/studien/cwt-gbta_global-travel-
price-outlook-2017_engl.pdf:Erisimtarihi:13.06.2017).

Uluslararasi diizeyde yir(tllen seyahat ve turizm rekabetcilik
raporuna gére 2017 yilinda en basarili (g Ulke; ispanya, Fransa
ve Almanya'dir. Bu Ulkeler seyahat ve turizm adina en uygun
ortami saglayan, dogal ve kiltlrel degerlere énem veren
ve kendilerini ziyaret eden turistlere unutulmaz deneyimler
yasatan Ulkelerdir. 2017 yili seyahat ve turizm rekabetcilik
raporuna gore en basarili 10 llke ise su sekildedir (http://www.
weforum.org/agenda/2017/04/which-are-the-most-tourist-
friendly-countries/:erisimtarihi:13.06.2017);

It can be important that following some developments
in international tourism activities in 2017. For instance,
performance in developing markets like China and India and
Russia and Brazil's this year performances can affect the year
end position of industry. Although there are no bad situations
in compare to 2015 and 2016, some possible economic or
geopolitics crises can cause some costs. Like in Paris, [stanbul
and Brussel examples, terrorist attacks, big terrorist incidents
in Asia, Middle East and Africa, refugee issues and global
epidemics are always possible risks for the development
of travel and tourism industry. (http://www.vdr-service.de/
fileadmin/der-verband/fachthemen/studien/cwt-gbta_global-
travel-price-outlook-2017_engl.pdf:Erisimtarihi:13.06.2017).

According to international travel and tourism competitiveness
report, the most successful countries of 2017 are Spain,
France and Germany. These countries are providing the most
available environment, giving importance to natural and
cultural values and providing unforgettable memories to theis
guests. Accordign to report the most successful countries are
as in the following;
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Tablo 5: Seyahat ve Turizm Rekabetgiliginde ilk 10 Ulke (2017)
Table 5: The First Top 10 Country in Travel and Tourism Competitiveness (2017)

Countries

Ulkeler Kiiresel Siralama
Global Ranking

ispanya / Spain

Fransa / France

Almanya / Germany

Japonya / Japan

ingiltere / England

ABD / USA

Avustralya / Australia

italya / Italy

Wl |IN|Jojlun | |lWIN|F

Kanada / Canada

[y
o

isvigre / Switzerland

Kaynak:http://www.weforum.org/agenda/2017/04/which-are-the-most-tourist-friendly-countries/:erisimtarihi:13.06.2017
Source: http.//www.weforum.org/agenda/201 7/04/which-are-the-most-tourist-friendly-countries/:access date: 13.06.2017

Rekabetcilik raporu sonuglari genel olarak degerlendirildiginde
Avrupa ve Avrasya'’nin yine tim gostergeler acisindan
en glcli oldugu, bu durumunda ozellikle sahip olunan
kiltirel degerlerden, turizm acisindan cok iyi konumdaki alt
yapilarindan, uluslararasi imkanlara acik olmalarindan, Bati ve
Glney Avrupa'da yasanan birtakim givenlikle ilgili sorunlara
ragmen hala glvenli olarak algilanmalarindan kaynaklandig
ifade edilebiliricinde (lkemizin de yeraldigi Gliney Avrupa
bolgesinin  rekabetcilik siralamasi  su  sekildedir(http://
www3.weforum.org/docs/WEF_TTCR_2017_web_0401.pdf;
Erisimtarihi:13.06.2017);

Tablo 6: Giiney Avrupa (Seyahat ve Turizm Rekabetcilik Raporu 2017)
Table 6: South Europe (Travel and Tourism Competitiveness Report 2017)

When the results of competitiveness report evaluated as general, it
can be indicated that Europe and Eurasia are the most powerful in
all indicators, and this is caused from their cultural values, very good
infrastructure for tourism, being open to international opportunities
and in spite of some security problems in East and South Europe
they still seen as secure. Competitiveness ranking of South Europe
region which also includes out country is as in the following
(http://www3.weforum.org/docs/WEF_TTCR_2017_web_0401.pdf:
Erisimtarihi:13.06.2017);

Ulkeler Kiiresel Siralama
Countries Global Ranking
ispanya/ Spain 1

italya/ Italy 8

Portekiz/ Portugal 14

Yunanistan/ Greece 24

Hirvatistan/ Croatia 32

Malta/ Malta 36

Turkiye/ Turkey 44

G. Kibris / South Cyprus 52

Kaynak:http://www3.weforum.org/docs/WEF_TTCR_2017_web_0401.pdf:Erisimtarihi:13.06.2017
Source: http://www3.weforum.org/docs/WEF_TTCR_2017_web_0401.pdf:Access Date:13.06.2017

Seyahat ve turizm rekabetcilik raporunda en cok dikkat ceken
noktalar arasinda konunun gelismekte olan Glkeler agisindan
yillar itibariyle giderek daha fazla oranda 6nemsendigi, bu
baglamda d&zellikle Asya-Pasifik bdlgesinin énemli dlizeyde
gelisim gosterdigi gorilmektedir.Ekonomik acidan gelisim
saglandikca, uluslararasi talep artmakta bu da uluslararasi
konulara daha fazla acik olmayi ve konulari 6nemsemeyi
beraberinde getirmektedir. Ayrica rekabetcilik anlayisinin
gelismesi Ulkelerarasi sinirlandirmalari ve bireylerarasi duvarlari

One of the most remarkable points of the travel and tourism
competititveness report are the issue has become increasingly
important for developing countries over the years and in this context,
especially Asia- Pacific region has developed at significant level.
With the development of economy international demands increase
and this brings with being more open to international issues and
giving more importance to them. In addition, the development of
competitiveness removes international restrictions and inter-
personal walls and along with the forth industrial revolution,
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kaldirmakta, dordinci endlstriyel devrim ile birlikte
her (lke icin baglanti kurmak olmazsa olmaz bir durum
almaktadir. Tim bu gelismelere ragmen turizm ve seyahat
endustrisi  6zellikle sdrdurdlebilirlik noktasinda hala bazi
sikkintilar da yasamaktadir(http://www3.weforum.org/docs/
WEF_TTCR_2017_web_0401.pdf:Erisimtarihi:13.06.2017).
Rekabetcilik acisindan en iyi 10 (lkenin yanisira gecmis yillara
gore en cok ilerleme gosteren 15 (ilke de su sekilde verilebilir
(http://www.weforum.org/agenda/2017/04/which-are-the-
most-tourist-friendly-countries/:erisimtarihi:13.06.2017);

revolution, links become indispensable for each country. In
spite of all these developments, travel ans tourism industry
still has some problems especially in the point of sustainable.
(http://www3.weforum.org/docs/WEF_TTCR_2017_
web_0401.pdf:€Erisimtarihi:13.06.2017).

In terms of competitiveness, the top 10 countries as well as
the 15 countries that have made the most improved compared

to previous years can be given as follows.

Tablo 7: En Cok ilerleme Gosteren 15 Ulke (Seyahat ve Turizm Rekabetcilik Raporu 2017)
Table 7: The Most Developed 15 Countries (Travel And Tourism Competititveness Report2017)

Ulke Kiiresel Siralama Performans Degisimi Degisim
Country Global Ranking Performance Change Change
Japonya/ Japan 4 % 6.59 +5
Azerbeycan/ Azerbaijan 71 % 6.36 +13
Tacikistan/ Tajikistan 107 % 5.27 +12
Vietnam/ Vietnam 67 % 5.04 +8
israil/ Israel 61 % 5.03 +11
Cezayir/ Algeria 118 % 4.91 +5
Butan/ Butane 78 % 4.73 +9
Gabon/ Gabon 119 % 4.68 +5
Guiney Kore/ South Korea 19 % 4.53 +10
Misir/ Egypt 74 % 4.51 +9
Peru/ Peru 51 % 4.09 +7
Hindistan/ India 40 % 4.02 +12
Meksika/ Mexica 22 % 4.01 +8
Cad/ Chad 135 % 3.98 +6
Arnavutluk/ Albania 98 % 3.97 +8

Kaynak:http://www.weforum.org/agenda/2017/04/which-are-the-most-tourist-friendly-countries/:erisimtarihi:13.06.2017
Source: http://www.weforum.org/agenda/201 7/04/which-are-the-most-tourist-friendly-countries/:Access Date:13.06.2017

2017 il icin uluslararasi seyahatlere damga vurmasi beklenen
gelismelere Y kusagini (1980-2000 vyillar arasinda dogmus
olanlar), macera seyahatlerine katilanlar, yalniz seyahat eden
kadinlari, gastronomi turizmini, sorumluluk turizmini, mobil fotograf
cekimini, is ve tatil turizmini de ilave etmekte fayda bulunmaktadir.
Zira bu 6rneklerde yasanacak degisimler uluslararasi seyahat trend
ve profillerinin degisimine de 6nemli dlclide etki edeceklerdir. Y
kusagi seyahat tercihlerinde karar verici konumda olmak istemekte,
yeni yilin trendlerini takip etmekte ve istediklerini elde etmede
hic de utangac davranmamaktadirlar. fayda bulunmaktadir. Zira
bu orneklerde yasanacak degisimler uluslararasi seyahat trend
ve profillerinin degisimine de 6nemli dlciide etki edeceklerdir. Y
kusagi seyahat tercihlerinde karar verici konumda olmak istemekte,
yeni yilin trendlerini takip etmekte ve istediklerini elde etmede
hic de utangac davranmamaktadirlar. Seyahatlerini planlarken
online olarak arastirma yapmakta ve ulasabildikleri tim imkanlari
degerlendirmektedirler. Macera seyahatlerine katilanlar 6zellikle

It is beneficial that add the Y generation ( those born between
1980- 2000), adventure travelers, alone women travelers,
gastronomy tourism, responsible tourism, mobile photography,
business and holiday tourism to the developments which are
expected to mark international travels for 2017. Because,
changing on these examples will have significant impact on the
change of international travel trends and profiles. Y line wants
to be decision maker for travel preferences, following new year

trends and they arne not shy about getting their requests.
They are making online search while they are planning their
travels and they are evaluating all the opportunities they
can reach. Adventure travelers are interested in especially

safari in Africa, swimming with sharks in Mexica or Australia

10
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Afrika'da safari, Meksika veya Avustralya'da kdpekbaliklariyla
ylizme veya isvicre Alplerinde doga yrlyisleriyle
ilgilenmektedirler. Ote yandan seyahat kararlarinin % 80'i
ister evli, ister bekar veya isterse bosanmis olsunlar kadinlar
tarafindan alinmaktadir. Dolayisiyla seyahat endUstrisi
kadinlar tarafindan yénlendirilmektedir. Glnidmuzde kadinlar
cesur, bagimsiz, yeni ve kesfedilmemis seyleri deneyimlemek
istemekte ve buna gore seyahat icin yore, nasil gidilecegini
ve tek gidilip gidilmeyecegini belirlemektedirler. TGm bunlarin
disinda gastronomi turizmi de son zamanlarda uzmanlarin
oldukca dikkatini ceker hale gelmistir. Gastronomi deneyiminin
bolgesinin kultirlyle oldukca siki bir iliskisi bulunmaktadir.
Bircok turist acisindan gittikleri yorenin hikayesi deger
verdikleri bir konu olup, gastronomi turizmi bu baglamda
degerlendirilebilmektedir. Sorumluluk turizmi kapsaminda
giderek artan oranda gidilen lokasyonun cevreyi ne kadar
korudugu, seyahatlerin diinyaya olan cevresel etkileri ve
surddrdlebilir turizm anlayisi 6n plana ¢ikmaktadir. Bugtiniin
turistleri karbon ayakizini azaltmak icin yasadiklar vyerlere
vakin bdlgeleri tercih eder hale gelmisler, tur sirketleri de
ekoturizm uygulamalarnni arttirmislardir (http://www.trekksoft.
com/en/blog/7-travel-trends-for-2017-that-will-drive-the-
global-tourism-industry:Erisimtarihi:13.06.2017).

or hiking on the Alps of Switzerland. On the other hand, 805
of the travel decisions are take by the women no matter
they are married, single or divorced. So, the travel industry
is driven by the women. Nowadays, women are brave, free,
want to experience unexplored things and they designate
location, how to get there and whether they can go alone.
Apart from these, gastronomy tourism has recently attracted
attention of experts. Experience of gastronomy is highly
related to the culture of location. For most of the tourists,
the story of location is valuable issue and they may evaluate
the gastronomy tourism in this context. Within the scope of
responsible tourism, environmental protection of the location,
the environmental effects of travels to the world and the
understanding of sustainable tourism increasingly come to
the forefront. Today’s tourists prefer to travel destinations
where closer their living countries in order to reduce carbon
footprint and tour operators increased their ecotourism
(http.//www.trekksoft.com/en/blog/7-
travel-trends-for-201 7-that-will-drive-the-global-tourism-
industry:Access Date:13.06.2017).

implementations.

1.1.2. Avrupa’da Turizm Hareketleri
1.1.2. Tourism Activities in Europe

2017 yilinin ilk 2 ayi dikkate alindiginda Avrupa acisindan da
konaklama endustrisinde gliclli bir blyime beklenmektedir.
Her ne kadar ortalama oda licretlerinde hafif bir azalma yasansa
da (% 0.3), doluluk oranlari ve oda basina gelirlerde sirasiyla %
3.8'lik ve % 3.5'luk artislar yasanmistir. Euro bolgesi acisindan
stregelen ekonomik toparlanmaya (Fransa ve Almanya'daki
olumlu gelismeler, Euro bélgesindeki issizlik diizeyinin son
8 vildaki en alt seviyeye dusmesi) (http://www.wttc.org/-/
media/files/reports/monthly-updates/wttc-monthly-report-
-may-2017.pdf: Erisimtarihi:13.06.2017) karsilik glvenlikle
ilgili yasanan sikintilar (Londra, Stokholm ve Paris'teki saldirilar
gibi) esen olumlu riizgarlar tersine cevirebilir(http://www.etc-
corporate.org/reports/european-tourism-2017-trends-and-
prospects-(q1l-2017): Erisimtarihi; 13.06.2017).

Avrupa Birligi Uyesi Ulkeler acisindan degerlendirme
yapildiginda, 2016 yiliitibariyle seyahat ve turizm end(strisinin
gayri safi hasilanin % 4.1'ini olusturdugu goérllmekte ve
bu oranin 2017'de % 2.9 ve 2017-2027 yillarinda da % 2.3
oraninda artacag tahmin edilmektedir. istihdam acisindan ise
seyahat ve turizm endustrisi 2016 yilinda toplam istihdamin %
5'ini olustururken, bu oranin 2017 vilinda % 2.8 ve 2027 yilinda
ise % 1.5 oraninda artis gostermesi beklenmektedir (World
Travel &TourismCouncil, Travel &TourismEconomicimpact
2017:s.1).
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When the first 2 months of 2017 took into consideration,
it is expected that accommodation industry will have a
significant growth. Although there were a low decrease on
average room prices (0,3%), occupancy rates and income
from rooms increased 3,8% and 3,5%. Despite the ongoing
economic recovery in Eurozone( positive developments in
France and Germany, decreasing uneployment rate of Euro
zone to the lowest level in the last 8 years) (http://www.wttc.
org/-/media/files/reports/monthly-updates/wttc-monthly-
report--may-201 7.pdfsecurity problems ( attacks in Paris and
Stockholm) can reverse the positive winds. http://www.etc-
corporate.org/reports/european-tourism-201 7-trends-and-
prospects-(q1-2017): Access Date: 13.06.2017).

In terms of European Union countries, it is observed that
travel and tourism industry accounts for 4,1% of the gross
domestic product and it is predicted that this rate will increase
by 2,9% in 2017 and 2,3% between 2017-2027. In terms
of employment, travel and tourism industry accounts for 5%
of total employment, and it is predicted that this rate will
increase by 2,8% in 2017 and 1,5% in 2027. (World Travel
&TourismCouncil, Travel & TourismEconomiclmpact 2017: s.1).
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2017 yili itibariyle Ulkeler acisindan ozellikle Portekiz, ispanya,
Yunanistan ve irlanda'da, sehir bazinda ise Porto, Dublin,
Budapeste, Madrid, Lizbon, Prag ve Barselona acisindan énemli
artislar beklenmektedir. Dahaaz daolsa Londra ve Paris acisinda
da olumlu gostergelerin olacagl tahmin edilmektedir. 2017 ve
hatta 2018 yillar icin doluluk oranlar acisindan lider sehirler
siralamasinda bir farklilik beklenmemektedir. Yine Dublin ve
Londra’nin 2017 yilinda en yiiksek doluluga sahip olacaklari,
2018 yilinda ise en yiiksek doluluga sahip tcilincli ve dordiincl
sehirlerin ise sirasiyla Barselona ve Amsterdam olacagi
tahmin edilmektedir.2017 yili itibariyle ortalama odabasi
Ucretler acisindan ilk 6 sehrin 2016 siralamasini korumasi
beklenmektedir (Sirasiyla; Cenevre, Zurih, Paris,Londra,Roma
ve Barselona). 2018 yil icin Dublin’in Barselona'yi 7.siraya
itecegi tahmin edilmektedir. Oda basina gelir acisindan 2017
ve 2018 vyillan icin ilk siralari Cenevre’nin, Zurih'in, Paris'in,
Londra’'nin ve Dublin'in alacagive ardinda da Barselona'nin
gelecegi tahmin edilmektedir. (http://www.pwc.com/gx/en/
hospitality-leisure/assets/european-hotels-forecast-report-
2017-2018-web.pdf:Erisimtarihi;:13.06.2017). Odabasina elde
edilen gelirlerde biyime acisindan 2017 ve 2018 yillari icin
sehirlere gore dagihmin su sekilde olmasi beklenmektedir;

Tablo 8: Sehirlere Gore Oda Basina Gelirde Biiyiime Siralamasi

As of 2017, significant increases are expected in terms of
countries, particularly in Portugal, Spain, Greece and Ireland,
and in the cities, Porto, Dublin, Budapest, Madrid, Lisbon,
Prague and Barcelona. It is also expected that there will be
a positive indicators for London and Paris at the least. No
difference is expected for the ranking of leading countries
in terms of occupancy rates. It is expected that Dublin and
London will have the highest occupancy rates in 2017 and in
2018, third and fourth cities which have the highest occupancy
rates will be Barcelona and Amsterdam respectively. In terms
of the room prices, is estimated that the first 6 cities will be
remain same as in 2016. (Respectively; Geneva, Zurich, Paris,
London, Rome and Barcelona). It is estimated that Dublin will
push Barcelona to the 7th place for 2018. In terms of the room
prices, is is estimated that Geneva, Zurich, Paris, London and
Dublin will be in the firs places and behind Barcelona for the
2017 and 2018. edilmektedir(http://www.pwc.com/gx/en/
hospitality-leisure/assets/european-hotels-forecast-report-
2017-2018-web.pdf: Access Date:13.06.2017).

In terms of growth in the income generated for the rooms, it is
expected that the distribution according to cities for the years
2017 and 2018 will be as follows;

Table 8: Growth in Rates as of Income per Room According to the Cities

2017 2017 Oda Basina Gelir 2018 2018 Oda Bagina Gelir
2017 Income per Room 2018 Income per Room

Porto/ Porto % 14.8 Porto/ Porto % 12.8

Dublin/ Dublin % 8.7 Budapeste/Budapest % 9.9

Budapeste/ Budapest % 6.8 Madrid/Madrid % 8.2

Madrid/Madrid % 5.9 Dublin/Dublin % 7.4

Lizbon/ Lisbon % 5.6 Lizbon/Lisbon % 6.8

Prag/Prague % 5.5 Paris/Paris %5.8

Barselona/Barcelona % 5.4 Barselona/Barcelona % 5.2

Frankfurt/ Frankfurt % 4.5 Berlin/Berlin % 3.1

Paris/Paris % 3.6 Frankfurt/Frankfurt %3

Londra/London % 3.3 Prag/Prague % 2.6

Amsterdam/Amsterdam % 2.1 Londra/London % 2.5

Berlin/Berlin % 2.1 Viyana/Vienna % 2.4

Milano/ Milan % 1.9 Amsterdam/Amsterdam % 2.2

Viyana/ Vienna % 1.3 Milano/Milan % 1.7

Roma/Rome % 1.1 Roma/Rome % 1.2

Cenevre/Geneva % -1.6 Cenevre/Geneva % 0.1

Zurih/Zurich % -2.8 Zurih/Zurich %-2.3

Kaynak:http://www.pwc.com/gx/en/hospitality-leisure/assets/european-hotels-forecast-report-2017-2018-web.pdf:Erisimtarihi:13.06.2017
Source:http://www.pwc.com/gx/en/hospitality-leisure/assets/european-hotels-forecast-report-201 7-2018-web.pdf.Access Date :13.06.2017
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Tablo 9: Sehirlere Doluluk Oranlari Siralamasi
Table 9: Ranking of Occupancy Rates in Cities

2016 :01? 2017 ;01: 2018 :01?
iralamasi o iralamasi o iralamasi
2016 :::::Iar::d) e :::::Z:d) (il
Ranking 2017 2018
Ranking Ranking

Dublin/Dublin (%82.5) 1 Dublin/Dublin (%83) 1 Dublin/Dublin (%83.8) 1
Londra/London (%81.3) 2 Londra/London (%82) 2 Londra/London (%82.4) 2
Amsterdam/Amsterdam (%78) 3 Amsterdam/Amsterdam (%78.3) 3 Barselona/Barcelona (%79.8) 3
Berlin/Berlin (%77.1) 4 Prag/Prague (%78.2) 4 Amsterdam/Amsterdam (%78.9) 4
Prag/Prague (%76.9) 5 Barselona/Barcelona (%77.9) 5 Prag/Prague (%78.5) 5
Barselona/Barcelona (%76.6) 6 Berlin/Berlin (%77.5) 6 Berlin/Berlin (%78.4) 6
Budapeste/Budapest (%75.1) 7 Budapeste/Budapest (%75.8) 7 Budapeste/Budapest (%77.7) 7
Viyana/Vienna (%74.7) 8 Porto/ Porto (%75.7) 8 Porto/ Porto (%77.6) 8
Lizbon/Lisbon (%74.2) 9 Lizbon/Lisbon (%75) 9 Lizbon/Lisbon (%76.1) 9
Porto/ Porto (%73.5) 10 Viyana/Vienna (%74.8) 10 Viyana/Vienna (%75.5) 10
Zurih/Zurich (%73.3) 11 Zurih/Zurich (%73.5) 11 Madrid/Madrid (%75.4) 11
Madrid/Madrid (%70.5) 12 Madrid/Madrid (%72.7) 12 Paris/Paris (%74.2) 12
Frankfurt/Frankfurt (%69.8) 13 Paris/Paris (%72.1) 13 Zurih/Zurich (%73.6) 13
Paris/Paris (%69.4) 14 Frankfurt/Frankfurt (%70.8) 14 Frankfurt/Frankfurt (%71.6) 14
Roma/Rome (%69.3) 15 Roma/Rome (%69.7) 15 Roma/Rome (%70.1) 15
Cenevre/Geneva (%67.3) 16 Cenevre/Geneva (%67.2) 16 Cenevre/Geneva (%67.8) 16
Milano/Milan (%65.5) 17 Milano/Milan (%65.7) 17 Milano/Milan (%66.2) 17

Kaynak:http://www.pwc.com/gx/en/hospitality-leisure/assets/european-hotels-forecast-report-2017-2018-web.pdf:Erisimtarihi:13.06.2017
Source:http://www.pwc.com/gx/en/hospitality-leisure/assets/european-hotels-forecast-report-201 7-2018-web.pdf:Access Date::13.06.2017

Konaklama enddstrisinde doluluk oranlari kadar énemli olan bir
diger gosterge de oda basina elde edilen gelirdir. Oda Basina
elde edilen gelirler acisindan Avrupa'nin en gézde sehirlerine

ait 2017 ve 2018 tahminleri su sekilde verilebilir.

The other important indicator which is as important as the
occupancy rates in accommodation industry is income of per
room. Estimates for 2017 and 2018 for the top cities of Europe

in terms of income of per room can be given as following;

Tablo 10: Oda Basina Elde Edilen Gelir Siralamasi (Euro)

Table 10: Ranking of Incomes for per Room (Euro)

2016 2016 2017 2017 2018 2018
(Estimated) (S_I'_:""::n'::;" (Estimated) (S‘;';al:fnr?nai;I

Cenevre/Geneva (201.1 Euro) Cenevre/Geneva (201.1 Euro) | Cenevre/Geneva (201.8 Euro) 1 Cenevre/Geneva (201.9 Euro) 1
Zurih/Zurich (181.6 Euro) Zurih/Zurich (181.6 Euro) Zurih/Zurich (180 Euro) 2 Zurih/Zurich (175.6 Euro) 2
Paris/Paris (159.3 Euro) Paris/Paris (159.3 Euro) Paris/Paris (165 Euro) 3 Paris/Paris (174.7 Euro) 3
Londra/London (130.1 Euro) Londra/London (130.1 Euro) Londra/London (134.5 Euro) 4 Londra/London (138.9 Euro) 4
Dublin/Dublin (105.4 Euro) Dublin/Dublin (105.4 Euro) Dublin/Dublin (114.7 Euro) 5 Dublin/Dublin (123.2 Euro) 5
Amsterdam/Amsterdam(105.4 Euro) | Amsterdam/Amsterdam(105.4 Euro) | Barselona/Barcelona(110.4 Euro) | 6 Barselona/Barcelona(116.2 Euro) | 6
Barselona/Barcelona (104.7 Euro) Barselona/Barcelona (104.7 Euro) Amsterdam/Amsterdam(107.6 Euro) | 7 Amsterdam/Amsterdam (110 Euro) | 7
Roma/Rome (102.2 Euro) Roma/Rome (102.2 Euro) Roma/Rome (103.3 Euro) 8 Roma/Rome (104.6 Euro) 8
Milano/Milan (88.9 Euro) Milano/Milan (88.9 Euro) Milano/Milan (90.6 Euro) 9 Frankfurt/Frankfurt (93 Euro) 9
Frankfurt/Frankfurt (86.4 Euro) | Frankfurt/Frankfurt (86.4 Euro) | Frankfurt/Frankfurt (90.3 Euro) | 10 Milano/Milan (92.1 Euro) 10
Berlin/Berlin (73.7 Euro) Berlin/Berlin (73.7 Euro) Lizbon/Lisbon (76.7 Euro) 11 Lizbon/Lisbon (82 Euro) 11
Viyana/Vienna (73.1 Euro) Viyana/Vienna (73.1 Euro) Berlin/Berlin (75.3 Euro) 12 Madrid/Madrid (79.1 Euro) 12
Lizbon/Lisbon (72.6 Euro) Lizbon/Lisbon (72.6 Euro) Viyana/Vienna (74 Euro) 13 Berlin/Berlin (77.6 Euro) 13
Madrid/Madrid (68.9 Euro) Madrid/Madrid (68.9 Euro) Madrid/Madrid (73 Euro) 14 Porto/ Porto (77.4 Euro) 14
Prag/Prague (61.7 Euro) Prag/Prague (61.7 Euro) Porto/ Porto (68.4 Euro) 15 Viyana/Vienna (75.8 Euro) 15
Porto/ Porto (59.4 Euro) Porto/ Porto (59.4 Euro) Prag/Prague (66.6 Euro) 16 Prag/Prague (69.4 Euro) 16
Budapeste/Budapest (56.3 Euro) | Budapeste/Budapest (56.3 Euro) | Budapeste/Budapest (60.1 Euro) | 17 Budapeste/Budapest (66.2 Euro) | 17

Kaynak:http://www.pwc.com/gx/en/hospitality-leisure/assets/european-hotels-forecast-report-2017-2018-web.pdf:Erisimtarihi:13.06.2017
Source:http.//www.pwc.com/gx/en/hospitality-leisure/assets/european-hotels-forecast-report-201 7-2018-web.pdf:AcessDate:13.06.2017
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1.1.3. Rusya Federasyonu Acisindan Turizm Hareketleri
1.1.3. Tourism Activities of the Russian Federation

Ulkemiz acisindan 2 ana pazardan biri olan Rusya'da
ekonomik gelismeler gbzlemlendiginde duraganlik yasanan
2 yildan sonra 2017 yilinda ekonomik acidan toparlanma
beklenmektedir. Uzmanlar 2017 yili icin enflasyonda azalma,
ticarette ve Rus Rublesinde artis beklemekte, ayni zamanda
Rusya'dan yurtdisina yapilacak seyahatlerde de sayica artis
tahmin etmektedirler.2016 yili ilk 9 ayi dikkate alindiginda
ispanya Ruslarin en cok tercih ettigi destinasyonlarin basinda
veralmistir. ispanya'yi takiben Tayland ve Kibris en cok talep
goren verler olmustur (http://www.brics-info.org/spain-
becomes-most-popular-foreign-destination-for-russian-
tourists/Erisimtarihi;:20.06.2017). Bunlarin disinda &rnegin
Phuket'i 2016 yilinda 524.073 Rus Turist ziyaret etmistir.
Phuket'i tercih edenler arasinda en fazla orani % 65 ile cocuklu
Rus aileler olusturmakta ve genellikle 4 yildizli otelleri talep
etmektedirler (http://www.thephuketnews.com/phuket-lures-
more-russian-tourists-than-rest-of-thailand-combined-61383.
php#G3Rdv03YeVs5fPHL.97:Erisimtarihi:20.06.2017).

ITB Berlin calismasina gore 2017 yilinda Rusya'dan yurt
disina vapilan seyahatlerdeki artis oranin % 2 dolayinda
olmasi beklenmekle birlikte, Rusya tur operatorleri
2016/2017 sezonu icin artisin % 10 dolayinda olacagini
tahmin etmektedir. (http://monitor.icef.com/2017/01/
russia-education-agents-optimistic-economy-strengthens-
2017/:Erisimtarihi:13.06.2017).

Seyahatlerdeki artisin muhtemel nedenleri arasinda icerisinde
ulasim, konaklama, geziler ve transferlerin de oldugu paket
turlarin sayilarinin artmasi, tim yil gidilebilecek yeni yol
glzergahlarinin devreye girmesi ve 2014 yilindan bu yana
neredeyse 6 milyon kisiye ulasan kayak turizminin ve Kinm'i
da icerecek sekilde Moskova'nin batisi ve glineyine arabayla
yapilan seyahatlerin gelisimi sayilabilir (http:tass.com/sp/947
446:Erisimtarihi:20.06.2017).

2016 yili ve sonrasinda Rus turizm talebinin seyri genel olarak
dikkate alindiginda yurtici seyahatlere olan talebin &zelikle
2016 yili icin artis gosterdigi (Soci, Anapa, Kirnm, Karelya
yarimadasina olan talepler), Ruslar tarafindan online olarak
en cok talep edilen diinyadaki 20 sehir arasinda 9 tanesinin
Rus sehri oldugu, ¢zellikle Rusya'va yakin komsu Ulkelere
olan talebin artis gosterdigi (Abhazya bolgesi, Azerbeycan,
Glrcistan, Estonya ve Kazakistan gibi), ucuz seyahatlerin tercih
edildigi, online seyahatlerde 3 yildizli otel tercihlerinin 6n plana
ciktigl, Rus turistlerin 6nemli 6lglide seyahat planlamalarini
kendilerinin yapmaya basladiklar, paket turlarin % 4 dolayinda
azalmaya basladig ve online alinan ugak biletlerinin ise % 2
dolayinda artis gosterdigi, 6-8 kisilik gruplar olusturduklarinda
veya 0zel bir amagla (sergiye katilmak, kdltiirel etkinlige istirak
etmek gibi) seyahat edeceklerinde seyahat paketlerinin her
bir bilesenini online olarak (6rnegin ucak, otel, araba kiralama
gibi) ayr ayn satin aldiklari, sadece sikinti yasadiklarinda
veya uzun mesafeli seyahatlerde seyahat acentelerini tercih
etmeye basladiklari gortlmektedir (http://www.compass-
consulting.ru/en/zal/russian-tourism-and-mice-trends-2017/
Erisimtarihi:20.06.2017).

When the economic developments of Russia which one of the
2 main markets for our country are observed it is expected
that there will be a recovery 2 years stability. Experts are
estimated that there will be a decrease in inflation in 2017,
increasing in trade and Russian rubles, and also an increase in
travels from Russia to abroad. When the first 9 months of 2016
took in consideration, Spain was the most preferred countries
by Russians. Following the Spain, Thailand and Cyprus
became the most preffered countries.(http://www.brics-info.
org/spain-becomes-most-popular-foreign-destination-for-
russian-tourists/Access Date:20.06.2017). In addition to that
for example, 524.073 Russian people have visited to Phuket.
Russian families with kids composed the highest rate of the
people who prefferd Phuket with 65% and generally preferred
4 stars hotels. (http://www.thephuketnews.com/phuket-lures-
more-russian-tourists-than-rest-of-thailand-combined-61383.
php#G3Rdv03YeVs5fPHL.97:Access Date:20.06.2017).

According to the ITB Berlin report, it is expected that increasing
in travels from Russia to abroad will be 2% and Russian Tour
Operators estimated that increasing for the 2016/207 season
will be approximately 10%. http://monitor.icef.com/2017/01/
russia-education-agents-optimistic-economy-strengthens-
2017/:AccessDate:13.06.2017). Some of the possible increase
of travels is increase in number of package tours which
includes transportation, accommodation, tours and transfers,
new roads which can travel all year and ski tourism which
have reached nearly 6 million people from 2014 and travels
to the West and South of the Moscow, including Crimea by car.
(http:tass.com/sp/947446:Erisimtarihi:20.06.2017).

When the demand of Russian tourism is generally took into
consideration, it is observed that demands to domestic travels
increased for 2016 (demand to Sochi, Anaapa, Crimea and
Karelia peninsula), 9 of the 20 cities which are most preferred
by the Russian tourists are Russian cities, especially demand
for closer countries to Russia has increase (like Abkhazya
Region, Azerbaijan, Gerogia, Estonia an Kazakhstan), cheap
travels are preferred, in online reservations 3 stars hotels are
highly preferred, Russian tourists have started to make their
own travel organizations considerably, package tours has
decrease nearly by 4% and online flight tickets has increase
nearly by 2%, when they created groups of 6-8 people or
when they travel for a specific reason ( joining an exhibition or
a cultural event) purchasing online each components of travel
separately ( for example flight, hotel, rent a car), and preferring
travel agents only when there is a difficulty or for long
distances. (http://www.compass-consulting.ru/en/zal/russian-
tourism-and-mice-trends-201 7/Erisimtarihi:20.06.2017).
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Dinya Seyahat ve Turizm Konseyi 2017 raporuna gore;
Rusya Federasyonu acisindan seyahat ve turizm endustrisinin
katkisinin genel bir analizi su sekilde yapilabilir; Seyahat
ve turizm endustrisinin gayri safi hasilaya dogrudan katkisi
2016 yilinda % 1.3 dolayinda iken, 2017 yilinda bu katkinin
% 0.7 oraninda, 2017-2027 vyillan arasinda ise % 2.9
oraninda artmasi beklenmektedir. istihdam acisindan ise
seyahat ve turizm enddistrisi 2016 yilinda toplam istihdamin
% 1.2 sini olustururken (869.500 is), 2017 yilinda bu oranin
% 1.3 seviyesinde dismesi ve 2027 yilinda ise % 1.9
dolayinda artmasi (toplam istihdamin % 1.6'sina ulasmasi)
beklenmektedir. Ziyaretci ihracatinin toplam ihracat icindeki
payl 2016 yilinda % 3.5 seviyesinde iken, 2017 yilinda bu
oranin % 1 ve 2017-2027 yillan arasinda ise % 5.4 dolayinda
artmasi  beklenmektedir.  (http://www.wttc.org/-/media/
files/reports/economic-impact-research/countries-2017/
russianfederation2017.pdf:Erisimtarihi:13.06.2017).

Rusya sahip oldugu yizélgimi, politik ve ekonomik glcil
ile seyahate yonelik tercihleriyle 06zellikle Dogu Avrupa
acisindan buyuk 6nem arz etmektedir. Gelecek 4 yil agisindan
turizmde harcamalar yéniinden Rusya'nin bilyime géstermesi
beklenmektedir. Rusya Federasyonu acisindan i¢ turizm 6nemli
bir kaynak konumunda olup, Rus vatandaslarinin tatillerini
Ulke icerisinde yapmalari o©nerilmekte, halen ydritilen
seyahat kampanyalarinda Moskova, St.Petersburg sehirleri
ayrica Volga, Don ve Moskva nehirleri nehir seyahatleri
icin tesvik edilmektedir. 2018 yili icin Rusya'nin ic turizm
hareketlerini 40 milyon kisive ¢ikarma hedefine 2018 yilindan
da Once ulasilabilecegi tahmin edilmektedir. (http://www.
phocuswright.com/Travel-Research-and-Eastern-Europe-
Spotlight-2017:Erisimtarihi:13.06.2017).

Yurtdisindan Rusya'yva olan seyahatlerde 2016 yili oldukca
basarili gecmistir. Ornegin, St.Petersburg'u 2016 yilinda 7
milyon kisi ziyaret etmistir. Bu sayinin 4.7 milyonunu Ruslar,
2.3 milyonunu ise yabanci turistler olusturmaktadir. Rusya'nin
(nli Hermitage Muzesini 4 milyon kisi ziyaret etmistir (Bu sayI
St.Petersburg’'un 9 milyon olan nifusunun neredeyse yarisina
yakindir) (http://guidetopetersburg.com/st-petersburg-
tourism-statistics-2016/: Erisimtarihi:20.06.2017).

Rusya Federasyonu dis turizmi gelistirmek icin Cin de dahil
olmak Uzere Asya Pasifik Bolgesiyle iliskileri arttirmaya
calismaktadir. Avrupa Kitasi halen en 6nemli pazar konumunu
strddrmektedir. Ukrayna krizinin disinda 2018 yilinda FIFA
Diinya Kupasina evsahipligi yapilacak olmasinin uluslararasi
talebi, alt ve st yapi yatinmlarinin hizlanmasini olumlu yonde
etkilemesi beklenmektedir. Ayrica otelcilik endstrisi acisindan
da olumlu bir ortamin bulunmasi sayesinde uluslararasi otel
zincirlerinin Rusya'va vapilacak yatirimlara hiz  vermeleri
de tahmin edilmektedir. (http://www.pr-inside.com/russia-
tourism-report-q2-2017-new-market-report-r4591190. htm:
Erisimtarihi:13.06.2017).
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According to the World Travel and Tourism Council Report
2017, in terms of Russian Federation, the general analysis of
contribution of travel and tourism industry can be made as
following;

When the direct contribution of travel and toursm industry
to the gross domestic product was nearly 1,3% in 2016, in
2017 this contribution is expected to rise by 0,7% and 2,9%
between 2017-2027. In terms of employment, travel and
tpurism industry composed to 1,2% of totl employement
in 2016 ( 869.500 jobs), in 2017 this rate is expected to
decrease by 1,3% and increase nearly by 1,9% in 2027
(1,6% of total employment). (http://www.wttc.org/-/media/
files/reports/economic-impact-research/countries-2017/
russianfederation2017.pdf:AccessDate:13.06.2017).

Russia has great importance especially in terms of Eastern
Europe with its surface area, political and economic power
and preferences for traveling. It is expected that Russia will
have growth in terms of tourism expenditures for the next 4
vears. Domestic tourism is an important source for Russian
Federation and it is suggested that Russian citizens should
their holidays in Russia and they were encouraged for travel
to Moskow and St Petersburg and Volga, Don and Moskva
rivers in current travel campaigns. It is estimated that Russia
can reach its goal of increasing its domestic tourism activities
to the 40 million people by 2018, even before 2018. (http://
www.phocuswright.com/Travel-Research-and-Eastern-
Europe-Spotlight-201 7:AccessDatel3.06.2017).

2016 was very successful in terms of travel to Russia from
abroad. For example, 7 million people have visited to St.
Petersburg in 2016. 4.7 million of this number are Russians
and 2.3 of it was foreign tourists. Russia’s famous Hermstage
Musesm was visited by 4 million people. (This number is close
to almost half of the St. Petersburg’s 9 million populations.
(http://guidetopetersburg.com/st-petersburg-tourism-
statistics-2016/: AccessDate:20.06.2017).

Russia is trying to develop its relations to all Asia- Pasific
regions including China in order to develop its foreign tourism.
Europe is still the most important market. In addition to crisis
of Ukrain, it is expected that hosting the FIFA World Cup in 218
will affect international demands, fastening of infrastructure
and superstructure investments positively. Thanks to the
possible environment pf Russia n terms of hotel industry, it is
also predicted that international hotel chains will accelerate
investments (http:.//www.pr-inside.com/russia-
tourism-report-q2-201 7-new-market-report-r4591190. htm:
AccessDate:13.06.2017).

in Russia.
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Oda sayisi acisindan Rusya, Polanya ve Ukrayna'nin mevcut
oda sayilarinda % 18'lik bir artis kaydetmeleri beklenmektedir
(32.700 oda). Diger bir deyisle bahsi gecen bu 3 iilke Dogu
Avrupa’'nin gelecekte insa edecegi toplam oda sayisinin %
46'sina sahip olacaklardir. Dogu Avrupa'da halen en fazla oda
Rusya'da bulunmakta (103.000 oda), onu Bulgaristan takip
etmekte (62.000 oda), t¢gtincl sirada Cek Cumhuriyeti (58.000
oda) ve dordiincl sirada ise Polonya (56.000 oda) gelmektedir.
2008 yilindan bu yana Rusya vyillik blyime orani olarak
vaklasik % 4.8'lik bliytime basarisini géstermektedir (www.
strglobal.com/news/hotel-data-blog/eastern-europe-room-
supply-poised-for-growth:Erisimtarihi:13.06.2017).

Rusya Tur Operatorleri Birligi'ne (ATOR) gére 2017 il icin
Tirkiye satislarinda erken rezervasyonlarda 6nemli gelismeler
gorilmektedir. Bu durum icin Ruble’nin artan degerinin
ve erken rezervasyonlarda saglanan O6nemli indirimlerin
etkisinin oldugu tahmin edilmektedir. Rus turistler acisindan
Turkive'nin disinda Yunanistan, Bulgaristan ve ispanya'va
talepte yogunlasma s6zkonusudur. TUI Rusya'ya gore Turkiye
rezervasyonlari genellikle mayis, haziran ve temmuz aylar
icin yogunlasirken 2017 yili icin bu aylarin disinda eylil ve
ekim aylar da oldukca talep gérmektedir (http://ftnnews.
com/news-from-turkey/31457-russian-tourists-miss-turkey.
html:Erisimtarihi:20.06.2017).

Turkiye ve Rusya arasindaki iyi iliskiler, sunulan hizmet kalitesi,
mevcut rezervasyonlar ve cazip fiyatlar dikkate alindiginda
2017 vili icin Turkiye'yi3.5 -4 milyon civarinda Rus turistin
ziyaret etmesi beklenmektedir.

In terms of number of rooms, increasing by 18% in recent room
numbers of Russia, Poland ve Ukrain is expected (32.700
rooms). In other words, these 3 countries will have 46% of
total future room number of East Europe. Rusya still have
the highest room number in East Europe (103.000 rooms),
Bulgaira is following it (62.000 rooms), Czech Republic is in the
third place (58.000) and, Poland is in the forth place (56.000
rooms). Since 2008, Russia has achieved 4,8% annual growth.
(www.strglobal.com/news/hotel-data-blog/eastern-europe-
room-supply-poised-for-growth:AccesDate:13.06.2017)

According to the Association of Tour Operators of Russian
(ATOR), important developments in early bookings in the sales
of Turkey are observedfor 2017. It is estimated that increasing
value of Rubles and important discounts on early bookings has
effects on this situation. In terms of Russian tourists there is
concentration in demand to Greece, Bulgaria and Spain as well
as Turkey. According to the TUI Russia, reservation for Turkey
are especially concentrate for may, june and july, but for 2017
in addition to these months september and october have also
high demands. (http://ftnnews.com/news-from-turkey/31457-
russian-tourists-miss-turkey.html:Access Date:20.06.2017).

When good relations between Turkey and Russia, quality of
service, recent reservations and charming prices took into
consideration, it is expected that approximately 3,5 -4 million
turists will visit to Turkey in 2017.

1.1.4. Almanya Acisindan Turizm Hareketleri
1.1.4. Tourism Activivties of Germany

Ulkemiz acisindan diger ana pazar olan Almanya'daki ekonomik
gelismeler gozlemlendiginde 2016 yilinda Almanya'nin %
1.9'luk ekonomik blylime gosterdigi ve 2017 yilinda da
ticaret acisindan gostergelerin olumlu oldugu ifade edilebilir
(http://www.bmwi.de/Redaktion/EN/Pressemitteilungen/
Wirtschaftliche%20Lage/2017/20170112-die-
wirtschaftliche-lage-in-deutschland-im-januar-2017.html:
Erisimtarihi:20.06.2017). 2016 vyilinda seyahat ve turizm
endUstrisinin gayri safi hasilaya dogrudan katkisi % 4 iken,
2017 yilinda bu oranin % 1.3 ve 2017-2027 yillari arasinda
ise % 2 dolayinda artmasi beklenmektedir. 2016 yilinda
seyahat ve turizm endistrisinin dogrudan istihdama katkisi
% 7.1 dolayinda gerceklesmistir (3.085.000 is). Bu katkinin
2017 yihinda % 1.9 ve 2027 yilinda ise % 1 dolayinda artis
gosterecegi tahmin edilmektedir. 2016 yilinda toplam ihracat
icerisinde ziyaretcilerin payr % 2.9 olarak gerceklesmistir.
Bu oranin 2017 yilinda % 3.5 ve 2017-2027 yillari arasinda
ise % 3.3 dolayinda artmasi beklenmektedir (http:/
www.wttc.org/-/media/files/reports/economic-impact-
research/countries2017/russianfederation2017.pdf:
Erisimtarihi:13.06.2017).
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When the economic development in Germany which is the other
main market for our country, was observed, it can be state that
Germany's economic growth was 1.9% in 2016 and indicators
are positive in terms of trade in 2017. (http://www.bmwi.
de/Redaktion/EN/Pressemitteilungen/  Wirtschaftliche%20
Lage/2017/20170112-die-wirtschaftliche-lage-in-
deutschland-im-januar-201 7.html: Erisimtarihi:20.06.2017).
Direct contribution of travel and toursm industry to the gross
domestic product was 4% in 2016, but is is expected that
this rate will increase by 1,3% in 2017 and by 2% between
2017-2027. Travel and tourism indutry’s direct contribution to
the employment was nearly 7,1% ( 3.085.000 jobs). And it is
expected that this contribution will increase nearly by 1,9% in
2017 and by 1% in 2027. In 2016 rate of visitors in the total
export was 2,9%. It is expected that this rate increase nearly
by 3,5% in 2017 and 3,3% between 2017-2027. (http://www.
wttc.org/-/media/files/reports/economic-impact-research/
countries201 7/russianfederation201 7.pdf AccessDate:
13.06.2017).
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2016 yihnda Alman otel endUstrisi gecelemeler acisindan
cok iyi bir dénem gecirmis ve oda basina elde edilebilir
gelirlerde % 3.4'ltk bir artis yakalamistir. Bu durum ise heniz
Almanya’da faaliyette bulunmayan uluslararasi otel gruplarinin
dikkatini cekmistir. Cinli grup “New Century” ve ingiliz otel
zinciri “Premierlnn” buna o6rnek verilebilir. 2017 vyilinda
da bu ilginin farkli otel gruplarinca da (Japon “Toyokolnn”
gibi)devam ettirilecegi tahmin edilmektedir. Almanya'nin
mevcut performansini gorebilmek icin otelcilik endistrisi
acisindan basi ¢eken Berlin, Munih, Frankfurt, Hamburg,
Kéln ve Disseldorftaki 2016 yilinda yasanan gelismeler ve
2017 beklentileri analiz edilebilir(http://www.christie.com/
christieMedialibriaries/christie/PDFsPublications/Hotels/
ChristieCo-Market-Snapshot-Germany-2017.pdf?ext=.
pdf:Erisimtarihi;13.06.2017);

Alman turistlerin profili ve Almanya'daki turizm hareketleri
incelendiginde; 2015 vyilinda 06nceden rezerve edilmis
seyahatlere 58.7 Milyar Euro 6denirken, 2016 yilinda 59.8
Milyar Euro ddendigi gorlilmektedir. 2016 yilinda 5 glin ve
Gzeri gerceklestirilen seyahatler toplam olarak 68.7 milyon
seyahate ulasmis, bu seyahatlerin % 30'u Almanya'da, % 70'i
ise yurtdisinda gerceklestirilmistir.

Yurtdisina gerceklestirilen seyahatlerin % 36.5'i Akdeniz
Ulkelerine, % 11.9'u Bati Avrupa'ya, % 6.8'i Dogu Avrupa'va,
% 3.3l iskandinavya'ya ve % 7.8 uzun mesafeli vyerlere
gerceklestirilmistir. 2016 yilinda 5 glin ve Gzeri seyahatler
acisindan en fazla tercih edilen iilkeler sirasiyla; ispanya
(% 14.8), italya (%8.2), Tirkive (%5.6), Avusturya (%4.6),
Yunanistan (% 3.5), Hirvatistan (% 3.2), Fransa (% 2.6), Hollanda
(% 2.6), Polonya (52) ve Danimarka (% 1.7) olmustur. 2005-
2016 yillarni arasinda Alman turistlerin seyahat harcamalar
2005 yilinda 58.4 Milyar Euro, 2010 yilinda 58.9 Milyar Euro,
2015 yilinda 69.9 Milyar Euro ve 2016 yilinda ise 72 Milyar Euro
olarak gerceklesirken, Almanya'nin 2005-2016 yillari arasinda
turizm gelirleri ise; 2005 yilinda 23.5 Milyar Euro, 2010 yilinda
23.5 Milyar Euro, 2015 yihinda 33.2 Milyar Euro ve 2016
yilinda (tahmini) 33.3 Milyar Euro diizeyinde gerceklesmistir.
Almanlarin 1983-2016 yillari arasindaki ortalama kalis streleri
ise su sekildedir; 1983'te 17.4 giin, 1998'de 15.1 glin, 2008'de
13.4 gin, 2010'da 13.2 gln, 2015te 13.1 giin ve 2016'da
13.2 gln'dir (DRV German Travel Association, TheGerman
Travel Market Figures and Facts 2016, s.1-19).

Yurtdisina seyahatlerde bu yil Almanlarin agirlikli olarak
ispanya; Balear Adalari, Kanarya Adalari, Portekiz, Yunanistan
ve Bulgaristan tercih etmeleri, buna karsihk Tirkiye,
Misir, Tunus ve Fransa'yl daha az sayida talep etmeleri
beklenmektedir. Rusya'da oldugu gibi Aimanya’'da da dzellikle
glvenlik sebebiyle kisa mesafeli, hatta arabayla seyahatlerin
artisinin  devam edecegi tahmin edilmektedir. Euro'nun
deger kaybetmesi nedeniyle daha pahali hale gelen Amerika,
Tayland, Hindistan, Karayipler gibi uzun mesafeli seyahatlerin
bu yil daha az talep edilmesi beklenmektedir. 2017 vyih
icin Alman turistlerin bireysel seyahatleritercih etmeleri
ve guvenlik algilamasi acisindan kendilerini daha glivende
hissedebilecekleri  destinasyonlara  yonelecekleri ifade
edilebilir  (http://www.drv.de/en/press/news-1/detail/travel-
expenses-rise-to-eur-60billion.html:Erisimtarihi:20.06.2017).

In 2016, German hotel industry had a very good period in
terms of overnights and achieved by 3,4% in income from
per room.This has caught the attention of international hotel
groups that have not yet to operate in Germany. Chinese
group “New Century” and British hotel chain “Premierlnn” can
be shown as axamples of this. Is is estimated that this interest
will last by the other hotel groups (like Japnese “Toyokolnn®)
in 2017. Developments of 2016 in Berln, Munich, Frankfurt,
Hamburg, Koln and Dusseldorf which are the top cities for
hotel industry and expectations about 2017 can be analyzed
in order to undertand of current performance of Germany.
(http://www.christie.com/christieMedialibriaries/christie/
PDFsPublications/Hotels/ChristieCo-Market-Snapshot-
Germany-2017.pdf?ext=.pdf.Erisimtarihi:13.06.2017);

When the profiles of German tourists and tourism activities
in Germany are examined, it can be seen that in 2015 58.7
billion Euro have been paid to travels that previously reserved
and 59,8 billion Euro have been paid in 2016. In 2016, travels
which lasted 5 days and more reached to 68.7 million travels,
30% of these travels were in Germany and 70% of them
were in abroad. 36.5% of overseas journeys to Mediterranean
Countries, 11.9% to West Europe, 6.8% to East Europe, 3.3%
to Scandinavian and 7.8% to long distance destinations.
The most preffered countries for 5 days and more travels in
2016 were respectively; Spain (% 14.8), Italy (%8.2), Turkey
(%5.6), Austria (%4.6),Greece (% 3.5), Crotia (% 3.2), France
(% 2.6), Holland (% 2.6), Poland (52) ve Denmark (% 1.7).
Travel expenditures of German tourists between 2005 and
2016 amounted to 58.4 billion Euro in 2005, 58.9 billion
Euro in 2010, 69.9 billion Euros in 2015 and 72 billion Euro
in 2016,while tourism incomes of Germany between 2005
and 2016 were; 23.5 billion Euro in 2005, 23.5 billion Euro in
2010, 33.2 billion Euro in 2015 and 33.3 billion Euro in 2016
(estimated). Average days of stay of Germans between 1983-
2016 were; 17.4 days in 1983, 15.1 days in 1998, 13.4 days
in 2008, 13.2 days in 2010, 13.1 days in 2015 and 13.2 days
in 2016 (DRV German Travel Association, TheGerman Travel
Market Figuresand Facts 2016, s.1-19)

It is estimated thatin terms overseas journeys, Germans
will highly preffer to Spain, Balearic Islands, Canary Islands,
Portugal, Greece and Bulgaria whereas Turkey, Egypt, Tunusia
and France will have less demands. It is estimated that, like in
Russia, especially for the security reasons, increase in short-
distance and even car travels will continue in Germany. Long
distance travels like America, Thailand, India, Caribbeans which
became more expensive as a result of depreciaton of Euro,
are expected to have less demands. It can be expressed that
German tourists will prefer individual travels and destinations
where they can feel more secure. (http://www.drv.de/en/
press/news-1/detail/travel-expenses-rise-to-eur-60billion.
html:AccessDate:20.06.2017).
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1.1.5. Ulkemiz Acisindan Turizm Hareketleri
1.1.5. Tourism Activities for Our Country

Seyahat ve Turizm endustrisinin Glkelerin gayrisafi hasilasing,
istihdamina belirli oranlarda katkilari bulunmaktadir. Tablo 16, 17
ve 18'de bu oranlar yer almaktadir. Tablo 16'da goriildigl Gzere
2016 vilinda Seyahat ve Turizm endsutrisinin diinya genelinde
gayrisafi hasilaya dogrudan katkisinda %3.3 artis yasanmistir.
Ulke baglaminda ise Malta'nin 2016 yilinda bilyime orani yiiksek
bir artisla %5.1 iken, Tirkiye'nin blylime orani ise yalnizca %
0.2'dir. Seyahat ve turizm endustrisinin istihdama dogrudan katkisi
incelendiginde ise 2016 yilinda dlnya genelinde %1.9 oraninda bir
artis oldugu, llke baglaminda en ylksek artisin %4.1 ile Malta'da
gerceklestigi gbrilmektedir. Tirkiye'de ki bliylime oraniise malesef
ki Tablo 17'de gortildiigli Gizere %0.2 oraninda gerilemistir.Yine Kibris,
Misir, Tunus, seyahat ve turizm endstrisinin istihdama dogrudan
katkisi hususunda gerileme yasayan (lkeler olmustur.Tablo 18'de
gorlildiigl lzere, seyahat ve turizm endUstrisinin gayrisafi hasilaya
toplam katkisi incelendiginde ise 2016 yilinda diinya genelinde ki
bliyiime oraninin %3.5 oldugu gorldlmektedir. Libnan, Malta, Kibris,
ispanya’nin toplam katki oranlarinda da artislar gdzlemlenmektedir.
Turkiye'de ki oran ise %1.1. olarak tabloya yansimistir.

Travel and tourism industry have contributes to gross domestic
products and employment of countries at certain rates. Table
16, 17 and 18 are including this rates. As seen in the Table
11, the direct contribution of travel and tourism industry to
gross domestic products of countries in worldwide increased by
3.3% in 2016. In the context of the country, Malta's growth
rate is 5.1% in 2016, while Turkey's growth rate is only 0.2%.
When the direct contribution of travel and tourism industry
to the employment is examined, it is observed that in 2016,
worldwide increase was 1,9% and in terms of country highest
increase was in Malta as 4,1%. Unfortunately, the growth rate
in Turkey, as seen in the Table 18, decreased by 0,2. The other
countries which experienced a decrease in terms of travel and
tourism industry’s contribution to the employment are Cyprus,
Egypt and Tunisia. As seen in the Table 18, when the total
contribution of travel and toursm indudtry to the gross product,
the worldwide growth rate was 3,5% in 2016. Increase in
total contribution rates of Lebanon, Malta, Cyprus and Spain is
observed. Rate in the Turkey is 1,1% as in the table.

Tablo 11: Seyahat ve Turizm Endiistrisinin Gayrisafi Hasilaya Dogrudan Katkisi
Table 11: Direct Contrbution of Travel and Tourism Industry to the Gross Product

Seyahat ve Turizm Endiistrisinin
Gayrisafi Hasilaya Dogrudan

Katkisi

Malta Malta
Libnan Lebanon “
Kibris Cyprus
DONYA WORLD
AVRUPA EUROPE
Fransa France
Fas Morocco
Turkiye Turkey
Yunanistan Greece

Direct Contrbution of Travel
and Tourism Industry to the
Gross Product

2016 % Biyiime
2016 % Growth

Tablo 12: Seyahat ve Turizm Endiistrisinin istihdama Dogrudan Katkisi

Table 12: Direct Contribution of Travel and Tourism Industry to the Employment

Seyahat ve

Turizm Endiistrisinin istihdama
Dogrudan Katkisi

Libnan
Malta
ispanya

italya
DUNYA
AVRUPA

Direct Contrbution of Travel
and Tourism Industry to
Employment

2016 % Biiyiime
2016 % Growth

Lebanon
Malta
Spain

Italy
WORLD
EUROPE
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Tablo 13: Seyahat ve Turizm Endiistrisinin Gayrisafi Hasilaya Toplam Katkisi
Table 13: Direct Contribution of Travel and Tourism Industry to Gross Product

Seyahat ve Turizm Endiistrisinin Direct Contribution of 2016 % Biiyiime
Gayrisafi Hasilaya Toplam Travel and Tourism Industry 2016 % Growth

Katkisi to Gross Product

Malta

e IR
e TR
e |

Italy

Egypt

Greece

Kaynak: World Travel & Tourism Council Travel & Tourism Economic Impact 2016 Turkey raporundan derlenmistir (1-14 arasi)
Source: Compiled from World Travel & Tourism Council Travel & Tourism Economic Impact 2016 Turkey (between 1-14)

Grafik 1: 2017-2020 Yillari Otel Konaklama Tahmini Geliri

Graph 1: Estimated Incomes of Hotel Accomodation for 2017-2020

2017-2020 YILLARI OTEL KONAKLAMA TAHMIiNi GELIRi
ESTIMATED INCOMES OF HOTEL ACCOMODATION FOR

2016

2017-2020
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2. BOLUM: TURKIYE TURIZM VERILERI

CHAPTER 2: TOURISM DATA OF TURKEY

2.1. TURKIYE TURIZMININ SON 25 YILINA GENEL BAKIS
2.1. GENERAL OVERVIEW OF TURKEY IN THE LAST 25 YEARS

Tablo 14: Tiirkive'nin Son 25 Yildaki Turist Sayilari (Aylara Gére Tiirkiyeye Gelen Turist Sayilari)
Table 14: The Number of Tourists of Turkey in the Last 25 Years (The Number of Tourists of Turkey in Terms of Months)

YILLAR OCAK SUBAT MART NiSA‘N MAYIS HAZIRAN
YEARS JANUARY FEBRUARY MARCH APRIL MAY JUNE
1992 208 740 255 040 337582 579 022 739918 727 002
1993 211 573 273 666 343 780 578 292 797 637 682 401
1994 267 658 301 811 394 107 468 550 644 589 671333
1995 274 680 302 407 368 195 535462 732 394 810419
1996 283 616 324910 537452 556 109 874 942 902 015
1997 300 872 314 306 555204 639 819 1020 894 1045987
1998 346 183 371526 476 756 642 332 986 237 1062961
1999 359 046 371727 409 483 426 558 691313 784 642
2000 333915 354 487 435 158 721128 986 376 1079 148
2001 359320 404 653 547 365 884 805 1231562 1387955
2002 306 597 426 405 675 687 852930 1325752 1457615
2003 363 983 481 252 499 663 669 288 1146 309 15100951
2004 533 694 607 854 784 107 1104 270 1799 130 1 898 435
2005 700 469 696 643 1107 348 1348 264 2302 389 2402912
2006 667 337 626 565 921 892 1372922 1918 809 2368 628
2007 714 425 787 048 1099 960 1520954 2287 645 2774076
2008 782 786 896 482 1305297 1647903 2748 564 3305832
2009 751 817 898 927 1207 729 1750 281 2718 788 3263 089
2010 809 974 953 848 1414616 1744 628 3148 337 3500 024
2011 975 723 1079 505 1617782 2290722 3283125 3780 637
2012 981 611 997 571 1460 563 2168715 3232926 3882592
2013 1104 754 1268 440 1841 154 2451031 3810236 4073 906
2014 1 146 815 1352184 1 851980 2652071 3900 096 4335075
2015 1250941 1383343 1895940 2437263 3804158 4123109
2016 2438293 2485411 1753 045 1652511 1240633 1170333
2017 3.486.940 2889 873 2070322 1587007 1159833 1055474

Turizm, tim dinya genelinde oldugu gibi Turkiye'de de sirekli
gelisim gdsteren bir endlstri olma 6zelligini korumaktadir.Kiltir
ve Turizm Bakanligi'nin verileri incelendigi zaman Tirkiye'nin
turizm alaninda son ceyrek asirda hangi noktalara geldigi
gorulmektedir. Turizm enddstrisinin basladigl doksanh yillarda
lilke geneline turistik amacli gelen ziyaretcilerin sayisi 5.3 milyon

As for the entire world, tourism maintains its characteristic to
be acontinuously developing industry in Turkey. If, the data
of the Ministry of Culture and Tourism is analyzed, the point
where Turkey has achieved intourism in the last twenty-five
vears can be seen. While, the number of visitors with touristic
purposes used to visit our country in the nineties when the

20



MTUROFED

TURIZM RAPORU / TOURISM REPORT

iken 2000'li yillarda bu rakam 10 milyonlar gecmis.2010'lu
yillara gelindiginde artik dinya pazarinda 6énemli bir yer
elde etmis ve 30 milyon rakamlarini gecmistir. Son gelinen
noktada Turkiye, turistlerin destinasyon (tatil yeri) olarak
tercih ettikleri Ulkeler kategorisinde dlnya siralamasinda
6.siraya vyerlesmistir. Bu istikrar ile devam etmesi ve alternatif
turizm kaynaklari ile alternatif destinasyonlar treterek Glkemiz
2020l yillarda ziyaretci sayisi ile dinya siralamasinda ilk 5
lke arasinda olacaktir. Turkiye Cumhuriyetin 100. Yilinda 2023
hedeflerinde 50 milyon turist 50 milyar ABD Dolari turizm geliri
hedeflemektedir Avrupa, Asya ve Afrika gibi U¢ kitanin tam
ortasinda kalan bir konuma sahip olan Tirkiye 5 saatlik ucus
mesafesiile bu tic kitaya hakim konumdadir. Tirkiye 6niimizdeki
yillarda yeni havalimanlari ve diger yatinimlarinin sonuglanmasi

tourism industry began was 5.3 millions, this figure exceeded
10 millions in 2000s and has exceeded 30 millions in 2010s
and come to a position which has an important place in world
market. At the latest point, Turkey has taken the 6th place
with regards to the most preferred touristic destination of the
tourists all around the world. If, our country proceeds through
that stability and generates alternative tourism resources and
alternative destinations, it will easily be among the first 5
countries of the world with its number of visitors. Turkey aims
50 millions of tourists and 50 billions of United States Dollars
tourism income in its 2023 objectives as the 100th anniversary
of the Republic.Turkey with a location in the center of three
continentsas Europe, Asia and Africa is dominant over these
three continents with 5 hours of flight distance. Turkey will be
at a more advantageous position in compare to its competitors by

TEMMUZ AGUSTOS EYLUL EKiM KASIM ARALIK | TOPLAM
JULY AUGUST SEPTEMBER | OCTOBER
NOVEMBER

970 394 992 640 861 166 697 642 370 878 336 072 7 076 096
743 819 784 532 692 967 699 415 382736 309 820 6500 638
820 386 899 189 773 954 695 471 392 040 341530 6670 618
1008 709 1070234 1054 871 836 025 393 023 340 467 7726 886
1106 242 1153755 1117 429 909 397 452325 395 893 8 614 085
1206 226 1404 876 1297 455 947 462 538368 417535 9 689 004
1288 439 1 460 075 1209 256 1035237 502 638 371057 9 752 697
931 895 1079 249 876 261 800 513 435790 320 808 7 487 285
1525718 1419244 1368 538 1178 481 602 396 423 564 10 428 153
1776 821 1601331 1 440 365 1 065 825 520 962 398 005 11 618 969
1897 112 1900 120 1770 566 1420 386 662 985 559 873 13 256 028
2130 949 2275055 1874329 1657726 776 181 643 872 14 029 558
2591 140 2492 794 2125025 1842277 948 815 789 367 17 516 908
3180 802 2861 141 2502123 2108 398 1052 561 861 836 21124 886
3109 727 2905 817 2267 146 1713916 1020 106 926 968 19 819 833
3624 156 3384 065 2799276 2152908 1177475 1018923 | 23340911
4084 764 3762 136 2981 044 2 462 497 1267 996 1091376 | 26336 677
4343 025 3760372 3136010 2617193 1 403 740 1226143 | 27077 114
4358275 3719 180 3486319 2 840 095 1491 005 1165903 | 28 632 204
4597 475 4076 783 3923 546 3039 754 1596 295 1194729 | 31456 076
4571389 4470 202 3991 415 3050 981 1631 647 1343220 | 31782832
4593511 4945999 4266133 3 402 460 1709 479 1442995 | 34910 098
5214519 5283333 4352429 3439554 1729803 1580041 36 837 900
5480502 5130967 4251870 3301194 1720554 1464791 36 244 632
3468 202 1302 157 1353280 2 449 948 2 855397 3183003 |25352213

12.249.449

Kaynak: http://www.ktbyatirimisletmeler.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.htmlErisim tarihi: 02/07/2017
Source :http.//www.ktbyatirimisletmeler.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.htmlAccessDate: 02/07/2017
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new airports to be established and finalizingother investments
in near future and these will cause important increases in the
number of visitors. Even, 2016 is considered as a lost year in
respect of tourism, the improving relations between Turkey
and Russia and new markets will mean more tourists and more
tourism income for next years.

ile rakiplerine gore daha avantajli bir konuma yikselecek ve
yabanci ziyaretci bakiminda 6nemli artislar gosterecektir. Her
ne kadar 2016 yil turizm acisindan kayip yil olarak nitelendirilse
de Rusya ile dizelen iliskiler ve yeni pazarlar sayesinde
onumuzdeki yillar turizm acisindan daha fazla ziyaretci ve daha
fazla turizm geliri anlamina gelecektir.

2.2. TURKIYE VE DORT iLIN 2017 YILI OCAK-HAZIRANAYLARI VERILERI
2.2. THE DATA OF TURKEY AND FOUR PROVINCES FROM JANUARY TO JUNE 2017

2017 yili Ocak-Haziran doneminde (lkemizi ziyaret eden The number of foreign visitors of our country during the
yabanci sayisinin aylara gore dagilimi Tablo 15'te yer almaktadir.
Genel olarak degerlendirildiginde; Ocak, Subat ve Mart aylarinda
gecen yila gore azalslar gorilmektedir. 2017 yilinda Ocak ayi
gelislerinde %9,81 oraninda, Subat ayi gelislerinde ise %6,51
oraninda ve Mart ayi gelislerinde ise %3,96 oraninda azalislar
gorulmektedir. 2017 yili Nisan ve Mayis aylarinda ise gecen yila
oranla artislar gortlmektedir. Gecen yila kiyasla Nisan ayinda
%18,10 artis gozlenirken, Mayis ayinda ise %16,27 oraninda
artis gerceklesmistir. Haziran ayinda ise gecen yilin ayni ayina
gore %43,01 oraninda artis gerceklesmistir. 2017 yilinda Ocak -
Haziran aylari arasinda toplamda 12.249,449 ziyaretci gelmistir.

January - June period in 2017 can be seen in Table 15. When
it is generally examined, decreases are observed in january-
February and March period in compare to the previous year. In
2017, decreases are seen by 9,81% in January visits, 6,51%
in February visits and 3,96 % in March visists. In April and
March period of 2017 decreases are seen. In compare to the
previous year, in April 18,10 %, in May 16,27% and in June

43,01% increases are seen. In 2017, between January and June,

12.249,449 tourists have visited our country.

Tablo 15: Tiirkive've Gelen Yabanci Ziyaretcilerin Yillara ve Aylara Gore Dagilimi 2017
Table 15: Distribution of Foreign Tourists Visited Turkey as of Years and Months 2017

YILLAR % DEGISIM ORANI
YEARS RATE OF CHANGE %
AYLAR MONTHS 2015 2016 2017+ 2016/2015 2017/2016
OCAK JANUARY 1250 941 1170333 1055 474 6,44 9,81
SUBAT FEBRUARY 1383343 1240 633 1159833 -10,32 -6,51
MART MARCH 1 895 940 1652511 1587 007 -12,84 -3,96
NISAN APRIL 2437263 1753 045 2070 322 28,07 18,10
MAYIS MAY 3804 158 2485411 2 889 873 34,67 16,27
HAZIRAN JUNE 4123109 2438293 3.486,940 -40,86 43,01
TEMMUZ JULY 5480 502 3468 202 -36,72
AGUSTOS AUGUST 5130 967 3183003 37,96
EYLUL SEPTEMBER 4251870 2855397 32,84
EKiM OCTOBER 3301194 2449 948 25,79
KASIM NOVEMBER 1720 554 1353280 21,35
ARALIK DECEMBER 1464 791 1302157 -11,10
TOPLAM TOTAL 36 244 632 25352213 -30,05
6 AYLIK TOPLAM 6 MONTHS TOTAL 10 771 645 8301933 12 249 449 22,93 14,05

Kaynak: http://yigm.kulturturizm.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.html, 30.06.2017.
Source: http://yigm.kulturturizm.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.html, 30.06.2017.

In the January-June 2017 period, in the ranking of the countries
with the highest number of tourists visiting Turkey, Russian

2017 yili Ocak - Haziran doneminde (lkemize en cok ziyaretci
gonderen Ulke siralamasinda Rusya Federasyonu %13,81

(1.692,103) ile birinci, Almanya %10,18 (1.246,744) ile ikinci,
Glrcistan %8,76 (1.073,271) ile (giinct siradadir. Glrcistan'i
iran ve Bulgaristan izlemektedir.

Federation comes first with 13,81 % (1.692,103) tourists),
Germany comes second with 10,18% (1.246,744) tourists) and
Georgia comes third with8,76% (1.073,271). Iran and Bulgaria
are following Gerogia.
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Tablo 16: 2015-2017(*) Yillar Ocak-Haziran Ayinda Ulkemize Gelen Yabana Ziyaretcilerin Milliyetlere Gore Dagilimi - ilk 5 Ulke
Table 16: The Dsitribution of Foreign Visitors of Our Country in 2015-2017(*) January- June / The first 5 Countriesms of Months)

YILLAR /YEARS MILLIYET PAYI (%) SHARE OF
NATIONALITY (%)

MILLIYET NATIONALITY 2015 2016 2017* 2015 2016 2017*
Rusya Fed. Russian Federation 1454618 183 828 1692103 9,77 1,71 13,81
Almanya Germany 2109 763 1502 949 1 246 744 14,16 13,99 10,18
Giircistan Gerogia 825378 1038228 1073 271 5,54 9,67 8,76
fran Iran 809 790 859 954 1006 481 5,44 8,01 8,22
Bulgaristan Bulgaria 828 418 783 429 799 279 5,56 7,29 6,53
Diger Other 8866 787 6371838 6431571 59,5 59,33 52,5
GENEL GENERAL 14 894 754 10 740 226 12 249 449 100 100 100

Tablo 17 ve Tablo 18'e gore: 2017 yili Ocak - Haziran déneminde
llkemize giris yapan vatandas ziyaretci sayisinda gecen yilin ayni ayina
gore %2,44 (6.616.614) deger ile bir artis kaydedilmistir. Cikis yapan
vatandas ziyaretci sayisinda ise %2,49 degerinde (6.462.373 ) bir artis

kaydedilmistir.

(*): Veriler gegicidir.http://yigm.kulturturizm.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.htm/05/08/2017
(*): Temporary data: .http://yigm.kulturturizm.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.html05/08/2017

According to the Table 17 and Table 18; there has been 2,44 %
(6.616.614 tourists) increase in the number of Turkish citizen tourists
visiting our country during the January- June 2017 period in compared
with the same periodof the previous year. The number of departing

foreign visitors increased by 2,49% (6. 462.373).

Tablo 17: Ocak-Haziran Aylarinda Ulasim Yoluna Gére Ulkemize Giris Yapan Ziyaretciler (2015-2017%)
Table 17: The Foregn Visitors of Our Country in January- June According to Transportation Way

Degisim Degisim | vatandag (Vurtici + Yurtdigi ikametliy | Dedisim
TOPLAM/ TOTAL Orani % Yabancy/ Foreigns Orani % Citizen (Domestic + Orani %
Change Change Abroad Residents) Change
Rate % Rate % Rate %
2015 | 2016 | 2017* |2017/2016| 2015 | 2016 | 2017* |op17/2016| 2015 | 2016 [ 2017* [2017/2016
DENiz/SEA |1005291| 603919 | 513132 | -1503 797235 | 398272 | 273296 | -31,38 | 208056 | 205647 | 239836 16,63
Ziyarefgi HAVA/ AR [15 262 269]12 004 958| 13271591 10,55 |10985078| 7455821 [8734219| 17,15 |4277191|4549137| 4537372 | -0,26
Visitor KARA/ ROAD |5101506| 4586730 | 5075632 | 10,66 | 3100577 | 2883635)|3238117| 12,29 [2000929|1703095| 1837515 | 7,89
TREN/TRAIN | 13134 | 3527 5708 61,84 11 864 2498 3817 52,80 1270 1029 1 891 83,77
TOPLAM/TOTAL [21 382 200] 17 199 134 | 18 866 063 | 9,69 |14 894 754| 10740 226[12 249 449| 14,05 | 6487 446 | 6 458 908 | 6 616 614 2,44
DENiz/SEA | 581252 | 276417 | 142211 580156 | 275633 | 141891 1096 784 320
HAVA/ AIR
Gindbirlikgi
Day KARA/ ROAD
Tripper TREN/TRAIN
TOPLAM/TOTAL| 581252 | 276417 | 142211 580156 | 275633 | 141891 1096 784 320
Tablo 18: Ocak-Haziran Aylarinda Ulasim Yoluna Gore Ulkemizden Cikis Yapan Ziyaretciler (2015-2017%)
Table 18: Departed Visitors from Our Country between January- June According to Transportation Way ( 2015-2017%*)
Degisim Degisim | vatandag (Vurtici + Yurtdigt ikametli | Dedisim
TOPLAM/ TOTAL Orani % Yabanc/ Foreigns Orani % Citizen (Domestic+ Orani %
Change Change Abroad Residents) Change
Rate % Rate % Rate %
2015 | 2016 | 2017* |2017/2016( 2015 | 2016 | 2017* [op17/2016| 2015 | 2016 | 2017* |2017/2016
DENiz/SEA | 996821 | 606266 | 514974 | -1506 792512 | 402729 | 277893 | -31,00 | 204309 | 203537 | 237081 16,48
Ziyaretgi HAVA/ AR [14 367 735/ 11589 496 | 12410400 7,08  |10240035| 7160380 | 8008374 | 11,84 |[4127700|4 429116 4402026 | -0,61
Visitor KARA/ ROAD |5072869| 4521947 | 5130004 | 1345 | 3087969 | 2849456 | 3307 944| 16,09 |1984900 | 1672491 1822060 | 8,94
TREN/TRAIN 9760 2680 4554 69,93 9211 2453 3348 36,49 549 227 1206 431,28
TOPLAM/TOTAL [20 447 185 16 720 389 18 059 932| 8,01 14129727] 10415018[11 597 559 11,35 | 6317 458 | 6305 371 | 6 462 373 2,49
DENiz/SEA | 581252 | 276417 | 142211 580156 | 275633 | 141891 1096 784 320
HAVA/ AIR
Gindbirlikgi
Day KARA/ ROAD
Tripper | TREN/TRAIN
TOPLAM/TOTAL| 581252 | 276417 | 142211 580156 | 275633 | 141891 1096 784 320

Kaynak: http://yigm.kulturturizm.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.html, 05.08.2017 Source: http://yigm.kulturturizm.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.html, 05.08.2017.
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Tablo 19'da Tirkiye'ye Ocak- Haziran aylari arasinda gelen
turistlerin milliyetleri bazinda 2015, 2016 ve 2017 yillarinin
karsilastirmasi yer almaktadir. Tabloya gore Ocak-Haziran
déneminde Ulkemizi ziyaret eden yabanci ziyaretci sayisi gecen
yilin ayni dénemine gore %14,05 artis gostermistir. Avrupa'dan
gelen ziyaretci sayisinda gecen yila gore %12,75'lik azalis
olmustur. Rusya Federasyonundan gelen ziyaretci sayisinda
%820,48 oraninda artis oldugu gorilmektedir. 2017 yilinin ilk 6
ayinda Rusya Federasyonu’ndan llkemize gelen ziyaretci sayisi,
2015 yiinin ilk 6 aylik rakamini gecmistir.

The comparison of the tourists who have visited our country
between January-June in 2015, 2016 and 2017 in terms of
nationalities is given in Table 19. According to this table, it is
observed that the number of visitors have increased by 14,05%
in comparison with the same period of the previous year. The
number of Eruopean visitors have decreased by 12,75% and
the number of Russian tourists have increased 20,48%. In the
first 6 months of 2017, the number of Russian tourists has
exceed the number of the first 6 months of 2016.

Tablo 19: Yabancilarin Milliyetlerine Gore Karsilastirilmasi (Ocak-Haziran 2017)
Table 19: Comparison of Foreign Tourists According to Their Nationalities (January-june 2017)

-2017 (*) YILLARINDA ULKEMIiZE GELEN YABANCI ZiYARETCILERIN MiLLIYETLERINE GORE KARSILASTIRILMASI (OCAK-HAZIRAN)
COMPARISON OF FOREIGN VISITORS OF OUR COUNTRY IN 2015-2017 (*9) ACCORDING TO THEIR NATIONALITIES (JANUARY- JUNE)

YILLAR MILLIYET PAYI % % DEGISiM ORANI
YEARS RATE OF NATIONALITY % CHANGE RATE %
MiLLIYET NATIONALITY 2015 2016 2017* 2015 2016 2017+ 2016/2015 2017/2016
Cezayir Algeria 69 883 73 255 79199 0,47 0,68 0,65 483 8,11
Fas Morocco 45 585 40 529 41394 0,31 0,38 0,34 -11,09 2,13
Giiney Afrika Republic of South
Cumhuriyet Aftrica 21670 14 095 13218 0,15 0,13 0,11 -34,96 -6,22
Libya Libya 129177 32349 | 37502 0,87 0,30 0,31 -74,96 15,93
Misir Egypt 46 255 45 781 42 394 0,31 0,43 0,35 -1,02 -7,40
Sudan Sudan 5 456 5136 5033 0,04 0,05 0,04 -5,87 -2,01
Tunus Tunisia 50 688 50 363 47 959 0,34 0,47 0,39 -0,64 4,77
DiG. AFRIKA OTHER AFRICAN
OLKELER COUNTRIES 46 987 44486 | 44822 0,32 0,41 0,37 -5,32 0,76
TOPLAM AFRIKA | TOTAL AFRICA 415701 | 305994 | 311521 2,79 2,85 2,54 -26,39 1,81
Arjantin Argentina 35039 36656 | 20396 0,24 0,34 0,17 4,61 -44,36
Brezilya Brasil 41230 19 830 19110 0,28 0,18 0,16 -51,90 -3,63
Kolombiya Colombia 12 395 8 945 10 268 0,08 0,08 0,08 -27,83 14,79
Sili Chile 11226 6118 3782 0,08 0,06 0,03 -45,50 -38,18
Venezuela Venezuela 2786 2156 2527 0,02 0,02 0,02 -22,61 17,21
DIG. GUNEY OTHER SOUTH
AMERIKA AMERICA COUN- 9 449 6 586 6377 0,06 0,06 0,05 -30,30 3,17
ULKELERI TRIES
TOPLAM GUNEY | TOTAL SOUTH
AMERIKA AMERICA 112125 80 291 62 460 0,75 0,75 0,51 -28,39 -22,21
TOPLAM KUZEY TOTAL NORTH
AMERIKA AMERICA 7712 6841 6507 0,05 0,06 0,05 -11,29 -4,88
TOPLAM ORTA TOTAL CENTER
AMERIKA AMERICA 4277 3230 3611 0,03 0,03 0,03 -24,48 11,80
TOPLAM
AMERIKA TOTAL AMERICA 124 114 90362 | 72578 0,83 0,84 0,59 -27,19 -19,68
Bahreyn Bahrain 13 824 18186 | 23980 0,09 0,17 0,20 31,55 31,86
Birlesik Arap The United Arab
Ermirlikleri Emirates 21334 16 856 18518 0,14 0,16 0,15 -20,99 9,86
Irak Iraq 397802 | 156855 | 317578 2,67 1,46 2,59 -60,57 102,47
israil Israel 71 421 91783 | 137176 0,48 0,85 1,12 28,51 49,46
Katar Qatar 15577 14 548 17 656 0,10 0,14 0,14 -6,61 21,36
Kuveyt Kuwait 71766 67123 94 667 0,48 0,62 0,77 -6,47 41,04
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YILLAR MILLIYET PAYI % % DEGISIM ORANI
YEARS RATE OF NATIONALITY % CHANGE RATE %
MILLIYET NATIONALITY 2015 2016 2017* 2015 2016 2017* 2016/2015 2017/2016
Kuzey Kibnis Tiirk | Turkish Republic of B
Cumhuriyeti Northern Cyprus 103 562 100765 | 101778 0,70 0,94 0,83 2,70 1,01
Liibnan Lebanon 64 148 67 879 73 201 0,43 0,63 0,60 5,82 7,84
Suudi Arabistan Saudi Arabia 179 377 168 821 205790 1,20 1,57 1,68 -5,88 21,90
Urdiin Jordan 54 362 63 182 87 898 0,36 0,59 0,72 16,22 39,12
Yemen Yemen 10795 9317 11 598 0,07 0,09 0,09 -13,69 24,48
DIG. BATIASYA | OTHER WEST ASIA
ULKELERI COUNTRIES 353 635 140376 | 136 825 2,37 1,31 1,12 -60,30 -2,53
TOPLAM BATI 1226
ASYA TOTAL 1357603 | 915691 665 9,11 8,53 10,01 -32,55 33,96
Banglades Bangladesh 5736 5033 4376 0,04 0,05 0,04 -12,26 -13,05
Gin Halk Cum- People’s Republic B
huriyet of China 144 798 86 058 98 603 0,97 0,80 0,80 40,57 14,58
Endonezya Indonesia 29 336 24714 45733 0,20 0,23 0,37 -15,76 85,05
Filipinler Philippines 35424 27 802 26 615 0,24 0,26 0,22 -21,52 -4,27
Hindistan India 63 759 46 878 34190 0,43 0,44 0,28 -26,48 -27,07
iran Iran 809790 | ss9954 [ 0% 5,44 8,01 8,22 6,19 17,04
Malezya Malaysia 36 738 27 425 23952 0,25 0,26 0,20 -25,35 -12,66
Pakistan Pakistan 25183 23 536 25 631 0,17 0,22 0,21 -6,54 8,90
Singapur Singapore 12 525 8 491 6075 0,08 0,08 0,05 -32,21 -28,45
Tayland Thailand 14018 5876 10915 0,09 0,05 0,09 -58,08 85,76
DIG. GUNEY ASYA |  OTHER SOUTH
(LKELERI ASIA COUNTRIES 53 582 64 181 60 026 0,36 0,60 0,49 19,78 -6,47
TOPLAM GUNEY TOTAL SOUTH 1179 1342
ASYA ASIA 1230 889 948 507 8,26 10,99 10,96 -4,14 13,78
TOPLAMASYA | TOTALASIA | 2588492 26%%5 225629 17,38 1951 | 2097 19,04 22,60
1502 1246
Almanya Germany 2109763 949 744 14,16 13,99 10,18 -28,76 -17,05
Avusturya Austria 164 228 108244 | 86038 1,10 1,01 0,70 -34,09 -20,51
Belgika Belgium 222 814 150167 | 138 046 1,50 1,40 1,13 -32,60 -8,07
Gek Cumhuriyeti Czhech Republic 74 622 33314 36 561 0,50 0,31 0,30 -55,36 9,75
Danimarka Denmark 158 943 141 917 96 765 1,07 1,32 0,79 -10,71 -31,82
Finlandiya Finland 104 009 65 902 40 465 0,70 0,61 0,33 -36,64 -38,60
Fransa France 327789 218950 | 188857 2,20 2,04 1,54 -33,20 -13,74
Hollanda Netherlands 483 121 364 466 | 263 370 3,24 3,39 2,15 -24,56 -27,74
ingiltere (Birlegik | England(United i )
Kralli) Kingdoms) 950 313 693 081 | 607 272 6,38 6,45 4,96 27,07 12,38
irlanda Ireland 43959 25533 19 654 0,30 0,24 0,16 -41,92 -23,03
ispanya Spain 108 924 52 447 41118 0,73 0,49 0,34 -51,85 -21,60
isveg Sweeden 280 285 153236 | 112137 1,88 1,43 0,92 -45,33 -26,82
isvigre Switzerland 141 048 88110 69 306 0,95 0,82 0,57 -37,53 -21,34
italya Italy 216 440 109207 | 82150 1,45 1,02 0,67 -49,54 -24,78
izlanda Iceland 3847 1985 1029 0,03 0,02 0,01 -48,40 -48,16
Liiksemburg Luxemburg 4 800 2122 1753 0,03 0,02 0,01 -55,79 -17,39
Macaristan Hungary 51710 28 438 26172 0,35 0,26 0,21 -45,00 -7,97
Norveg Norway 122 216 74 674 46 281 0,82 0,70 0,38 -38,90 -38,02
Polonya Poland 184 738 85 969 98773 1,24 0,80 0,81 -53,46 14,89
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YILLAR MILLIYET PAYI % % DEGiSiM ORANI
YEARS RATE OF NATIONALITY % CHANGE RATE %
MILLIYET NATIONALITY 2015 2016 2017* 2015 2016 2017* 2016/2015 2017/2016
Portekiz Portugal 23976 13 491 10 002 0,16 0,13 0,08 -43,73 -25,86
Slovakya Slovakia 46 970 19748 | 25572 0,32 0,18 0,21 -57,96 29,49
Yunanistan Greece 358 581 283415 | 251327 2,41 2,64 2,05 -20,96 -11,32
DIG. AVRUPA | OTHER EUROPEAN 1 0.00
OECD ULKELERi | OECD COUNTRIES ’
TOPLAM AVRUPA | TOTAL EUROPE 4217 3489
0ECD 0ECD 6183 096 265 393 41,51 39,27 28,49 -31,79 -17,26
Arnavutiuk Albania 32 757 33448 | 36799 0,22 0,31 0,30 2,11 10,02
Bosna Hersek Bosnia Herzigovina 37275 29 066 32 883 0,25 0,27 0,27 -22,02 13,13
Bulgaristan Bulgaria 828418 | 783429 | 799279 5,56 7,29 6,53 -5,43 2,02
Estonya Estonia 27 886 18907 | 18826 0,19 0,18 0,15 -32,20 0,43
G””eng'S?r:'q? RUM 1 South Cyprus 3742 3404 | 3410 0,03 0,03 0,03 9,03 018
Hirvatistan Crotia 21 049 11 744 9900 0,14 0,11 0,08 44,21 -15,70
Karadag Montenegro 9 681 8585 8216 0,06 0,08 0,07 -11,32 -4,30
Kosova Kosovo 42 844 45722 | 46431 0,29 0,43 0,38 6,72 1,55
Letonya Letonia 25 478 15844 | 16214 0,17 0,15 0,13 -37,81 2,34
Litvanya Litvania 48 065 49 980 54 427 0,32 0,47 0,44 3,98 8,90
Makedonya Macedonia 76 312 65 905 68 010 0,51 0,61 0,56 -13,64 3,19
Malta Malta 3449 2628 1 861 0,02 0,02 0,02 -23,80 -29,19
Romanya Romania 187768 | 163309 | 160305 1,26 1,52 1,31 -13,03 -1,84
Sirbistan Serbia 73612 52917 | 55487 0,49 0,49 0,45 -28,11 4,86
Slovenya Slovenia 18 669 9851 8040 0,13 0,09 0,07 47,23 -18,38
DiG. AVRUPA | OTHER EUROPEAN
OECD DIS! COUNTIRES (OUT 935 578 510 0,01 0,01 0,00 -38,18 -11,76
ULKELERI OF OECD)
TOPLAM AVRUPA | TOTAL EUROPE 1295 1320
0ECD DIS (OUT OF OECD) 1437 940 317 508 9,65 12,06 10,78 -9,92 1,95
5512 4809
TOPLAM AVRUPA | TOTAL EUROPE | 7621036 662 991 51,17 51,33 39,27 -27,66 12,75
Azerbaycan Azerbaijan 265639 | 238619 | 306 644 1,78 2,22 2,50 -10,17 28,51
Beyaz Rusya Belarus 81601 | 37080 | 81841 | 055 0,35 0,67 54,56 120,71
(Belarus)
Ermenistan Armenia 18 524 15650 18 290 0,12 0,15 0,15 -15,52 16,87
- . 1038 1073
Giircistan Georgia 825 378 998 971 5,54 9,67 8,76 25,79 3,38
Kazakistan Khazakhstan 175 678 86324 | 150995 1,18 0,80 1,23 -50,86 74,92
Kirgizistan Kirgizstan 45 834 44 367 51284 0,31 0,41 0,42 -3,20 15,59
Moldova Moldova 65 088 59975 | 71027 0,44 0,56 0,58 -7,86 18,43
Ozbekistan Uzbekistan 67 833 56289 | 79884 0,46 0,52 0,65 -17,02 41,92
Rusya Fed. RussianFed. | 1454618 | 183828 11%%2 977 171 13,81 -87,36 820,48
Tacikistan Tajikistan 16 169 11013 13 061 0,11 0,10 0,11 -31,89 18,60
Tiirkmenistan Turkmenistan 77 471 70908 98 397 0,52 0,66 0,80 -8,47 38,77
Ukrayna Ukrain 284663 | 414994 | 530258 1,91 3,86 4,33 4578 27,77
ToPLAMBDT. | ToALCAC | 337846 | 220 | T | 2288 | 2102 | 3402 33,19 84,61
Amerika Birlesik United States of
Devletieri America 346691 | 254701 | 152497 2,33 2,37 1,24 -26,53 -40,13
Avustralya Austrralia 109 291 49634 | 27953 0,73 0,46 0,23 -54,59 -43,68
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YILLAR MILLIYET PAYI % % DEGISIM ORANI
YEARS RATE OF NATIONALITY % CHANGE RATE %
MILLIYET NATIONALITY 2015 2016 2017* 2015 2016 2017* 2016/2015 2017/2016
Giiney Kore South Corea 126 244 62 397 55 852 0,85 0,58 0,46 -50,57 -10,49
Japonya Japan 54 962 24 744 19431 0,37 0,23 0,16 -54,98 -21,47
Kanada Canada 76187 53 753 33528 0,51 0,50 0,27 -29,45 -37,63
Meksika Mexica 16 993 10133 6 952 0,11 0,09 0,06 -40,37 -31,39
Yeni Zelanda New Zeland 16 030 7915 4474 0,11 0,07 0,04 -50,62 -43,47
TOPLAM DiGER TOTAL OTHER
OECD OECD 746 398 463 277 | 300 687 5,01 4,31 2,45 -37,93 -35,10
TOPLAM TOTAL
MILLIYETSiz UNPATRIOTIC 20 364 14 651 18 206 0,14 0,14 0,15 -28,05 24,26
TOPLAM
OKYANUSYA TOTAL OCEANIA 153 346 149 0,00 0,00 0,00 126,14 -56,94
YABANCI TO- 10 740 12 249
PLAM TOTAL FOREIGN | 14 894 754 226 449 100,00 100,00 100,00 -27,89 14,05

Kaynak: http://yigm.kulturturizm.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.html, 29.06.2017. Source: http://yigm.kulturturizm.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.html, 29.06.2017.

2.3. MILLIYETLERINE GORE iISTANBUL'A GELEN YABANCILAR (OCAK-HAZIRAN 2017)
2.3, THE FOREIGN VISITORS OF ISTANBUL ACCORDING TO THEIR NATIONALITIES (JANUARY-JUNE 201 7)

2.3.1. istanbul'a Gelen Yabanci Ziyaretci Verilerinin incelenmesi (Ocak - Haziran 2016/2017)
2.3.1. Analysis of the Data of Foreign Visitors of Istanbul (January - June 2016/2017)

istanbul il K{iltir ve Turizm Mudurligiinin Atatlirk ve Sabiha
GokcenHavalimanlariile Haydarpasa, Pendik, Tuzla, Zeytinburnu,
Ambarli ve Karakdy limanlarindan elde ettigi verilere gére2016-
2017 yillari 6 aylik veriler baglaminda istanbula gelen yabanci
sayllarl asagidaki Tablo 20'de gorilmektedir. (http://www.
istanbulkulturturizm.gov.tr/€klenti/52627, Temmuz-2017pdf.
pdf?0, 26.06.2017.)

According to the information obtained from the Provincial
Directorateof Culture and Tourism of Istanbul and the data
obtained from Ataturk and Sabiha Gokcen Airports and
Haydarpasa, Pendik,Tuzla, Zeytinburnu, Ambarliand Karakoy
ports, in terms of the 6 months of 2016-2017, the number of
foreign visitors of Istanbul is seen in the following table.
(http://www.istanbulkulturturizm.gov.tr/
Eklenti/52627, Temmuz-201 7pdf.pdf?0, 26.06.2017.)

Tablo 20: istanbul’a Gelen Yabana Ziyaretci Sayilari (2016-2017)
Table 20: Foreign Visitors of Istanbul (2016-2017)

TURKIYE / TURKEY iSTANBUL 2016’ya Gore Degisim | 2016’ya Gore Degisim Oram
Oram (Ayhk) (Kiimiilatif)

2016 2017 2016 2017 TheZROa;tﬁe((I)Ifugl}:E:lyg)e by | The Rat(eczfnculll;lilg:)by 2016
Ocak / January 1.170.333 1.055.474 692.172 559.372 -19,2 -19,2
Subat / February 1.240.633 1.159.833 674.465 590.175 -12,5 -15,9
Mart / March 1.652.511 1.587.007 783.164 742.479 -5,2 -12,0
Nisan / April 1.753.045 2.070.322 715.161 835.614 16,8 -4,8
Mayis / May 2.485.411 2.889.873 869.446 830.019 -4,5 -4,7
Haziran / June 2.438.493 3.489.940 707.050 827.494 17,0 -1,3

Toplam / Total 10.740.226 12.249.36 4.441.458 4.385.153

Kaynak:http://www.istanbulkulturturizm.gov.tr/Eklenti/52627,nisan-2017pdf.pdf?0, 26.06.2017. Source :http.//www.istanbulkulturturizm.gov.tr/Eklenti/52627,nisan-2017pdf.pdf?0, 26.06.2017.

Tablo 21'de istanbul iline 2016 ve 2017 vyillarinda tiim
milliyetlerin gelis sayilari gortlmektedir. Tabloya gore 2016
yilinda Almanlar bir énceki yila goére yaklasik %13 oraninda,
iranlilar %5,5, ingilizler %19, Fransizlar %17 oraninda azalis
gosterirken, Irakhlarda %73,5 oraninda ve Ruslarda ise %55,2
oraninda bir artis goérllmektedir.

In Table 21, the number of visitors from all nationalities to
istanbul in2016 and 2017 are seen. According to the table,
while there is a decrease in Germans approximetaly 13%, Iran
5,5%, English 19% and French 17%, there is an increase in
Iragis 73,5% and Russians 55,2%
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Tablo 21. istanbul’a Gelen Yabancilar Tiim Milliyetler (2016-2017)

Table 21:.The Foreign Visitors of Istanbul FromAll Nationalities (2016-2017)

2017 2016 | Degisim 2017 | 2016
No OLKE isMi NAME OF countRy | Goen/ | Gelen/ Ch;/:]ge No OLKE ismi NAME OF counTRy | Sen/ | Gelen/
Arrived Arrived % Arrived Arrived
1 ALMANYA GERMANY 403235 | 463014 | 129 | 56 KATAR QATAR 17.082 | 13.809
2 RAN IRAN 337259 | 356841 | 55 | 57 BREZILYA BRAZIL 16720 | 15916
3 | RUSYAFEDERASYONU | RUSSIANFEDERATION | 201293 | 120698 | 552 | 58 JAPONYA JAPAN 16700 | 21.776
4 SUUDI ARABISTAN SAUDI ARABIA 186.875 | 155025 | 205 | 59 | BOSNAHERSEK | BOSNIAHERZEGOVINA | 16.459 | 16.175
5 IRAK IRAQ 185.308 | 106.801 | 735 | 60 FILIPINLER PHILIPPINES 14913 | 16147
6 INGILTERE ENGLAND 151.800 | 187.739 | -191 | 61 AFGANISTAN AFGHANISTAN 14485 | 17.948
7 UKRAYNA UKRAIN 147885 | 150878 | -2 62 HAYMATLOS STATELESS 13928 | 11.510
8 FRANSA FRANCE 146440 | 176613 | 171 | 63 | BEYAZRUSYA BELARUS 13541 | 12536
9 ABD USA 127.855 | 180.391 | -291 | o4 FINLANDIYA FINLAND 12788 | 18.080
10 HOLLANDA NETHERLANDS 100971 | 120001 | -148 | 65 | GUNEYAFRIKA SOUTH AFRICA 12192 | 12473
11 KUVEYT KUWAIT 93468 | 66481 | 406 | 66 TACIKISTAN TAJIKISTAN 11782 | 10461
12 TURKMENISTAN TURKMENISTAN 92846 | 65803 | 411 | 67 MACARISTAN HUNGARY 11755 | 16.155
13 AZERBEYCAN AZERBAIJAN 92328 | 86885 | 63 68 GEK CUM. CZEHCREPUBLIC | 11456 | 16.226
14 GiN CHINA 88.405 | 80.321 | 101 | 69 MAKEDONYA MACEDONIA 11355 | 12.262
15 CEZAYIR ALGERIA 78052 | 71859 | 86 70 NIJERYA NIGERIA 11337 | 11954
16 OZBEKISTAN UZBEKISTAN 75075 | 53302 | 408 [ 71 YEMEN YEMEN 11058 | 8.930
17 (TALYA ALY 70101 | 94306 | 257 | 72 IRLANDA IRELAND 10449 | 13928
18 KAZAKISTAN KAZAKHSTAN 67.035 | 48522 | 382 | 73 TAYLAND THAILAND 9190 | 4971
19 LUBNAN LEBANON 63782 | 60.843 | 48 74 KOLOMBIYA COLOMBIA 90022 | 7.53
20 ISVEG SWEDEN 63064 | 65152 | 32 | 75 LITVANYA LITHUANIA 8888 | 10.638
21 URDON JORDAN 61073 | 51923 | 176 | 76 FILISTIN PALESTINE 8300 | 5476
22 AVUSTURYA AUSTRIA 54862 | 6083 | 98 | 77 ERMENISTAN ARMENIA 7938 | 6996
23 iSRAIL ISRAEL 54757 | 43972 | 245 | 78 PORTAKIZ PORTUGAL 7521 | 10.805
24 BELCIKA BELGIUM 54706 | 57213 | 44 | 79 HIRVATISTAN CROATIA 6912 | 7907
25 GUNEY KORE SOUTH KOREA 50208 | 58058 | -135 | 80 SLOVAKYA SLOVAKIA 6827 | 7.706
26 KIRGIZISTAN KIRGHIZISTAN 46594 | 41835 | 114 [ s UMMAN OMAN 6202 | 5808
27 TUNUS TUNISIA 46583 | 40415 | 57 | 82 MOGOLISTAN MONGOLIA 6.057 | 5450
28 KKTC TRNC 43809 | 47800 | -85 | 83 SLOVENYA SLOVENIA 5908 | 7.109
29 ENDENOZYA INDONESIA 42884 | 22502 | 906 | 84 MEKSIKA MEXICO 5578 | 6.887
30 ISViCRE SWITZERLAND 02352 | 51068 | 171 | 85 ESTONYA ESTHONIA 5503 | 7713
31 SURIVE SYRIA 1713 | 40042 | 149 | 86 LETONYA LATVIA 5323 | 6501
32 MISIR EGYPT 40942 | 44.486 8 87 KARADAG MONTENEGRO 4754 | 5.357
33 ROMANYA ROMANIA 40418 | 45837 | -118 | 88 SUDAN SUDAN 4721 | 4871
34 FAS MOROCCO 38707 | 38103 | 16 89 SINGAPUR SINGAPORE 4641 | 6.836
35 LiBYA LIBYA 36924 | 31807 | 161 | 90 BANGLADES BANGLADESH 4106 | 4811
36 BULGARISTAN BULGARIA 35351 | 39794 | -112 | ot | vENizeLEnDA NEW ZELAND 3425 | 5255
37 ISPANYA SPAIN 34885 | 44724 | 22 92 SiLi CHILE 3321 | 4462
38 DANIMARKA DENMARK 34151 | 40256 | 152 | 93 KONGO THEDEMOCRANCREP | 2805 | 2656
39 YUNANISTAN GREECE 34020 | 48129 | 203 | o4 ETIYOPYA ETHIOPHIA 2574 | 2218
40 GURCISTAN GEROGIA 29832 | 31125 | 42 | o5 SENEGAL SENEGAL 2573 | 2788
4 HINDISTAN INDIA 28762 | 38675 | 256 | 96 HONKONG HONG KONG 2564 | 3.69
42 KANADA CANADA 28725 | 38385 | 252 | o7 KAMERUN CAMEROON 2450 | 2515
43 TAYVAN TAIWAN 26201 | 26843 | 24 | 98 KBRISRUM | GREEK CYPRIOT STATE |  2.283 | 2.458
44 KOSOVA KOSOVA 25556 | 25.271 11 99 VENEZUELLA VENEZUELA 2273 | 1719
45 BAHREYN BAHRAIN 23764 | 18018 | 319 | 100 NEPAL NEPAL 2158 | 1.780
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2017 2016 Degisim 2017 2016
P Gelen/ Gelen/ % Bl iann Gelen/ Gelen/
No ULKE ISMI NAME OF COUNTRY 2017 2016 Change No ULKE ISMI NAME OF COUNTRY 2017 2016
Arrived Arrived % Arrived Arrived
; o i A UNITED NATIONS
46 PAKISTAN PAKISTAN 23.364 21.694 7.7 101 BIR. MIL.ORG. ORGANIZATIONS 2.026 2.666
47 MALAZYA MALAYSIA 21.612 26.222 -17,6 102 EKVATOR EQUATOR 1.922 1.462
48 AVUSTRALYA AUSTRALIA 20.287 30.859 -34,3 103 KENYA KENYA 1.912 2.687
49 NORVEG NORWAY 19.461 18.951 2,7 104 PERU PERU 1.674 1.849
REPUBLIC OF
50 MOLDOVA CM. VOLDOVA 18.864 18.531 1,8 105 GANA GANA 1.670 1.556
51 ARJANTIN ARGENTINA 18.827 34.348 -45,2 106 SOMALI SOMALI 1.614 1.455
52 ARNAVUTLUK ALBANIA 18.448 17.926 2,9 107 MALTA MALTA 1.587 2.321
; ; UNITED ARAB
53 BIRL. ARAP EMIR. EMIRATES 17.967 16.616 8,1 108 UGANDA UGANDA 1.374 1.317
54 SIRBISTAN SERBIA 17.665 18.957 -6,8 109 VIETNAM VIETNAM 1.367 1.019
55 POLONYA POLAND 17.341 21.766 -20,3 110 DIGER OTHER 24.359 25.500

Kaynak:http://www.istanbulkulturturizm.gov.tr/Eklenti/52627,nisan-2017pdf.pdf?0, 26.06.2017.
Source:http://www.istanbulkulturturizm.gov.tr/Eklenti/52627,nisan-2017pdf.pdf?0, 26.06.2017.

Grafik 2'de Ocak-Haziran aylarinda gelen ziyaretci sayilar In the Graphic 2, there is a comparison of number of visitors in
karsilastiriimaktadir. Grafige gére 22017 yilinda 2016'ya January- June. According to the graph, in 2017, in comparison
kivasla %4 oraninda gerileme gerceklemistir ve toplamda with 2016 there is a decrease by 1,3% and in total, 4.385,153
2.727.640 turist istanbul'a gelmistir. tourist have visited to Istanbul.

Grafik 2: istanbul'a Gelis Sayilarinin Karsilastirmasi (2013, 2014, 2015, 2016, 2017)
Graph 2: The Comparison of the Number of the Arrivals to istanbul (2013, 2014, 2015, 2016, 2017)

%89 % 5,5

% 16,8

2013 2014 2015 2016 2017

Kaynak: http://www.istanbulkulturturizm.gov.tr/Eklenti/52627,haziran-2017pdf.pdf?0, 05.08.2017.
Source: http://www.istanbulkulturturizm.gov.tr/Eklenti/52627,haziran-2017pdf.pdf?0, 05.08.2017.
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Grafik 3'te, 2015, 2016 ve 2017 yillar arasinda ay bazinda ziyaretgi
rakamlari yer almaktadir. Aylik bazda incelendiginde 2016 vyilinda
Ocak ayi hari¢ diger tim aylarda 2015 yilina kiyasla aylik turist
gelis sayilarinda dususler yasanmistir. 2017 yilinda Ocak, Subat ve
Mart aylarindaki disls yizdeleri Tablo 20'de detayli goriilmektedir.
2017 yilinin Haziran ayinda istanbul'a gelen yabanci sayisi 2016 ile
karsilastirildiginda %17,03 oraninda bir artis oldugu goriilmektedir.
Mayis ayinda 830.019 kisi istanbul'u ziyaret ederken bu rakam Haziran
ayinda 827.494 olarak gerceklesmistir.

The number of visitors in terms of monthly visitors of 2015,
2016 and 2017 are in the graph 3. When it is examined as
monthly, it is seen that, in all months, except January of 2016,
there are decreases in tourist arrivals in comparison with 2015.
Percentage of decline can be seen in the Table 20 as detailed.
When the number of visitors of itanbul is compared to 2016,
it is seen that there have been 17,03% increased. In May,
830.019 and in June 827.494 tourists have visited to [stanbul.

Grafik 3: 2015-2017 Yillari istanbul’a Gelen Aylik Ziyaretci Sayisi
Graph 3: The Number of Monthly Visitors of istanbul 2015-2017
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)
o
-
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Kaynak: http://www.izmirkulturturizm.gov.tr/TR,95965/izmir-turizm-konseyinin-ilk-toplantisi-vali-mustafa-top-.htmlErisim tarihi: 2701/2016
Source: http://www.izmirkulturturizm.gov.tr/TR,95965/izmir-turizm-konseyinin-ilk-toplantisi-vali-mustafa-top-.htmlAccess date: 2701/2016

Turistlerin istanbul'a giris noktalar incelendiginde ise Tablo 22'de
gorlildiigl tizere 2017 yilinda en cok turist giris noktasi Atatiirk Havalimani
olmustur. Atatlrk havalimanini Sabiha Gékcen Havalimani takip ederken,

tabloda Karakdy limanindan ziyaretci girisi olmadigi gértilmektedir.

When the arrival points of tourists to Istanbul are examined, as
seen in the Table 22, Atatlrk Airport have the highest number
of arrival. Sabiha Gékcen Airport is following it and it is seen
that there are no arrival from the Karakéy port.

Tablo 22: Gelis Noktalarina Gore Gelen Yabanci Ziyaretci Sayilari
Table 22: The Number of Foregin Visitors According to Arrival Points

Atatiirk Sablha.Gokgen H.pasa Limani/ Karakoy Karak_cy Pentf|k +Tuzla Zeyﬁnbt{rnu +
. Havalimani/ . Transit/ Limani/ Ambarli Limani/ Toplam
2017 Havalimani/ R . H.pasa Port Limani/ . . .
Atatiirk Airpot Sabiha Gokgen Karakéy Por Karakoéy Pendik + Tuzla Zeytinburnu + Total
P Airport Y Transit Port Ambarli Port
Ocak/ January 447.826 109.430 195 11 0 1.073 837 559.372
Subat/February 471.059 117.330 230 0 0 819 737 590.175
Mart/March 595.484 144.716 246 26 0 934 1.073 742.479
Nisan / April 659.687 173.539 240 0 0 1.117 1.031 835.614
Mayis/ May 664.518 163.017 277 0 0 1.183 1.024 830.019
Haziran/ June 641.623 183.170 424 320 0 1.132 825 827.494
Toplam/ Total 3.480.197 891.202 1.612 357 0 6.258 5.527 4.385.153

Kaynak:http://www.istanbulkulturturizm.gov.tr/Eklenti/52627,haziran-2017pdf.pdf?0, 05.08.2017. Source:http://www.istanbulkulturturizm.gov.tr/Eklenti/52627,nisan-2017pdf.pdf?0, 05.08.2017.
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2017 yilinda istanbul'a Ocak ve Haziran aylari arasinda en cok The number of countries which have the highest arrivals to
gelen Ulke vatandaslarinin rakamlari Grafik 4'te yer almaktadir. [stanbul between January and June are shown in the Graph 4,

Grafik 4: Milliyetlerine Gére istanbul’a En Cok Gelen Ulkeler (2017, Ocak-Haziran

Graph 4: Foreign Tourists of Istanbul according to their Nationalities (2017, January- June)
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Kaynak:http://www.istanbulkulturturizm.gov.tr/Eklenti/52627,nisan-2017pdf.pdf?0, 05.08.2017./
Source:http://www.istanbulkulturturizm.gov.tr/Eklenti/52627,nisan-2017pdf.pdf?0, 05.08.2017./

Tablo 23'te son ¢ yilin Ocak ve Haziran aylar arasinda, The number of visitors from the Arab Countries between
Arap Ulkelerinden gelen ziyaretci sayilar gordlmektedir. | january and April in the last 3 years is seen in the Table 23.
2017 yilindatoplamda 2016'va oranla Arap dlkelerinden The number of arrivals from Arab Countries has increased by
gelis rakamlarinda %21 artis gerceklesmistir. 2016 vilinda | ;49; jn 2016 in comparison with 2015. While it is seen that
2015 yilina kiyasla Kuveyt, Irak,. SUlfIdI Arablst'an., Lu”bnan, the number of arrivals from Kuwait, Iraq, Saudi Arabia, Lebanon,
Urdiin,Yemen, Bahreyn, Katar ve Birlesik Arap Emirlikleri'nden ) , ,
. . . - . Jordan,Yemen, Bahrain, Qatar and United Arab Emirates have
gelis rakamlarinda yizdelik olarak artislar gérdlirken, Suriye, : . . .
increased as percentage, arrivals from Syria, Egypt, Tunusiaand

Misir, Tunus ve Sudan‘dan gelis oranlarindan azalislarin oldugu
gorllmektedir. Sudan have decreased.

Tablo 23: Son Uc Yilda Arap Ulkelerinden istanbul’a Gelen Ziyaretciler (Ocak-Haziran 2017)
Table 23: Visitors from Arab Countries to istanbul in the Last 3 Years (January- June 2017)

2016-2017 Degisim
ULKE COUNTRY 2015 2016 2017 %/ Change of 2016-
2017 %
SUUDI ARABISTAN SAUDI ARABIA 167.676 155.025 192.272 24,0
IRAK IRAQ 144.955 106.801 181.920 70,3
KUVEYT KUWAIT 71.197 66.481 97.473 46,6
CEZAYIR ALGERIA 68.073 71.859 77.212 7,4
LUBNAN LEBANON 57.900 60.843 62.961 3,5
URDUN JORDAN 47.224 51.923 60.763 17,0
TUNUS TUNUSIA 49.461 49.415 47.126 -4,6
SURIYE SYRIA 125.379 49.042 41.895 -14,6
MISIR EGYPT 45.191 44.486 41.367 -7,0
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) 2016-2017 Degisim
ULKE COUNTRY 2015 2016 2017 %/ Change of 2016-
2017 %

FAS MOROCCO 42.147 38.103 38.186 0,2
LiBYA LIBYA 127.732 31.807 36.522 14,8
BAHREYN BAHRAIN 13.617 18.018 25.147 39,6
KATAR QATAR 14.956 13.899 18.699 34,5
B.A.E U.A.E. 21.066 16.616 17.959 8,1
YEMEN YEMEN 10.443 8.328 11.301 35,7
FILiSTIN PALESTINE 5.287 5.701 8.119 42,4
UMMAN OMAN 7.634 5.460 6.335 16,0
SUDAN SUDAN 5.213 4.744 4,623 -2,6
TOPLAM TOTAL 1.025.151 798.551 969.880 21,5

Kaynak:http://www.istanbulkulturturizm.gov.tr/Eklenti/52627,haziran-2017pdf.pdf?0, 05.08.2017.
Source:http://www.istanbulkulturturizm.gov.tr/Eklenti/52627, haziran-2017pdf.pdf?0, 05.08.2017.

Tablo 24'de istanbul'a gelen toplam ziyaretci sayisi, Arap
Ulkelerindengelenziyaretcisayisivebunlarinoranigorilmektedir.
Toplamda gecen yila oranla %21 artis gerceklesmistir.

The number of total visitor, visitors from Arab countries and
the rates are seen in the Table 24. In total, there is 21 %
increasein comparison with the previous year.

Tablo 24. Arap Ulkelerinden Gelislerin Toplam Gelis Sayisina Oranlari (2012-2017)
Table 24: Rate of Arrivals From Arab Countries to Total Arrivals (2012- 2017)

2015 2016 2017 2016/2015 2017/2016
ISTANBUL'A GELEN ZIYARETCI SAYISI 0 .
THE NUMBER OF VISITOR OF ISTANBUL 5.680.398 4.441.458 4.385.153 22% 1%
ARAP ULKELERINDEN GELENLERIN SAYISI o o
VISITORS FROM ARAB COUNTRIES 1.025.151 798.551 969.880 -22% 21%
PAY RATE 18,05% 17,98% 22,12%

Kaynak: Turofed Turizm Bulteni - Haziran 2017

Source : Tirofed Tourism Journal —June 2017 * 2017 yili ocak-haziran ayi verisidir.

* Data of 2017 January- June

2.3.2. Antalya'va Gelen Yabanci Ziyaretcilerin Milliyetlere ve Yillara Gére Dagilimi
(Ocak-Haziran 2017)
2.3.2 Distribution of foreign visitors coming to Antalya in terms of nationalities and
years (fjanuary-june)

Antalya il Kilt(ir ve Turizm Midiirliigi'nden alinan veriler isiginda
Antalya ilinin ziyaretci sayilar ve llkesel dagihmlarn Tablo 25'te
yer almaktadir. Tablo incelendiginde Ocak ve Haziran aylari
arasinda 2015 vilinda 4.111,121 olan turist gelis sayisi, 2016
yilinda 2.186,697 ve 2017 yilinda ise 3.385,615 olmustur.
Milliyetler bazinda ise incelendiginde 2015 yilinda 1.077,318
olan Rus turist sayisi 2016 yilinda 33.387'ye diismustir. Ancak
sevindirici bir sekilde 2017 yilinda ise Rus turist gelis sayilari
2015 ve 2016 yilini gecerek 1.321,052 olmustur. 2017 yilinin
Ocak ve Haziran aylar arasinda Rusya'dan gelen turistler,
Antalya'ya gelen turistlerin % 39°'unu olusturmaktadir.

According to the Provincial Directorate of Culture and Tourism
of Antalya, the number of visitors of Antalya and national
distribution are seen in the Table 25. When the table is examined,
it is seen that tourist arrivals between January and June were
4.111.121 in 2015, 2.186.697 in 2016 and 3.385.615 in
2017. In terms of nationalitites, while the numbers of Russian
tourists were 1.077.318 in 2015 have decreased to 33.387
in 2016. But gladsomely, arrivals of Russian tourists have
exceeded 2015 and 2016 and reached to 1.321,052 in 2017.
Russian tourists are equal to 39 % of the total tourist number of
Antalya between January and June of 2017. When the Germans
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Antalya’nin énemli bir pazari olan Almanlar incelendiginde
ise, 2015 yilinda Ocak ve Haziran aylari arasinda Almanya'dan
gelen turist sayisi 1.152,590 iken 2016 yihinda duserek
787,078 olmustur. Ancak 2017 yilinda Almanlarin gelis
rakamlari bir énceki yila oranla %26 azalarak 579,718 olmustur.
ingiltere'den gelen turist sayisi ise 2017 yilinda bir dnceki yila
kiyasla % 4 oraninda bir azalis gostererek 131,732 olmustur.
Hollanda'dan gelen turist sayisinda ise 2017 yilinda ciddi bir

oranda disus gorlilmektedir.%35 azalis gbsteren Hollandali

which are an important market for Antalya are examined, it is
seen that the number of tourists from Germany were 1.152,590
in January - June of 2015 and decreased to 787.078 in 2016.
But, the numbers of Germans arrivals have decreased 26% in
comparison with the previous year and became 579.718. The
number of British tourists have decreased as 4 % in 2017,
in comparison with the previous year and became 131.732.
There is a significant decrease in the number of tourists from
Netherlands which have decreased by 35% and became 82.163.

turistlerin Antalya'ya gelis sayisi ise 82.163 olmustur.

Tablo 25: Antalya‘ya Gelen Yabanci Ziyaretcilerin Milliyetlere ve Yillara Gore Dagilimi (Ocak- Haziran)
Table 25: Distribution Of Foreign Visitors Coming To Antalya In Terms Of Nationalities And Years (January- June)

MILLIYETi NATIONALITYY 2015 2016 2017 2016/2015 2017/2016
RUSYA FE’;‘;;%,’:’)N 1.077.318 33.387 1.321.052 -97% 3857%
ALMANYA GERMANY 1.152.590 787.078 579.718 -32% -26%
UKRAYNA UKRAIN 108.511 196.262 282.112 81% 44%
iNGILTERE ENGLAND 173.282 137.309 131.732 21% -4%
HOLLANDA NETHERLANDS 186.080 125.777 82.163 -32% -35%
iSRAIL ISRAEL 28.108 43.885 60.108 56% 37%
BELARUS BELARUS 52.955 18.765 56.186 -65% 199%
POLONYA POLAND 82.357 35.931 51.854 -56% 44%
iRAN IRAN 54.360 55.384 48.734 2% -12%
DANIMARKA DENMARK 68.459 56.184 42.885 -18% -24%
BELCIKA BELGIUM 87.589 50.711 41.881 -42% -17%
LITVANYA LITHUANIA 27.278 29.854 35.039 9% 17%
iSVEC SWEEDEN 134.463 64.061 33.744 -52% -47%
NORVEG NORWAY 73.096 41.256 20.579 -44% -50%
cumﬁfjﬁivni CZECH REPUBLIC 43.051 13.151 20.082 -69% 53%
iSVICRE SWITZERLANDD 53.156 27.722 18.983 -48% -32%
SLOVAKYA SLOVAKIA 31.017 9.589 16.533 -69% 72%
FRANSA FRANCE 37.849 14.800 15.493 -61% 5%
FINLANDIYA FINLAND 58.101 33.345 14.749 -43% -56%
AVUSTURYA AUSTRIA 65.524 29.170 12.472 -55% -57%
MACARISTAN HUNGARY 16.210 7.005 9.461 -57% 35%
K.K.T.C. NORTH CYPRUS 5.434 5.985 7.225 10% 21%
iTALYA ITALY 10.999 3.912 3.450 -64% -12%
SLOVENYA SLOVENIA 5.740 2.210 1.542 -61% -30%
DIGER OTHER 295.697 189.619 271.531 -36% 43%
TURKIYE TURKEY 181.897 174.345 206.307 -4% 18%
TOPLAM TOTAL 4.111.121 2.186.697 3.385.615 -47% 55%

Kaynak: Antalya Valiligi Havalimani Miilki idare Amirligi Haziran-2017 verilerinden derlenmistir.
Source: It was compiled from the of Antalya Governorship Airport Administrative Authority.

33




MTUROFED

TURIZM RAPORU / TOURISM REPORT

2.3.3. Mugla’va Gelen Yabanci Ziyaretcilerin Milliyetlere ve Yillara Gore Dagilimi
(Ocak-Haziran 2017)
2.3.3. Distribution of Foreign Visitors Coming to Mugla in Terms of Nationalities and Years
(January-fune 2017)

2017 yili aylara ve milliyetlerine gére Mugla hudut kapilarindan
Glkemize giris yapan turistlerin dagihmlari Tablo 26'da yer
almaktadir. 2017 yilinda Ocak ve Haziran aylari arasinda Mugla
giris noktalarindan toplamda 690.939 turist giris yapmistir.Bu
rakamin 56.275'i yerli turistlere aittir.

The distribution of the tourists which arrived to our country
from Mugla entry point in 2017 according to the years and
nationalitites are showninthe Table 26. In total, 690.939 tourists
have arrived from the Mugla entry points between January
and May of 2017. 56.275 of this number were local tourists.

Tablo 26:Gelen Ziyaretcilerin Ulkelerine Gére Dagilimi (Ocak-Haziran 2017)
Table 26: Distribution of Visitors According to Their Countries (January - June 2017)

MILLIVETI | NATIONALITY | 2014 2015 2016 2017 2015/2014 | 2016/2015 | 2017/2016
ALMANYA | GERMANY | 68.816 93.616 60.609 53.957 36% -35% 11%
AMERIKA | AMERICA | 10003 5.994 5.834 2.191 -40% 3% 62%
AVUSTRALYA | AUSTRALIA |  2.756 3.020 2.484 943 10% -18% 62%
AVUSTURYA |  AUSTRIA 4.362 4.005 2.070 1332 8% -48% -36%
AZERBEYCAN | AZERBAUAN |  1.842 1.355 1175 1723 -26% -13% 47%
BELCIKA | BELGIUM 38.390 34.954 17.047 13.274 9% -51% -22%
BEVAZRUSYA | BELARUS 4.549 3.202 937 4.019 -30% 71% 320%
BULGARISTAN | BULGARIA |  4.280 4.352 2.829 1.988 2% -35% -30%
ceKcumHy, | EECH 5.258 5.085 1.268 2.026 3% 75% 60%
DANIMARKA | DENMARK | 16677 15.285 15.732 6.880 8% 3% -56%
FINLANDIYA | FINLAND 9.132 8.190 3.606 926 -10% 56% 74%
FRANSA FRANCE 53.593 29.165 8.681 6.654 -46% 70% -23%
GAFRIKAC. | HOFS 674 713 370 375 6% -48% 1%
HOLLANDA | NETHERLANDS |  85.227 78.453 50.151 29.060 8% -36% -42%
INGILTERE | ENGLAND | 484.368 444.216 297379 272.070 8% 33% 9%
iRAN IRAN 1.045 448 1349 854 57% 201% 37%
iRLANDA | IRELAND 7.669 7.506 4.549 2.437 2% -39% -46%
iSPANYA SPAIN 1393 1721 624 590 24% 64% 5%
iSRAIL ISRAEL 1519 1.494 2.068 20.961 2% 38% 914%
iSVEC SWEEDEN |  24.859 22.496 9.308 4.219 -10% 59% -55%
iSVICRE | SWITZERLAND | 2.182 2.896 2.297 1.914 33% 21% 17%
TALYA ITALY 6.3 6.758 3.204 2.169 1% 53% -32%
iZLANDA | ICELAND 918 1526 135 127 6% 91% 6%
JAPONYA JAPAN 303 260 94 216 -14% 64% 130%
KANADA | CANADA 1530 1611 1.766 747 5% 10% -58%
KAZAKISTAN | KAZAKHSTAN | 993 1.015 88 1243 2% 91% 1313%
LETONYA | LATVIA 944 637 552 511 -33% 13% 7%
LITVANYA | LITHUANIA |  5.063 4.609 5.193 4.429 9% 13% -15%
LUBNAN | LEBONEN 1.106 953 928 2585 -14% 3% 179%
LUKSEMBURG | LUXEMBURG | 175 190 148 89 9% 22% -40%
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MILLIYETi | NATIONALITY 2014 2015 2016 2017 2015/2014 | 2016/2015 | 2017/2016
MACARISTAN | HUNGARY 815 1.126 360 345 38% -68% -4%
MISIR EGYPT 196 82 82 108 -58% 0% 32%
NORVEC NORWAY 6.196 4.848 2911 747 -22% -40% -74%
POLONYA POLAND 46.339 48.123 16.585 17.213 4% -66% 4%
PORTEKiZ | PORTUGAL 660 708 406 342 7% -43% -16%
ROMANYA | ROMANIA 3.712 3.783 2.850 2.771 2% -25% -3%
RUSYA FED. F:g::ﬁ}fo"'N 99.998 82.177 1.284 106.281 -18% -98% 8177%
SIRBISTAN SERBIA 3.469 1.461 199 495 -58% -86% 149%
SLOVAKYA | SLOVAKIA 791 1.015 222 329 28% -78% 48%
SLOVENYA | SLOVENIA 230 198 52 93 -14% -74% 79%
SuuDI SAUDI g0 1o 0
ARABISTAN ARAB. 383 237 127 156 38% 46% 23%
UKRAYNA UKRAIN 14.880 14.842 30.167 46.762 0% 103% 55%
URDUN JORDAN 4.027 3.385 1.604 3.887 -16% -53% 142%
YENI
ZELANDA | NEWZELAND 749 849 517 356 13% -39% -31%
YUNANISTAN |  GREECE 8.284 7.287 6.415 6.565 -12% -12% 2%
DIGER OTHER 13.517 18.855 6.837 7.729 39% -64% 13%
YABANCI FOREIGN o 10 0
TURIST VISITORS 1.050.710 974.701 573.093 634.688 7% 41% 11%
YERLI NATIONAL ) 10 o
TURIST VISITORS 37.590 41.289 40.830 56.275 10% 1% 38%
Tgf,':':LM GﬁgﬁARLAL 1.088.300 1.015.990 613.923 690.963 7% -40% 13%

Kaynak: http://www.muglakulturturizm.gov.tr/TR,154776/aylik-istatistikler-2017.html, 25.07.2017.
Source: http://www.muglakulturturizm.gov.tr/TR,154776/aylik-istatistikler-2017.html, 25.07.2017.

Tablo 27'de 2017 yilinda Mugla hudut kapilarindan giris yapan
ilk bes (lkenin dagiimina bakildiginda ise, en cok ingiltere
vatandaslarinin giris yaptigi gértilmektedir. Toplamda 272.070
ingiliz turist Mugla'va gelmistir.ingilizleri ise Ruslar takip
etmektedir. 2017 yilinin ilk alti ayi icinde toplamda 106.281
Rus turist Mugla'ya giris yapmistir.

When the distribution of the first five countries which have
used entry points in 2017 is examined, it is seen in Table
27 that the UK citizens have the highest number of arrivals.
Totally, 272.070 British tourists have visited to Mugla. Russian
tourists are following British citizens. In the first 6 months
of 2017, 106.281 Russian tourists have visited to Mugla.

Tablo 27.Milliyetlerine Gére Mugla’ya En Cok GelenUlkeler (Ocak-Haziran-2017)
Table 27: Foreign Tourists of Mugla According to Their Nationalities (January- June 2017)

Milliyetler Natonalities Toplam/ Total
ingiltere England 272.070

Rusya Federasyonu Russian Federation 106.281

Almanya Germany 53.957

Ukrayna Ukrain 46.762

Hollanda Netherlands 29.060

Diger Other 182.833

Toplam Total 690.963

Kaynak: http://www.muglakulturturizm.gov.tr/TR,154776/aylik-istatistikler-2017.html, 25.07.2017.
Source: http://www.muglakulturturizm.gov.tr/TR,154776/aylik-istatistikler-2017.html, 25.07.2017.
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2017 wyih Ocak ve Haziran aylar arasinda Mugla glmrik
kapilarindan ulkemize giris vapan turistlerin aylara ve hudut
kapilarina goére dagilimi Tablo 28'de yer almaktadir. En ¢ok
giris yapilan ay Haziran ayi olmustur. Haziran ayinda en cok
giris 6nce Dalaman havalimanindan sonrada Milas-Bodrum
Havalimanindan gerceklesmistir. Subat ayi en distk girisin
yasandigl ay olmustur. Subat ayinda toplamda 5.361 turist
Mugla hudutlarindan giris yapmistir.

The distribution of the number of tourists which have used
Mugla customs gates between january and Juneof 2017 are
shown in the Table 28. The highest number of arrivals has been
in June. In June, the highest number of arrivals have been from
Dalaman airport and then Milas- Bodrum Airport. The lowest

number of arrivals have been in February with 5.361 tourists.

Havalimani Liman Toplam
Airport Port Genel
Aylik | Aylarin Artis %
Ayhk Total
» c > e~ Artis % | Toplami
c = 5 2 © General
© £ © 4 £ = o «» >
£ o 3 £ 3 2 2 = © = @ S Increase
s &3 5 El 3 & £ g = LS| = %
a ] s a a s 2 a [c] Pam| £
Ocak/January 830 1.541 394 0 1.770 733 57 3 240 12 0 5.580 -3% 5.580 -3%
Subat/February 515 26 2.392 0 1.650 502 30 21 212 11 2 5.361 -36% 10.941 -22%
Mart/March 3.270 366 3.590 0 2127 786 89 56 275 2 0 10.561 -45% 21.502 -36%
Nisan/April 43.078 | 13.823 | 9.166 0 4.463 5.398 708 210 293 15 26 77.180 9% 98.682 -5%
Mayis/May 148.052 | 50.067 | 14.425 595 16.341 15.159 1.507 648 331 2.324 282 249.731 6% 348.413 2%
Haziran/June 199.205 | 85.166 | 13.381 2.598 13.492 | 16.849 2.608 892 261 7.043 1.031 342.526 25% 690.963 13%
TOPLAM 394.950 | 150.989 | 43.348 | 3.193 | 39.843 | 39.427 | 394.950 | 150.989 | 43.348 | 3.193 | 39.843

Kaynak: http://www.izmirkulturturizm.gov.tr/TR,77298/2013-yili-istatistikleri.html Erisim Tarihi 23.01.2016 / Source: http://www.izmirkulturturizm.gov.tr/TR,77298/2013-yili-istatistikleri.htm/

Access Date: 23.01.2016

2017 yili Ocak-Haziran ay1 Mugla hudut kapilarindan giris yapan
turistlerin milliyetlerine ve hudut kapilarina gére dagilimlar
Tablo 29'da yer almaktadir. Tabloya gdre Almanlar, ingilizler,
israilliler, Ruslar ve Ukarynalilar en cok Dalaman Havalimanindan,
Hollandalilar ve Polonyalilar Bodrum havalimanindan giris
yapmistir.

2017 yilinda en cok yabanci turist girisi Dalaman Havalimanindan
gerceklesmistir. Dalaman havalimanindan 535.984 vyabanci
turist, Bodrum havalimanindan 145.711 vyabanci turist,
limanlardan ise 98.704 yabanc turist giris yapmistir. 2017
yilindan yapilan girisler 2016 yilina kiyaslandiginda Dalaman
Havalimanin girislerin yaklasik %27 arttig gorulirken, Bodrum
Havalimanindan girislerde % 8 ve limanlardan girislerden
%7 azals oldugu gorilmektedir. Yerli turistlerin girislerine
bakildiginda ise 4.677 kisi Dalaman Havalimanindan, 5.278 kisi
Bodrum havalimanindan ve 46.320 kisi ise limanlardan giris
yapmistir.

Distribution of the tourists who have used the entry points
of Mugla between January- June of 2017 according to their
nationalities and entry points are shown in the Table 29.
According to the table, Germans, English, Israelis, Russians and
Ukrains have mostly used Dalaman Airport and Netherlanders
and Polands have mostly used the Bodrum Airport.

The disrbution of tourists who have arrived to Mugla via air
way or sea way between January and June of 2017 according
to countries are shown in the Table 29. The highest number
of foreign arrivals has been from Dalaman Airport in 2017.
535.984 foreign tourists from Dalaman Airport, 145.711
foreign tourists from Bodrum Airport, 98.704 tourists
from ports have ben arrived. It is seen that while arrivals
from Dalaman Airports increased nearly by 27%, arrivals
from Bodrum Airport decreased by 8% and arrivals from
ports decreased by 7% in 2017 in comparison to 2016.
When the arrivals of local tourists are examined, it is seen
that 4.677 people from Dalaman Airport, 5.278 people from
Bodrum Airport and 46.320 people from port have been arrived.

Tablo 29:Mugla’ya giris yapan turistlerin milliyetlerine ve hudut kapilarina gére dagilimlari (2017, Ocak-Haziran)
Table 29: Distribution of Tourists of Mugla According to Nationalities and Border Gates (January- June 2017)
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Havalimani Liman Toplam
Airports Ports Total
Ulkeler Countries c " 2 -
g £ E § £ é o E E
- 3 & 3 H 8 = © = 5 ]
8| 5| 2| 8| 3| 58| 5| g| 5| ¢8| =
a a a 2 & o (G} = £
1 Almanya Germany 15.241 | 9.952 | 9.825 194 5.248 | 12.562 251 111 1 567 5 53.957
2 Amerika America 363 347 407 113 342 269 91 52 0 162 45 2.191
3 Avustralya Australia 219 101 227 54 141 74 48 20 0 45 14 943
4 Avusturya Austria 327 164 176 44 266 289 31 16 0 18 1 1.332
5 Azerbeycan | Azerbaijan 195 1.486 16 0 4 3 9 0 6 1 3 1.723
6 Belgika Belgium 2.799 7.890 737 26 1.066 656 16 13 2 67 2 13.274
7 Beyaz Rusya Belarus 2.512 1.422 31 0 16 23 1 2 0 12 0 4.019
8 Bulgaristan Bulgaria 101 1.213 188 11 192 209 22 1 0 31 20 1.988
9 Cek Cum. R(;Z::l‘):l?c 737 981 33 8 151 50 6 0 0 59 1 2.026
10 Danimarka Denmark 3.403 2.634 416 9 219 163 4 11 0 20 1 6.880
11 Finlandiya Finland 179 52 385 16 176 107 3 0 0 6 2 926
12 Fransa France 476 1.781 1.172 89 2.051 740 53 49 3 233 7 6.654
13 G.Afrika C. R. o.f S- 102 65 44 30 30 33 29 5 0 16 21 375
Africa
14 Hollanda Netherlands | 10.717 | 12.132 677 147 3.568 1.552 64 55 0 141 7 29.060
15 ingiltere England 210031 | 42.847 | 9.074 191 3.738 | 4.275 1.206 138 0 474 96 272.070
16 iran Iran 470 332 18 0 14 16 1 0 0 3 0 854
17 irlanda Ireland 1.388 556 136 5 237 74 21 4 0 13 3 2.437
18 ispanya Spain 136 134 68 56 81 61 3 5 0 28 18 590
19 israil Israel 9.300 | 7.346 | 2.854 169 293 845 43 54 0 51 6 20.961
20 isveg Sweeden 1.224 | 1.638 422 34 511 335 14 5 0 36 0 4.219
21 isvigre Switzerland 68 670 231 43 359 445 17 36 0 43 2 1.914
22 italya Italy 340 291 233 81 710 361 54 23 2 63 11 2.169
23 izlanda Iceland 90 19 4 0 8 1 5 0 0 0 0 127
24 Japonya Japan 12 8 25 0 21 137 7 0 0 6 0 216
25 Kanada Canada 309 64 127 32 85 47 21 25 0 33 4 747
26 Kazakistan | Kazakhstan 284 910 7 0 5 20 10 0 0 7 0 1.243
27 Letonya Latvia 367 78 22 12 17 8 4 0 0 3 0 511
28 Litvanya Lithuania 1.830 2.009 178 0 43 272 18 0 0 79 0 4.429
29 Libnan Lebonen 1.992 487 46 11 16 1 20 0 0 0 12 2.585
30 | Luksemburg | Luxemburg 16 15 22 0 13 21 0 0 0 2 0 89
31 Macaristan Hungary 134 63 54 7 30 46 3 3 0 5 0 345
32 Misir Egypt 9 26 12 1 7 41 11 1 0 0 0 108
33 Norveg Norway 116 96 355 1 110 54 11 0 0 4 0 747
34 Polonya Poland 2.271 | 10.655 355 1 2.139 1.447 16 5 1 320 3 17.213
35 Portekiz Portugal 149 73 32 1 29 40 3 0 0 9 6 342
36 Romanya Romania 314 1.353 488 1 150 335 11 1 5 105 8 2.771
37 | Rusya Fed. F:::sr:?:n 82.382 | 21.844 | 938 7 509 | 345 | 153 11 3 75 14 106.281
38 Sirbistan Serbia 48 266 36 0 50 83 1 0 0 9 2 495
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Havalimani Liman Toplam
Airports Ports Total
Ulkeler Countries c @ g "
g © c 2 ‘T X
H £ £ 2 £ = o ~ < [
= 2 5 3 2 8 = © X = 3
a g 2 8 g S 3 £ | 3 ¥l 3
o o @ = & o o £ s
39 Slovakya Slovakia 130 82 23 0 50 35 1 0 0 7 1 329
40 Slovenya Slovenia 12 8 11 13 16 31 0 0 0 1 93
41 S. Arabistan | Saudi Arab. 34 109 0 0 5 3 3 0 0 1 1 156
42 Ukrayna Ukrain 34.459 | 11.004 448 22 232 338 122 9 17 89 22 46.762
43 Urdiin Jordan 2.965 905 1 0 3 0 2 0 0 3 8 3.887
44 | YeniZelanda | New Zeland 129 40 38 8 42 34 22 9 0 16 18 356
45 Yunanistan Greece 65 63 1.850 14 2.787 583 455 431 3 248 66 6.565
46 Diger Other 1.828 1.500 713 66 666 2.549 120 27 46 137 77 7.729
Yabanci Foreign
A . 390.273 | 145.711 | 33.155 | 1.517 | 26.446 | 29.613 | 3.007 1.122 89 3.247 508 634.688
Turist Visitors
National
Yerli Turist Visit 4.677 5.278 | 10.193 | 1.676 | 13.397 | 9.814 | 2.016 708 1.523 6.160 833 56.275
isitors
Genel General
394.950 | 150989 | 43.348 | 3.193 | 39.843 | 39.427 | 5.023 1.830 1.612 9.407 1.341 690.963
Toplami Total
2016 2016
Tool General 927.794 | 471342 | 112877 | 10.693 | 100391 | 132951 | 18.573 | 7.613 2.634 | 30.179 | 7.730 1.822.777
oplami
P Total
' gy . . . oTH . v .
2.34.  lzmir'e Gelen Yabanci Ziyaretcilerin Milliyetlere ve Yillara Gore Dagilimi (Ocak-Haziran

2.3.4. Distribution of Foreign Visitors of [zmir in Terms of Nationalities and Years (January-july)

izmir'e Ocak ve Haziran aylari arasinda 2015 yilinda toplamda
279.392 turist, 2016 yilinda 176.480 turist gelirken, Tablo
30'ya gore 2017 yilinda 252.532 turist gelmistir. 2016 yilinin
ilk 6 ayinda gecen yilin ayni dénemine gore toplam turist gelis
sayisinda %41,30 azalis gorilirken, 2017 yiliilk 6 ayinda 2016

yilina gore %1,13artis gerceklesmistir.

White 279.392 tourists in 2015, 176.480 tourists in 2016
have visited to lzmir between January and June, according to
the Table 30, 252532 tourists have visited in 201 7. While it is
seen that there have been 41,370% decrease in the total tourist
number of the first 6 months of 2016 in comparison with the
same period the previous year, there have been 1,13% increase
n the first six month of 2017 in comparison with the 2016.

Tablo 30: izmir'e Gelen Yabancilarin Karsilastirmasi (Ocak-Haziran 2017)
Table 30 : Comparison of Foreign Visitors of Izmir ( January- June 2017)

Aylar YILLAR / YEARS % DEGIiSiM ORANI / % CHANGE RATE
Months 2015 2016 2017 2016/2015 2017/2016
Ocak/ January 17 851 16 397 13330 -8,15 -18,70
Subat / February 25147 18 989 16 442 -24,49 -13,41
Mart/ March 36 269 37154 27 846 2,44 -25,05
Nisan / April 71371 37925 43211 -46,86 13,94
Mayis / May 128 754 66 015 57378 -48,73 -13,08
Haziran/ June 145 968 73 226 94 325 -49,83 28,81
6 Aylhik Toplam/ Total of 6 Months 425 360 249 706 252532 -41,30 1,13
Genel Toplam/ General Total 1201921 672 299 158 207 -44,06 -

Kaynak: http://www.izmirkulturturizm.gov.tr/TR,173403/2017-yili-istatistikleri.html, 25.07.2017. Source:http://www.izmirkulturturizm.gov.tr/TR,173403/201 7-yili-istatistikleri.html, 25.07.2017.
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2017 yilinin rakamlari

incelendiginde ilk alt1 ay icinde en ¢ok turist girisi yapan Glkeler

ilk 6 aymiin milliyet bazinda

asagidaki grafikte gorilmektedir;

When the numbers of the first six months of 2017 are
examined in terms of nationality, the top countries according
to arrivals of the siz months are seen in the jollowing graph

Grafik 5: izmir'e Son 5 Ayda Gelen Turist Sayisi (2017)
Graph 5: The Number of Tourists of Izmir in the Last 5 months (2017)

2014, 2015, 2016 ve 2017 yillarinin ilk alti ayinda izmir'e
gelen Tablo
31'de belirtilmistir. Tablo 31'e gdre izmire gelen yabanc

ziyaretcilerin - milliyetlerine gére dagilimi
ziyaretcilerin rakamlari incelendiginde; 2017 yilinin ilk alti
avinda en cok ziyaretci gdnderen ilk 5 (lke sirasiyla; Almanya,
iran, ingiltere, Hollanda ve Belcika'dir. Yilin ilk alti ayinda izmir'e
gelen ziyaretci sayisinin yaklasik % 48'ini yabanci ziyaretciler
olusturmustur. Gecen yilin Haziran ayina gore gelen yabanci
ziyaretci sayisinda % 28,8 oraninda artis olmustur.
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The distribution of the number of tourists of Izmir in the first
six moniths of 2014, 2015, 2016 and 2017 according to the
nationalities are shown in the Table 31. According to the Table
31, when the number of foreign visitors of lzmir are examined,
1t s seen that the first 5 countries which have the highest
number of visitors respectively are’ Germany, /ran, England,
Netherlands and Belgium. Approximately the 48 % of the
total visitors of Izmir were forefign visitors, The number of the
Jorejgn visitors have sncreased by 28,8 % in comparison with
the previous year.

Tablo 31.Gelen Ziyaretcilerin Ulkelerine Gore Dagilhimi (Ocak-Haziran 2017)
Table 31: The Distribution of Visitors According to the Nationalities (January- June 2017)

2014 2015 2016 2017 2015/2014 2016/2015 2017/2016

A.B.D. U.S.A. 9.444 6.839 2.604 3.279 -28% -62% 26%
ALMANYA Germany 125.283 121.013 94.914 92.288 -3% -22% -3%
ARJANTIN Argentina 946 939 106 178 -1% -89% 68%
ARNAVUTLUK Albania 184 184 105 208 0% -43% 98%
AVUSTRALYA Australia 2.753 4.805 419 773 75% -91% 84%
AVUSTURYA Austria 10.441 7.687 4.025 4.596 -26% -48% 14%
AZERBAYCAN Azerbaijan 1.084 951 857 884 -12% -10% 3%
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2014 2015 2016 2017 2015/2014 2016/2015 2017/2016
B.A.EMIRLIGi | U.A.Emirates 17 50 9 4 194% -82% -56%
BAHREYN Bahrain 9 10 4 4 11% -60% 0%
BANGLADES Bangladesh 9 9 8 5 0% -11% -38%
BEYAZ RUSYA Belarus 9.564 8.013 2.306 3.882 -16% -71% 68%
BELGIKA Belgium 22.969 16.531 9.201 10.722 -28% -44% 17%
:g:s?( He?:’:g";:;na 233 342 135 141 47% 61% 4%
BREZILYA Brazil 1.971 1.615 162 270 -18% -90% 67%
BULGARISTAN Bulgaria 1.490 1.613 1.379 1.852 8% -15% 34%
CEZAYiR Algeria 361 158 25 44 -56% -84% 76%
GEK CUM. Riz::;:i'c 1.450 2.633 582 836 82% -78% 44%
c'g'UH“’:_LK P. Rii‘;::‘ of 1372 1.579 276 175 15% -83% -37%
DANIMARKA Denmark 2.821 5.758 5.195 1.908 104% -10% -63%
ENDONEZYA Indonesia 75 196 115 64 161% -41% -44%
ERMENISTAN Armenia 61 24 3 24 -61% -88% 700%
ESTONYA Estonia 54 54 42 66 0% -22% 57%
FAS Morocco 512 448 242 261 -13% -46% 8%
FILIPINLER Philippines 537 1.213 762 593 126% -37% -22%
FINLANDIYA Finland 1.690 1.834 1.252 1.637 9% -32% 31%
FRANSA France 53.413 34.294 7.357 8.959 -36% -79% 22%
Greek Cypriot
R%;'ig':. Q)du'm::; 267 224 227 253 -16% 1% 11%
Cyprus
G. KORE South Korea 4,092 2.562 619 234 -37% -76% -62%
GUNEY R. of South
AFRIKA CUM. Africa 1.106 574 79 69 -48% -86% -13%
GURCISTAN Georgia 401 244 103 147 -39% -58% 43%
HIRVATISTAN Crotia 717 735 161 193 3% -78% 20%
HINDISTAN India 457 948 361 291 107% -62% -19%
HOLLANDA Netherlands 38.902 32.186 24.391 18.722 -17% -24% -23%
IRAK Latvia 260 131 41 119 -50% -69% 190%
iNGILTERE England 38.312 34.050 23.214 22.787 -11% -32% 2%
iRAN Iran 13.380 17.998 23.554 28.046 35% 31% 19%
iRLANDA Ireland 12.915 12.290 3.606 4.785 -5% 71% 33%
iSPANYA Spain 3.688 3.493 509 632 5% -85% 24%
iSRAIL Israel 263 149 119 76 -43% -20% -36%
iSVEC Sweden 4.849 12.158 5.085 2.583 151% -58% -49%
iSViCRE Switzerland 9.295 8.519 4.587 3.628 -8% -46% -21%
iTALYA Italy 47.201 24.646 1.656 1.808 -48% -93% 9%
iZLANDA Iceland 41 61 28 11 49% -54% -61%
JAPONYA Japan 1.111 1.291 232 215 16% -82% 7%
K.K.T.C. T.R.N.C 7.722 7.039 7.979 8.291 -9% 13% 4%
KANADA Canada 2.737 1.592 725 856 -42% -54% 18%
KARADAG Montenegro 76 55 19 70 -28% -65% 268%
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2014 2015 2016 2017 2015/2014 2016/2015 2017/2016
KAZAKISTAN Kazakhstan 105 222 103 134 111% -54% 30%
KIRGIZISTAN Kirghizstan 41 262 32 60 539% -88% 88%
KOLOMBIYA Colombia 211 147 75 325 -30% -49% 333%
KOSOVA Kosovo 201 205 166 179 2% -19% 8%
KUVEYT Kuwait 61 18 14 131 -70% -22% 836%
LETONYA Latvia 164 287 108 159 75% -62% 47%
LiBYA Libya 25 86 17 13 244% -80% -24%
LITVANYA Lithuania 376 548 258 385 46% -53% 49%
LUBNAN Lebanon 186 154 240 126 -17% 56% -48%
LUKSEMBURG Luxemburg 551 334 37 37 -39% -89% 0%
MACARISTAN Hungary 782 1.346 218 180 72% -84% -17%
MAKEDONYA | Macedonia 182 223 158 195 23% -29% 23%
MALEZYA Malaysia 179 84 32 40 -53% -62% 25%
MALTA Malta 76 28 1 6 -63% -96% 500%
MEKSIKA Mexico 1.277 544 90 630 -57% -83% 600%
MISIR Egypt 78 80 78 56 3% -3% -28%
MILLIYETSiz Unpatriotic 666 219 105 151 -67% -52% 44%
M%b?\:lwA Moldova 111 96 50 1.214 -14% -48% 2328%
NORVEG Norway 3.619 1.938 1.809 939 -46% 7% -48%
OZBEKISTAN Uzbekistan 58 24 26 32 -59% 8% 23%
PAKISTAN Pakistan 40 88 40 63 120% -55% 58%
POLONYA Poland 8.722 11.168 2.491 2.997 28% -78% 20%
PORTEKiZ Portugal 1.748 1.457 241 302 -17% -83% 25%
ROMANYA Romania 997 1.027 432 651 3% -58% 51%
RUSYA FED. F;u::;:i:n 9.937 5.332 552 5.452 -46% -90% 888%
S.ARABISTAN | Saudi Arab. 69 22 100 46 -68% 355% -54%
SINGAPUR Singapore 78 121 25 31 55% -79% 24%
SLOVAKYA Slovakia 1.008 2.033 535 490 102% -74% -8%
SLOVENYA Slovenia 1.072 612 104 67 -43% -83% -36%
SUDAN Sudan 1 3 4 3 200% 33% -25%
SURIYE Syria 406 434 1.871 41 7% 331% -98%
SiLi Chile 346 332 29 73 -4% -91% 152%
TACIKISTAN Tajikistan 6 11 9 94 83% -18% 944%
TAYLAND Thailand 139 141 83 77 1% -41% 7%
TUNUS Tunusia 272 259 77 211 5% -70% 174%
TURKMENISTAN | Turkmenistan 45 37 35 63 -18% -5% 80%
UKRAYNA Ukrain 1.080 1.095 734 2.086 1% -33% 184%
URDUN Jordan 38 37 52 139 -3% 41% 167%
VENEZUELLA Venezuela 150 149 13 15 -1% 91% 15%
YEMEN Yemen 8 8 5 3 0% -38% -40%
YENiI
ZELLANDA New Zeland 367 291 93 96 -21% -68% 3%
YUNANISTAN Greece 11.586 12.407 8.467 6.222 7% -32% -27%
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2014 2015 2016 2017 2015/2014 2016/2015 2017/2016

DIGER Other 1.731 1.714 674 840 -1% -61% 25%
YABANCI : . , ,
TOPLAM Total Foreign 485.343 425.360 249.706 252.532 12% 41% 1%
TURKIYE Total Turkish 244.001 247.585 251316 273.713 1% 2% 9%

Citizens

GENEL General Total 729.344 672.945 501.022 526.245 -8% 26% 5%

TOPLAM . . o . 0 0 0

Kaynak:http://www.izmirkulturturizm.gov.tr/TR,173403/2017-yili-istatistikleri.html, 20.07.2017.
Source:http://www.izmirkulturturizm.gov.tr/TR,173403/2017-yili-istatistikleri.html, 20.07.2017.

Tablo 32'de izmir'e en cok giris yapan ilk dért Glkenin 2015-
2016 ve 2017 yillar arasinda Ocak ve Haziran aylari arasinda
karsilastirmasi yer almaktadir. Rakamlara gore Hollanda,
Almanya ve ingiltere’de 2016 yilina kiyasla azalislar soz
konusudur. Hollanda 2016 yilina kiyasla % 23,2, Almanya %2,7
ve ingiltere % 1,84azalirken iran'da bir énceki yila gére %19,07
artis gerceklesmistir.

The comparison of the first four countries which have the most
arrivals to izmir between January and June of 2015-2016 and
2017 is shown in the Table 32. According to the numbers,
there are decreases in Netherlands, Germany and England in
comparison to 2016. While Netherlands have decreased by
23,2% Germany 2,7%, England 1,84%, Iran have increased by
19,07% in comparison with the previous year.

Tablo 32: €n Cok Giris Yapan Dort Ulkenin Karsilastirmasi (2015-2017)
Table 32: The Comparison of the First Four Countries (2015-2017)

ULKELER COUNTRIES 2015 2016 2017 16/15 (%) 17/16 (%)
Almanya Germany 121.013 94.914 92.288 -21,57 -2,77
iran Iran 17.998 23.554 28.046 30,87 19,07
ingiltere England 34.050 23.214 22.787 -31,82 -1,84
Hollanda Netherlands 32.186 24.391 18.722 -24,22 -23,24

Kaynak:http://www.izmirkulturturizm.gov.tr/TR,173403/2017-yili-istatistikleri.html, 20.07.2017.
Source:http://www.izmirkulturturizm.gov.tr/TR,173403/2017-yili-istatistikleri.html, 20.07.2017.

Tablo 33'te 2015-2016-2017 yillar Haziran ayi turizm hareketleri
ulasim tirtine gore verilmistir.Tabloya gore, 2017 Haziran ayinda
havayolu girislerinde 2016 yilina gére %28,63 artis, denizyolu
girislerinde ise %32,03 oraninda artis oldugu gortlmektedir.

The tourism activities of June of 2015-2016-2017 are shown in
the Table 33 according to transportation ways. In June 2017, in
comparison to 2016, airway arrivals have increased by 28,63%,
seway arrivals have increased by 32,03%.

Tablo 33: 2015-2017 Yillari Haziran Ayl Hava-Deniz Yolu Turizm Hareketleri
Table 33: Airway- Seaway Tourism Activities of June of 2015-2017

2015 % 2016 % 2017 %
Havayolu Airway 112.330 -4,87 69.301 -38,31 89.143 28,63
Denizyolu Seaway 33.638 -17,53 3.925 -88,33 5.182 32,03
Toplam Total 145.968 -8,12 73.226 -49,83 94.325 28,81

Kaynak:http://www.izmirkulturturizm.gov.tr/TR,173403/2017-yili-istatistikleri.html, 25.07.2017.
Source:http://www.izmirkulturturizm.gov.tr/TR,173403/2017-yili-istatistikleri.html, 25.07.2017.

izmir 6nemli kruvaziyer destinasyonlarindan birisidir.Yillar itibariyle
izmir'e gelen kruvaziyer rakamlarina bakildiginda ise 2005 yilindan
sonra artislarin oldugu gérilmektedir. Tablo 34'e gore en yiiksek
sefer sayisi 286 ile 2012 yilinda gerceklesirken, 2016 yilinda izmir
il Kiilttir ve Turizm MdUrliigiinden alinan verilere gére hig sefer
yapiimamistir. 2017 yilinda ise toplamda ilk ceyrekte toplamda 9
sefer gelisi gerceklesmistir. Bu baglamda izmir'in kruvaziyer turizmi
kapsaminda ciddi kayiplar yasadigi goriilmektedir.

izmir is one of the important cruise destinations. When the
number of cruises which arrived to Izmir in terms of years, it
is seen that increased have experienced after 2005. According
to the Table 34, the highest number of cruise travel has been
in 2012 as 286 journeys and according to the data of izmir
Provincial Culture and Tourism Directorate there were no
journey in 2016. In 2017, in the first quarter, 9 cruise arrivals
have experienced. In this context, it is seen that izmir have
significant loses on cruise tourism
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Tablo 34: izmir'e Gelen Kruvaziyer Gemi Sefer Sayilari
Table 34: The Number of Cruies which Came to [zmir

Yillar Sefer Sayisi Yillar Sefer Sayisi Yillar Sefer Sayisi

Years Number of Years Number of Years Number of
Journey Journey Journey

2003 5 2008 128 2013 198

2004 32 2009 127 2014 136

2005 26 2010 141 2015 114

2006 94 2011 272 2016 0

2007 122 2012 286 2017 12

Kaynak:http://www.izmirkulturturizm.gov.tr/TR,173403/2017-yili-istatistikleri.html, 25.07.2017.

Source:http://www.izmirkulturturizm.gov.tr/TR,173403/2017-yili-istatistikleri.html, 25.07.2017.

2.3.5. Yurticinde ikamet Edenlere iliskin Seyahat Verileri
2.3.5 The Travel Data of Domestic Residents

Hanehalki Yurtici Turizm, I. Ceyrek: Ocak - Mart, 2017
Households Domestic Tourism, 1. Quarter January- March, 2017

Ocak, Subat ve Martaylarindanolusan . ceyrekte, yurticinde ikamet
eden 10 milyon 227 bin kisi seyahate ciktl. Seyahate cikanlarin
bir ve daha fazla geceleme kaydi ile (lke icinde yaptiklar toplam
seyahat sayisi bir dnceki yilin ayni ceyregine gore %0,2 azalarak 12
milyon 662 bin seyahat olarak gerceklesti. Bu ceyrekte seyahate
cikanlar 104 milyon 848 bin geceleme yapti. Ortalama geceleme
sayisi 8,3 gece, seyahat basina yapilan ortalama harcama ise 398
TL olmustur.

Yerli turistlerin, yurt icinde yaptiklarn seyahat harcamalar 2017
yilinin |. ceyreginde bir 6nceki yilin ayni ceyregine goére %20
artarak 5 milyar 43 milyon 936 bin TL olarak gerceklestirmistir.

Seyahat harcamalari, kisisel veya paket tur harcamalari olarak
yapildi. Bu harcamalarin %95,6'sini 4 milyar 823 milyon 399 bin
TL ile kisisel harcamalar, %4,4'n0 ise 220 milyon 538 bin TL ile
paket tur harcamalari olusturmustur.

During the first quarter consisting of January, February and
March, 10 millions 227 thousands of domestic residents have
travelled. Total number of travels of the travelers with one or
more overnight stays has decreased 0,2% compared to the
same quarter of the previous year and become 12 millions
662 thousands of travels.

The travelers of this quarter have done 104 millions 848
thousands of overnight stays. Average number of overnight
stays has been 8,3 stays per person while the average
expenditure per traveler has been 398 TL.

The travel expenditure of domestic tourists made in Turkey
has increased 20% in the 1st quarter of 2017 compared to
the same quarter of the previous year and become 5 billions
43 millions and 936 thousands of Turkish Liras. The travel
expenses are made through personal expenditure or package
tours. 95.6% (4 billions 823 millions and 399 thousands of TL)
of the domestic tourism expenditure has been related with
personal and 4.4% (220 millions and 538 thousands of TL)
has been related with package tours.

Tablo 35: Yurt icinde seyahate cikan kisi, geceleme sayisi ve harcamalar, I. Ceyrek: Ocak-Mart, 2017
Table 35: Number Of Domestic Travelers, Number Of Overnight Stays And Expenses, 1St Quarter: January - March, 2017

Harcama / Expenditure
Seyahate Geceleme Ortalama Toolam Paket Tur Kisisel Seyahat
gikan kisi Seyahat Sayisi | Sayisi (Bin) Geceleme Har’::ama Harcamasi H:rcama (Bin Basina Ort.
Yil/Year Geyrek/ sayisi (Bin) (Bin) The The The Sayisi The (Bin TL) Total (Bin TL) TL) Personal Harcama(TL)
Quarter The Number | Number of Number of Number Expenditure Expenditure of Expenditure The average
of Travelers | Travel (+000) | Overnight of Average (5000 ) Package Tour ( +(‘))00 TL) expenditure
(+000) (+000) Overnight (+000 TL) per travel (TL)
2016 Yillik/Yearly (1) 68.450 605.608 8,8 28.033.083 2.490.316 25.542.766 410
1 10.393 12.690 98.162 7,7 4.204.011 144.716 4.059.295 331
1l 9.683 12.085 83.437 6,9 4.500.403 404.551 4.095.851 372
1 24.014 32.987 349.223 10,6 15.360.556 | 1.779.938 13.580.618 466
v 8.467 10.688 74.786 7,0 3.968.113 161.111 3.807.002 371
2017 1 10.227 12.662 104.848 8,3 5.043.936 220.538 4.823.399 398
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TUIK verilerine gdre yurt icinde ikamet eden ve yurt ici seyahat
yapan vatandaslarin rakamlar Tablo 35’ te gorlldigl Uzere
giderek artmaktadir. 2016 yilinda 605.608 geceleme;8,8
ortalama geceleme sayisi ve 410 TL ortalama harcama
gerceklesmistir. Oniimiizdeki yillarda tatil kiltiiri ve erken
rezervasyonlarin yayginlasmasiyla birlikte yurt icinde seyahat

eden yurtici seyahatcilerin artacagi dusindlmektedir.

According to the data of Turkish Statistical Institute, the numbers
of citizens who reside in Turkey and travel in the country

are increasingmas seen in the Table 35. In 2016, 605.608
overnights, 8,8 average number of overnights and 410 TL average
expenditure was realized. It is expected that in the next years,
with the spreading of holiday culture and early reservations, the
number of domestic travelers will increase. incentive certificates
issued by the Ministry of Finance for 2015.

Tablo 36: Yurticinde ikamet Edenlerden Yurtici Seyahat Yapanlarin Seyahat ve Geceleme Sayisi ile Harcamalari, 2009-2016
Table 36: Number of Domestic Travelers Who Resides in Turkey, th Number of Overnight Stays and Expenses, 2009- 2016

Yillar Seyahat sayisi (Bin) Geceleme sayisi (Bin) | Ortalama geceleme | Seyahat harcamasi Ortalama harcama
Years saylsi (Bin TL) (TL)
Number of Travel Number of Average number of | Travel Expenditures
(Thousands) Overnights overnight (Thousands TL) Average
(Thousands) Expenditures (TL)
2009 60 888 510961 8,4 12 216 339 201
2010 68 373 555 145 8,1 13 843 504 202
2011 65 854 558 270 8,5 15 641 262 238
2012 64 922 556 803 8,6 16 725 035 258
2013 68 452 557 459 8,1 18 416 817 269
2014 70 894 575871 8,1 22 601 201 319
2015 71251 588 786 8,3 24 409 560 343
2016 68 450 605 608 8,8 28 033 083 410

Kaynak: TUIK Hanehalki Yurt ici Turizm Arastirmasi / Source:TSI Research of Households Domestic Tourism

TUiK'ten alinan bilgiler isiginda 2010 ve 2015 yillar arasinda
yurtdisina yapilan seyahat rakamlarinin arttigl gérilmektedir.
2015 wyilinda yurt disina toplamda 9.256.486 kisi cesitli
amaclara seyahat etmistir. Tablo 37'de gorildigu Gzere 2015
yilinda en cok gidilen Ulkeler Gircistan, Yunanistan, Bulgaristan,
Almanya, italya, ABD ve Azerbaycan'dir. 1 milyon 143 bin 377
kisi ile Glrcistan’a, 898 bin 919 kisi ile Yunanistan'a, 659 bin
140 kisi ile Bulgaristan'a ve 477 bin 927 kisi ile Almanya'ya
seyahat etmistir. Turkiye ikametli yurtdisina giden vatandaslarin
beraberindeki (0-14 yas grubundaki) kisi sayisi toplama dahildir.
“Glney Dogu Asya Ulkeleri” “Diger (lkeler” icinde verilmistir.
TUIK verilerine gore Tirk vatandaslarinin en énemli yurtdisina
cikis nedenini “gezi, eglence, sportif ve kiltdrel faaliyet” amacli
cikislar olusturdu.

According to the information obtained from TUIK, it is observed
that the foreign travel figures between 2010 and 2015 have been
increasing. In 2015, 9.256.486 people have visited abroad due
to various reasons. As it is seen from Table 37, the most visited
countries of 2015 are Georgia, Greece, Bulgaria, Germany, Italy,
the USA and Azerbaijan. 1 million, 143 thousands and 377 people
have visited Georgia, 898 thousands and 919 people have visited
Greece, 659 thousands and 140 people have visited Bulgaria and
477 thousands and 927 people have visited Germany. The number
of people accompanying the Turkish nationals residing in Turkey
and visiting foreign countries (the 0-14 age group) is included in
this total. “The Southeastern Asia countries” are included within the
scope of “Other Countries”. According to the data stated by TUIK,
the most important foreign travel reasons of Turkish nationals are
“trip, entertainment, sportive and cultural activities.

Tablo 37: Gidilen Ulkelere Gore Yurt disina Giden Vatandaslar 2010-2016
Table 37: Turkish Citizens Visited Foreign Countries 2010-2016
Citizens Visiting Abroad by Destination Countries, 2010-2016

Ulke Country 2010 2011 2012 2013 2014 2015 2016
Toplam - Total 6 887 489 6751 006 6273993 8011654 8363 966 9256 486 8062 065
A.B.D. - USA 235389 234 228 150960 103753 119 206 251903 313654
Almanya - Germany 549 198 425428 383472 315384 493 592 477 927 531933
Avustralya - Australia 6681 12 366 12594 9066 5985 4983 10619
Avusturya - Austria 74 449 75511 72423 51387 75229 59078 81899
Azerbeycan - Azerbaijan 335995 394132 437 657 365 167 235736 212 308 212 274
Belgika - Belgium 48 549 52959 38170 8279 18673 34735 43 672
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Accompanying persons

Bulgaristan - Bulgaria 988 616 714 360 664 946 653 640 620 896 659 140 782997
Danimarka - Denmark 6342 7 115 6 145 4557 7944 1882 14 286
Fransa - France 92981 87 408 87 207 23025 73 138 91901 136 130
Gircistan - Georgia 450 212 430 238 580 184 1164 100 1231691 1143377 1173182
Hollanda - Netherlands 68 508 78 414 29 856 18 513 31777 94 441 87792
ingiltere - United Kingdom 95 328 59 614 66 182 24 963 22937 53533 51937
iran - Iran 301581 293 683 258 072 203 039 161 610 163 500 243 559
ispanya - Spain 24 871 39928 21596 31223 32477 74 867 110 873
israil - Israel 12 099 4 860 5099 20016 13482 27 327 16 855
isve; - Sweden 4610 6088 2 446 3714 7514 8 265 13 485
isvigre - Switzerland 50328 73471 40117 23053 54112 44 639 61779
italya - Italy 138 271 191 415 247 927 232030 196 359 271 064 215 390
Japonya - Japan 1953 1704 415 3696 1083 7621 1394
Kanada - Canada 14 506 9390 15 404 17 674 13993 18 677 34962
Rusya Federasyonu -
) . 189 827 118 563 110 359 114 966 143 448 169 302 83375
Russian Federation
Suriye - Syria 653370 1002 779 473 862 1880 654 634 -
Tunus - Tunisia 4066 - 1100 533 4637 8472 13143
Ukrayna - Ukraine 105 231 83151 66 813 89474 59 163 91210 114 593
Yunanistan - Greece 428 721 345 653 447 908 598 936 741037 898919 785905
Afrika tilkeleri
. i 161 233 99 184 114 152 141913 157 666 95962 151 853
African countries
Amerika ilkeleri
A . 15 265 10 108 6258 7 058 13378 7 832 22 004
American countries
Bagimsiz Devletler Toplulugu
95583 118 898 158 192 137 814 217 128 145 940 123 627
Com. Of Independent States
Bati Asya lilkeleri
. ) 1081075 1058 620 956 568 2476 282 2451877 2 678 507 1580512
West Asian countries
Dig N R
iger Avrupa llkeleri 163 205 162 183 235223 400 301 345 650 620 250 287 100
Other European contries
Dogu Asya lilkeleri
osu Asya tlketert 33630 13977 23800 6166 14894 31091 26798
East Asian countries
Giiney Asya lkeleri
. . 51724 66 790 123217 75 853 117 547 65727 69 752
South Asian countries
OECD iilkeleri(Diger)
N 86 280 75 150 109 243 101 964 113 690 143 589 130 629
OECD countries(other)
Diger iilkeler-Other countries 23811 34 009 20912 14 995 50323 56 043 86 972
Beraberindeki kisi sayisi
294 000 369 628 305516 567 240 515 440 541 840 447 128

Kaynak: http://www.tuik.gov.tr/UstMenu.do ?metod=temelist, 22.07.2016 Tiirkiye ikametli yurt disina giden vatandaslarin beraberindeki(0-14 yas grubundaki) kisi sayisi toplama dahildir.
Source: TurkStat Arriving Citizens Survey The number of people accompanying the Turkish nationals residing in Turkey and visiting foreign countries (the 0-14 age group) is included in this total

3.BOLUM: TURKIYE TURIZM GELIR VE GIDERLERI
CHAPTER 3: THE TOURISM REVENUES AND EXPENSES OF TURKEY

3.1. TURKIYE TURIZM GELIRLERI (2013-2017)
3.1. TOURISM REVENUES OF TURKEY (2013-2017)

The tourism income of the first half of 2017 have been 8,78 billion US

2017 yiimin ilk yariyilina ait turizim geliri 8,78 milyar ABD Dolari
olarak gerceklestmistir. Bu gelirin 6,78 milyar ABD Dolari yabanci
ziyaretcilerden elde edilmistir. Tablo 38'te gorildigu Gzere, kisi basi
ortalama harcama 654 ABD Dolari, ortalama geceleme sayisi 11,4'tir.

Dollars. 6,78 billion US Dollars of this income is gained from the foreign
visitors, It Is seen from the Table 38 that the average expenditure
Jor per person is 654 US Dollars and average overnight /s 11,4,
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Tablo 38: TURKIYE TURIZM GELIRLERI (Yabanci+Vatandaslar)
Table 38: TOURISM REVENUES OF TURKEY (FOREIGNS + CITIZENS)

Toplam - Total Yabancilar - Foreigners Vatandagslar - Citizens
= Ew
Bo S8
& S= =8
= _ oe _ &S
=) w fa] = = = -— =
: g | g5 | 2 =g e | 2 2 3 EE | g2
2 z g S s & & =2 s 3 s & =5 s 8 = &
= > g 8 3 3 S 85 s 8 3 3 85 s 3 8 3
g £t |l gg | ES S | E& gg | ET g5 =g | £E2
= 2 5| 52| 28 g | 553 | §EZ | £ & g | §% §2 | 25
s 5 = = = £ g g E £ 8 =55 g g g E £ 8 =5 £ 2 s E
2 3 = s 5 S & = = s £ BET S & S 2 g £ i=ps S & S 2
S 3 > S 5 T © £ @ = e T © £ @ = ] & D £ @
< 3 £ g 2 2 § 8 E 3 €58 BB s E & S5 = & 8
- 3 = = £ s E 5 © = 5 £ 5 €52 > ® s s g 5 €58 ‘Z O s 3
= £ = S 2 g 2 <z S =z = = =5 < Z S 2 ERNS] =28e <z S =
2013 Yillik - Annual | 32308991 | 39226226 | 824 102 25322291 | 33827474 | 749 86 6760180 | 5398752 | 1252 19,7
2014 Yillik - Annual | 34305904 | 41415070 | 828 10,0 27778026 | 35850286 | 775 86 6289260 | 5564784 | 1130 185
| 4807836 | 5065759 | 949 13 3632382 | 4140524 | 877 99 1137621 | 925235 1230 17,7
I 8975976 | 10967100 | 818 88 7534385 | 9926316 | 759 8,0 1379104 | 1040784 | 1325 155
I 12854373 | 17084013 | 752 92 10438971 | 14664611 | 712 8,0 2328819 | 2419402 | 963 158
v 7667719 | 8298198 | 924 124 6172289 | 7118835 | 867 98 1443716 | 1179363 | 1224 27,1
2015 Yillik - Annual | 31464777 | 41617530 | 756 10,1 25438923 | 35502160 | 715 87 5843074 | 6025370 | 970 175
| 4868890 | 5344575 | 911 109 3814817 | 4314332 | 884 98 1024308 | 1030243 | 994 155
Il 7733677 | 10751351 | 719 84 6662826 | 9637458 | 691 7.8 1025871 | 1113893 | 921 13,1
1 12294189 | 17408994 | 706 97 9893997 | 14761540 | 670 85 2333483 | 2647454 | 881 16,4
IV 6568022 | 8112611 | 810 124 5067284 | 6878830 | 737 99 1459412 | 1233781 | 1183 258
2016 Yillik - Annual | 22107440 | 31365330 | 705 114 15991381 | 25265406 | 633 98 5064853 | 6099924 | 978 174
| 4066384 | 5107553 | 796 19 2880256 | 4014546 | 717 107 1157915 | 1093007 | 1059 16,0
Il 4981318 | 7495035 | 665 94 3809413 | 6330571 | 602 88 1132473 | 1164464 | 973 126
I 8277009 | 12063311 | 686 1,1 5887775 | 9466509 | 622 97 2339500 | 2596802 | 901 163
v 4782729 | 6699430 | 714 135 3413938 | 5453780 | 626 10,7 1334965 | 1245650 | 1072 25,7
ilk Yariyil
2017 . 8782801 | 13708152 | 654 114 6780429 | 11447325 | 604 106 1948137 | 2260827 | 863 15,6
First Half
| 3369753 | 4844761 | 696 13,1 2404603 | 3772293 | 637 122 943919 | 1072468 | 880 16,2
Il 5413048 | 8863391 | 611 97 4375826 | 7675032 | 570 89 1004218 | 1188359 | 845 149
Grafik 6: Tiirkiye Seyahat Acenteleri Gelirleri ve Tahminleri (2010-2020)
Graphic 6: Incomes and Income Estimates for the Travel Agencies of Turkey (20120-2020)
2010-2020 TURKIYE SEYAHAT ACENTELERI GELIRLERI VE TAHMINLERI (MILYON ABD 5)
2010-2020 INCOMES AND INCOME PREDICTIONS FOR THE TRAVEL AGENTS OF TURKEY
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3.2. TURKIYE TURIZM GIDERLERI VE DEGISIM ORANLARI (2014- 2017)

3.2.THE TOURISM EXPENSES OF TURKEY AND CHANGE RATES (2014-2017)

Tablo 39: Tiirkiye Turizm Giderleri ve Degisim Oranlari (2014- 2017 Yillari)
Table 39: The Tourism Expenses of Turkey and Change Rates (2014-2017)

Turkiye'nin turizm gideri, 2017 yihinin ilk 6 ayinda 2,24 milyar ABD
Dolar olarak gercekleserek gecen yilin ayni dénemine gére %26,4

azalma gostermistir.

Tablo 39'da turizm giderimizin aylara ve vyillara gore dagilimi

aktariimistir.

The tourism expenditures of Turkey have decreased by 26,4% in
comparison with the same period of the previous year and have been

2,24 billion US Dollars in the first 6 months of 201 7.

vear are shown in the Table 79.

The distribution of the tourism expenditures in terms of months and

2014 2015 2016 2017 2015/14 2016/15 2017/2016
OCAK JANUARY 394,4 410,8 481,0 275,2 42 17,1 -42,8
SUBAT FEBRUARY 493,4 430,7 531,4 277,4 12,7 23,4 -47,8
MART MARCH 478,0 441,0 525,2 303,2 7,7 19,1 -42,3
NiSAN APRIL 403,4 4789 475,1 4289 18,7 0,38 -9,7
MAYIS MAY 481,3 554,9 555,1 499,3 15,3 0,0 -10,1
HAZIRAN JUNE 518,1 509,0 479,5 4582 1,8 5,8 -4,4
6 AYLIK 6 MONTHS
TOPLAM TOTAL 2768,6 28253 3047,3 22422 2,0 7.9 -26,4
TEMMUZ Juy 426,4 496,7 436,8 16,5 12,1
AGUSTOS AUGUST 416,0 445,1 3276 7,0 26,4
EYLUL SEPTEMBER 335,7 402,8 367,4 20,0 -8,
EKiM OCTOBER 587,9 551,7 3133 -6,2 -43,2
KASIM NOVEMBER 456,7 481,0 272,0 53 -43,5
ARALIK DECEMBER 479,1 495,7 285,4 35 -42,4
12 AYLIK 12 MONTHS
TOPLAM TOTAL 5470,4 5698,3 5049,8 4,2 -11,4

Kaynak: http://www.tuik.gov.tr/UstMenu.do?metod=temelist, 22.07.2016 Turkiye ikametli yurt disina giden vatandaslarin beraberindeki(0-14 yas grubundaki) kisi sayisi toplama dahildir.
Source: TurkStat Arriving Citizens Survey The number of people accompanying the Turkish nationals residing in Turkey and visiting foreign countries (the 0-14 age group) is included in this total

Tablo 40: Son 5 Yildaki Turizm Giderleri (2012-2017)
Table 40: Tourism Expensesof Last 5 years (2012-2017)

Tirkiye'de ikameteden | Kisi basi ortalama
Turizm gideri yurt digini ziyaret eden harc.($) Ortalama
Yillar . ) N vatandas sayisi geceleme sayisi
Dénem Period Tourism Expenses
Years Average number
(000 $) Citizens who live in Average spend per e
Turkey and visit abroad person ($) \
2012 Yillik Annual 4593 390 5802 950 792 12,5
2013 Yillik Annual 5253 565 7 525 869 698 13,1
Yilik Annual 5470481 7 982 264 685 12,9
Ocak-Mart January- March 1365770 1728284 790 13,6
2014 Nisan-Haziran April- June 1402783 2 042 086 687 16,3
Temmuz-Eyliil July- September 1178170 2283278 516 11,6
Ekim-Aralik October- December 1523759 1928616 790 10,2
Yilhk Annual 5698 423 8 750 851 651 11,9
Ocak-Mart January- March 1282504 1865 059 688 13,4
2015 Nisan-Haziran April- June 1542 832 2462510 627 14,8
Temmuz-Eylil July- September 1344630 2571810 523 10,1
Ekim-Aralik October- December 1528 457 1851472 826 9,2
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Yilhik Annual 5049 793 7 891 909 640 11,0

Ocak-Mart January- March 1537627 1825187 842 11,2

2016 Nisan-Haziran April- June 1509 693 2035818 742 11,9
Temmuz-Eyliil July- September 1131773 2234774 506 10,4

Ekim-Arahk October- December 870700 1796130 485 10,5

ilk Yariyil First Half 2242148 4192 142 528 10,3

2017 Ocak-Mart January- March 855 786 1897554 451 10,6
Nisan- Haziran April- June 1386 362 2294588 604 9,9

Kaynak: http://www.tuik.gov.tr/UstMenu.do?metod=temelist, 22.07.2016 Tiirkiye ikametli yurt disina giden vatandaslarin beraberindeki(0-14 yas grubundaki) kisi sayisi toplama dahildir.
Source: TurkStat Arriving Citizens Survey The number of people accompanying the Turkish nationals residing in Turkey and visiting foreign countries (the 0-14 age group) is included in this total

4, BOLUM: 2017 YILINDA TURKIYE'DE VERILEN TURIZM TESVIKLERI VE

ILLER ITIBARIYLE TESIS SAYILARINDA SON DURUM

CHAPTER 4: THE TOURISM INCENTIVES PROVIDED IN TURKEY
DURING 2017 AND THE FINAL STATUS OF NUMBER OF TOURISM
FACILITIES AS OF PROVINCES

Asagidaki Tablo 41'de 2017 yilinda Ekonomi Bakanligr'ndan
tesvik belgeli turistik yatirimlarin sayilarini géstermektedir.

Tablo 41: Tiirkive'de Turizm Tesvik Belgeli Tesisler (2017)

The following table shows the number of touristic investments with

incentive certificates issued by the Ministry of Finance for 2017.

Table 41: The Facilities of Turkey with Tourism Incentive Certificate (2017)

.. Toplam
Butik Tatil Ozel Kon. T:sis Toplam Toolam
Sehir Otel Koy Tes Sayisi Oda Y:tak
R 5% 4% 3* 2* 1* Boutique Holiday Accomo- 4 Total Nm
City . Total Nm Total Nm
Hotels Village daton of Rooms
i of of Beds
Facilities L
Facilities
Adana 1 1 78 156
Afyon 1 1 70 140
Agn 1 1 91 182
Adiyaman 0
Aksaray 0
Ankara 4 2 1 7 422 845
Antalya 5 5 4 1 15 2840 5681
Ardahan 1 1 36 72
Artvin 0
Aydin 1 1 81 162
Balikesir 1 2 1 4 143 286
Batman 0
Bolu 0
Bursa 2 3 5 450 900
Canakkale 2 1 1 4 265 531
Cankin 2 2 47 94
Denizli 2 1 3 152 304
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Diyarbakir 3 3 247 494
Diizce 1 1 13 27
Elazig 0

Erzurum 1 1 69 138

Eskisehir 2 2 130 261
Gaziantep 1 1 55 110

Giresun 1 1 10 20

Glimiishane 0

Hatay 1 1 385 770
18dir 1 1 40 80
Isparta 1 1 108 216
istanbul 6 3 2 1 12 2002 4004

izmir 2 3 1 3 9 818 1637
K.Maras 0
Karabiik 1 1 1 3 159 318
Karaman 1 1 39 77
Kars 0
Kastamonu 1 1 67 134
Kayseri 1 1 63 127
Kirikkale 0
Kirklareli 0
Kocaeli 1 1 88 176
Konya 0
Kiitahya 0
Malatya 0
Manisa 1 1 2 175 351
Mardin 0
Mersin 1 1 60 120
Mugla 4 5 2 11 1597 3195
Mus 0
Nevsehir 0
Nigde 0
Ordu 1 1 2 111 223
Osmaniye 1 1 21 42
Rize 1 1 1 3 109 219
Sakarya 0
Samsun 1 3 4 178 359
Sivas 2 1 3 160 320
Sanliurfa 0
Sirnak 0
Tekirdag 1 1 64 128
Tokat 1 1 25 50
Trabzon 2 1 3 1 1 8 558 1177
Tunceli 1 1 20 40
Usak 0
Van 0
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Yalova 0
Yozgat 0
Zonguldak 1 1 169 338
Genel
Toplam
20 38 47 2 0 10 0 7 124 12215 24504
General
Total

Kaynak: Resmi Gazetelerin ilgili sayilari. / Source: Related issues of the Official Gazette

5. BOLUM: TURKIYE'DE EKOTURIZM: YESIL YILDIZLI VE MAVI BAYRAKLI
TESISLER
CHAPTER 5: ECO-TOURISM IN TURKEY: THE FACILITIES WITH GREENSTAR
AND BLUE FLAG

5.1. TURKIYE'DE YESIL YILDIZLI OTELLERDE SON DURUM
5.1. THE LATEST STATUS OF GREEN-STAR HOTELS IN TURKEY

Kulttr ve Turizm Bakanligi tarafindan “Genel Yonetim”, “Cevresel
Egitimler”,"OdaDuizenlemeleri’,"Cevreye Uyum Saglama”,“"Enerji
Yénetimi”, “Su Yonetimi”, “Tehlikeli Kimyasal Madde Yonetimi”
ve "Diger Hizmetler” konu basliklar cercevesinde belirlenen
122 kriter dogrultusunda otellerin yesil yildiz uygulamalar
kontrol edilmektedir. Yine bakanlik tarafindan 2008 yilindan bu
yana Turizm Isletme Belgeli tesislere yesil cevre uygulamalari
dogrultusunda uyum saglayan ve ait oldugu otel grubu
bazinda yeterli puani elde ederek s6z konusu belgeyi almayi
hak kazanan konaklama tesislerinin bulunduklari iller ve tesis
sayilarinin giincel listesi 30.06.2017 tarihi itibariyle asagidaki
gibidir. (http://yigm.kulturturizm.gov.tr)

The green star practices of hotels are controlled by the
Ministry of Culture and Tourism in the frame of these titles;
“General Management’, “Environmental Trainings”, “Room
Arrangements’, “Accommodation to the Environment’,
“Energy Management’, “Water Management’, “Management
of Hazardous Chemical Materials” and “Other Services” .
Also, the current list of the provinces where accommodation
facilities with Tourism Operation Certificate accommodated
to the green environment practices and deserved to get the
aforementioned certificate by getting enough score at the
related hotel group basis in accordance with specific green
environment practices since 2008 and the number of these
facilities which has been issued in 30.06.2017 is as below.
(http://yigm.kulturturizm.gov.tr)

Tablo 42: iller Temelinde Cevreye Duyarli Konaklama Tesisleri (Yesil Yildiz Belgeli Tesisler)
Table 42: Environmentally Conscious Accommodation Facilities by Provinces (Facilities with Green Star Certification)

. TESIS SAYILARI / NUMBER OF FACILITIES
Sira No ILLER
PROVINCES (Oc.-Hzr) 2017
2015 2016 (Jan- Jun) 2017
1 Adana 1 3 3
2 Afyon 3 3 4
3 Ankara 9 11 20
4 Antalya 159 177 201
5 Aydin 4 5 5
6 Bolu 1 1 1
7 Bursa 2 5 6
8 Canakkale 1 1
9 Denizli 2 2 2
10 Erzurum 2 2 2
11 Eskisehir 1 2 3
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12 Gaziantep 3 3 4
13 Giresun 1 1 1
14 Hatay 4 4 4
15 istanbul 45 48 56
16 izmir 15 19 27
17 Kayseri 1 1 1
18 Kocaeli 2 2 2
19 Konya 2 3 3
20 Kiitahya 1 2 1
21 Malatya 1 1 1
22 Mardin 1 1 1
23 Mersin 1 1 2
24 Mugla 24 33 37
25 Nevsehir 3 2 3
26 Ordu 4 3 3
27 Sakarya 1 1 1
28 Sinop 1 1 1
29 Sanliurfa 3 3 3
30 Tekirdag 1
31 Trabzon 1 1 1
32 Yalova 1 1 1
33 Zonguldak 1 1 1
TOPLAM 300 344 396

Kaynak: http.//yigm.kulturturizm.gov.tr/ErisimTarihi: 09/07/2017. Source: http.//yigm.kulturturizm.gov.tr/AccessDate: 09/07/2017.

Yukaridaki tabloda da gorilecegi lGizere 2015 yilindaki Cevreye
Duyarh Konaklama Tesislerinin (Yesil Yildiz Belgeli Tesislerin)
sayisi 300 iken, bu sayi 2016 yil Temmuz sonu itibariyle 344’e
2017'de ise Ocak Haziran itibariyle 396'ya ylukselmistir. Baska
bir ifadeyle Cevreye Duyarli Konaklama Tesisleri gecen bir yila
nazaran 2017 yilinda 6 alti aylik stirede yaklasik %15'lik bir
artis olmustur.

As it can be seen from the Table 42 above while the number
of environmentfriendly facilities in 2015 (facilities with green-
Star certification) has been 300, this has increased up to 744
as of the end of July 2016 and in fanuary- June period of 2017
to 396. In other words, there has been an approximately 15%
/ncrease in number of these facilities in the first six months
of 2017,

5.2. TURKIYE VE DUNYADAKI MAVI BAYRAKLI TESIS VERILER/
5.2. THE DATA OF BLUE FLAG FACILITIES IN TURKEY AND THE WORLD

Avrupa Toplulugu, kendi Gilkelerinde ylizme amaciile kullanilacak
gdl ve deniz sulan icin gerekli su kalitelerini belirleyen
mikrobiyolojik parametreleri, yol gdésterici ve uyulmasi zorunlu
hikimler olarak ortaya koymustur. Bu calismalar 1987 yilinda
Avrupa Cevre Egitim Vakfi (FEEE) tarafindan yiritilen Mavi
Bayrak Kampanyasi adi altinda birlestirilmis 6nce 11 Avrupa
Toplulugu llkesi daha sonra 22 (lkede basari ile uygulanmistir.
http://yigm.kulturturizm.gov.tr/TR,11569/mavi-bayrak.html

Mavi Bayrak Programi Bakanhgimizin énciiligtinde 1993 yilinda
kurulan Tirkiye Cevre Egitim Vakfi'nin (TURCEV) esgiidiimiinde
yuritidlmektedir.

2016 yilinda Uluslararasi Cevre Egitim

European Community has established the parameters which
determines the necessary water guality for the /akes and sea
water that can use for Swimming as mandatory provisions,
These workings was combined under the Blue Flag Campaign
that is carried out by Foundation for Environmental education
n Europe (FEEE) and firstly implemented by the 11 European
Community countries and then in 22 countries successfully.

The Blue Flag Program is executed at the helm of the Ministry
of Culture and Tourism in cooperation with the Environmental
Education Foundation of Turkey (TURCEV) which has been
established in 1993, As a result of the evaluations by the
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Vakfi'nca yapilan degerlendirmeler sonucunda lilkemiz 50 iilke
icinde plaj siralamasinda 454 plaj ile 3.sirada yer ald\. Birinci
sirada ise 578 plaj ile ispanya bulunuyor. Ayrica, iilkemizde 22
marina ve 13 yatin da Mavi Bayrak ile édullendiriimesi uygun
gortlmustur, Kiyilanin korunmasi, cevre bilincinin gelismesinde
ve turizm pazarlanmasinda Mavi Bayrak Projesinin 6nemli bir
yeri bulunmaktadir.Esasen bir cevre 6duli olmakla birlikte,
uluslararasi standart ozelligi tasimasi ve uygulama alaninin
kiyilar olmasi nedeni ile turizm sektért acgisindan blylk bir
sahiptir.http://yigm.kulturturizm.gov.tr/TR,50827/
uluslararasi-mavi-bayrak-istatistikleri.html

oneme

r_,--_’--_.-. . e

Ras - >

As of 2015, Turkey takes the second place with 436 blue-flag
facilities after Spain. The statistics of the blue-flag facilities and
marinas in Turkey and the World are shown in the following Tables
35 and 36 and Figures 14 and 15. Environmental Education
Foundation in 2016, our country takes the 2nd place with 444
beaches among 50 countries. Spain is in the first place with 588
beaches. Furthermore, it has been considered appropriateto award
21 marinas and 12 yachts of our country with Blue Flag. The Blue
Flag Project has an important place in protecting environment,
improving environmental consciousness and tourism marketing. It
is actually an award for environment and it is extremely important
for tourism sector as it has become an international standard and
its field of application is coastlines. http://yigm. kulturturizm.gov.
tr/TR,11569/mavi-bayrak.html

——
2017 il Mavi

Bayrak Sayilan

5 r.wg;g.u_.
Flajiat

Kaynak: http://www.mavibayrak.org.tr/tr/Default.aspx#02/07/2017. Source: http://www.mavibayrak.org.tr/tr/Default.aspx#02/07/2017.

Turkiye, 2016 yih itibariyle 444 mavi bayrakli tesislere sahipken
2017 yili Temmuz ayi itibariyle mavi bayrakli tesis sayisiyla,
diinyada da ispanya ve Yunanisyan'in ardindan diciincii siradadrr.
Asagidaki tablolar ve sekiller Tlrkiye ve diinyadaki mavi bayrakli
tesis ve marinalarin istatistiklerini gdstermektedir.

While, Turkey had 444 Blue Flag facilities in 2017, it is in the
third place after Spain and Greece with 444 blue flag facilities
as of July 2017. The following tables and figures show the
statistics of the blue flag facilities and marinas of Turkey and
the world.

Grafik 7: 2017 Yili Uluslararasi Mavi Bayrak Sayilan (Plajlar)
Graphic 7: The Number of International Blue-Flag of 2017 (Beaches )

2017 YiLI MAVI BAYRAK SAYILARI
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Tablo 43: Tiirkiye ve Diinyadaki Mavi Bayrakli Tesis istatistikleri
Table 43: The Statistics of Blue-Flag Facilities in Turkey and the World

2017 Yili Uluslararasi Plaj Sayilari
The Number of International Beach inn 2017

1. Ispanya 1. Spain 578
2. Yunanistan 2. Greece 486
3. Turkiye 3. Turkey 454
4. Fransa 4. France 390
5. italya 5. ltaly 342

6. Portekiz 6. Portugal 320
7. Danimarka 7. Denmark 227
8. Hirvatistan 8. Croatia 101

9.irlanda 9. Ireland 81
10. ingiltere 10. England 68
Diger 40 Ulke toplam Total of other 40 countries 527
Genel Toplam General Total 3574

Kaynak: http://yigm.kulturturizm.gov.tr/TR,50827/uluslararasi-mavi-bayrak-istatistikleri.html
Source: http://yigm.kulturturizm.gov.tr/TR,50827/uluslararasi-mavi-bayrak-istatistikleri.htm/

Tablo 44: Son 10 yildaki Mavi Bayrak Sayisi Bakimindan Diinya Siralamasindaki Yerimiz
Table 44: Our Place in the World with Regards to the Number of Blue Flag Facilities in the Last 10 Years

ULUSLARARASI
YILLAR / YEARS | MAVi BAYRAK BLUE FLAG TOPLAM/ TOTAL f,"RT‘;'k‘I‘“'ﬁTAIg,fM
RANKING (TR)
PLAJ BEACH 258 3
2008 MARINA MARINA 13 11
YAT YACHT 4
PLAJ BEACH 286 4
2009 MARINA MARINA 14 11
YAT YACHT 6
PLAJ BEACH 314 4
2010 MARINA MARINA 14 9
YAT YACHT 9
PLAJ BEACH 324 4
2011 MARINA MARINA 17 9
YAT YACHT 12
PLAJ BEACH 355 4
2012 MARINA MARINA 19 8
YAT YACHT 13
PLAJ BEACH 383 3
2013 MARINA MARINA 21 7
YAT YACHT 13
PLAJ BEACH 397 3
2014 MARINA MARINA 22 7
YAT YACHT 12
PLAJ BEACH 436 2
2015 MARINA MARINA 22 7
YAT YACHT 14
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PLAJ BEACH 444 2
2016 MARINA MARINA 21 7

YAT YACHT 12

PLAJ BEACH 454 3
2017 MARINA MARINA 22 7

YAT YACHT 13

Kaynak: http://yigm.kulturturizm.gov.tr/TR,11569/mavi-bayrak.html
Source: http://yigm.kulturturizm.gov.tr/TR,11569/mavi-bayrak.html|

Mavi Bayrak, tatil programi yapanlarin ve tur operatérlerinin
aradigl, diinya ¢apinda halk nezdinde en ¢ok taninan ve bilinen
eko-etikettir. Bu 0Ozelligi ile Ulkemizin turizm sekt6riinde
ve uluslararas! turizm pazarinda ayri bir yeri vardir. Bayrak
sayisinin ¢ok olmasl, ayni zamanda plajlarimizin mikrobiyolojik
acidan temiz ve cevre yonetimi yoniinden duyarli oldugunun
bir belgesidir. http://www.mavibayrak.org.tr/tr/haberDetay.
aspx?haber_refno=183

Blue Flag is the most acknowledged and recognized eco-label
all over the world by the people who organize a holiday and
by tour oprators. With this speciality, it has a special place in
our country’s tourism sector and international tourism market.
The large number of flag is also an indicator that our beaches
are clean in terms of microbiological and sensitive in terms of
environmental management. http.//www.mavibayrak.org.tr/tr/
haberDetay.aspx?haber_refno=183

Grafik 8: Yillara Goére Mavi Bayrak Sayilari
Graph 8: The Number of Blue Flag According to Years

YILLARA GORE MAVI BAYRAK SAYILARI
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Grafik 9: 2016 Yili Uluslararasi Marina Sayilari
Graphic 9: The Number of International Marinas in 2016
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Kaynak :http://yigm.kulturturizm.gov.tr/TR,50827/uluslararasi-mavi-bayrak-istatistikleri.html erigim Tarihi 27.01.2016
Source :http.//yigm.kulturturizm.gov.tr/TR,50827/uluslararasi-mavi-bayrak-istatistikleri.html erisim Tarihi 27.01.2016
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6. BOLUM: DUNYADA VE AVRUPA'DA KONGRE TURIZMININ GELISIMI
CHAPTER 6: DEVELOPMENT OF
CONGRESS TOURISM IN THE WORLD AND EUROPE

Ozellikle ekonomik katkisi, lobi glicli ve uluslararasi arenada
tanitim yonleri degerlendirildiginde bugln icin bircok Glkenin
gelistirmek istedigi ve genellikle uzun vadede geri donislerin
alindigi kongre turizmi krizler haricinde dlinya genelinde bilytime
gostermeye devam etmektedir. En son yayimlanan ICCA 2016
raporuna gore diinyada kongre turizminde en fazla talep géreniilk
10 (ilke sirasiyla; Amerika Birlesik Devletleri, Almanya, ingiltere,
Fransa, ispanya, italya, Cin Halk Cumhuriyeti ve Japonya, Hollanda
ve Kanada'dir. Tirkiye 103 toplanti ile 37.sirada yeralmistir.
2016 il itibariyle diinyadailk 10 Ulkenin ev sahipligi yaptiklari
kongre sayisina gore siralamalari su sekildedir;

Especially when the economic contribution, lobbying power and
promotional aspects in international arena are evaluated, the
congress tourism which many countries want to develop today
and generally getting comebacks in long terms, is going on its
growth, except crises, in all around the world.

Tablo 45: Diinyada Kongre Turizminde En Fazla Talep Goren ilk 10 Ulke (Evsahipligi Yapilan Toplanti Sayisi Acisindan)
Table 45: The First 20 Country in World Congress Tourism (According to the Number of Meetings Hosted)

Ev Sahipligi Yapilan

Siralama Toplanti Sayisi
Ranking Country Number of
Meetings Hosted

1 ABD USA 934

2 Almanya Germany 689

3 ingiltere England 582

4 Fransa France 545

5 ispanya Spain 533

6 italya Italy 468

7 Cin Halk Cumhuriyeti People’s Repblic of China 410

8 Japonya Japan 410

9 Hollanda Netherlands 368

10 Kanada Canada 287

Kaynak: ICCA 2016 Raporu, s.5. / Source : ICCA 2016 Report, s.5.

Tablo 46: Kiiresel Kongre Turizminde En Fazla Talep Goren ilk 10 Sehir (Evsahipligi Yapilan Toplanti Sayisi Acisindan)
Table46: The First 20 Cities in Global Congress Tourism (According to the Number of Meetings Hosted)

Ev Sahipligi Yapilan

Siralama Toplant Sayisi
Ranking Number of
Meetings Hosted

1 Paris Paris 196

2 Viyana Vienna 186

3 Barselona Barcelona 181

4 Berlin Berlin 176

5 Londra London 153

6 Singapur Singapore 151

7 Amsterdam Amsterdam 144

8 Madrid Madrid 144

9 Lizbon Lisbon 138

10 Seul Seoul 137

Kaynak: ICCA 2016 Raporu, s.8. / Source: ICCA 2016 Report, s.8.
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Sehirler siralamasinda istanbul 62 toplanti ile 39.sirada, Antalya 13 In the ranking of cities, stanbul is in the 39" place with 2 meetings,
toplanti ile 203.sirada, izmir 12 toplanti ile 216.sirada ve Ankara Antalya is in the 203" place with 13 meetings and Ankara is
5 toplanti ile 392.sirada yer almistir (ICCA 2016 raporu, s.8-17). in the 392" place with 5 meetings. (ICCA 2016 report, s.8-17).

Tablo 47: Kongre Turizminde ilk 10 Avrupa Ulkesi (Evsahipligi Yapilan Toplanti Sayisi Acisindan)
Table 47: The First 20 European Countries in Congress Tourism (According to the Number of Meetings Hosted)

Ev Sahipligi Yapilan

Siralama Toplant Sayisi
Ranking Country Number of
Meetings Hosted
1 Almanya Germany 689
2 ingiltere England 582
3 Fransa France 545
4 ispanya Spain 533
5 italya Italy 468
6 Hollanda Netherlands 368
7 Portekiz Portugal 287
8 Avusturya Austria 268
9 isveg Sweeden 260
10 Polonya Poland 195
Kaynak: ICCA 2016 Raporu, s.19. / Source:ICCA 2016 Report, 5.19
Tirkiye bu siralamada 103 toplanti ile 20.sirada yer almistir. | Turkey is in the 20t place with 103 meeting in this ranking.

Tablo 48: Kongre Turizminde ilk 10 Avrupa Sehirleri (Ev sahipligi Yapilan ToplantiSayisi Acisindan)
Table 48: The First 10 European Cities in Congress tourism (According to the Number of Meetings Hosted)

Ev Sahipligi Yapilan

Siralama Toplanti Sayisi
Ranking Number of
Meetings Hosted
1 Paris Paris 196
2 Viyana Vienna 186
3 Barselona Barcelona 181
4 Berlin Berlin 176
5 Londra London 153
6 Amsterdam Amsterdam 144
7 Madrid Madrid 144
8 Lizbon Lisbon 138
9 Prag Prague 126
10 Dublin Dublin 118
Kaynak: ICCA 2016 Raporu, 5.20.
Ulkemizden istanbul 62 toplanti ile bu siralamada 23.sirada, istanbul is in the 23 place with 62 meeting, Antalya 109
Antalya 13 toplanti ile 109.sirada, izmir 12 toplanti ile 116. place with 13 meetings, izmir 116% place with 12 meeting and
sirada ve Ankara 5 toplantiile 201.sirada yeralmistir (ICCA 2016 Ankara 201 place with 5 meetings. (ICCA 2016 Report, s. 20-

Raporuy, s. 20-25). 25).

Tablo 49: Kongre Turizminde Asya Pasifik ve Orta Dogu’da ilk 10 Ulke (Ev sahipligi Yapilan Toplanti Sayisi Acisindan)

Table 49: The first 10 Asia- Pacific and Middle East Countries in Congress Tourism
(According to the Number of Meetings Hosted)
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Ev Sahipligi Yapilan

Slrala'ma Country Toplant: Sayisi
Ranking Number of
Meetings Hosted

1 Cin Halk Cumhuriyeti People’s Republic of China 410

2 Japonya Japan 410

3 G.Kore South Korea 267

4 Avustralya Australia 211

5 Tayland Thailand 174

6 Singapur Singapore 151

7 Hindistan India 143

8 Tayvan Taiwan 141

9 Malezya Malaysia 115

10 Hong Kong (PRC) Hong Kong (PRC) 99

Kaynak: ICCA 2016 Raporu, s.26.

Tablo 50: Kongre Turizminde Asya Pasifik ve Orta Dogu'da ilk 10 Sehir (Evsahipligi Yapilan Toplant: Sayisi Acisindan)
Table 50: The first 10 Asia- Pacific and Middle East Cities in Congress Tourism (According to the Number of Meetings Hosted)

Ev Sahipligi Yapilan

Siralama Toplant: Sayisi
Ranking Number of
Meetings Hosted

1 Singapur Singapore 151

2 Seul Seoul 137

3 Bangkok Bangkok 121

4 Pekin Beijing 113

5 Hong Kong Hong Kong 99

6 Tokyo Tokio 95

7 Tayvan Taiwan 83

8 Sangay Shanghai 79

9 Kuala Lumpur Kuala Lumpur 68

10 Sidney Sydney 61

Kaynak: ICCA 2016 Raporu, s.27. / Source: ICCA 2016 Report, 5.27.

Tablo 51: Kongre Turizminde Latin ve Kuzey Amerika’da ilk 10 Ulke (Evsahipligi Yapilan Toplanti Sayisi Acisindan)
Table 51: The first 10 Latin and North America Countries in Congress Tourism (According to the Number of Meetings Hosted)

Ev Sahipligi Yapilan

Siralama Toplant Sayisi
Ranking Country Number of
Meetings Hosted

1 ABD USA 934

2 Kanada Canada 287

3 Brezilya Brasil 244

4 Arjantin Argentina 188

5 Meksika Mexica 182

6 Kolombiya Colombia 147

7 Sili Chile 104

8 Peru Peru 98

9 Uruguay Uruguay 69

10 Panama Panama 45

Kaynak: ICCA 2016 Raporu, s.30. / Source:ICCA 2016 Report, s.30
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Tablo 52: Kongre Turizminde Afrika’da ilk 10 Ulke (Evsahipligi Yapilan Toplant: Sayisi Acisindan)
Table 52: The first 10 African Countries in Congress Tourism (According to the Number of Meetings Hosted)

Ev Sahipligi Yapilan

Slrala.ma Country Toplant Sayisi
Ranking Number of
Meetings Hosted

1 Gliney Afrika South Africa 125

2 Fas Morocco 37

3 Misir Egypt 18

4 Kenya Kenya 18

5 Ruanda Rwanda 18

6 Gana Ghana 13

7 Etiyopya Ethiopia 12

8 Nijerya Nigeria 11

9 Tanzanya Tanzania 10

10 Uganda Uganda 10

Kaynak: ICCA 2016 Raporu, s.34 / Source: ICCA 2016 Report, s.34

Tablo 53: Kongre Turizminde Afrika’da ilk 10 Sehir (Evsahipligi Yapilan Toplanti Sayisi Acisindan)
Table 53: The first 10 African Cities in Congress Tourism (According to the Number of Meetings Hosted

Ev Sahipligi Yapilan
Siralama Toplant Sayisi

Ranking Number of
Meetings Hosted

1 Cape Town Cape Town 62
2 Marakes Marrakech 19
3 Kigali Kigali 18
4 Durban Durban 16
5 Yohanesburg Johannesburg 14
6 Nairobi Nairobi 13
7 Adisababa Adisababa 12
8 Stellenbosch Stellenbosch 12
9 Akra Akra 11
10 Kahire Cairo 10

Kaynak: ICCA 2016 Raporu, s.35. / Source: ICCA 2016 Report, s.35.

7. BOLUM: KRUVAZIYER VE HAVAYOLU TURIZM VERILER]
CHAPTER 7.DATA OF CRUISE AND AIRLINE TOURISM

7.1. DUNYADA VE AVRUPA'DA KRUVAZIYER TURIZMI
/.1. CRUISE TOURISM IN THE WORLD AND IN EUROPE

2016 yih itibariyle kiresel kruvaziyer seyahatlerine katilan kisi By 2016, there has been 24.20 million passengers who
sayisi 24.2 milyon yolcu olmustur. Bu sayi 2015 yilinda 23.2 | grtended the cruise tourism. This number was 23.2 in 2015
milyon yolcu olarak (Sadece 12 milyonu Kuzey Amerika'dan (12 million of it was from North America). Increase in the

olmak (zere) gerceklesmistir. 2016 yilindaki yolcu sayisindaki , , o .
artis 2015 yilina gbre % 4 civanndadir. 2016 yili itibariyle | <70 O passengers in 2016 Is nearly 4% Distrubiton of

kruvaziyer seyahatlerinin kirresel dagiimi su sekildedir (httpy/ | C/V/se travels by 2016 Is as following: (https/www.j-cca
www.f-cca.com/downloads/2017-Cruise-Industry-Overview- | com/downiloads/2017-Cruise-Industry-Overview-Cruise-Line-
Cruise-Line-Statistics.pdf:Erisimtarihi: 14.06.2017); Statistics.pdfAccessDate; 14.06.2017)
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Tablo 54: Bolgeler itibariyle Kruvaziyer Turizm Dagihimi
Table 54: Distribution of Cruise Tourism in Terms of Regions

Bolgeler Regions 2016 Dagilhmi
Karayipler / Bahamalar Carribeans/ Bahamas % 33.7

Akdeniz Mediterranean % 18.7

Avrupa (Akdeniz Harig) Europe /except Mediterranean % 11.7

Asya Asia % 9.2
A\./‘ustralya_/.Yeni Zellanda/ Aus_tlfalia/ New Zeland/ South %6.1

Gliney Pasifik Pacific

Alaska Alaska % 4.1

Gliney Amerika South America % 2.7

Diger Pazarlar Other Markets % 13.8

Kaynak:http://www.f-cca.com/downloads/2017-Cruise-Industry-Overview-Cruise-Line-Statistics.pdf:Erigimtarihi:14.06.2017
Source:http://www.f-cca.com/downloads/2017-Cruise-Industry-Overview-Cruise-Line-Statistics.pdf:AccessDate:14.06.2017

Kiresel kruvaziyer endistrisinin % 95'inden fazlasini temsil
eden CLIA'nin 2017 raporuna gore 2017 yilinda dinyada
kruvaziyer seyahatine katilacaklarin sayisinin 25.8 milyon
yolcu olmasi beklenmektedir. Artan talebi karsilamak Uzere
Aralik 2016 dénemi itibariyle siparisi verilen yeni gemi sayisi
ise 26'dir. 2017-2026 donemi icin siparisi verilen yeni gemi
dagihmlari su sekildedir;

According to the 2017 report of the Cruise Lines International
Association(CLIA) which represents more then 95% of global
cruise inaustry, 1t Is estimated that the number of pegple to
participate in cruise tourism in 2017 Is 25.8 millions. In order
to meet increased demand, the number of ordered cruise liners
/n December 2016 /s 26. Distribution of ordered cruise liners
Jor 2017-2026 period is as following

Tablo 55: Yeni Siparis Edilen Gemilerin Yillara Gore Dagilimi
Table 55: New Ordered Ship Liners According to the Years

Yil Okyanus Nehir Siparis Sayisi
Years Ocean River Number of Order
2017 13 13 26

2018 15 2 17

2019 20 2 22

2020-2026 32 0 32

Toplam/Total 80 17 97

Kaynak: http://www.crusing.org/docs/default-source/research/clia-2017-state-of-the-industry.pdf?sfvrsn=4. Erisim tarihi: 14.06.2017.
Source: http://www.crusing.org/docs/default-source/research/clia-2017-state-of-the-industry.pdf?sfvrsn=4. Access Date: 14.06.2017.

2017 yihnda siparisi verilen gemilerin yatinm miktar 6.8
milyar Amerikan Dolarindan fazladir. 2005-2015 yillan
arasinda kruvaziyer turizmine olan talep % 62 oraninda artis
gostermistir. CLIA Uyesi sirketlerin nehirde seyahat eden 184
gemisi bulunmakta, 2017 yilinda ise % 7’lik artisa olanak
saglayacak sekilde 13 yeni gemi siparisi verilmistir (http://
www.crusing.org/docs/default-source/research/clia-2017-
state-of-the-industry.pdf?sfvrsn=4. Erisim tarihi: 14.06.2017).

Kruvaziyer turizmi tatil turizmi kategorisinde en fazla biyiyen
endustridir. 1980 yilindan bu yana yillik ortalama % 7'lik
blyime gostermektedir. 2005 - 2015 yillar arasinda talep
% 62 artis gostermistir. CLIAnin 2017 kruvaziyer seyahat
raporuna gore Ozetle (http://www.f-cca.com/downloads
/2017- Cruise -Industry- Overview- Cruise- Line-Statistics.pdf:
Erisim tarihi: 14.06.2017);
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Investment guantity of the new ordered cruise fliners is more
than 6.8 billion American Dollars. Between 2005 and 2015,
demand of cruise tourism increased by 62% There are 184
cruise finers of CLIA member companies which travel in the
lakes and jor the 2017 in order fto meet the 7% increase 13
cruise liners were ordered.  (hitp./www.crusing.org/docs/
default-source/research/clia-201 7-state-of-the-industry.
par7sfvrsn=4. Access Date: 14.06.2017),

Cruise tourism ISt he most developed indutry in the cetagory
of holiday tourism. Since 1980, its annual average growth
rate has been 7% Demand has increased by 62% between
2005-2015. In brieff according to the 2017 cruise travel report
of (LA http/www.f-cca.com/downloads /2017- Cruise
-Industry- Overview- Cruise- Line-Statistics.pdf: Access Date:
14.06.2017)
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*Kruvaziyer seyahatlerine katilanlarin % 92'si bir sonraki
seyahatlerinde de buylk bir ihtimalle/kesin olarak tekrar
kruvaziyer seyahatlerini tercih edeceklerini belirtmektedir.

*Kruvaziyer seyahatleri 6zellikle cocuklari 18 yasin altinda olan
ailelerce tercih edilmekte ve cocuklarin kruvaziyer seyahat
kararlarinda 6nemli etkileri olmaktadir.

*X ve Y kusagindakiler kruvaziyer seyahatleri karada yapilan
tatillere, her sey dahil tesislere, turlara oranla daha fazla
begenmektedirler.

* 92% of the attendants of cruise travels are indicating that
they will likely/ certainly prefer cruise travels in their next trave/

* Cruise travels are mostly preferred by the families who has
children under the age of 18 and children have big effects on
cruise travel decisions

* X and 'V generations like cruise travels more than holiday in
the lands, all inclusive hotels and tours.

7.2. ULKEMIZDE KRUVAZIYER TURIZMI
/.2.CRUISE TOURISM IN OUR COUNTRY

Ulke olarak 3 tarafimizin denizlerle cevrili olmasina, her gecen
yil artan liman sayisi ve kapasitelerine, iiman iklimimize
ve kruvaziyer pazarinda halen kesfedilmemis destinasyon
konumunda olmamiza ragmen, yasanan bir takim sikintilar
nedeniyle 2016 ve 2017 yillari agisindan kruvaziyer turizminde
nitelik ve nicelik olarak 6nemli diizeyde kayiplar yasanmaktadir.
2017 yiliilk 5 ay toplami itibariyle tlkemize gelen kruvaziyer
gemi ve yolcu sayisi su sekilde verilebilir;

/n spite of 3 sides of our country surronded by seas, the number
and cgpacity of ports increasing every year, mild climate and
still unexplored destination jfor cruise market, as a result of
some problems, in terms of 2016 and 201 7 there are significant
loses in terms of guality an quantity. The number of cruise
liners and passenger visited our cuntry in the first 5 months of
2017 can be given as follows,

Tablo 56: Liman Baskanliklari Bazinda Kruvaziyer Gemi ve Yolcu Istatistikleri (2017 ilk 5 Ay Toplami)
Table 56: Statistics Of Cruise Liners And Passenger In Terms Of Port Authorities (Total Of First Moths Of 2017)

. . . . KRUVAZIYER YOLCU
LIMAN BASKANLIGI KRUVAZIYER GEMI WWWW
PORT AUTHORITY CRUISE SHIP CRUISE PASSENGER
KRUVAZIYER
TiPi YOLCU GELEN . .
. YOLCU . . GIDEN TRANSIT
GEMISi - DIGER GEMi TOPLAM YOLCU
GEMISi YOLCU YOLCU TOPLAM
CRUISE wWwWww www wwww
PASSENGER DEPARTING TRANSIT TOTAL
TYPE OF SHIP OTHER SHIPS TOTAL ARRIVING PASSENGERS | PASSENGERS
PASSENGER PASSENGERS
SHIP
ALANYA 11 0 0 11 4 0 13712 13716
ANTALYA 9 0 0 9 17836 18056 2555 38447
BODRUM 7 0 0 7 8 0 7284 7292
CANAKKALE 2 0 0 2 0 0 556 556
CESME 8 0 0 8 196 512 1652 2360
GOCEK 2 0 0 2 0 0 226 226
izmirR 12 0 0 12 691 464 3180 4335
KUSADASI 70 0 0 70 2257 3325 48205 53787
MARMARIS 12 0 0 12 18 3 17869 17890
TOPLAM 133 0 0 133 21010 22360 95239 138609

Deniz Ticareti Genel MiidirlGgii-Planlama ve istatistik Dairesi Bagkanligi Websitesinden 2017 Yili ilk 5 Ay Toplami Olarak Derlenmistir.
Compiled from website of General Directorate of Sea Trade- the Head Department of Planning and Statistics: Access date as total of the first 5 months of 2017

Ayrica 2017 vili ilk 6 ay itibariyle acente istatistikleri ise su
sekildedir;

Agency statistics for the first 6 months of 2017 are as follows’

Tablo 57: Acente istatistikleri (2017 ilk 6 Ay)
Table 57: Agency Statistics (the first 6 months of 2017)
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Yetki Belgesi Talebinde Bulunan Acente Sayisi 1025
The Number of Agencies Applied for License
Yetkilendirilen Acente Sayisi 917
Number of Licensed Agencies
islemi Devam Eden Acente Sayisi 45
Number of Agencies in Process
Belgesi Askiya Alinan Acente Sayisi 150
Number of Suspended Agencies
Yetki Belgesi iptal Edilen Acente Sayisi 63
Number of Cancelled Agencies
Yetkilendirilen Acente Subesi Sayisi

. . 268
Number of Branches of the Licensed Agencies
Yetkilendirilen Acente Personeli Sayisi

. . 2988
Number of Personnel of the Licensed Agencies

Deniz Ticareti Genel Miidiirliigii-Planlama ve istatistik Dairesi Baskanldi 23.06.2017 tarihli acenta istatistikleri
General Directorate of Sea Trade- the Head Department of Planning and Statistics 23.06.2017 agency statistics

8. BOLUM: TURKIiYE GENELI HAVALIMANLARI UCAK,
YOLCU VE YUK TRAFIGI ISTATISTIKLERI
CHAPTER 8: THE FLIGHT, PASSENGER AND CARGO TRAFFIC
STATISTICS OF THE AIRFIELDS OF TURKEY

Tablo 58: Tiim Ucak Trafigi
Table 58: All Flights Traffi

2017 YILI HAZIRAN SONU

2016 YILI HAZIRAN SONU (Kesin Olmayan)
2017/2016 (%)
END OF JUNE 2016 END OF JUNE 2017
Havalimanlari (Indefinite)
Airports % - -
I¢ Hat Dis Hat I¢ Hat Dis Hat Toolam I¢ Hat Dis Hat
Domestic | International Domestic | International T:tal Domestic | International
Flights Flights Flights Flights Flights Flights
istanbul Atatiirk 69.381 160.795 230.176 67.023 150.014 217.037 -3 -7 -6
istanbul Sabiha Gékg.(*) 71.534 41.969 113.503 66.508 38.003 104.511 -7 -9 -8
Ankara Esenboga 43.746 7.715 51.461 44.840 8.167 53.007 3 6 3
izmir Adnan Menderes 33.728 6.965 40.693 34.895 6.537 41.432 3 -6 2
Antalya 24.077 27.012 51.089 24.085 36.833 60.918 0,03 36 19
Gazipasa Alanya(*) 1.697 954 2.651 1.796 748 2.544 6 -22 -4
Mugla Dalaman 5.686 3.874 9.560 5.508 4.570 10.078 -3 18 5
Mugla Milas-Bodrum 8.102 2.512 10.614 7.758 2.361 10.119 -4 -6 -5
Adana 19.957 4.139 24.096 19.254 3.264 22.518 -4 -21 -7
Trabzon 11.076 974 12.050 11.845 1.071 12.916 7 10 7
Erzurum 4.241 85 4.326 4.449 99 4.548 5 16 5
Gaziantep 7.764 787 8.551 7.949 865 8.814 2 10 3
Adiyaman 876 24 900 891 10 901 2 -58 0,1
Agri Ahmed-i Hani 905 3 908 1.049 2 1.051 16 -33 16
Amasya Merzifon 478 26 504 741 39 780 55 50 55
Aydin Gildir(*) 9.094 9.094 10.477 10.477 15 15
Balikesir Koca Seyit 9.800 61 9.861 10.348 45 10.393 6 -26 5
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Balikesir Merkez 66 66 42 42 -36 -36
Batman 1.556 10 1.566 1.582 18 1.600 2 80 2
Bingol 659 11 670 678 6 684 3 -45 2
Bursa Yenisehir 3.591 192 3.783 3.371 206 3.577 -6 7 -5
Canakkale 2.830 20 2.850 2.354 27 2.381 -17 35 -16
Canakkale Gokgeada 82 82 104 104 27 27
Denizli Cardak 3.061 32 3.093 3.117 267 3.384 2 734 9
Diyarbakir 6.666 190 6.856 6.109 284 6.393 -8 49 -7
Elazig 3.395 71 3.466 3.393 64 3.457 -0,1 -10 -0,3
Erzincan 1431 18 1.449 1.467 8 1.475 3 -56 2
Eskisehir Hasan Polatkan(*) 2.963 170 3.133 2.069 219 2.288 -30 29 -27
Hakkari Yiiksekova S.E. 529 529
Hatay 3.500 1.087 4.587 3.360 1.090 4.450 -4 0,3 -3
18dir Sehit Bllent Aydin 741 2 743 720 720 -3 -100 -3
Isparta Stleyman Demirel 10.416 549 10.965 11.939 235 12.174 15 -57 11
Kahramanmaras 1.218 1.218 1.206 19 1.225 -1 0,6
Kars Harakani 1.953 6 1.959 1.954 1.954 0,1 -100 -0,3
Kastamonu 504 4 508 329 9 338 -35 125 -33
Kayseri 6.729 589 7.318 6.453 712 7.165 -4 21 -2
Kocaeli Cengiz Topel 672 15 687 597 8 605 -11 -47 -12
Konya 4.093 422 4515 4.035 319 4.354 -1 -24 -4
Malatya 3.446 36 3.482 3.504 45 3.549 2 25 2
Mardin 2.922 20 2.942 1.964 11 1.975 -33 -45 -33
Mus 1.240 1 1.241 1.284 1.284 4 3
Kapadokya 2.392 19 2.411 1.570 14 1.584 -34 -26 -34
Ordu-Giresun 2.802 16 2.818 3.733 205 3.938 33 1.181 40
Samsun Carsamba 9.467 369 9.836 7.720 325 8.045 -18 -12 -18
Siirt 764 764 352 352 -54 -54
Sinop 468 4 472 414 3 417 -12 -25 -12
Sivas Nuri Demirag 2.016 46 2.062 1.914 36 1.950 -5 -22 -5
Sanlurfa Gap 2.816 104 2.920 2.866 96 2.962 2 -8 1
Sirnak Serafettin Elgi 1.304 1 1.305 1.066 1.066 -18 -100 -18
Tekirdag Corlu 12.773 639 13.412 16.692 205 16.897 31 -68 26
Tokat 523 523 299 299 -43 -43
Usak 655 655 584 5 589 -11 -10
Van Ferit Melen 5.686 134 5.820 5.993 42 6.035 5 -69 4
Zafer(*) 385 73 458 374 61 435 -3 -16 -5
Zonguldak Caycuma(*) 150 93 243 130 72 202 -13 -23 -17

DHMi TOPLAMI
TOTAL OF STATE AIRPORTS 342.254 219.579 561.833 343.929 218.136 562.065
AUTHORITY
DHMIi TOPLAMI
TOTAL OF STATE AIRPORTS 342.254 219.579 561.833 343.929 218.136 562.065
AUTHORITY

KiYE GENELI
428 077 690 915
RKEY GENER
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TURKIYE GENELI
OVERFLIGHT DAHIL
TURKEY GENERAL INCLUDING 863.796 870.853
OVERFLIGHTS

(*)isaretli havalimanlarindan Zonguldak Gaycuma, Gazipasa Alanya, Zafer ve Aydin Gildir Havalimanlari DHMi denetimli 6zel sirket tarafindan isletilmektedir. istanbul Sabiha Gokgcen Havalimani
Savunma Sanayi Mistesarligi denetiminde ézel sirket tarafindan, Eskisehir Hasan Polatkan Havalimani, Eskisehir Anadolu Universitesi SHYO tarafindan isletiimekte oldugundan DHMi toplaminda harig
tutulmustur. Zonguldak, Caycuma, Gazipasa Alanya, Zafer and Aydin Cildir Airports from the (*) marked ones are operated by a private company supervised by the General Directorate of State Airports
Operations. Istanbul Sabiha Gokcen Airport is operated by a private company under supervision of the Undersecretariat of the Defense Industry and Eskisehir Hasan Polatkan Airport is operated by
the Civil Aviation College of Eskisehir Anataolia University so these airports are excluded from the total of the General Directorate of State Airports Operations.

Tablo 59: Yolcu Trafigi (Gelen-Giden)
Table 59: Passenger Traffic (Incoming-Departin

2017 YILI HAZIRAN SONU

2016 YILI HAZIRAN SONU (Kesin Olmayan)
2017/2016 (%)
: END OF JUNE 2016 END OF JUNE 2017
Havalimanlari (Indefinite)
Airports % % %
I¢ Hat Dis Hat I¢ Hat Dis Hat Toolam I¢ Hat Dig Hat
Domestic | International Domestic | International Tc':tal Domestic | International
Flights Flights Flights Flights Flights Flights

istanbul Atatiirk 9.398.070 | 19.819.256 | 29.217.326 | 9.001.197 | 19.683.909 | 28.685.106 -4 -1 -2
istanbul Sabiha Gékgen(*) 9.691.654 | 4.471.557 | 14.163.211 | 9.758.800 | 4.640.687 | 14.399.487 1 4 2
Ankara Esenboga 5.512.554 667.083 6.179.637 | 5.905.994 835.257 6.741.251 7 25 9
izmir Adnan Menderes 4.899.258 809.591 5.708.849 | 4.939.717 827.526 5.767.243 1 2 1
Antalya 3.328.700 | 3.911.974 | 7.240.674 | 3.389.513 | 5.951.816 | 9.341.329 1,8 52 29
Gazipasa Alanya(*) 182.544 109.434 291.978 217.401 108.307 325.708 19 -1 12
Mugla Dalaman 476.723 565.294 1.042.017 543.536 720.973 1.264.509 14 28 21
Mugla Milas-Bodrum 832.942 290.539 1.123.481 943.451 264.707 1.208.158 13 -9 8
Adana 2.396.785 325.932 2.722.717 | 2.360.291 298.488 2.658.779 -2 -8 -2
Trabzon 1.654.695 24.114 1.678.809 | 1.733.397 38.290 1.771.687 5 59 6
Erzurum 575.831 3.747 579.578 611.858 4.708 616.566 6 26 6
Gaziantep 1.031.325 91.097 1.122.422 1.323.733 141.738 1.465.471 28 56 31
Adiyaman 120.221 2.153 122.374 112.941 1.189 114.130 -6 -45 -7
Agri Ahmed-i Hani 102.933 102.933 136.973 104 137.077 33 33
Amasya Merzifon 61.862 2.295 64.157 100.989 4934 105.923 63 115 65

Aydin Gildir(*)

Balikesir Koca Seyit 131.662 3.904 135.566 134.251 3.097 137.348 2 -21 1

Balikesir Merkez

Batman 218.218 1.033 219.251 225.873 1.634 227.507 4 58 4
Bingol 78.004 312 78.316 77.783 541 78.324 -0,3 73 0,01
Bursa Yenisehir 130.162 12.369 142.531 99.685 15.302 114.987 -23 24 -19
Canakkale 93.044 1.705 94.749 87.627 1.612 89.239 -6 -5 -6

Canakkale Gokgeada

Denizli Cardak 269.527 3.440 272.967 290.413 36.161 326.574 8 951 20

Diyarbakir 947.738 14.858 962.596 924.413 29.580 953.993 -2 99 -1

Elazig 467.521 6.531 474.052 473.484 6.472 479.956 1 -1 1

Erzincan 163.396 957 164.353 187.090 243 187.333 15 -75 14

Eskisehir Hasan Polatkan(*) 1.057 19.520 20.577 1.688 21.918 23.606 60 12 15
Hakkari Yiiksekova S.E. 56.480 56.480

Hatay 442.526 123.214 565.740 472.783 131.707 604.490 7 7 7
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Igdir Sehit Bulent Aydin 107.671 107.671 92.986 92.986 -14 -14
Isparta Suleyman Demirel 36.779 78.219 114.998 40.992 40.035 81.027 11 -49 -30
Kahramanmaras 127.893 127.893 136.242 705 136.947 7 7
Kars Harakani 254.715 254.715 270.885 270.885 6 6
Kastamonu 52.019 252 52.271 33.440 991 34.431 -36 293 -34
Kayseri 875.900 65.825 941.725 893.208 81.230 974.438 2,0 23 3
Kocaeli Cengiz Topel 28.151 715 28.866 21.133 493 21.626 -25 -31 -25
Konya 520.797 42.331 563.128 524.230 38.950 563.180 1 -8 0,01
Malatya 407.038 1.716 408.754 410.493 1.815 412.308 1 6 1
Mardin 319.659 1.027 320.686 309.453 1.350 310.803 -3 31 -3
Mus 183.669 183.669 191.868 191.868 4 4
Kapadokya 179.638 797 180.435 87.194 425 87.619 -51 -47 -51
Ordu-Giresun 341.917 2.392 344.309 468.686 22.607 491.293 37 845 43
Samsun Carsamba 845.924 27.004 872.928 729.705 21.374 751.079 -14 -21 -14
Siirt 45.533 45.533 18.195 4.489 22.684 -60 -50
Sinop 44.694 318 45.012 48.725 306 49.031 9 -4 9
Sivas Nuri Demirag 264.889 3.716 268.605 266.449 2.602 269.051 0,6 -30 0,2
Sanlurfa Gap 371.775 11.309 383.084 383.037 10.510 393.547 3 -7 3
Sirnak Serafettin Elgi 85.083 85.083 146.366 146.366 72 72
Tekirdag Corlu 38.038 2.209 40.247 38.964 836 39.800 2 -62 -1
Tokat 24.826 24.826 13.084 13.084 -47 -47
Usak 8.883 8.883 -100 -100
Van Ferit Melen 729.919 2.505 732.424 749.539 714 750.253 3 -71 2
Zafer(*) 33.994 8.367 42.361 38.773 6.366 45.139 14 -24 7
Zonguldak Caycuma(*) 7.039 7.039 7.333 7.333 4,2 4,2

DHMi TOPLAMI
TOTAL OF STATE AIRPORTS 39.229.107 | 26.921.733 | 66.150.840 | 40.008.346 | 29.229.420 | 69.237.766
AUTHORITY
VU e e 49 138.356 31 537. 650 84 039. 039
TURKEY GENERAL '

DHMI DIREKT TRANSIT
STATE AIRPORTS DIRECT 124.200 129.933
TRANSIT

DIiGER DIiREKT TRANSIT
47. 124 28 604 -39 3
OTHER DIRECT TRANSIT
TURKIYE GENELi DIREKT
TRANSIT
171.324 158.537
TURKEY GENERAL DIRECT
TRANSIT
TURKIYE GENELI DIREKT
TRANSIT DAHIL
80.847.330 84.197.576 4,1
TURKEY GENERAL INCLUDING
DIRECT TRANSIT

(*)isaretli havalimanlarindan Zonguldak Caycuma, Gazipasa Alanya, Zafer ve Aydin Gildir Havalimanlari DHMI denetimli &zel sirket tarafindan isletilmektedir. istanbul Sabiha Gékgen Havalimani Savunma Sanayi Miistesarligi
denetiminde 6zel sirket tarafindan, Eskisehir Hasan Polatkan Havalimani, Eskisehir Anadolu Universitesi SHYO tarafindan isletiimekte oldugundan DHMI toplaminda harig tutulmustur.

Zonguldak, Caycuma,Gazipasa Alanya, Zafer and Aydin Cildir Airports from the (*) marked ones are operated by a private company supervised by the General Directorate of State Airports Operations. Istanbul Sabiha Gokcen
Airport is operated by a private company under supervision of the Undersecretariat of the Defense Industry and Eskisehir Hasan Polatkan Airport is operated by the Civil Aviation College of Eskisehir Anataolia University so these
airports are excluded from the total of the General Directorate of State Airports Operations
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Tablo 60: YUK TRAFiGi ( Bagaj+Kargo+Posta) (TON)
Table 60: CARGO TRAFFIC ( Luggage+Cargo+ Post) (Ton)

2017 YILI HAZIRAN SONU

2016 YILI HAZIRAN SONU (Kesin Olmayan)
2017/2016 (%)
_ END OF JUNE 2016 END OF JUNE 2017
EVEITELIET] (Indefinite)
Airports - - -
I¢ Hat Dig Hat I¢ Hat Dis Hat Toolam I¢ Hat Dis Hat
Domestic | International Domestic | International T:tal Domestic | International
Flights Flights Flights Flights Flights Flights
istanbul Atatiirk 95.669 792.075 887.745 90.917 867.942 958.859 -5 10 8
istanbul Sabiha Gékgen(*) 64.387 96.177 160.565 61.681 97.662 159.343 -4 2 -1
Ankara Esenboga 39.434 11.913 51.347 40.722 13.775 54.497 3 16 6
izmir Adnan Menderes 39.243 15.140 54.383 37.642 19.421 57.063 -4 28 5
Antalya 28.791 59.311 88.101 29.993 75.381 105.373 4 27 20
Gazipasa Alanya(*) 1.589 1.449 3.037 1.932 1.254 3.186 22 -13 5
Mugla Dalaman 3.964 7.830 11.793 4.350 9.167 13.517 10 17 15
Mugla Milas-Bodrum 6.138 3.961 10.100 6.922 3.344 10.266 13 -16 2
Adana 18.340 4.885 23.225 17.778 4.150 21.927 -3 -15 -6
Trabzon 12.326 530 12.856 13.137 816 13.952 7 54 9
Erzurum 4.504 120 4.624 4.457 170 4.626 -1 41 0,04
Gaziantep 8.098 1.330 9.428 10.656 2.047 12.704 32 54 35
Adiyaman 862 47 909 860 23 883 -0,2 -51 -3
Agri Ahmed-i Hani 950 950 1.250 1.250 32 32
Amasya Merzifon 465 49 514 700 99 799 51 104 56

Aydin Gildir(*)

Balikesir Koca Seyit 823 88 911 861 70 932 5 -20 2

Balikesir Merkez

Batman 1.913 22 1.936 2.142 37 2.179 12 65 13
Bingol 681 6 687 677 8 685 -1 34 -0,3
Bursa Yenisehir 1.219 284 1.503 886 304 1.190 -27 7 -21
Canakkale 397 32 429 417 34 452 5 8 5
Canakkale Gokgeada 32 32
Denizli Cardak 2.011 76 2.087 2.268 644 2911 13 751 40
Diyarbakir 6.701 224 6.926 6.497 407 6.904 -3 81 -0,3
Elazig 3.658 154 3.811 3.731 154 3.886 2 0,4 2
Erzincan 1.348 42 1.390 1.480 4 1.484 10 -90 7
Eskisehir Hasan Polatkan(*) 9 381 389 21 466 488 148 23 25
Hakkari Yiiksekova S.E. 501 501
Hatay 3.870 1.967 5.837 4.093 2.040 6.132 6 4 5
18dir Sehit Bilent Aydin 1.178 1.178 982 982 -17 -17
Isparta Stleyman Demirel 300 1.183 1.483 319 618 937 6 -48 -37
Kahramanmaras 1.088 1.088 1.113 18 1.131 2 4
Kars Harakani 2.378 2.378 2.526 2.526 6 6
Kastamonu 346 6 351 226 23 249 -35 290 -29
Kayseri 6.892 1.577 8.469 6.782 1.873 8.655 -2 19 2
Kocaeli Cengiz Topel 241 15 256 182 12 194 -24 -20 -24
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Konya 3.790 950 4.740 3.858 904 4.762 2 -5 0,5
Malatya 3.203 43 3.246 3.094 27 3.121 -3 -37 -4
Mardin 2.903 24 2.927 2.681 2 2.682 -8 -93 -8
Mus 1.623 1.623 1.545 1.545 -5 -5
Kapadokya 1.381 16 1.397 668 11 679 -52 -31 -51
Ordu-Giresun 2.407 57 2.464 3.224 304 3.528 34 437 43
Samsun Carsamba 6.477 653 7.130 4.496 664 5.160 -31 2 -28
Siirt 383 383 181 181 -53 -53

Sinop 362 7 370 404 5 409 12 -30 11

Sivas Nuri Demirag 1.994 86 2.079 1.986 60 2.045 -0,4 -31 -2
Sanliurfa Gap 2.641 259 2.900 2.814 230 3.044 7 -11 5
Sirnak Serafettin Elgi 1.038 1.038 1.384 1.384 33 33
Tekirdag Corlu 216 1.404 1.620 222 280 502 3 -80 -69
Tokat 174 174 88 88 -49 -49
Usak 66 66 -100 -100
Van Ferit Melen 6.310 45 6.356 6.103 15 6.117 -3 -67 -4
Zafer(*) 290 188 477 306 150 455 5 -20 -5
Zonguldak Caycuma(*) 159 159 165 165

4 4
DHMIi TOPLAMI
TOTAL OF STATE AIRPORTS 328.796 906.410 1.235.206 327.848 1.005.079 | 1.332.927 10,9 79
AUTHORITY

KIYE GENELI
395.07 1.004.764 | 1.399.834 391.788 1.104.776 | 1.496.564
RKEY GENE

(*)isaretli havalimanlarindan Zonguldak Caycuma, Gazipasa Alanya, Zafer ve Aydin Cildir Havalimanlari DHMI denetimli 6zel sirket tarafindan igletiimektedir. istanbul Sabiha Gékgen Havalimani Savunma Sanayi Miistesarligi
denetiminde &zel sirket tarafindan, Eskisehir Hasan Polatkan Havaliman, Eskisehir Anadolu Universitesi SHYO tarafindan isletimekte oldugundan DHMI toplaminda harig tutulmustur. Zonguldak, Caycuma,Gazipasa Alanya,
Zafer and Aydin Cildlir Airports from the (*) marked ones are operated by a private company supervised by the General Directorate of State Airports Operations. Istanbul Sabiha Gokcen Airport is operated by a private company
under supervision of the Undersecretariat of the Defense Industry and Eskisehir Hasan Polatkan Airport is operated by the Civil Aviation College of Eskisehir Anataolia University so these airports are excluded from the total of
the General Directorate of State Airports Operations

Tablo 61: Tiirkiye Geneli Havalimanlari Ucak, Yolcu Ve Yiik Trafigi istatistikleri (2008-2017(2))
Table 61: Statistics Ans Estimates Of Turkey General Airports Flights, Passenger And Cargo Traffic 2008-2017(2)

YILLAR

YEARS 2009 2010 2011 2012 2013 2014 2015 2016 (2016/2015) 2017 2018 (T) 2019(T)

Yolcu Trafigi
(Direk Transit Dahil)
Passenger Traffic 86.001.343 103.536.513 118.292.000 | 131.029.516 149.995.868 166.181.339 181.437.004 174.153.146 -4, 189.014.731 200.951.468 | 224.669.754
(Including

Direct Transit)

Yolcu Trafigi
Passenger 85.508.508 | 102.800.392 | 117.620.469 | 130.351.620 | 149.430.421 | 165.720.234 | 181.074.531 | 173.743.537 188.575.864 | 200.483.343 | 224.172.372
Traffic
- ig Hat
e 41.226.959 | 50.575.426 | 58.258.324 | 64.721.316 85 416.166 97 041.210 108.082.000 | 112.176.800
Domestic Flights

- Dis Hat
_ _ 44.281.549 | 52.224.966 | 59.362.145 | 65.630.304 | 73.281.895 | 80.304.068 | 84.033.321 | 71.244.179 - 3 84.235.064 | 92.401.343 111.995.572
International Flights

Direkt Transit
Direct Transit 492.835 736.121 671.531 677.896 565.447 461.105 362.473 409.609 13,0% 438.867 468.125 497.382

Passenger

Tim Ugak
(Overflight Dahil)
All Flights 1.066.053 1.213.125 1.335.185 1.376.486 1.504.973 1.678.971 1.814.958 1.829.908 0,8% 1.890.872 1.956.787 2.081.192
(Including
Ovelflights)
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Ucak Trafigi
788.469 919.411 1 . .093.047 7 45.954 1.456.673 1.452.995 -0,3% 1.498.112 1.548.240 1.656.857
ht Traffic
- ig Hat
419.422 497.862 832.958 886.228 931.739 952.171
Domestic Flights
- Dig Hat
: . 369.047 421.549 591.634 616.501 704.686
International Flights

Overflight Ugak
Trafigi
Overflight Flight
Traffic

Yilk Trafigi
(Kargo-+Posta-+Bagal) (Ton)
) 1.726.345 2.021.076 2.249.473 2.249.133 2.595.317 2.893.000 3.072.831 3.076.914 0,1% 3.420.546 3.733.354 4.198.528
Cargo Traffic
(Cargo-+Post-+Luggage) (Ton)

- ig Hat
. 484.833 554.710 61 7.835 633 076 744. 028 81 0.858 871 327 857 335 -1,6% 868.895 872.035 1.015.312
Domestic Flights
- Dis Hat
24 d 1 466 366 851 289 . 1.504
International Flights

Ki Trafigi
Cargo Traffic

- Ig Hat

- ! 71.216 76.269 84.431 100.097 104.941 101.447 81.587 -19,6% 94.253 107.911 138.472
Domestic Flights

- Dis Hat

International 360.710 470.141 508.206 539.627 631.865 737.300 803.314 951.356 18,4% 1.025.275 1.115.512 1.418.432
Flights

Grafik 10: Son On Yillik Tiirkive Geneli Havalimanlarn Yolcu Grafigi (2007-2016)
Graphic 10: Passenger Graphic of the Airports of Turkey for the Last Ten Years (2007- 2016)
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Grafik 11: Son On Yillik Tiirkiye Geneli Havalimanlari Ucak Grafigi (2007-2016)
Graphic 11: Airplane Graphic of the Airports of Turkey for the Last Ten Years (2006-2015)
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Grafik 12: Son On Yillik Tiirkiye Geneli Havalimanlari Kargo Grafigi
Graphic 12: Cargo Graphic of the Airports of Turkey for the Last Ten Years (2006-2015)

1. 200 000
TR TH ]
S00, 000
GO0, OO0
00, 000

200,000

2002 2003 2004 2005 004G

Kargo Trafigi

Aciklama 1: istanbul Sabiha Gokcen Havalimani, Savunma
Sanayi Mistesarlig sirket tarafindan
isletilmektedir. Zonguldak Caycuma, Gazipasa Alanya, Zafer
ve Aydin CILDIR Havalimanlari, DHMi denetimli 6zel sirket
tarafindan isletilmektedir. Eskisehir Hasan Polatkan Havalimani,
Eskisehir Anadolu Universitesi Sivil Havacilik Yiksek Okulu
tarafindan isletilmektedir.

denetiminde Ozel

Aciklama 2: Turkiye Geneli Yolcu serisi 2010 yilindan itibarendir.
Onceki Yillar DHMi isletimindeki havalimanlari ile istanbul Sabiha
Gokcen Havalimani toplamini belirtmektedir.

Aciklama 3: Tiirkive Geneli Havalimanlari istatistikleri Serisine
: Zonguldak Caycuma Havalimani (Hizmete Giris Tarihi; 2007)
ve Eskisehir Hasan Polatkan Havalimani (Hizmete Giris Tarihi:
1989 ) 2007 yilinda, Amasya Merzifon Havalimani (Hizmete
Giris Tarihi: 2008) 2008 yilinda, Batman Havalimani (DHMi
Teskilatinda yer alma tarihi: 2010) 2010 yilinda, Gazipasa
Alanya Havalimani (Hizmete Giris Tarihi : 2009 ) 2009 yilinda,
Zafer Havalimani ( Hizmete Giris Tarihi : 2012 ) 2012 yilinda,
Bingdl Havalimani ( Hizmete Giris Tarihi : 2013 ) ve Sirnak
Serafettin El¢ci Havalimani (Hizmete Giris Tarihi: 2013) ve
Kastamonu Havalimani ( Hizmete Giris Tarihi : 2013 ) 2013
yilinda, Aydin CILDIR Havalimani (Hizmete Giris Tarihi : 2013 )
2014 yilinda, Hakkari Yiksekova Selahaddin Eyyubi Havalimani
( Hizmete Giris Tarihi : 2015 ) ve Ordu-Giresun Havalimani
(Hizmete Giris Tarihi: 2015) 2015 yilinda dahil olmustur.

Kaynak : Devlet Hava Meydanlari http://www.dhmi.gov.tr/istatistik.aspx Erisim tarihi: 09/07/2017.

2007 2008 2009
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Description 1: /stanbu/ Sabifha Gokcen Alrport is operated by a
private company under supervision of the Undersecretariat of
Defense Industry. Zonguldak, Caycuma Gazijpasa Alanya, Zafer
and Aydin Cildir Airports are gperated by a private company
supervised by the General Directorate of State Airports
Operations. Eskisehir Hasan Polatkan Alrport Is operated by the
Givil Aviation College of Eskisehir Anataolia University so these
alrports are excluded from the total of the General Directorate
of State Alrports Operations

Description 2: 7he passenger series jor overall Turkey begins
Jrom 2010. The previous years indicate the total of the airfields
gperated by the General Directorate of State Airports Authority
and [stanbul Sabiha Gokcen Alrport.

Description 3: Zonguldak Caycuma Airports (Opening Date.
2007) and Eskisehir Hasan Polatkan ( Opening Date 1989)
n 2007, Amasya Merzijfon Airport ( opening Date: 2008) in
2008, Batman airport ( Date of being in Directorate General
of State Airports Authority.2010) in 2010, Gazjpasa Alanya
(Opening Date: 2009) in 2009, Zafer Airfield (Opening Date.
2012)in 2012 Bingo/ Alrport (Opening Date: 2013 ) Sirnak
Serafettin Elgi Airport (Opening Date: 2013) and Kastamonu
Airport (Opening Date: 2013 )in 2013, Ayadin (ILDIR Airport
(Opening Date: 2013 ) in 2014, Hakkari Yiksekova Selahaddin
Eyyubi Airport (Opening Date; 2015 ) and Orau-Giresun Alrport
(Opening Date: 2015) in 2015 have been added to the series
of Turkey General Aisport Statistics.

Source: State Airports Authority http://www.dhmi.gov.tr/istatistik.aspx Erisim tarihi: 09/07/2017.
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9, BOLUM: TURKIYE'DE SON YiRMi YILDA KULTUR VE TURIZM
BAKANLIGINDAN BELGELI KONAKLAMA TESISLERININ GELISIMI
CHAPTER 9: DEVELOPMENT OF ACCOMODATION FACILITITES
WHICH CERTIFICATED BY THE MINISTRY OF CULTURE AND TOURISM IN
THE LAST TWENTY YEARS IN TURKEY

9.1. TURKIYE'DE YiRMi YILDA KONAKLAMA TESISLERININ GELISIM SEYRI
9.1. DEVELOPMENT OF ACCOMODATIPN FACILITITES IN TURKEY IN TWENTY YEARS

Grafik 13: Yillara Gore Turizm Belgeli Konaklama Tesislerinin Yatak Sayisi (1997-2016)
Graph 13: The Number of Beds of Tourism Certificated Accomodaiton Facilities in Terms of Years ( 1997- 2016)
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Grafikte de gorlldigl Gzere 1997 senesinde Ulkemizdeki
konaklama tesislerindeki toplam yatak sayisi yaklasik 300
binden 20 zarfinda 3 kati kadar artarak 900 bine ulasmistir.
Bu da turizm sektoriindeki konaklama tesislerinin sayisinin ve
kapasitesinin dizenli yiizdelerle arttigini géstermektedir.

As seen in the graph, total number of beds of accommodation
Jacilities in our country has increased gpptoximately by 3 times
and reached from 300 thousands to 900 thousonds. This shows
that the number and the capacity of accomodation jfacilities
/ncrease regularly.

Grafik 14: Yillara Gore Turizm Belgeli Konaklama Tesislerinin Sayisi (1997-2016)
Graph 14: The Number of Tourism Certificated Accomodation Facilities in Terms of Years (1997-2016)
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Yillara gore turizm belgeli konaklama tesislerini sayisi
incelenediginde grafikte de gorlldGglu (zere Ulkemizdeki
konaklama sayisi son 20 yilda yaklasik 2000 tesisten neredeyse
4000 tesise ulasmis durumdadir. 1997 yilindan 2016 yilina
kadar turizm isletme belgesi tesislerde artislar dizenli
olarak yikselirken, turizm yatinm belgeli tesislerinin bazi vil
araliklarindan diist(gi gézlenmektedir. Grafikte gorildigl tzere
2007 ve 20089 yillar arasinda turizm yatinm belgeli konaklama
tesisleri ciddi bir diists yasarken, turizm isletme belgeli tesisler
ise giderek artmistir.

1997 1998 1990 2000 2001 2000 2003 2004 2005 2006 2007 2008 2009 2010 3011 2012 2013 2004 2015 2016

When the number of accommodation facilities with investment
certifcates issued by the Ministry of Culture and Tourism are
examined as seen in the graph, accommodation facilities in
our country have increased from 2.000 to 4,000 in the last
20 years. As seen in the graph, between 2007 and 2009,
while the number of tourism investments certificated facilities
have decreased, the number of tourism gperation certificated
Jaciitites have gradually increased.
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Grafik 15: Tiirlerine Gére Turizm Belgeli Konaklama Tesislerinin Sayisi 2016
Graph 15: The Number of Tourism Certificates Accormodation Facilities in Terms of Types 2016
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2016 yilina ait istatistiklerde tirlerine gére turizm belgeli
konaklama tesisleri incelendiginde 2.741 turizm isletme belgeli
otel isletmesi varken, turizm yatirim belgeli otel isletmesi sayisi
886'dir. Grafik 6zetlendiginde 2016 yili icinde toplamda 9 adet
turizm isletme belgeli motel, 81 adet yatirnm isletme belgeli tatil
koyl, 35 adet turizm yatirim belgeli tatil kéyd, 75 adet turizm
isletme belgeli termal otel, 44 adet yatinm belgeli termal otel,
2 adet yatinm belgeli termal tatil kdyl, 96 adet turizm isletme
belgeli pansiyon, 10 adet turizm yatinm belgeli kamping
bulundugu goértimektedir.

2016 vyilinda Tirkiye genelinde toplamda 1.135 turizm
vatinm belgeli konaklama tesisi ve 312.912 yatak kapasitesi
bulundugu Tablo 62'de gorlimektedir. Yine Tirkiye'de
3641 turizm isletme belgeli konaklama tesisi ve 899.881
vatak kapasitesi bulunmaktadir. Turizm yatinm ve isletme
belgeli tesislerin Ege Bolgesi, Akdeniz Bélgesi ve istanbulda
yogunlastigi gorilmektedir. Turizm yatinm belgeli tesisilerin
Ege bdlgesindeki sayisi 263 iken, toplamda Ege Bolgesindeki
vatak kapasitesi ise 78.380'dir

Akdeniz Bolgesinde toplamda 237 turizm vatinm belgeli tesis
ve 978 turizm isletme belgeli tesis yer almaktadr. il bazinda
bakildiginda ise Antalya ili en cok tesis ve yatak kapasitesine
sahip olan ildir. Turizm Belgeli Konaklama Tesislerinin il
Bazinda incelendiginde istanbulda toplam 200 adet turizm
yatinm belgeli konaklama isletmesi ve 45.399 yatak kapasitesi
bulunmaktadir. Yine istanbul'da toplamda 531 turizm isletme
belgeli tesis ve 103.835 yatak kapasitesi yer almaktadir. il
bazinda incelendiginde en cok turizm yatirim belgeli tesis sayisi
siraslyla istanbul, Antalya ve Mugla’da ver alairken, turizm
isletme belgeli tesisi sayisi ise sirasiyla Antalya, istanbul ve
Mugla'da yer almaktadir. Diger bélgeler ve illere yonelik rakamlar
Tablo 62'de yer almaktadir.
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When the number of accommodation facilities with tourism certifcates
are examined in the statistics of 2016, while there have been 2,741
fourism certificated hotel facililties, the number of tourism investment
certificated hotel have been 886. When the graph is examined, it is
seen that there have been 9 tourism gperation certificated motels,
&1 Investment certificated holiday villages, 35 tourism Investment
certificated holigay villages, 75 tourism ogperation certificated
thermal hotel, 44 investment certificated thermal hotel 2 investment
certificated thermal holiday villages, 96 fourism opration certificated
hostels and 10 tourism investment certificated camping in 2016.

n the statistics of 2016, when the tourim certificated accommodation
Jacilitites are examined, there are 2./41 tourism operation certificated
Jacilities and 886 tourism investment certificated facilities. When the
graph was summarized, it is seen that there are 9 tourism operation
certificated motels, 81 investment operation certificated holiday
holiday villages, 35 tourism investment certificated holiday villages,
75 tourism operation certificated thermal hotels, 44 investment
certificated thermal hotels, 2 investment certificated thermal holiday
villages, 96 tourism ogperation certificated hoste/ and 10 tourism
investment certificated camping.

As seen in the Table 62, there are 1.135 tourism Investment
certificated accomodation facilities in all around Turkey in 2016. There
are also 3.641 tourism gperation certificated accomodation facilities
and 899.881 bed capacity. It is seen that the faciities with tourism
/nvestment and operation certificates are concenitrated in Aegean
Region, Mediterranean Region and Istanbul. The number of tourism
/nvestment certificated accomodation facilities in the Aegean Region
are 263, the bed capacity of the Aegean Region is 78.870./n the
Mediterranean Region there are 237 fourism investment certifcated
and 978 tourism operation certificated facilities. In terms of provinces,
Antalya has the highest number of facility and bed capacity. When
the tourism certificated accomodation faciitites examined in terms of
province, there are 200 tourism investment certificated accomodation
Jacilitites and 45399 beds. Istanbul also have the 531 tourism
gperation certificated facilities and 103835 bed capacity. /n terms of
provinces, while Istanbul, Antalya and Mugila have the highest number
of tourism investment certificated facilities, the highest number of
tourism operation certificated facilities are in Antalya, Istanbul and
Mugla respectively. The number of the other provinces are shown in
the Table 62,
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Tablo 62: Turizm Belgeli Konaklama Tesislerinin il Bazinda Tiir Ve Siniflara Gore Dagihimi 2016
Table 62: Distribution of Tourism Certificated Accomodation Facilities in Terms of Types and Classes in Terms of Province 2016

TURIZM YATIRIM BELGELI TURiZM iSLETME BELGELI
THE FACILITIES WITH TOURISM THE FACILITIES WITH TOURISM OPERATING
INVESTMENT CERTIFICATE CERTIFICATED
TESiS ODA YATAK TESiS ODA YATAK
FACILITY ROOM BED FACILITY ROOM BED
Turkiye
1135 144616 312912 3641 426981 899881
Turkey
X Toplam/ Total 200 21832 45399 531 51483 103835
Istanbul -
Istanbul 200 21832 45399 531 51483 103835
Toplam/ Total 65 4247 8843 204 10733 21615
Balikesir 25 1935 4029 83 4620 9379
Bati Marmara Edirne 4 142 286 25 1142 2224
West Marmara Kirklareli 6 611 1248 6 432 859
Tekirdag 5 401 904 22 1480 2915
Canakkale 25 1158 2376 68 3059 6238
Toplam/ Total 263 34696 78380 761 90082 189011
Afyonkarahisar 14 6215 14182 19 3147 6511
Aydin 25 5891 12883 84 12728 26234
Denizli 19 1451 2959 33 3366 6735
Ege .
& Kitahya 4 282 531 12 622 1249
Aegean
Manisa 6 448 900 23 1267 2550
Mugla 109 13547 30757 397 51146 109238
Usak 3 584 1368 11 515 1021
izmir 83 6278 14800 182 17291 35473
Toplam/ Total 87 9968 21436 211 14732 29976
Bilecik 1 11 22 6 320 607
Bolu 8 1089 2402 22 1651 3475
Bursa 29 3200 6645 66 5095 10394
Dogu Marmar
ogu Viarmara Diizce 5 281 574 13 636 1308
East Marmara
Eskisehir 9 605 1247 32 2138 4233
Kocaeli 14 1455 2886 49 3574 7220
Sakarya 15 2107 4424 14 778 1571
Yalova 6 1220 3236 9 540 1168
Toplam/ Total 38 4959 10373 218 16506 33127
Bati Anadolu Ankara 26 2375 4870 175 13318 26733
West Anatolia Karaman 1 120 205 7 370 752
Konya 11 2464 5298 36 2818 5642
Toplam/ Total 237 49940 109951 978 206279 444231
Adana 11 904 1852 48 3598 7253
Antalya 154 40020 89123 755 193506 418395
Akdeniz
. Burdur 3 112 258 10 281 495
Mediterranean
Hatay 14 2004 4224 46 2251 4562
Isparta 2 185 370 16 762 1542
Kahramanmaras 8 599 1202 46 1625 3183
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Mersin 42 5885 12456 54 4043 8388
Osmaniye 3 231 466 3 213 413
Toplam/ Total 40 4517 9367 154 8055 16828
Aksaray 4 250 502 15 714 1416
Kayseri 7 678 1426 22 1640 3290
Kirikkale 1 32 64
s:;t: dll-:enli-i\::ltl:)lia Kirsehir 5 446 925
Nevsehir 17 1934 3923 89 4012 8607
Nigde 4 502 1193 3 187 387
Sivas 7 740 1467 9 402 807
Yozgat 1 413 856 10 622 1332
Toplam/ Total 31 1857 3799 147 5887 11636
Amasya 3 73 144 18 589 1178
Bartin 2 106 244 8 350 696
Karabiik 6 306 634 26 498 917
Kastamonu 3 89 153 18 502 997
5:;:(;::::;:: Samsun 5 417 842 26 1694 3407
Sinop 3 262 532 10 314 624
Tokat 4 281 568 13 414 803
Zonguldak 3 262 560 12 747 1513
Cankirn 2 61 122 7 264 507
Corum 9 515 994
Toplam/ Total 53 3360 6875 141 6392 12929
Artvin 3 80 162 12 604 1199
Giresun 4 318 678 27 779 1519
ED:siuBll(aa:::eeamz Glimughane 2 130 276 5 159 306
Ordu 16 872 1757 31 1285 2607
Rize 6 408 823 13 554 1114
Trabzon 22 1552 3179 53 3011 6184
Toplam/ Total 20 1612 3312 89 4027 7869
Ardahan 10 298 520
Agni 5 263 532 20 755 1432
Kuzeydogu Anadolu | Bayburt 1 56 121 1 54 101
Northeast Anatolia | Erzincan 3 87 141 11 513 990
Erzurum 4 854 1788 19 1289 2592
1gdir 1 55 110 3 149 270
Kars 6 297 620 25 969 1964
Toplam/ Total 34 1685 3244 77 4211 8550
Bingol 5 248 508
Bitlis 3 179 333 9 431 871
Elazig 3 191 390 16 892 1811
::\)/I:t:t;jlggEt;S:n:::tI:Iia Hakkari 2 100 190 4 154 299
Malatya 1 60 120 15 1171 2331
Mug 9 297 558 8 259 544
Tunceli 7 137 329 4 131 262
Van 9 721 1324 16 925 1924
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Toplam/ Total 67 5943 11933 130 8594 20274
Adiyaman 9 591 1188 9 519 1030
Batman 1 200 428 8 551 1095
Diyarbakir 13 1390 2649 25 1604 3158
Giineydogu Anadolu | Gaziantep 22 2184 4409 44 3232 9613
Southeast Anatolia Kilis 1 46 86
Mardin 16 1107 2258 23 963 1924
Siirt 2 187 374
Sanlurfa 5 332 685 16 1156 2320
Sirnak 1 139 316 2 336 674

2016 yilina ait tarlerine ve siniflarina gore turizm belgeli
konaklama tesislerininsayilarinayonelik istatistikler Tablo63'te
yer almaktadir. Otel bazinda 5 yildizli 204 tane otel isletmesi, 4
yildizh 296 tane turizm yatinm belgeli otel isletmesi, 3 yildizli
301 tane turizm yatirim belgeli otel isletmesi, 2 yildizli 37 tane
turizm yatinm belgeli otel isletmesi ve 1 yildizli 48 tane turizm
yatinm belgeli otel isletmesi bulunmaktadir.

Turizm isletme belgeli otel rakamlarina bakildiginda ise 570
adet 5 yildizli turizm isletme belgeli otel isletmesi, 751 adet
4 yildizli turizm isletme belgeli otel isletmesi, 960 adet 3
yildizl turizm isletme belgeli otel isletmesi, 405 adet 2 yildizh
turizm isletme belgeli otel isletmesi ve 55 adet 1 yildizl turizm
isletme belgeli otel isletmesi oldugu goérilmektedir. Motellere
bakildiginda turizm vyatinm belgeli bulunmazken,
toplamda 9 adet turizm isletme belgeli motel bulunmaktadir.
Turizm yatinm belgeli tatil kéyu sayisi toplamda 35 iken,
turizm isletme belgeli tatil kéyul sayisi ise toplamda 81'dir. Yine
toplamda 44 adet turizm yatinm belgeli termal otel varken, 2
adet de termal tatil kéy( bulunmaktadir. Turizm isletme belgeli
termal otel sayisi ise toplamda 75 iken, hic isletme belgeli
termal tatil kdyU bulunmadigi gorilmektedir.

motel

The statistics about the number of tourism certificated
accomodation facilities according to types and classes of
2016 are shown in the Table 63, In terms of hotels, there
are 204 hotel facilities with 5 stars, 296 tourism investment
certificated hotel jfacilities with 4 stars, 301 tourism
lnvestment certificated hotel facilities with 3 stars, 37 tourism
/nvestment certificated hotel jacilities with 2 stars and 48
fourism investment certificated hotel facilities with 1 star.

When the number of tourism operation certificated hote/
Jacilities are examined, it is seen that there are 570 tourism
aperation certificated hote/ facilities with 5 stars, 751 tourism
gperation certificated hotel jfacilities with 4 stars, 960
fourism gperation certificated hote/ facilities with 3 stars,
405 tourism gperation certificated hotel facilities with 2 stars
and 55 tourism operation certificated hote/ facilities with 1
star. While there is no tourism Investment certjficated mote/
Jacilities, in total there are 9 fourism operation certificated
mote/ facilities. While the number of the tourism Investment
certificated holiday villages are 35, the number of the tourism
operation certificated holiday villages are 81. In fotal there
are 44 tourism investment certificated thermal hotel and
2 thermal holiday villages. Tourism operation certificated
thermal hotels are 75 and it Is seen that there is no gperation
certificated thermal holiday village.

Tablo 63: Tiirlerine Ve Siniflarina Gore Turizm Belgeli Konaklama Tesislerinin Sayisi (31.12.2016)
Table 63: The number of Tourism Certificated Accomodation Facilities In Terms of Types and Classes (31.12.2016)

TURIZM YATIRIM BELGELI TURIZM iSLETME BELGELI
THE FACILITIES WITH TOURISM THE FACILITIES WITH TOURISM OPERATING
INVESTMENT CERTIFICATE CERTIFICATED
URU TESI DA YATAK TESI DA YATAK
TURU SINIFI CLASS SIS 0 SIS 0
Types FACILITY ROOM BED FACILITY ROOM BED
5 Yildizl 5 Stars 204 59935 129868 570 182345 390576
4 Yildizl 3 Stars 296 39565 84607 751 106196 220440
Oteller 3 vildizh 3 Stars 301 16528 33670 960 54002 108586
Hotels 2 Yildizh 2 Stars 37 1134 2521 405 14586 28602
1 Yildizh 1 Stars 48 948 1924 55 1656 3222
Toplam Total 886 118110 252590 2741 358785 751426
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2. Sinif 2. Class 1 65 134
Moteller Motel Motel 8 217 433
Motels
Toplam Total 9 282 567
1. Sinif 1. Class 19 4390 9602 67 25910 57709
Tatil Koyleri 2.5nif | 2.Class 16 4058 9820 14 2579 5446
Holiday Villages
Toplam Total 35 8448 19422 81 28489 63155
5 Yildizli 5 Stars 17 7356 16231 34 8601 18315
Termal Oteller 4 Yildizl 4 Stars 21 2695 5730 23 2265 4720
Thermal Hotels 3 Yildizli 3 Stars 6 549 1257 18 1113 2318
Toplam Total 44 10600 23218 75 11979 25353
Termal Tatil Kéyleri 5 Yildizli 5 Stars 1 129 310
Thermal Holiday 4 Yildizl 4 Stars 1 99 198
Villages Toplam Total 2 228 508
Termal Miistakil
Apart Otel
Thermal Self 2 81 171
Contained Apart
Hotel
Pansiyonlar 1 20 40 9% 1206 2423
Pansions
Kampingler 10 523 1439 7 771 2425
Campings
Oberjler 3 408 890
Oberjs
Apart Oteller 1 128 256 171 6798 15453
Apart Hotels
Oz_el Tesn's_ 28 702 1437 344 10510 21492
Special Facility
Golf Tesisleri 1 60 228 3 578 1442
Golf Facilities
Turlz.m Kompleksi 3 1568 4148 4 3164 6668
Tourism Complex
Bu_t'k Otel 109 3644 7536 88 3290 6662
Boutique Hotel
B Tipi Tat!I S'tesf' 1 298 1526 3 266 984
B Type Holiday Site
Butik Tatil Villalan
Boutique 1 70 140
Holiday Villas
Dag Evi 3 124 238 2 98 272
Moutain House
Giftlik Evi / K6y Evi
Fram House/ 6 74 148 8 53 102
Village House
Yayla Evi 3 62 124 2 30 90
Mountain House
Hostel 2 27 54 1 123 166
Hostel
T‘_:_zlzr 1135 144616 312912 3641 426981 899881

Kaynak: www.turizm.gov.tr / Source: www.turizm.gov.tr
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Tablo 64: Tiir Ve Siniflarina Gére Turizm Belgeli Diger Tesisler (31.12.2016)
Table 64: The Other Tourism Certificated Facilitites in terms of Types and Classes

TURIZM YATIRIM TURIZM iSLETME
BELGELI BELGELI
THE FACILITIES THE FACILITIES
WITH TOURISM WITH TOURISM
INVESTMENT OPERATING
CERTIFICATE CERTIFICATED
TURU TYPE SINIFI CLASS TESIS
Golf Golf 5 10
Yiizme Havuzu Swimming Pool 2
Kis Sporlari ve Kayak Mechanic Facilities of
Merkezleri Mekanik Winter Sports and Ski 1 2
Tesisleri Resorts
Kongre ve Sergi Congress and 10 5
Merkezi Exhibiton Center
Temali Park Theme Park 1 1
Spor Tesisi Sport Complex 2
Sema Gosterisi ve Sema Ceremony
Kalttrel Etkinlikler and Cultural Events
Merkezi Center
Kongre Merkezi Congress Center 1
Hamam Hamam 1 8
Sauna Sauna 2
Ozel Tesis Facility Saglhk Merkezi Health Center 1
Terminal Hizmetleri Terminal Services 3
Tesisi Facility
Ozel Tesis Facility 1
Akvaryum Aquarium 3
Toplam Total 1 20
Toplam Total 20 40

10. BOLUM: SAGLIK TURIZMINDE GELISMELER
CHAPTER 10: DEVELOPMENTS IN HEALTH TOURISM

10.1. DUNYADA SAGLIK TURIZM
10.1 HEALTH TOURISM IN THE WORLD

Saglik turizmiyakindanincelendiginde hemturizmhemde saglik
endustrileriyle yakindan ilgili bir faaliyet oldugu goérilmektedir.
Dolayisiyla bu iki endistrideki gelismeler birbirlerini strekli
etkileyecek konumdadir (Barca, M. vd., 2013, “Tirkiye'de
Saglik Turizm Sektérintn Analizi ve Strateji Onerileri”, isletme
Arastirmalari Dergisi: 67). Saglik turizmi binyesinde alinan
hizmetler degerlendirildiginde &rnegin ileri yastakiler icin
gezi turlar, mesguliyet terapileri, yasllar acisindan bakim
evlerinde rehabilitasyon imkanlari, engelliler icin 6zel bakim ve
geziler, termal turizme katilanlar acisindan kaplica tedavileri
ve fizyoterapiler, talassoterapiler, hidroterapiler ve ilgili
egzersizler, balnoeterapiler ve peloidoterapiler, klimaterapiler,

medikal turizme katilanlar acisindan ise ileri boyutta

When the health tourism Is examined closely, it is seen that it
/s related to the tourism and healt industries closely. So, these
two industries have always ejfects on each other. (Barca M.
vd, 2013, "Analyzes of Tourism Sector in Turkey and Strategy
Suggestions”, Journal of Business Researches: 67). When the
services under the health tourism is evaluated, jfor example,
lours jor older ages, occupation therapy, rehabilitation
opportunitites in terms ofolder people, special cares and tours in
terms of disabled people, spa treatiments and physiotheraphies,
thalassothergples, hydrotherapies and related exercises,
alneotheraphies and peloidotherapies, climatotheragphies
n terms of attendants of thermal tourism, advanced
lreatments, cardiovascular surgery, radiothergphy, cyberknife
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tedaviler kardiyovaskiler cerrahi, radyoterapi, cyberknife,
transplantasyon, tip bebek uygulamalari, estetik cerrahi,
gbz, dis, diyaliz tedavileri disunlebilir. Son yillarda gelismis
Ulkelerden gelismekte olan (lkelere dogru olmak (zere saglk
turizm amach seyahatler yogunluk kazanmis, dinya nifusu
yaslanmis, sirekli gorllen hastaliklarin hastalk yik icerisinde
agirhklan artmis ve tedavi masraflar kisileri hatta (lkeleri
maliyeti daha az olan Ulkelerde alinacak saglk hizmetlerine
yoneltmistir.Bu yonelimi arttiran diger faktorler ise basta
klresellesmenin etkisi olmakla birlikte, tlkelerarasindaki ulasim
imkanlarinin artmasi, enformasyon teknolojilerinin gelismesi,
saglikla ilgili olarak kiiresel capta detayli, glincel ve dogru bilgiye
ulasmanin kolay hale gelmesi olarak ifade edilebilir.

Nifus ve yaslanma konusu diinya genelinde incelendiginde
2011'de dinya nlGfusunun 7 milyar kisiye ulastigl, nifusun %
60'1Inin Asya Kitasinda yer aldigi ve 2050 yili icin projeksiyon
yapildiginda Asya Kitasindaki ntfusun 5.2 milyar kisiye
ulasmasinin beklendigi gérilmektedir. NGfustaki artisin disinda
dinya genelinde yaslanan bir nifusun varligindan da bahsetmek
yerinde olacaktir; Diinyada 60 yas ve (stl insan nifusunun
2015 vili itibariyle 700 milyon kisiye ulastig, 2050 yilinda
ise bu sayinin 2 milyar kisiye ulasacagl, 60 yas Uzeri nifusun
dinya ntfusunun %10’ una denk geldigi ve bu oranin 2050'de
% 22'sine ulasmasi beklenmektedir.

Diinya Saglik Orgiitiine gére diinya yas ortalamasi 1990 yilinda
64 iken, 2050 yilinda hayatta kalma beklentisinin 76 vyili
gececegi tahmin edilmektedir. Dogusta hayatta kalma beklentisi
0€ECD Ulkelerinde 2005 yilinda 78.6 iken, 2010 yilinda ortalama
olarak 79.8'e ulasmistir. OECD Ulkeleri arasinda dogusta hayatta
kalma beklentisi en yiiksek olan Ulke 83 yil ile Japonya, en
dusuk Ulke ise 74.3 yil ile Tirkiye'dir. (Onuncu Kalkinma Plani
2014-2018 Saglik Hizmetlerinin Etkinliginin Artirilmasi ve Mali
Sirdriilebilirlik Ozel ihtisas Komisyonu Raporu 2023: 3).

Dinyada o6zellikle Avrupa'da saglik hizmetleri uygulamalari ve
saglk hizmetine duyulan ihtiyac dikkate alindiginda ekonomik
anlamda kisilere saglanan maddi kolayliklarin birgok (lkede
yeterli olmadigl, dolayisiyla saglik hizmetine ihtiyac duyanlarin
maliveti daha az ve bekleme siiresi daha kisa olan Ulkelere
yoneldikleri gorilmektedir. Bu durumun tersine cevrilmesi
blylk Olciide devlet destegi gerektirmekte ancak mevcut
mali kosullar icerisinde bunun da gerceklesmesi genellikle
pek mimkin gorinmemektedir. Saghk turisti sadece maliyet
farkhihgini dikkate almakla kalmamakta yabanci bir Glkeye gitme
kararini alirken psikolojik faktorlerden de etkilenebilmektedir.
Saglik hizmetini almak adina eger bulundugu (lkeyle gitmek
istedigi Ulke arasindaki maliyet farkliligi psikolojik acidan buna

transplantation, tube baby implamantalons, plastic surgery and
lreatment of eyes, tootf, dialysis in terms of attendant of medica/
tourism can be thought. (Access Date’ 26.10.2015). In recent years,
travels for health tourism have increased from developed countries
fo developing countries, world population has grown old, weight of
the freguent diseases has increased in the djfficulties of diseases
and treatment expenses have directed people and even countries
fo the countries where the costs of health services are lower,
The other factors that increase this tendency can be expressed
as, notably effects of the globalization, Increase of international
transportation  opportunities, developments in Information
technologies, easier access to the current and right informations
about health globally. (http./www.dap.gov.tr / yeniDosyalar/

Kaynakiar/odop/11 pdfAccess Date:08.12.2015).

When the population and aging is examined in general world, it is
observed that in 2011, world population have reached to 7 billion
people. 60% of total world population Is in the Asia continent and it
/s expected that population of Asia will reach to 5.2 billion people in
2050. Besides the increase in population, /it should be emphasized
that there isan existence of an aging population in general world.

Population of people over the age of 60 have reached to the 700
million people and it is expected that this number will increased
fo 2 biflion, population of pegple over the age of 60 is egual fo
the 10% of total world population and it is also expected that this
rate will reach to 22% in 2050. (http../www.tkhk.gov. tr/ Dosyalar
/eb507dd12bb34ca59cclaecaaalchf60.  pdfs Access Date
1012.2015)

According to the World Health Organization, the world average age
was 64 in 1990 while it is expected that expectation of surviving
wil exceed 76 years. While expectation of surviving in OECD
countries was 78.6 in 2005, it reached to 79.8 in 2010. While japan
have the highest expectation of surviving with 83 years between
the OECD countries, Turkey have the lowest expectation with
74.3 years. ( 10th Development Plan 2014-2018 Report of the
Specialization Commission of lncreasing the Effectiveness of Helat
Cares and Fiscal Sustainability 2023 3),

n the world, especially in the Europe when the needs to health
service took Into consideration, financial comjort that was provided
o the people are not enough in many countries, so people who
need to the healt services directs to the countries where the costs
and waiting times are /ess, The reversal of this situation requires
a great government support but, generally it is not feasiple in
the current financial conditions. The health tourist take into
consideration psychological factors as well as the cost djfferences
when take a decision to go to a foreign country. In order to recejve
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degecek kadar fazlaysa o zaman gitme kararini vermektedir
(Lautier, M. 2014, “International Trade of Health Services:
Global TrendsandlLocallmpact”, HealthPolicy 118 (1) 113-
114).

Dinyada saglik turizminin hizla yayilmasi ve nis pazar olarak
tanimlanan pazarda saglik turistinin aldigi hizmetlerin cesitli
olmas! uluslararasi platformda seyahat organize edenlerin
de dikkatini cekmektedir. Ozellikle son yillarda maliyet odakli
olarak tlkeler arasinda saglik turizmine katilanlarin sayilarinin

onemli Olclide artisi ulasim masraflarinin da nispeten daha
karsilanabilir olmasiyla desteklenmistirBu anlamda daha
ucuza saglik hizmeti veren Ulkelerin en son teknolojiye yatirim
yapmalari, internetin bilgiyve erisimi hizlandirmasi, sadece
saglk uzmani olmayip ayni zamanda uluslararas! hastalarla
hastaneler arasinda aracilik yapan firmalarin da pazardaki
yerlerini almalari da talebin daha da artmasina yardimc
olmustur. Bir degisim olarak kamuda alinan saglik hizmetleri
taleplerinin 6zel sektére dogru egilim gostermesi de tecriibe
edilmektedir (Connell, J. 2006, “Medical Tourism: Sea, Sun,
Sand..Surgery”, Tourism Management, 27: 1094).

Saglik turizmi bilesenleri kongre turizmi veya geleneksel spa
bilesenleri gibi stratejik Grnler olarak konumlandiriimaktadir
(http://ec.europa.eu/growth/tools-databases/tourism-
business portal/documents/business/internationalisation/
hungary_country_report.pdf: Erisim Tarihi:10.12.2015).
Saglik turizmi, glnimizde ozellikle gelismekte olan
Ulkelerin 6nem verdigi bir pazar konumundadir.Stratejik
Grin konumlanmasinda saglikla ilgili Grin ve hizmetlerini
cesitlendiren, uluslararasi saglik turistlerini cekmeye calisan
ve her gecen yil Diinyada sayisi artan yeni tlkelerin bu pazara
girdikleri gortlmektedir (Han, 2013, “The Healtcare Hotel:
Distintictive AttributesFor International Medical Travelers”,
Tourism Management 36: 257).

Saglik turizmine katilacak kisilerin karar vermede mantiksal
bir sira takip ettikleri, karar vermenin aciliyeti, alternatifler,
sunulan Urtin ve hizmetlerin neler oldugu, gidilecek yer, kalite
ve glvenlik algisi gibi bircok faktorl goztinine aldiklari ifade
edilebilir. Saghk turistinin yasadigi Glkede veya farklh bir Glkede
saglk hizmeti almasina karar verme asamalarl su sekilde
gosterilebilir;

health carelf the cost djfference between the countries which he/
she lives and /he/she wants to go is psychologically worth it then he/
she deciged to go. (Lautier, M. 2014, ‘International Trade of Health
Services: Global Trendsandlocallmpact, HealthPolicy 118 (1) 115-
114)

Fast gevelopment of health tourism in the world and the diversity
of health services which health tourists benefits from in the market
which are defined as a niche market, attracted attention of the who
organize a travelin international platform. Especially in recent years,

significant increase in the attendants of health tourism among
countries as cost-oriented has been supported by the relatively
affordable transportation costs. In this case /nvestment of
countries which have lower health services to the latest technology,
Jastening of data excess by the internet and the comparnies that are
not only health expert but also medjators between international
patients and hospitals also hejped to increase the demand. /t is also
experienced as a change that the health services that provided by
public sector has a tendency to the private sector, Connell, /. 2006,

‘Medical Tourism: Sea, Sun, Sand.Surgery, Tourism Management
27, 1094),

The components of the health tourism are positioned as strategic
proaucts like congress rtourism or traditional spas. (hitp.//
ec.europa.eu/growth/tools-databases/fourism-business  portal/
documents/business/internationalisation/hungary._country

reportpdf: Access Date: 10.12.2015),

Health tourism s a market that especially developing countries
glve importance. It [s seen that the countries which diversified their
health products and services in terms of positioning of strategic
proauct. tried to gain international health tourists and increase
in every year in the world have been entering to this market.
(Han, 2013 ‘“The Healtcare Hotel: Distintictive Attributesfor
International Medical Travelers Tourism Management 36.: 257).

/t can be stated that people who will atiend the health tourism
Jollow a logical sequence and take into consideration urgency
of making decision, provided products and services, where to
go, quality and security perceptions. Stages of making decision
about recelving health care in therir own country or in a djfferent
country of health tourists can be shown as following;
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Sekil 1: Saghk Turistinin Karar Verme Asamalarn Kaynak: Runnels, V. ve Carrera, P.M. 2012,
“Why Do PatientsEngage in MedicalTourism”, Maturitas 73: 300-301.
1: Stages of Making Decioson of Health Tourists Source: Runnels, V. ve Carrera, P.M. 2012,
“Why Do Patients€ngage in MedicalTourism”, Maturitas 73: 300-301.

Saglik Hizmeti Thtiyaci ve Tedavi Alternatifleri ile ilgili Bilgi Toplama
Information Gathering about the Health Care Needs and Treatment
Alternatives

l

Alternatifleri Degerlendirme
Evaluation of Alternatives

Tercih Edilen Tedavi Belirlendi mi?
Is the Preferred
Treatment Determined?

Hay1r/N Evet/Yes

Yabanci Ulkede Araci / Hizmet
_ Saglayicinin Belirlenmesi
Yerel Doktorun - Determination of Mediator/ Service
Gériisiiniin Provider in lhe Foreign Country
Alinmast
Receiving the —
Opinion of Local Haylr Yabanci Ulkede Araci/ Hizmet
lfoctar Saglayicinin Goriisiiniin Alinmast
Receiving the Opinion of Mediator/
v Service Provider in the Foreign Country
|

v
Yabanci Ulkede Tedavi Karar1?
Decision of Treatment in the

Foreign

Yerel Tedavi Karar1?
Decision of Local
Treatment?

¢ Yurtdisina Seyahat
Evet / Yes Evet/Yes Travel to Abroad
A
Yerelde (Yasadig1 Sehirde Yurtdisinda Tedavi
Tedavi) Treatment in the Treatment in the Abroad

Local (where he/se lives in)

Y

- Tedavi Sonras1 Bakim
Tedavi Sonras1 Bakim Follow up Care

Follow up Care

Iyilesme Dénemi Yasadig1 Sehire Doniis
Time of Recovery Back to Home

A

/8
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Ozellikle stirekli yasanilan yerin disinda bir baska sehir veya
Ulkede saghk hizmeti alma karari asamasinda detayli bir
arastirmanin yapilmasi sézkonusu olabilmektedir. Kisiler saglik
hizmetinin alinmasi kesinlestiginde konuyla ilgili tanitim ve
dagitim kanallarini incelemekte, bu baglamda saghk turizmi
hizmeti veren seyahat acentalarindan, aile ve yakin dostlarinin
tavsiyelerinden, gitmeyi distndikleri saglik kurulusuyla
ilgili aldiklari bilgilerden, internet ve medya'dan elde ettikleri
bilgilerden faydalanmakta, gidecekleri tilkeyi belirlerken tlkenin
ekonomik, politik kosullarina, yasal diizenlemelerine, ¢ekicilik
faktorlerine, uzakligina ve havayolu masraflarina bakmakta,
hizmet alinacak saglk kurulusunu belirlemede toplam maliyeti,
kurulusun akredite olup olmadigini, referanslarini, akademik
kadrosunu incelemekte, ilgili doktoru belirlerken doktorun
uzmanlk alanina, tniine ve tavsiye edilebilirligine bakmakta
ve bunlara gore talepte bulunmaktadirlar. Bu baglamda saglik
turizminin arz tarafi acisindan bakildiginda ise gidilecek sehir
veya Ulkenin saglik kuruluslar, klinikler, 6zel ve kamu acisindan
alt yapi ve (st yapi olanaklarinin yeterliligi, tutundurma ile ilgili
olarak yiritllen pazarlama stratejileri, saglk bakanliklarinin ve
varsa saghk kurullarinin kararlari, yurtdisina donik diizenlemeler,
turizmileilgilitaraflarin uygulamalar, kitalararasi gerceklestirilen
uygulamalar, ylrGtilen ulusal kampanyalar, kalite acisindan
sahip olunan akreditasyon ve sertifikasyonlar, iletisim acisindan
ise dil ve internet imkanlarinin varligi 6nemli olmaktadir (Heung,
V.CS. vd,, 2011, “MedicalTourism Development in Hong Kong:
An Assessment of theBarriers”, Tourism Management, 32: 997).

Diinya genelinde saglik turizminin gelisiminin yaratmis oldugu
olumlu ve olumsuz sonuclardan bahsetmek mumkindir.
Ekonomik acidan incelendiginde; az gelire sahip (lkelerin
yerel yiyecek Gretimlerini 6zellikle ilac Gretimiyle baglantil
olarak arttirdiklari gorilebilirken, ihtimal olarak daha yiksek
gelire sahip Ulkelerin bu durumdan daha fazla yararlandiklari
dislnulebilir. Rekabet avantajini kullanarak bazi (lkelerde
daha ucuz olan yiyecek ve saglikla ilgili diger temel Grtnlerinin
tretimi sayesinde ilgili tGlkede yeni is imkanlari olusabilirken,
ihtimal olarak sunulan Grdnlerin kalite  kontrollerinin
saglanmasinda, uzun siren tasima siregleri sonunda gevreye
zarar verilmesi de miimkiin olabilmektedir. . Ote yandan, saglk
hizmetlerinde goriilen rekabet neticesinde gerek ulusal ve
gerekse uluslararasi arz sahipleri acisindan hizmet kalitesinin
artmasi
giderek azalan oranda saglik sistemlerini
sonucunda etkilerinin azalmasi riskinin varligl da distndlebilir.
Kulttrel acidan bakildiginda az gelire sahip Glkelerin arama
motorlarina ulasim imkanlari ve Urdnlere ulasim imkanlari
artarken, az gelirli tGlkelerde obezite, kalp hastaliklari, diyabet ve
yaralanmali trafik kazalari oranlarinda artislar gortlebilmektedir.

mimkin olabilmekte buna karsilik hikimetlerin
desteklemeleri
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A detailed research can be in guestion particularly during the
decision stage of recelving health service in another country.
When the health service is finalized pegple examine the
promotion and distribution channels about the issue benefit
Jrom the suggestions of travel agents which have health
Tourism service jfamilies, close friends, informations about
the healthcare organizations they want to go, internet and
media and when they finalized the country they go, take into
consideration the economy of country, political conditions,
legal regulations, attraction jfactors, distance and airline
costs and in the definition of healthcare they examine the
fotal cost accreditation of organization, references, academic
staffand while they determine the doctor patients examine
the profession, reputation and advisability of the doctor and
make reguest according to all of these. /n this context in
terms of supply side of health tourism, healthcare organization
of the city or country where fo go, ciinics; in terms of public
and private, sufficiency of infrastructure and superstructure,
marketing strategies about promotion, decisions of Ministry of
Healths and if any, health commissions, regulations towards
abroad, lmplementations of tourism parties, intercontinental
/implementations, national campaigns, accreditation and
certifications in terms of guality,; and in terms of communication,
language and possibility of internet have importance. (Heung,
VCS. vd, 2011, "MedicalTourism Development in Hong Kong:
An Assessment of theBarriers Tourism Management, 32: 997).

/t /s possible to mention about the positive and negative
results of development of health tourism in worldwide. When
/t /s examined in terms of economy, It can be seen that while
low-income countries increase their /ocal food production
significantly related to the medicine production, it can be thought
that higher income countries have more benefits from this
Situation.By using the competitive advantage while under the
Javour of production of the lower food and other health-related
essential products in some countries, new job opportunities
co/me into existence in the related country, guality controls of
the products which provided as possibility, as a results of long
transportation times It is possible to damage the environment.
On the other hand as a result of competition in the health
services, in terms of both national and international suppliers
/ncrease of service quality could be possible and on the contrary
as a result of gradually decrease of government supports to the
healthcare systems, decrease in their effects can be though
as a risk. From a cultural perspective. while the opportunity of
accessing to the search engnes and gpportunity of accessing to
the products increase, in the low-income countries, INcrease in
the rate of obesity, heart diseases, diabetes and injured tralfic
accidents, While the development of health tourism, more
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Saghk turizmi gelisimiyle birlikte insanlar arasinda daha
fazla tolerans, diger Ulke ve kdltirleri anlama, yabanc
paralarin daha kolay giris imkanlari ve saglk hizmetlerine
daha hizli erisim saglanabilirken, farkh Ulkeleri ziyaret eden
saglik turistleriyle birlikte enfeksiyonlarin da Ulkelerarasinda
yayilmasi, tasimacihktan kaynaklanan cevreye olan olasi
zararlar da giindeme gelebilmektedir. Ote yandan daha sofistike
yuksek diizeyde teknolojive kavusma imkani saglanabilmekte,
hastalik dénemlerinde gerekli saglik dizenlemeleri daha hizli
ele alinmakta, buna karsilik saglk harcamalari daha fazla
oranda desteklenmeyi gerektirebilmektedir. Saglkla ilgili
uygulamalarda teknoloji destekli midahaleler sayesinde uzak
mesafede bulunan hastalara ulasmak ve daha az maliyetle
tedavi etmek mimkin olabilirken, verilen hizmetlerin yoksullara
ulasmasinda zaman zaman sikintilarin yasanabilmesi de
s6zkonusu olabilmektedir (Kjellstrém, T. vd. 2007, “Globalisation
and Public Health-Introduction and Overview", Scandinavian
Journal of Public Health, 35 (Supply 70): 9).

Diinya Saglik Orglitii (WHO) diinya genelinde (lkeler icin bélge
ve gelir durumuna goére gruplandirma yapmistir. Buna gore
(World Health Organization, World Health Statistics, 2015, s.
160,161);

Diinya Saglik Orgiitii Afrika Bolgesi:

Cezayir, Angola, Benin, Botsvana, Burkina Faso, Burundi, Cabo
Verde, Kamerun, Merkezi Afrika Cumhuriyeti, Cad, Komoros,
Kongo, Fildisi Sahili, Demokratik Kongo Cumhuriyeti, Ekvator
Ginesi, Eritrea, Etopya, Gabon, Gambiya, Gana, Gine, Gine Bisav,
Kenya, Lesoto, Liberya, Madagaskar, Malavi, Mali, Moritanya,
Morityus, Mozambik, Nambiya, Nijer,Nijerya, Ruanda, Demokratik
Sao tome ve Principe Cumhuriyeti, Senegal, Seysel, Sierra Leone,
Guney Afrika, Guney Sudan, Svaziland, Togo, Uganda, Birlesik
Tanzanya Cumhuriyeti, Zambiya, Zimbabve.

Diinya Saglik Orgiitii Amerika Bolgesi:

Antigua ve Barbuda, Arjantin, Bahama, Barbados, Belize,
Bolivya, Brezilya, Kanada,Sili, Kolombiya, Kosta Rika, Kiiba,
Dominik,Dominik Cumhuriyeti, Ekvador, El Salvador, Granada,
Guatemala, Guyana, Haiti, Honduras,Jamaika, Meksika, Nikaragua,
Panama, Paraguay, Peru, Saint Kitts ve Nevis, Saint Lucia, Saint
Vincent ve Grenadinler, Surinam, Trinidad ve Tobago, Amerika
Birlesik Devletleri, Uruguay, Venezuela.

Diinya Saghk Orgiitii Dogu Asya Bolgesi:
Banglades, Butan, Kore Cumhuriyeti, Hindistan, Endonezya,
Maldivler, Myanmar, Nepal, Sri Lanka, Tayland, Timor-Leste.

Diinya Sadlik Orgiitii Avrupa Bélgesi:

Arnavutluk, Andorra, Ermenistan, Avusturya, Azerbeycan,
Beyaz Rusya, Belcika, Bosna Hersek, Bulgaristan, Hirvatistan,
Kibris, Cek Cumhuriyeti, Danimarka, Estonya, Finlandiya, Fransa,

olerance among peaple, understanding of other countries and
cultures, easier access to joreign money and jaster access to
heaalth services can be ensured, with the helth tourist who
visit different countries, spreading Infections among countries
and environmental damages because of transportation can be
in a question. On the other hand, opportunity of accessing to
the higher level technology can be provided, in the period of
disease necessary health regulations can be handled faster,
on the contrary the healthcare expanses can neccssitate higher
rate of support. In the healt-related implementatons, while with
the technology supported interventions, it can be possible
that access to the patients who are in the long distance and
treat with lower costs, some problems can occurred in terms of
provided services reach the poor people. Kjellstrom, 7. vad. 2007,
‘Clobalisation and Public Health-Introduction and Overview?
Scandinavian Journal of Public Health, 35 (Supply 70): 9).

World Health Organization has grouped the countries according
o their regions and incomes. According to this (World Health
Organization, World Health Statistics, 2015, s. 160,161)

World Health Organization African Region:

Algeria Angola, Benin, Botswana, Burkina Faso, Burundi, Cabo
Verde Cameroon, Central African Republicc Chad, Comoros,
Congo, lvory Coast Democratic Republic of the Congo, Eguatorial
Guinean, Eritreq  Ethiopia Gabon, Gambia, Ghana, Guinea
Guinea, Bisana, Kenya, Lesotho, LiberigMadagascar, Malavi,
Mali; Mauritania, Mauritius, Mozambigue Nambia, Niger, Nigeria,
Rwanda, Democratic Sao tome and Principe Republic, Senegal,
Seychelles, Sierra Leone, South Africa, South Sudan, Swaziland,
Jogo, Uganda, United Republic of Tanzania, Zambia, Zimbabwe.

World Health Organization America Region:

Antigua and Barbuda Argenting Bahamas, Barbados,
Belize. Bolivia Brazi] Canada Chile Colombia Costa Rica,
Cuba, Dominican, Dominican Republic Ecuador, € Salvador,
Granada, Guatemala, Guyana, Haiti Honduras, Jamaica, Mexico,
Nicaragua, Panama, Paraguay, Peru, Saint Kitts and Nevis, Saint
Lucia, Saint Vincent and the Grenadines, Suriname, Trinidad and
Jobago, United States, Uruguay, Venezuela.

World Health Organization East Asia Region:
Bangladesh, Bhutan, Korea Republic, India, Indonesia, Maldives,
Myanmar, Nepal, 5ri Lanka, Thailand, Timor-Leste.

World Health Organization Europe Region:

Albania, Andorra, Armenia, Austria, Azerbaijan, Belarus, Belgium,
Bosnia Herzegovina, Bulgaria, Croatia, Cyprus, (Zech Republic
Denmark, Estonia, Finland, France, Georgia, Germany, Greece,

80



WMTUROFED

TURIZM RAPORU /

Glrcistan, Almanya, Yunanistan, Macaristan, izlanda, irlanda,
israil, italya, Kazakistan, Kirgizistan, Letonya, Litvanya,
Liksemburg, Malta, Monako, Karadag, Hollanda, Norvec, Polonya,
Portekiz, Moldovya Cumhuriyeti, Romanya, Rusya Federasyonu,
San Marino, Sirbistan, Slovakya, Slovenya, ispanya, isveg, isvicre,
Tacikistan, Makedonya Cumhuriyeti, Tirkiye, Tlrkmenistan,
Ukrayna, ingiltere, Ozbekistan.

Diinya Saglik Orgiitii Dogu Akdeniz Bolgesi:

Afganistan, Bahreyn, Cibuti, Misr, iran, Irak, Urdiin, Kuveyt,
Libnan, Libya, Fas, Umman, Pakistan, Katar, Suudi Arabistan,
Somali, Sudan, Suriye, Tunus, Birlesik Arap Emirlikleri, Yemen.

Diinya Saglik Orgiitii Bati Pasifik Bolgesi:

Avustralya, Brunei Sultanhgi, Kambocgya, Cin, Cook Adalari, Fiji,
Japonya, Kiribati, Lao Cumhuriyeti, Malezya, Marshall Adalari,
Mikronezya Federal Devletleri, Mogolistan, Nauru, Yeni Zellanda,
Niue, Palau, Papua Yeni Gine, Filipinler, Kore Cumhuriyeti, Samoa,
Singapur, Solomon Adalari, Tonga, Tuvalu, Vanuatu, Vietnam.

Hungary, lceland, lreland, Israel /taly, Kazakhistan, Kyrgyzstan,
latvig, Lithuania (uxembourg Malta Monaco, Montenegro,
Netherlands, Norway, Poland, Portugal Republic of Moldova,
Romania, Russian Federation, San Marino, Serbia, Slovakia,
Slovenia, Spain, Sweden, Switzerland, Tajikistan Macedonia
Turkey, Turkmenistan, Ukraine, United Kingdom, Uzbekistar.

World Health Organization East Mediterranean Region:
Afghanistan, Bahrain, Djibout; Egypt fran, lraq, fordan, Kuwait
Lebanon, Libya Morocco, Oman, Pakistan, Qatar, Saudi Arabia,
Somalia, Sudan, Syria, Tunisia, United Arab Emirates, Yemen.

World Health Organization West Pacific Region:

Australia, Brune/ Darussalam, Cambodia , China Cook /slands,
Federated States aof Micronesia, Fiji, Japan, Kiribati, Lao Republic
Malaysia, Marshall Islands, Mauritius, MongoliaNaury, New
Zealand, Mive Palau, Papua New Guinea, Philippines, Republic
of Korea, Samoa, Singapore, Solomon [slands, Tonga, Tuvalu,
Vanuatu, Vietnam.

DUNYA SAGLIK ORGUTU GELIR GRUPLAMAS!:
WORLD HEALTH ORGANIZATION INCOME GROUPING:

Az Gelir Grubu:

Afganistan, Banglades, Benin, Burkina Faso, Burundi, Kambocya,
Merkezi Afrika Cumhuriyeti, Cad, Komoros, Kore Cumhuriyeti,
Kongo, Eritrea, Etopya, Gambiya, Gine, Gine-Bisav, Haiti, Kenya,
Liberya, Madagaskar, Malavi, Mali, Mozambik, Myanmar, Nepal,
Nijerya, Ruanda, Sierra Leone, Somali, Tacikistan, Togo, Uganda,
Tanzanya Birlesik Cumhuriyeti, Zimbabve.

Az-Orta Gelir Grubu:

Ermenistan, Butan, Bolivya, Cabo Verde, Kamerun, Kongo, Fildisi
Sahili, Cibuti, Misir, €l Salvador, Gurcistan, Gana, Guatemala,
Guyana, Honduras, Hindistan, Endonezya, Kiribati, Kirgizistan,
Lao Demokratik Halk Cumhuriyeti, Lesoto, Moritanya,
Mikronezya, Mogolistan, Fas, Nikaragua, Nijerya, Pakistan,
Papua Yeni Gine, Paraguay, Filipinler, Moldova, Samoa, Sao Tome
ve Principe, Senegal, Solomon Adalari, Giney Sudan, Sri Lanka,
Sudan, Swaziland, Suriye, Timor-Leste, Ukrayna, Ozbekistan,
Vanuatu, Vietnam, Yemen, Zambiya.

Yiiksek-Orta Gelir Grubu:

Arnavutluk, Cezayir, Angola, Arjantin, Azerbeycan, Belarus,
Belize, Saraybosna, Botsvana, Brezilya, Bulgaristan, Cina,
Kolombiya, Cook Adalari, Kosta Rika, Kiiba, Dominik, Dominik
Cumhuriyeti, Ekvator, Fiji, Gabon, Grenada, Macaristan, iran,
Irak, Jamaika, Urdiin, Kazakistan, Liibnan, Libya, Malezya,
Maldivler,Marshall Adalar, Morityus, Meksika, Karadag,

Low-Income Group:

Afghanistan, Bangladesh, Benin, Burkinag Faso, Burund
Cambodia, Central African Republic, Cad, Comoros, Republic of
Koreq, Congo, Eritrea, Ethiopia, Gambia, Guinea, Guinea-Bissau,
Haiti Kenya, Liberia Madagascar, Mozambigue Myanmar,
Nepal, Nigeria, Rwanda, Sierra Leone, Somalia, Tajikistan, Togo,
Uganda, United Republic of Tanzania, Zimbabwe.

Low- Medium Income Group:

Armenia, Bhutan, Bolivia Cabo Verde Cameroon, Congo, /vory
Coast Djibouti Egypt €l Salvador, Georgia, Ghana, Guatemala,
Guyana, Honduras, India, Indonesia  Kiribati Kyrgyzstan,
lao Peogple’s Democratic Republic Lessotho, Mauritania,
Micronesian, Mongolia Morocco, Nicaragua, Nigeria, Pakistarn,
Papua New Guinea, Paraguay, Philjppines, Moldova, Samoa, Sao
Jome and Principe Senegal, Solomon /slands, South Sudan,
Sri lanka, Sudan, Swaziland, Syria  Timor-Leste  Ukraine,
Uzbekistan, Vanuaty, Vietnam, Yemen, Zambia.

High-Medium Income Group:

Albania, Algeria, Argenting, Azerbajjan, Belize, Sarajevo,
Botswana, Brazil Bulgaria, Cina, Colombia Cook /slands, Costa
Rica, Cuba, Dominican Republic, Ecuador, Fifi, Gabon, Grenada,
lran, lraq, famaica, Jordan, Kazakhstan, Lebanon, Libya, Malaysia,
Maldives, Marshall [slands, Morityus, Mexico, Montenegro,
Nambia, Nauru, Nive, Palau, Panama, Peru, Romarnia, Saint Lucia,
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Nambiya, Nauru, Niue, Palau, Panama, Peru, Romanya,
Saint Lucia, Saint Vincent ve Grenadinler, Sirbistan,
Seyseller, Gilney Afrika, Suriname, Tayland, Makedonya,

Tonga, Tunus, Tirkiye, Tirkmenistan, Tuvalu, Venezuella.

Yiiksek Gelir Grubu:

Andora, Antigua ve Barbuda, Avustralya, Avusturya, Bahamalar,
Bahreyn, Barbados, Belcika, Brunei, Kanada, Sili, Hirvatistan,
Kibris, Cek Cumhuriyeti, Danimarka, Ekvator Ginesi, Estonya,
Finlandiya, Fransa, Almanya, Yunanistan, izlanda, irlanda, israil,
italya, Japonya, Kuveyt, Letonya, Litvanya, Liiksemburg, Malta,
Monako, Hollanda, Yeni Zellanda, Norve¢, Umman, Polonya,
Portekiz, Katar, Kore Cumhuriyeti, Rusya Federasyonu, Saint
Kitts ve Nevis, San Marino, Suudi Arabistan, Singapur, Slovakya,
Slovenya, ispanya, isvec, isvicre, Trinidad ve Tobago, Birlesik
Arap Emirlikleri, ingiltere, Amerika Birlesik Devletleri, Uruguay.

Ulkelerin saglik turizmiyle ilgili izleyecekleri stratejilerin
belirlemesinde Diinya Saglk Orgitiiniin bolgelere ve gelir
dlizeylerine gore yaptig1 ayrimi dikkate almak oldukca 6nem arz
etmektedir.Saglik turizminde kisiler hem tibbi bakim ve hizmet
alabilmekte hem de gittikleri destinasyonlarin tatille ilgili
olanaklarindan da faydalanmaktadirlar. Ozellikle 90'i villardan
baslayarak dlinyada hizla gelisen saglik turizminde en cok tercih
edilen Ulkeler arasinda; Hindistan, Kiba, Kostarika, Tayland,
Singapur, Kolombiya ve Malezya gelmektedir (Barca, M.vd.,2013,
“Tlrkiye'de Saglik Turizm Sektorinin Analizi ve Strateji
Onerileri”, Isletme Arastirmalari Dergisi: 68). Ayrica Brunei, Hong
Kong, Macaristan, israil, Urdlin, Litvanya, Filipinler ve Birlesik
Arap Emirlikleri de son yillarda saglik turizminde 6nemli yere
sahip olan destinasyonlar olarak gortliirken, 6zellikle kozmetik
alaninda Arjantin, Bolivya, Brezilya, Kostarika, Meksika ve Tirkiye
cekici Ulkeler arasinda yerlerini almaya baslamislardir (Heung,
V.CS. vd.,2011, “MedicalTourism Development in Hong Kong: An
Assessment of theBarriers”, Tourism Management, 32; 995).

Kalp ve damar ile ilgili hastaliklar Avrupa'da yasanan
olimlerin basinda gelmekte ve 16.7 milyon kisi bu nedenle
hayatini yitirmektedir. Bu durum doktorlarin 0zellikle bu
alanla ilgilenmeleri sonucunu dogurmaktadirKalp ve damar
hastaliklaryla ilgili Dinya genelinde 6n plana cikan (lkeler
arasinda Meksika, Hindistan, Malezya, Tayvan, Singapur, Tirkiye,
Tayland ve Kore sayilabilir.Kalp ve damar hastaliklarindan sonra
6lim nedenleri arasinda ikinci sirada kanser vakalar gelmekte
ve bu hastaligin tedavisi genellikle pahali olmaktadir. Kanser
ile ilgili saglk hizmeti almak adina tercih edilen Glkeler arasinda
Tlrkiye, Singapur, Glney Kore, Brezilya, Kostarika, Hindistan,
israil, Malezya, Meksika ve Tayvan sayilabilir. Tiip bebek ile
ilgili en cok israil, Hindistan, Malezya, Tayland ve Birlesik Arap
Emirlikleri, zayiflama ile ilgili ise Malezya, Brezilya, Kostarika,
Hindistan, Tayvan, Meksika ve Tayland tercih edilmektedir
(http://www.mhealthtalk.com/ medical-tourism-is-a-growing-
trend/: Erisim Tarihi: 17.12.2015).

Esasen genel olarak incelendiginde; kiresel anlamda saglk
turistlerinin farklh Ulkeler arasinda dolastiklari gorilmektedir.
Ruslar ve Korfez llkeleri tedavi amach Almanyaya giderken, gelir
diizeyi yiksek olan Afrikalilar Fransa'ya, Latin Amerikalilar ise

Saint Vincent and the Grenadines, Serbia Seychelles, South
Africa, Suriname. Thailand, Macedonia, Tonga, Tunisia, Turkey,
Turkmenistan, Tuvalu, Venezuela.

High-Income Group:

Andorra, Antigua and Barbuda, Austria, Bahamas, Bahrain,
Barbados, Belgium, Brunei, Canada, Chile Croatia, Cyprus, (zech
Republicc Denmark, Ecuador Ginesi Estonia, Finland, France,
Germany, Greece /celand lreland, Israel /taly, Japan, Kuwaii
Latvia, Lithuania (uxembourg Malta Monacao, Netherlands,
New Zealand, Norway, Oman, Poland, Portugal, Qatar, Korea
Republic Russian Federation, Saint Kitts and Nevis, San Marino,
Saudi Arabia, Singagpore, Slovakia, Slovenia, Spain, Sweden,
Switzerland, Trinidad and Tobago, United Arab Emirates, United
Kingdom, United States, Uruguay.

In the determination of strategies that countries will implement
about health tourism, World Tourism Organization’s grouping
according to the reglions and income levels have great
/mportance. Pegple in the health tourisim are not only able to
receive healthcare and services, but also benefits from the
holiday possibilities of destination. Significantly, most preffered
countries In the health tourism which have been developing
Jastly from the 905 in the world are/ndia Cuba Costa Rica,
Thailand, Singapore, Colombia and Malaysia. (Barca, M. vad, 2013,
“Analyzes of Tourism Sector in Turkey and Strateqy Suggestions”
, Journal of Business Researches. 68). While, Brunei, Hong Kong,
Hungary, [srael Jordan, Lithuania the Philjppines and the
United Arab Emirates have also seen as great importance in the
health tourim in recent years, especially in terms of costmetic
Argentina, Bolivia, Brasi, Costa Rica Mexico and Turkey have
been started to have places between the attractive countries.
(Heung V.CS. vad, 2011, ‘MedicalTourism Development in Hong
Kong: An Assessment of theBarriers’ Tourism Management, 32;
995),

Cardiovascular diseases are the leading reasons of death
n Eurgpe and 16.7 million people lose their lives jfor this
reason. As a result of this doctors are particularly interested
/n that area. The countries that are in the forefront about the
cardiovascular diseases in the worldwide can be shown as
Mexico, India, Malaysia, Taiwan, Singapore, Turkey, Thailand
and Korea. The cancer Is the second disease that mostly caused
deaths and cost of treatment of cancer Is generally expensive.
The most preffered countries jfor the cancer treatments are
Turkey, Singapore, South Korea, Brazil, Costa Rica, India, /srael,
Malaysia, Mexica, and Taiwan. /srael, India, Malaysia, Thailand
and United Arab Emirates for tube baby and Malaysia, Brazil,
(osta Rica, India, Taiwan, Mexico and Thailand for welght - loss
are preffered mostly. (htip./www.mhealthtalk.com/ medical-
lourism-is-a-growing-trend/: Access Date: 17.12.2015),

Essentially, when examined in general, it is seen that health
tourists travel between djfferent countries in terms of global.
While Russians and Gulf Countries go to Germany, low-income
Africans go to France and Latin American go to Miami. (lordache,
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Miami'ye gitmektedirler (lordache, C.Vd., 2013, “Medical Tourism-
Between the Content and Socio-Economic Development Goals.
Development Strategies”, Romanian Journal of Marketing 1: 31)

Kitalararasi saglik turistleri hareketlerinde Asya Kitasi Amerika
Kitasini mikemmel bir merkez olmasi ve ileri diizeyde tibbi
teknolojiye sahip olmasi nedenleriyle tercih edebilirken, Afrika
Kitasi Avrupa Kitasini ileri diizeyde tibbi teknolojiye sahip
olmasi ve esnek saglik hizmeti verebilmesi nedenleriyle tercih
edebilmekte, yine Afrika Kitasi Asya Kitasini ileri dizeyde tibbi
teknoloji imkani sebebiyle talep edebilmektedir. Okyanusya
Bolgesi maliyetlerin az olmasi ve ileri diizeyde tibbi teknoloji
nedeniyle tercih edebilirken, Amerika Kitasi Asya Kitasini distk
fiyatlar nedeniyle, Latin Amerika'yi sigorta anlasmalari ve diisiik
fiyatlar nedenleriyle tercih etmektedir. Kanada Amerika'yi daha
kisa bekleme sireleri nedeniyle tercih edebilirken, daha esnek
saglk hizmetleri ve diisiik fiyatlar nedenleriyle Latin Amerika'yi
talep edebilmektedir. (http://forum.worldtourismforum.net/
reports.html. Erisim Tarihi: 03.11.2015).

Saglik turizminde genel egilim ABD, ingiltere ve Avustralya gibi
gelismis Ulkelerden Kostarika, Hindistan, Macaristan ve Tayland
gibi gelismekte olan (lkelere dogru talebin ydénlenmesidir
(Yeoh, E. vd., 2013, “Understanding Medical Tourists: Word-of-
Mouth and Viral Marketing as Potent Marketing Tools", Tourism
Management 34: 196). Gelismis Ulkelerden ¢ogunlukla daha az
maliyetler nedeniyle gelismekte olan Ulkelere gidenler tedavi
giderlerine ulasim giderlerini bile dahil ettiklerinde yine de
Ulkelerine oranla % 75 daha az giderlerle saglk sorunlarini
giderme imkanina sahip olmaktadirlar (Gan, L. ve Frederick, J.R.
2015, “Medical Tourism: Consumer's Concerns Over Risk and
Social Challenges”, Journal of Travel & Tourism Marketing, 32: 503).

Gelismekte olan Ulkeler saglik turizmini kar elde edilen sektor
olarak degerlendirmektedirler (Han, 2013, “The Healthcare Hotel:
Distintictive Attributes For International Medical Travelers’,
Tourism Management 36: 257).Ulkeler acisindan saglik turizminde
ilerleme kaydedebilmek karmasik bir stirec olup, kamu ve 0Ozel
sektorlin birlikte hareket etmesini gerektirmektedir. Zira saglk
turizminin gelisebilmesi adina uluslararasi diizeyde akreditasyona
sahip olmak, Grlin ve hizmetlerle ilgili kalite glivencesi sunabilmek,
Ozellikle yabanci (lkelerden saglik turizmi kapsaminda gelen
turistlerin harcamalan ve sayilan hakkinda acik ve net bilgiye
sahip olmak, , saglik turizminde varsa maliyet tasarruf imkanlarina
kavusmak, turizm alaninda muikemmel altyapiya sahip olmak,

klinik hizmetlerinde surdGralebilir Gne kavusmak, saglikla
ilgili hizmetlerde inovasyon ve elde edilen basarilarla ilgili bir
gecmise sahip olmak gerekmektedir. Ayrica verilebilecek en
iyi saglik hizmetinin kisiye 6zgli uygulamalarla desteklenmesi,
uluslararasi duzeyde egitim almis ve deneyimli saglk
personelinin de kadroda bulunmalari son derece 6nemlidir
(http://www.patientsbeyondborders.com/medical-tourism-
statistics-facts: Erisim Tarihi: 08.11.2015).

Bu kapsamda farkh (lkelerde uygulanan tedavi maliyetleri
su sekilde verilebilir (www.medicaltourism.com/Forms/price-
comparison.aspx: Erisimtarihi: 14.06.2017);

C Vd, 2013 ‘Medicallourism-Between the Content and
Socio-Economic Development Goals. Development Strategies,
Romanian Journal of Marketing 1. 71)

In the intercontinental health tourist movements, Asia prefer
America because of it is a great center and have advanced
level of medical technology, Africa prefer Eurgpe because
of have advanced level/ of medical technology and jflexible
health service and Africa prefer Asia advanced /evel of medical
technology. While Oceania may be preffered because of lower
costs and advanced level of medical technology, America
preffer Asia because of lower prices and prejfjer Latin America
because of insurance agreements and lower prices. (anada
preffer America because of shorter waiting times and prefer
Latin America because of more flexible health services and
lower prices. (Access Date: 03.11.2015),

The general tendency in the health tourism is demarns from
developed countries like USA, England and Australia towards
(osta Rica India Hungary and Thailand. Yeoh, € vd, 2013,
“Understanding Medical Tourists; Word-of- Mouth and Vira/
Marketing as Potent Marketing Tools, Tourisim Management
24 196).People who go to developing countries because of
the lower treatment cost have the opportunity to resolve their
health problems 75% less than their own countries even when
they include the transportation costs to treatment costs. Gan, L.
ve Frederick, LR, 2015, ‘Medical Tourism: Consumer’s Concerms
Over Risk and Social Challenges’ Journal of Travel/ & Tourism
Marketing, 32:503).

Developing countries are evaluating health tourism as a
profitable sector. (Han, 2013, “The Healtcare Hotel: Distintictive
Attributes For [International Medical Travelers, Tourism
Management 36.: 257). Making progress in health tourism is a
complicated process in trms of countries and requires public and
private sectors take joint action. Because, having international
accreditation in order to develop rtourism, providing quality
assurance about products and services, having clear information
about expenditures and numbers of tourists coming from foreign
countries within the scope of health tourism, having cost saving
opportunities in health tourism, having perfect infrastructure
/n tourism, getting sustainable reputation in clinical services,
having successful history about innovation and success in
health-related services. Additionally, it is really important
that the best possible health services are supported with the

personel implementations and having health staff who
/nternationally  trained and  experienced.  (hiip.//www.
patientsbeyondborders.com/medical-tourism-statistics-facts.
Access Date: 0811.2015). /

n this context treatiment costs in differenct countries can be
glvewn as jollowing;
(www.medicaltourism.com/Forms/price-comparison.aspx:
Access gate: 14.06.2017)
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10.2. ULKEMIiZDE SAGLIK TURIZMI
10.2. HEALTH TOURISM IN OUR COUNTRY

Ulkemiz saglik turizminde sahip oldugu potansiyel itibariyle
dinyada sayili saglik turizmi destinasyonlarindan bir tanesi
olabilme imkanina sahiptir. Akredite edilmis saghk kuruluslari,
dinya capinda gelisme kaydetmis uluslararasi turizm
hareketleri performansi, daha az maliyetlerle daha Ustin saglk
hizmeti sunabilme potansiyeli, iyi egitimli saglik personeli,
teknolojik acidan modern altyapisi, cografik ve iklimsel acidan
stratejik konumu, dogal glzellikleri ve tarihi zenginlikleri,
kamu ve 06zel sektoriin sahip olduklarl ic dinamikler érnek
olarak verilebilir (http://www.deik.org.tr/ Konseylcerik /3164/
Haber_Kaynaklar%C4%B1. html: Erisim Tarihi; 30.12.2015).
TURSAB (Tiirkiye Seyahat Acentalar Birligi) raporuna gére
2013 yilinda ulkemizin saghk turizminden elde ettigi gelir 2.5
milyar Amerikan Dolaridir. 2002 yilinda 75.000 saglik turistine
hizmet veren (lkemiz gerek estetik operasyonlarla ve gerekse
saglikla ilgili hizmetlerle 2014 yilinda 500.000 kisiye ulasmistir.
Bu basarida ulkemizde verilen yiiksek kalitede hizmetin, kolay
ulasim imkanlarinin ve uygun fiyatl hizmetlerin payi biyuktar.
istanbul'da 3.Havalimani da hizmete girdiginde (lkemizde
saglk turizminin o6nemli Olcide artmasi beklenmektedir.

Saglik turizmiyle ilgili olarak 6zellikle Almanya'dan Ulkemize
yonelik onemli diizeyde talep sozkonusudur.Ayrica onkoloji
bolimleri en c¢ok tercih edilen hizmet alanlarn arasinda
gecmektedir.Saglik turizmi kapsaminda Almanya'dan (lkemize
gelenlerin yanisira Rusya’dan, Orta Dogu Ulkelerinden,
Hollanda'dan, Libya'dan, ingiltere’den ve Irak'tan talep
gelmektedir. Ortadogu Ulkeleri bélgesel gilivenlik ortami,
estetik cerrahi ve sac ekimi nedenleriyle (lkemizi tercih
etmekteyken, ingiltere, Hollanda ve Almanya'dan gelenler ise
gbz hastaliklari ve cerrahi islem gerektiren diger hastaliklar
icin tedavi hizmetlerini almaktadirlar (http://www.dailysabah.
com/ health/2015/05/13/500000-tourists-visited-turkey-
for-health-tourism-last-year:  Erisim  Tarihi:  03.11.2015).
Karaciger naklinde Avrupa'da birinci konumda bulunan (lkemiz
Avrupa'da giderek yaslanan kisilere yiksek diizeyde nitelikli
saglk hizmeti sunma potansiyeline sahiptir. Saglik turizmini
arttirabilmek amaciyla Saghk Bakanlhigl, Ekonomi Bakanligl ve
Tark Hava Yollari Glkemize gelecek yabancilara % 50 ulasim
indirimi  saglayacak protokoll imzalamistir  (http://www.
turizmhaberleri.com/Haberayrinti.asp?ID=29621: Erisim
Tarihi: 30.12.2015). Ulkemizde Pfizer, Glaxo Smith Kline,
Johnson & Johnson, Sanofi-Aventis, Merck, Novartis, Roche ve
Astra Zeneca gibi neredeyse tim bilinen eczacilikla ilgilenen
sirketlerin  bolge mdudurliklerinin - bulunmasi  avantajinin
yanisira kan ihtivacini glivenle ve gerekli hijyen sartlarinda
karsilayabilen ve |Cl tarafindan akredite edilmis Kizilay'in varligi
Ulkemizin saglik turizminde diger Ulkelerle rekabet edebilmesini
saglamaktadir (http://www.turkishhealthcaretravelcouncil.
org/ index.php ? option= com_ content& view=article
& id=112&Itemid=133: Erisim  Tarihi;  03.11.2015).

Our country has the opportunity to become one of the best
health tourism destinations in the world due to its potential
in health tourism. Accredited healthcare organizations which,
performance of international tourism movements which
developed in worldwide potential of providing advanced
health services with lower costs, well trained health staji,
technologically modern infrastructure  geographically and
dimatically strategic location, natural beauties and historical
riches, domestic dynamics of public and private sectors can be
given as examples. (hitp./www.deik.org.tr/ Konseylcerik /3164/
Haber Kaynaklar%(4%B1. himl: Accces date:r 30.12.2015),
According to the TURSAB ( Association of Turkish Travel
Agencies) 2013 report, In 2013, our country gained 2,5 billion
American Dollars. In 2002, our country has served 75000
health tourist and reached to 500.000 pegple in 2014 with both
plastic surgeries and health-related services. Our high guality
service easy transportation and well-priced services have a
big share in this success. When the 3rd ajport is in service, it
/s expected that health tourism will increased significantly.

There /s a high demand to our country, especially jfrom
Germany for health tourism. Oncology departments are one
of the most preffered services. In addition to the demand
Jrom Germany, our country has also demands jfrom RUussdi
Middle East Countries, Netherlands, Libya England and lrag.
While Middle East countries preffer our country because of
the regional security environment plastic surgey and hair
transplantation, tourists jfrom England, Netherlands and
Germany receive tretaments jfor eye diseases and other
diseases which reguires surgical operations. (hitp.//www.
darlysabah.com/ health/2015/05/13/500000-tourists-visited-
turkey-for-health-tourism-last-year: Access date: 03.11.2015),
Our country which in the first place in terms of liver transplant
/n Europe, has potential for providing high guality healthcare
services to the increasingly aging population of Europe. Ministry
of Health, Ministry of Economy and Turkish Airlines have signed
a protocol which provides 50% transportation sale to forelgns in
order to Increase health tourism. (http.//www.turizmhaberlers
com/Haberayrinti.asp?/ID=29621: Erisim Tarihi; 30.12.2015).
/n our country, the presence of regional directorates of nearly
all known pharmaceutical companies likePfizer, Glaxo Smith
Kline, Johnson & Johinson, Sanofi-Aventis, Merck, Novartis,
Roche ve Astra Zeneca and the presence of Red Crescent
which accredited by /(1 and capable of meeting the blood
requirements with confidence and in the necessary hygiene
conditions, enables our country to compete with other countries
n health tourism. (htip./www.turkishhealthcaretravelcouncr.
org/ indexphp 7 option= com_ content& view=article
& /d=112&/temid=133;  Access dater 0311.2015)
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Ulkemiz bélge olarak Avrupa ve Asya'yi birbirine baglayan,
mesafe acisindan ¢ok vyakininda Bulgaristan, Yunanistan,
Gurcistan, Ermenistan, Azerbaycan, iran, Irak ve Suriye bulunan
bir Glke konumundadir. Bahsi gecen komsu Ulkelere ve hatta
daha uzak mesafedeki (ilke/sehirlere (Amerika; Sikago, New York
ucus baglantilan gibi) rahatlikla saglk hizmetini daha kaliteli ve
daha ucuza sunabilecek alt ve (st yapiya sahiptir (http://www.
medicaltourismco.com/medical-tourism-in-turkey/:Erisim Tarihi:
03.11.2015). JCI tarafindan akredite edilmis toplam 32 saglik
kurulusu Glkemizde bulunmaktadir.Bu kuruluslarin cogunlugu
istanbul'da, geriye kalani Bursa, Ankara, Antalya, izmir, Adana ve
Kocaeli'nde yer almaktadir. Ayrica tlkemizdeki bazi hastanelerin
en iyi Amerikan hastaneleriyle (Harvard Tip Merkezi ve Johns
Hopkins gibi) ortakliklar bulunmakta, saglik personeli ingilizce
konusabilen, ylksek dlizeyde ve kaliteli hizmet verebilen,
egitimini genellikle batida almis kisilerden olusmakta, saglik
turistlerine ve refakatcilerine 5 yildizli otel konforunda saglik
hizmetleri  verilmektedir  (http://medicaltourism.com/Forms/
Country/ Turkey.aspx?cid=225: Erisim tarihi: 10.11.2015).

Ulkemizde Adana, Ankara, Antalya, istanbul, izmir ve Kayseri'de
termal spa hizmetlerinden, tlp bebek, gbz, dis estetik cerrahiye
kadar cok cesitli alanlarda saglik hizmeti sunulmaktadir (file:///C./
Users/user/Downloads/MWT_Turkey_ Dec2010. pdf: Erisim
Tarihi: 30.12.2015). Son 5 yilda gelen saglik turisti sayisini 5
katina ulastiran iilkemiz Arap Ulkeleri, Balkanlar ve Kafkaslar'dan
da talep gormektedir. Cografi acidan Avrupa ile Asya arasinda
kopri konumunda bulunmasinin yanisira Balkanlar, Orta Dogu ve
Kuzey Afrika acisindan da merkezi konumda bulunan tlkemizde
2023 yilinda 2 milyon saglik turisti ile 20 Milyar Amerikan
Dolan seviyesinde gelirin elde edilmesi hedeflenmektedir.
Diger Ulkelerde de sunulabilen estetik cerrahi, dis veya kisirlik
tedavisinin yaninda (ilkemizde daha ylksek diizeyde tedavi riski
tasiyan kolon kanseri, beyin tiimdrleri, kdk hiicre tedavisi ve organ
nakli gibi hizmetlerin yani sira robotik uygulamalar da mevcut
olup, saglk turistlerinin bahsi gecen tedaviler icin ortalama
olarak 8.000 Amerikan Dolari diizeyinde harcama yaptiklari ifade
edilebilir (http://www.imtj.com/news/why-every-turkish-figure-
medical-tourism-different/:ErisimTarihi: 31.12.2015).

Ulkemizin saglik turizmi potansiyeli kapsaminda FUTZ (Firsatlar,
Ustiinlikler, Tehditler, Zayifliklar) analizi su sekilde yapilabilir;

Firsatlar:

e Dinya genelinde eskiye oranla daha fazla sayida yapilan ézel
saglik sigortalari sayesinde saglik hizmeti alabilme imkanlarinin
artmasi (Deloitte, Haziran 2012, “Turkiye Saghk Raporu”, Yased
Uluslararas! Yatinmcilar Dernegi: 41).

e Saglik turizminde tani bazl yaklasimlarin yaninda tedavi bazli
saglik hizmetlerinin artmasi (Deloitte, Haziran 2012, "Tirkiye
Saglk Raporu”, Yased Uluslararasi Yatinmcilar Dernegi: 41).
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Our country connects Europe and Asia and so close to Bulgaria,
Greece. Gerogia, Armenia, Azerbaijjan, /ran, lrag and Syria and
have infrastructure and superstructure that can comfortably
provide higher guality and lower price services fo these
countries and even farther countries/cities (like America,
Chicago and New York). (http./www.medicaltourismco.com/
medjcal-tourism-in-turkey/Access Date: 03.11.2015) There
are 32 healthcare organizations which accredited by /(1 in our
country. Most of them are in [stanbul, others are in Bursa, Ankara,
Antalya, lzmi, Adana and Kocaeli. In addition, some hospitals in
our country have agreements with the best Amerscan hospitals
(ke Harvard medical center and Johns Hopkins), health stajfs
are able to speak English, generally trained in the Westand
hospitals can provide heltcare service in the comjort of 5 stars
hotels.  (http.//medicaltourism.com/Forms/ Country/ Turkey.
aspx’cid=225: Access date 10.11.2015),

/n our country, health service offered in a wide range of fields,
Jorm thermalspa services to tube baby, eye teeth and plastic
surgery inAdana, Ankara, Antalya, Istanbul /zmir and Kayseri
(ite/C/Users/user/Downloads/MWT_Turkey  Dec2010. paf:
Access date: 70.12.2015). Ourcountry which has increased 5
times its health tourist number has also demands from Arab
Countries, the Balkans and the Caucasus. /n addition to its
geographic location which connects Europe and Asia, 20 billion
American Dollars income and 2 million health tourists are
expected for2023 in our country which also in a central location
/n terms of the Balkans, Middle East and North Africa. In addition
o the plastic surgery, dental or infertility treatments which can
also be offered in other countries, the robotic implementations
are also available in our country as well as colon cancer, brain
tumors, stem cell treatments and organ transplantation which
have higher treatment risk and it canbe state that health tourists
spend average 8000 American Dollars for that treatments.
(http./www.imi.com/news/why-every-turkish-figure-medical-
tourism-different//Access Date’ 371.12.2015),

In terms of health tourism potential analyses of OSTW
(Opportunities, Superiorities, Threats and Weaknesses) of our
country can be done as jfollowing;

Opportunitites:

e Through the increase in the private health insurances which
are /made more than before in worldwide increase in the
opportunities jfor healthcare services(Deloitie Haziran 2012,
‘Health Report of Turkey, Yased International lnvestors' 41).

e /ncreae in treatment based health services in addition to the
diagnosis based approaches (Deloitte Haziran 2012, ‘Health
Report of Turkey, Yased International Investors” 41),
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* Gerek uluslararasi (6zellikle Arap Ulkelerive ABD) ve gerekse
ulusal dlzeyde yatinimci sirketlerin saglik hizmeti sunumuna
giderek artan diizeyde ilgi géstermeleri.

e Saglik turizmi kapsaminda aracilik hizmeti veren sirketlerin
iilkemize Arap Ulkelerinden daha fazla sayida saglik turistini
yonlendirmeye baslamalari.

e Genel olarak insanlarin sagliklarina daha fazla 06zen
gostermeleri, hayatta kalma strelerindeki artis, 0zellikle
plastik cerrahide denizasir Ulkelere olan talepteki artis (www.
saglikturizmi.org.tr/tr/saglik-turizmi/genel-bilgi:Erisim  Tarihi:
26.10.2015).

*Kiresellesme ve bilgi teknolojilerindeki gelismelerle diinya
genelinde saglik hizmeti veren kuruluslara kolayca ve hizli
bir sekilde erisim imkaninin bulunmasi (Barca, M. vd.,, 2013,
“Tlrkiye'de Saglk Turizm Sektorinin Analizi ve Strateji
Onerileri”, isletme Arastirmalari Dergisi: 83).

 Nifusu yavaslamakta olan (lkelerden (ABD, ingiltere, AB
Ulkeleri gibi) giderek artan sayida saglik hizmeti talebinin olmasi.
*Saglhk hizmeti alt yapisi yeterince gelismemis (lkelerin
saglk hizmeti taleplerinde artis olmasi (Manhas, S. ve Ramijit,
2015, “Marketing Analysis of MedicalTourism in India”,
EnlighteningTourism A Pathmaking Journal: 22).

o Ozellikle gelismis Ulkelerde hasta bekleme siirelerinin ve
tedavi maliyetlerinin artmasi nedeniyle kaliteli saglik hizmetini
daha ucuza sunabilen gelismekte olan llkelere yonelik saglik
turizmi talebindeki artis.

¢ AB fonlarindan ve Kalkinma Ajansi (BAKA gibi) projelerinden
yararlanmak suretiyle saglik turizmi pazarina yonelik egitimler
verme, pazar arastirmalari yapma ve altyapiyl glclendirme
imkanlarinin varhgi.

Ustiin Yénler:

« Ulkemizin komsu (ilkelerle yaptigi ticari anlasmalar ve vize
muafiyeti gibi uygulamalar sonucunda daha fazla uluslararasi
baglanti ve hareketlilik saglanmasi ve buna bagh olarak karsilikli
saglik turizmi taleplerindeki artislar.

e Saglik turizmine araciik hizmeti veren sirketler ve saglik
turistleri acisindan ulkemizin sunulacak saglik hizmet paketinin
maliyetini azaltan ve alacaklar bircok hizmeti birarada sunan
“Hersey Dahil” sistemini basariyla uygulayan, bu anlamda “fiyat-
kalite” dengesini saglayan bir (lke olarak taninmis olmasi.

« Ulkemizde Onuncu Kalkinma Plani ve sonrasinda farkl hacim,
istek ve ihtiyaclar karsilayacak olan saglk turizmiyle ilgili plan
ve vatinmlarinin halen devam ediyor olmasi.

e /ncreasing interest of both international (especially Arab
Countries and USA) and investor companies at national leve/ to
health service delivery.

e Beginning of the companies which provide intermediary
services within the scope of health tourism, direct more health
fourists from Arab countries.

e Generally, pegple take more care of their health, increae in
survival time and increage in the demand to overseas countries
especially in plastic surger Access Date; 26.10.2015).

e Presence of opportunity to access the healthcare organizations
all over the world by using globalization and data information
technologies easily and fastly. (Barca, M. vd, 2013, “Turkiye de
Sadhk Turizm Sektordndn Analizi ve Stratefi Onerilers? Isfetme
Arastirmalar Dergisi: 83),

e /ncreasing demand from the countries (like USA, England, EU
Countries) which have slowing population

e /ncreas in demand of health services of countries which have
underdeveloped health service infrastructure (Manhas, S. ve
Ramyjit 2015, ‘Marketing Analysis of MedicalTourism in India;
Enlightening Tourism A Pathmaking Journal: 22).

e /ncrease in demand of health tourism towards developing
countries whical can provide higher guality health servies with
lower prices especially as a result of increase in patient waiting
time and treatment costs in developed countries.

e The presence of opportunities to train, market researches and
strengthen to infrastructure by using EU funds and Development
Agency (like BAKA) projects.

Superiorities:

e Providing more international connection and dynamisms a
result of trade agreements with neighbouring countries and
the implementations like visa exemption and in related to that
/ncrease in the demand of health tourism

e /n terms of the Intermediary companies and health
Tourist known as a country that successfully implementing “All-
Inclusive” system which reguce the costs of the health service
package that will be offered and in this sense providing ‘price-
qguality” balance

» Health tourism-related plans and investments which will meet
different volumes, requests and needs in our country in the
10th Development Plan and afterwards, are still lasting.
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e Gamma knife (uzay nesteri), PET-CT (pozitron emisyon
tomografi-bilgisayarli tomografi), robotik cerrahi, ICRT (gorinti
kilavuzlugunda radyoterapi) ve benzeri ileri teknoloji gerektiren
sistemlerin tlkemizde oldukca iyi durumda olmasi.

» Ulke olarak sahip oldugumuz saglik turizmi alt ve iist yapisinin
vani sira saglik turistlerine ve refakatcilerine essiz dogal, tarihi
ve kltirel degerlerimizi sunmamiz.

e istanbulun ve Antalya'nin saglik turizminde cok o6nemli
potansiyelinin bulunmasi ve ayni zamanda uluslararasi arena da
o6nemli yerlerinin olmasi.

» Onemli otel zincirlerinin ve de uluslararasi ilac firmalarinin
Ulkemizde var olmalari.

» Konaklama imkanlan acisindan her biitceye uygun isletmenin
Ulkemizde faaliyet gdstermesi.

*Avrupa veya dunyanin en uzak destinasyonlarindan Glkemize
kolayca ulasim imkaninin olmasi (BMI Research, 2015, “Turkey
Tourism Report”, 9).

*(Jlkemizde know-how'i yilksek olan arastirma hastanelerinin
varolmasi (Deloitte, Haziran 2012, “Turkiye Saglik Raporu”, Yased
Uluslararasi Yatinmcilar Dernegi: 41).

» Ulke olarak yiiz nakli ve diger organ nakillerinde diinya capinda
tine sahip olmamiz.

*Ulusal havayolumuz olan THY'nin saglk turistlerine indirim
imkanlari sunacak olmasi (Yilmaz, € 2013, “Dinyada ve
Tirkive'de Saglik Turizmi”, Saglk Turizmi Paneli, istanbul
Medeniyet Universitesi Turizm Fakiiltesi, 16).

*Ulke olarak saglik turizmine ulusal politika diizeyinde destek
veriliyor olmasi. Bu baglamda Saglik Bakanligi biinyesinde Saglik
Turizmi Boélimundn kurulmus olmasi, kamu hastanelerinde
Yabanci Hasta Birimlerinin organize edilmesi, Kultir ve Turizm
Bakanhginin Tip Turizmi Alt Komitesini olusturmasi, Ekonomi
Bakanhginin tanitim, belgelendirme desteklerini vermesi, Maliye
Bakanliginin % 50 vergi muafiyeti imkani saglamasi, Dis Ekonomik
iliskiler Kurulu'nun www.healthinturkey.orgwebsitesini hizmete
sunmas! (Yilmaz, €. 2013, “Dinyada ve Tirkiye'de Saglik
Turizmi”, Saglik Turizmi Paneli, istanbul Medeniyet Universitesi
Turizm Fakdltesi, 24).

e JCI'dan akredite olmus saglik kuruluslar sayisi acisindan
tlkemizin 3.sirada olmasi ve kaliteli hizmeti daha uygun
malivetle sunmasindan dolayi Almanya, Hollanda, ingiltere,
Rusya, Azerbeycan, Libya ve Irak’tan saglik turistlerinin Glkemizi
secmis olmalarn (www.deik.org.tr/Konseyicerik/6215/ Turkey_A-
partner in health_care.html: Erisim Tarihi: 26.10.2015).

e The Systems which requires advanced technologies like
Gamma knife, PET- CT ( positron emission tomography-
computed tomography), robotic surgery, IGRT (Image - Guided
Radiation Theragphy) are guite good in our country.

e Our country provide natural, historical and cultural valueas as
well as its infrastructure and ypper structure for health tourism

e [stanbul and Antalya have great potential fo health tourism
and have important place in international arena

e The presence of the important hotel cahins anf medical firms
/n our country

e 7he presence of the facilities which are gjfordable for everyone
/n terms of accomimodation opportunities in our country

e £asy transportation to our country form Europe and the
Jarthest destination of the world (BM/ Research, 2015, “Turkey
Jourism Report, 9),

e The presence of the research hospitals which have high know-
how(Deloitte Haziran 2012, “ Health Report of Turkey, Yased
/nternational Investors' 41).

e Our country have reputation in face transplant and other
transplantations

e Sales gpportunitites that will offered by Turkish Airlines which
/s our national airlines (Yilmaz, €. 2013, “Ddnyada ve Turkiyede
Saghk  Turizmi? Saghk Turizmi Paneli Istanbul Medeniyet
Universitesi Turizm Fakiiltesi 16).

e Support to the health tourism at national level in our country.
n this context Department of Health Tourism was established
within the Ministry of Health, Department of Foreign Patients
was organized in public hospitals, Subcommittee of Medical
Jourism was established within the Ministry of Culture and
Jourism, promotion and certifcaiton support of Ministry of
Economy, 50% tax immunity opportunity of Ministry of Finance,
www.healthinturkey.org website of Forelgn Economic Relations
Board (Vilmaz, € 2013, "Dinyada ve Tirkiye de Saghk Turizmi?
Sagik Turizmi Paneli Istanbul Medeniyet Universitesi Turizm
Fakdltes] 24).

e Because of It is in the 3rd place in terms of healthcare
organizations which accredited by /(1 and provide guality service
with lower prices, helth tourists from Germany, Netherlands,
England, Russia, Azerbajjan, Libya and lrag prefer our country

(www.deik.org.tr/Konseyicerik/6215/  Turkey A-partner  in
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e Saglhk turizminin Glkemizde daha da gelisebilmesi adina
Ozellikle Saglik Bakanhgi ile Kiltir ve Turizm Bakanhgin
arasindaki uyumlu calisma (saglik turizmi, spa&wellness ve yasli
bakimi konularinda) imkaninin varligr (http://yigm.kulturturizm.
gov.tr/TR,11492/saglik-ve-termal-turizmi-tanimi.html:erisim
tarihi: 26.10.2013).

« Ulkemizde bircok hastanede onkolojik tedaviler, kardiyovaskiiler
cerrahi, cocuk, beyin, estetik cerrahi, gbz ve dis saglginda
gelismis dizeyde saglik hizmetlerinin mimkin olmasi ve
Saglik Bakanhgl Saglik Turizmi Dairesinde 7/24 saat Arapga,
ingilizce, Almanca ve Rusca dillerinde yabanci hastalara hizmet
veriliyor olmas! (www.saglikturizmi.org.tr/saglik-turizmi/genel-
bilgi:Erisim Tarihi:26.10.2015).

*Ekonomi Bakanhginin saglk hizmetleri sekt6riine arastirma,
yurtdisinda ofis agma ve tanitim destegi vermesi (Barca, M. vd.,
2013, “Turkiye'de Saghk Turizm Sektdérinin Analizi ve Strateji
Onerileri”, isletme Arastirmalari Dergisi: 83,84).

*Ulkemizde saglikta dénlsim programinin basariya ulasmis
olmasi ve serbest saglk bolgelerinin kurulmasina olanak
saglanmasi (Saghk Bakanhgi, 2012, “Stratejik Plan 2013-
2017":58-60), serbest saglk bdlgelerinin sayilarinin 2023
yilina kadar 10" a ¢ikaniimasinin planlanmasi (Deloitte, January
2014, "Healthcare Industry in Turkey”, Republic of Turkey Prime
MinistrylnvestmentSupportandPromotionAgency: 85)

*Ulkemizin potansiyel olarak sahip oldugu termal kaynaklar
acisindan Avrupa'da l.sirada ve dinyada ise 7.sirada olmasi
(Ozsari, S.H. ve Karatana, 0. 2013, “Saglk Turizmi Acisindan
Turkiye'nin Durumu”, | Kartal TR, 24 (2): 142).

*Ulkemizde genel saglik sigortasi sisteminin olmasi (Saglik
Bakanligi, “Stratejik Plan 2010-2014"): 39).

« Kaliteli saglhk hizmetinin diger Ulkelere gbre cok daha uygun
maliyetlerle sunulabilmesi.

Tehditler:

e Dinyada saglik turizminde rekabet halinde oldugumuz lider
destinasyonlarin Gilkemize oranla saglik turizmi adina daha fazla
biitce ayirmaya baslamalari.

¢ Bulundugumuz cografyada ekonomik, sosyal veya siyasal
anlamda ulkemiz veya komsu Ulkeler acisindan yakin veya orta
vadede karisikliklarin olma ihtimalinin bulunmasi ve yasanan
terdr saldirilarinin yurtdisindaki yansimalari.

e Uluslararasi saghk turizmi pazarinda rekabet eden
kuruluslanimizin rekabeti “hizmet” yerine “fiyat” temelli yaparak
daha “ucuza” yonelmelerinin gelecekte saglik turizmi pazari
acisindan getirebilecegi sorunlarin varligi.

health_care.htmi: Access Date’ 26.10.2015),

e /n terms of higher development of health tourism in our
country, coordination between the Ministry of Health and
Ministry of Culture and Tourism (saghk turizmi, spa&wellness
ve yash bakimi konularinda) fimkaninin varligi (hito./7yigm.
Kulturturizm.gov.tr/TR, 11492/saglik-ve-termal-turizmi-tanimi.
htmlaccess aate: 26.10.2013),

e The possibilities of advanced health services in oncologic
lreatments, cardiovadcular surgery, child, brain, plastic surgery,
eye and dental health in many hospitals and there are services
Jor foreign patiens in Arabic, English, German and Russian.
(www.saglikturizmi,org. tr/saglik-turizmi/genel-bilgiAccessdate
26.10.2015)

e Support of the Ministry of Economy fo healthcare services
/naustry Jpr research, offices in te abroad and promotion (Barca,
M. vd, 2013, “Tdrkiye'de Saghk Turizm Sektordndn Analizi ve
Strateji Oneriteri’ [sletme Arastirmalar Dergisi; 83,84),

e Jhe success of health transformation programme and the
establishments of the free health zones in our country (The
Ministry of Health 2012, “Strategic Plan 2013-2017"58-60),
plans about to increase the nudber of helth zones to 10 before
2023 (Deloitte. january 2014, ‘Healthcare /naustry in Turkey,
Republic of Turkey Prime Ministry Investment Supportand
PromotionAgency: 85)

e /nn terms of the thermal source our country is in the first place
in Europe and in the Jth place in the world. (Ozsar, SH. ve
Karatana, 0 2013, “Turkey’Situation in Terms of Helth Tourism?
JKartal TR, 24 (2): 142),

e The presence of the general health insurance in our country
(The Ministry of Health, “Strategic Plan 2010-2014°); 39).

e Providing of guality healt services with lower prices in compare
o the other countries

Threats:

e Leading destinations which our country Is competing in health
Tourism are Starting to allocate more budgets for health tourism
than our country.

e Possibility of confusions in our geographical region in terms
of neighboring countries in the near or medium term in the
sense of economic, social and political and the reflections of
the terrorist attacks /in abroad,

e The existence of possible problems as a result of our
competitive organizations in the international health tourism
/market are competing as ‘price” based instead of ‘guality” and
tending towards ‘chegper”.
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e Gerek turizm hareketleri ve gerekse saglik turizmi pazarinda
onemli potansiyeli bulunan Rusya ile lilkemiz arasinda yasanan
krizin saglik turizmini olumsuz etkileme ihtimalinin bulunmasi.

* Tibbi hizmet ve ilgili teknolojilerin artan fiyatlarinin finansman
glcligl dogurabilmesi ve/veya sirketleri dis kaynak kullanimina
(outsourcing) yonelterek sirketlerin zaman zaman hizmet kalitesi
sorunu yasamalarina neden olmasi (Deloitte, Haziran 2012,
“Tlrkiye Saglik Raporu”, Yased Uluslararasi Yatinmcilar Dernegi:
41).

¢ Ekonomik acidan gelismis ve 6zellikle niifusu yaslanan tlkelerin
artan doktor ihtiyaclar nedeniyle (lkemizden bahsi gecen bu
Ulkelere beyin goclinin hizlanabilmesi ihtimalinin bulunmasi
(Barca, M. vd., 2013, “Tirkiye'de Saglik Turizm Sektorinin
Analizi ve Strateji Onerileri”, isletme Arastirmalari Dergisi: 84).

« ilac sektoriinde tekellesmeye gidilmesi ve (ilkemizin bu anlamda
disa bagimliiginin olmasi (Saghk Bakanhgl, “Stratejik Plan 2010-
2014": 40).

Zayif Yonler:

e Yurtdisina kiyasla Ulkemizde uygulanmakta olan tedavi
basarilarinin reklam amacli yeterince duyurulamamasi, tedavi
sonuclarinin akademik makale veya toplantilarda paylasiimasiyla
yetinilmesi.

« Ulke olarak tanitima ayirdigimiz biitcenin ve icerisinde saglik
turizmi potansivelimizin tanitimi icin ayrilan payin saghk
turizmindeki rakip Ulkelere gére yetersiz olmasi.

* Ulkemizde saglik turizmine ydnelik alt ve iist yapisi tamamlanmis
sehirlerimizin sayica az olmasi, bu sehirlerin tamaminda gerek
saglk turistlerine ve gerekse refakatcilerine tam anlamiyla
saglik turizmi paketi bilesenlerinin sunulamiyor olmasi.

o Ulke olarak heniiz saglk turizminin faydalan konusunda
toplumumuzda yeterli bilincin olusamamis olmasi, saghk
turizmiyle ilgili olarak tanitim, bltce olusturma, pazarlama,
saglik turizmi paketi bilesenlerini olusturma, saglik turistlerinin
beklentileri, yurtdisina saglk turizmi paketleriyle ilgili teklif
verme gibi bircok konuda gerek kurs, sertifika diizeyinde gerekse
on lisans, lisans ve lisansistl dlzeyinde egitimlerin yetersiz
olmasi.

o Ulkemizde saglik turizmiyle ilgili tutulan istatistiklerin yeterli,
glincel ve detayli olmamasi ve bu durumun saglk turizmiyle ilgili
vizyon olusturmada, saglik turizmi yatinmlarini yénlendirmede
gereken verilere istenen zamanda ve detayda ulasilamamasina
yol agmasi.

e The existence of the possibility of crisis between Russia
which have important potential in both tourism movements
and in health tourism market and our country can affect health
fourism negatively.

e /ncreasing costs of medical service and related technologies
can lead to financial difficulties and/or can direct comparnies
fo outsourcing and resulting in experiencing quality service
problems olmasi (Deloitte Haziran 2012, * Health Report of
Turkey, Yased International /nvestors™ 41),

e The existence of possibility of brain drain from our country
fo the countries that because of the increasing doctor needs
of the economically developed and especially aged population
countries (Barca M. vd, 2013 ‘Tirkiyede Saghk Turizim
Sektordindn Analizi ve Strateji Onerileri; Isletme Arastirmalars
Dergisi: 84).

e Becoming monopolized in the pharmaceutical sector and our
country has external dependence in this sense. (The Ministry of
Health, “Strategic Plan 2010-2014°): 40).

Weaknessess:

e The treatment successes which are being applied in our
country can not promote sufficiently in comparison with abroad
and results of treatments are shared only in the academic
essays or in the meetings.

e The budget of our country jfor promotion and the share of
promotion of the health tourism potential in the budget are
unsujficient in comparison with the competitor countries.

e The number of the cities which completed infra and upper
Structuresin terms of health tourism are low and in these citites,
health tourism package components are ot provided properly
o the health tourists and the companions.

e There /s no sufficient awareness about the benefits of
health tourism In our country and the eaucations at the leve/
of both course, certificate and associate bachelor and master
degree about the promotion, setting budget, marketing, setting
components of health tourism package, expectations of health
tourists, bidding for health tourism packages in abroad are
unsufficient.

e The statistics about health tourism are not sufficient actual
and detailed and this leads to the inability to reach the required
aata in right time and as detailed in order to create a vision and
guide to the health tourism investments.
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o Ulkemizde faaliyet gdsteren ve saglik turizminde aracilik
hizmeti veren sirketlerin sayica az olmasi ve mevcut sirketlerin
uzmanlasma yerine daginik calisarak farkl tedaviler icin farkli
teklif vermeleri.

e Uluslararasi saglk turizmi pazarini yonlendiren veya akredite
hizmeti veren kuruluslarin yayin organlarinda tlkemizin aktif
olarak saglk turizmi amach tanitimin yapilmamasi, bu tdr
kuruluslarin  etkinliklerine sponsor olunmamasi, (lkemizde
gerceklestirilmis olan ve diinya/Avrupa capinda etkisi olan
tedavilere veya cerrahi operasyonlara ait yabanci dilde
hazirlanmis haberlerin yurtdisinda yayimlanan saglik turizmi
pazarina yonelik dergilerde ve basin-yayin organlarinda
yeterince yer almamasi.

e Saglk turizmiyle ilgili arastirmalarin Ulkemizde yeterince
desteklenmemis olmasi, saglik kuruluslarimizin  (kamu +
6zel) saglik turizmine dénik calismalarinin yeterince tesvik
edilmemesi.

* Ulkemizin saglk turizmi adina sahip oldugu imkanlarinin
ozellikle yurtdisindaki elciliklerimiz, ulusal havayolumuz
gibi mekanizmalardan yararlanarak tanitiminda aktif strateji
glitmememiz. Bu baglamda érnegin THY ucaklarina tlkemizdeki
saglik turizmi potansiyelini anlatan sloganlar yazilabilir, resimler
konabilir, elciliklerimiz vasitasiyla (lkemizde elde edilen
basarilarin tanitim posterleri dagitilabilir.

* Ulkemizi tercih eden saglik turistlerinin beklenti ve tatmin
diizeylerini yeterince O6l¢medigimiz gibi, uluslararasi saglik
turizmi pazarinda yakin ve orta vadedeki degisimleri, beklentileri
Ulke genelinde, saghk kuruluslari nezdinde yeterince takip
etmiyor ve sonuclari kamuoyuyla paylasamiyor olmamiz.

* Ulkemizde 6rnegin obezite, kanser tedavisi veya yiiz nakli
konusunda ¢ok basarili olmamiza ragmen Ulkemizin yurtdisinda
saglik turizminde belirli branslarda odaklanabilme potansiyelinin
yeterince duyurulmamasi veya bununla ilgili gerekli alginin
saglik turistlerinde yerlesmemis olmasi.

o Ulkemizdeki saglk kuruluslarinin  yatinm asamasinda
kapasitelerini belirlemede yeterli fizibilite etiitleri, saglk turizmi
pazari arastirmalari yapmamalari, saglik turisti sayilarini, gelis
sikliklarini ve beklentilerini gereken dlizeyde dikkate almamalari.

* Mitkemmel diizeyde ceviri veya ingilizce disinda yeni gelisen
pazarlara ait dillerde ceviri ve iletisim konularinda yetismis
personel sikintimizin bulunmasi.

o Ulkemizin saglik turizmi kapasitesini duyuracak, saglik
kuruluslarimizin - diinya ¢apinda veya Avrupa Olgegindeki
referanslarini paylasacak ve saglik turizmi talebi geldigi zaman
merkezi rezervasyon sistemine sahip olan yurtdisinda saglik
turizmi tanitim ve satis ofislerimizin eksikligi.
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e 7he number of mediatory companies which operate in
our country are low and the current companies are working
disorderly and giving djfferent affers instead of specialization

e There /s no active promotions about health tourism of our
country in the media organs of organizations which lead the
/nternational tourism market and have accreditation services,
there /s no sponsorship to the events of this organizations
and news in foregin languages about treatments or surgeries
which have effects across the world/Europe and were gpplied
/n our country does not take part in the media organs which are
related to the health tourism sufficiently.

e Researches about health tourism are not supported sujficiently
/n our country and healthcare organizations’ (public+private)
workings about health tourism are not encouraged enough.

e There /s no active promotion about the opportunuities of
our country in terms of health tourism by using especially the
Turkish embassies in abroad and national airlines. For example’
slogans can be written to the planes of Turkish airlines, photos
can be used or promotion posters of successes of our country
can de distributed via our embassies.

e We can not evaluate the expectations and satisfaction leve/
of health tourists who prefer our country and even we do not
Jollow the changes and expectations in the near and medium
term across the country and in terms of healthcare organiations
sufficiently.

e Though our country Is very successful In obesite cancer
lreatment of face transplantation, the potential of our country
to focus on specific branches are not announced sujficiently or
necessary percept Is not given to the health tourists

e The healthcare organizartons /in our country do not enough

Jeasibility studies and health tourisim market researches in the
/nvestment stage and do not consider the nuober of health
tourists, the frequency of arrivals and expectations

e The existence of the problems about staff who trained in
advanced leve/ trans/ation and transiation in the languages of
new developing markets, except English, and in communication
/ssues.

e The lack of the promotion and sale offices in the abroad
which can promote the health tourism capacity of our country,
Share the global of European scale references of our healthcare
organizations and have central reservation system jfor the
demands jfor health tourism
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* Yabanci saglik turistlerinin havayolu ile direkt ucmay! ve tarifeli
seferleri tercih etmeleri, buna karsilik tilkemizde halen 6zellikle
kis dénemlerinde yurtdisindan gelis ve gidislerde agirlikli olarak
istanbul (izerinden aktarmalarin yapiliyor olmasinin yarattigi
sorunlar.

e Saglik kuruluslanimizin websitelerinde agirlikh olarak saglik
turizmi pazarina dondik Grln ve hizmetlerini tanitmalar, Glkemizin
dogal, tarihi ve kultlrel degerlerine fazla yer vermemeleri.

* Uluslararasi saglik turizmi pazarindaki blyuk saglik kuruluslarini
ve/veya aracl kuruluslari birtakim tesvikler sunarak heniz
yatinmci veya isletmeci olarak lkemize cekememis olmamiz.

e Tibbi cihaz Uretiminde Ulkemizin buyuk olcide ( % 85
oraninda) disa bagimh olmasi ve gerekli durumlarda ithalat
yapmak zorunda kalmasi, ayrica bircok sektérde oldugu Gzere
Ulkemizin saglik sektoriinde de ilgili mevzuat ve yonetmeliklerini
AB ile uyumlastirma calismalarinin heniiz tamamlanmamis
olmasi (Deloitte,Haziran 2012, “Tlrkiye Saglik Raporu”, Yased
Uluslararasi Yatinmcilar Dernegi: 48,49).

o Ulkemizde mevcut mevzuat saglik turizmini yeterince
destekleyememekte, islemlerde birden fazla bakanligin onay
ve koordinasyonu gerekebilmektedir (Saghk Bakanhgi, Kdiltdr
ve Turizm Bakanligl, Ekonomi Bakanligl, Maliye Bakanligi gibi)
(Aydin, A. 2013, “Saglik Turizmi Paneli”, istanbul Medeniyet
Universitesi Turizm Fakiiltesi, 35).

o Ulkemizde hizmet veren saglik personelinin 6zellikle Avrupa
Saglik Mevzuati ve Saglik Turisti Haklar konularinda yeterince
bilgi sahibi olmamasi (Ozsari, S.H. ve Karatana, 0. 2013, “Saglik
Turizmi Agisindan Tlrkiye'nin Durumu”, ) Kartal TR, 24 (2): 143).

o Ulkemizde ayni tedavi veya cerrahi islemin farkh (lke
vatandaslarina farkli fiyatlandinlabildigi 6rneklerin bulunmasi.

* Saglk personeli sayisinin saglk turizmindeki talebi yeterince
karsilayamamasi, ayrica Saghk Bakanhginin is yikinin fazla
olmasi (Saglik Bakanligi, “Stratejik Plan 2010-2014"39)

NOT: (Saglk Turizminde Gelismeler: 10.Bélim Akin Aksu vd, (2015-2016),"Saghk
Turizminde Kesfedildikce Biyiiyen Ulke Tirkiye: Pazar Analizi ve Izlenmesi Gereken
Stratejiler” TYD Barlas Kuntay Turizm Arastirma Yarismasi Birincilik Odili Projesinden
derlenerek hazirlanmistir,s.17-65)

e Foreign health tourist prefer the direct flights and scheduled
JTights, but in the contrary, in our country especially in winter
season flights, layovers are mainly from Istanbul

e The healthcare organizations are promoting mainly helath
fourism related progucts and services in their websites and do
not give place the natural, historical and cultural values of our
country.

e Our country have not attracted the major healthcare
organizations and/or medjiatory organizations as Investor or
aperator yet by providing some encouragements

e Our country is mainly foreign-dependent in the production
of medical devices ( 85%) and have to import in necessary
S/tuations and as it is in many sectors, the fforts to align the
relevant legisiations and regulations with the EU in the health
sector have not been completed yet. (Deloitte Haziran 2012,
“Turkiye Saghk Raporu, Yased Ulusiararast Yatirimcilar Dernegi:
4849).

e Current legisiation in our country can not adeguately support
health tourism and qgpproval and coordination of multiple
ministries may be required. (like Ministyr of Health, Ministry of
culture and Tourism and Ministry of Economy) (Avain, A. 2013,
“Health Tourism Panel, Tourism Faculty, Istanbul Givilization
University, 75).

e Health staff in our country has no enough information about
especially The European Health Legisiation and the Rights of
Health Tourist (Ozsar, SH. ve Karatana, O, 2013, “The Situation
af Turkey in terms of the Health Tourism! | Kartal TR, 24 (2) 143),

e There some examp/es in our country that the same treatmenst
or surgical procedure can be priced djfferently for the citizens of
djfferent countries

e 7he number of health staff can not meet enough the demand
/n health tourism and the workload of the Ministry of Health is
700 high. (the Ministry of Health “Strategic Plan 2010-2014°39)

RS, It Is compiled from the Winner Project of the TYD Barlas Kintay Tourism Research
Competition, Development in Health Tourism. Part 10 Akin Aksi vd, (2015-2016)"
Saghk Turizminde Kesfedildikce Blyiyen Ulke Tirkiye: Pazar Analizi ve /zlenmesi
Gereken Stratefiler”

11. BOLUM GOLF TURIZMI
CHAPTER 11: GOLF TOURISM

Tablo 66: Son Bes Yilda Ulkelerine Gére Golf Oyun Sayilarinin Karsilastirmasi (2012-2016)
Table 66: The Comparison of the Golf Game Numbers in Terms of Countries in the Last 5 Years
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Milliyeti Nationality 2016 2015 2014 2013 2012
Sayi |Oran%| Swa | Sayi (Oran%| Sira | Sayi (Oran% | Swa | Sayl |Oran%| Sira | Sayi |Oran%| Sira
Number | Rate % | Place |Number|Rate % | Place |Number|Rate % | Place [Number|Rate % | Place [Number|Rate % | Place
ABD USA 81 0,03% | 41 208 | 0,00% | 30 3193 | 0,63% | 15 1247 | 0,25% | 21 1579 [ 0,34% | 16
Almanya Germany |112361(36,80%| 1 167840(36,88%| 1 181596 (35,97% | 1 173268 (35,00%| 1 176849 (38,17%| 1
Arnavutiuk | Albania 83 |10,03% | 40 44 10,01% | 46 95 |[0,02% | 34 0 0,00% | 54 13 | 0,00% | 54
Avustralya | Australia 166 | 0,05% | 30 439 [0,10% | 23 766 |0,15% | 22 376 | 0,08% | 31 185 | 0,04% | 35
Avusturya | Austria 6386 | 2,09% 9 8955 [1,97% | 10 | 14060 | 2,78% 8 13566 | 2,74% 8 11791 | 2,54% 9
Azerbaycan | Azerbaijan 2 0,00% | 51 20 |0,00% [ 51 10 | 0,00% | 49 6 0,00% [ 49 23 |0,00% | 51
:ﬁ‘;;: Belarus 10 |000% | 48 | 32 [001%| 48 | 11 |000% | 45 | 10 [000% | 46 | 50 |0,01% | 44
Belgika Belgium 1814 | 0,59% | 15 3949 | 0,87% | 12 5524 [1,09% | 12 3181 [ 0,64% | 14 3757 | 0,81% | 14
:::::k ::f;':ﬂ;:: 91 |003% | 37 | 49 |001% | 44 | 7 |o000%| 52 | 4 |000%| 51 | 13 |000%| 55
Brezilya Brazil 0 0,00% 53 0 0,00% 56 0 0,00% 57 10 0,00% 47 0 0,00% 59
Bulgaristan | Bulgaria 284 10,09% [ 23 266 | 0,06% | 28 47 10,01% [ 39 25 [0,01% | 42 70 [0,02% | 41
Gin China 220 | 0,07% | 27 81 0,02% | 39 223 10,04% | 29 343 |0,07% | 32 208 |0,04% | 33
Cek Cum. :f::)?ﬂic 6685 | 2,19% 8 9483 | 2,08% 9 10515 | 2,08% | 11 11930 | 2,41% 9 8635 |1,86% | 11
Danimarka | Denmark 13450 | 4,41% 4 12077 | 2,65% 7 16744 | 3,32% 6 10087 | 2,04% 12 9704 | 2,09% 10
Estonya Estonia 320 (0,90% | 21 358 |0,08% [ 26 176 | 0,03% | 31 282 |0,06% | 34 423 | 0,09% | 27
Fas Morocco 0 0,00% | 54 0 0,00% | 57 0 0,00% | 58 0 0,00% | 55 14 [0,00% | 53
Finlandiya | Finland 10338 | 3,39% 5 18687 | 4,11% 5 17692 | 3,50% 5 24658 | 4,98% 5 18940 | 4,09% 5
Fransa France 6364 [2,08% | 10 |22060 |4,85% 4 28939 | 5,73% 4 33144 | 6,69% 3 23397 | 5,05% 4
G.Kore S. Korea 235 |0,08% | 24 157 10,03% | 33 66 |0,01% [ 36 1258 |0,25% | 20 270 |0,06% | 31
Giircistan Georgia 0 0,00% | 55 0 0,00% | 58 8 0,00% | 51 7 0,00% | 48 0 0,00% | 60
G.Afrika S. Africa 31 0,01% | 46 64 |0,01% [ 41 18 10,00% | 43 32 |0,01% | 41 25 |0,01% [ 49
Hirvatistan | Croatia 437 10,14% | 18 566 | 0,12% | 19 676 | 0,13% | 25 147 1 0,03% | 35 277 | 0,06% | 30
Hindistan India 44 1 0,01% | 43 55 [0,01% | 43 38 |0,01% | 40 19 |0,00% | 45 52 [0,01% | 43
Hollanda Netherlands | 9903 | 3,24% 6 13960 | 3,07% 6 14597 | 2,89% 7 17550 | 3,54% 6 14890 | 3,21% 6
Irak Iraq 0 0,00% | 56 1250 | 0,27% | 17 3 0,00% [ 55 0 0,00% [ 56 0 0,00% | 61
ingiltere England 94602 [30,99%| 2 |128494(28,24%| 2 [135149(26,77%| 2 |[118957|24,03%| 2 |114039(24,61%| 2
iran Iran 8 0,00% | 49 30 |[0,01% | 50 30 [0,01% | 42 36 |[0,01% | 40 42 | 0,01% | 46
irlanda Ireland 115 [ 0,04% | 34 238 [0,00% | 29 312 | 0,06% | 28 1532 1 0,31% | 19 1337 | 0,29% | 18
iskogya Scotland 230 |0,08% | 25 9 |[0,02% | 38 51 0,01% | 38 1174 |1 0,24% | 22 961 [0,21% | 21
ispanya Spain 86 |[0,03% | 39 155 [ 0,03% | 34 171 1 0,03% | 32 310 |0,06% | 33 177 [ 0,04% | 36
israil Israel 0 0,00% | 57 0 0,00% [ 59 0 0,00% | 59 2 0,00% | 53 10 | 0,00% | 56
isveg Sweeden 14545 | 4,76% 3 28579 | 6,28% 3 30730 | 6,09% 3 27050 | 5,46% 4 30680 | 6,62% 3
isvigre Switzerland 7421 | 2,43% 7 11293 | 2,48% 8 11485 | 2,27% 9 13778 | 2,78% 7 12493 | 2,70% 8
italya Italy 110 | 0,04% | 36 480 |0,11% | 22 1789 [0,35% | 17 2104 | 0,42% | 16 1154 |1 0,25% | 19
izlanda Iceland 162 | 0,05% | 31 409 |0,09% | 25 85 0,02% | 35 98 [0,02% | 37 532 |0,11% | 23
Japonya Japan 325 |0,11% 20 496 | 0,11% 21 699 |0,14% 23 667 |0,13% 24 445 1 0,10% 25
K.K.T.C. TR.N.C. 65 |[0,02% | 42 79 [0,02% | 40 62 |001% [ 37 78 10,02% | 38 24 10,01% | 50
Kirgizistan | Kirghiztan 114 10,04% | 35 2 0,00% | 54 6 0,00% | 53 24 10,00% [ 43 195 |0,04% | 34
Kazakistan | Kazakhstan 90 |0,03% | 38 151 10,03% | 35 156 [ 0,03% | 33 512 | 0,10% | 27 433 |0,09% | 26
Kanada Canada 42 0,01% 44 58 0,01% 42 364 | 0,07% 26 1691 | 0,34% 18 485 |0,10% 24
Letonya Latvia 162 |0,05% | 32 187 |10,04% | 31 11 0,00% | 46 23 | 0,00% | 44 92 10,02% | 38

93




WMTUROFED

TURIZM RAPORU /

Milliyeti Nationality 2016 2015 2014 2013 2012
Sayl (Oran%| Swra | Sayir |Oran%| Swa | Sayi |Oran%| Sira | Sayi |Oran%| Sira | Sayi (Oran%| Sira
Number | Rate % | Place |Number|Rate % | Place [Number|Rate % | Place [Number|Rate % | Place [Number|Rate % | Place

Litvanya Lithuania 202 | 0,07% | 28 107 | 0,02% | 37 38 |10,01% [ 41 403 | 0,08% | 29 62 |10,01% | 42
Liksemburg | Luxemburg | 180 | 0,06% | 29 550 |[0,12% | 20 893 [0,18% | 20 633 |[0,13% | 26 339 [(0,07% | 29
Malta Malta 0 0,00% | 58 0 0,00% | 60 0 0,00% | 60 0 0,00% | 57 145 | 0,03% | 37
Macaristan | Hungary 291 [ 0,10% | 22 339 [0,07% | 27 357 [0,07% | 27 42 | 0,01% | 39 81 0,02% | 39
Misir Egypt 0 0,00% | 59 3 0,00% | 53 0 0,00% | 61 0 0,00% | 58 44 1 0,01% | 45
Moldova Moldova 2 0,00% | 52 0 0,00% | 61 9 0,00% [ 50 6 0,00% [ 50 6 0,00% | 57
Norveg Norway 5385 | 1,76% | 11 8481 | 1,86% [ 11 11038 [ 2,19% | 10 [ 11341 |229% | 10 | 12596 | 2,72% 7
Ozbekistan | Uzbekistan 0 0,00% [ 60 2 0,00% [ 55 0 0,00% | 62 0 0,00% [ 59 0 0,00% | 62
Polonya Poland 363 |0,12% | 19 771 | 017% | 18 | 1770 [035% | 18 | 1841 |0,37% | 17 | 1503 |0,32% | 17
Portekiz Portugal 34 [0,01% | 45 40 |0,01% | 47 11 0,00% | 47 398 |0,08% [ 30 864 |0,19% | 22
Romanya Romania 229 |0,08% [ 26 159 [0,03% | 32 197 10,04% | 30 129 |0,03% | 36 265 |0,06% | 32
Rusya Fed. | Russian F. 1849 | 0,61% | 14 3806 |0,84% | 14 4785 [0,95% | 13 5722 [1,16% | 13 4281 [0,92% | 13
S. Arabistan | Saudi Arabia| 3 0,00% | 50 32 [0,01% | 49 11 0,00% | 48 0 0,00% | 60 5 0,00% | 58
Sirbistan Serbia 146 | 0,05% | 33 116 | 0,03% | 36 805 |[0,16% | 21 438 |0,09% | 28 71 0,02% | 40
Slovakya Slovakia 4547 [1,49% | 12 1955 | 0,43% | 16 3706 |0,73% | 14 2415 [ 0,49% | 15 2734 0,59% | 15
Suriye Syria 0 0,00% | 61 0 0,00% | 62 9 0,00% | 54 0 0,00% | 61 26 [0,01% | 48
Slovenya Slovenia 1769 | 0,58% | 16 2992 |0,66% | 15 1578 [0,31% | 19 817 |0,17% | 23 1131 [ 0,24% | 20
Tiirkmenistan | Turkmenistan 0 0,00% | 62 0 0,00% | 63 0 0,00% | 63 0 0,00% | 62 0 0,00% | 63
Tunus Tunusia 14 10,00% | 47 7 0,00% | 52 1 0,00% | 56 3 0,00% | 52 28 |0,01% | 47
Ukrayna Ukrain 925 |[0,30% | 17 411 | 0,09% | 24 695 |[0,14% | 24 653 [0,13% | 25 388 |0,08% | 28
Yunanistan | Greece 0 0,00% | 63 45 10,01% [ 45 18 0,00% | 44 0 0,00% | 63 23 |0,00% | 52
Belirlenemeyen| Unidentified | 1976 | 0,65% 13 3922 | 0,86% 13 2851 | 0,56% 16 11076 | 2,24% 11 4473 | 0,97% 12
‘Z'?v':rem_ ‘F,‘I’s’;:f’r: 305297 | 97,08% 455085 | 98,26% 504872 98,37% 495103 98,69% 463329 98,49%

‘Z'f;:re(gi ";Ias:'t‘(’::s 9185 | 2,92% 8077 | 1,74% 8344 | 1,63% 6581 | 1,31% 7097 | 1,51%

Genel Top. | General Total| 314482 463162 513216 501684 470426

Tablo 67: Belek Turizm Merkezi Kiimiilatif Golf Oyun Sayilari (2007-2017)
Table 67: The Belek Tourism Center Cumulative Golf Game Number (2007-2017)

AYLAR MONTHS 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 :g:::::m/
0CAK JANUARY 12.504 22.179 21.684 25.647 31.600 | 29.359 28.167 28.171 28.789 22.593 315.043
SUBAT FABRUARY | 26.684 41.770 40.807 48.804 52.589 | 46.507 47.434 47.553 50.190 38.869 562.309
MART MARCH 46.645 64.593 79.582 82.342 94.963 | 77.575 76.047 80.089 74.050 56.582 941.852
NiSAN APRIL 38.752 54.660 61.347 58.225 80.866 | 61.876 72.747 77.683 67.429 47.969 782.626
MAYIS MAY 24.966 33.331 34.848 49.858 55.998 | 50.667 61.378 61.448 56.295 44181 576.196
HAZIRAN |JUNE 9.895 11.139 13.865 14.302 16.082 | 15.984 18.135 18.721 16.822 11.556 193.876
TEMMUZ (JULY 6.219 7.451 7.007 7175 7.017 7.568 6.576 6.544 6.562 4.822 95.268
AGUSTOS |AUGUST 6.808 7.552 7.297 7.072 7.557 6.808 6.409 6.787 6.358 3.422 103.023
EYLUL SEPTEMBER| 16.747 19.213 22.903 24.922 24118 | 27.480 30.122 32.919 29.825 16.657 316.794
EKIM OCTOBER 40.998 51.428 58.078 67.555 62.476 | 58.689 61.047 57.353 54.678 26.202 725.705
KASIM NOVEMBER| 49.075 51.592 62.312 65.741 65.778 | 56.960 63.464 63.926 42.322 24.526 756.783
ARALIK DECEMBER| 18.049 21.741 25.718 31.894 30.239 | 30.953 30.158 32.022 29.725 17.103 340.683
TOPLAM |TOTAL 297.342 | 386.649 | 435.448 | 483.537 | 529.283 | 470.426 | 501.684 | 513.216 | 463.045 | 314.482 | 5.815.179

* Tat golf tesisinden alinan 4 yillik (1998-2001) oyun sayilari aylik verileri icermediginden yil sonu toplamlarina eklenmistir
* The number of game of Tat for 4 years (1998-2001) do not include the monthly data, so it is added to the year-end total
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Tablo 68: Belek Bodlgesi 2016 Yili Golf Oyun Sayilari Tablosu
Table 68:The Golf Game Number of Belek Region in 2016

TESIS ADI OCAK | SUBAT | MART | NiSAN | MAYIS |HAZIRAN|TEMMUZ |AGUSTOS| EYLOL | EKIM | KASIM | ARALIK | TOPLAM

FACILITY NAME JANUARY (FEBRUARY| MARCH | APRIL MAY JUNE JULY | AUGUST [SEPTEMBER| OCTOBER |NOVEMBER|DECEMBER| TOTAL

TITANIC GOLF CLUB| 27 | 1.163 | 2.410 | 5195 | 3.298 | 1.943 499 246 243 868 2068 | 1.813 | 1.543 | 21.289

NATIONAL GOLF CL [18+9| 1.356 | 2.433 | 3.634 | 3.126 | 3.678 | 1.033 535 443 1.887 | 2135 | 2.407 | 3.080 | 25.747

ANTALYAGOLFCL | 36 | 2.442 | 4400 | 6.189 | 6.282 | 6.002 952 309 184 2.538 | 3.028 | 2.998 821 36.145

KAYAGF?LLFAZZO 18 | 1.053 | 2.685 | 3.621 3.485 | 1.879 440 253 181 369 2175 | 2.331 1.023 | 19.495
CARYA GOLFCLUB | 18 | 1.656 | 3.402 | 5.281 4.030 | 5.006 | 1.185 0 0 1547 | 1.700 | 2.295 | 3.616 | 29.718

SUENO GOLFCLUB | 36 | 5.572 | 6.961 | 6.902 | 4592 | 6.445 | 1.851 860 523 2.846 | 3.065 | 1.951 | 2.055 | 43.623

CORNELIAGOLFC.| 27 | 3.067 | 5.164 | 8520 | 6.922 | 4.151 1.382 363 246 1598 | 2400 | 2.914 982 37.709

THE MONTGOMERIE

MAXX ROYAL GOLF 18 | 2622 | 3614 | 6315 | 5548 | 4.386 | 1.169 534 395 793 3.622 | 2.288 884 32.170

GLORIA GOLFCLUB| 45 | 2.152 | 5.228 | 7.264 | 6977 | 6.746 | 1.532 864 532 3.116 | 3.691 | 3.165 | 1.474 | 42.741

NOBILIS GOLF CLUB| 18 | 1510 | 2.572 | 3.661 3.709 | 3.945 | 1.513 858 675 1.095 | 2318 | 2.364 | 1.625 | 25.845

2016 TOPLAM 22.593 | 38.869 | 56.582 | 47.969 | 44.181 | 11.556 | 4.822 | 3.422 | 16.657 | 26.202 | 24.526 | 17.103 | 314.482
2016 TOTAL
2015 TOPLAM 28.789 | 50.190 | 74.050 | 67.429 | 56.295 | 16.822 | 6.562 | 6.358 | 29.825 | 54.678 | 42.322 | 29.725 | 463.045
2015 TOTAL
2009-2015 ORT.
5009-2015 AVERAGE 27.631 | 47.698 | 80.664 | 68.596 | 52.927 | 16.273 | 6.921 6.898 | 27.470 | 59.982 | 60.072 | 30.101 | 485.234
Degisim Orani 2015
-22% -23% -24% -29% -22% -31% -27% -46% -44% -52% -42% -42% -32%
Change Rate 2015

Degisim Orani Genel
Change Rate in General

-18% -19% -30% -30% -17% -29% -30% -50% -39% -56% -59% -43% -35%

Tablo 69:Belek Bolgesi 2017 Yili Golf Oyun Sayilari Tablosu (Ocak-Haziran)
Table 69: The Golf Game Number of Belek Region in 2017 (January- June)

TESIS ADI 0CAK SUBAT MART NiSAN MAYIS HAZIRAN TOPLAM
FACILITY NAME JANUARY FEBRUARY MARCH APRIL MAY JUNE TOTAL
TITANIC GOLF CLUB 27 804 1.556 2.167 2.679 2.259 699 10.164
NATIONAL GOLF CLUB 18+9 2.958 5.282 2.947 3.603 2.796 992 18.578
ANTALYA GOLF CLUB 36 791 3.405 5.029 4570 5.212 1.044 20.051
KAYA PALAZZ0 GOLF 18 918 1.879 2.343 2.873 1.740 539 10.292
CARYA GOLF CLUB 18 3.271 5.524 3.640 4.400 3.655 954 21.444
SUENO GOLF CLUB 36 1.485 3.139 3.479 2.615 3.968 1.784 16.470
CORNELIA GOLF CLUB 27 672 2.706 6.411 4.419 2.570 979 17.757
THE MONTGOMERIE
MAXX ROYAL GOLF C. 18 1.221 2.092 2.493 2.698 2.933 978 12.415
GLORIA GOLF CLUB 45 1.650 3.653 3.853 6.261 5.134 1.336 21.887
NOBILIS GOLF CLUB 18 1.217 3.446 2.388 2.717 2.778 913 13.459
2017 TOPLAM/2017 TOTAL 14.987 32.682 34.750 36.835 33.045 10.218 162.517
2016 TOPLAM/20106 TOTAL 22.593 38.869 56.582 47.969 44181 11.556 314.482
2015 TOPLAM/2015 TOTAL 28.789 50.190 74.050 67.429 56.295 16.822 463.045
2009-2016 ORT/
2009- 2016 AVERAGE 27.001 46.594 77.654 66.018 51.834 15.683 463.890
2017-2016 Degisim Orani 0 R0 Qo 9o oc0 100
2017-2016 Change Rate -34% 16% 39% 23% 25% 12%
2017-2015 Degigim Orani 100 arg £a0 450 110 200
2017-2015 Change Rate 48% 35% 53% 45% 41% 39%
Degigim Orani Genel -44% -30% -55% 4% -36% -35%
Change Rate in General
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