® TUROFED “Firkiqe

Turizmraporu

TUROFED TOURISM REPORT 2014

WMTUROFED /TURKIYE OTELCILER FEDERASYONU / TURKISH HOTELIERS FEDERATION



MTUROFED TURIZM RAPORU / TOURISM REPORT

ICINDEKILER / CONTENS
[@1.bolim / 1. Section

DUNYADA TURIZM / TOURISM IN THE WORLD

m1.1. DUNYA TURIZM ENDUSTRISININ 2010-2013 PERFORMANSI / 1.1. 2010-2013 PERFORMANCE OF WORLD TOURISM INDUSTRY

@1.2. 2014°€ DAIR ONGORULER / 1.2, 2014 FORECASTS

m2.BOLUM / 2. SECTION
ULKELER VE TURIZM / COUNTRIES AND TOURISM

2.1 AVRUPA ve AVRUPA BiRLIGi UYESI ULKE VATANDASLARININ 2014 YILI TURIZM TERCIHLERI / 2.1 2014 TOURISM PREFERENCESOF CITIZENS OF EUROPE AND EU
MEMBERS
2.1. Rusya Turizm Pazari Hareketleri / 2.1. Russia Tourism Market Developments

M?2.2. Almanya Pazarinda Turizm Hareketleri / 2.2. Germany Tourism Market Developments

M?2.3. Oda Basina Elde Edilen Gelirler ve Biyime Durumlari / 2.3. Revenue per Room and Growth

M2.4. 2014 ve 2015 Yil Buyime Oranlari / 2.4. Growth rates for 2014 and 2015

[E3.BOLUM/ 3. SECTION
TURKIYE TURIZM VERILERI / TURKEY'S TOURISM DATA
3.1. Tiirkive'nin Son Ceyrek Asirda Turizmde istikrari / 3.1. Turkey’s Stability in Tourism in the last Quarter of a Century

[H3.2. Tiirkive ve Dért ilin Ocak-Haziran Verileri / 3.2. January-june Data of Turkey and Four Cities

|13.3. istanbul 2013- 2014 ilk Alti Aylik Yabanci Ziyaretci Verilerinin incelenmesi / 3.3.Examination of Semi-Annual Data of Foreign Visitors for the Years 2013-2014
for Istanbul

E3.4. Antalya 2013- 2014 Yilinin ilk Alti Aylik Yabanci Ziyaretci Verilerinin incelenmesi / 3.4. Examination of Semi-Annual Data of Foreign Visitors for the Years 2013-
2014 for Antalya

E3.5. Mugla ili Turizm Verileri 2013-2014 Karsilastirmali Degerlendirmesi / 3.5. Examination Annual Tourism Data of Mugla for 2013-2014

|3.6. izmir 2013-2014 Turist Profili incelemesi / 3.6. Tourist Profiles in 2013-2014 for Izmir

E3.7. Turkiye Geneli Havalimanlar Trafigi / 3.7.Airport Traffic in Turkey

H14.BOLUM / 4. SECTION
TURIZM VE EKONOMI / TOURISM AND ECONOMY
4.1. TURKIYE'DEN YURTDISINA CIKAN VATANDASLAR / 4.1. TURKISH CITIZENS TRAVELING ABROAD

E4.2. 2010-2014 YILLARI ARASINDA TURKIYE TURIZM GIDERLERi VE TURKIYE'DEN YURTDISINA CIKAN VATANDASLARIN KiSiBASINA ORTALAMA HARCAMALARI / 4.2.
TURKEY'S TOURISM EXPENDITURES AVERAGE AND SPENDING PER HEAD BY TURKISH CITIZENS TRAVELING ABROAD FOR THE YEARS 2010-2014

E84.3. Turkiye Turizmi Ceyrek Donem Gelir-Gider Degerlendirmesi / 4.3. Revenue-Expenditure Analysis of Turkey's Tourism by Quarter Terms.

B4.4. 2010-2014 TURIZM GELIRLERI / 4.4. TOURISM REVENUES FOR 20102014

B4.5. 0CAK-MAYIS 2014 DONEMINDE ACILAN VE KAPANAN SIRKET SAYISI / 4.5. NUMBER OF COMPANIES FOUNDED/CLOSED DURING JANUARY-MAY 2014

H14.6. 0CAK-MAYIS 2014 DONEMINDE EN COK YABANCI SERMAYELI ANONIM SIRKET KURULUSU YAPILAN iLK 20 FAALIYET ALANI / 4.6. FIRST 20 AREAS OF ACTIVITIES
IN WHICH THE HIGHEST NUMBER OF FOREIGN CORPORATIONS WERE FOUNDED DURING JANUARY-MAY 2014

M4.7. Tirkiye'de Haziran Ayl Enflasyon Verileri / 4.7. Inflation Data of Turkey for June

[M4.8. Tiirkiye'de istihdam ve isgiictintin Durumu / 4.8. Employment and Workforce in Turkey

[[4.9. Turizm Sektériinde 2014 Maas Duzeyleri / 4.9. Salary Ranges in Tourism Sector in 2014

[®5.B0LUM TURiZM ENDUSTRISI ARASTIRMA DOSYASI / 5. SECTION RESEARCH PAPER ON TOURISM INDUSTRY
5.1. SEYAHAT VE TURIZM ENDUSTRISININ DUNYA VE TURKIYE EKONOMISINE ETKILERI / 5.1. IMPACT OF TOURISM AND TRAVEL ON WORLD AND TURKEY'S ECO-
NOMY

[H5.2. DUNYA SEYAHAT VE TURIZM ENDUSTRISI / 5.2. WORLD TOURISM AND TRAVEL INDUSTRY

[H5.2.1. Kiresel Performans: 2013 / 5.2.1. Global Performance 2013

5.2.2. GAYRISAFi HASILA: Dogrudan Katki / 5.2.2. GROSS PRODUCT Direct Contribution

M5.2.3. GAYRISAFi HASILA: Toplam Katki / 5.2.3. GROSS PRODUCT Total Contribution

[M5.2.4. iISTIHDAM: Dogrudan Katki / 5.2.4. Employment: Direct Contribution

[5.2.5. ISTIHDAM: Toplam Katki / 5.2.5. EMPLOYMENT: Total Contribution

[5.2.6. ZIYARETCILERIN IHRACAT ETKISi / 5.2.6. VISITORS' EXPORTS

M5.2.7. YATIRIMLAR / 5.2.7. INVESTMENTS

m5.3. TURKIYE SEYAHAT VE TURIZM ENDUSTRISI / 5.3. TURKEY TOURISM AND TRAVEL INDUSTRY

[5.3.1. GAYRISAFi HASILA: Dogrudan Katki / 5.3.1. GROSS PRODUCT Direct Contribution

m5.3.2. GAYRISAFi HASILA: Toplam Katki / 5.3.2. GROSS PRODUCT Total Contribution

m@5.3.3. ISTIHDAM: Dogrudan Katki / 5.3.3. Employment: Direct Contribution

H15.3.4. iSTIHDAM: Toplam Katki / 5.3.4. Employment: Total Contribution

E15.3.5. ZIYARETCILERIN IHRACAT ETKISI / 5.3.5. IMPACT OF VISITORS' EXPORTS

H5.3.6. YATIRIMLAR / 5.3.6. INVESTMENTS

H15.4. TURKIYE VE DIGER ULKELER KARSILASTIRMASI / 5.4. COMPARISON OF TURKEY WITH OTHER COUNTRIES

B15.5. Diinya'da ve Tirkiye'de Kongre Turizmi / 5.5. Congress Tourism in Turkey in the World

H15.6. Diinyada ve Tirkiye'de Kurvaziyer Turizmi / 5.6. Cruise Tourism in Turkey in the World

EI5.7. ACENTE ISTATISTIKLERI / 5.7. AGENCY STATISTICS

B15.8. Turizmde Otel isletmelerinde Cevreci Yaklasimlar / 5.8. Environmental Approaches in the Hotel Business in Tourism

[A5.9. Tirkiye'de Verilen Yatinm Tesvik Belgeleri (Ocak-Mayis 2014) / 5.9. Investment Incentive Certificates in Turkey (January-May 2014)

[{5.10. Tiirkiye'de Kiiltiir ve Turizm Bakanligindan Belgeli Tesislerin illere Gore Dagilimi / 5.10. Distribution of the Facilities with Tourism Investment Certificate from
the Ministry of Tourism According to Cities

BE6.B0LUM  YILLARA GORE TURIST GIRiS-CIKIS RAPORLARI / 6. SECTION TOURIST ENTRY-EXIT REPORTS BY YEARS
6.1. istanbul'a Gelen Yabanci Ziyaretcilerin Milliyetlere ve Yillara Gére Dagilimi / 6.1. Distribution of Foreign Tourists Visiting Istanbul Based on the Nationalities By
Years

[6.2. Antalya'va Gelen Yabanci Ziyaretcilerin Milliyetlere ve Yillara Gére Dagihmi / 6.2. Distribution of Foreign Tourists Visiting Antalya Based on the Nationalities By
Years

[{6.3. Mugla'ya Gelen Yabanci Ziyaretgilerin Milliyetlere ve Yillara Gore Dagilimi / 6.3. Distribution of Foreign Tourists Visiting Mugla Based on the Nationalities By Years

M6.4. izmir'e Gelen Yabanci Ziyaretcilerin Milliyetlere ve Yillara Gore Dagilimi / 6.4. Distribution of Foreign Tourists Visiting izmir Based on the Nationalities By Years

M6.5. 2012-2014 YILARINDA TURKIYE'YE GELEN YABANCILARIN OCAK-MAYIS KARSILASTIRMASI / 6.5. COMPARISON OF FOREIGN TOURISTS VISITING TURKEY IN
2012-2014 BY THE TERM JANUARY-MAY
KAYNAKCA / SOURCES
EKLER / ATTACHMENTS

MTUROFED

TURIZM RAPORU / TOURISM REPORT

TUROFED / TUROFED
Turizm Raporu / Tourism Report
Yil / Year. 4, Sayi / Issue: 8

Sahibi / Owner
TUROFED Adina

On behalf of TUROFED
Osman AYIK

Yayin Kurulu

Prof.Dr.A.Akin Aksu
Prof.Dr.Mustafa Giilmez
Doc.Dr.Meltem Caber
Ogr.Gor.Dr.Sevket Yirik

Yayin Koordinatort
Editorial Coordinator
Necip BOZ

Sanat Yonetmeni
Art Director
Secil Sezikli

Tasanim Uygulama
Design Application
Yediiletisim

Yazisma Adresi

Correspondence Address

JW Marriott Ankara Otel,
Kiziirmak Mah. Muhsin
Yazicioglu Cad. No: 1 Ofis 34-35
SOgUtdzU Cankaya / Ankara

Tel :+90 312 287 70 66

Faks :+390312287 7067
e-posta : info@turofed.org.tr

TUROFED Turizm Raporu, Akdeniz

Universitesi Turizm Fakultesi Yayin

Kurulu tarafindan hazirlanmistir,

TUROFED Tourism Report has
been prepared by the Press
Committee of Akdeniz University
Tourism Faculty

Katkilarindan dolayl HALKBANK'a
tesekkUr ederiz.

Special thanks to HALKBANK for
its contributions.
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'HALKBANK

2 Ureten Tirkiye'nin Bankasi

Merhaba,

Turizm raporumuzun 8. Sayisinda yine
birlikteyiz. Bugtine kadar alti ayda bir
yayinladigimiz raporumuzun daha geliskin
olmasi, akademik yonunin bulunmasi turizm
sektoriinde bulunanlara kabul edilir veri sag-
lanmasi temel hedefimizdir. Burada radikal ve
gerekli bir arayisla Universitelerimizi bu isin
icine nasil katilir distncemizle yeni bir karar
aldik. Artik dergimizi Akdeniz Universitesi
Turizm FakUltesiile ortaklasa cikaracagiz.
Boylelikle bugline kadar akademik cercevede
kalan Universite bu alanda sahaya inerek
TUROFED ile ortak calisma karar aldi. TURO-
FED olarak biz de akademik bir cevreye dahil
olarak uluslar arasi alanda kabul goren bir
arastirma raporunun hazirlanmasina aracilik
etmenin hakli gururunu tasimak istiyoruz.

Bu konuda bize anlayis gosteren ve katki
veren akademi yonetimine tesekkr
ediyoruz. Umarim uzun soluklu bir isbirligi
gerceklestiririz.

Ayrica yeni bir kararla; raporumuzu Kltdr ve
Turizm Bakanlig'min yurt disinda bulunan
40'a yakin burosuna gondererek Ulkemize ilgi

duyanlara ekonomik verilerimizi ulastiracagiz.

Sadece yurt disi blrolara degil tyelerimize
de adrese dagitimli olarak gbnderecegiz.
Umarim herkesin begenecegi ve yararlanaca-
81 bir rapor olur.

Saygilarimla...
Osman Ayik

Yonetim Kurulu Baskani
Tiirkiye Otelciler Federasyonu

Greetings,

We are once more together with the 8th issue
of our tourism report. Further developing our
report, which we have issued once every six
months until today, giving it an academic as-
pect and ensuring that it provides acceptable
data to those in the tourism sector Is our main
target. In a radical and necessary quest, con-
sidering how we could involve our universities
in this task, we came up with a new decision.
From now on we will issue our journal jointly
with the Akdeniz University fFaculty of Tourism.
This way the university, which remained in an
academic framework up to now, decided to
take the field and work jointly with TUROFED,
As TUROFED, we wish to bear the rightful pride
of taking part in the preparation of a research
report that is recognized internationally by

being part of the academic world.

We thank the administration of the academy
that has understood as and contributed to us
in this subject. We wish to have a long-term

cooperation.

Also, through a new decision, we will send our
report to more than 40 foreign offices of the
Ministry of Culture and Tourism to offer our

economic data to those interested.

We will not only send them to foreign offices,
but also to our members at their addresses. We
hope that it will be a report that is admired and

used by all.
Best Regards,
Osman Ayik

Chairman of the Board

Turkish Federation of Hotel Operators
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1.DUNYADA TURIZM

1.1 DUNYA TURiZM ENDUSTRISININ 2010-2013 PERFORMANSI

1. TOURISM IN THE WORLD

1.1 2010-2013 PERFORMANCE OF WORLD TOURISM INDUSTRY

1950 Yilinda uluslararasi turist varislari 25 milyon iken, 2011
vilina gelindiginde bu rakamin 980 milyona yukseldigi ve 2030
yili 6ngorilerine gore de 1.8 milyara ulasacagl tahminlenmek-
tedir. Benzer bir bicimde uluslararasi turizm gelirleri 1950'de
2.1 milyar ABD Dolari iken, 2010 yilinda bu rakam 919 milyar
ABD Dolarina ulasmis durumdadir. Birlesmis Milletler Diinya
Turizm Orgiitli (UNWTO: United Nations, World Tourism Orga-
nisation) tarafindan 21. Yizyilin ilk 30 yilina ait uzun-donemli
tahminler gerceklestiriimektedir. Buna gére 2010-2030 yillari
arasinda turizm endustrisinin gelisim oraninin % 3 ve 2030
vilinda uluslararasi turist vanslarinin 1.8 milyar seviyesinde
(http://dtxtq4w60xgpw.cloudfront.

tarihi:

olmasi beklenmektedir
net/sites/all/files/docpdf/markettrends.pdf)

01.07.2014).

(Erisim

Birlesmis Milletler Diinya Turizm Org(it(i tarafindan yayinlanan
Tourism Highlights ve World Tourism Barometer raporlarina
gore, 2010-2013 yillar arasinda diinya turizm endustrisinin
ekonomik hacmi ve toplam turist sayisi agisindan performansi
ylkselmeye devam etmektedir. Her ne kadar diinya ekonomi-
sinde yasanan genel durgunluk ve tiiketicilerin tasarruf egilim-
leri nedeniyle 2011 yilinda turizm gelirlerinde dusls yasanmis
olsa da, 2012 ve 2013 yillarinda bu gerilemenin asildigl ve ge-

lisme oraninin yUkselise gectigi belirtiimektedir.

2010 Yihnda, bir 6nceki yila oranla % 4.5 artis gésteren dinya
turizm gelirleri, 2011 yilini % 4.2 orani ile tamamlamistir. 2011
Yilinda gelismis Glkelerin turizm sektoriinden elde ettikleri ge-
lir bir 6nceki yila kiyasla % 1.9 oraninda azalirken, gelismekte
olan Glkeler turizm gelirlerinde % 2.4 artis saglamistir. Kita-
lar- arasi degisim incelendiginde, 2010-2011 d6nemi turizm
gelirlerinde en fazla disusin yasandigi kitanin Avrupa (% 3.0
azalis), en fazla artis saglanan bélgenin ise Orta Dogu (% 19
artis) oldugu gorulmektedir. 2012 Yilinda diinya turizm sekto-
rindn yol actig gelir miktar 1 trilyon 78 milyar ABD Dolari,
2013 yilinda ise tahmini olarak 1 trilyon 159 milyar ABD Dolari

seviyesine ulasmistir.

While international tourist arrivals were 25 million in 1950, it
reached 980 million in 2011 and it is estimated that it will re-
ach 1.8 billion in 2030. Similarly, while the revenue generated
from international tourism was USD 2.1 billion in 1950 this
figure increased to USD 919 billion in 2010. United Nations
World Tourism Organization (UNWTO) makes long-term esti-
mations for the first 30 years of the 21st century. According
to these estimations, the tourism industry’s rate of growth is
expected to be 3% and the tourist arrivals is expected to re-
ach 1.8 billion for the year 2030 (http://dtxtqg4w60xqgpw.clo-
udfront.net/sites/all/files/docpdf/markettrends.pdf) (Date of
access: 07/01/2014).

According to the Tourism Highlights and World Tourism Baro-
meter reports of the United Nations World Tourism Organiza-
tion, the world tourism industry’s performance continues to
get better in terms of both economic volume and total number
of tourists. Although the revenue generated from tourism in
2011 declined a bit due to the overall recession in the world
economy and consumers’ inclination towards saving, it was
stated that this decline was overturned and the rate of growth

started to increase in 2012 and 2013.

World tourism revenues increased by 4.5% compared to pre-
vious year in 2010 and recorded a 4.2% increase in 2011.
Tourism revenues of developed countries decreased by 1.9%
compared to previous year in 2010 while developing countries
recorded a 0.4% increase. When intercontinental rates of chan-
ge were examined, for the years 2010-2011, it is seen that
the largest decline was recorded in Europe (3%) and highest
rate was observed in the Middle East (19%). Revenues genera-
ted from world tourism in 2012 was USD 1,078 billion and for
the year 2013, it was estimated that this figure would reach

USD 1,159 billion.
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Tablo .1.1 Diinya Turizm Endiistrisindeki Degisim (2010-2013 Yillari Arasi)

ULUSLARARASI TURIZM GELIRLERI
REVENUE GENERATED FROM INTERNATIONAL TOURISM

Table 1.1 Change in World Tourism Sector (2010-2013

ULUSLARARASI TURIST VARISLARI
INTERNATIONAL TOURIST ARRIVALS

ABD Dolari ($) Euro (€)

Karsiastrma US Dollar (USD) EUR (€)

(Yerel para birimleri ve sabit (Milyar) (Milyar) Varis (Milyon) Degisim %

fiyatlara gore) (%) (Billion) (Billion) Basina (Million) Change (%)

/ Comparison per

Arrival 1

1/10| 2/11|3*/12| 012|013*| 013*| 012| 013*|013*|013*| 012| 013*| 1/10| 2/11|3*/12|013*
Diinya

5| .2| .3|.078| ,159| ,070| 39| 73| o0o| oo0| 035 ,087\ .,9| .1 .o o0
World
Gelismis Ulkeler

) al .0 0| 88| 45| 280 36| 61| 70| 43| 51| 81| 9| .8 4| 34

Developed countries
Gelismekte Olan Ulkeler 1| 5| .0 90| 13| 20| o3| 11| 10| 57| 84 o8| 9| 4| 5| 66
Developing Countries
Avrupa
e 9| .,9| .8/ 540| 893| 70| 534| 684| 50| 22| 344 634| .,4| .6 .,4| 18
urope
Kuzey Avrupa 4| 3| 1| 76| 42| 080 26| 59| 10| 4| 51| 89| 9 9| 8 3
Northern Europe
Bati Avrupa 9| 71 7| 579| 679| 60| 229| 26.4| 30| 45| 672 743| 6| 5| 2| 60
Western Europe
Orta/Bati Avrupa 8| 0| .4 63| 99/ o0o| 38/ 51| so| 2| 117/ 189 1| 3| 5| 09
Central/Western Europe
Giney/Akdeniz Bolgesi Avrupa 1| 0| 5| 722| 873 30| 340| 41.0| 00| 62| 904 01,4 9| 9 7| 85
Southern Europe/Mediterranean Europe
28 AB Ulkesi
8. €U Countries ol 7 4| 742| 029| 30| 91.2| 034| oo0| 48| 122|327 6| .7| .0 98
Asya ve Pasifik
Asia-Pacific 3| .7| 2| 29.1| 589| ,450| 56,1| 70,3| .,090| 10| 335 481 .6 .9 .2| 78
Kuzey-Dogu Asya 2| 9| 3|672| 8a7| 450| 301| 390/ 090| 59| 228/ 270 8| 0o 5| 17
North-East Asia
Giney-Dogu Asya 29| 06| 7| 60| 074| 150| 47| 09| 70| 3| 42| 31| o7| 7| o5| 6
South-East Asia
Okyanus 41| 13| 9| 26| 26| 410/ 34| 20|,570| 7| 19/ 25| o8| .0 7| 1
Ocean
Giney Asya 16| o6| 3| 43| 43| 570 78| 83|.180| 1| 46| 55| 45| 2| 1| 4
South Asia
Amerika
America 1| .70 4| 129| 29,2| ,360| 65,7| 726|.,030| 98| 627 679 .6| .3| 2| 55
Kuzey Amerika 9| 7| 8| 710| 710| 550| 21,7| 288| 170| 48| 064| 101| 6| 2| 5| 01
North America
Karayipler 5| 2| 1| as| as| 170| 88| 87| s0| 1| o7 12| o o 2| .o
Caribbean
Orta Amerika 70 5 2| 4| .4 020 8 1| 60| 8| 09 2| 4| 3 2| 8
Central America
Giney Amerika 71 2| 2| 39| 39| 70| 84| so| 60| 41| 67 74| 8| o 6 5
South America
hugle 7 .3l .ol 42| 42| 10| 67 58 60| ,0 29 58 o6 .6 .4 .1
Africa , , , , i , , , ) , ), , , ,
Kuzey Afrika
North Africa 55| 1| 14| 02| o2| =20 .8 ,7| 90| 9| 85 96| 91| 2| 1| 8
Glney-Sahra Afrika
South-Saharan Africa ol 5 6| 40| 40| 60| 89| 81| o0o| 1| 45/ 62| 5| 8 0 3
Orta Dogu
Middle East 172| 2| 19/ 75| 73| 20| 69| 56| 90| 1| 17| 16| 61| 54| 02| .7

Kaynak: Birlesmis Milletler Diinya Turizm Orgiitii, World Tourism Barometer, Vol. 12, Nisan 2014 *Tahmini

Source: United Nations World Tourism Organization, World Tourism Barometer, Vol. 12 April 2014
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2013 Yilinda diinya capinda turizm hareketine katilan kisi sayi-
si tahmini olarak 1 milyar 839 milyona ulasmis olup, uluslararasi
turizm gelirlerinin miktari 1 trilyon 159 milyar ABD Dolari ola-
rak gerceklesmistir. Kitalara gore incelendiginde, en fazla tu-
rist varisi ve turizm geliri Avrupa kitasinda saglanmistir. 2013
Yilinda Avrupa kitasini 563,4 milyon turist (toplam turist sayi-
sinin % 51.8'i) ziyaret etmis, kitanin elde ettigi gelir 489,3 mil-
yar ABD Dolarina (toplam turizm gelirlerinin % 42.2'si) ulasmis-
tir. Avrupa kitasini sirasiyla 248,1 milyon turist varisi (% 22.8)
ve 358,9 milyar ABD Dolari (% 31) ile Asya ve Pasifik Bolgesi;
167.9 milyon turist varisi (% 15.5) ve 229,2 milyar ABD Dolari
(% 19.8) ile Amerika kitasi takip etmistir. Orta Dogu Bdlgesi
51,6 milyon turist varisi (% 4.7) ile 47,3 milyar ABD Dolari (%
4.1) elde ederken, Afrika kitasi da bu bolgeden daha fazla tu-
rist varisina (55,8 milyon) sahip olmasina karsin, 34,2 milyar
ABD Dolari (% 3) turizm gelirine ulasabilmistir.

Ulkelere gdre en fazla turist varisi ve elde edilen gelir ince-
lendiginde, en fazla turist ceken (lke olarak Fransa’nin son 10
yildan beri devam ettirmekte oldugu liderligini korudugu go-
riimektedir. Ancak turizm gelirleri agisindan Amerika Birlesik
Devletleri'nin (ABD) diger Ulkelere kiyasla oldukga yiiksek mik-
tarda ve yillara gore artan bir oranda fayda sagladigi aciktir.
Nitekim ABD son 10 yil sirecinde en fazla uluslararasi turist
varisinin gerceklestigi lkeler siralamasinda sirekli bir bicimde
2. veya 3. konumda yer almaktadir. Fransa ve ABD arasindaki
en 6nemli farklilik, uluslararasi turist varislar acisindan sayisal
olarak daha Ust sirada yer alan Fransa’nin ABD kadar ylksek
ekonomik getiri elde edememesi; ayni zamanda ABD'nin turist
varislarina ve turizm gelirlerine ait artis oranlarinin Fransa'dan
fazla olmasidir. Ayrica turist varislarl acisindan 2012-2013
déneminde Cin'in % 3.5 oraninda bir gerileme yasadigl,
ingiltere’nin ise 2011-2012 déneminde yasadigl % 0.1'lik
gerilemeyi 2012-2013 déneminde % 6.4'ltk artisa cevirmeyi
basardigi dikkat cekmektedir. Bahsedilen ddnemde uluslararasi
turist varislarina gore ilk 10 (lke arasinda 10. sirada yer alan
Tayland hem turist sayisinda (% 18.8) hem de turizm gelirle-
rinde en yUksek artisi (% 23.1) saglayan llke olmustur. Tirkiye
uluslararasi turist varislarina gore ilk 10 (ilke arasinda 6. sirada
yer alarak 2011-2012 dénemindeki konumunu korurken, tu-
rizm gelirleri acisindan bakildiginda 2011-2012 déneminde
oldugu gibi yine Avustralya’nin ardindan 12. sirada yer almistir.
2013 Yilinda Tarkiye'nin tahmini turizm gelirlerinin 28 milyar
ABD Dolari seviyesinde oldugu, 2011-2012 dénemi ile karsi-
lastirildiginda % 10.5'lik bir artis saglandigi belirlenmistir.

The number of people employed by the tourism industry was
estimated to be 1,089 billion in 2013 and revenues generated
from world tourism were estimated to be USD 1,159 billion
for the same term. When the figures are examined by conti-
nent, it is seen that the highest figures in arrivals and tourism
revenues were recorded in Europe. In 2013, 563.4 million to-
urist visited Europe (51.8% of total number of tourists) and
Europe’s tourism revenues have reached USD 489.3 billion.
(42.2% of total tourism revenues) Europe is respectively follo-
wed by Asia-Pacific with 248.1 million tourist arrivals (22.8%)
and USD 258.9 billion tourism revenues (31 %) and by America
with 167.9 million tourist arrivals (15.5%) and USD 229.2 billi-
on tourism revenues. (19.8%) The Middle East region recorded
51.6 million tourist arrivals (4.7%) and USD 47.3 billion tou-
rism revenues (31%) while Africa had a better score on tourist
arrivals with 55.8 million recorded 34.2 USD billion (3%) tou-

rism revenue.

When the country data were examined with respect to the
rate of increase in tourist arrivals and tourism revenues, it is
seen that France still holds the leading title in attracting to-
urists for 10 years. However, in terms of tourism revenues, it
is obvious that the United States of America (USA) has the
highest and ever-increasing benefit among others. Thusly, the
USA is always placed 2nd or 3rd among the countries in terms
of international tourist arrivals for the last decade. The most
significant difference between France and the USA is that alt-
hough France has the highest number of tourist arrivals, it was
not able to generate the economic return as much as the USA
did and rates of increase in tourist arrivals and tourism reve-
nues of the USA are higher than those of France. In terms of
tourist arrivals in 2012-2013, it is seen that China has seen a
decline by 3.5% and the UK has managed to overturn a dec-
line by 0.1% in 2011-2012 period with an increase of 6.4%
in 2012-2013. Ranked 10th among the leading countries in
terms of international tourist arrivals in the same period, Thai-
land was the country which has seen the highest rate of incre-
ase both in number of tourists (18.8%) and tourism revenues
(23.1%) In terms of international tourist arrivals, Turkey was
ranked 6th among the top ten countries by securing its place
of 2011-2012 and was ranked 12th again in terms of tourism
revenues after Australia as it was in 2011-2012. It was es-
timated that Turkey’s revenues generated from tourism was
USD 28 billion which means a 10.5% increase compared to
2011-2012 period.
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Tablo 1.2 Uluslararasi Turist Varislar ve Turizm Gelirleri Acisindan
ilk 10 Ulke

ULUSLARARASI TURIST VARISLARI (Milyon)

INTERNATIONAL TOURIST ARRIVALS (million)

Table 1.2 Leading 10 Countries In Terms of International Tourist
Arrivals and Tourism Revenues

ULUSLARARASI TURiZM GELIRLERI (Milyar ABD Dolari)
INTERNATIONAL TOURISM REVENUES (USD Billion)

Sira/ Rank Yillar / Years Degisim (%) Sira/ Rank Yillar / Years Degisim (%)
Change(%) Change(%)
Diinya Diinya
Waryd 948 | 995 [1,035(1,087| 41| 50 World 948| 995 |1,035|1,087| 41| 5.0
Fransa ABD
1 1 776 | 816 | 830 .| 1.8 1|1 |ysa 776| 816 | 830 .| 1.8
France
ABD ispanya
2 2 USA 600 | 62,7 | 66,7| 698| 63| 4.7 2 | 2 |(Spain 60,0| 62,7 | 66,7| 698| 63| 47
lmervE Fransa
3 4 Sgainy 52,7 | 56,2 575| 60,7 23| 56 3 | 4 |Fance 52,7| 56,2 575| 60,7 23| 56
. Cin
4| 3 | 5571576 | 57.7| 557| 03|-35 4 | 3 |China 557| 576 | 577| 557| 03|-35
italya Macao (Cin)
5 5 Italfl 436 | 461 | 464 | 47,7| 05| 29 5 | 5 |Macao (Ching) 436| 46,1 | 46/4| 47,7 05| 29
Tiirkive italya
6 (57 || LB L 31,4 | 34,7 357| 37.8| 3.0| 59 6 | 6 (jtay 31,4| 34,7 357| 37.8| 30| 59
Turkey
Tayland
Almanya )
7 7 ey 269 | 284 | 304 | 315| 73| 37 7 | 9 |Thailand 26,9| 284 | 304| 315| 73| 37
- Almanya
8 | 8 '&‘E"tere 283|293 | 293| 31.2| -01| 64 8|7 Ge,magy 283| 293 | 293| 31,2| -01| 64
ingiltere
9 g (RusyaFed. 1503|227 | 257| 284|13.5[10.2 9|8 U,? 20,3| 22,7 | 257| 284|135(10.2
Russian Fed.
Hong Kong(Cin)
Tayland :
10| 15 Th!{Jiland 159 | 19,2 22,4| 26,5|16.2|188 10{10 |HongKong (ching)| 15.9| 19,2 224 | 265(16.2(188

Kaynak: Birlesmis Milletler Diinya Turizm Orgiitii, World Tourism Barometer,
Vol. 12, Nisan 2014 *Tahmini

2012-2013 Doéneminde diinya turizm ends(trisinin gelisim
oranina ivme kazandiran baslica bolgeler Avrupa kitasi ile Asya
ve Pasifik Bolgesi olmustur. Her iki bolgede de yaklasik % 6'lik
oranda turist varislarinda artis yasanmistir. Diinya turizm en-
distrisinden en fazla gelir elde eden (lkeler ise sirasiyla Japon-
va (% 25.3), Tayland (% 23.1), Macao-Cin (% 18.1), Hong Kong-
Cin (% 17.7), Filipinler (% 15.3), Yunanistan (% 14.9), ingiltere
(% 13.2), Endonezya (% 12.2), Hindistan (% 12.0), Rusya Fe-
derasyonu (% 11.4), ABD (% 10.6), Tirkiye (% 10.5) ve irlanda
(% 10.4) olarak yer almistir.

2012-2013 Doéneminde uluslararasi turizm hareketlerine ka-
tihm amaciyla en fazla harcama gerceklestirilen Glkeler sirala-
masinda ilk 10 icerisinde yer alan (lkeler incelendiginde, Cin‘in
Ozellikle 2012 ve 2013 yillarindaki énemli artislarla birlikte ilk
siraya yukseldigi dikkat cekmektedir.

Source: United Nations World Tourism Organization, World Tourism
Barometer, Vol. 12 April 2014 *Forecast

The main regions contributing to the growth of the tourism
industry in 2012-2013 period are Europe and Asia-Pacific
regions. Both regions recorded approximately 6% increase in
tourist arrivals. Countries generating the highest revenues
from tourism are respectively Japan (25.3%), Thailand (23.1%),
Macao-China (18.1%), Hong Kong-China (17.7%), Philippines
(15.3%), Greece (14.9%), UK (13.2%), Indonesia (12.2%), In-
dia (12%), Russian Federation (11.4%), USA (10.6%), Turkey
(10.5%) and Ireland (10.4%).

Considering the leading ten countries who spent the most in
international tourism in the world for the period 2012-2013,
it is noteworthy that China has risen to the leading title with

significant increases in 2012 and 201 3.




MTUROFED

TURIZM RAPORU / TOURISM REPORT

Tablo 1.3 Uluslararasi Turizm Harcamalari Acisindan ilk 10 Ulke

Table 1.3 Leading 10 Countries In Terms of International Tourism
Expenditures

ULUSLARARASI TURIZM HARCAMALARI (Milyar/ABD $) /
INTERNATIONAL TOURISM EXPENDITURES (USD Billion)

Sira / Rank Yillar / Years

Degisim (%) Change(%)

DiinyaUlkeleri | World Countries 931 1,042 1,078 1,159
1 1 Cin China 54,9 72,6 102,0 128,6 40.5 26.1
2 2 ABD USA 75,5 78,2 83,5 86,2 6.7 3.3
3 3 Almanya Germany 78,1 85,9 81,3 85,9 2.5 2.3
4 4 Rusya Fed. Russian Fed. 26,7 32,9 42,8 53,5 30.1 24.9
5 5 | ingiltere UK 50,0 51,0 51,3 52,6 21 35
6 6 Fransa France 38,8 449 39,1 42,4 -5.8 49
7 7 Kanada Canada 29,7 334 35,0 35,2 6.2 3.2
8 8 Avustralya Australia 22,5 27,3 28,0 28,4 2.1 8.8
9 9 | italya Italy 27.1 28,7 26,4 27,0 -03 -1.0
10 10 Brezilya Brazil 16,4 21,3 22,2 25,1 4.6 129

Kaynak: Birlesmis Milletler Diinya Turizm Orgiitii, World Tourism Barometer,
Vol. 12, Nisan 2014

Cin Sosyal Bilimler Akademisi, Turizm Arastirmalari Merkezi
(Tourist Research Center of the Chinese Academy of Social Sci-
ences) tarafindan Ocak, 2014'de yapilan bir aciklamaya gore
Cinli turistler 2012 yilindan itibaren diinyanin en fazla turizm
harcamasi yapan kesimini olusturdular (http://www.chinadaily.
com.cn/china/2014-01/09/content_17224806.htm)  (Erisim
tarihi: 01.07.2014). 2012 Yihinda Cinli turistlerin uluslararasi
turizm harcamalari Alman ve Amerikali turistleri gecerek, 2011
yilina kiyasla % 40'lik bir artis oranina ulasmis ve 102 milyar
ABD Dolari seviyesine yiikselmistir. Cinli turistlerin cogunlugu
seyahat destinasyonlari olarak Asya ve Avrupa Ulkelerini tercih
ederek, bu llkelerin toplam turist sayilarinin yaklasik % 75'ini
olusturmuslardir. Cin Sosyal Bilimler Akademisi tarafindan ya-
pilan aciklamaya gore 2011 yilinda ABD'ni ziyaret eden Cinli
turistlerin ortalama seyahat harcamasi tutarlari kisibasi 7.107
ABD Dolarini bulmustur. Cinli turist sayisindaki biyuk artisla
birlikte kresel ¢capta faaliyet gosteren konaklama isletmeleri-
nin bu pazara ilgisi de yiikselmektedir. Ornegin 2013 yili Agus-
tos ayindan itibaren diinya capindaki batiin Hilton grubu otel-
lerinde “Hilton Huanying” adi verilen ve musteri odalarinda Cin
usull cay yapmaya olanak saglayan sallama cay ve fincanlarin
yer almaya baslayacagl duyurulmustur. Diinya capindaki 19
Starwood grubu otelinde ise Kuzey Cin lehcesinde (Mandarin)
menu dili imkaninin ve restoranlarda yemek ¢ubuklarinin sunu-
lacag belirtiimektedir. Yakin bir ddnemde bircok klresel turizm
isletmesinin de bu pazarin yapisina uygun hizmetler sunmaya
baslamasi beklenmektedir.

Source: United Nations World Tourism Organization, World Tourism Barome-
ter, Vol. 12 April 2014

According to a statement of the Tourist Research Center of
the Chinese Academy of Social Sciences on January 2014, Chi-
nese tourists are the highest spending people of the world
on tourism since 2012 (http://www.chinadaily.com.cn/chi-
na/2014-01/09/content_17224806.htm) (Date of access:
07/01/2014). Chinese tourists’ spending in international to-
urism in 2012 surpassed those of German and American tou-
rists and reached USD 102 billion, with a 40% increase compa-
red to 2011. Most Chinese tourists preferred Asian European
countries for travel destinations and corresponded to 75% of
total tourists visiting these countries. According to the report
of the Tourist Research Center of the Chinese Academy of So-
cial Sciences, average travel expenditure per head for Chinese
tourists visiting the USA in 2011 is USD 7,107. Together with
this significant increase in the number of Chinese tourists,
worldwide operating accommodation businesses increasingly
pay more attention to this market. For example, Hilton Hotels
announced that they will include in guest rooms of all Hilton
Group hotels worldwide “Hilton Huanying” teapots and tea-
bags which are for making Chinese tea, starting from August
2013. It was announced that in 19 Starwood Group Hotels
worldwide menus in the Mandarin language and chopsticks in
the restaurants would be provided. It is expected that many
more worldwide accommodation businesses will start provi-

ding similar services suited to the market preferences.
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Uluslararasi turizm harcamalarina gore Ulkelerin siralamasinda
4. konumda yer alan Rusya Federasyonu da dikkat ceken bir
baska tilke olmustur. Rusya Federasyonu vatandaslarinin 6zel-
likle son 4 yil stirecinde en fazla turizm harcamasi yapan turist-
ler arasinda yer almasi, bircok destinasyon icin 6nemli bir gelis-
me olmustur. Nitekim diinya capindaki Tax Free satis sistemi
kayitlarina gore, 2013 yilinin ilk 6 ayi icerisinde havalimanla-
rindaki gimrikslz satis noktalarinda yapilan alisveris sirala-
masinda Cinli turistlerin kisibasina ortalama 836 € (Euro) ve
tim satislarin % 22'sine; Rusya Federasyonu vatandasi turist-
lerin ise kisibasina ortalama 345 € ve tim satislarin % 16'sina
sahip oldugu tespit edilmistir (http://www.ratanews.ru/digest/
news_28102013_1.stm) (Erisim tarihi: 01.07.2014).

Rusya Federasyonu'ndan Tilrkiye've gelen turist sayisinda
2010-2013 vyillan itibariyle slrekli bir artis yasanmaktadir.
2010 Yilinda 3.107.043 turist varisi ile toplam gelen yabanci
turist sayisinin % 10.9'unu olusturan Rus turistler, Ttrkiye aci-
sindan Alman turistlerin ardindan (4.385.263 turist, % 15.3)
2. Sirada yer alan Pazar olmustur (TUIK, Turizm istatistikleri
2010, Temmuz 2011, Ankara, www.tuik.gov.tr. Erisim tarihi:
07.09.2011). 2011 Yilinda Tirkiye'ye gelen Rusya Federasyo-
nu vatandaslarinin bir 6nceki yila kiyasla % 11.62'lik artis gos-
tererek 3.468.214'a yiikseldigi, 2012 yilinda ise 3.599.925’e
(% 11.33 artis) ulastig tespit edilmistir. 2013 Yili tahmini ve-
rilerine gore 4.269.306 (% 12.23 artis) Rusya Federasyonu
vatandasi Turkiye'yi ziyaret etmistir (http://www.ktbyatiri-
misletmeler.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.html)
(Erisim tarihi: 01.07.2014).

Another striking country, ranking 4th among the most spen-
ding countries on international tourism, is the Russian Fede-
ration. It was an important development for many tourist des-
tinations that tourists from the Russian Federation became
one of the highest spending tourists especially for the last 4
vears. In such that, according to the records of Tax Free sells
worldwide, in the first half of 2013, the share of Chinese
tourist's spending in total Tax Free sales is 22% with an ave-
rage € 836 and share of tourists from the Russian Federation
is 16% with an average € 345 http://www.ratanews.ru/digest/
news_28102013_1.stm) (Date of access: 07/01/2014).

There is a continuous increase in the number of tourists co-
ming from the Russian Federation to Turkey for the period
2010-2013. Russian tourists correspond to 10.9% of total
tourists visiting Turkey with 3,107,043 tourist arrivals in
2010 ranking 2nd after Germany who has a share of 15.3%
with 4,385,263 tourists. (TUIK, Tourism Statistics 2010, July
2011, Ankara, www.tuik.gov.tr. Date of access: 09/07/2011).
The number of Russian tourists coming to Turkey increased
by 11.62% in 2011 compared to the previous year and reac-
hed 3,468,214 arrivals while in 2012, this figure has risen to
3,599,925 with an increase of 11.33%. According to the 2013
forecasts, 4,269,306 tourists from the Russian Federation
(an increase of 12.23%) visited Turkey in 2013. (http://www.
ktbyatirimisletmeler.gov.tr/TR,9854/sinir-giris-cikis-istatistik-
leri.html) (Date of access: 01/07/2014).

1.2. 2014'€ DAIR ONGORULER / 1.2. 2014 FORECASTS

ITB Dlnya Seyahat Trendleri Raporu (ITB World Travel Trends
Report), Aralik 2013 yayinina gore, Diinya turizm ve seyahat
trendleri acisindan en fazla dikkat ceken Ulkeler ve baslica ni-
telikleri su sekildedir:

Tablo 1.4 Diinya Turizm ve Seyahat Trendleri Acisindan Onem Tasiyan Ulkeler

According to ITB World Travel Trends Report, December 2013
edition, the most striking countries and their main specificati-
ons in terms of world tourism and travel trends are as
follows:

Table 1.4 Important Countries and Their Main Specifications for World Tourism and Travel Trends

Diinya Turizm ve Seyahat Trendleri Acisindan Onem Tasiyan Ulkeler/

Important Countries and Their Main Specifications for World Tourism and Travel Trends

Sira / Rank Seyahat Sayisi (1 veya daha fazla geceleme iceren) Geceleme/ Stays Harcama/ Spending
Number of Travels (with at least 1 night stay)
1 Almanya / Germany Almanya / Germany Cin / China
2 Cin / China ingiltere / UK AB.D./ USA
8 A.B.D./ USA A.B.D./ USA Almanya / Germany
4 ingiltere / UK Cin / China ingiltere / UK
5 Fransa / France Rusya / Russia Japonya / Japan
6 Kanada / Canada Fransa / France Kanada / Canada

Kaynak: ITB World Travel Trends Report, 2013 / Source: ITB World Travel Trends Report, 2013
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Buna gore, uluslararasi pazarda “l¢ buyik"ler olarak tanimla-
nan Almanya, A.B.D. ve ingiltere’nin diinya turizm trendlerinde
o6nemli rol oynayacaklar goérilmektedir. Almanya (% 2), A.B.D.
(% 1) ve ingiltere (% 3) gecen yil gdzlemlenen iIml artis oran-
larina karsilik, Cin % 26 ile rekor bir gelisme gerceklestirmistir.
Cin pazaninin blytk ve hizli yikselisi ve turizm harcama po-
tansiyelinin cazibesi bu pazarin yakindan izlenmesini gerek-
tirmektedir. Ayrica Rusya % 12 oranindaki turizm ve seyahate
katilim artis orani ve geceleme miktarlarina gore ilk 5te yer
alan (lke konumuna bagh olarak giderek daha fazla 6ne cik-
maktadir.

Pazarlarin beklenti ve tercihleri, endustri temsilcilerinin basari-
si acisindan anahtar éneme sahiptir. Nitekim, diinya turizm ve
seyahat end(strisinde eglence-dinlence amacli seyahatlerin is
seyahatlerine gdre UstlnlGgini koruyacagl ongorilmektedir.
Son bes seneye ait veriler incelendiginde de eglence-dinlence
amach seyahatlerin % 25, arkadas ve akraba ziyaretlerinin %
17 ve is seyahatlerinin % 16 oraninda artis gosterdigi tespit
edilmistir.

IPK International tarafindan €kim, 2013'de yayinlanan Din-
ya Seyahat Niyeti Arastirmasi (World Travel Intention Survey)
sonuclarina goére, Avrupalilar'in % 38'lik bir bélimi ekonomik
durgunluk ve daralmanin 2014 yili tatil planlarini etkileyecegi-
ni belirtmistir. Ancak % 28'lik bir kesim icin gecen yila kiyasla
daha fazla tatil yapma yaklasimi séz konusudur. % 42'lik kesim,
alisiimis sikhkta tatil yapacagini ve sadece % 9'luk bir kesim
yurtdisi tatili yapma niyetinde olmadigini belirtmistir. Bu ne-
denlerle, Avrupa cikisli seyahatlerin 2014 yilinda % 3-4 arali-
ginda artis gosterecegi 6ngoriilmektedir. Baslica yurtdisi seya-
hat talebini Rusya (% 10 artis), isvicre (% 7 artis), ingiltere (%
7 artis) ve isvec (% 6 artis) tlkelerinin olusturmasi tahminlen-
mektedir. Almanya pazarn % 3 artis yasarken, ispanya, Fransa
ve Hollanda pazarlar diisiik artislar gosterecek, italya pazari
ise muhtemelen diisls yasayacaktir.

Dinya turizm ve seyahat endUstrisinde destinasyonlar arasi
rekabet ele alindiginda, ilginc dngorilerle karsilasiimaktadir.
Diinya Seyahat Pazari 2013 Endlstri Raporu'nda (World Tra-
vel Market 2013 Industry Report) yer alan bilgilere gore Cin,
SLIMMA olarak adlandirlan (Sri Lanka, Endonezya, Malezya,
Meksika ve Arjantin) tlkelerle birlikte 6nemli bir cekim merkezi
haline gelecektir. SLIMMA (ilkelerinin yanisira Vietnam, Myan-
mar, Kambocgya, Filipinler ve Tayland da Asya kitasinin ve din-
yanin cazip destinasyonlari olmaya aday Ulkeler arasinda yer
alacaktir.
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According to that, it is seen that Germany, USA and UK, known
as the “three bigs” in the international market, will play impor-
tant roles in worldwide tourism trends. In the face of moderate
rates of increase recorded by Germany (2%), USA (2%) and UK
(3%), China demonstrated a record growth with a 26% increa-
se. The rapid increase of the Chinese market with big figures
and its attractive stance for tourism require a careful attention
to this market. Furthermore, high rate of participation (12%) in
tourism and travel in Russia and its high rank among countries

(5th) in the number of stays, make Russia a featured country.

Expectations and preferences of the market are of key impor-
tance in the success of industry participants It is predicted
that travels with entertainment/vacation motives will main-
tain its importance over travels with business motives in in-
ternational tourism and travel industry. When the last five
Vears' data are examined, it was found that travels with en-
tertainment/vacation motives increased by 25% while travels
for visiting friends and relatives increased by 17% and travels

with business motives increased by 16%.

According to the results of World Travel Intention Survey, con-
ducted by IPK International in October 2013, 38% of Europe-
ans stated that economic stagnation and recession will affect
their vacation plans for 2014. However, 28% of them has an
inclination for more vacations compared to the previous year.
42% of them indicated that they will travel as usual and only
9% indicated that they have no intention of having a vacation.
Therefore, it is estimated that travel from Europe may increase
by 3-4% in 2014. The main countries with the highest increa-
se in demand for traveling abroad are estimated to be Russia
(10%), Switzerland (7%), UK (7%) and Sweden (6%). It is es-
timated that the German market will see a 3% increase while
Spain, France and The Netherlands will record small increases.
The Italian market will probably shrink.

As regards the competition among the destinations in the
world travel and tourism industry, there are interesting pre-
dictions. According to the World Travel Market 2013 Industry
Report, China together with SLIMMA countries (Sri Lanka,
Indonesia, Malaysia, Mexico, Argentina) will be an important
center of attraction. In addition to SLIMMA countries, Vietnam,
Myanmar, Cambodia, Philippines and Thailand will be among

the candidates of attractive destinations of world and Asia.
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2. ULKELER VE TURIZM

2.1 AVRUPA ve AVRUPA BiRLiGi UYESI ULKE VATANDASLARININ 2014 YILI TURIZM

TERCIHLERI
2. COUNTRIES AND TOURISM

2.1 2014 TOURISM PREFERENCES OF CITIZENS OF EUROPE AND EU MEMBERS

Avrupa Komisyonu'nun Subat, 2014'te yayinlamis oldugu ve
degisik demografik 6zelliklere sahip 31.122 kisiyle telefon
vasitasiyla gerceklestirilen arastirma sonuglarinin yer aldig
“Flash Eurobarometer 392, Preferences of Europeans towards
Tourism" raporuna gére, Avrupa Birligi tyesi lke vatandaslari-
nin 2013 yilina dair gecmis ve 2014 yilina yonelik gelecek tatil
ve turizm tercihleri su sekilde 6zetlenmektedir:

Tatil Arastirmasi ve Planlamasi
¢ 2013 Yilinda en az dort geceleme olmak (zere seyahate ¢I-
kan kisilerin yaklasik % 50'si deniz/glines/kum amach olarak
arkadas veya akrabalariyla seyahat etmistir.
e Katiimcilarin % 50'sine gore destinasyonun sahip oldugu
dogal cekicilikler ayni destinasyona tekrar gitmek icin baslica
nedendir.
 Arkadas, meslektas veya akraba tavsiyesi tatil planlamasinda
en fazla 6nem verilen kaynaktir. ikinci sirada internet gelmek-
tedir.
¢ Her on kisiden altisi tatil planlamasinda interneti kullanmak-
tadir. Bu tercih, tlkeden Ulkeye farkllik gdstermektedir. Orne-
gin Montenegro vatandaslari icin bu oran % 19 iken, Norvegliler
icin % 80'dir.

Tatil Deneyimi

¢ 2013 Yilinda en az dort geceleme olmak (izere seyahate ¢I-
kan on kisiden yaklasik dordi kendi (lkesinde tatile cikarken,
dortten az sayida bir ortalamayla kisiler diger bir AB Uyesi (l-
kede tatil yapmistir.

 Kendi Glkesinde tatil yapanlarin orani % 5 azalirken, diger bir
AB lyesi llkede tatil yapanlarin orani ayni oranda artmistir.

¢ 2013'de yapilan bitin tatiller degerlendirildiginde, katilimci-
larin % 57'si kendi Glkesinde, % 54'G diger bir AB Uyesi (ilkede
tatil yapmistir.

¢ AB Uyesi olmayan bir Ulkeye seyahat eden (ye (ilke vatan-
daslarinin oranlari tlkeden (lkeye degismektedir. Ornegin Da-
nimarkalilar icin bu oran % 41, Yunanhlar icin sadece % 7'dir.

* Baslica bes tatil destinasyonu siralamasi degismemis: ispan-
ya, Fransa, italya, Almanya ve Avusturya olarak gerceklesmis-
tir.

According to “Flash Eurobarometer 392, Preferences of Euro-
peans towards Tourism’, published by the European Commis-
sion in February 2014, which reflects the research findings
obtained by making phone contact with 31,122 people from
different demographic features, vacation and travel preferen-
ces of citizens of EU Member countries before 2013 and for
2014 are reported as follows:

Travel Search and Planning

¢ In 2013, 50% of those who traveled to stay at least 4 nights
traveled for sea/sun/sand motivations with their relatives and
friends.

* 50% of the participants stated that the natural attractions of
the destination are the main reason to revisit the same des-
tination.

* Advice of friends, colleagues and relatives are most credited
resources of information for travel planning. The Internet fol-
lows it.

¢ Six out of ten people use the Internet for travel planning.
This preference varies by countries. For example, this rate is
19% and 80% for citizens of Montenegro and Norway respec-
tively.

Travel Experience

¢ In 2013, four out of ten people who traveled to stay at least
4 nights had a vacation in his/her own country and others with
an average of less than 4 nights, had a vacation in another EU
Member country.

* The percentage of people having a vacation in their country
decreased by 5% and the percentage of people having a vaca-
tion in another EU Member country increased.

* When all vacations of 2013 were considered, it is seen that
57% of the participants had a vacation in their countries and
54% of the participants had a vacation in another EU Member
country.

 The percentage of citizens of EU Members having a vacation
in a non-EU Member country varies by country. For example,
this rate is 41% for Denmark and only 7% for Greece.

¢ 5 Main travel destinations remained the same: Spain, France,
Italy, Germany and Austria.

11



WMTUROFED

TURIZM RAPORU /

2014 Yili icin Tatil Planlari

¢ Her on kisiden dordi ekonomik durgunluk nedeniyle tatil
planlarini degistirmeyecegini, on kisiden (¢l tatil planlarinda
degisiklik yapmakla beraber tatile ¢cikacagini belirtmistir.

¢ Her on kisiden biri ekonomik durgunluk nedeniyle tatile cik-
mayacagini belirtmistir.

e Ekonomik durgunlugun tatil planlarinda degisiklik yapmadi-
gini belirten Avusturyalilarin orani % 75 iken,Yunanhlarda bu
oran sadece % 10 seviyesinde kalmistir.

e 2014 yilinda tatil yapmayi planlayan her on kisiden dord,
4-13 geceleme arasi kalis yapmay! tercih ettigini soyledi. 35
Ulkeden 31'inde bu tercih gériilmustiir.

¢ On kisiden dordi baslca tatilini kendi Glkesinde gecirecegini
belirtti. Bu oran, bitin tatil planlari ele alindiginda % 50 sevi-
yesine cikmistir (sadece baslica tatil ele alinmadiginda).

¢ Her on kisiden Gcl baslica tatillerinin AB sinirlari icerisinde
olacagini, on kisiden dérdl 2014 yilindaki tatillerinin en az bi-
rinin AB sinirlari icerisinde olacagini séyledi.

¢ Son olarak, her alti kisiden birinin, baslica tatilini AB sinirlari
disinda gecirecegi, biitlin tatiller icin bu oranin dértte bire ka-

dar yUkseldigi tespit edilmistir.

Travel Plans for 2014

* Four out of ten people stated that economic stagnation and
the recession will not affect their vacation plans and three out
of ten people stated that they will change travel plans but will
have a vacation.

* One out of ten people stated that they will not have a vaca-
tion due to economic stagnation and the recession.

» The percentage of Austrians who declared that economic
stagnation and the recession will not affect their vacation
plans is 75% while this rate is 10% for Greeks.

e four out of ten people planned to have a vacation in 2014
stated that they preferred to stay for 4-13 nights. 31 of 35
countries had stated this preference.

 fFour out of ten people stated that they prefer to have a
vacation in their own country. This percentage is 50% when
all the travel plans are considered (when only main vacation
plans are not considered).

e Three out of ten people stated that they will have a vacation
within the EU borders and four out of ten people stated that
at least one of their vacations in 2014 will be within the EU
borders.

e Lastly, it was found that one out of six people will have a

vacation outside of the EU borders and that this percentage

has risen to one over four for all vacations.

2.1.Rusya Turizm Pazari Hareketleri
2.1.Russia Tourism Market Developments

Rusya pazarindaki turizm hareketleri incelendiginde Rusya'yi
ziyaret eden turistlerin son yillarda istikrarli bir oranda artis gos-
terdigi, bu anlamda en cok talebin Avrupa'dan ve Asya Pasifik
bélgesinden oldugu ifade edilebilir.2014 yilinda 34.700.000
kisinin, 2018 yilinda da yaklasik olarak 47.500.000 kisinin
Rusya'yi ziyaret etmesi beklenmektedir. Ayni zamanda yavas
ama slregelen ekonomik blylime sayesinde Rusya'dan yurtdi-
sina yapilan seyahatlerin de 2018 yilina kadar yaklasik olarak
56.400.000 kisiye ulasmasi beklenmektedir. Ulasim alt yapisi
acisindan Moskova ve St.Petersburg oldukca gelismis ise de
diger sehirlerdeki yaygin demiryolu olanaklarinin modernize
edilmeye ihtiyaci bulunmaktadir.Bu baglamda 2014 Kis Olim-
piyatlari ve 2018 Dinya Kupasi hazirhklarinin ihtiyaclar karsi-

lamada olumlu etki etmesi tahmin edilmektedir.
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When the Russia tourism market developments were exami-
ned, it is seen that for the last years, there has been a steady
growth in the number of tourists visiting Russia. Most of the
demand for Russia comes from Europe and the East Asia regi-
on. It is estimated that 34,700,000 tourists in 2014 and aro-
und 47,500,000 tourists in 2018 will visit Russia. At the same
time, thanks to the sluggish but steady growth of the Russi-
an economy, travel abroad is expected to reach 56,400,000
people by 2018. Although Moscow and St. Petersburg have
very developed transportation infrastructure, large railway fa-
cilities in other cities needs to be modernized. Therefore, the
2014 Winter Olympics and 2018 World Cup preparations are

estimated to contribute positively for these needs.
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Rusya acisindan FUTZ analizi (Firsatlar, Ustiinliikler, Zayifliklar
ve Tehditler) yapildiginda (stln yonler olarak Rusya'nin dogal,
tarihi ve kdltarel cekicilikler acisindan oldukca zengin olmasi,
2014 Kis Olimpiyatlari ve 2018 Diinya Kupasi organizasyonlari
nedeniyle yeni talepleri cekecek olmasi, bu taleplerin ise uzun
vadeli alt yapi yatirimlarina dénisme ihtimalinin olmasi, zayif
yonler olarak St.Petersburg ve Moskova disindaki altyapinin,
konaklama isletmelerinin nicelik ve nitelik olarak gelistirilme-
ye ihtiyac duymasi,orta diizey isletmelere ihtiyacin bulunma-
sI, 6zellikle bati standardindaki oda fiyatlarinin yiiksek olmasi
nedeniyle turistlerin daha makul fiyatl Dogu Avrupa'daki des-
tinasyonlara yonelmeleri,zaman zaman yasanan gulvenlik ile
ilgili sorunlarin varligl, firsatlar olarak Kis Olimpiyatlari beklen-
tisi ve resmi etkinlikler kapsaminda 10 gtinliik vizesiz seyahat-
ler gibi esnek uygulamalarin olmasi,limanlarda, demiryollarinda
ve havalimanlarinda modernizasyon calismalarinin baslamis
olmasi, tim Rusya genelinde geleneksel olarak poptiler hale
gelmis alanlar disindaki yerlerde de ylksek kalite diizeyinde
otel olanaklarinin saglanmasina calisiimasi, muazzam pazar
hacmiyle Cin'in Rusya icin cok énemli pazar haline gelecek ol-
masi, tehditler olarak Volgograd sehrindeki bombali saldiri gibi
terdr saldinlarinin olabilmesi, Rus Ucus Endustrisinin glvenlik

standartlanyla ilgili stiregelen kaygilar ifade edilebilir.

Tablo 2.1 Rusya'va Gelisler Acisindan ilk 10 Ulke (2014 Tahmini)
Table 2.1 Top Ten Countries in Visiting Russia (2014 Forecast)

SWOT analysis (Strengths, Weaknesses, Opportunities and
Threats) for Russia would find the following outcomes:
Strengths: Russia being very rich in natural, historic and cul-
tural attractions; new demands due to the 2014 Winter Oly-
mpics and 2018 World Cup organizations; possibility that
these demands will lead to long-term infrastructural invest-
ments, Weaknesses: except Moscow and St. Petersburg inf-
rastructures of cities and accommodation facilities needs to
be developed in terms of both quality and quantity; need for
mid-sized facilities; tourists’ preferring more reasonably priced
Eastern European countries compared to the high prices of ro-
oms at western standards, security problems, Opportunities:
expectation of Winter Olympics and flexible practices such as
10 days travel without visa within the perspective of official
events, ongoing modernization process at ports, railways and
airports; work of spreading hotels all over Russia with high
quality in areas other than popular areas, China is becoming a
very important market for Russia with its huge potential volu-
me, Threats: Terror threats such as bomb-attack at Volgograd;

ongoing safety concerns regarding the quality of the Russian

Aviation Industry.

Tablo 2.2 Rusya'va Cikislar Acisindan ilk 10 Ulke (2014 Tahmini)
Table 2.2 Top Ten Countries as a Destination for Russia (2014 Forecast)

Siralama / Ranking Ulkeler / Countries Siralama / Ranking Ulkeler / Countries
1 Finlandiya  Finland 1 Ukrayna Ukraine
2 Polonya Poland 2 Tlrkiye Turkey
3 Cin China 3 Cin China
4 Almanya Germany 4 Misir Egypt
5 Litvanya Lithuania 5 Tayland Thailand
6 Estonya Estonia 6 italya Italy
7 Letonya Latvia 7 ispanya Spain
8 ABD USA 8 Almanya Germany
9 Turkiye Turkey 9 Yunanista Greece
10 ingiltere UK 10 Azerbaycan  Azerbaijan

Kaynak:Business Monitor International Russia Tourism Report Q2
2014,s.16'dan derlenmistir.

Resource: Business Monitor International Russia Tourism Report Q2 2014,
p. 16.

Kaynak: Business Monitor International Russia Tourism Report Q2
2014,s.16'dan derlenmistir

Source: Business Monitor International Russia Tourism Report Q2 2014, p.
16.
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2.2. Almanya Pazarinda Turizm Hareketleri
2.2. Germany Tourism Market Developments

Almanya 2010 vilindan bu yana bircok Avrupal Turist icin
ispanya'dan sonra en popiiler ikinci destinasyon konumun-
dadir.2012 yilina kiyasla 2013 yilinda Avrupali Turistlerin
talebendeki artis orani acisindan %4 ile ispanya ve Almanya,
ardindan % 3 ile Fransa takiben italya ve Avusturya gelmekte-
dir.Dinyadaki 140 Ulkeyle kiyaslama yapildiginda uluslararasi
turizm destinasyonu olarak Almanya'nin gucli yonleri arasin-
da saglik standartlari, alt yapisi, kiltard, gtivenligi, egitimi ve
cevre konulari gelmektedir.isvicre’nin lider konumunda oldugu
rekabetcilik indeksinde Almanya 7 (izerinden; saglik ve hijyen
konusunda 6.8, kilttrel kaynaklar konusunda 6.3, ana ulasim
altyapisi acisindan 6.2, emniyet ve glvenlik icisindan 6, egitim
ve 6gretim acisindan 5.9, cevresel sirdirilebilirlik acisindan
5.8, turizm altyapisi acisindan 5.7, bilisim ve iletisim tekno-
lojileri ve hava ulasimi altyapisi acisindan 5.4 almistir. 2013
yili itibariyle 28 Avrupa Ulkesinde yabanci turistlerce gercek-
lestirilen toplam geceleme sayisi itibariyle Almanya 71 milyon
gecelemeye (% 6'lik bir paya) sahiptir. 2012-2013 yillar kar-
silastirmasi itibariyle kahvalti ve vergiler haricinde otellerin
fiyat/performans karsilastirmalari acisindan Avrupa'da ilk 5 Pa-
ris, Zurih, Londra, Roma ve Amsterdam olarak gerceklesirken,
Almanya’da ilk 3 Miinih, Frankfurt ve Heidelberg olarak gercek-
lesmistir.2013 yilinda Almanya’da yabanci turistlerin konakla-
malarda en fazla talep ettikleri isletme tlrleri acisindan ilk 3;
oteller (% 56), oda-kahvalti otelleri (% 19) ve kamp yerleri (%
6) olmustur (Alman National Tourism Board, Incoming-Tourism

Germany, Facts and Figures 2013,s.5,7,11).

Cevre odaklilik ve strdurdlebilir turizm konusu gerek turistlerin
yer secimlerini gerekse de destinasyonlardaki karar vericilerin
uygulamalarini daha fazla etkilemeye baslamistir. Almanya;
Danimarka, Avusturya, Finlandiya,Norvec ve irlanda ile birlikte
cevreye koruma konusuna 6zel &nem veren tlkeler arasinda
gelmektedir (World Economic Forum, The Travel & Tourism
Competitiveness Report 2013 Reducing Barriers to Economic

Growth and Job Creation,s. 11).

Germany has been the second most popular tourist destina-
tion after Spain for many European tourists since 2010. Con-
sidering the rate of increase in the demands of European to-
urists for 2013 comparably with the previous year, Germany
and Spain hold the lead with 4%, they are followed by Fran-
ce with 3% and then Italy and Austria. When compared with
140 countries in the world, among the strengths of Germany
for a touristic destination are its strong health standards, inf-
rastructure, culture, safety, education and environmental con-
cerns. In the competitiveness index in which Switzerland ranks
top of the list, Germany received, out of 7: 6.8 for health and
hygiene, 6.3 for cultural resources, 6.2 for main transportation
infrastructure, 6 for security and safety, 5.9 for education and
training, 5.8 for environmental sustainability, 5.7 for tourism
infrastructure and 5.4 for telecommunication and communi-
cation technologies and air transport infrastructure. In terms
of total nights stayed throughout 28 European countries in
2013, Germany has a 6% share with 71 million nights. When
the hotels were compared based on price/performance effecti-
veness with breakfast and taxes excluded for the years 2012-
2013, Europe’s top five cities are Paris, Zirich, London, Rome
and Amsterdam, and Germany's top three cities are Munich,
Frankfurt and Heidelberg. Most preferred places by foreign
tourists for accommodation in Germany in 2013 are hotels
(56%), room-breakfast hotels (19%) and camping areas (6%).
(German National Tourism Board, Incoming-Tourism Germany,

Facts and Figures 2013, p. 5, 7,and 11).

Being environmentally oriented and sustainable tourism star-
ted to impact both tourists’ choices and the practices of the
decision makers at various destinations. Germany is one of the
countries, together with Denmark, Austria, Finland, Norway
and Ireland, among the countries paying special attention to
environmental preservation. (World Economic Forum, The Tra-
vel & Tourism Competitiveness Report 2013 Reducing Barriers

to Economic Growth and Job Creation, p 11).
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Tablo 2.3 2013 Yil itibariyle Almanya'da Geceleme Sayilari Acisindan

ilk 11 Sehir / Table 2.3 by 2013 First 11 Cities by night stays in Germany

Sehir ‘ Geceleme Sayisi City ‘ Number of Stays
Berlin 11.559.883 Berlin 11.559.883
Minih 6.329.045 Minih 6.329.045
Frankfurt’ Main 3.352.592 Frankfurt’ Main 3.352.592
Hamburg 2.662.154 Hamburg 2.662.154
Koln 1.780.728 Koln 1.780.728
Diseldorf 1.696.419 Diseldorf 1.696.419
Stutgart 929.625 Stutgart 929.625
Nuremberg 847.262 Nuremberg 847.262
Dresden 776.505 Dresden 776.505
Hanover 448.031 Hanover 448.031
Leipzig 434.594 Leipzig 434,594

Kaynak: (Alman Ulusal Turizm Kurulu, Incoming-Tourism Germany, Facts and
Figures 2013,s. 12).

Tablo 2.4 Almanya’nin Gecelemelerdeki Artis A¢isindan Ana 20 Pazari
(2012-2013 karsilastirmasina Gore)

Ulke / Country

Milyon / Million

Degisim 2013 / 2012

Ulke / Country

Source: (German National Tourism Board, Incoming-Tourism Germany, Facts
and Figures 2013, p. 12).

Table 2.4 Main 20 Markets In terms of Increases in Night Stays (2012-2013
comparison)

. - Degisim 2013 /2012
Milyon / Million | cron

Change 2013 /2012 Change 2013 /2012
Hollanda 10.8 - %1 Polonya 2.2 +%9.3
Netherlands Poland
isvicre 5.5 +9%5.2 ispanya 2 -%0.5
Switzerland Spain
Amerika 4.9 +%1.3 Cin ve Hong Kong 1.7 +%11
America China and Hong Kong
ingiltere 49 +9%8.1 isveg 1.7 +% 3.2
UK Sweden
italya 3.5 +%0.5 Korfez Arap Ulkeleri 15 +% 20.2
Italy Gulf Arab Countries
Avusturya 34 +% 4.6 Japonya 13 -% 1.3
Austria Japan
Fransa 3.1 +%2.5 Cek Cumhuriyeti 0.9 +% 5.5
France Czech Republic
Danimarka 3 +% 3.8 Norvec 0.9 +%24
Denmark Norway
Belgika 29 +% 0.9 israil 0.8 +%15.4
Belgium Israel
Rusya 2.6 +%15.5 Brezilya 0.7 +% 55
Russia Brazil

Kaynak: (Alman Ulusal Turizm Kurulu, Incoming-Tourism Germany, Facts and

Figures 2013,s. 13).
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2.3. 0da Basina Elde Edilen Gelirler ve Bilyiime Durumlari
2.3. Revenue per Room and Growth

PWC'nin 18 Avrupa Sehrini iceren Mart 2014 raporunda be-
lirtildigi Gizere 2013 yilinda Avrupa Kitasi 560 milyon turiste
evsahipligi yaparak dlnyadaki liderlik konumunu korumustur.
Yilda yaklasik olarak 80 milyon turisti agirlayan 680.000 otel
odasini iceren PWC arastirmasi sonuclarina gore tim Avrupa
Kitasl! icin oda basina elde edilen gelir ortalamasi 2013 yiliicin
67.99 Euro olarak gerceklesmistir.2014 yili icin oda basina ge-
lir acisindan ilk 8 sehrin sirasiyla Dublin, Londra, Paris, Edin-
burgh, Berlin, Frankfurt, Viyana ve Moskova olacagi, 2015 yil
icin ise siralamanin Londra, Dublin, Lizbon, Prag, Moskova, Edin-
burgh, Ziirih ve Frankfurt seklinde olacagi tahmin edilmektedir.
PWC arastirdigl 18 sehrin 17'sinde 2014 ve/veya 2015 yil/lari
icin blylime olacagini tanhim etmekte, sadece Madrid sehrini
bu blylimenin disinda tutmaktadir (PWC, Room to Grow, Mart
2014,5.3,4,6,7).

As indicated in the March 2014 report of PWC on 18 Europe-
an Countries, Europe hosted 560 million tourists in 2013 and
continued its lead in the world. According to the PWC research
results which covers 680,000 hotel rooms hosting approxima-
tely 80 million tourists per year, average revenue per room
in Europe was 67.99 EUR in 2013. The first 8 cities in terms
of revenue per room are estimated to be Dublin, London, Pa-
ris, Edinburgh, Berlin, Frankfurt, Vienna and Moscow for 2014
and London, Dublin, Lisbon, Prague, Moscow, Edinburgh, Ziirich
and Frankfurt for 2015. PWC forecasts growth for 17 out of
18 cities researched for 2014 and 2015 and excludes only
Madrid from this forecast. (PWC, Room to Grow, March 2014,
p. 3.4.6.7).

2.4. 2014 ve 2015 Yili Bayime Oranlari
2.4. Growth rates for 2014 and 2015

Tablo 2.5 Villar itibariyle Oda Basina Elde Edilen Gelirde Biiyiime Oranlari (Yerel Para Birimi)
Table 2.5 Growth rates by Years in Revenue per Room (Local Currency Unit)

Sehir / City 2014 (%) 2015(%) Sehir / City ‘ 2014 (%) ‘ 2015(%)
Dublin 5.2 3.8 Prag 2.1 3.2
Dublin Prague
Londra 3.8 5.2 Milan 1.9 13
London Milan
Paris 3.8 2.4 Roma 13 2.0
Paris Rome
Edinburgh 34 2.8 Barselona 1.2 1.7
Edinburgh Barcelona
Berlin 3.2 18 Cenevre 1.0 04
Berlin Geneva
Frankfurt 29 2.6 Lizbon 0.8 3.4
Frankfurt Lisbon
Viyana 2.7 1.2 Amsterdam 0.6 11
Vienna Amsterdam
Moskova 2.6 2.8 Briiksel 0.2 1.2
Moscow Brussels
Zurih 2.3 2.7 Madrid -2.8 -1.6
ZUrich Madrid

Kaynak : PWC, Room to Grow, Mart 2014,s.7)
Source: PWC, Room to Grow, March 2014, p. 7)
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Tablo 2.6 Oda basina Elde Edilen Gelir Siralamalari (Euro) 2013-2014-2015 Table 2.6 Rankings by Revenue per Room (EUR) 2013-2014-2015

Sehirler / Cities

Cenevre / Geneva (€151.3) (€152.3) (€151.5)
Zurih / Ziirich (€139.9) (€142.7) (€145.2)
London / London (€131.1) (€135.5) (€142.7)
Paris / Paris (€122.3) (€126.9) (€130.0)
Roma / Rome (€95.5) (€96.7) (€98.6)
Moskova / Moscow (€94.5) (€92.2) (€92.4)
Amsterdam / Amsterdam (€89.9) (€90.5) (€91.5)
Barselona / Barcelona (€83.9) (€84.9) (€87.1)
Frankfurt / Frankfurt (€82.5) (€84.9) (€86.3)
Milano / Milan (€80.8) (€82.4) (€83.5)
Edinburgh / Edinburgh (€74.2) (€76.4) (€78.7)
Briiksel / Brussels (€73.9) (€74.0) (€76.8)
Dublin / Dublin (€70.3) (€73.9) (€74.9)
Viyana / Vienna (€66.7) (€68.5) (€69.3)
Berlin / Berlin (€63.6) (€65.6) (€66.8)
Lisbon / Lisbon (€55.1) (€55.6) (€57.5)
Madrid / Madrid (€50.6) (€49.2) (€49.4)
Prag / Pragueq (€48.8) (€48.6) (€48.4)
Kaynak : PWC, Room to Grow, Mart 2014,s.12) / Source: (PWC, Room to Grow, March 2014, p. 12)
Tablo 2.7Doluluk Oranlari Siralamalari 2013-2014-2015 / Table 2.7 Rankings for Occupancy Rates 2013-2014-2015

Sehirler / Cities 2013 2014 2015
Londra / London 82.4 82.7 83.0
Paris / Paris 81.2 81.7 829
Edinburgh / Edinburgh 79.6 81.5 82.0
Dublin / Dublin 78.7 79.0 79.5
Amsterdam / Amsterdam 75.4 75.2 75.5
Berlin / Berlin 72.6 728 73
Zurih / Zlirich 723 727 73.0
Barselona / Barcelona 71.7 719 721
Viyana / Vienna 70.6 71.2 71.7
Prag / Prague 69.3 69.7 701
Moskova / Moscow 67.5 68.6 69.2)
Frankfurt / Frankfurt 68.3 68.6 69.1
Roma / Rome 67.0 67.0 67.4
Briiksel / Brussels 66.8 66.7 67.3
Cenevre / Geneva 65.2 66.1 67.2
Lizbon / Lisbon 65.0 65.7 66.6
Milano / Milan 63.3 64.3 65.0
Madrid / Madrid 61.4 61.9 62.6

Kaynak : PWC, Room to Grow, Mart 2014,s.10) / Source: (PWC, Room to Grow, March 2014, p. 10)
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3.TURKIYE TURIZM VERILERI
3.1. TURKIYE'NIN SON CEYREK ASIRDA TURIZMDE iSTIKRARI

3. TURKEY'S TOURISM DATA
3.1. TURKEY'S STABILIY IN TOURIM IN THE LAST QUARTER OF A CENTURY

Tablo 3.1 Tiirkive'nin Son Ceyrek Asirda Turizmde istikrari
Table 3.1 Turkey's Stability in Tourism in the last Quarter Century

YILLAR OCAK MART NiSAN MAYIS | HAZIRAN | TEMMUZ | AGUSTOS | EYLUL EKIM ARALIK | TOPLAM
YEARS | JANUARY |FEBRUARY| MARCH APRIL MAY JUNE Juty AUGUST |SEPTEMBER| OCTOBER | NOVEMBER|DECEMBER| TOTAL

1989 | 110814 (126039 | 251539 | 345332 | 479623 | 443072 | 562218 | 633641 | 605991 | 462882 | 245840 | 192160 [4459151

1990 | 115058 143215 | 242987 | 429624 | 529552 | 559266 | 707824 | 777793 | 667 359 | 526115 | 367 300 | 323215 |5389308

1991 | 157674 (157123 | 284039 | 376502 | 502029 | 517785 | 635835 | 761744 | 773458 | 581371 | 404267 | 366070 |5517897

1992 | 208740 | 255040 | 337582 | 579022 | 739918 | 727002 | 970394 | 992640 | 861166 | 697642 | 370878 | 336072 |7076096

1993 211573 (273666 |343780 | 578292 | 797637 | 682401 | 743819 | 784532 | 692967 | 699415 | 382736 | 309820 |6500638

1994 | 267658 | 301811 | 394107 | 468550 | 644589 | 671333 | 820386 | 899189 | 773954 | 695471 | 392040 | 341530 |6670618

1995 | 274680 | 302407 | 368195 | 535462 | 732394 | 810419 |1008709|1 0702341054871 | 836025 | 393023 | 340467 |7726886

1996 | 283616 |324910 | 537452 | 556109 | 874942 | 902015 |1106242(1153755(1117 429 | 909397 | 452325 | 395893 |8614085

1997 300872 | 314306 | 555204 | 639819 (1020894 (1045987 (12062261404 876|1 297 455 | 947 462 | 538368 | 417535 |9689004

1998 | 346183 371526 | 476756 | 642332 | 986237 |1 062961 |1 288439 (14600751209 256 (1035 237| 502638 | 371057 |9752697

1999 | 359046 (371727 | 409483 | 426558 | 691313 | 784642 | 931895 (1079249876261 | 800513 | 435790 | 320808 |7 487285

2000 | 333915 354487 | 435158 | 721128 | 986376 (1079148 |1 5257181 4192441368538 (1178481 | 602396 | 423564 [10428153

2001 | 359320 (404653 | 547365 | 884805 (12315621387 955 (1776821 (1601 3311440365 [1065825| 520962 | 398005 (11618969

2002 | 306597 |426405 | 675687 | 852930 |1325752(1457615|1897112(1900120(1 770566 (1420386662985 | 559873 [13256028

2003 | 363983 | 481252 | 499663 | 669288 |1146309|1 510951 |2130949|2 2750551874329 (1657 726| 776181 | 643872 [14029558

2004 | 533694 (607854 | 784107 |1104270|1799130(1898435 |2591 140 (2492794 (2125025 (1842277 | 948815 | 789367 [17516908

2005 700469 | 696643 (1107 348 |1348264 (2302389(2402912 (3180802 (2861141 (2502123 [2108 3981 052561 | 861 836 (21124886

2006 | 667337 |626565 | 921892 |1372922|1918809|2368628|3109727 (2905817 (2267146 (1713916|1020106 | 526968 19819833

2007 | 714425 | 787048 1099960 |1 520954 |2 287 645(2 774076 |3 624 156 |3 384 065 (2799 276 (21529081177 475 |1 018 923 [23 340911

2008 | 782786 | 896482 [1305297|1647903|2 7485643305832 (4084764 (37621362981 044 2462497 |1 267 996 |1 091 376 [26 336 677

2009 751817 (898927 (1207729 |1750281 (27187883263 089 (4343 025(3760372(3136010 (2617193 (1403740 (122614327077 114

2010 | 809974 (953848 [1414616|1744628|3148337(3500024 |4358275|37191803 486319 (2840095 |1 491 005 |1 165 903 [28 632204

2011 | 975723 10795051617 782 |2290722|3283125|3 780637 |4 597 475 |4 076 783 (3 923 546 (3 039 754 |1 596 295 (1 194 729 [31 456 076

2012 | 981611 [997571 1460563 |2168715|3232926(3882592 |4571 389 (44702023991 415 (3050981 |1 631 647 |1 343220 (31782832

2013 |1104754 (1268440 (1841154 |2451031 (38102364 073906 (4593 511 (4945999 |4 266 133 |3 402 460 (1 709 479 (1 442 995 (34910 098

2014 |1146815(1352184 1851980 |2652 071 |3 900 096

Kaynak: http://www.ktbyatirimisletmeler.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.html
Source: http://www.ktbyatirimisletmeler.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.htm/
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Turizm tim diinya genelinde oldugu gibi Tlrkiye'de de strekli Tourism is still known in the world as well as in Turkey as an
gelisim gosteren bir endiistri olma 6zelligini korumaktadir. Tu- industry with continuous development. It is obvious from the
rizm Bakanliginin verileri incelendigi zaman Turkiye'nin turizm data obtained from the Ministry of Tourism how far forward
alaninda son ceyrek asirda hangi noktalara geldigi gorGlmek- Turkey has traveled on the road to tourism in the last quarter
tedir. century.

Turizm endUstrisinin basladigl doksanl yillarda ilke geneli- In the 1990s, when the tourism industry demonstrated its
ne turistik amacl gelen ziyaretcilerin sayisi 4.4 milyon iken existence, the number of tourists visiting Turkey was 4.4 mil-
2000'i yillarda bu rakam 10 milyonlar ge¢mis. 2010°lu yillara lion and this figure surpassed 10 million in the 2000s. When
gelindiginde artik diinya pazarinda énemli bir yer elde etmis we speak of the 2010s, Turkey is now a country who has a re-
ve 30 milyon rakamlarini ge¢cmis. Son gelinen noktada Tirkiye cognized place in the world market and the number of tourists
turistlerin destinasyon olarak tercih ettikleri tlkeler kategori- visiting Turkey is more than 30 million. Now Turkey has beco-
sinde dlnya siralamasinda 6. siraya yerlesmistir. Bu istikrar me 6th in the ranking of the most preferred countries in the
ile devam etmesi ve alternatif turizm kaynaklar ile alternatif world as a tourist destination. If this stability continues and
destinasyonlar Ureterek Ulkemiz 2020'li yillarda ¢ok rahat zi- alternative tourism types and destinations are added, Turkey
yaretci sayisi ile diinya siralamasinda ilk 5 Glke arasinda ola- will be among the top 5 countries with its number of tourists
caktir. Tarkiye Cumhuriyetin 100. Yilinda 2023 hedeflerinde in the 2020s. Turkey aims at 50 million tourists with 50 billion
50 milyon turist 50 milyar Dolar turizm geliri hedeflemektedir dollars of tourism revenue in 2023, the 100th anniversary of
Avrupa, Asya ve Afrika gibi Gic kitanin tam ortasinda kalan bir the Republic. Located right in the middle of Europe, Asia and
konuma sahip olan Tirkiye 5 saatlik ucus mesafesi ile bu (g Africa, Turkey is at a very advantageous position over these
kitaya hakim konumdadir. Tirkiye 6ntimizdeki yillarda yeni continents with a 5 hour flight time. Turkey, with the comp-
havalimani ve diger yatirnimlarinin sonuclanmasi ile rakiplerine letion of its new airports and other investments, will have a
gore daha avantajli bir konuma ylikselecek ve yabanci ziyaretci more advantageous place than those of her rivals and will see
bakiminda énemli artislar gosterecektir. significant increases in the number of foreign visitors.

3.2. Tiirkiye Ve Dort ilin Ocak-Haziran Verileri
3.2. January-June Data of Turkey and Four Cities

Tablo 3.2 Tiirkiye Ve Dért ilin Ocak-Haziran Verileri
Table 3.2 January-June Data of Turkey and Four Cities

YILLAR / YEARS 2011 2012 2013

iLLER / CITIES OCAK'/ JANUARY OCAK'/ JANUARY OCAK / JANUARY OCAK'/ JANUARY OCAK'/ JANUARY
HAZIRAN / JUNE HAZIRAN / JUNE HAZIRAN / JUNE HAZIRAN / JUNE HAZIRAN / JUNE

ANTALYA OCAK / JANUARY - HAZIRAN / JUNE 3.655.984 4.218.659 3.891.983 4.277.204 4.514.695
ISTANBUL OCAK / JANUARY - HAZIRAN / JUNE 3.093.488 3.563.885 4.231.419 4.941.558 5.382.866
iZMIR OCAK / JANUARY - HAZIRAN / JUNE 271.963 547.787 497.481 507.980 485.343
MUGLA OCAK / JANUARY - HAZIRAN / JUNE 1.014.084 1.044.762 986.782 1.013.726 1.050.710
TURKIYE TOPLAM OCAK / JANUARY - HAZIRAN / JUNE|  11.571.427 13.027.494 12.882.978 14.549.521 15.276.000*
Tahmini
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GRAFiK BASUIGI /
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Sekil 3.1 Tiirkive Ve Dért ilin Ocak-Haziran Verileri / Figure 3.1 January-June Data of Turkey and Four Cities

Tarkiye turizmi 2014 vilinin ilk yanisinda 2013'ln ilk yarisi-
na oranla %10'luk bir bliyime goéstermistir. Bu durum turizm
endustrisi icin sevindirici bir durumdur. Yilin ilk yarisi verileri
incelendiginde Tirkiye turizminin %75'lik dilimine sahip olan
Antalya, istanbul ve Mugla gecen yila oranla ilk alti ayi verileri
itibari ile yiikselisle kapatmistir ancak izmir Gecen yila oranla

ilk alti ayhk veriler olarak diists yasamistir.

Antalya'dan sonra Turkiye'de en fazla turist ceken destinas-
yonu istanbul yilin ilk alti ayinda %8.9'luk bir biiyiime gdster-
mistir. 2009 dan itibaren istanbul'a gelen yabanci ziyaretgi
verilerini incelediginde, 2010 yilindaki %7'lik diists haricinde,
artis gerceklestigini goriilmektedir. Atatiirk ve Sabiha Gékcen
Havalimanlari ile Haydarpasa, Pendik ve Karakdy limanlarin-
dan alinan verilere gore, 2013 yilinda istanbul'a gelen yabanc
ziyaretci sayisini 2012 yili ile karsilastirdiginda %12 artis ol-
dugunu gortilmektedir. 2012 yilinda 9.381.670 olan yabanci
ziyaretci sayisi 2013 yilinda 10.474.867 kisi olmustur. 2013
verileri ile 2014 yihinin ilk alti ayinda gerceklesen veriler kar-
silastirildiginda 2013 yilinda istanbul'a 1.175.018 turist gelir-
ken bu oran 2014 yilinin ilk alti ayinda 1.323.182 sayisini bu-
larak %8.9 oraninda 6nemli bir artis gdstermistir. Bu cercevede,
istanbul turizmi, 6nemli bir seviyede turist cekerek 5 Milyon

sinirini gecmistir.

Turkey's tourism sector recorded a 10% growth in the first half
of 2014 compared to the first half of 2013. This means good
news for the tourism industry. When the data corresponding
to the first half of the year is examined, Antalya, [stanbul and
Mugla, which together make up 75% of Turkey's tourism in-
dustry, recorded an increase in this period compared to the
same period of the previous year. However, [zmir has seen a
decrease in the same term compared to the same period of

the previous year.

The most attractive tourist destination after Antalya, Istanbul
demonstrated an 8.9% growth in the first half of the year.
Based on the tourist data of Istanbul since 2008, it is seen
that there was always an increase, except for 2010, which
recorded a 7% decrease. According to data obtained from Ata-
tirk and Sabiha Gékcen Airports and Haydarpasa, Pendik and
Karakéy ports, it is seen that there was a 12% increase in the
number of foreign tourists visiting Istanbul in 2013 compared
to 2012. The number of foreign tourists visiting Istanbul was
10,474,867 people in 2013 compared to 9,381,670 people
in 2012. When the 2013 data is compared with 2013's se-
mi-annual data, the number of tourists visiting Istanbul was
1,175,018 tourists while it is 1,323,182 tourists in the first
half of 2014, which means a significant 8.9% increase. The-
refore Istanbul tourism, attracting an important number of to-
urists, passed the threshold of 5 million tourists.
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3.3. istanbul 2013- 2014 ilk Alt1 Aylik Yabanci Ziyaretci Verilerinin incelenmesi
3.3. Examination of Semi-Annual Data of Foreign Visitors for the Years 2013-2014 for
Istanbul

Tablo. 3.3 istanbul 2013- 2014 ilk Alti Aylik Yabanci Ziyaretci Verilerinin incelenmesi
Table 3.3 Examination of Semi-Annual Data of Foreign Visitors for the Years 2013-2014 for Istanbul

2014 /2013 YILI KARSILASTIRMASI
2014/2013 COMPARISON

2013 2014

ISTANBUL OCAK / JANUARY OCAK / JANUARY SAYISAL DEGISIM ORANSAL DEGISIM
HAZIRAN / JUNE HAZIRAN / JUNE DIFFERENCE CHANGE (%)
ALMANYA / GERMANY 552.185 531.678 -20.507 -3,71
RUSYA FED. / RUSSIAN FED. 296.765 301.544 4.779 1,61
iNGILTERE / UK 213.090 221.725 8.635 4,05
iTALYA / ITALY 211.115 198.333 -12.782 -6,05
FRANSA / FRANCE 224.987 221.374 -3.613 -1,61
iRAN / IRAN 154.529 235.003 80.474 52,08
ABD / USA 234.183 246.157 11.974 5,11
HOLLANDA / NETHERLANDS 134.860 137.946 3.086 2.29
JAPONYA / JAPAN 89.835 72.874 -16.961 -18,88
iSPANYA / SPAIN 89.461 94.622 5.161 5,77
UKRAYNA / UKRAINE 121.298 133.190 11.892 9,80
AZERBEYCAN / AZERBAIJAN 106.616 107.169 553 0,52
GUNEY KORE / SOUTH KOREA 83.058 111.066 28.008 33,72
TURKMENISTAN /  TURKMENISTAN 67.357 75.651 8.294 12,31
BELCIKA / BELGIUM 62.019 64.670 2.651 4,27
AVUSTURYA / AUSTRIA 77.288 75.760 -1.528 -1,98
iSVICRE / SWITZERLAND 74.279 71.228 -3.051 -4,11
iSRAIL / ISRAEL 30.688 43.125 12.437 40,53
YUNANISTAN / GREECE 57.108 64.061 6.953 12,18
CiN/ CHINA 60.479 83.818 23.339 38,59
IRAK / IRAQ 99.607 121.588 21.981 22,07
TUNUS / TUNIS 43.019 48.325 5.306 12,33
LIBYA / LIBYA 116.512 142.491 25.979 22,30
SUUDI ARABISTAN / SAUDI ARABIA 110.052 134.548 24.496 22,26
AVUSTRALYA / AUSTRALIA 51.529 52.932 1.403 2,72
KAZAKISTAN / KAZAKSTAN 72.844 76.462 3.618 4,97
CEZAYIR / ALGERIA 51.723 66.752 15.029 29,06
LUBNAN / LEBANON 51.547 55.528 3.981 7,72
KANADA / CANADA 48.651 52.504 3.853 7,92
OZBEKISTAN / UZBEKHISTAN 54.386 63.283 8.897 16,36
SURIYE / SYRIA 66.411 104.897 38.486 57,95
MISIR / EGYPT 58.619 49,380 -9.239 -15,76
DIGER / OTHER; 1.175.018 1.323.182 148.164 12,61
GENELTOPLAM  GRAND TOTAL 4.941.118 5.382.866 441,748 8,94

Kaynak: http://www.istanbulkulturturizm.gov.tr/TR,92428/istanbul-turizm-istatistikleri---2014.html Erisim tarihi: 8/07/2014
http://www.istanbulkulturturizm.gov.tr/TR,92428/istanbul-turizm-istatistikleri---2013.html Erisim tarihi: 8/07/2014

Source: http://www.istanbulkulturturizm.gov.tr/TR,92428/istanbul-turizm-istatistikleri---2014.html date of access: 07/08/2014
http://www.istanbulkulturturizm.gov.tr/TR,92428/istanbul-turizm-istatistikleri---2013.html date of access: 8/07/2014
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Sekil 3.2 Son Yil Ocak-Haziran istanbul‘u Ziyaret Eden Yabancilarin Sayisi /
Figure 3.2 Last Year January-June, The number of Foreigners Visiting Istanbul

2010 2011 2012 2013 2014

% -8,9

Kaynak: http://www.istanbulkulturturizm.gov.tr/TR,92428/istanbul-turizm-istatistikleri---2014.html Erisim Tarihi: 09/07/2014
Source: http://www.istanbulkulturturizm.gov.tr/TR,92428/istanbul-turizm-istatistikleri---2014.html date of access: 07/09/2014

Gelen Yabanci Ziyaretci sayilarn milliyet bazinda incelediginde,
2013 yilinda istanbul'a gelen yabancilarin milliyetine gére da-
gilimlan su sekildedir: Almanlar:%11.3, Ruslar:%5.5, Ameri-
kalilar:%4.8, Fransizlar:%4.6, ingilizler:%4.4, italyanlar:%4.2,
iranlilar:%3.7, Hollandalilar:%2.7, Libyallar:%2.5, Ukraynali-
lar:%2.4, Irakhlar:%2.3, Azerbaycanlilar:%2.2, Suudi Arabistan-
Ilar:%2.1, ispanyollar:%1.9, Suriyeliler:%1.6, oranina sahiptir-
ler. Ancak Avrupa'daki ingiltere, Hollanda, Belcika, ispanya ve
Yunanistan gibi Ulkelerde sayisal olarak ilk alti aylik dilimde
2013 verilerine gore artis gozlense de Avrupa pazarindaki dur-
gunluk 2014 yilinin ilk alti ayinda da devam etmektedir.

Son yillardaki Orta Dogu'daki gelismeler kuskusuz turizm en-
distrisi de etkilemistir ancak Arap Bahari sonrasi Orta Dogu ve
Arap (Ulkelerinden gelen turistlerin sayisinda sirekli artis goz-
lenmistir. 2014 yilinin ilk alti ayinin verilerinde de Korfez ve
arap ulkelerinden gelen ziyaretgilerin bir 6nceki yila gére %20
'nin Uzerinde bir oranda artis gosterdikleri verilerde gorilmek-
tedir.

2014 yil 2013 yili ile karsilastirdiginda 2014 yili ilk yarisin-
da Almanya, italya, Fransa, Avusturya, isvicre gibi Avrupa (l-
kelerinden gelenlerde bir miktar azalma gortilmektedir. Ayrica
Japonya ve Misir'dan gelen ziyaretci sayisinda da %15-20 lik
bir azalma gortlmektedir. Buna karsin iran'dan gelen turistte
%52'lik bir artis gerceklesmistir. Giiney Kore %33'liik, israil
%40, Cin%38, Libya ve Irak %22, Suriye %58, Cezayir %29,
Suudi Arabistan %22 biiyiime gostererek bir dnceki yila oranla
gelisme gostermistir. Bdylece Avrupa pazarinda goriilen azal-
manin etkisi Ortadogu ve Arap pazarinin gelismesi ile kapan-
mistir.

When the nationalities of the visitors are concerned, the bre-
akdown of the number of tourists according to their natio-
nalities are as follows: Germans: 11.3%, Russians: 5.5%, US
citizens: 4.8%, French: 4.6%, British: 4.4%, Italians: 4.2%, Irani-
ans: 3.7%, Dutch: 2.7%, Libyans: 2.5%, Ukrainians: 2.4%, Iraqis:
2.3%, Azeris: 2.2%, Saudi Arabians: 2.1%, Spanish: 1.9%, Syri-
ans: 1.6%. However there is an increase in UK, Netherlands,
Belgium, Spain and Greece for the first of of 2014 compared
to 2013, stagnation in the European market still continues in
the first half of 2014.

The latest developments in the Middle Eastern region undoub-
tedly affected the tourism industry. However there is an inc-
rease in the number of tourists coming from the Middle East
and Arabic countries after the “Arab Spring”. It is seen from
the data for the first half of 2014 that the number of tourists
coming from Gulf and Arabic countries increased by more than
20% compared to last year.

When 2014 is compared with 2013, it is seen that there is a
decrease in the number of tourists coming from Germany, Italy,
France, Austria and Switzerland. There is also a decrease in
the number of tourists coming from Japan and Egypt. However,
there is a 52% increase in the number of tourists coming from
Iran. There are increases in this number compared to last year
with 33% for South Korea, 40% for Israel, 38% for China, 22%
for Libya and Iraq, 58% for Syria, 29% for Algeria and 22%
for Saudi Arabia. Therefore the effect of the decrease in the
European market was matched by the increases of the Middle
East and Arab market.
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3.4. Antalya 2013- 2014 Yilinin ilk Alti Aylik Yabanci Ziyaretci
Verilerinin incelenmesi
3.4. Examination of Semi-Annual Data of Foreign Visitors for the Years
2013-2014 for Antalya

Tablo 3.4 Antalya 2013- 2014 Yilinin ilk Alti Aylik Yabanai Ziyaretci Verilerinin incelenmesi
Table 3.4 Examination of Semi-Annual Data of Foreign Visitors for the Years 2013-2014 for Antalya

ANTALYA 2L 2l 2014 / 2013 YIL KARSILASTIRMASI
OCAK / JANUARY - HAZIRAN / JUNE DU IS DL PTUASY

HAZIRAN / JUNE HAZIRAN / JUNE 2200 TRl SN

ZIYARETCI SAYISI ZIYARETCI SAYISI SAYISAL DEGISIM | ORANSAL DEGISIM
NUMBER OF VISITORS | NUMBER OF VISITORS DIFFERENCE CHANGE (%)

RUSYA FEDERASYONU / RUSSIAN FEDERATION 1268742 1479722 210980 16,63
1110549 1089310 -21239 -1,91
232349 226 104 -6 245 -2,69
178 209 183 034 4825 2,71
149 358 153 025 3667 2,46
155691 122771 -32920 -21,14
105 670 99188 -6482 -6.13
133793 98 395 -35398 -26,46
96 500 98102 1602 1,66
83 005 92 564 9559 11,52
86 700 84 579 -2121 -2,45
92 330 82 205 -10125 -10,97
64914 78104 13190 20,32
12 689 64 519 51830 408,46
62 062 61739 - 323 -0,52
53310 54 985 1675 3,14
45711 53 694 7 983 17,46
24 054 50273 26 219 109,00
45 367 47 202 1835 4,04
23 358 32715 9 357 40,06
28059 27890 - 169 -0,60
25 660 27 640 1980 7,72
18 650 19 601 951 5,10
13794 16 844 3 050 22,11
13 075 14 843 1768 13,52
11 840 12 406 566 4,78
11368 12038 670 5,89
14 298 10 675 -3623 -25,34
6 420 8163 1743 27,15
6 295 6403 108 1,72
6034 5 630 - 404 -6,70
6 982 4432 -2 550 -36,52
3381 3903 522 15,44
1802 2 086 284 15,76
1401 1909 508 36,26
1599 1 646 47 2,94
1642 1643 1 0,06
1404 734 - 670 -47,72
376 313 - 63 116,76
78763 83 666 4903 6,23
4277 204 4514 695 237 491 5,55
182 237 173 818 -8419 -4,62
GENEL TOPLAM / TOTAL 4 459 441 4688513 229 072 5,14

Kaynak: http://www.haberler.gen.al/2014-04-15/vali-ozturk-antalya-18-milyon-turist-agirlama-hedefine-2018de-ulasacaktir/ Erisim tarihi: 8/07/2014
http://www.antalyakulturturizm.gov.tr/TR,67091/kultur-turizm-istatistikleri.html Erisim tarihi: 8/07/2014

Source: http://www.istanbulkulturturizm.gov.tr/TR,92428/istanbul-turizm-istatistikleri---2014.html date of access: 07/08/2014
http://www.antalyakulturturizm.gov.tr/TR,67091/kultur-turizm-istatistikleri.html date of access: 07/08/2014
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Tlrkiye turizm pazarinin en yogun oldugu ili slphesiz
Antalya'dir. 2014 vilinin ilk alti ayhk verilerine bakildigl zaman
4,5 milyon yabanci turistin geldigi gorilmektedir. Buna karsin
istanbul’a 2014 vilinin ilk alti ayinda gelen yabanci ziyaretci
sayisi 5,3 milyondan fazla bir rakam ile Antalya'yi sayisal ola-
rak gecmis goriinmektedir bu durum istanbul'un merkezi bir
havalimanina sahip olmasi ve glnubirlik giris cikis ve transit
yolcularinda giris yapmasindan kaynaklandigi sdylenebilir. Ul-
kemize gelen yabancl ziyaretcilerin %34'Gn0 kabul eden An-
talya 2002 yilinda 4,7 milyon yabanc ziyaretciye ev sahipli-
8i yapmistir. 2011 vilinda 10 milyondan fazla turist cekerek
onemli bir blytime gerceklestirmis ve 2013 yilinda 11 milyon
yabanci ziyaretci ile blytmeyi strdirmistar.

On yillik dénem icerinde Antalya pazari icin 6nemli bir yere sa-
hip olan Rusya pazari %11lik orani 2012 yilinda %27'lere ¢i-
karmistir. 2014 yilinin ilk alti aylhik verilerine gére Rusya pazari
yine bir 6nceki yilin ilk alti ayina gére %16'lik bir artis gostere-
rek pazarda 6nemli bir konumda devam etmektedir.

Rusya pazari hizla yikselisini strdirtrken Almanya pazarinda
2012 yilindan beri devam eden turist sayisindaki disus 2014
yiinin ilk altr aylik verilerinde de goriildigi Gizere hala sirmek-
tedir .2002 yilinda Antalya'da %50Q'lik bir paya sahip olan Al-
manya 2012 yilinda Pazar payi itibari ile %27'lere gerilemistir.
2013 yilinda 2,8 milyonun Gzerinde Alman Antalya'yi ziyaret
etmistir bu rakam 2013 vilinin ilk alti ayinda 1.1 milyonun tze-
rinde iken 2014 yilinin ilk alti ayinda 1,08 milyon oraninda ka-
larak diststnd strdirmistdr.

2014 vilinin ilk alti aylik verilerine gore Antalya'yi ziyarette bir
onceki yila gére %10'un lzerinde dusts gosteren Glkeler sirasi
ile isvec %21, Belcika %26, Danimarka %10, Letonya %25 gibi
Avrupa Ulkeleri basta olmustur.

2014 vilinin ilk alti aylk verilerine gore Antalya'yi ziyarette bir
onceki yila oranla %10'un Gzerinde artis gésteren (lkeler sirasi
ile Rusya %16, Avusturya %11, Polonya %20, isvicre %408,
Belerus %17, Slovakya %109, Romanya %40, olmus ve bah-
si gecen bu gibi Ulkelerde turist sayisinda énemli oranda artis
yasanmistir.

Sayisal olarak her yil artis gerceklestiren Antalya turizmde
onemli bir destinasyon olarak diger diinya sehirleri ile yaris-
maktadir. Ancak veriler incelendigi zaman Antalya pazarinin
Avrupa'dan Rus Ulkelerine dogru kaydig gérilmektedir. Yillar-
dir 6nemli bir pazar olan Almanya'nin pazarda yeniden etkin
olmasi icin Grtin ve hizmetlerde farkliliklar olusturulmali ve bu
pazardaki disisin durdurulmasi icin 6nlemler alinmalidir.

As far as the tourism industry is concerned, the most intensive
city of Turkey is undoubtedly Antalya. When the data of the
first half of 2014 is examined, it is seen that 4.5 million fore-
ign tourists visited Antalya. However, it is seen that Istanbul
attracted more than 5.3 million foreign tourists in the first half
of 2014 and surpassed Antalya. This is because Istanbul has a
central airport and there are also other passengers for transit
passages increasing the number. The destination for the 34%
of all foreign visitors coming to Turkey, Antalya hosted 2.2 mil-
lion foreign tourists in 2002. It recorded a significant develop-
ment by attracting more than 10 million tourists in 2010 and
continued its growth with 11 million foreign visitors in 2013.

Within a decade, Russia increased its share in Antalya’s tou-
rism from 11% to 27% in 2012. According to data of the first
half of 2014, Russia increased its presence in Antalya by 16%
compared to the same period of the previous year and conti-
nued its significance in the market.

While Russia is rapidly increasing in the market, the decline of
Germany in terms of the number of tourists since 2012 still
continues as can be seen from the data of the first half of
2014. Having a 50% share in Antalya in 2002, Germany dec-
lined to a share of 27% in the market in 2012. In 2013, more
than 2.8 million Germans visited Antalya. While this number
was more than 1.1 million for the first half of 2014, it conti-
nued its decline by recording 1.08 million in the same period
of 2014.

According to data of the first half of 2014, countries with more
than 10% decreases in the number of tourists visiting Antalya
are mainly European countries such as Sweden, 21%, Belgium,
26%, Denmark, 10% and Lithuania, 25%.

According to the data of the first half of 2014, countries with
more than 10% increases in the number of tourists visiting An-
talya are Russia, 16%, Austria, 11%, Poland, 20%, Switzerland
408%, Belarus 17%, Slovakia 109%, Romania 40% and the
number of tourists coming from these countries significantly
increased.

By recording significant development each year, Antalya is
now in competition with other world cities as an important
travel destination. Nonetheless, when the relevant data is
examined, it is seen that the Antalya market is dominated by
Russian speaking countries rather than Europeans as opposed
to what it was before. In order to attract Germany in this mar-
ket, which was very important for many years, new services
and differences should be developed and the decline in this
country should be stopped.
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3.5. Mugla ili Turizm Verileri 2013-2014 Karsilastirmali Degerlendirmesi
3.5, Examination Annual Tourism Data of Mugla for 2013-2014

Tablo 3.5 Mugla ili Turizm Verileri 2013-2014 Karsilastirmal Degerlendirmesi
Table 3.5 Examination Annual Tourism Data of Mugla for 2013-2014

MUGLA
OCAK / JANUARY - ARALIK / DECEMBER 2013 2014

2014 /2013 YILI KARSILASTIRMASI
2014/2013 COMPARISON

OCAK / JANUARY OCAK / JANUARY SAYISAL DEGISIM | ORANSAL DEGISIM
HAZIRAN / JUNE HAZIRAN / JUNE DIFFERENCE CHANGE (%)

ALMANYA / GERMANY 71.504 68.816 -2.688 -3,76
AMERIKA / USA 7.555 10.004 2.449 32,42
AVUSTRALYA / AUSTRALIA 2.973 2.756 217 -7,30
AVUSTURYA / AUSTRIA 4.682 4.362 -320 -6,83
BELCIKA / BELGIUM 39.693 38.390 -1.303 -3,28
BEYAZRUSYA / BELARUS 4.130 4.549 419 10,15
BULGARISTAN / BULGARIA 2.313 4.280 1.967 85,04
CEK CUMHURIYETI / CZECH REPUBLIC 5.098 5.258 160 3,14
DANIMARKA / DENMARK 22.303 16.677 -5.626 -25,23
FINLANDIYA / FINLAND 9.071 9.135 64 0,71
FRANSA / FRANCE 54,503 53,593 -910 -1,67
G.AFRiIKA CUMHURIYETI / REPUBLIC of SOUTH AFRICA 637 674 37 5,81
HOLLANDA / NETHERLANDS 94.428 85.227 -9.201 -9,74
iNGILTERE / UK 444,590 484.398 39.808 8,95
iRAN / IRAN 327 1.045 718 219,57
iRLANDA / IRELAND 8.845 7.669 -1.176 -13,30
iSPANYA / SPAIN 7.658 1.393 -6.265 -81,81
iSRAIL/ ISRAEL 1.524 1.569 45 2,95
ISVEC / SWEDEN 37.133 24.859 -12.274 -33,05
iSVICRE / SWITZERLAND 2.860 2.232 -628 -21,96
iTALYA / ITALY 11.059 6.838 -4,221 -38,17
JAPONYA / JAPAN 199 303 104 52,26
KANADA / CANADA 1.422 1.530 108 7.59
KAZAKISTAN / KAZAKSTAN 2.059 993 -1.066 -51,77
LETONYA / LATVIA 362 944 582 160,77
LITVANYA / LITHUANIA 5.148 5.063 -85 -1,65
LUBNAN / LEBANON 2.259 1.106 -1,153 -51,04
LUKSEMBURG / LUXEMBURG 275 175 -100 -36,36
MISIR / EGYPT 104 196 92 88,46
NORVEC / NORWAY 8.768 6.196 -2.572 -29,33
POLONYA / POLAND 29.768 46.339 16.571 55,67
PORTEKIZ / PORTUGAL 953 660 -293 -30,75
ROMANYA / ROMANIA 2.574 3.712 1.138 44,21
RUSYA FED. / RUSSIAN FED. 81.228 99.998 18.770 23,11
SLOVAKYA / SLOVAKIA 858 791 -67 -7.81
SLOVENYA / SLOVENIA 198 230 32 16,16
UKRAYNA / UKRAINE 18.454 14.880 -3.574 -19,37
URDUN / JORDAN 3.997 4.065 68 1,70
YUNANISTAN / GREECE 6.686 8.284 1.598 23,90
DIiGER / OTHER 15.528 21.521 5.993 38,59
GENEL TOPLAM / TOTAL 1.013.726 1.050.710 36.984 3,65

Kaynak:http://www.muglakulturturizm.gov.tr/TR,90760/2014.htmlErisimtarihi:8/07/2014 http://www.muglakulturturizm.gov.tr/TR,90760/2013.html Erisim
tarihi: 8/07/2014

Source:http://www.muglakulturturizm.gov.tr/TR,90760/2014.htmldate of access:07/08/2014 http://www.muglakulturturizm.gov.tr/TR,90760/2013.html date
of access: 07/08//2014

25



MTUROFED

TURIZM RAPORU / TOURISM REPORT

Mugla ili Avrupa merkezli turist profiline sahip bir destinasyon-
dur. Ozellikle Tiirkiye'de ingiltere vatandaslarinin yogun olarak
tercih ettigi bolgelerin basinda gelmektedir.Mugla pazarinda
ingiltere’den sonra Hollanda, Almanya ve Fransa gelmektedir..
Ancak son yillarda ingiltere tek basina Mugla pazarinin tek ha-
kimi konumuna gelmis bir pazardr.

Son yillarda Mugla turist pazarinin %43 iine hakim olan ingil-
tere 2010 yilinda 1.650.692, 2011 yilinda 1.466.096, 2012
yilinda 1.352.128 turist géndermis ancak 2013 yilinda ise
1.337.045 turist gondererek her yil belli bir oranda bir du-
slis gerceklestirmistir. 2013 yilimin ilk alti aylik verilerinde
ingiltere'den bélgeyi ziyaret amacl gelenlerin sayisi 444,590
iken 2014 vilinin ilk ayinda bu rakam 484 bin Gzerine ¢ikarak
%8,9 luk bir blyime gerceklestirmis ve tekrar blyime egilimi-
ne gecmistir bu durum Mugla icin son derece dnemlidir.

Almanya bdélgede 2011 yilindaki diisstini durdurmus 2012
yilinda 207 bin ve 2013 yilinda 208 binli rakamlar ile dura-
gan ancak hafif yikselen bir pazar konumuna gelmistir. Ancak
2013 yilinin ilk altr aylik verilerine gére 71.504 turist gelmistir,
2014 yihnin ilk alti aylik verileri incelendiginde bu rakam 68
bin seviyelerine diserek %3,7'lik bir diisliis gostermistir. Bu-
nunla birlikte Hollanda'da bélgeye 2010 yilinda 195 bin, 2011
yilinda 236 bin, 2012 yilinda 275 bin ve 2013 yilinda 275 bin
Uzerinde ziyaretci gondermistir. Ancak 2013 yili ilk alti aylik
verilerine bakilirsa Hollanda vatandaslari 94 bin sayisinda iken
2014 yiliilk altr aylik diliminde ise 85 bin rakamlarina gerileye-
rek %9,7'lik bir dusis géstermistir.

Son yillarda Mugla'yi tercih eden pazarlar arasinda Rusya pa-
zari da énemli bir etkiye sahip olarak 2010 yilinda 147 bin,
2011 yilinda 182 bin 2013 yilinda 195 binlik ve 2013 yilinda
ise 229 binlik bir turist sayisi ile stirekli artis gdsteren pazarlar
arasinda yer almaktadir ve 2013 yilinin ilk alti aylik verilerine
bakildigi zaman bélgeye Rusya’dan 81 bin turistin geldigi goz-
lenmektedir ve 2014 yili ilk alti ayinda ise % 23'Iik bir artis
gOstererek bolgeye Rusya’'dan 100 bin e yakin turist gelmistir
ve bolgedeki ylkselisini dnemli bir oranda arttirmistir. Bélgede
artis gosteren diger bir pazar ise Polonya'dir 2013 yilinin ilk
altiaylik verilerine bakildig1 zaman 29 bin civari turist génderir-
ken 2014 ilk alti ayinda bu rakam %55,6'lik bir artis géstererek
46 bin rakamlarini gegmistir. Boylece Mugla pazar cesitliligini
arttirmakta olup Rusya'nin bélgedeki payini artmaya devam
ettigi sdylenebilir.

2000'li yillardan 2010Q°lu yillara kadar bdlgede turizm pazari
acisindan en o6nemli pazar olarak gortlen ingiltere pazari sa-
yisal Usttnligini hala korusa da 2011 yilindan beri surekli
disus gerceklestirmekte ve pazardaki etkinligi azalmaya bas-
lamistir. Bu durum Mugla icin énemli olup ingiltere pazari icin
alternatif céziimler gelistirerek Pazar kaybinin sebepleri aras-
tirllarak tekrar etkin bir konuma getirilmesi icin calismalar ya-
piimahdir.

Mudla is a destination with a profile attracting mainly Europe-
an tourists. It is one of the top regions preferred mainly by the
British tourists. The UK is followed by Netherlands, Germany
and France in Mugla. However, the UK has almost dominated
the Mugla market over the last years.

Having a 43% share in Mugla’s tourist market, the UK sent
1,650,692 tourists in 2010, 1,466,096 in 2011, 1,352,128 in
2012 and 1,337,045 in 2013, declining each year to a certain
extent. Data for the first half of 2013 shows that 444,590 to-
urists visited the region in 2013 while it is more than 484,000
in the same period of 2014, which means an increase of 8.9%.
This figure indicates that the UK is on the rise again which is
very important news for Mugla.

Germany stopped its decline of 2011 in the region and beca-
me a sluggish but slightly increasing country with 207,000 in
2012 and 208,000 in 2013. However, according to the data
of the first half of 2013, it has sent 71,504 tourists and this
figure further declined to around 68,000 in the same period
of 2014 by recording a 3.7% decrease. Nevertheless, Net-
herlands sent 195,000, 236,000, 275,000, and more than
275,000 tourists in 2010, 2011, 2012 and 201 3 respectively.
However, according to the data of the first half of 2013, the
number of tourists arriving from Netherlands decreased from
94,000 in 2013 to 85,000 in 2014 with a 9.7% decrease.

Russia is noteworthy among the countries choosing Mugla
with continuously increasing number of tourists as 147,000
in 2010, 182,000 in 2012, 195,000 in 2012 and 229,000 in
2013 and according to the data of the first half of 2013, it is
seen that 81,000 tourists in the first half of 2013 and roughly
100,000 tourists in the first half of 2014 arrived from Russia
to this region which means a 23% increase. This increased
the significance of the rise of the region. Another important
country on the rise is Poland. When the data of the first half
of 2013 is examined, it is seen that Poland has sent roughly
29,000 tourists but this figure increased by 55.6% and reac-
hed around 46,000 in the same period of 2014. Therefore it is
seen that Mugla diversified its market countries but has conti-
nued to be dominated by Russia.

UK, seen as the most important market for the region between
2000 and 2010, still holds its market leadership but its pre-
sence started to shrink with the continuous decreases seen
after 2011. This result is important for Mugla and alternative
solutions should be developed for the UK and the reasons of
the market loss should be investigated. Then necessary works
should be done to re-make this market active.
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3.6. izmir 2013-2014 Turist Profili incelemesi
3.6. Tourist Profiles in 2013-2014 for Izmir

Tablo 3.6 izmir 2013-2014 Turist Profili incelemesi / Table 3.6 Tourist Profiles in 2013-2014 for [zmir

iZMIR 2013 2014 2014 /2013 YILI KARSILASTIRMASI
OCAK / JANUARY - ARALIK / DECEMBER

OCAK / JANUARY OCAK / JANUARY
ALMANYA / GERMANY 128.417 125.283 -3.134 -2,44
iTALYA / ITALY 46.407 47.201 794 1,71
FRANSA / FRANCE 49,196 53.413 4.217 8,57
INGILTERE / UK 41.192 38.312 -2.880 -6,99
HOLLANDA / NETHERLANDS 33.078 38.902 5.824 17,61
BELCIKA / BELGIUM 22.535 22.969 434 1,93
A.B.D./ USA 20.736 9.444 -11.292 -54,46
iRLANDA / IRELAND 15.377 12.915 -2.462 -16,01
YUNANISTAN / GREECE 9.403 11.586 2.183 23,22
iSPANYA / SPAIN 11.048 3.688 -7.360 -66,62
POLONYA / POLAND 8.727 8.722 -5 -0,06
AVUSTURYA / AUSTRIA 11.114 10.441 -673 -6,06
iSVICRE / SWITZERLAND 10.295 9.295 -1.000 -9,71
iRAN / IRAN 6.253 13.380 7.127 113,98
iSVEC / SWEDEN 4.480 4.849 369 8,24
RUSYA FED. / RUSSIAN FED. 10.708 9.937 -771 -7,20
BELARUS (B. RUSYA) / BELARUS (B.RUSSIA) 9.589 9.564 -25 -0,26
KK.T.C./ TRN.C. 6.635 7.722 1.087 16,38
NORVEC / NORWAY 4.597 3.619 -978 -21,27
KANADA / CANADA 11.755 2.737 -9.018 -76,72
DANIMARKA / DENMARK 2.529 2.821 292 11,55
AVUSTRALYA / AUSTRALIA 3.155 2.753 -402 12,74
G. KORE / SOUTH KOREA 2.506 4.092 1.586 63,29
FINLANDIYA / FINLAND 2.006 1.690 -316 -15,75
CEK CUM. / CZECH REPUBLIC 2.049 1.450 -599 -29,23
BREZILYA / BRAZIL 3.033 1.971 -1.062 -35,01
PORTEKIZ / PORTUGAL 1.864 1.748 -116 -6,22
JAPONYA / JAPAN 1.653 1.111 -542 -32,79
AZERBAYCAN / AZERBAIJAN 919 1.084 165 17,95
G. KIBRIS RUM YON. / G. GREEK CYPRIOTS 231 267 36 15,58
BULGARISTAN / BULGARIA 1.539 1.490 -49 -3,18
ARJANTIN / ARGENTINA 2.377 946 -1.431 -60,20
SLOVAKYA / SLOVAKIA 574 1.008 434 75,61
UKRAYNA / UKRAINE 1.570 1.080 -490 31,21
MEKSIKA / MEXICO 1.539 1.277 -262 -17,02
ROMANYA / ROMANIA 1.189 997 -192 -16,15
HIRVATISTAN / CROATIA 658 717 59 8,97
SLOVENYA / SLOVENIA 822 1.072 250 30,41
MACARISTAN / HUNGARY 737 782 45 6,11
FILIPINLER / PHILIPPINES 822 537 -285 -34,67
GUNEY AFRIKA CUM. / THE REPUBLIC OF SOUTH AFRICA 1.005 1.106 101 10,05
LUBNAN / LEBANON 149 186 37 24,83
CiN HALK CUM. / PEOPLE'S REPUBLIC OF CHINA 838 1.372 534 63,72
YENIi ZELLANDA / NEW ZEALAND 500 367 -133 -26,60
LUKSEMBURG / LUXEMBURG 1.597 551 -1.046 -65,50
SiLi/ cHILI 566 346 -220 -38,87
DIGER / OTHER 9.303 7.849 -1.454 -15,63
YABAN Cl TOPLAM / TOTAL FOREIGNERS 507.123 484.463 -22.660 -4,47

Kaynak: http://www.izmirkulturturizm.gov.tr/TR,95965/izmir-turizm-konseyinin-ilk-toplantisi-vali-mustafa-top-.html| Erisim tarihi: 8/07/2014
http://www.izmirkulturturizm.gov.tr/TR,77298/2013-yili-istatistikleri.html Erisim tarihi: 8/07/2014
http://www.izmirkulturturizm.gov.tr/TR,77298/2014-yili-istatistikleri.html Erisim tarihi: 8/07/2014

Source: http://www.ktbyatirimisletmeler.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.html Date of access: 07/08/2014
http://www.muglakulturturizm.gov.tr/€klenti/9796,2010milaypdf.pdf?0 Date of access: 07/08/2014
http://www.istanbulkulturturizm.gov.tr/TR,92428/istanbul-turizm-istatistikleri---2013.html date of access: 07/08/2014

27



MTUROFED

TURIZM RAPORU / TOURISM REPORT

izmir son on yilda turizmde énemli bir ivme kazanmistir. Turist
sayisi 500 binli rakamlardan 1.3 milyonlu rakamlara ulasmistir.
Bu oranin artisinda en bly(ik paya sahip Ulkeler genel olarak
Avrupa Ulkeleri olmustur. Ancak 2013-2014 turist giris veri-
leri incelendiginde 2013 yilinin ilk alti ayinda 507 bin yabanci
ziyaretci geldigi gorilmektedir, 2014 yilinin ilk alt1 aylik verile-
rinde bir 6nceki yila ait olan rakamlarin gerisinde kaldigi ve 485
binlik yabanci ziyaretcinin giris yaptigl gézlenmektedir. Bu du-
rum Turkiye'de yillardir artis gosteren dort bolge icerisinde yer
alan izmir'in bu yil diger istanbul, Antalya ve Mugla pazarlarina

gore geride kaldigi ve disls gosterdigi gérilmektedir.

Son yillarda Mugla'yi tercih eden milletler arasinda Almanya
pazari da 6nemli bir etkiye sahip olarak 2010 yilinda 276 bin,
2011 yilinda 374 bin 2012 yihnda 359 binlik ve 2013 yilin-
da ise 357 binlik bir turist sayisi 6nemli bir konuma sahiptir
2013 yilinin ilk alti ayhk verilerine bakildigi zaman bdlgeye
Almanya’dan 128 bin turistin geldigi gbzlenmektedir ve 2014
yiliilk altr ayinda ise bolgeye Almanya’dan 125 bin turist gel-

mistir.

ABD den gelen yabaci ziyaretcilerde 2014 yilinin ilk alti ayinda
onemli oranda diisls goriimis olup 2013 yilinin ilk alti ayinda
20 bin Gizerinde ziyaretcisi olan pazar 2014 yilinin ilk alti ayin-
da 9 li rakamlarda kalmis ve pazarda %54 oraninda bir azalma
gdriilmiistiir. ispanya pazarinda 2014 vilinin ilk alti aylik veri-
leri incelendiginde %66 lik bir daralma oldugu gézlenmektedir.
2013 yihnin ilk altr ayinda 11 binin Gzerinde ziyaretci gelen
Kanada'dan 2014 yilininilk alti ayinda 2700 civarinda ziyaretgi

gelmis ve %76’k bir azalma gorulmustdr.

Fransa pazari 6nceki yilin ilk yarisina gore %8 lik bir blyime
saglamistir. Hollanda pazari ise %17 lik bir bliyime saglayarak
39 bin ziyaretciye ulasmistir. En fazla dikkat ceken pazarlardan
biriside iran pazaridir 2013 yilinin ilk alti ayinda 6 bin civarinda
ziyaretcisi bulunan iran 2014 vilinin ilk alt ayinda %113 Itk bir

artis gostererek 13 bin ziyaretciyi gecmistir.

8

izmir has gained an important momentum in the last years.
The number of tourists reached around 1.3 million from aro-
und 500,000. Generally the European countries contributed
to this increase. However, when the tourist entry data for
2013-2014 is examined, it is seen that 507,000 foreign to-
urists visited izmir during the first half of 2013. The numbers
for the first half of 2014 remained behind the figures of the
same period of 2013 and was realized as 485,000 entries.
This shows that [zmir, being one of the regions recorded inc-
reases for many vears, fell behind the Istanbul, Antalya and

Mugla markets and demonstrated a decrease.

Germany has an important place among the countries choo-
sing [zmir with the number of tourists as 276,000 in 2010,
374,000 in 2012, 359,000 in 2012 and 357, 000 in 2013
and according to the data of the first half of 2013, it is seen
that 128,000 tourists in the first half of 2013 and roughly
125,000 tourists in the first half of 2014 arrived from Ger-

many to this region.

The number of tourists arriving from the USA significantly
decreased in the first half of 2014 from 20,000 tourists du-
ring the first half of 2013 to around 9,000 in the same peri-
od of 2014, which means a 54% decrease. When the entry
data from Spain for the first half 2014 is examined, it is seen
that there is decrease of 66%. As regards Canada, more than
11,000 visitors during the first half of 2013 declined to aro-
und 2,700 in the same period of 2014 which equals to 76%

decrease.

Visitors from France has seen an 8% increase. Netherlands
also recorded an increase of 17% and reached 39,000. One of
the most noteworthy markets is Iran. Having an around 6,000
visitors during the first half 2013, it recorded a 113% increase
and reached more than 13,000 visitors in the same period of

2014.
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3.7. Turkiye Geneli Havalimanlari Trafigi
3.7. Airport Traffic in Turkey

Sekil 3.3 Tiirkiye Geneli Havalimanlan Yolcu Trafigi (2002-2014) /
Figure 3.3 Airport Passenger Traffic in Turkey (2002-2004)
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KAYNAK: http://www.dhmi.gov.tr/istatistik.aspx Erisim Tarihi: 09/07/2014/
SOURCE http.//www.ktbyatirimisletmeler.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.html Date of access: 07/09/2014
Sekil 3.4 Tiirkive Geneli Havalimanlari Ucak Trafigi (2002-2014) /
Figure 3.4 Airport Aircraft Traffic in Turkey (2002-2004)
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KAYNAK: http://www.dhmi.gov.tr/istatistik.aspx Erisim Tarihi: 09/07/2014 /
SOURCE http://www.dhmi.gov.tr/istatistik.aspx date of access: 07/09/2014

29




MTUROFED

TURIZM RAPORU / TOURISM REPORT

Dinya'daki ekonomik gelismeler ve ticaret hacminin hizla
artmasl, havacilik sektériini ekonominin en dnemli unsurlari
arasina tasimistir. Havacilik sektériinde yasanan gelismeler
Ulkemizin ekonomik istikrarinin da bir gdstergesidir. Havacilik
sektorli sadece yolcu istatistigindeki artisi ile degil ayni za-
manda hizmet kalitesi ve diger sivil havacilik mitesebbislerinin
yatinimlari ile Glkenin énemli sektérleri arasinda yerini almistir.

Son on iki yillik Devlet Hava Meydanlarinin verileri incelendi-
ginde Ulkemizin yolcu trafigi acisindan sirekli gelistigi gorl-
mektedir. Ulkemizin cografi konumu itibari ile Afrika, Avrupa ve
Asya kitalarinin tam merkezinde olmasi ve bes saatlik ucus me-
safesi ile i¢ kitaya hakim oldugu gorilmektedir bu konumu iti-
bariile diger Ulkelere nazaran énemli bir avantaja sahiptir. Tirk
Hava Yollarinin son yillardaki basarisi ile sivil havacilik alaninda
yapilan yatinmlar ile istanbul'un tg kitanin merkezi konumuna
gecmesi ile gerek yolcu trafigi gerekse ucak trafigi grafiklerde
gorildigl Gzere surekli bir gelisme ve artis géstermektedir.

Devlet hava Meydanlarinin verilerine gére 2014 yilinda bir 6n-
ceki yila gore dzellikle yolcu sayisinda 18 milyondan fazla bir
artis beklenmektedir. Ugak trafiginde ise 2013 yili verilerine
gore 118 binin tzerinde bir artis beklenmektedir.

(1) 2003-2004-2005-2006 Yillar Turkiye Geneli Havalimanlari is-
tatistiklerinde; DHMI Genel Midiirliigince isletilen Havalimanlari ile
istanbul Sabiha Gékcen ve Batman Havalimanlari trafikleri dahildir,

(2) 2007 Vil Tiirkive Geneli Havalimanlari istatistiklerinde; DHMi Ge-
nel Mudurligunce isletilen Havalimanlar ile istanbul Sabiha Gékcen,
Eskisehir Anadolu Universitesi, Batman ve Zonguldak Caycuma Ha-
valimanlan trafikleri dahildir.

(3) 2008-2008 Yillan Turkiye Geneli Havalimanlar istatistiklerinde;
DHMI Genel Mudurliigiince isletilen Havalimanlariile stanbul Sabiha
Gokeen, Eskisehir Anadolu Universitesi, Antalya Gazipasa, Batman
ve Zonguldak Caycuma Havalimanlan trafikleri dahildir.

(4) 29.08.2010 tarihinden itibaren Batman Havalimani DHMi Genel
Madarligu tarafindan isletilmeye baslanmistir.2010-2013 Yillari
Tlrkiye Geneli Havalimanlari istatistiklerinde; DHMI Genel MUdUrli-
glince isletilen 47 Havalimani ile istanbul Sabiha Gékcen,Eskisehir
Anadolu Universitesi, Antalya Gazipasa, Zonguldak- Caycuma ve
Zafer Havalimanlari (5 Adet ) trafikleri dahildir.

Aciklama 2 : Turkiye Geneli Direkt Transit Yolcu serisi 2010 yilindan
itibarendir. Onceki Yillar DHMI isletimindeki havalimanlarini kapsa-
maktadrr.

KAYNAK: http://www.dhmi.gov.tr/istatistikaspx Erisim Tarihi:
09/07/2014 http://web.shgm.gov.tr/doc5/201 3pp.pdf  Eri-
sim Tarihi: 09/07/2014

Rapid economic developments and fast growing commercial
transactions placed the air transport sector among the most
important factors of the economy. Developments in the avia-
tion sector are indicators of economic stability in Turkey. The
aviation sector is regarded as one of the important sectors of
the economy not only for the increasing number of passengers
but at the same time for the service quality and the invest-
ments of other aviation enterprises.

When the data for the last 12 years presented by State Air-
ports Authority is examined, it is seen that Turkey is in a con-
tinuous development in terms of passenger traffic. Because of
its geographical location, being located right in the middle of
Europe, Asia and Africa, Turkey is at a very advantageous po-
sition over these continents compared to other countries with
a 5 hour flight time. Turkish Airlines’ success in the last years
and investments in the civil aviation sector made Istanbul a
center of three continents and this, in turn, resulted in the
developed and increased passenger and aircraft traffic which
can be seen from the graphs.

According to data presented by the State Airports Authority,
18 million more passengers are expected in 2014 compared
to the previous year. Similarly, an increase of 118,000 flights
is expected for the same term compared to 2013.

(1) Turkey's Airport Statistics for the years 2003-2004-2005-
2006 includes the airport traffic of airports operated by the State
Airports Authority and Istanbul Sabiha Gokcen and Batman Air-
ports.

(2) Turkey's Airport Statistics for 2007 includes the airport traffic
of airports operated by the State Airports Authority and Istanbul
Sabiha Gokeen, Eskisehir Anadolu University, Batman and Zongul-
dak Caycuma Airports.

(3) Turkey's Airport Statistics for 2008-2009 includes the airport
traffic of airports operated by the State Airports Authority and Is-
tanbul Sabiha Gokgen, Eskisehir Anadolu University, Antalya Gazi-
pasa, Batman and Zonguldak Caycuma Airports.

(4) Batman Airport started to be operated by the State Airports
Authority after 08/29/2010. Turkey's Airport Statistics for 2010-
201 3includes the airport traffic of 47 airports operated by the Sta-
te Airports Authority and Istanbul Sabiha Gokcen, Eskisehir Anado-
lu University, Antalya Gazipasa, Batman, Zonguldak Caycuma and
Zafer Airports (total of five).

Remark 2: Direct Transit Passenger for Turkey series starts after
2010, Covers the airports operated by the State Airports Authority
during the past years

SOURCE http.//www.dhmi.gov.tr/istatistikaspx — date of access:
07/09/2014 http://web.shgm.qgov.tr/doc5/201 3pp.pdf date
of access. 07/09/2014
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4. TURIZM VE EKONOMI

4.1. TURKIYE'DEN YURTDISINA CIKAN VATANDASLAR

4. TOURISM AND ECONOMY

4.1.TURKISH CITIZENS TRAVELING ABROAD

Tirkiye istatistik Kurumu (TUIK) verilerine gore, Tirkiye'de
ikamet etmekte olan ve yurtdisina cikis yapan vatandaslarin
2010-2014 yillar arasinda en fazla tercih ettikleri tlkeler sira-
lamasinda Bulgaristan, Suriye, Gurcistan, Aimanya, Yunanistan
ve Azerbeycan'in ilk siralarda yer aldiklari gérilmektedir. Ancak
bu siralamada 2013 yilina kadar ilk konumda yer alan Suriye'ye
yonelik ilginin, llkede yasanan siyasi istikrarsizlik nedeniyle
gerceklestirilen akraba veya arkadas ziyaretlerinden kaynak-
landigi sdylenebilir. Bulgaristan ve Almanya'yva da akraba ve
arkadas ziyaretlerinin; Yunanistan, Giircistan ve Azerbeycan'a
ise akraba ve arkadas ziyaretlerinin yanisira ticari amaclarla da
yapilan seyahatlerin 6ncelikli nedenler oldugu tahmin edilmek-
tedir.

According to data presented by the Turkish Statistical Insti-
tute, among the most preferred countries by Turkish citizens
who reside in Turkey and travel abroad for the years 2010-
2014 are Bulgaria, Syria, Georgia, Germany, Greece and Azer-
baijan. However, interest in Syria, which was the most traveled
country until 2013, was because of the visits to friends and
relatives due to political instability in the country. For Bul-
garia and Germany, visits to friends and relatives, for Greece,
Georgia and Azerbaijan, travel for commercial purposes as well
as visits to friends and relatives are estimated to be main rea-
sons of traveling abroad.

Tablo 4.1 Gidilen Ulkelere Gére Yurtdisina Giden Vatandaslar (2010-2013 Yillari Arasi)
Table 4.1 Citizens Traveling Abroad by the Country of Destination (for the years 2010-2013)

ULKELER / COUNTRIES

YILLAR / YEARS

Toplam Total 6.887.489 6.751.006 6.273.993 8.011.654
Bulgaristan Bulgaria 1 988.616 2 714.360 1 664.946 2 653.640
Suriye Syria 2 653.370 1 1.002.779 3 473.862 24 1.880
Glircistan Georgia 3 450.212 3 430.238 2 580.184 1 1.164.100
Almanya Germany 4 549.198 4 425.428 6 383.472 5 315.384
Yunanistan Greece 5 428.721 6 345.653 4 447.908 3 598.936
Azerbeycan Azerbaijan 6 335.995 5 394.132 5 437.657 4 365.167
iran Iran 7 301.581 7 293.683 7 258.072 7 203.039
ABD USA 8 235.389 8 234.228 9 150.960 9 103.753
Rusya Federasyonu Russian Federation 9 189.827 10 118.563 10 110.359 8 114.966
italya Italy 10 138.271 9 191.415 8 247.927 6 232.030
Ukrayna Ukraine 11 105.231 12 83.151 13 66.813 10 89.474
ingiltere UK 12 95.328 16 59.614 14 66.182 13 24.963
Fransa France 13 92.981 11 87.408 11 87.207 15 23.025
Avusturya Austria 14 74.449 14 75.511 12 72.423 11 51.387
Hollanda Netherlands 15 68.508 13 78.414 17 29.856 17 18.513
/svi;re Switzerland 16 50.328 15 73.471 15 40.117 14 23.053
Belcika Belgium 17 48.549 17 52.959 16 38.170 20 8.279
Ispanya Spain 18 24.871 18 39.928 18 21.596 12 31.223
Kanada Canada 19 14.506 20 9.390 19 15.404 18 17.674
Israil Israel 20 12.099 23 4.860 22 5.099 16 20.016
Avustralya Australia 21 6.681 19 12.366 20 12.594 19 9.066
Danimarka Denmark 22 6.342 21 7.115 21 6.145 21 4.557
Isvec Sweden 23 4.610 22 6.088 23 2.446 22 3.714
Tunus Tunisia 24 4.066 - 24 1.100 25 533
Japonya Japan 25 1.953 24 1.704 25 415 23 3.696
Afrika Ulkeleri African Countries 161.233 99.184 114.152 141.913
Diger Amerika Ulkeleri  Other American Countries 15.265 10.008 6.258 7.058
BDT as 95.583 118.898 158.192 137.814
Bati Asya Ulkeleri Western Asian Countries 1.081.075 1.058.620 956.568 2.476.282
Diger Avrupa Ulkeleri Other European Countries 163.205 162.183 235.223 400.301
Dogu Asya Ulkeleri Eastern Asian Countries 33.630 13.977 23.800 6.166
Giney Asya Ulkeleri Southern Asian Countries 51.724 66.790 123.217 75.853
OECD Ulkeleri (Diger) OECD Countries (Other) 86.280 75.150 109.243 101.964
Diger Ulkeler Other Countries 23.811 34.009 20.912 14.995
Beraberindeki Kisi Sayisi Number of Accompanying people 294.000 369.628 305.516 567.240

Kaynak: TUIK, Vatandas Giris Arastirmasi, 2013 / Source: TSI, Citizen Entry Research, 2013
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Vatandaslarimizin yurtdisina cikis nedenleri ve toplam icerisin-
deki paylari incelendiginde, “gezi, eglence, sportif ve kilttrel
faaliyet” amach cikislarin toplam icerisinde yaklasik % 37'lik bir
bélimi olusturdugu tespit edilmistir. “is” seyahatlerinin top-
lam icerisindeki payi yaklasik % 20; “yakinlari ziyaret” amacli
seyahatlerin payi yaklasik % 17; “egitim” amach yurtdisi cikis-
larin payi ise yaklasik % 2 seviyesinde gerceklesmistir. “Saglk”,
“alisveris”, “dini nedenler’le seyahate c¢ikanlarin oranlari ise ol-
dukca disuk oranlarda kalmistir.

Glrcistan (% 12,65), Yunanistan (% 6) ve Bulgaristan (% 2,93),
vatandaslarimizin “gezi, eglence, sportif ve kiltlrel faaliyet”
bashgiyla en fazla tercih ettikleri Glkeler iken; Almanya (%
11,87), Bagimsiz Devlet Toplulugu (% 11,65) ve Bulgaristan (%
9,76) “is" amach yurtdisi seyahatlerde baslica destinasyonlar
olmustur.

When the reasons for traveling abroad and their shares in the
total travel or Turkish citizens are examined, it was found that
visits for “trips, entertainment, sporting and cultural activity”
have an approximate share of 37% in total travel. In total tra-
vel: the share of business travel is around 20%; the share of
travel for visiting relatives is around 17%, the share of travel
for education is around 2%. Shares of travels for health, shop-
ping and religious reasons are at negligible levels.

Georgia (12.65%), Greece (6%) and Bulgaria (2.93%) are the
most preferred countries by our citizens for travel of “trips,
entertainment, sporting and cultural activity, and Germany
(11.87%), countries of Commonwealth of Independent States
(11.65%) and Bulgaria are the most preferred destinations for
business travel.

4.2.2010-2014 YILLARI ARASINDA TURKIYE TURIZM GIDERLERI VE TURKIYE'DEN
YURTDISINA CIKAN VATANDASLARIN KiSiBASINA ORTALAMA HARCAMALARI
4.2. TURKEY'S TOURISM EXPENDITURES AVERAGE AND SPENDING PER HEAD BY
TURKISH CITIZENS TRAVELING ABROAD FOR THE YEARS 2010-2014

Turkiye Istatistik Kurumu (TUIK) verilerine gére, 2010-2014
yillan arasinda yurtdisina cikis yapan vatandaslarimizin yol
acmis oldugu dis pasif turizm hareketleri nedeniyle en fazla
turizm giderinin 5,8 milyar ABD Dolari ile 2010 yilinda gercek-
lestirilmis oldugu, kisibasina ortalama harcama miktarinin ise
yillar boyunca azalis gosterdigi tespit edilmistir. 2011 Yilinda
turizm gideri 5,5 milyar ABD Dolarina, 2012 yilinda 4,5 milyar
ABD Dolarina gerilemis olup, 2013 yilinda tekrar yukselis tren-
dine girerek 5,2 milyar ABD Dolari seviyesine cikmistir. Kisiba-
sina en yiksek ortalama harcama, 2010 (1.068 ABD Dolari) ve
2011 (1.062 ABD Dolan) yillarinin IV. ceyreginde gerceklestiril-
mistir. En dlistk harcama miktariise 2013 yilinin lll. ceyreginde
(592 ABD Dolar) yapilmistir.

According to data presented by the Turkish Statistical Institu-
te, it was found that during 2010-2014 the highest spending
for tourism made during travel of Turkish citizens traveling ab-
road was made in 2010 with USD 5.8 billion and the average
spending per head has been decreasing over the years. Total
spending for travel declined to USD 5.5 billion in 2011 and to
USD 4.5 billion in 2012 but started to increase again in 2013
with USD 5.2 billion. The highest average spending per head
was made in the last quarters of 2010 and 2011 with USD
1,068 and 1,062 respectively. The lowest average spending
per head was made in the 3rd quarter of 2013 with USD 592.

Tablo 4.2 Yurtdisina Cikan Vatandaslarin Sayisi ve Kisibasina Ortalama Harcama Tutarlarn (2010-2014 Yillan Arasi)
Table 4.2 Number of Turkish Citizens Traveling Abroad and Average Spending Per Head For the Years 2010-2014

YILLAR / YEARS CEYREK / QUARTER

Turizm Gideri (.000 ABD Dolari) /

Spending for Travels (USD k)

Kisibasi Ortalama Harcama (ABD Dolari)/
Average Spending Per Head (USD)

2010 | 1.135.886 878
Il 1.345.250 786

1] 1.563.345 851

1Y 1.830.039 1.068

Yillik 5.874.520 896

2011 | 1.401.451 851
Il 1.540.464 851

1] 1.225.842 836

v 1.363.835 1.062

Yillik 5.531.486 881

2012 | 870.184 689
Il 1.286.535 762

1 1.060.834 769

v 1.375.835 934

Yillik 4.593.389 792

2013 | 1.205.355 726
Il 1.286.831 701

1 1.224.441 592

v 1.536.938 783

Yillik 5.253.565 698

2014 | 1.365.770 790

Kaynak: TUIK, Vatandas Giris Anketi, 2014/ Source: TSI, Citizen Entry Survey, 2014
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Yurtdisina cikis yapan vatandaslarin 2010-2014 déneminde
yapmis olduklari turizm giderinin harcama tirlerine bagh olarak
dagihmina bakildiginda, “kisisel harcamalar"in toplam ortalama
harcamalar icerisindeki payinin fazla oldugu, diger 6nemli har-
cama kaleminin “paket tur harcamasi” oldugu gorilmektedir.
Harcamalarin detaylari incelendiginde ise, “yeme-icme” ve “ko-
naklama” kalemlerinin baslhca harcamalari olusturdugu; “hal,
kilim ve benzeri” emtia ile “tur hizmetleri"ne yonelik harcama-
larin en diisik kalemleri olusturdugu soylenebilmektedir. Paket
tur harcamalari (yurtdisi payi) icin 2013 yilinda yapilan harca-
ma miktari (967.168 ABD Dolan), bir 6nceki yila (2012) kiyasla
2 kat artis gostermistir. 2013 Yilinda “tur hizmetleri"ne yapilan
harcamalar ise 2012 yilina kiyasla 4 kat artmistir. Bu durum,
2013 yilinda satin alinan paket turlarin ekstra tur hizmetlerinin
daha fazla oldugu seklinde yorumlanabilir.

2010 Yilinda yurtdisina ¢ikis yapan vatandaslarimiz en fazla IV.
ceyrekte (Ekim-Kasim-Aralik) seyahate cikmis iken (1.830.039;
% 31), 2011 yilinda Il. ceyrekte (Nisan-Mayis-Haziran) toplam
cikislarin % 27.8'ni olusturmus ve 1.540.464 kisi cikis gercek-
lestirmistir. 2012 Yilinin IV. ceyreginde 1.375.835 kisi toplam
cikislarin % 30'unu olustururken, 2013 yilinin IV. ¢eyreginde
ise 1.536.938 kisi toplam cikislarin % 29'una yol acmistir.

When the expenditures of Turkish citizens traveling abroad
during 2010-2014 are examined according to the types of
spending, it is seen that personal expenditures has the big-
gest share in total spending and that another important spen-
ding item is “spending for tour packages”. When the details of
these spending are examined, it can be concluded that “food-
drinks” and accommodation make up the main spending items
and items with the expenditure are “rugs, carpets and similar
goods” and “tour services”. Spending for tour packages (share
of foreign tours) was doubled in 2013 with USD 967,168 com-
pared to 2012. Spending for tour services was quadrupled
in 2013 compared to 2012. This result can be interpreted as
the tour packages purchased in 2013 had more extra services
compared to 2012.

Turkish citizens traveling abroad mostly traveled in the 4th
quarter (October-November-December) in 2010 (1,830,039-
31%), 2nd quarter (April-May June) in 2011 (1,540,464-27.8%
of all departures). While in the 4th quarter of 2012, 1,375,835
people made up 30% of all travel, in the 4th quarter of 2013
1,536,938 made up 29% of all travel.

4.3. Turkiye Turizmi Ceyrek Donem Gelir-Gider Degerlendirmesi
4.3. Revenue-Expenditure Analysis of Turkey's Tourism by Quarter Terms.

Turizm istatistikleri, I. Ceyrek: Ocak - Mart, 2014

Turizm geliri gecen yilin ayni ceyregine gore % 3,4
artmistir.

Turizm geliri Ocak, Subat ve Mart aylarindan olusan I. ceyrekte
bir 6nceki yilin ayni ceyregine gore % 3,4 artarak 4 807 836 bin
$ olmustur. Turizm gelirinin % 76,2'si yabanci ziyaretcilerden,
% 23,8'i ise yurt disinda ikamet eden vatandas ziyaretcilerden
elde edilmistir. Ziyaretciler, seyahatlerini kisisel veya paket tur
ile organize etmektedirler. Bu ceyrekte yapilan harcamalarin 4
261 833 bin $'ini kisisel harcamalar, 546 003 bin $'ini ise pa-
ket tur harcamalari olusturmustur.

Ziyaretcilerin kisi basina ortalama harcamasi 949 $
olmustur.

Bu ceyrekte yabancilarin ortalama harcamasi 877 S, yurtdisin-
da ikamet eden vatandaslarin ortalama harcamasiise 1 230 $
olmustur.

Ziyaretci sayisi gecen yilin ayni ceyregine gore % 6,1
artmistir.

Ulkemizden ¢ikis yapan ziyaretci sayisi 2014 yili I. ceyreginde
bir 6nceki yilin ayni ¢eyregine gore % 6,1 artarak 5 065 759
kisi olmustur. Bunlarin % 81,7'sini (4 140 524 kisi) yabancilar,
% 18,3'lin0 (925 235 kisi) ise yurt disinda ikamet eden vatan-
daslar olusturmustur.

Tourism Statistics, 1st Quarter: January-March, 2014

Tourism revenues increased by 3.4% compared to the
same quarter of the last year.

Tourism revenues increased by 3.4% in the first quarter and
became USD 4,807,836,000. 76.2% of tourism revenues come
from foreign visitors and 23.8% is from Turkish citizens living
abroad. Visitors organize their travel personally or via a tour
package. Among the expenditures made in this quarter, the
amount of USD 4,261,833,000 spent for personal expendi-
tures, while the amount of USD 546,003,000 was spent for
tour packages.

Average spending per visitor is USD 949.

Average spending per foreign visitor in this quarter is USD 877
and Average spending per Turkish citizen living abroad is USD
1,230.

Number of visitors increased by 6.1% compared to
the same quarter of the last year.

The number of visitors exiting the country increased by 6.1%
in the 1st quarter of 2014 compared to the same period of the
last year and reached 5,065,759 people. Among these, 81.7%,
which equals to 4,140,524 people are foreigners and 18.3%,
which equals to 925,235 people.
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Turizm gideri gecen vilin ayni ¢eyregine gore % 13,3 Tourism spending increased by 13.3% compared to
artmistir. the same quarter of the last year.

Yurt icinde ikamet edip baska iilkeleri ziyaret eden vatandasla- Tourism expenditures, which are spending of Turkish citizens
nmizin harcamalarindan olusan turizm gideri, gecen yilin ayni residing in Turkey and traveling abroad, increased by 13.3%

compared to the same quarter of the last year and became
USD 1,365,770,000. Of this amount, the amount of USD
1,062,183,000 spent for personal expenditures, while the
amount of USD 303,587,000 was spent for tour packages.

ceyregine gére % 13,3 artarak 1 365 770 bin $ olmustur. Bu-
nun 1 062 183 bin $'ini kisisel, 303 587 bin $'ini ise paket tur
harcamalari olusturmustur.

Yurt disini ziyaret eden vatandas sayisi 2013 yili I.

T The number of Turkish citizens traveling abroad incre-
ceyregine gore % 4,1 artmistir.

ased by 4.1% in the 1st quarter of 2013.

Bu ceyrekte yurt disini ziyaret eden vatandas sayisi bir 6nceki The number of Turkish citizens traveling abroad increased by
yilin ayni ceyregine gore % 4,1 artarak 1 728 284 kisi olmus- 4.1% in this quarter compared to the same period of the last
tur. Bunlarin kisi basi ortalama harcamasi 790 $ olarak gercek- year and reached 1,728,284 people. Average spending per
lesmistir. head made by these people is USD 790.

Tablo 4.4 Turizm Geliri ve Gideri, |. Ceyrek 2014 / Table 4.4 Tourism Revenues and Expenditures, 1st Quarter

Giris yapan vatandaslar/

Cikis yapan ziyaretciler/

Departing Visitors Arriving Turkish Citizens
YILLAR CEYREK TURIZM GELIRI / KiSi SAYISI/ KiSi BASI ORTALAMA | TURIZM GIDERI KiSi SAYISI/ KiSi BASI ORTALAMA
YEARS QUARTER Tourism Revenue Number of Persons HARCAMA (S)/ BIN (S)/ Number HARCAMA (S)/
(SK) Average Spending Tourism Expen- of Persons Average Spending
per Head (S) ditures (5) per Head (S)
| 4 648 816 4773826 974 1205355 1659631 726
2013 1] 8315789 10267778 810 1286831 1835515 701
1} 11 579 006 16 057 651 721 1224441 2067830 592
IV 7 765 380 8126971 956 1536938 1962893 783
Annuary 32308991 39226 226 824 5253565 7 525 869 698
2014
| 4 807 836 5065 759 949 1365770 1728284 790
January 1520364 1575399 965 394 361 513762 768
February 1442 260 1523245 947 493 434 596 225 828
March 1845212 1967114 938 477 975 618 296 773

Kaynak: http://www.tuik.gov.tr/PreHaberBultenleri.do?id=15886 (Erisim tarihi: 01.07.2014) / Source: http://www.tuik.gov.tr/PreHaberBultenleri.do?id=15886
(date of access: 07/01/2014)
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4.4. 2010-2014 TURIZM GELIRLERI
4.4, TOURISM REVENUES FOR 2010-2014

Turkiye Istatistik Kurumu (TUIK) verilerine gére, 2010-2014 According to data presented by the Turkish Statistics Institute
yillari arasinda Tirkiye'nin elde etmis oldugu turizm gelirlerin- (TSI), in tourism revenues generated for the years 2010-2014,
de, yabanci ziyaretci sayisiyla paralel olarak ortalama kisibasi- Turkey has seen an increase both in the number foreign to-
na gelir acisindan artis saglanmistir. Yurtdisinda yasanan ve tu- urists and in the average revenue per head. However, there
ristik amaclarla tlkemize gelen vatandaslarimizdan elde edilen has not been a similar increase in the average revenue per
ortalama kisibasina gelir seviyesinde benzer bir bicimde artis head of Turkish citizens living abroad and traveling to Turkey.
saglanamadigi sdylenebilir. Ancak ilgili yillar icerisinde vatan- However, during the same years, average revenue per head of
daslarimizin ortalama kisibasina harcama miktarinin, yabanci Turkish citizens living abroad were approximately two times
ziyaretcilerin kisibasina yapmis olduklari harcamalarin yaklasik that of foreign visitors and this trend did not change.

iki kati oldugu ve bu trendin degismedigi goriilmektedir.
It was found that, tourism revenues increased during 2010-

2010-2013 déneminde toplam gelen turist sayisiyla birlikte 2013 period together with the increase in the total number of
elde edilen turizm gelirlerinin de ylkseldigi tespit edilmistir. tourists visiting Turkey. According to the data corresponding
2014 Yiinin Ocak-Mart dénemi verilerine gére 4 milyar 800 to the January --March period of 2014, it is seen that the total
milyon ABD Dolari seviyesinde turizm gelirinin, kisibasina orta- tourism revenues are USD 4,800,000,000 and USD 949 avera-
lama 949 ABD Dolari gelirin elde edilmis oldugu gérllmektedir. ge revenue per head.

4.4.2010-2014 TURIZM GELIRLERI
4.4. TOURISM REVENUES FOR 2010-2014

Tablo 4.5 Yabanal Ziyaretci ve Yurtdisinda ikamet Eden Vatandas Ziyaretci Turizm Gelirlerinin Yillara Gére Dagilimi (2010-2014)/
Table 4.5 Distribution of Tourism Revenues generated from Foreign Visitors and Turkish Citizens Living Abroad by Years (2010-2014)

TOPLAM / TOTAL YABANCI ** / FOREIGNER** VATANDAS*** / CITIZEN***

Turizm Geliri . ’ GSM+Marina Hizmet | Turizm Geliri . . Turizm Geliri . .

(1000 $)/ Z!Syarem' Ortalama | Harcamalan (1000 $j* (1000 $)/ Zg’arem' Ortalama | (1000 Sy leyarem' Ortalama
Yillar / Tourism V.ay.f' Harcama ($)/ GSM+Marina Tourism V?y.f' Harcama ($)/ Tourism V?Y;“SI Harcama ($)/
Years Revenue N 'Séor 5 Average Service Revenue N 'S;Jor N Average Revenue e Average

UsD1,000 | "D | spending (USD) Expenditures (USD 1,000) UMBErel” | Spending (USD) | (USD 1,000)

(USD 1,000)***
2010 | 24930997 | 33027943 755 262627 19110.003 28510852 670 5.558.366 |4.517.091 1231
2011 | 28115692 | 36.151.328 778 254.753 22222454 | 31324528 709 5638484 |4.826.800 1168
2012 | 29.007.003 | 36463921 795 242.261 22410364 | 31342464 715 6.354.378 |5.121.457 1241
2013 | 32308991 | 39.226.226 824 226,519 25.322.291 33827474 749 6.760.180 |5.398.752 1.252
2014 ()| 4.807.836 | 5.065.759 949 37.833 3632382 4140524 877 1137621 | 925.235 1.230

Kaynak : Tiirkiye istatistik Kurumu , Merkez Bankasi , Kiiltiir ve Turizm Bakanlg

(*) Gegici veriler : U¢ Aylik (Ocak- Mart)

(**) “Cikis Yapan Yabanci Ziyaretciler Anketi” sonucu elde edilen gelirdir.

(***) Yurt disinda ikamet eden vatandas ziyaretcilerden elde edilen gelirdir.

(****) GSM Dolasim Harcamalari ile Marina Hizmet Harcamalarn Toplam Gelirde Yer Almakta Olup, Yabanci - Vatandas Ayrimi Verilememektedir.

Source: Turkish Statistics Institute, Central Bank, Ministry of Culture and Tourism

(*) Temporary data: Quarterly (January-March)

(**) Revenue recorded through “Survey of Foreign Visitors Exiting the Country”.

(***) Revenue obtained from Turkish citizen visitors living abroad.

(****) GSM Roaming Charges and Marina Service Expenditures are included in Total Revenue and no distinction is made between foreigners and citizen.
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Turizm gelirlerinin aylar itibariyle degisimi incelendiginde,
2013 yili turizm gelirlerinin Mart ay itibariyle artisa gectigi ve
Aralik ay1 sonuna kadar 1 milyon ABD Dolari seviyesinden asa-
g1 dismedigi gorilmektedir. Ocak ve Subat aylari gelirlerin en
dusik seviyede oldugu dénemlerdir. 2014 Yili turizm gelirleri
Ocak-Subat aylarinda bir dnceki yila kiyasla artis goéstermis ve
1 milyon ABD Dolari seviyesini asmistir. Yabanci ziyaretcilerden
elde edilen gelir 2014 yilinin ilk G¢ ayinda ortalama % 11.1 ar-
tarken, yurtdisinda yasayan vatandaslardan elde edilen gelir
ortalama % 15.3 azalmistir (TUIK, 2014).

When the change in tourism revenues are examined by
months, it is seen that 2013 tourism revenues started to inc-
rease by March and did not fall below USD 1 million until the
end of December. January and February are the months with
the lowest level of revenues. Tourism revenues in 2014 incre-
ased in January and February compared to the same months
of the previous year and reached to USD 1 million. Revenues
generated from foreign visitors increased by 11.1% in the first
three months of 2014, revenue generated from Turkish citi-
zens living abroad decreased on average by 15.3% (TSI, 2014)
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Tablo 4.6 Tiirkiye Turizm Gelirleri / Aylara Gore (2013-2014)
Table 4.6 Turkey's Tourism Revenues/By Months (2013-2014)

Milyon $ / MONTHS

2013 2014
AYLAR / MONTHS

Degisim / 2014-2013 /
Change/2014-2013

) () (%) () () () (*) (%) ()
TOTAL TOTAL

OCAK / JANUARY 9754 4629 126 14510 | 10903 | 4179 122 15204 118 97 -36 48
SUBAT / FEBRUARY 9445 4291 101 13837 | 10656 3653 114 14423 128 -149 124 42
MART / MARCH 13502 | 4519 122 18142 | 14765 3544 143 18452 94 216 174 17
3 AYLIK TOPLAM / QUARTERLY TOTAL 32701 | 13438| 349 46488 | 36324 | 11376 378 48078 111 -153 84 34
NiSAN / APRIL 15045 | 4318 152 19515

MAYIS / MAY 25509 | 4208 210 | 29927

HAZIRAN / JUNE 28732 | 4762 222 33716

TEMMUZ / JULY 27808 | 6640 246 34695

AGUSTOS / AUGUST 33497 8196 355 4.2048

EYLUL / SEPTEMBER 30212 | 8599 236 | 39048

€KiM / OCTOBER 33438 | 7214 214 | 40866

KASIM / NOVEMBER 15819 | 5344 151 21315

ARALIK / DECEMBER 10461 | 4883 129 15472

12 AYLIK TOPLAM / ANNUAL TOTAL 25.322,3| 6.7602 | 226.5 |32309.0| 36324 | 11376 378 48078 -85,7 -83,2 -833 85,1

Kaynak: Kiiltiir ve Turizm Bakanlig), Tiirkiye istatistik Kurumu (TUiK) ve Merkez Bankasi verilerine gore

(*) : Yabanci ziyaretcilerden elde edilen gelir.

(**) : Yurt disinda ikamet eden vatandas ziyaretcilerden elde edilen gelir.

(***) GSM Dolasim Harcamalari ile Marina Hizmet Harcamalari Toplam Gelirde Yer Almakta Olup, Yabanci - Vatandas Ayrimi Verilememektedir.
Source: Turkish Statistics Institute, Central Bank, Ministry of Culture and Tourism

(*): Revenues generated from foreign visitors

(**): Revenues generated from Turkish citizen visitors living abroad.

(***): GSM Roaming Charges and Marina Service Expenditures are included in Total Revenue and no distinction is made between foreign and citizen.
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4.5. 0CAK-MAYIS 2014 DONEMINDE ACILAN VE KAPANAN SIiRKET SAYISI
(Faalivet Alanlarina ve Yapilarina Gore)
4.5. NUMBER OF COMPANIES FOUNDED/CLOSED DURING JANUARY-MAY 2014
(Based on the Area of Operation and Structure)

Turkiye'de 2014 vilinin ilk bes aylk doneminde (Ocak-Mayis)
acilan ve kapanan sirket sayisi, Tirkiye Odalar ve Borsalar Bir-
ligi (TOBB), 2014 Mayis Ayina Ait Kurulan ve Kapanan Sirket
istatistikleri Haber Biilteni'nden derlenmistir. Buna gore ilgili
dénem icerisinde 24.934 sirket kurulusu ve 6.353 sirket kapa-
nisi gerceklestirilmistir. Ayni donemde gercek kisilerce kurulan
ticari isletmelerin sayisi 40.808 iken, kapanan isletmelerin sa-
yiIs1 9.276'dir.

Sekil 4.1 Aylara Gore Kurulan Sirketlerin Sayilari
Figure 4.1 Monthly Number of Companies Founded

During the first five months of 2014 (January-May), the number
of founded/closed companies in Turkey was obtained from the
News Bulletin of Founded/Closed Companies in May 2014 by
Turkish Union of Chambers and Commodity Exchanges (TOBB).
According to that, 24,934 companies were founded and 6,353
companies were closed during that term. During that term, the
number of commercial companies established by real persons

is 40,808 and the number of companies closed is 9,276.

Aylara Gore Kurulan Sirket Sayilari
Montly Statistics of Companies Founded
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Sekil 4.1 Aylara Gore Kurulan Sirketlerin Sayilari

Source: http://www.tobb.org.tr/Bilgi€risimMudurlugu/Sayfalar/KurulanKapananSirketistatistikleri.php (date of access: 07/01/2014)

Gecen yilin Ocak-Mayis dénemine gore kurulan sirket sayisi %
14,87; kooperatif sayisi % 17,40 ve gercek kisi ticari isletmesi
sayisi % 40,03 oraninda artmistir. Buna karsilik, ayni donem
icinde kapanan sirket sayisi % 8,77 ve kapanan kooperatif sa-
visi % 5,03 azalirken, kapanan gercek kisi ticari isletme sayisi

% 3,35 artmistir.

According to the same period of last year, the number of com-
panies founded increased by 14.87%, whereas the number of
cooperatives and commercial companies established by real
persons increased 17.4% and 40.03% respectively. However,
the number of companies, cooperatives and real person com-
mercial companies closed in the same period, increased by
8.77%, 5.03% and 3.35% respectively.
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Sekil 4.1 Aylara Goére Kurulan Sirketlerin Sayilari
Figure 4.2 Monthly Number of Companies Closed.

Aylara Gore Kapanan Sirket Sayilari
Montly Statistics of Companies Closed
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I Anonim, Limited, Kooperatif, Komandit, Kollektif Sirket toplamlarn
o Gercek Kisi Ticaret isletmesi

Kaynak: http://www.tobb.org.tr/Bilgi€risimMudurlugu/Sayfalar/KurulanKapananSirketistatistikleri.php (Erisim tarihi: 01.07.2014)
Source: http://www.tobb.org.tr/Bilgi€risimMudurlugu/Sayfalar/KurulanKapananSirketistatistikleri.php (date of access: 07/01/2014)

Hem sirket, hem de gercek kisi ticari isletmeleri acisindan en
fazla yeni kurulusun “Toptan ve Perakende Ticaret; Motorlu
Kara Tasitlarinin ve Motosikletlerin Onarimi” faaliyet alaninda
gerceklestirildigi dikkat cekmektedir. Bu faaliyet alani, ayni
zamanda en fazla kapanisin gerceklestigi alan konumundadir.
Ocak-Mayis 2014 Doneminde “Konaklama ve Yiyecek Hizmeti
Faaliyetleri” alaninda toplam 1234 yeni sirket kurulusu ger-
ceklestirilmis, 190 kapanis gerceklestirilmistir. Ayni faaliyet
alaninda gercek kisilere ait ticari isletmelerin 1747 acilis, 605
kapanis gerceklestirdigi goriilmektedir. “Konaklama ve Yiyecek
Hizmeti Faaliyetleri” alani, gerek sirket ortaklar ve gerekse
gercek kisiler acisindan en cazip 5. yatinm alani olarak kabul
edilmistir. Rekreasyon olarak kabul edilebilecek olan faaliyet-
leri iceren "Kultlr, Sanat, Eglence, Dinlence ve Spor” alaninda,
ayni dénem icerisinde 147 sirket acilisi ve 34 kapanis; 229 ger-

cek kisi isletmesi acilisi ve 74 kapanisi yapildigi kaydedilmistir.

In terms of companies and real person commercial compani-
es, it is noted that most companies were founded in the area
of “Wholesale and Retail Trade; Repair of Motor Vehicles and
Motorcycles”. This area of operation was also the area where
most companies were closed. For the January-March 2014 pe-
riod, 1,234 companies were newly established and 190 were
closed in the area of “Accommodation and Food Services” In
the same area of operation, 1,747 real person commercial
companies were established and 605 were closed. The area
of "Accommodation and Food Services” turned out to be the
5th most attractive investment area for both company share-
holders and real persons. “Culture, Art, Entertainment, Leisure
and Sports Activities’, which can be classified as recreational
activities, 147 companies were established, 34 were closed,
229 real person commercial companies were established and

74 were closed during the same term.
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Tablo 4.7 Tiirkiye’de Ocak-Mayis 2014 Déneminde Acilan ve Kapanan Sirket Sayisi (Faaliyet Alani ve Yapisina Gére)Source: http://www.tobb.org.tr/Bilgi€risim-
Table 4.7 January-May 2014, the Number of Founded/Closed Companies (Based on the Area of Activity and Structure)

MAYIS 2014/ MAY 2014

OCAK - MAYIS 2014 / JANUARY-MAY 2014

; GerKis.Tic.isl./ ) GerKis.Ticsl./
SIRKET/ COMPANY | Real Person Com- | SIRKET/ COMPANY |  Real Person Com-

IKTISADI FAALIYETLER/
ECONOMIC ACTIVITIES

mercial Company mercial Company
KURULAN/ | KAPANAN/ | KURULAN/ | KAPANAN/ | KURULAN/ | KAPANAN/ | KURULAN/ | KAPANAN/

GENEL TOPLAM / GRAND TOTAL CLOSED | FOUNDED OUNDED | CLOSED
Tanm, ormancilik ve balikcilik /
Agriculture, Forestry andgFishery 8l 8 20 8 510 104 173 51
Madencilik ve tas ocakciligl /
Mining and Ouarsryingc 13 46 8 5 1 203 46 50 17
il‘r’ln;rt?l}a/cturing 666 154 473 129 3737 1.060 3706 910
Elektrik, gaz, buhar ve iklimlendirme (retimi ve dagritimi /
Productign and Distribution of Electric, Gas, Stean§ and Air Conditioning 87 10 3 1 292 5 e2 6
Su temini; kanalizasyon, atik yonetimi ve iyilestirme faaliyetleri /
Supply of watr; sew%r and w%ste water rryanggement an¥j rehabilitation activities 18 2 n 2 £ 10 43 7
iggr??ttréction 917 177 1.050 177 4498 1343 6.041 1237

Toptan ve perakende ticaret; motorlu kara tasitlarinin ve motosikletlerin onarimi /
Wﬁolesale%nd Retail Trade; Repair of Motor Vehicles and Motorcycles 1285 342 1473 48 7198 2456 23261 4607

L#ggg[rjrg%c\]/go%egg? Ir/nvgréhousing 226 48 252 s 171 349 1768 268
e K boametl fagvetleri / 257 27 253 | 17| 14| 190 | 1747 1 605
?r;l oiryn%itli%trilsrilrg gommunication 166 18 8 e 929 158 449 159
AR AL 48 v 26 8 278 108 | 18 | 13
Gayrimenkul faaliyetleri / 95 16 73 28 450 103 | 474 | 182
B O el oot activities 412 63 175 45 | 2218 | 438 | 1146 | 335
Eggrrri)%?s?re;'t}sle( Blnzgn 'Iggcff?ra)il%%gg/;on Services 24l 32 108 17 1140 187 662 148
o gemens g Darensar G iy S et ocurity 7 3 0 2 35 23 8 8
Eeitim / 77 15 a 9 406 92 384 69
Insan sof18, ve sosyal izmet faalyetleri/ 75 18 16 6 433 195 | 109 33
Iégllgg;'e,sa\r;%tfﬁuleﬂlgﬁﬁrgier]r;% eisure %%%/Sports Activities 32 4 33 e 147 34 229 74
Diger hizmet faaliyetleri / 32 6 46 28 180 70 368 | 126

Hanehalklarinin jsverenler olarak faaliyetleri; hanehalklar tarafindan kendi
kullanimlarina yonelik olarak ayrim yapilmamis mal ve tretim faaliyetleri / 0 0 0 0 0 0 0 1
Activities of Households as Employer; Activities of Production and
Products (aggregate) for the use of households

Uluslararasi érgutler ve temsilciliklerinin faalivetleri / . 0 0 0 0 1 0 0 0
Activities of International Organizations and Representatives

Toplam /

Total 4.768 968 4.116 1241 | 25.440 7.051 40.808 | 9.276

Kaynak: http://www.tobb.org.tr/Bilgi€risimMudurlugu/Sayfalar/KurulanKapananSirketistatistikleri.php) (Erisim tarihi: 01.07.2014) Source: http://www.tobb.
Source: http://www.tobb.org.tr/Bilgi€risimMudurlugu/Sayfalar/KurulanKapananSirketistatistikleri.php) (date of access: 07/01/2014)

4.6. Ocak-Mayis 2014 Doneminde €En Cok Yabanci Sermayeli Anonim Sirket
Kurulusu Yapilan ilk 20 Faaliyet Alani
4.6. Number Of Companies Founded/First 20 Areas Of Activities In Which The Highest
Number Of Foreign Corporations Were Founded During
January-May 2014

Tilrkiye'de Ocak-Mayis 2014 déneminde en cok yabanci ser-
maveli yeni anonim sirket kurulusunda ilk 20 faaliyet alani
incelendiginde, ilk sirada 28 sirketle “Elektrik Enerjisi Ureti-
mi” alanin yer aldigi gortlmektedir. Sermaye tutari agisindan
en yuksek yeni yabanci sermayeli anonim sirket kurulusu ise
38.416.000 TL ile “ikamet Amacli Olan veya ikamet Amacli Ol-

When the first 20 areas of activities in which the highest
number of foreign corporations were founded during January-
May 2014 are examined, it is seen that the first among them
is the area of “Electrical Energy Production” with 28 compa-
nies. In terms of share capital, the biggest share capital was
paid in the foundation of companies in the area of “Construc-
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mayan Binalarin insaatl” alanina aittir. Bu alani 15.650.000 TL
toplam sermaye miktari ile “Gayrimenkul Acenteleri” alaninda
kurulan isletmeler izlemektedir (Tlrkiye Odalar ve Borsalar Bir-
ligi (TOBB), 2014 Mayis Ayina Ait Kurulan ve Kapanan Sirket
istatistikleri Haber Biilteni).

Sadece 4 yeni sirketin yer aldigi “Tatil ve Diger Kisa Sureli Ko-
naklama Yerleri” faaliyet alanina yapilan yabanci sermayeli ya-
tinmlarin toplam miktari (1.300.000 TL), bircok diger faaliyet
alanindan daha ylksektir. Sermaye tutarlarinin blyk bir kismi
(1.180.520 TL) Turk ortak/lara aittir. “Lokantalar ve Seyyar Ye-
mek Hizmeti Faaliyetleri” alaninda ise 6 yeni sirketin toplam
sermaye tutarlar 1.825.000 TL seviyesindedir. Toplam serma-
ye, vine blylk oranda Turk (1.242.000 TL) ortak/lara aittir.

tion of Buildings Whether for Human Residence or Not” with
TL 38,416,000 share capital. This area is followed by “Real Es-
tate Agencies” with companies founded with TL 15,650,000
share capital. (News Bulletin of Founded/Closed Companies in
May 2014 by Turkish Union of Chambers and Commodity Exc-
hanges (TOBB).

The area of “Vacation and Other Short Term Accommodation
Places’, in which only 4 companies were founded, has a TL
1,300,000 share capital, which is higher than those of many
areas of activities. Most of the capital was paid by Turkish
shareholders. (TL 1,180,520) In the area of “Restaurants and
Mobile Food Service”, the total amount of capital paid by 6
companies is TL 1,825,000. Most of the capital again was paid
by Turkish shareholders. (TL 1,242,000)

Tablo 4.8 Tiirkiye'de Ocak-Mayis 2014 Déneminde En Gok Yabanci Sermayeli Anonim Sirket Kurulusunda ilk 20 Faaliyet Alani
Table 4.8 First 20 Areas of Activities in Which the Highest Number of Foreign Corporations Were Founded During January-May 2014

SIRA | Faalivet Aciklama
RANK| Area of Activity

Description

SiRKET SAYISI | Ortak Olunan Sirketlerdeki | Ortak Olunan Sirketlerdeki Ulkenin
Number of Sermaye Toplami (TL)/ Sermaye Toplami (TL)/
Companies | Total Share Capital In the Total Share Capital of the

Corporations (TL) Country In the Corporations (TL)
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4.7. Turkiye'de Haziran Ayi Enflasyon Verileri
4.7. Inflation Data of Turkey for June

Ulkemizde enflasyon Haziran ayinda bir énceki aya gore yiizde
0.31 artis gosterirken yillik enflasyon yizde 9.66 seviyesinden
ylzde 9.16'ya gerilemistir. Yillik en fazla artis ylizde 13.22 ile
lokanta ve oteller grubunda olmustur.Tiirkiye istatistik Kurumu
(TUIK) Haziran ayi enflasyon verilerine gore TUFE'de 2014 yili
Haziran ayinda bir 6nceki aya gore %0,31, bir énceki yilin Aralk
ayina gore %5,70, bir 6nceki yilin ayni ayina gore %9,16 ve on
iki aylik ortalamalara gére %8,31 artis gerceklesmistir.Yurt ici
tretici fiyat endeksi (Yi-UFE) ise 2014 yili Haziran ayinda bir
onceki aya gore %0,06, bir 6nceki yilin Aralik ayina gore %5,12,
bir 6nceki yilin ayni ayina gore %9,75 ve on iki aylik ortalamala-
ra gore %9,03 artis gdstermistir.Ana harcama gruplari itibariyle
2014 yili Haziran ayinda endekste yer alan gruplardan saglkta
%0,98, lokanta ve otellerde %0,92, cesitli mal ve hizmetlerde

Inflation in Turkey increased by 0.31% in June compared to
previous month and annual inflation decreased to 9.16% from
9.66%. Most of the increase was recorded in the restaurants
and hotels group with 13.22%. According to inflation data for
June, presented by the Turkish Statistics Institute (TSI), in
June 2014, CPI increased by 0.31%, 5.71%, 9.16% and 8.31%
compared to previous month, to December 2013, to the same
month of the previous year and based on the annual average
respectively. National producer price index (PPI) increased by
0.06%, 5.12%, 9.75% and 9.03% compared to previous month,
to December 2013, to the same month of the previous year
and based on the annual average respectively. Based on the
main spending categories, in Jjune 2014, there are increases
in the following index groups with respective rates: health,
0.98%, restaurants and hotels, 0.92%,; other goods and ser-

1 Elektrik enerjisi Gretimi / 28 3.500.000 2496.000 9 9 istir. . .
E’emicpowérpmdmm %0,70, ulastirmada %0,50 artis gerceklesmistir. Aylik en fazla vices, 0.70%; transportation, 0.50%. Most of the decrease
; diislis gosteren grup %1,25 ile giyim ve ayakkabi olmus,ana ; ;
Ikamet amagli olan veya ikamet amagh olmayan binalarin insaati / 24 38416.000 32382375 L . . was recorded in the r eady made garments and footwear with
2 Construction of Buildings Whether for Human Residence or Not harcama gruplari itibariyle 2014 yili Haziran ayinda endekste 1.25%. Another group with an index decrease in June 2014
, | Mohendilk aaiveterive gl ek dansmanii 14 2900000 2589500 distis gosteren bir diger grup ise %0,06 ile alkollii icecekler is alcoholic beverages and tobacco with 0.06%. The highest
Engineering and Refevant fechnical Consutany ve tUtln olarak kayitlara gegmistir.Yillik en fazla artis %13,22 annual increase was recorded in the restaurants and hotels
Bilgisayar programlama faaliyetleri / 12 930.000 714925 : STat=l] . . :
4 Cofnpgterﬂ’,m%mmmmg o ile lokanta ve oteller grubunda olmustur. TUFE'de aylik olarak group with 13.22%. The highest monthly increase among the
Sietrme ve diger idar danismanik faalyetier/ 1 2530000 2326000 en yuksek artis gosteren secilmis maddeler ve degisim oran- selected groups and their respective rates was seen in CPI
5 Management and Other Relevant Consultancy Activities lari arasinda yurtici bir hafta ve daha fazla sureli turlar ylzde in the group of tours with one week or more duration with
insaat projelerinin gelistirilmesi/ 9 450000 357.500 49.36'lIk artisla ilk sirada yer almistir (TUIK). 49.36% (TSI).
6 Development of Construction Projects
s . R . . Tablo 4.9 Ana harcama gruplarina gore Tiiketici Fiyat Endeksi ve degisim oranlan /
7 Ia/el_l'l(rjl;et;r]g e}lfa}jae.h;;scicfl;m?gg? gazalardaki toptan ticaret / 6 1430000 880000 Table 4.9 Consumer Price Index and Rates of Change Based on the Main Spending Categories
Karayolu ile yiik tasimaciligi / 6 960.000 575.000 Ana Harcama Gruplarina Gore Tiketici Fiyat Endeksi ve Degisim Oranlari (2003-100). Haziran 2014/
8 | Road Transportation of Cargo Consumer Price Index and % Changes Thereon by Main Consumption Categories (2003-100), June 2014.
Lokantalar ve seyyar yemek hizmeti faaliyetleri / 6 1.825.000 1.242.000 } R .
9 Restaurants and Mobile Food Service Harcama Grubu Bir Onceki Aya Gére | Bir Onceki Yilin Aralik | Bir Onceki Yilin Ayni | Oniki aylik ortalamala-
Agirliklari/ Degisim Orani (%)/ | Ayina Gore Degisim | Ayina Gore Degisim | ra gore degisim orani
Makinelerin onarimi / 5 550.000 467.000 (e (REEEmS @i Weights of consumpti- | Change according to Orani (%)/ Orani (%)/ (%/)/
10 Repair of Machinery Main Consumption Categories on categories previous month (%) | Change according to | Change according to | Change based on the
the December of the | the same month of |12-month average (%)
Elektrik enerjisinin ticareti / 5 8631462 8581.462 previous year (%) | the previous year
11 Electrical Energy Trade .
Turkiye 100,00 031 570 916 831 242,07
Eczacilik Grinlerinin toptan ticareti / 5 400.000 367.500
12 Wholesale Trade of Pharmacy Products (Gida ve alkolsliz icecekler / Food and non-alcoholic beverages 2445 036 793 1247 1110 261,04
Belirli bir mala tahsis edilmemis magazalarda gida, icecek veya 5 435.000 317500 Alkollii icecekler ve tiitiin / Alcoholic beverages 529 -006 7,26 292 837 41181
13 tltdn agirlikh perakende ticaret / )
Wholesale Trade of Food, Drinks or Tobacco in General Stores Giyim ve ayakkabi / Garments and footwear 717 1,25 965 851 6,58 17698
14 i i ! 5 15.650.000 15.252.000
Gayrimenkul acenteleri / Real Estate Agencies Konut/ Housing 1641 024 203 529 546 27502
Metallerin makinede islenmesi ve sekil verilmesi / )
15 Processing and Forming Metals with Machinery 4 1.700.000 700.000 Ev esyasi / Household items 752 046 578 919 6,57 190,54
Sanayi makine ve ekipmanlarinin kurulumu / Saglik / Health 244 098 6,54 948 553 145,69
16 Installation of Industrial Machinery and Equipment 4 1.200.000 885.000
e I Ulastirma / Transportation 1554 050 520 12,01 10,89 23816
Belirli diger Grtinlerin satisi ile ilgili uzmanlasmis aracilar /
17 Agencies specialized with the sale of certain other products 4 567100 537.100 Haberlesme / Communication 470 008 004 036 221 12236
Agac, insaat malzemesi ve sihhi teghizat toptan ticareti / N . .
18 Wholesale Trade of Wood, Construction Materials and Medical Equipment 4 660.000 121.000 Eglence ve killtlir / Entertainment 336 040 329 593 536 170,28
Oteller ve benzeri konaklama yerleri / Egitim / Education 2,26 172 4,20 928 929 24253
19 Hotels and similar other Accommodation Places 4 4.200.000 2177500
- - . - Lokanta ve oteller / Restaurants and Hotels 6,58 092 748 1322 1082 331,87
Tatil ve diger kisa streli konaklama yerleri/
20 | Vacation and Other Short Term Accommodation Places 4 /LY 1160520 Cesitli mal ve hizmetler / Miscellaneous Goods and Services 428 070 599 772 436 27363
Toplam / Total 74,149,882

Kaynak:TUiK, Haziran 2014 verileri

Kaynak: http://www.tobb.org.tr/Bilgi€risimMudurlugu/Sayfalar/KurulanKapananSirketistatistikleri.php) (Erisim Tarihi: 01.07.2014) Source:TSI Data June 2014

Source: http://www.tobb.org.tr/Bilgi€risimMudurlugu/Sayfalar/KurulanKapananSirketistatistikleri.php) (date of access: 07/01/2014)
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4.8. Tiirkiye'de istihdam ve isgiiciiniin Durumu
4.8. Employment and Workforce in Turkey

Diinya genelinde seyahat ve turizm enddstrisi 120 milyonu
dogrudan ve 125 milyonu dolayli olmak (izere toplamda 245
milyon is imkani sunmaktadir. Diger bir anlamda diinya gene-
lindeki her 11 isten 1 tanesi turizm ile ilgili olup, 2022 yilin-
da bu oranin her 10 iste 1 ise ulasmasi tahmin edilmektedir
(World Economic Forum, The Travel & Tourism Competitiveness
Report 2013 Reducing Barriers to Economic Growth and Job
Creation,s. xiii). Uluslararasi Calisma Orgiitiine (ILO) gére 2014
yilinda issizlik artacak ve diinya genelinde 200 milyondan faz-
la kisi issiz kalacaktir. Ortadogu ve Kuzey Afrika'da issiz gengle-
rin orani 2017 yilina kadar yaklasik olarak % 30Q’lar seviyesinde
ve Guney Avrupa'da bu oran % 33 -%50 seviyelerinde olacaktir.
2015 yilinda Euro alaninda tim issizligin % 12 seviyelerinde
olacagl tahmin edilmektedir (World Economic Forum, Unemp-
loyment: Rising to the Global Challenge An Agenda for Policy-

makers and Social Partners, January, 2014,s. 5).

Turkiye genelinde 15 ve daha yukari yastakilerde issiz sayisi
2014 yili Mart déneminde 2 milyon 747 bin kisi olmustur. is-
sizlik orani ise %9,7 seviyesinde gerceklesmistir. issizlik oran
erkeklerde %9,1, kadinlarda ise %11 olmustur. Ayni donemde;
tarim disi issizlik orani %11,6 olarak tahmin edilmektedir. 15-
24 yas grubunu iceren genc issizlik orani %16,7 iken,15-64
yas grubunda bu oran %9,9 olarak gerceklesmistir. Mart 2014
déneminde 15 ve daha yukari yastaki istihdam edilenlerin sa-
yisi, 25 milyon 583 bin kisi, istihdam orani ise %45,1 olmus-
tur. Bu oran erkeklerde %64,2, kadinlarda ise %26,5 olarak
gerceklesmistir. Bu donemde, tarim sektoriinde calisan sayisi
5 milyon 315 bin kisi, tarim disi sektérlerde calisan sayisi ise
20 milyon 268 bin kisi olarak gerceklesmistir. istihdam edilen-
lerin %20,8'i tarim, %21'i sanayi, %7,1'i insaat, %51,2'si ise
hizmetler sektdriinde yer almistir.isgiicii niifusu 2014 yil Mart
déneminde 28 milyon 330 bin kisi, isglicine katiima orani ise
%49,9 olarak gerceklesmistir. isgliciine katilma orani erkekler-
de %70,6 kadinlarda ise %29,8 olmustur.Herhangi bir sosyal
guvenlik kurulusuna bagli olmadan c¢alisanlarin orani 2014 yil
Mart déneminde %34.,4 olarak gerceklesmistir. Bu oran tarim
sektoériinde %80,5 iken, tarim disi sektorlerde %22,3 olmustur
(TUIK Haziran 2014 Haber Bilteni, Say:16008).

The travel and tourism industry provides 245 million jobs worl-
dwide, 120 million being direct and 125 million being indirect.
In other words, one in every 11 jobs worldwide is related with
tourism and this figure is estimated to increase to one in every
ten jobs in 2022 (World Economic Forum, The Travel & Tourism
Competitiveness Report 2013 Reducing Barriers to Economic
Growth and Job Creation’s. xiii). According to the International
Labor Organization (ILO), unemployment will increase in 2014
and more than 200 million people will be unemployed worl-
dwide. The percentage of unemployed young people will be
around 30% until 2017 in the Middle East and North Africa
regions and this rate will be 33-50% in South America. In the
Euro zone, it is estimated that unemployment will be around
12% by 2015 (World Economic Forum, Unemployment: Rising
to the Global Challenge An Agenda for Policy-makers and Soci-
al Partners, January, 2014 p. 5).

Unemployed people from the age of 15 and older are
2,747,000 in March 2014. The rate of unemployment is 9.7%.
The rate of unemployment is 9.1% and 11% among men and
women respectively. Unemployment in sectors other than ag-
riculture is estimated to be 11.6% for the same term. Youth
unemployment of people between the ages of 15 and 24 is
16.27% this rate is 9.9% for the ages between 15 and 64. The
number of employed people at the age of 15 and older are
25,000,583 and the rate of employment for these people is
45.1%. The rate is 64.2% and 26.5% among men and women
respectively. During this term, the number of employed pe-
ople in agriculture is 5,315,000 and the number of employed
people in sectors other than agriculture is 20,268,000. Emp-
loyment by sectors are: 20.8% in agriculture, 21% in industry,
7.1% in construction, 51.2% in services. The population of
the workforce is 28,330,000 in March 2014 and the rate of
workforce is 49.9%. The rate of workforce is 70.6% and 29.8%
among men and women respectively. The rate of people wor-
king without the security of any social security institution is
34.4% in March 2014. This rate is 80.5% in agriculture and
22.3% in sectors other than agriculture. (TSI Bulletin, june
2014, No. 16008)
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4.9. Turizm Sektoriinde 2014 Maas Dizeyleri
4.9. Salary Ranges in Tourism Sector in 2014

insan Kaynaklar Yéneticileri Derneginin yapmis oldugu 2014
maas dlzeyleri arastirma sonuclarina gére maas araligl baki-
mindan ilk 3 siralamada genel midir yardimcisi, asgibasi ve
satis pazarlama miduri pozisyonlari gelmektedir.

Tablo 4.10 Turizm Sektdriinde 2014 Maas Diizeyleri
Table 4.10 Salary Ranges in Tourism Sector in 2014

5 ) Maas aralig (TL) /
Gérev/ Title Salary Range (TL)

According to the research on salary ranges in 2014 conducted
by the Association of Human Resources Managers, the first
three most paid titles are deputy director general, master chef
and marketing and sales manager.

. . Maas aralig (TL) /
Gorev / Title Seiery Range (TL)

Genel Mudir yardimaisi / Deputy Director General 5000-8000 Barmen / Bartender 1200-1600
Satis pazarlama muidrti / Sales and Marketing Manager 4000-7000 Garson / Waiter 1200-1600
Yiyecek-icecek miidurti / Food and Drink Manager 3000-5000 Givenlik elemani / Security Officer 950-1450
Onbiiro miidiirii/ Front Office Manager 3000-5000 Bellboy / Bellboy 900-1100
Animasyon sefi/ Chief of Animation 3000-6000 Kat gorevlisi / Floor Officer 1000-1300
Ascibasi / Master Chef 4500-7500 Steward / Steward 1000-1300
Teknik miidtir / Technical Manager 3000-5500 Komi / Busboy 850-1000
Satinalma midurti / Purchasing Manager 3000-4500 Stajyer / Apprentice 645
Rezervasyon Sefi/ Chief of Reservations 1500-3000 Camasirhane gérevlisi / Laundry Officer 1000-1400
Maitre 'd hotel / Maitre ‘d hotel 2000-3000 Animator / Animator 1300-2500

Kaynak: iNKAY 2014 Arastirmasi / Source: INKAY 2014 Research

5. TURiZM ENDUSTRISi ARASTIRMA DOSYASI S
5.1. SEYAHAT VE TURIZM ENDUSTRISININ DUNYA VE TURKIYE EKONOMISINE ETKILERI

5. RESEARCH PAPER ON TOURISM INDUSTRY
5.1. IMPACT OF TOURISM AND TRAVEL ON WORLD AND TURKEY'S ECONOMY

Bu arastirma dosyasinda, Diinya Seyahat ve Turizm Konseyi'nin
(WTTC, World Travel & Tourism Council) yillik olarak yayinlamis
oldugu “Seyahat ve Turizmin Karsilastirmali Ekonomik Etkileri”
(The Comparative Economic Impact of Travel & Tourism) rapo-
ru ve Tlrkiye 6zel dosyasi (Travel & Tourism, Economic Impact
2014 Turkey) esas alinarak, diinya seyahat ve turizm endstri-
sinin yol actigl ekonomik etkiler 6zet olarak sunulmustur.

Diinya Seyahat ve Turizm Konseyi (WTTC, World Travel & Tou-
rism Council) tarafindan seyahat ve turizm endistrisinin dog-
rudan, dolayl, tiretilmis ve toplam ekonomik etkilerinin tespiti
icin asagidaki sekilde gésterilmis oldugu UGzere, belirli kriterler,
adi gecen boyutlar icerisindeki konumlarina goére incelenmek-
tedir.

In this research paper, economic impacts of tourism and travel
industry were recapitulated based on the Comparative Econo-
mic Impact of Travel & Tourism, yearly publication of WTTC,
World Travel & Tourism Council and its special report on Tur-

key, Travel & Tourism, Economic Impact 2014 Turkey.

Certain criteria described by the World Travel & Tourism Co-
uncil to detect direct, indirect, induced and total economic
impacts of travel and tourism industry are examined below

according to their places within mentioned sizes.
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Sekil 5.1. Diinya Seyahat ve Turizm Konseyi‘nin (WTTC) Ekonomik Katki Kriterleri ve Boyutlan
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Kaynak: WTTC, World Travel & Tourism Council, The Comparative Economic Impact of Travel & Tourism ve Travel & Tourism, s.2

Figure 5.1 World Travel & Tourism Council’s Economic Contribution Criteria and Dimensions
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Source: WTTC, World Travel & Tourism Council, The Comparative Economic Impact of Travel & Tourism and Travel & Tourism, p. 2
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5.2. Diinya Seyahat Ve Turizm Enddistrisi
5.2. World Tourism And Travel Industry

5.2.1. Kiiresel Performans: 2013 / 5.2.1. Global Performance 2013

Dinya Seyahat ve Turizm Konseyi'nin Oxford Economics ile
ortaklasa gerceklestirmis oldugu yillik ekonomik arastirma so-
nuclarina gére 2013 yili seyahat ve turizm endUstrisi acisindan
basarili bir yil olmustur. Diinya ekonomisi acisindan bliytk 6ne-
me sahip olan turizm sekt6r(, 2013 yilinda diinya ekonomisine
dogrudan % 3.1 oraninda katki, diinya gayrisafi hasilasina 2,2
trilyon ABD Dolari ve 101 milyon istihdam saglamistir. Turizm
endustrisinin diger endUstriler (izerinde yarattigi etkiler de goz
online alindiginda, kiresel gayrisafi hasilaya ek % 3'lik katki
sagladigl, toplam olarak 7,0 trilyon ABD Dolarn (2013 fiyat-
lariyla), 266 milyon istihdam, 754 milyar ABD Dolari yatinm
ve 1.3 trilyon ABD Dolari ihracata yol actigi tespit edilmistir.
Turizm endistrisi halen dinyadaki her 11 istihdamdan 1'ine
sahip, diinya gayrisafi hasilasinin % 9.5'ini olusturan, toplam
yatinmlarin % 4.4'inin gerceklestirildigi ve diinya ihracatinin
% 5.4'ine sahip bulunan, énemli bir endistri konumundadir
(http://www.wttc.org/research/economic-impact-research/)
(Erisim Tarihi: 01.07.2014). 2013 Yilinda turizm ve seyahat
endistrisinde dogrudan istihdam edilen kisi sayisi 1,4 milyon
artmis, toplam olarak 4,7 milyon yeni is olanagi yaratiimistir.
Dunya istihdami (zerinde endustrinin katkisi % 1.8 oraninda
artmistir,

According to annual research results conducted by the World
Travel & Tourism Council with the collaboration of Oxford Eco-
nomics, 2013 has been a successful year for the travel and
tourism industry. Being very important for the world economy,
the tourism industry in 2013 made a direct contribution to the
world economy at the rate of 3.1% and provided USD 2.2 trilli-
on to the World Gross Production and 101 million jobs. Consi-
dering the impact of the tourism industry on other industries,
it is found that it contributed an additional 3% to global pro-
duction and produced USD 7 trillion in Gross Production (with
2013 prices), 266 million jobs, USD 754 billion in investments
and USD 1.3 trillion in exports. The tourism industry is an im-
portant industry which currently provides one out of every
11 jobs in the world, produces 9.5% of world output, realizes
4.4% of total investment and 5.4% of world exports (http://
www.wttc.org/research/economic-impact-research/) (date of
access: 07/01/2014). The number of people directly employed
in the tourism and travel industry increased by 1.4 million pe-
ople to a total of 4.7 million new jobs totally. Its contribution
on world employment increased by 1.8%.

5.2.2 GAYRISAFi HASILA: Dogrudan Katki
5.2.2. GROSS PRODUCT Direct Contribution

Seyahat ve turizm endUstrisinin diinya gayrisafi hasilasina
dogrudan katkisi 2013 yilinda 2,144 trilyon ABD Dolari (top-
lam gayrisafi hasilanin % 2.9'u) olarak gerceklesmis olup, 2014
yili éngorllerine gore katki oraninin % 4.3'a ylkselmesi bek-
lenmektedir. 2014-2024 doneminde ise katki orani ortalama
villk % 4.2 seviyesini koruyarak, 2024 vl itibariyle 3,379
trilyon ABD Dolarina ulasacaktir (toplam gayrisafi hasilanin %
3.1') (Sekil 2).

Direct Contribution of the tourism and travel industry to the
world'’s gross production in 2013 is USD 2.144 trillion (2.9% of
total output) and it is expected that this rate will reach 4.3% in
2014 based on 2014 forecasts. The percentage of contributi-
on during the 2014-2024 period is estimated to occur around
4.2% on annual average and to reach USD 3.379 trillion in
2024 (3.1% of total output) (Figure 2)

Sekil 5.2. Seyahat ve Turizm Endiistrisinin Diinya Gayrisafi Hasilasina Dogrudan Katkisi At Constant Prices, USD Trillion, 2013/
Figure 5.2 Direct Contribution of Tourism and Travel Industry to World's Gross Production

Sabit Fiyatlarla, trilyon /ABD Dolari, 2013/ At Constant Prices, USD Trillion, 2013
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Kaynak: WTTC, World Travel & Tourism Council, The Comparative Economic Impact of Travel & Tourism ve Travel & Tourism, s.3
Source: WTTC, World Travel & Tourism Council, The Comparative Economic Impact of Travel & Tourism and Travel & Tourism, p. 3
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5.2.3. GAYRISAFI HASILA: Toplam Katki / GROSS PRODUCT Total Contribution

Seyahat ve turizm endustrisinin dinya gayrisafi hasilasina
olan toplam katkisi 2013 yilinda 6,990 trilyon ABD Dolari (top-
lam gayrisafi hasilanin % 9.5'i) olmustur. 2014 Yilinda % 4.3,
2024 yilina kadar olan dénemde ise ortalama yillik % 4.2'lik
artis orant ile toplam katkinin 2014 yil itibariyle 10,965 trilyon
ABD Dolarina ulasmas! tahminlenmektedir (toplam gayrisafi

hasilanin % 10.30) (Sekil 3).

Total Contribution of the tourism and travel industry to the
world’s gross production in 2013 is USD 6,990 trillion (9.5 %
of total output). The percentage of contribution in 2014 is es-
timated to occur around 4.3% and 4.2% for 2024, on annual
average and to reach USD 10,965 trillion total contribution in
2024 (10.3% of total output) (Figure 3)

Sekil 5.3. Seyahat ve Turizm Endiistrisinin Diinya Gayrisafi Hasilasina Toplam Katkisi
Figure 5.3 Total Contribution of the Tourism and Travel Industry to the World's Gross Production
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Kaynak: WTTC, World Travel & Tourism Council, The Comparative Economic Impact of Travel & Tourism ve Travel & Tourism, s.3/
Source: WTTC, World Travel & Tourism Council, The Comparative Economic Impact of Travel & Tourism and Travel & Tourism, p. 3

5.2.4. ISTIHDAM: Dogrudan Katki / 5.2.4.Employment: Direct Contribution

Seyahat ve turizm endUstrisinin 2013 yilinda, diinya ¢apinda
100.894.000 istihdam olanagi yarattigl (toplam istihdamin
% 3.4'(), dogrudan istihdam oraninin 2014'de % 2.2 oraninda
artacagi ve 2024 yilina kadar yillik ortalama % 2.0'lik bir artis
trendi ile 126.257.000 istihdam saglanacag (toplam istihda-
min % 3.7'si) 6ngorilmektedir (Sekil 4).

Sekil 5.4. Seyahat ve Turizm Endiistrisinin Diinya istihdamina Dogrudan Katkisi

The tourism and travel industry produced 100,894,000 jobs
worldwide in 2013 (3.4% of total employment) and it is esti-
mated that the direct employment contribution of this industry
will increase by 2.2% in 2014 and 126,257,000 jobs opportu-
nity will be provided by 2024 with a 2.0% annual average rate
of increase (3.7% of total employment) (Figure 4)

Figure 5.4 Direct Contribution of Tourism and Travel Industry to World’s Employment
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Kaynak: WTTC, World Travel & Tourism Council, The Comparative Economic Impact of Travel & Tourism ve Travel & Tourism, s.4
Source: WTTC, World Travel & Tourism Council, The Comparative Economic Impact of Travel & Tourism and Travel & Tourism, p. 4
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5.2.5. ISTIHDAM: Toplam Katki / 5.2.5. Employment: Direct Contribution

2013 Yilinda dogrudan istihdam miktari da ilave edildigin-
de, seyahat ve turizm endUstrisinin dinya capinda toplam
265.855.000 is olanagi yaratmis oldugu, bunun da toplam
dinya istihdaminin % 8.9'una denk geldigi belirtiimektedir.
Toplam istihdam miktarinin % 2.5'lik bir artisla 2014 yilinda
272.417.000 olacagl, 2024 yilinda ise 2014-2024 dénemin-
deki ortalama villik % 2.4'Iik artis oraninin bir neticesi olarak
346.901.000'e ulasacagl tahmin edilmektedir (toplam diinya
istihdaminin % 10.2'si) (Sekil 5).

Sekil 5.5. Seyahat ve Turizm Endiistrisinin Diinya istihdamina Toplam Katkisi

Figure 5.5 Total Contribution of Tourism and Travel Industry to World’s Employment
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When the direct employment is added, the tourism and travel
industry produced 265,855,000 jobs worldwide in 2013 this
corresponds to 8.9% of total world employment. It is estima-
ted that the tourism and travel industry will contribute to a
total of 272,417,000 jobs in 2014 with an increase of 2.5%
and will increase by 2.2% in 2014 and 346,901,000 job op-
portunities will be provided by 2024 with a 2.4% annual ave-
rage rate of increase during 2014-2024 (10.2% of total world
employment) (Figure 4)
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Kaynak: WTTC, World Travel & Tourism Council, The Comparative Economic Impact of Travel & Tourism ve Travel & Tourism, s.4
Source: WTTC, World Travel & Tourism Council, The Comparative Economic Impact of Travel & Tourism and Travel & Tourism, p. 4

5.2.6 Ziyaretcilerin ihracat Etkisi / 5.2.6 . Visitors’ Exports

Seyahat ve turizm endustrisinin ihracat yaratici etkisi nedeniy-
le, 2013 yilinda uluslararasi turist varislarinin yol actigi ihra-
cat geliri 1,295 trilyon ABD Dolari (toplam dunya ihracatinin
% 5.4'0l) olarak tespit edilmistir. ihracat etkisinin 2014 yilinda
% 4.8 oraninda artis gosterecegi, 2014-2024 déneminde yil-
lik ortalama % 4.2. artis oranina sahip olacagi, 2024 itibariyle
2,052 trilyon ABD Dolari olarak gerceklesecegi (toplam diinya
ihracatinin % 5.2'si) tahminlenmektedir (Sekil 6).

Sekil 5.6. Ziyaretcilerin ihracat Kazandirici Etkisi
Figure 5.6 Impact of Visitor Exports
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Exports caused by international tourist arrivals thanks to the
tourism and travel industry in 2013 is USD 1.295 trillion (5.4%
of total world exports). It is estimated that visitors’ exports
will increase by 4.8% in 2014 and will increase to USD 2.052
trillion as of 2024 with a 4.2% annual average rate of increase
during 2014-2024 (5.2% of total world exports) (Figure 6)
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Kaynak: WTTC, World Travel & Tourism Council, The Comparative Economic Impact of Travel & Tourism ve Travel & Tourism, s.5
Source: WTTC, World Travel & Tourism Council, The Comparative Economic Impact of Travel & Tourism and Travel & Tourism, p. 5
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5.2.7. YATIRIMLAR / 5.2.7. INVESTMENTS

2013 Yilinda gerceklestirilen seyahat ve turizm yatirimlarinin
miktart 754 milyar ABD Dolari, yani toplam yatirimlarin % 4.4.'G
olarak gerceklesmistir. 2014 Yili itibariyle % 5.8 artis oranina
ulasacak olan yatinm miktarlari, izleyen 10 yil icerisinde yillik
ortalama % 5.1. artis oranina ulasacak ve 2024 yilinda tah-
minen 1,310 trilyon ABD Dolari seviyesinde gerceklesecektir
(toplam yatinmlarin % 4.9'u) (Sekil 7).

The amount of tourism and travel investments in 2013 is USD
754 billion which is equal to 4.4% of total investments. It is es-
timated that these investments will increase by 5.8% in 2014
and will be USD 1.310 trillion in 2014 with an average annual
increase of 5.1% in the following ten years. (4.9% of total in-
vestments) (Figure 7)

Sekil 5.7. Seyahat ve Turizm Enddistrisi Yatirimlar / Figure 5.7 Capital Investment in Tourism and Travel
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Kaynak: WTTC, World Travel & Tourism Council, The Comparative Economic Impact of Travel & Tourism ve Travel & Tourism, s.5
Source: WTTC, World Travel & Tourism Council, The Comparative Economic Impact of Travel & Tourism and Travel & Tourism, p. 5

5.3. Tiirkiye Seyahat Ve Turizm Endustrisi
5.3. Turkey Tourism And Travel Industry

5.3.1. GAYRISAFI HASILA: Dogrudan Katki / 5.3.1. GROSS PRODUCT Direct Contributionmance 2013

2013 Yilinda seyahat ve turizm endustrisinin Turkiye ekono-
misine dogrudan katkisi 71,1 milyar TL (gayrisafi hasilanin %
4.6's1) seviyesinde olmustur. Bu katkinin 2014 yilinda % 6.1
oranina ylkselerek, 75,5 TU'ye ulasmasi beklenmektedir. Elde
edilen bu rakam oteller, seyahat acenteleri, havayolu isletmele-
ri ve diger tasimacilik hizmetleri gdz 6niine alinarak hesaplan-
mistir. Ancak ayni zamanda dogrudan turistlerden kaynaklanan
restoran ve rekreasyon hizmet gelirleri de hesaplamaya dahil
edilmistir. Endlstrinin llke ekonomisine dogrudan katkisinin
yillik ortalama % 4.2 artisla, 2014 yilinda 113,9 milyar TL (gay-
risafi hasilanin % 4.5'i) olarak gerceklesmesi 6ngorilmektedir
(Sekil 8).

Direct Contribution of tourism and travel industry to Turkey's
economy in 2013 is TL 71.1 billion (4.6% of gross product) It is
expected that this contribution will reach TL 75.5 billion with
an increase of 6.1% in 2014. This figure was calculated by
taking into account hotels, travel agencies, airline companies
and other transportation services. Restaurant and recreational
service revenues generated directly from tourists are also inc-
luded in this calculation The percentage of contribution of the
industry to Turkey’s economy is estimated to increase 4.2% on
annual average and to reach TL 113.9 billion in 2014 (4.5% of
gross output) (Figure 8)

Sekil 5.8. Seyahat ve Turizm Endiistrisinin Tiirkive Gayrisafi Hasilasina Dogrudan Katkisi
Figure 5.8 Direct Contribution of Tourism and Travel Industry to Turkey’s Gross Production

Sabit Fiyatlarla, milyar /TL, 2013/ At Constant Prices, Billion TL, 2013
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Kaynak: WTTC, World Travel & Tourism Council, The Comparative Economic Impact of Travel & Tourism ve Travel & Tourism, s.3
Source: WTTC, World Travel & Tourism Council, The Comparative Economic Impact of Travel & Tourism and Travel & Tourism, p. 3
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5.3.2. GAYRISAFI HASILA: Toplam Katki / 5.3.2. GROSS PRODUCT Total Contribution

Seyahat ve turizm endUstrisinin Glke gayrisafi hasilasina top-
lam katkisi (yatinmlar, tedarik zinciri ve tiretilmis gelir etkisi
gibi daha genis capli etkiler de dahil edildiginde) 2013 yili
itibariyle 192,6 milyar TU'dir (gayrisafi hasilanin % 12.3°l). %
4.1'lik Artis oraniyla 2014 yilinda 200,5 milyar TL (gayrisafi
hasilanin % 12.4'0) seviyesine ulasiimasi tahmin edilmekte-
dir. 2024 Y1l 6ngortleri ise yillik ortalama % 4.2 artis orani ve
301,3 milyar TL'dir (gayrisafi hasilanin % 11.9'u) (Sekil 9).

The total contribution of the tourism and travel industry to
Turkey's economy (with the inclusion of investments, supply
chain and induced income effect) in 2013 is TL 192.6 billion.
(12.3% of gross product) It is expected that this contribution
will reach TL 200.5 billion with an increase of 4.1% in 2014.
(12.4% of gross product) The percentage of contribution in
2014 is estimated to increase annually around at average
4.2% for 2024 and to reach TL 301.3 billion (11.9% of total
output) (Figure 9)

Sekil 5.9. Seyahat ve Turizm Endiistrisinin Tiirkiye Gayrisafi Hasilasina Toplam Katkisi
Figure 5.9 Total Contribution of Tourism and Travel Industry to Turkey’s Gross Production

Sabit Fiyatlarla, milyar /TL, 2013
At Constant Prices, Billion TL, 2013
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Kaynak: WTTC, World Travel & Tourism Council, The Comparative Economic Impact of Travel & Tourism ve Travel & Tourism, s.3
Source: WTTC, World Travel & Tourism Council, The Comparative Economic Impact of Travel & Tourism and Travel & Tourism, p. 3

5.3.3. ISTIHDAM: Dogrudan Katki / 5.3.3. mployment: Direct Contribution

Turkiye'de seyahat ve turizm endustrisi yoluyla 2013 yilinda
587.000 dogrudan istihdam olanagi saglanmistir (toplam is-
tihdamin % 2.3't). 2014 Yihinda % 3.8 artis orani ile bu raka-
min 610.000'e ulasmasi beklenmektedir (toplam istihdamin
% 2.3'0). Dogrudan istihdam hesaplamasina otellerde, seya-
hat acentelerinde, havayolu isletmelerinde ve diger ulastirma
hizmetlerinde gérev yapan calisanlar dahil edilmistir. Hesap-
lamaya restoran ve rekreasyon hizmetlerinde dogrudan cali-
sanlar da dahil edilmistir. 2024 Yilinda dogrudan istihdamin
910.000'e ulasmasi ve yillik ortalama artis oraninin % 4.1. se-
viyesinde olmasi beklenmektedir (Sekil 10).

Sekil 5.10. Seyahat ve Turizm Endiistrisinin Tiirkiye istihdamina Dogrudan Katkisi
Figure 5.10 Direct Contribution of Tourism and Travel Industry to Turkey's Employment
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The tourism and travel industry produced 587,000 jobs in
Turkey in 2013 (2.3% of total employment) It is estimated
that this figure will increase by 3.8% in 2014 and will reach
610,000 jobs opportunities (2.3% of total employment) In the
calculation of direct employment, employees of hotels, travel
agencies, airline companies and other transportation services
are also included. Restaurant and recreational service emplo-
yees are also included in this calculation. It is estimated that
direct employment will reach 910,000 by 2024 with a 4.1%
annual average rate of increase (Figure 10)
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Kaynak: WTTC, World Travel & Tourism Council, The Comparative Economic Impact of Travel & Tourism ve Travel & Tourism, s.4
Source: WTTC, World Travel & Tourism Council, The Comparative Economic Impact of Travel & Tourism and Travel & Tourism, p. 4
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5.3.4. ISTIHDAM: Toplam Katki / 5.3.4. Employment: Total Contribution

Endustrinin toplam istihdama olan katkisi (yatirimlar, tedarik
zinciri ve turetilmis gelir etkisi gibi daha genis caph etkiler de
dahil edildiginde) 2013 yilinda 2.317.500'e ulasmistir (top-
lam istihdamin % 9.1'i). Yapilan tahminlere gére 2014 yilinda
2.340.500 istihdam ve % 1.0 artis oranina ulasilacaktir (top-
lam istihdamin % 9.0'u). 2024 Yilinda ise 3.047.000 istihdam
olanagi ve yillik ortalama % 2.7 artis orani tahmin edilmektedir
(toplam istihdamin % 2.7'si) (Sekil 11).

The total contribution of the tourism and travel industry to
total employment with the inclusion of investments, supply
chain and induced income effect in 2013 is TL 2,317,500
(9.1% of total employment) It is estimated that the tourism
and travel industry will contribute to a total of 2,340,500 jobs
in 2014 with an increase of 1.0% (9.0% of total employment).
346,901,000 jobs opportunity are estimated to be provided in
2024 with a 2.7% annual average rate of increase (2.7 % of
total world employment) (Figure 11).

Sekil 5.11. Seyahat ve Turizm Endiistrisinin Tiirkiye istihdamina Toplam Katkisi
Figure 5.11 Total Contribution of the Tourism and Travel Industry to Turkey’s Employment
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Kaynak: WTTC, World Travel & Tourism Council, The Comparative Economic Impact of Travel & Tourism ve Travel & Tourism, s.4
Source: WTTC, World Travel & Tourism Council, The Comparative Economic Impact of Travel & Tourism and Travel & Tourism, p. 4

5.3.5. ZIYARETCILERIN IHRACAT ETKISi / 5.3.5. IMPACT OF VISITORS’ EXPORTS

Ziyaretci harcamalarinin déviz kazandirici ve ihracat yaraticisi
etkisi, seyahat ve turizm endustrisinin ekonomiye dogrudan
katkisi (izerinde 6nemli bir role sahiptir. 2013 Yili itibariy-
le Tirkiye'de 67,5 milyar TL tutarinda ziyaretci ihracati sag-
lanmistir. 2014 Yilinda Turkiye'yve % 8.4'lik bir artis oraniyla
40.457.000 uluslararas! turist vansinin gerceklestirilmesi
beklenmektedir. 2024 Yili tahminlerine gore, turist varislarinin
miktari 78.281.000'e ulasacak olup, turistlerce yapilacak olan
harcama miktari 111,7 milyar TL olarak gerceklesecektir (yillik
ortalama % 4.3 artis orani ile) (Sekil 12).

The impact of visitor spending on exports and earning foreign
exchange has an important role in the direct contribution of
tourism and travel industry to economy. As of 2013, Turkey
has recorded TL 67.5 billion visitors’ exports. It is estimated
that international tourist arrivals will increase by 8.4% in
2014 and will increase to 40,457,000 tourists in Turkey. It
is estimated that international tourist arrivals will increase to
78,281,000 tourists in 2024 and tourists’ spending will be TL
111.7 billion as of 2024 with a 4.3% annual average rate of
increase (Figure 12)

Sekil 5.12. Ziyaretcilerin ihracat Kazandirici Etkisi
Figure 5.12 Impact of Visitor Exports

Sabit Fiyatlarla, milyar /TL, 2013/ At Constant Prices, Billion TL, 2013 Toplam Ihracatin %'si Olarak Yabanci Ziyaretci ihraci/ Visitors' exports as a % of Total Exports
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Kaynak: WTTC, World Travel & Tourism Council, The Comparative Economic Impact of Travel & Tourism ve Travel & Tourism, s.5

Source: WTTC, World Travel & Tourism Council, The Comparative Economic Impact of Travel & Tourism and Travel & Tourism, p. 5
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5.3.6. YATIRIMLAR/ 5.3.6. INVESTMENTS

Seyahat ve turizm enddistrisine yonelik sermaye yatirimlari
2013 yilinda 37,3 milyar TL olarak gerceklesmistir. Bu rakamin
2014 yilinda % 2.6; 2024 yilina kadarki on yillik sireg icerisin-
de yillik ortalama % 5.1 artis oranina ulasmasi ve 2014 yili iti-
bariyle 63,0 milyar TL seviyesinde gerceklesmesi beklenmek-
tedir. Seyahat ve turizm endistrisindeki yatinmlarin, toplam
vatinmlar icerisindeki payinin 2014'de % 11.7'ye ve 2024'de
% 12.4'e ylkselecegi éngorilmektedir (Sekil 13).

The amount of tourism and travel investments in 2013 is TL
37.3 billion. It is estimated that these investments will inc-
rease by 2.6% in 2014 and will be TL 63.0 billion in 2024
with an average annual increase of 5.1% in the following ten
years. The share of tourism and travel investments in total
investments is estimated to increase to 11.7%, in 2014 and to
12.4% in 2024. (Figure 13)

Sekil 5.13. Seyahat ve Turizm Endiistrisi Yatinmlan / Figure 5.13 Capital Investment in Tourism and Travel
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Kaynak: WTTC, World Travel & Tourism Council, The Comparative Economic Impact of Travel & Tourism ve Travel & Tourism, s.5
Source: WTTC, World Travel & Tourism Council, The Comparative Economic Impact of Travel & Tourism and Travel & Tourism, p. 5

5.4. TURKIYE VE DIGER ULKELER KARSILASTIRMASI
5.4. COMPARISON OF TURKEY WITH OTHER COUNTRIES

5.3.1. GAYRISAFi HASILA: Dogrudan Katki / 5.3.1. GROSS PRODUCT Direct Contributionmance 2013

Turkiye'nin seyahat ve turizm endUstrisinde baslica rakibi ko-
numundaki bazi Ulkeler ile Avrupa ve diinya ortalamalarina
gore bu enduistrinin gayrisafi milli hasilaya dogrudan katkisi
karsilastirildiginda; Avrupa ortalamasinin altinda ancak diinya
ortalamasinin Uzerinde bir ekonomik katki saglandigi gordil-
mektedir. italya ve ispanya'ya kiyasla dogrudan hasila katkisi
disik olan Tarkiye'nin Yunanistan, Misir, Fas, Tunus, Libnan
ve Malta gibi Akdeniz Havzasi'ndaki rakip Ulkelere gore daha
yuksek bir dogrudan hasila katkisi sagladigi tespit edilmistir.
Avrupa ortalamasinin diinya ortalamasina gore yaklasik % 184
daha yiksek olmasl, seyahat ve turizm endustrisinin Avrupa
kitasindaki tlkeler agisindan ne kadar énemli bir ekonomik ge-
tiri kaynagi ve hizmet alani oldugunu yansitmaktadir (Tablo 1).

Below is the comparison of the contribution of the tourism
and travel industry to gross output in Turkey and in the main
countries in competition with Turkey in the tourism and travel
industry and versus Europe and World average. It is seen that
the contribution in Turkey is below the Europe average but
above the world average. Comparably having a lower contribu-
tion than Italy and Spain, Turkey has a higher direct contributi-
on compared to rival Mediterranean countries such as Greece,
Morocco, Tunisia, Lebanon and Malta. The fact that Europe’s
average is higher than the world average by approximately
184% is an indication of how much the tourism and travel in-
dustry is a source of revenue and service area for European
countries.

Tablo 5.1. Tiirkiye ve Bazi Ulkeler Acisindan Dogrudan Gayrisafi Hasilaya Katki Miktari
Table 5.1. The Amount of Direct Contribution to Gross Output in Turkey and Selected Countries

Seyahat ve Turizmin Gayrisafi Hasilaya Dogrudan Katkis
Direct Contribution of the Tourism and Travel Industry to Gross Production

2013 (milyar, ABD Dolan) / 2013 (USD billion)

Avrupa Ortalamasi / Average Europe 331,9
6 italya / Italy 819
9 ispanya/ Spain 742
12 Tlrkiye / Turkey 374

Diinya Ortalamasi / Average World 180
29 Yunanistan/ Greece 142
31 Misir / Egypt 141
40 Fas / Morocco 90
62 Tunus/ Tunisia 34
63 Libnan/ Lebanon 32
95 Malta / Malta 13

Kaynak: WTTC, World Travel & Tourism Council, Economic Impact 2014, Turkey, s.7 / Source: WTTC, World Travel & Tourism Council, Economic Impact 2014, Turkey, p. 7
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Seyahat ve turizm endUstrisinin Ulkelerin toplam gayrisafi ha-
silalar icerisindeki katki miktar, dogrudan, dolayli ve tiretil-
mis ekonomik etkilerin toplamindan olusmaktadir. Buna gore,
Avrupa kitasinin toplam gayrisafi hasilaya katki ortalamasi,
dogrudan katkinin 3.5 katini bulmaktadir. Tirkiye'nin elde etti-
gi toplam gayrisafi hasilaya katki miktari da dogrudan katkinin
2.7 kati kadardir. Diinya ortalamasinin yaklasik 2 kati kadar bir
miktarda toplam gayrisafi hasilaya katki elde eden Turkiye'nin,
seyahat ve turizm endUstrisinden saglamis oldugu ekonomik
fayda, Akdeniz Havzasi'ndaki rakiplerine kiyasla daha yuksek-
tir (Tablo 2).

Tablo 5.2. Tiirkiye ve Bazi Ulkeler Acisindan Toplam Gayrisafi Hasilaya Katki Miktari

The amount of contribution of the tourism and travel industry
to gross output of countries is a sum of direct, indirect, indu-
ced and total economic impacts. According to that, the average
contribution to total gross output in Europe is 3.5 times higher
than the direct contribution. The contribution in Turkey to total
gross output is 2.7 times higher than the direct contribution.
The amount of contribution of tourism and travel industry in
Turkey, who has a contribution amount approximately two
times higher than world average is comparably higher than
those of her rivals in the Mediterranean Basin.

Table 5.2. The Amount of Total Contribution to Gross Output in Turkey and Selected Countries

Seyahat ve Turizmin Gayrisafi Hasllaya Toplam Katkisi

2013 (milyar, ABD Dolari) / 2013 (USD billion)

Total Contribution of Tourism and Travel Industry to Gross Production

Avrupa Ortalamasi / Averag Europe 9372
7 Ispanya/ Spain 2038
8 [talya/ Spain 2018
14 Turkiye / Turkey 1012

Diinya Ortalamasi / Average World 550
27 Yunanistan/ Greece 358
35 Misir / Egypt 316
46 Fas / Morocco 197
64 Libnan / Lebanon 88
68 Tunus/ Tunisia 70
105 Malta/ Malta 24

Kaynak: WTTC, World Travel & Tourism Council, Economic Impact 2014, Turkey, s.7
Source: WTTC, World Travel & Tourism Council, Economic Impact 2014, Turkey, p. 7

Seyahat ve turizm endistrisi sayesinde is olanagi elde eden ve
dogrudan bu endustride calisan kisilerin (dogrudan istihdam)
miktarina bakildiginda, Tirkiye'de 597.700, Avrupa'da ortala-
ma 5.972.000 ve diinyada ortalama 799.800 kisinin bu kap-
samda yer aldigl gortlmektedir. Endlstrinin 6zellikle Avrupa
kitasinda, Misir ve Fas gibi Akdeniz Glkelerinde 6nemli miktar-
larda is olanagi yarattig sdylenebilmektedir. Diinya ortalama-
sI, Avrupa ortalamasinin altinda olmasina karsin, klresel capta
2014 yili itibariyle 2.2 milyon kisinin daha seyahat ve turizm
endistrisinde yeni is olanaklarina ve dogrudan istihdama ka-
vusacagl 6ngorilmektedir (Tablo 3).

Tablo 5.3. Tiirkiye ve Bazi Ulkeler Acisindan Dogrudan istihdama Katki Miktari

When the contribution of the travel and tourism industry to di-
rect employment is considered, it is seen that 597,700 people
in Turkey, 5,972,000 people in Europe and 799,800 people on
average in the world are employed thanks to this industry. It
can be said that the industry is especially helpful in contribu-
ting to employment in Europe and in countries such as Eqypt
and Morocco. However the world average is below the Euro-
pean average, it is estimated that 2.2 million people will have
new job opportunities and direct employment in 2014 thanks
to the travel and tourism industry. (Table 3)

Table 5.3. The Amount of Contribution to Employment in Turkey and Selected Countries

Seyahat ve Turizmin Dogrudan istihdama Katkisi

The Amount of Contribution of the Travel & Tourism to Direct Employment

2013 (000kisi) /2013 k people.

Avrupa Ortalamasi / Average Europe 5.972,0
13 Misir / Egypt 12512
16 [talya/ Italy 11058
20 ispanya/ Spain 8664
22 Fas / Morocco 8140

Diinya Ortalamasi / Average World 7998
28 Turkiye / Turkey 5977
44 Yunanistan/ Greece 3195
51 Tunus / Tunisia 2279
90 Libnan/ Lebanon 927
136 Malta/ Malta 255

Kaynak: WTTC, World Travel & Tourism Council, Economic Impact 2014, Turkey, s.7
Source: WTTC, World Travel & Tourism Council, Economic Impact 2014, Turkey, p. 7
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Dogrudan, dolayh ve tiretilmis istihdam rakamlarinin ortaya
koydugu toplam istihdam miktari, Avrupa kitasi ortalamasinda
16.395.600 kisiye ulasmaktadir. Misir, italya ve ispanya’nin
gerek dogrudan gerekse toplam istihdam yaratma kapasiteleri
Turkiye'den fazladir (Tablo 4).

Tablo 5.4. Tiirkive ve Bazi Ulkeler Acisindan Toplam istihdama Katki Miktar

Total employment with direct, indirect and induced employ-
ment reaches 16,395,600 people on average for Europe.
Egypt, Italy and Spain have more capacity of generating job
opportunities both directly or totally and is more than that of
Turkey. (Table 4)

Table 5.4. The Amount of Total Contribution to Total Employment in Turkey and Selected Countries

Seyahat ve Turizmin Toplam istihdama Katkisi

The Amount of Contribution of the Travel & Tourism to Direct Employment

2013 (000kisi) /2013 k people.

Avrupa Ortalamasi / Averag Europe 16.395,6
14 Misir/ Egypt 28478
17 Ispanya/ Spain 2655,7
18 Italya/ Italy 26190
20 Tlrkiye / Turkey 23175

Diinya Ortalamasi / Average World 20174
24 Fas / Morocco 17978
46 Yunanistan/ Greece 6571
59 Tunus / Tunisia 4728
88 Liibnan/ Lebanon 2552
147 Malta/ Malta 450

Kaynak: WTTC, World Travel & Tourism Council, Economic Impact 2014, Turkey, s.7
Source: WTTC, World Travel & Tourism Council, Economic Impact 2014, Turkey, p. 7

Seyahat ve turizm endustrisinin strekli artan talep miktari ve
azalan yatinim riski unsurlari nedeniyle daha cazip bir yatirim
alani haline gelmesiyle birlikte, Glke ekonomilerinin elde etmis
olduklar sermaye girdileri de artmistir. Avrupa, yatinmlarin en
yliksek seviyede gerceklestigi cografya konumundadir. Tlrki-
ye, seyahat ve turizm vatinmlarl acisindan ispanya, italya ve
Misir gibi rakip destinasyonlara kiyasla daha yiiksek miktarda
sermaye ¢ekme basarisini géstermektedir (Tablo 5).

Tablo 5.5. Tiirkive ve Bazi Ulkeler Acisindan Sermaye Yatirimlarinin Miktar
Table 5.5. The Amount of Capital Investment in Turkey and Selected Countries

Seyahat ve Turizm Sermaye Yatinmlari

Capital Investment in Tourism and Travel

The travel and tourism industry’s becoming a more attractive
investment area due to continuously increasing demand and
decreasing investment risk factors, capital returns of countries
also increased. Europe is where the highest amount of invest-
ments is made. Turkey shows better success compared to her
rival destinations such as Egypt, Italy and Spain in terms of
attracting more tourism and travel investments.

2013 (milyar, ABD Dolari)/ 2013 USD billions

Avrupa Ortalamasi / Averag Europe 161,0
9 Tirkiye/ Turkey 196
11 Ispanya/ Spain 17,7
16 italya/ Italy 108
29 Misir / Egypt 45

Diinya Ortalamasi / Average World 42
37 Fas / Morocco 3,7
38 Yunanistan/ Greece 36
61 Libnan/ Lebanon 13
69 Tunus/ Tunisia 08
122 Malta/ Malta 02

Kaynak: WTTC, World Travel & Tourism Council, Economic Impact 2014, Turkey, s.7
Source: WTTC, World Travel & Tourism Council, Economic Impact 2014, Turkey, p. 7

Seyahat ve turizm faaliyetlerine katilan turistler yoluyla elde
edilen déviz girdisinin yol acmis oldugu ihracat etkisi, tlkelerin
ddviz kazanclarini olumlu yonde etkilemekte ve dis borclarini
kapatmalarinda 6nemli bir role sahip bulunmaktadir. Ulusla-
rarasi turist varislan vasitasiyla elde edilen ihracat etkisinin
boyutlari, Avrupa kitasinda, diinya ortalamasinin Gzerinde sey-
retmektedir. Turkiye, 35 milyar ABD Dolart ile diinya ortalamasi
olan 7 milyar ABD Dolarindan fazla ihracat etkisi saglarken, Is-
panya Tlrkiye'nin yaklasik 1.8 kati ihracat etkisi elde etmekte-
dir (Tablo 6).

Foreign currency revenues generated thanks to tourists purc-
hases during travel and tourism has a positive impact on
countries’ revenues and has an important role in paying out
foreign debt. The amount of exports generated thanks to in-
ternational tourist arrivals is higher in Europe than the world
average. With USD 35 billion, Turkey has more visitors’ exports
than the world average, which is USD 7 billion, while Spain has
visitor's exports 1.8 times higher those of Turkey. (Table 6)
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Tablo 5.7 Diizenlenen Organizasyon Sayisina Gére ICCA Ulke ve Sehir Siralamasi (2013)
Table 5.7 ICCA 2013, City and Country Ranking Based on the Number of Organizations

Tablo 5.6. Tiirkiye ve Bazi Ulkeler Acisindan Ziyaretci ihracat Etkisi Miktari
Table 5.6. The Amount of Visitors’ Exports in Turkey and Selected Countries

Siralama Siralama

Ziyaretci ihracat Etkisi

Toplanti Sayisi Toplanti Sayisi

2013 (milyar, ABD Dolari) / 2013 USD billions

Sehir/ City

Visitors Exports Ranking Number of meetings | Ranking Number of meetings

Avrupa Ortalamasi / Averag Europe 265,1 1 ABD/ USA 829 1 Paris / Paris 204

: :i;?gﬁt’azlpa’” 23(1) 2| Amanva/Gemany 722 2 Madrid / Madrid 186

11 Tirkiye/ Ty 355 3 Ispanva / Spain 562 3 Viyana/ Vienna 182

24 Misir/ Com 157 4 fransa / France 527 4 Barselona / Barcelona 179

35 Fas / Morocco 88 5 !ngiltere /UK 525 5 Berlin/ Berlin 178

Diinya Ortalamasi / Average World 7.0 6 Italya / Italy 447 6 Singapur __/ Singapore 175

42 Misir / Egypt 6,7 7 Japonya/ Jaan 342 7 Londra/ London 166

46 Liibnan/ Lebanon 63 8 Cin Halk Cumhuriveti / People’s Republic of China 340 8 istanbul / istanbul 146

61 Tunus/ Tunisia 28 9 Brezilya / Brazil 315 9 Lizbon / Lisbon 125

89 Malta/ Malta 15 10 Hollanda / Netherlands 302 Seul / Seoul 125

Kaynak: WTTC, World Travel & Tourism Council, Economic Impact 2014, Turkey, s.7 11 Kanada / Canada 290 11 Prag/ Prague 121

Source: WTTC, World Travel & Tourism Council, Economic Impact 2014, Turkey, p. 7 12 Kore Cumhuriveti / Republic of Soutth Korea 260 12 Amsterdam / Amsterdam 120

. ’ e g e ’ . . 13 Portekiz / Portugal 249 13 Dublin/ Dublin 114

5.5. Dunya da ve Turklye de Kongre Turizmi 14 Avusturya / Austria 244 14 Buenos Aires / Buenos Aires 113

5.5, Congress Tourism in Turkey in the World 15 | isvec/ Sweden 238 15 Bruksel / Brussels 111

L . . . . L . . 16 Avustralya / Australia 231 16 Kopenhag / Copenhagen 109

Kongre turizminde arz ve talebi olusturanlarin bir arada ele It is very important for many destinations, which are in a very 17 Avjantin/ Argenting >3 17 Budapeste / Budapest 106

alinmasi ve dzellikle kongre pazarindaki Griin ve/veya hizmet- tough competition in terms of both by cities/regions and by 18 Tirkive / Turkey 221 18 Bejjing/ Bejing 105
lerin neler oldugunun bilinmesi, katiimcilarin istek ve ihtiyag- countries, to consider the demand and supply factors toget- 19 Belcika / Belgium 214 19 Roma/ Rome 99
larinin dikkate alinmasi hem tilke bazinda hem de boélge/sehir her, to be aware of the goods and services in the “congress 20 isvicre / Switzeriand 205 20 Bangkok / Bangkok 93
bazinda birbirleriyle kiyasiya rekabet eden destinasyonlar icin market’, and to carefully consider the expectations and needs Stockholm / Stockholm 93
bilyiik nem arz etmektedir. of the participants. Sidney / Sidney 93

90'dan fazla llkede yaklasik olarak 1000 Uyesi bulunan ve
Uluslararasi Dernekler Birligi (UIA) ile birlikte diinya’daki toplan-
tilarin nabzini tutan Uluslararasi Kongre ve Konvansiyon Birligi
(ICCA) 2013 calismasina gore en az 3 (lke arasinda donistmli
ve dizenli olarak yapilan 11.685 birlik toplantisi bulunmak-

According to a 2013 study of the Union of International As-
sociations (UIA), present with around 1,000 members in more
than 90 countries and International Congress and Conventi-
on Association (ICCA), which carefully monitors the interna-
tional meetings, there are 11,685 meetings of association
among at least 3 countries, which are held regularly and by

Kaynak: http://www.iccaworld.com/npps/story.cfm?nppage=4020:Erisim Tarihi: 07.07.2014

Source: http://www.iccaworld.com/npps/story.cfm?nppage=4020:€risim Tarihi: 7/7/2014

Tablo 5.8 Ulke Bazinda Toplanti Sayisi Bakimindan Avrupa Siralamasi (ilk 20 Ulke)
Table 5.8 Ranking in Europe by the Number of Meetings (First 20 Countries)

Siralama

Ranking

Ulke Toplanti Sayisi

Country

Number of meetings (2013)

Siralama
Ranking

Ulke
Country

Toplanti Sayisi

Number of meetings (2013)

Tablo 5.9 Sehir Bazinda Toplanti Sayisi Bakimindan Avrupa Siralamasi (ilk 20 Sehir)
Table 5.9 Ranking in Europe by the Number of Meetings (First 20 Countries) by Cities

tadir.2013 yil itibariyle diinya toplanti pazarinda ilk 3 sirayi : :
Amerika, Almanya ve ispanya almaktadir2012-2013 villar tall<ing turns. By 2013, the first 3 countries ir? the worlfj me- ; Qll;::yualé;/s (;Z;:,Tmy Zz’; ; ;E:llsri:j F;G;Zdrid i;
karsilastirildiginda Amerika ve Almanya arasindaki farkin gide- eting market are the USA, Germany and Spain. According to 3 — 7 3 Viyana/ Vienna 162
rek azaldigi goriimektedir (2012 yilinda 184 olan fark 2013 the comparison of 2012-2013, it is seen that the difference 2 | ingitee/ 0K o R I —— i
yilinda 107've gerilemistir).2013 yili itibariyle Fransa 4. ve in- between the USA and Germany is decreasing (the difference 5 | Tya/fay 247 5| Beiin/Bern 178
giltere 5.sirada yeralmaktadir.6.sirada italya kalirken Japonya was 184 in 2012 and it decreased to 107 in 2013). France 6 Hollanda / Netheriands 302 6 Londra / London 166
7.siraya ve Cin Halk Cumhuriyeti 8.siraya yiikselmistir.9.sirayi and the UK ranks 4th and 5th respectively as of 2013. While 7 Portekiz/ Portugal 249 7 istanbul / istanbul 146
Brezilya ve 10.siray1 Hollanda almaktadir (http://www.ic- ltaly stays in the 6th place, Japan moved to 7th and China 8 Avusturya/ Austria 244 8 Lizbon/ Lisbon 125
caworld.com/npps/story.cfm?nppage=4020:Erisim Tarihi: to 8th places. Brazil and Netherlands share the 9th and 10th ) e >3 ) Prog/ Prague 121
07.07.2014 places in the ranking. (http.//www.iccaworld.com/npps/story. 10 N 21 10 Amsterdam / Amsterdam 120
cfm?nppage=4020:Erisim Tarihi: 07/07/2014 11 Belcika/ Belgium >4 11 Dublin/ Dublin 114
2013 yiliitibariyle diinya toplanti pazarinda ilk 5 sehir sirasiyla . L ) 12 | lsvigre/ Switeriand 205 12 | Briksel/Brussels 111
Paris,Madrid,Viyana, Barselona ve Berlin'dir.Ulkemizden ICCA As of 2913’ the f irst 5 fmes' in the world meeting mquet are 13 | Finlandiya/ Finland 171 13 | Kopenhag/ Copenhagen 109
raporunda en iyl konumda bulunan istanbul 2013 yilh sehirler respect{vely Paris, Madrid, Vler'ma, Barcelona and'BerI/n. Istan- 14 Polonya/ Poland 170 14 Budapeste / Budapest 106
siralamasinda Londra’dan sonra 146 toplantiyla 8.sirada yeral- bul, which has. the be.st place" {n the ICCA report, is ranked 8th 15 | Danimarka/Denmark 161 15 | Roma/Rome 99
mistir.Ayni raporda 23 toplantiyla Antalya; Abu Dhabi le birlikte after London in the list of cities. In the same report: Antalya 16 | CekCumhuriyeti/ Czech Republic 145 16 | Stockholm/ Stockholm 93
103. sirada, 22 toplantiyla izmir; Bergen, Dresden, Leipzig,Lille EZZZ; 11%5;’; 71V:|I/§?h2§2mr:zz;,iisg ;Ozg:;revrw;; ;b;eegg:" ézr’;’r 17 | ifanda/ Ireland 136 17 H?Isinki/He{sinki 85
ve Lilkksemburg ile birlikte 106. sirada ve 12 toplantiyla Ankara den, Leipzig, Lille and Luxembourg, and Ankara comes’193rd 18 No“’eF/NO“"’ay 136 18 | Manih/Munich 82
193.sirayi almaktadir (ICCA 2013 Statistics Report Country & L » - . W T i L || Wl 5
City Rankings.s. 18, 24,28). ICCA 2013 {ilke ve sehir siralama- with 12 meetings. (ICCA 2013 Statistics Report Country & City 20 Yunanistan /. Greece 100 20 Oslo/ Oslo 62

Rankings, p. 18, 24.28) Details of ICCA 2013, city and country

Kaynak: ICCA 2013 Statistics Report Country & City Rankings,s. 35
Source: ICCA 2013 Statistics Report Country & City Rankings, p. 35eetings (First 20 Countries)

Kaynak: ICCA 2013 Statistics Report Country & City Rankings, s.38

sina ait detaylar tablo'da verilmistir.
Source: ICCA 2013 Statistics Report Country & City Rankings, p. 38

ranking are given in the table.
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Dinya'da toplanti endiistrisinin faydalari konusu Birlesmis Mil- Benefits of the meeting industry in the world was subjected
letler Diinya Turizm Orgitii Toplanti Endistrisi Uzerine Kiiresel in the Global Report on the Meeting Industry Launched by the
Rapor baslikli calismasinda da ele alinmis ve toplantilarin diger United Nations World Tourism Organization and was stated

isletmeleri desteklemede &nemli bir rol oynadiklari, diizen- that: meetings had an important role in supporting other busi-

nesses; they motivated the investments, trade, communicati-
on and technology; combined the education and professional

lenen toplantilarin yatinmlari, ticareti, iletisimi ve teknolojiyi
tesvik ettigi, yerel halk agisindan egitim ve mesleki gelisimi bir ) o
e N N N N development for local people; produced job opportunities and
araya getirdigi, isler yarattigi ve isgliciinin devamliligini sagla- L Y

ensured the continuity of labor force; supported the “environ-
mental quality” and carried the concept of “cleanness” to the

industry; provided an important opportunity for expenditures;

digl, “cevresel kalite” konusunu destekledigi ve “temiz" kavra-
mini endlstriye tasidigl, harcamalar agisindan dnemli bir imkan

sundugu, kiiresel anlamda uzmanligin olusumuna katki verdigi, contributed to global expertise and spread of knowledge worl-

“bilgi"nin duinya capinda yayiimasini sagladigi, kuresel anlayis dwide; raise global understanding and cooperation opportuni-
ve isbirligi olanaklarini sundugu ortaya konmustur (UNWTO, ties. (UNWTO, Global Report on the Meetings Industry, 2014,
Global Report on the Meetings Industry, 2014,s.10). p. 10).

5.6. Diinyada ve Turkiye'de Kurvaziyer Turizmi
5.6. Cruise Tourism in Turkey in the World

Dinyanin en blyik kruvaziyer birligi “Uluslararasi Kruvaziyer The world’s largest cruise industry trade association is “Cruise
Sirketler Birligi (CLIA)'dir. Bu birlik 26 bliyiik kruvaziyer sirketin- Lines International Association” (CLIA). This Association rep-
den olusmaktadir.Uye sirketler arasinda Carnival, Royal Carib- resents the 26 biggest cruise lines. Among the members are
bean, Azamara, MSC Cruises, Ocenia Cruises, Celebrity Cruises, Carnival, Royal Caribbean, Azamara, MSC Cruises, Ocenia Crui-
American Cruises, Princess Cruises ve daha niceleri sayilabi- ses, Celebrity Cruises, American Cruises, Princess Cruises and
1ir1980-2011 yillari arasinda CLIA sirketleri yillik ortalama yol- others. CLIA lines recorded an increase of 7.5% between the
cu sayisinda % 7,5'luk bir artis yakalamistir. CLIA biinyesindeki years 1980-2011 in terms of passengers. Existing and plan-
mevcut ve planlanan toplam yatak ve gemi sayilari ise su se- ned number of beds and ships by CLIA are as follows: (CLIA.
kildedir (CLIA.(February 2012). “2012 Industry Update”, Cruise (February 2012). “2012 Industry Update’, Cruise Lines Inter-

Lines International Association); national Association);
2011 Yilinda = 325.400 yatak, 211 Gemi
2012 Yilinda = 342.012 yatak, 222 Gemi
2013 Yilinda = 349.349 yatak, 225 Gemi
2014 Yilinda = 360.510 yatak, 230 Gemi
2015 Yilinda = 361.194 yatak, 232 Gemi

2011 = 325,400 beds, 211 Ships
2012 = 342,012 beds, 222 Ships
2013 = 349,349 beds, 225 Ships
2014 = 360,510 beds, 230 Ships
2015 = 361,194 beds, 232 Ships

CLIA 2014 Kurvaziyer Endlstrisi raporuna gore; nehir gemileri According to CLIA 2014 Industry Update, total number of ships
dahil gemi sayisi 410, gemilerdeki yatak sayisi 467.629'dur. are 410 (including river cruises) and the total number of beds
2013 yili icin tahmin edilen yolcu sayisi 21.300.000, 2014 yili are 467,629. Forecasted numbers of passengers for 2013 is
icin beklenen yolcu sayisi 21.700.000 kisidir.2014 yili icin kur- 21,300,000 and expected number of passengers for 2014 is
vaziyer turizminde beklenen yeni trendler arasinda teknolojinin 21,700,000 people. Among the new trends in cruise tourism
daha da gelistirilmesi ve suda baglanti imkaninin olmasi,daha in 2014 are improved technology and connectivity at seaq,
fazla Hersey Dahil paketlerinin olmasi, cok jenerasyonlu seya- increasing the cruises with multi-generations, adding more
hatlerin artmasi, suda daha fazla aktif tatillerin olmasi sayilabi- all-inclusive packages and more active vacations at sea. (CLIA

lir (CLIA 2014 State of the Cruise Industry Report,s.1) 2014 State of the Cruise Industry Report, p. 1)
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Tablo 5.9 Diinya'da Kurvaziyer Turizminde En Fazla Yolcu Goénderen ilk 10 Ulke
Table 5.9 Top 10 Passenger Source Countries in Cruise Tourism

Tablo 5.10 Diinya Genelinde Kurvaziyer Yolcu Sayilari ve Dagihmi
Table 5.10 Number and Distribution of Cruise Passengers Worldwide

Ulke Payi . Diinyada Tasinan
Kuzey Amenka Diger lis,51 SayISI// h2r

Avrupa/North /Other of Passenger

1)ABD/ USA %517 America Europe Transported

2) ingiltere ve iflanda / UK and Ireland %81

3) Amanya/ Germany %77 2014 | 12996000 | 5820000 2770000 | 21556000

4)italya/ Italy %4

5) Avustralya ve Yeni Zellanda / Australia and New Zedland %36 el e e

. . -

G vzl 9 2k 2016 | 13583000 | 6192000 3073000 | 22848000

7)Kanada/ Canada % 34

8)ispanya/ Spain % 28 2017 | 13881000 6377000 3230000 | 23488000

9) Fransa/ France % 24

10)iskandinavya ve Finlandiya / Scandinavia and Finland % 16 2018 | 14.186.000 6568000 3392000 | 24.146.000

Kaynak CLIA 2014 State of the Cruise Industry Report,s.1
Source CLIA 2014 State of the Cruise Industry Report, p. 1

Kaynak www.cruisemarketwatch.com/growth/erisim tarihi:08.07.20142014)
/Kaynak Kaynak www.cruisemarketwatch.com/growth/erisim tarihi: 07/08/2014

LIMAN BASKANLIKLARI BAZINDA KRUVAZIYER GEMi VE YOLCU iSTATiSTIKLERI
(2014 MAYIS)
CRUISE SHIP AND PASSENGER STATISTICS BY PORTS
(2014 MAY)

Tablo 5.11 Tiirkiye'de Limanlara Gore Kruvaziyer Gemi ve Yolcularin Dagilimi (Mayis
2014) / Table 5.11 Cruise Ships and Passengers by Ports in Turkey (May 2014)

KRUVAZIYER GEMi / CRUISE SHIP

KRUVAZIYER YOLCU / CRUISE PASSENGER

KRUVAZIYER YOLCU GEMISi | DIGER GEMi | TOPLAM | GELENYOLCU | GIDENYOLCU | TRANSITYOLCU
PORT ARRIVING LEAVING TRANSIT
PASSENGER | PASSENGER | PASSENGER

ALANYA/ ALANYA 2 1 0 3 21 0 2457 2478
ANTALYA/ ANTALYA 1 4 0 5 10123 10157 532 20812
BODRUM/ BODRUM 4 4 0 8 0 0 1295 1295
CANAKKALE / CANAKKALE 5 1 0 6 0 0 1057 1057
CESME/ CESME 1 0 0 1 1 0 430 431
DIKiLi / DIKILI 3 0 0 3 0 0 210 210
FETHIYE/ FETHIVE 1 0 0 1 0 0 347 347
GOCEK / GOCEK 1 0 0 1 0 0 129 129
GULLUK / qULLUOK 0 3 0 3 0 0 246 246
ISTANBUL / [STANBUL 27 7 0 34 6.997 7111 33115 47223
iZMIR / [ZMIR 10 1 0 11 49 449 20362 21.307
KUSADASI / KUSADASI 50 8 0 58 1588 3648 61276 66512
MARMARIS / MARMARIS 6 4 0 10 4387 4498 7.259 16144
SAMSUN / SAMSUN 1 0 0 1 0 0 62 62
TOPLAM/ TOPLAM 112 33 0 145 23613 25863 128777 178253

Kaynak :Deniz Ticareti Genel Miidiirliigii-Planlama ve istatistik Dairesi Baskanhgi / Source: Directorate General of Maritime Trade- Department of Planning and Statistics

Ulkemizde 2014 yilinda sadece mayis ayi itibariyle kruva- The first 3 ports of Turkey in terms of Cruise ships and passen-

ziyer gemi ve yolcu toplami bakimindan ilk 3 liman sirasiyla gers as of 2014 May are Kusadasi, [stanbul and izmir.
Kusadasi,Istanbul ve Izmir'dir.
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Tablo 5.12 Tiirkiye'de Limanlara Gére Kruvaziyer Gemi ve Yolcularin Dagilimi (Ocak-Mayis 2014)2014) /
Table 5.12 Cruise Ships and Passengers by Ports in Turkey (January-May 2014)

LIMAN BASKANLIKLARI BAZINDA KRUVAZIYER GEMI VE YOLCU ISTATISTIKLERI
CRUISE SHIP AND PASSENGER STATISTICS BY PORTS

KRUVAZIYER YOLCU / CRUISE PASSENGER

KRUVAZIYER GEMi / CRUISE SHIP

LIMAN BASKANLIC KRUVAZIYER . | YOLCUGEMISi| DIGER GEMi | TOPLAM | GELENYOLCU | GIDENYOLCU | TRANSITYOLCU | TOPLAM
PORT DIRECTORATE TIPI YOLCU GEMISI / | CRUISE OTHER TOTAL ARRIVING LEAVING TRANSIT TOTAL
CRUISE TYPE SHIP PASSENGER | PASSENGER | PASSENGER

ALANYA/ ALANYA 4 2 0 6 25 26 5534 5585
ANTALYA / ANTALYA 3 10 0 13 20272 20816 1545 42633
BODRUM/ BODRUM 6 5 0 11 2 1 3326 3329
CANAKKALE / CANAKKALE 8 1 0 9 1 2309 2310
CESME/ CESME 1 1 0 2 1 880 881
DIKiLi / DiKiLi 4 0 4 759 759
FETHIYE / FETHIYE 2 0 2 2 681 683
GOCEK / GOCeK 1 0 1 129 129
GULLUK / GULLOK 3 0 3 246 246
ISTANBUL / ISTANBUL 42 12 0 54 8434 9162 64641 82237
iZMIR / iZMIR 27 7 0 34 952 926 61582 63460
KUSADASI / KUSADASI 74 15 0 89 2593 6122 82274 90989
MARMARIS / MARMARIS 8 7 0 15 4392 4498 14456 23346
SAMSUN / SAMSUN 2 0 2 124 124
Sinop/ Sinop 1 0 1 506 506
Tasucu/ Tasucu 2 0 2 637 637
Trabzon / Trabzon 3 0 3 584 584
TOPLAM/ TOTAL 188 63 0 251 36673 41552 240213 318438

Kaynak :Deniz Ticareti Genel Miidiirliigii-Planlama ve istatistik Dairesi Baskanligi verilerinden derlenmistir
Prepared from the data presented by the Directorate General of Maritime Trade - Department of Planning and Statistics

Ulkemizde 2014 yilinda ocak- mayis periyodu toplami itibariy- The first 3 ports of Turkey in terms of Cruise ships and passen-
le de kruvaziyer gemi ve yolcu toplami bakimindan ilk 3 liman gers for the 2014 January-May period are Kusadasi, istanbul
siraslyla Kusadasi,istanbul ve izmir'dir.Deniz Ticareti Genel Mii- and izmir. According to data of Directorate General of Maritime
durlagl verilerine gore 8 Temmuz 2014 tarihi itibariyle Ulke- Trade, agency statistics of Turkey as of 8 July 2014 are given
mizdeki acentalara ait istatistikler Tablo'da verilmektedir. in the Table.

5.7. ACENTE ISTATISTIKLERI / 5.7 AGENCY STATISTICS

Tablo 5.13. 08.07.2014 Tarihli Acenta istatistikleri / Table 5.13 Agency Statistics as of 08.07.2014

Yetki Belgesi Talebinde Bulunan Acente Sayisi - Number of Agencies Requesting Certificate of Authorization 1025
Yetkilendirilen Acente Sayisi Number of Agencies Authorized 917
islermni Devam Eden Acente Sayis! Number of Agencies Authorization of Which is Under Process 45

Belgesi Askiya Alinan Acente Sayisi Number of Agencies Whose Certificate was Suspended 150
Yetki Belgesi iptal Edilen Acente Sayisi Number of Agencies Whose Certificate was Canceled 63

Yetkilendirilen Acente Subesi Sayisi Number of Agency Offices Authorized 268
Yetkilendirilen Acente Personeli Sayisi Number of Agency Personnel Authorized 2988

Source: Directorate General of Maritime Trade - Department of Planning and Statistics / Kaynak :Deniz Ticareti Genel Miidiirliigii-Planlama ve Istatistik Dairesi Baskanligi
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5.8. Turizmde Otel isletmelerinde Cevreci Yaklasimlar /
5.8. Environmental Approaches in the Hotel Business in Tourism

Cevre yonetimi kavraminin ile yesil yonetim anlayisi (Carson Environmental management was defined as green manage-
ve Moulden, 1991), cevresel duyarlilik (Ahmet, Montagno ve ment (Carson and Moulden, 1991), environmental awareness
Firenze, 1998), sirket cevreciligi (Banerjee, 2002), ekolojik yo- (Ahmet, Montagno and Firenze, 1998), corporate environmen-
netim (Norton, 1992) ve cevreye duyarl yénetim (Akdogan, talism (Banerjee, 2002), ecologic management (Norton, 1992)
2003) gibi farkli isimlerle tanimlamalari yapilmistir. Turizmin and environment friendly management (Akdogan, 2003). Envi-
cevre (izerindeki etkileri oldukca cesitli ve cok boyutludur (Boh- ronmental impacts of tourism are multi-dimensional and very
danowicz, 2006, s. 663). Turizm hizmet endiistrisidir ve temel diverse. (Bohdanowicz, 2006, p. 663). Tourism is a service in-

olarak konaklama ve ulasim hizmetlerini icermektedir (Alva- dustry and includes mainly accommodation and transportation

rez Gil, Jimenez ve Lorente, 2001, s. 457). BM raporuna gére services (Alvarez Gil, imenez ve Lorente, 2001, p. 457). Ac-

de, bir turist gtinde bir kilogram kati atik ve ¢Op tretmektedir cording to a UN report, a tourist generates 1 kg of solid waste

(Mastny, 2002:51). Konaklama isletmelerinde CY konusu tim and trash. (Mastny, 2002:51). Environmental management in

diinya icin oldugu kadar, Tirkiye icin de gelismekte olan fakat accommodation facilities is improving for Turkey as it does for

yeterince ele alinmayan bir konudur (Erdogan ve Baris, 2007). the world. However it is a subject which is not sufficiently de-

. . . e alt with (Erdogan and Baris, 2007). Humans mostly desired to
Havasi ve suyu kirlenmemis, topragl bozulmamis, glrultiden

e ) . . . live in a green, clean, healthy and ecologically balanced envi-
ve diger kirliliklerden arinmis, temiz, yesil, saglikli ve ekolojik

o . ) o ronment, whose air and water were not contaminated, whose
acidan dengeli bir cevrede yasama insanlarin en cok istedikleri

soil is arable, and is free from noise and other pollution (Aslan

and Demircioglu 1995:103).

sey olmustur (Aslan ve Demircioglu 1995:103).

IPCC'nin ulusal bildirim raporuna gore, Tirkiye de yillik orta- ) ) )
According to IPPC’s national reporting update, annual tempe-

lama sicakliklar ileriki yillarda, ortalama 2,5-4 derece arasinda ) . )
ratures in Turkey will increase in the future by 2.5-4 degree

artacak, Ege ve Dogu Anadoludaki artis 4 dereceyi bulacaktir, ) . .
Celsius on average; the increase will be around 4 degree Cel-

Tirkiye®nin giineyi ciddi kuraklik tehdidiyle karsi karsiya kala-
y gtiney y 7 Y sius around the Aegean and East Anatolia; Turkey's south will

cak, Ege, Akdeniz ve Guneydogu Anadolu'yu kapsayan bolge- be exposed to a serious risk of drought; winter rain and snow

lerde kis yagislar yizde 20-50 arasi azalacak ve Kuzey bolge-

lerde ise sel riski artacaktir (IPCC, 2007).

falls will decrease by 20-50% in the Aegean, Mediterranean
and South East Anatolia regions and northern regions will be

see more floods. (IPCC, 2007)
Turkiye, kiresel 1sinmanin 6zellikle su kaynaklarinin zayifla-

masl, orman yanginlari, kuraklik ve ¢éllesme ile bunlara bagli Turkey will be affected by the effects of global warming such

ekolojik bozulmalar gibi 6ngordlen olumsuz yonlerinden etkile- as less water resources, forest fires, droughts and desertifi-
necektir ve klresel 1sinmanin potansiyel etkileri acisindan risk cation and ecological deterioration in connection with them
grubu llkeler arasindadir. Atmosferdeki sera gazi birikimlerinin and is among the risky countries in terms of potential effects
artisina bagl olarak 6niimtizdeki on yillarda gergeklesebilecek of global warming. Possible environmental and socio-economic
bir iklim degisikliginin, Tlrkiye'de neden olabilecegi cevresel effects of a climate change in parallel with the accumulation of
ve sosyoekonomik etkiler ayrintili olarak incelenmistir (iklim. greenhouse gases in the atmosphere were examined in detail
gov.tr,2014) for Turkey. (iklim.gov.tr,2014).
59




WMTUROFED TURIZM RAPORU / TOURISM REPORT

Tablo 5.14 Sera gazi emisyonlari (CO2 esdegeri), 1990 - 2012 / Table 5.14 Greenhouse Gas Emissions (COZ Equivalent), 1990 - 2012

Milyon Ton /
Million Tonnes

F Gazlarn / Toplam/
F Gases Total

I S R R B R R

2001 20915 53,20 1519 279,25
2005 259,77 52,82 1467 33098

459 soet e

Kaynak: http://www.tuik.gov.tr/PreHaberBultenleri.do?id=13482 / Source: http://www.tuik.gov.tr/PreHaberBultenleri.do?id=13482

Tablo 1'e gore Tirkiye'de sera gazi emisyonu 1990 yilinda
188,5 milyon ton civarinda iken 2012 yilinda bu %133 ik bir
artis gostererek yaklasik 439,9 milyon ton CO2 seviyelerine

According to Table 1, greenhouse gas emissions in Turkey
were around 188.5 million tonnes CO2 in 1990 and this figure
increased to 439.9 million tonnes COZ2 in 2012 at a rate of
ulasmistir, Tirkiye'de sera gazi saliniminin %71'i enerji kaynak- increase of 133%. 71% of greenhouse gas emissions in Turkey
Il oldugu gortlmektedir. 1990l yillarda kisi basi sera gazi sali- are caused by energy. Greenhouse gas emission per head was
nimi 3,4 ton iken, 2012 yili itibari ile kisi basi sera gazi salinim
miktari 5,9 tona ulasmistir (TUiK, 2014 ). Birlesmis Milletler

klresel 1sinmayi engellemek icin sera gazinin salinim oraninin

3.4 tonnes in 1990, this figure rose to 5.9 tonnes per head in
2012. (TSI, 2014). This figure is well above the greenhouse
gas emission amount of 2 tonne per head suggested by the
kisi basi 2 ton da sinirlama onerisinin oldukca tzerinde bir ra- UN in order to prevent the global warming. With these values,
kamdir. Tirkiye bu degerler ile OECD Ulkeleri arasinda en disiik Turkey is one of the countries with the lowest value among

OECD (Secgel, 2013).

degerlere sahip Ulkeler arasindadir (Seggel, 2013).
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5.9. Tiirkiye'de Verilen Yatirim Tesvik Belgeleri (Ocak- Mayis 2014)
5.9. Investment Incentive Certificates in Turkey (January-May 2014)

Ekonomi Bakanligl Ocak- Mayis 2014 verilerine gére toplam
degeri 2,6 milyar Tl olan (10.000 kisiye istihdam saglayan ve
44962 yatak hamini iceren) 148 yeni otel yatinmi icin tes-
vik saglanmistir.Sadece Mayis 2014 itibariyle tesvik verilen
toplam yatak sayisi ise 5.144'tr. 2014 yilinda Ocak-Mayis
doneminde en cok tesvik verilen ilk 2 il sirasiyla Antalya (29
otel ve 17181 yatak) ve istanbul'dur (29 otel ve 6543 yatak).
Tesvik belgelerinin illere gére dagilimi (Ocak-Mayis 2014) su
sekildedir;

Tesvik Verilen Belge

Toplam Yatak Sayisi /

According to the January-May 2014 data presented by the Mi-
nistry of Economy, 148 new hotel investments were granted
investment incentives, the total investment amount of which
is TL 2.6 billion (promising 10,000 new jobs opportunities and
an estimated 44,962 new beds) the total amount of beds to
which incentive was granted only in May 2014 is 5,144. Most
incentives were given to Antalya (29 hotels and 17,181 beds)
and Istanbul (29 hotels and 6,543 beds) in January-May 2014.
Distribution of certificates of incentive by cities are as follows:

Tesvik Verilen Belge Toplam Yatak Sayisi /

iL/aTy Sayisi /Number of Total Number of Beds iL/ary Sayisi /Number of Total Number of Beds
Certificates Certificates

Antalya 29 17181 Malatya 1 436
istanbul 29 6.543 Kayseri 1 342
Mersin 11 2448 Sivas 1 320
Mugla 10 2291 Giresun 1 238
Bursa 6 1606 Adiyaman 1 226
izmir 5 670 Tekirdag 1 198
Aydin 3 2104 Elazig 1 188
Konya 3 1.096 Adana 1 180
Balikesir 3 502 Batman 1 162
KMaras 3 388 Aksaray 1 160
Agn 3 326 Sirnak 1 150
Trabzon 3 290 GUmushane 1 136
Canakkale 3 250 Ankara 1 120
Yalova 2 1830 Diizce 1 82
Sakarya 2 850 Kitahya 1 78
Kocaeli 2 549 Hatay 1 60
Kirklareli 2 394 Samsun 1 60
Gaziantep 2 350 Cankiri 1 48
Manisa 2 304 Rize 1 32
Sanlurfa 2 82 Kars 1 30
Yozgat 1 856 Nevsehir 1 24
Nigde 1 782 Genel Toplam 148 44,962

Kaynak: Ekonomi Bakanlig 2014 verilerinden derlenmistir/ Source: Prepared from the 2014 data presented by the Ministry of Economy.
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Tesvik belgelerinin isletme tlrlerine gore dagihimi (Ocak-Mayis
2014) ise su sekildedir;

Distribution of Certificates According to Facility Type
(January-May 2014)

isletme Tiir(i/

Toplam Yatak Sayisi /

MTUROFED

TURIiZM RAPORU / TOURISM REPORT

Facility Type Saysi /Number Total Number of Beds
5% 31 20.598
4 48 15219
3* 50 7899
- 4 142
1* 3 152
Butik 11 652
Tatil Koy 1 300
Genel Toplam 148 44962

Kaynak: Ekonomi Bakanligi 2014 verilerinden derlenmistir / Source: Prepared from the 2014 data presented by the Ministry of Economy.

5.10. Tiirkiye'de Kiiltiir ve Turizm Bakanligindan Belgeli Tesislerin illere Gére Dagilimi
5.10. Distribution of the Facilities with Tourism Investment Certificate from the
Ministry of Tourism According to Cities

Tablo 5.16 Tiirkiye'de Kiiltiir ve Turizm Bakanligindan Belgeli Tesislerin illere Gore Dagilimi /
Table 5.16 Distribution of the Facilities with Tourism Investment Certificate from the Ministry of Tourism According to Cities

KESIN OLMAYAN VERILERDIR.
Bakanhktan Turizm Yatirnnm Belgeli Konaklama Tesisleri (31.12.2013)

TEMPORARY DATA.
Accommodation Facilities with Tourism Investment Certificate from the Ministry of
Tourism (12/31/2013)
iLADI/ TESIS SAYISI/ YATAK/ ARTVIN 7 251 531
NAME OF PROVINCE NUMBER OF BAD
FACILITIES

AYDIN 19 4542 9850
ADANA 17 1631 3394

BAUIKESIR 14 1038 2153
ADIYAMAN 7 635 1286

BARTIN 2 181 385
AFYONKARAHISAR 16 4170 9968

BATMAN 8 668 1295
AGRI 2 145 308

BAYBURT 1 90 210
AKSARAY 2 249 546

BILECIK 1 45 90
AMASYA 3 180 422

BINGOL 3 186 385
ANKARA 35 4730 10436

BITLIS 9 638 1295
ANTALYA 168 36366 80271

BOLU 6 333 728
ARDAHAN T 0 120

BURDUR 1 54 108

BURSA 19 2092 4201 KOCAEL 15 1525 2945
CANAKKALE 21 1066 2205 KONYA 15 3022 6423
CANKIRI 4 165 328 KUTAHYA 1 33 78
CORUM 1 99 212 MALATYA 4 371 738
DENIZL 16 1179 2541 MANISA 4 209 422
DIYARBAKIR 8 984 1818 MARDIN 8 861 1905
DUzCe 5 231 487 MERSIN 36 6414 13558
EDIRNE 2 79 158 MUGLA 128 16774 37798
ELAZIG 6 384 776 MUS 2 139 279
ERZINCAN 3 176 286 NEVSEHIR 20 1590 3391
ERZURUM 4 388 861 NiGDE 2 659 1496
ESKISEHIR 8 715 1408 ORDU 10 619 1188
GAZIANTEP 17 2212 4442 OSMANIYE 1 97 198
GIRESUN 9 292 615 RiZE 9 408 836
HAKKARI 3 158 296 SAKARYA 7 876 2150
HATAY 21 2265 4791 SAMSUN 8 1000 2094
IGDIR 5 331 674 SIiRT 2 174 360
ISPARTA 1 160 320 SiNOP 4 236 476
iZMIR 49 4597 10757 SIVAS 3 481 1042
ISTANBUL 168 23981 49780 SANUIURFA 7 879 1829
KAHRAMANMARAS 13 691 1407 SIRNAK 2 204 408
KARABUK 3 255 556 TEKIRDAG 4 305 610
KARS 7 342 670 TRABZON 14 1090 2250
KASTAMONU 8 371 692 TUNCEU 1 99 198
KAYSERI 12 1101 2290 USAK 7 875 1956
KIRKLARELI 6 425 830 VAN 8 474 1009
KIRSEHIR 1 200 418 YALOVA 6 506 1012
Kids 1 55 101 ZONGULDAK 1 184 404
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Tablo5.17 Bakanliktan Turizm isletme Belgeli Konaklama Tesisleri(31.12.2013) Kaynak: Kiiltiir ve Turizm Bakanhgi 31.12.2013 tarihli verilerinden derlenmistir.
Table 5.17 Accommodation Facilities with Tourism Investment Certificate from the Ministry of Tourism (12/31/2013) Source: Prepared from the data presented by the Ministry of Culture and Tourism dated 12/31/2013.
iLADI/ TESIS SAYIS)/ ODA/ YATAK/ ISPARTA 606 1221 1 Tirkiye genelinde isletme belgeli konaklama tesisi sayist: The number of accommodation facilities with operating certi-
NARME OF PROVINCE NTOEROF | RooM 8AD STANBUL 20299 81603 | 439 2995, isletme belgeli oda sayisi:359610, isletme belgeli yatak ficate in Turkey: 2,995, the number of rooms with operating
) . . . . certificate: 359,610, beds with operating certificate: 753,438.
P 15213 31584 160 sayist: 753438 iken, Turkiye genelinde yatinm belgeli konak- ) o o
ADANA 35 2588 5136 IZMIR _ . The number of accommodation facilities with investment cer-
ADIYAMAN 8 426 844 KAHRAMANMARAS 509 991 10 lama tesis sayis: 1072, yatinm belgeli oda sayisi: 141230 ve tificate in Turkey: 1,072, the number of rooms with investment
AFYONKARAHISAR 14 370 034 KARABUK 342 665 20 yatinm belgeli yatak sayisi: 304754 tdr. Gerek turistik talebin certificate: 141,290 and the number of beds with investment
AMASYA 15 419 836 KARAMAN 260 516 5 yogunlasmasi ve gerekse tesis, oda ve yatak sayisi bakimin- certificate: 304,754. It is seen that Antalya, [stanbul and Mug-
- - po= - o dan Antalya, istanbul ve Mugla'nin agirlig gérilmektedir.Bahsi la are leading cities in terms of both concentration of touristic
AGRI 8 450 877 gecen 3 ile ait detaylar ise su sekildedir: Antalya'da isletme demand and the number of facilities, rooms and beds. Details
AKSARAY 15 697 1391 KASTAMONU 374 766 11 o ' of these cities are: The total number of facilities with invest-
ANKARA 160 10813 21639 KAYSERI 1576 3197 19 ve yatnim belgeli tesis sayisi toplami 876, oda sayisi toplami ment and operating certificate is 876, the number of rooms is
ANTALYA 108 169399 262766 KIRIKKALE 2 68 1 205765, yatak sayisi toplami 443037dir. 205,765 and the number of beds is 443,037.
: Tablo 5.18 Antalya isletme belgeli tesislerin dagilimi.en derl istir.
AROAHAN 4 65 | ow (RLAREL 26 | si8 | 3 L AL e b o
ARTVIN 9 481 943 KIRSEHIR 275 553 4 iLADI/ . i
: NAME OF 7S.TURU / TS, TYPE T iaIFt/ i — ODA/ROOM YATAK / BED
AYDIN 76 10705 22040 KOCAEU 2086 4197 33 PROVINCE :
ANTALYA | BUTIK OTEL/ BOUTIQUE HOTEL 232
BARTIN 6 290 600 KONYA 2175 4416 27
BAUKESIR 70 4244 8641 KUTAHYA 580 1171 10 MUSTAKILAPARTOTEL/APARTHOTEL | | 36 2034 4706
BATMAN 7 433 880 MALATYA 884 1761 13 OTEL/ HOTEL 2 YILDIZU 1943
BiLECIK 5 280 527 MANISA 653 1359 13
: OTEL/ HOTEL 4YILDIZU 40281 84733
BINGOL 2 71 134 MERSIN 3090 6605 47
BITLS c 537 479 MARDIN 1102 5197 18 (OZEL KONAKLAMA TESISI / SPECIAL 17 1040 2254
- ACCOMMODATION FACILITY / GUESTHOUSE
BOW 21 1774 3743 MUGLA 44210 93976 364
BURDUR S 8 0 MUS 193 15 s TATILKOYU / HOLIDAY RESORT 4YILDIZU 1007 2450
BURSA 59 4651 9458 NEVSEHIR 4855 10284 54 TURIZM KOMPLEKSI I 1290 2800
CANAKKALE 50 2529 5104 NIGDE 155 320 3
Kaynak: Kiiltiir ve Turizm Bakanhgi 31.12.2013 tarihli verilerinden derlenmistir.
CANKIRI 2 109 209 ORDU 1018 2020 23 Source: Prepared from the data presented by the Ministry of Culture and Tourism dated 12/31/2013.
; Tablo 5.19 Antalya Yatinm belgeli tesislerin dagilimi i kildedir;
coRuY : si9 | 1013 OSHANIE a3 | a3 |3
DENiZLi 26 3118 6263 Rize 426 854 11 ILADI/ ,,,, :
NAME OF TS.TURU / TS. TYPE I—EASSI?F” -ILElJSEBSEgg/L/FACILITIES ODA/ROOM YATAK / BED
DIYARBAKIR 18 1034 2020 SAKARYA 1060 2145 14 PROVINCE i
BUTIK OTEL / BOUTIQUE HOTEL I = Y
pUZCE 12 614 1258 SAMSUN 1031 2054 19
eDRNE 3 1138 2210 SiNoP 23 % | s MOSALAPARTOTEL/APARTHOTEL | | 3 | 196 | 414 |
ELAZIG / 375 768 SivAS 324 6>l / OTEL/ HOTEL 2YILDIZU 1998
ERZINCAN 6 295 583 SANUURFA 855 1716 12
QOTEL/ HOTEL 4YILDIZU 15279 33852
ERZURUM 12 1165 2350 SIRNAK 336 674 2
—— 2 w2 | 0 TRABZON 559 | ;s | PANSIVON/ GUESTHOUSE I s U A R B}
GAZIANTEP 37 2417 4817 TUNCEU 131 260 4 TATILKOYU / HOLIDAY RESORT sywoizu | 6 | 1402 | 3539
GIRESUN 11 442 858 USAK 175 351 4
GUMUSHANE 4 126 221 VAN 785 1591 10 Kaynak: Kiiltiir ve Turizm Bakanhgi 31.12.2013 tarihli verilerinden derlenmistir.
HAKKARi 4 158 316 YALOVA 411 910 7 Source: Prepared from the data presented by the Ministry of Culture and Tourism dated 12/31/2013.
HATAY 35 1869 3783 YOZGAT 311 620 5 istanbul'da isletme ve yatirm belgeli tesis sayisi toplami 607, The total number of facilities with investment and operating
o oda sayisi toplami 64280, yatak sayisi toplami 131383't(r. certificate in Istanbul is 607, the number of rooms is 64,280
ICDIR 4 171 319 ZONGULDAK 854 1728 16 and the number of beds is 131,383.
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Tablo 5.20 istanbul isletme belgeli tesislerin dagilimi / Table 5.20 Breakdown of Facilities with Operating Certificate in Istanbul

iLADI/ . TS, SINIFI / TESIS SAYISI/
NAME OF TS.TURU / TS, TYPE CLASS NUMBER OF FACILITIES ODA/ROOM YATAK/ BED

CBUTKOTEL/BOUTIQUERDTEL | g T 0
oseLmosEL | | 1 3 | 1
WowMoEL || e
secaAcowopaTONFROUTY |||
avshov/ueTOUSE | |3 |y e

Kaynak: Kiiltir ve Turizm Bakanhgi 31.12.2013 tarihli verilerinden derlenmistir. / Source: Prepared from the data presented by the Ministry of Culture and Tourism dated 12/31/2013.

Tablo 5.21 istanbul Yatinm belgeli tesislerin dagiimi; / Table 5.21 Breakdown of Facilities with Investment Certificate in Istanbul

ILADI/ _— TS. SINIFI / TESIS SAYISI /
NAME OF TS. TURU / TS, TYPE Gies MBS OF FACILITIES ODA/ ROOM YATAK / BED

PROVINCE
TanguL | BUTKOTEL/BOUTQUEROTEL || g T agg T T g
seoacomopamoneouy | |

Kaynak: Kiiltiir ve Turizm Bakanhgi 31.12.2013 tarihli verilerinden derlenmistir. / Source: Prepared from the data presented by the Ministry of Culture and Tourism dated 12/31/2013.

Mugla'da isletme ve yatinm belgeli tesis sayisi toplami 492, The total number of facilities with investment and operating

oda sayisi toplami 60984, yatak sayisi toplami 1317 74'tiir. certificate in Mugla is 492, the number of rooms is 60,984 and
the number of beds is 131,774.

Tablo 5.22 Mugla isl belgeli lerin dagihmi. / Tablo5.23 MuglaYatinm belgeli tesislerin dagilimi;

Table 5.22 Breakdown of Facilities with Operating Certificate in Mugla Table 5.23 Breakdown of Facilities with Investment Certificate in Mugla

iLADI/ TS.TURU / TS.SINIFI /| TESIS ODA/ | YATAK /
INAME OF TS, TYPE CLASS SAYISI/ | ROOM|BED
NUMBER

iLADI/ TS. TURU / TS.SINIFI/| TESIS ODA/ | YATAK/
NAME OF | TS, TYPE CLASS SAYISI/ ROOM| BED
NUMBER

PROVINCE PROVINCE

OF
FACILITIES

BTIPITATILSITESI/BTYPERESORT | | 3 | 583| 2702]
KAMPING/GAMNG | | 2 | 130 350

TURIZM KOMPLEKSI / TOURISM - 1271] 2678
COMPLEX

OF
FACILITIES

BUTKOTL/UTOUEHOTE. | | 15 | 50| 1067

MUGLA

OTE/HOTL_ [3Vwbzu] 88 | 6570 13505]

PwsvOv/GUESTHOUSE | | 10 | 13| o9

Kaynak: Kiiltlir ve Turizm Bakanhg 31.12.2013 tarihli verilerinden derlenmistir.
Source: Prepared from the data presented by the Ministry of Culture and Tourism dated Source: Prepared from the data presented by the Ministry of Culture and Tourism dated
12/31/2013.esented by the Ministry of Culture and Tourism dated 12/31/2013. 12/31/2013.

Kaynak: Kiiltiir ve Turizm Bakanhgi 31.12.2013 tarihli verilerinden derlenmistir.
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6. YILLARA GORE TURIST GiRIS-CIKIS RAPORLARI

6.1. istanbul'a Gelen Yabanci Zivaretcilerin Millivetlere ve Yillara Gére Dagilimi

6.TOURIST ENTRY-EXIT REPORTS BY YEARS

6.1. Distribution of Foreign Tourists Visiting Istanbul Based on the Nationalities By
Years

Tablo 6.1 istanbul'a Gelen Yabanci Ziyaretcilerin Milliyetlere ve Yillara Gére Dagilimia Tesisleri(31.12.2013)
Table 6.1 Distribution of Foreign Tourists Visiting Istanbul Based on the Nationalities By Years

ISTANBUL Ocak - Aralik /
ISTANBUL January-December

Ocak / Aralik Ocak / Aralik Ocak / Aralik Ocak / Aralik Ocak / Haziran
January-December January-December January-December January-December January-June

ALMANYA/ GERMANY 892.968 986.099 1071427 1179397 531678
RUSYA FEDERASYONU / RUSSIAN FEDERATION 407431 489.766 537.784 573528 301.544
iNGILTERE / UK 359634 391.845 441.870 456172 221.725
ITALYA/ ITALY 403579 407183 428927 437552 198333
FRANSA/ FRANCE 342298 399620 436686 478258 221.374
iRAN/ IRAN 272927 361.558 395122 386339 235,003
ABD/ USA 361.008 444,894 485.086 503019 246157
HOLLANDA / NETHERLANDS 209198 233.066 260284 284.748 137.946
JAPONYA/ JAPAN 175412 166181 184161 154723 72874
ISPANYA / SPAIN 200678 198150 194668 201.065 94622
UKRAYNA / UKRAINE 136502 154728 199.245 246,950 133190
AZERBEYCAN / AZERBAIAN 138600 154179 200067 228630 107.169
GUNEY KORE / SOUTH KOREA 101.334 129222 140519 166.363 111.066
TURKMENISTAN / TURKMENISTAN 112411 134.748 131.247 144.065 75651
BELCIKA / BELGIUM 105392 111.170 119835 131.463 64.670
AVUSTURYA/ AUSTRIA 115557 133299 146676 162874 75760
ISVICRE / SWITZERLAND 101.092 121817 143631 158296 71.228
ISRAIL / ISRAEL 46652 43748 50.705 76298 43125
YUNANISTAN / GREECE 95.360 106.007 108315 109120 64.061
CiN/ CHINA 71.291 89.754 105340 129067 83818
IRAK / IRAQ 94.082 155619 212924 241.262 121588
TUNUS/ TUNIS 50254 56.692 83.264 89315 48325
UBYA/ LIBYA 56.843 50.888 210628 261476 142491
SUUDI ARABISTAN / SAUDI ARABIA 63518 109131 168714 222150 134548
AVUSTRALYA/ AUSTRALIA 82853 95160 106402 121170 52932
KAZAKISTAN / KAZAKSTAN 92015 116642 144213 152379 76462
CEZAYIR/ ALGERIA 63.847 80239 100307 114013 66.752
LUBNAN / LEBANON 69.585 96.570 107.053 105342 55528
KANADA / CANADA 80.208 100858 106.063 110264 52504
(OZBEKISTAN / UZBEKISTAN 58600 74463 95.262 116892 63.283
SURIYE/ SYRIA 48457 47314 66.669 172449 104897
MISIR / EGYPT 57584 74.361 106642 102483 49.380
DIGER/ OTHER: 1493810 1.742.908 2.091.934 2457.745 1323182
TOPLAM/ TOTAL 6.960.980 8.057.879 9.381.670 10.474.867 5.382.866

Kaynak:http://www.istanbulkulturturizm.gov.tr/TR,92428/istanbul-turizm-istatistikleri---2014.htm Erisim Tarihi 09.07.201
Source:http://www.istanbulkulturturizm.gov.tr/TR,92428/istanbul-turizm-istatistikleri---2014.htm date of access 07/09/2014
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6.2. Antalya’ya Gelen Yabanci Ziyaretcilerin Milliyetlere ve Yillara Gére Dagilimi
6.2. Distribution of Foreign Tourists Visiting Antalya Based on the
Nationalities By Years

Tablo 6.2 Antalya'ya Gelen Yabanci Ziyaretcilerin Milliyetlere ve Yillara Gére Dagilimi

6.3. Mugla’'va Gelen Yabanci Ziyaretcilerin Milliyetlere ve Yillara Gére Dagilimi
6.3. Distribution of Foreign Tourists Visiting Mugla Based on the Nationalities By Years

Tablo 6.3 Mugla’ya Gelen Yabanci Ziyaretcilerin Milliyetlere ve Yillara Gore Dagilimietlere ve Yillara Gore Dagilimi
Table 6.3 Distribution of Foreign Tourists Visiting Mugla Based on the Nationalities By Years

Table 6.2 Distribution of Foreign Tourists Visiting Antalya Based on the Nationalities By Years

ANTALYA Ocak - Aralik /
ISTANBUL January-December

ANTALYA Ocak - Aralik /
ISTANBUL January-December

Ocak / Aralik Ocak / Aralik Ocak / Aralik Ocak / Aralik Ocak / Haziran Ocak / Aralik Ocak / Aralik Ocak / Aralik Ocak / Aralik Ocak / Haziran
January-June January-December | January-December | January-December January-june
RUSYA FEDERASYONU / RUSYA FEDERASYONU 2464258 2716257 2761145 3338166 1479722 ALMANYA / GERMANY 187631 183859 207633 208330 68816
ALMANYA / ALMANYA 2537622 2786616 2884277 2834413 1089310 AMERIKA / USA 22463 23565 20684 27.024 10004
HOLLANDA / HOLLANDA 460978 537518 528612 547370 226104 AVUSTRALYA / AUSTRALIA 8080 9955 10944 10930 2756
iNGILTERE / INGILTERE 441119 463647 408960 443851 183034 AVUSTURYA / AUSTRIA 21.905 20.746 16137 16712 4362
UKRAYNA / UKRAYNA 356162 351214 326 985 384778 153025 BELCIKA / BELGIUM 114797 121.007 120548 120651 38390
ISVEC / ISVEC 276 768 368035 348096 380540 122771 BEYAZRUSYA / BELARUS 6.559 5993 10571 12893 4549
NORVEC / NORVEC 217136 277471 300432 300872 99188 BULGARISTAN / BULGARIA 5555 7.887 6.985 8515 4,280
BELCIKA / BELCIKA 207 606 231972 238848 267941 98395 CEK CUMHURIYETI / CZECH REPUBLIC 15296 18177 18150 21631 5258
KAZAKISTAN / KAZAKISTAN 142552 188303 224296 260408 98102 DANIMARKA / DENMARK 50.751 62276 74.954 69.261 16677
AVUSTURYA/ AVUSTURYA 256 580 267467 232652 230008 92 564 FINLANDIYA / FINLAND 17421 22572 24,589 25.735 9135
FRANSA / FRANSA 275135 340 753 252219 222145 84579 FRANSA / FRANCE 114980 154,743 128032 132934 53593
DANIMARKA / DANIMARKA 173423 208925 202270 217734 82205 GAFRIKACUMHURIYETI / REPUBLIC of SOUTH AFRICA 1.760 2600 2230 2049 674
POLONYA / POLONYA 227903 260 365 213544 206 484 78104 HOLLANDA / NETHERLANDS 195909 236,705 275.540 275234 85.227
ISVICRE / [SVICRE 127609 155338 159395 168103 64519 iNGILTERE / 1.650692 1.466,096 1352128 1337045 484398
CEK CUMHURIYETI / CEK CUMHURIYET] 121767 158804 157992 147 265 61739 iRAN/ [RAN 6711 6863 4140 3118 1.045
FINLANDIYA / FINLANDIYA 78292 113551 117818 133365 54985 iRLANDA / IRELAND 34181 33835 29453 25213 7669
BELARUS (BEYAZ RUSYA) / BELARUS (BEYAZ RUSYA) 101877 73926 80242 125837 53694 ISPANYA / SPAIN 9173 6193 15264 22393 1393
SLOVAKYA / SLOVAKYA 73300 100106 97490 99538 50273 ISRAIL / ISRAEL 9121 3794 3267 9204 1.569
ISRAIL/ ISRAIL 63284 29782 27335 80092 47202 ISVEC / SWEDEN 32282 46888 73867 102978 24859
ROMANYA / ROMANYA 86805 89816 83085 78038 32715 ISVICRE / SWITZERLAND 12352 13721 15283 13115 2232
LITVANYA/ LITVANYA 49308 48968 41258 55214 27890 ITALYA/ ITALY 56128 82953 56.765 47454 6838
MOLDOVA / MOLDOVA 40755 40261 45949 47072 27640 JAPONYA / JAPAN 1.341 1.264 860 904 303
MACARISTAN / MACARISTAN 48633 50194 42738 40863 19601 KANADA / CANADA 4969 8165 4501 6842 1530
SIRBISTAN / SIRBISTAN 24012 33495 39887 39954 16844 KAZAKISTAN / KAZAKSTAN 8033 6.266 6432 6.298 993
ITALYA/ ITALYA 37044 55500 40048 39088 14843 LETONYA/ LATVIA 2332 1.289 1.084 1263 944
iRAN/ IRAN 78864 138922 70400 36902 12406 LITVANYA / LITHUANIA 8293 11.050 10999 14617 5063
ESTONYA/ ESTONYA 26889 27905 26 591 35881 12038 LUBNAN / LEBANON 7815 12607 21.944 23810 1106
LETONYA / LETONYA 21748 28950 27400 32087 10675 LUKSEMBURG / LUXEMBURG 1121 1185 1124 1053 175
AZERBAYCAN / AZERBAYCAN 22113 16367 20126 23486 8163 MISIR/ EGYPT 219 523 903 376 19
BOSNA - HERSEK / BOSNA - HERSEK 12439 15345 15714 16966 6403 NORVEC / NORWAY 16.754 30170 29.885 28769 619
AMERIKA BIRLESIK DEVLETLERI / AMERIKA BIRLESIK DEVLETLERI 12240 14 745 16747 15619 5630 POLONYA / POLAND 102153 112515 98439 100300 46339
SLOVENYA / SLOVENYA 18653 22529 18464 13875 4432 PORTEKIZ / PORTUGAL 2109 2432 2062 2419 660
ISPANYA / [SPANYA 10821 11257 10588 8468 3903 ROMANYA / ROMANIA 11.752 13550 9820 9344 3712
ERMENISTAN / ERMENISTAN 11737 8455 6651 8187 2086 RUSYA FED. / RUSSIAN FED. 147949 182791 195067 229407 99.998
LUBNAN / LUBNAN 2977 2520 3412 6387 1909 SLOVAKYA / SLOVAKIA 3021 2578 5525 3717 791
YUNANISTAN / YUNANISTAN 6361 5517 6320 5529 1646 SLOVENYA / SLOVENIA 1131 1.904 1188 910 230
PORTEKIZ / PORTEKIZ 16981 12339 6010 3918 1643 UKRAYNA / UKRAINE 27.099 40980 44,087 53333 14.880
SURIYE / SURIYE 14205 6206 2426 3439 734 URDUN/ JORDAN 8563 10051 11.937 10575 4065
CEZAYIR/ CEZAYIR 645 945 1086 1266 313 YUNANISTAN / GREECE 26520 28885 27.903 27669 8284
DIGER MILLIYETLER TOPLAMI/ DIGER MILLIYETLER TOPLAMI 187570 204139 211858 221361 83666 DIGER/ OTHER: 51632 71314 73021 64.756 21521
YABANCI ZIYARETCILER TOPLAMI/ YABANCI ZIYARETCILER TOPLAMI | 9334171 10464 425 10299 366 11122510 4514695 YERLI TURIST / LOCAL TOURISTS 86328 113477 118530 143534 37590
YERU ZIYARETCILER / YERLI ZIYARETCILER 424873 436489 426770 413252 173818 TOPLAM / TOTAL 3.092.881 3.183.424 3.132.475 3.222315 1.088.300
GENELTOPLAM 9759044 10900914 10726136 11535762 4688513

Kaynak: http://www.muglakulturturizm.gov.tr/TR,73716/2012-milletlere-ve-aylara-gore-dagilim.html Erisim Tarihi 09.07.2014
Source: http://www.muglakulturturizm.gov.tr/TR,73716/2012-milletlere-ve-aylara-gore-dagilim.html date of access 07/09/2014
http://www.muglakulturturizm.gov.tr/Eklenti/9792,2011milaypdf.pdf?0 date of access 07/09/2014

Kaynak: http://www.antalyakulturturizm.gov.tr/TR,67091/kultur-turizm-istatistikleri.html Erisim Tarihi 09.07.2014
Source: http://www.antalyakulturturizm.gov.tr/TR,67091/kultur-turizm-istatistikleri.html date of access 07/09/2014
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6.4. izmir'e Gelen Yabanci Ziyaretcilerin Milliyetlere ve Yillara Gére Dagilimi 6.5.2012-2014 Yillarinda Turkive'ye Gelen Yabancilarin Ocak-Mayis Karsilastirmasi
6.4. Distribution of Foreign Tourists Visiting Izmir Based on the Nationalities By Years 6.5. Comparison Of Foreign Tourists Visiting Turkey In 2012-2014 By The Term
Table 6.4 Distisution o Foreign Tourists Visiting fami Sased on the Nationalities B Years January-May
Tablo 6.5 2012-2014(*)YILLARINDA ULKEMIZE GELEN YABANCILARIN MiLLIYETLERINE GORE KARSILASTIRILMASI (OCAK-MAYIS)
ANTALYA Ocak - Aralik / Table 6.5 COMPARISON OF FOREIGN TOURISTS VISITING TURKEY IN 2012-2014(*) ACCORDING TO THEIR NATIONALITIES BY THE TERM JANUARY-MAY

ISTANBUL January-December

Ocak / Aralik Ocak / Aralik Ocak / Aralik Ocak / Aralik Ocak / Haziran YILLAR/ YEARS ~ MILLIYET PAYI %/ Share (%) of the Nationality DEGISIM ORANI / Change (%)
January-December | January-December | January-December | January-December January-June MILLIYET / NATIONALITY
ALMANYA / GERMANY 264121 361664 348157 357303 125283 2012 2013 2014* 2012 2013 2013/2012 | 2014-2013
TALYA/ ITALY 136711 159625 e 152678 47201 ALMANYA GERMANY 1383153 | 1491371 | 1381068 | 1564 1424 1267 782 -740
FRANSA/ FRANCE 98519 144559 127133 125429 23413 AVUSTURYA AUSTRIA 119645 | 131669 | 122989 | 135 126 113 1005 659
iNGILTERE / UK 116952 105262 113171 114400 38312 BELCIKA BELGIUM 138460 167423 | 163696 | 157 160 1,50 2092 -223
HOLLANDA / NETHERLANDS 75640 81088 84119 82525 38902 DANIMARKA DENMARK 86848 100372 | 111272 | 098 09 102 1557 1086
BELCKA, BELGILM 56444 60031 63444 66562 22969 RaEA s S e oo o T T s T s T o
ABD./USA 33044 35661 45985 51180 9444 HOLLANDA NETHERLANDS 34759 | 394939 | 399904 | 393 377 367 1362 126
IRLANDA / IRELAND 32929 40065 37368 36786 12915 NGILTERE UK 537346 566 853 601 784 608 541 552 549 616
YUNANISTAN / GREECE 32797 39985 35081 28757 11.586 RLANDA IRELAND 23837 27610 26347 027 026 024 1583 457
SPANVA) SPAIN 35004 45656 31953 33789 3688 See SweDEN toomy [ imesd [ iossts |17 160 T 165 | 1055 | 305
POLONYA/ POLAND 18207 26344 31446 26705 87¢e¢ SVICRE SWITZERLAND 93581 108674 | 107755 | 1,06 1,04 099 1613 -085
AVUSTURYA/AUSTRIA 20592 28164 28246 28372 10441 TALYA ITALY 177970 | 223562 | 204952 | 201 213 188 2562 832
ISVICRE / SWITZERLAND 18668 23797 24001 28254 9.295 ZLANDA ICELAND 1285 2276 1943 001 002 002 7712 -1463
iRAN/ IRAN 31688 26338 23483 27930 13380 LUKSEMBURG LUXEMBURG 3798 6064 3751 004 006 003 5966 -3814
ISVEC / SWEDEN 14130 16485 22974 12816 4849 o G P W T N2 T N - T W 172 W 177
RUSYA FED. / RUSSIAN FED. 13728 13994 20975 33724 9937 CEK CUM. (ZECH REPUBLIC 31036 32148 33376 035 031 031 358 382
BELARUS (B.RUSYA) BELARUS (BRUSSIA) 19606 18158 17582 25423 9564 POLONYA POLAND 88728 88911 98959 1,00 085 091 021 11,30
KKTC/TRNC 13882 14390 14491 17291 7.722 MACARISTAN HUNGARY 20996 22344 27958 024 021 026 642 2513
NORVEC / NORWAY 13890 13436 13024 12273 3619 NORVEC NORWAY 88672 104489 78344 1,00 100 072 1784 -2502
KANADA CANADA 5743 9950 12391 0710 >737 SLOVAKYA SLOVAKIA 12309 12680 14691 014 012 013 301 1586
AVUSTRALYA / AUSTRALIA 3728 6288 9066 9148 2753 AVUSTRALYA AUSTRALIA 43279 46354 49132 049 044 045 711 599
G.KORE/ SOUTH KOREA 8553 6223 5166 6274 4.092 JAPONYA JAPAN 76732 82543 64283 087 079 059 757 2212
FINUANDIYA/ ANLAND 4526 4640 4960 5722 1690 N B Neu ZEALD T om0 o Tow Ton 6 oo
CEK CUMHURIYETI / CZECH REPUBLIC 1650 4701 4868 5390 1450 MEKSIKA MEXICO 7652 8892 10097 0 09 0 08 0 09 116 20 1'3 55
BREZILYA/ BRAZIL 1845 4190 4004 7206 1971 G.KORE SOUTH KOREA 65 549 78033 | 101538 | 074 074 093 1905 3012
PORTEKIZ / PORTUGAL 3747 3528 3981 4498 1.748 [TOPLAMOECD  TOTALOE(D [ 4497123 | 4949641 | 4874742 | 5086 | 4725 | 4471 | 1006 | -151 |
JAPONYA / JAPAN 3117 3566 3679 3827 1111 ng ESOTOI\HI'\gAEGRO ggﬁg 13 ggﬁ %327 gél 3’? %6 ‘2’625 ;%g"
MONTEN 77 )07 )07 )07 781 ]
AZERBAYCAN/ AZERBAIAN 293 2569 3509 4367 1084 KOSOVA KOSOVO 20727 25115 28085 023 024 026 2117 1183
G.KIBRISRUM YON./ G. GREEK CYPRIOTS 936 1993 3388 2017 267 MALTA MALTA 1454 1861 2263 002 002 002 2799 2160
BULGARISTAN / BULGARIA 1686 2993 3170 3742 1.490 LTVANYA LITHUANIA 21566 26723 34503 024 026 032 2391 2911
ARJANTIN / ARGENTINA 1391 2693 2737 4355 946 G.KIBRISRUM YON. GREEK CYPRIOTS 5369 3720 4012 006 004 004 3071 785
SLOVAKYA, SLOVAIGA 858 1170 2736 3056 1005 BoSNA e T e N T N = - Y N - W 7
UKRAYNA / UKRAINE 2598 3166 2247 4540 1.080 HIRVATISTAN CROATIA 17400 | 19995 | 16941 | 020 019 016 1491 1527
MEKSIKA / MEXICO 1491 2088 2zez 3514 1277 SLOVENYA SLOVENIA 12023 13366 14039 014 013 013 1117 504
ROMANYA / ROMANIA 1047 2129 2104 2758 997 SIRBISTAN SERBIA 40520 49659 51462 046 047 047 2255 363
HIRVATISTAN / CROATIA 1567 1821 1941 1559 717 MAKEDONYA MACEDONIA 49193 50285 54657 056 048 050 22z 869
SLOVENVA/ SLOVENIA 1674 185 1849 2906 1072 BACARSTN Bio o T I S 7 T > N I N 3
MACARISTAN/ HUNGARY 1097 1592 1814 2042 782 ROMANYA ROMANIA 103861 | 118421 | 124748 | 117 113 114 1402 534
FI!I_IPINLER / PHILIPPINES 1041 1205 1648 1943 537 DIGER AVRUPA ULKELERI Other European Countries 712 892 850 001 001 001 2528 471
GUNEY AFRIKA CUM. / THE REPUBLIC OF SOUTH AFRICA 689 954 1574 2628 1106 h
FAS MOROCCO 853 611 1472 1519 512 BECARS o RUSA T T 1 2 7R - A 7~ 7 - N -
LUBNAN / LEBANON 375 474 1394 1165 186 ERMENISTAN ARMENIA_ 19736 20501 20728 022 020 019 388 111
CIN HALK CUM./ PEOPLE'S REPUBLIC OF CHINA 735 1183 1334 2681 1372 GURCISTAN GEORGIA 478194 638721 642 549 541 610 589 3357 060
MAKEDONYA / MACEDONIA 257 767 1271 467 182 KAZAKISTAN KAZAKSTAN 83175 97639 97256 094 093 089 1739 -039
YENI ZELLANDA / NEW ZEALAND 783 996 1257 1469 367 KIRGIZISTAN KYRGYZSTAN 17244 24173 34 5% 020 023 032 4018 4312
- MOLDOVA CUM. MOLDOVA 32109 34784 34051 036 033 031 833 211
LUKGEMBURG / LUXEMBURG 522 12 1197 2243 251 OZBEKISTAN UZBEKISTAN 35323 46179 54069 040 044 050 3073 17,09
S/ CHILI 474 734 1102 1424 346 RUSYA FED. RUSSIAN FED. 816805 | 1004843 | 1118520 | 924 959 1026 2302 1131
DIGER / OTHER: 11208 15895 22718 23499 7.849 TACIKISTAN TADZHIKISTAN 8260 9961 13346 009 010 012 2059 3398
YABANCI TOPLAM/ TOTAL FOREIGNERS 1127071 1360830 1341116 1407240 485343 TURKMENISTAN TURKMENISTAN 51103 55995 62609 058 053 057 957 1181
TORKIVE/ TURKEY 202930 452806 470022 536013 244,001 UKRAYNA UKRAINE 181015 223059 | 211263 | 205 213 194 2323 -529
CENEL TOPLAM GRAND TOTAL 1530001 1813636 1811138 1943253 T [Bor as @ [1949604 [ 2415010 [ 2548342 | 2205 | 2305 [ 2337 | 2387 | 552 |
Kaynak: http://www.izmirkulturturizm.gov.tr/TR,77298/2013-yili-istatistikleri.html Erisim Tarihi 09.07.2014 (*) Veriler Gegicidir.
Source: http://www.izmirkulturturizm.gov.tr/TR, 77298/2013-yili-istatistikleri.html date of access 07/09/2014 (*) Temporary data.
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YILLAR/ YEARS  MILLIYET PAYI %/ Share (%) of the Nationality  DEGISIM ORANI/ Change (%)

MILLIYET / NATIONALITY
2013 2014* 2012 2013 2014* 2014-2013
CEZAYIR ALGERIA 5914 41364 53538 041 039 049 1518 2943
FAS MOROCCO 29138 23701 33298 033 a2 031 1566 120
LiBYA LIBYA 79541 93278 | 116211 Q90 089 107 1727 2459
SUDAN SUDAN 2851 3261 3579 003 Qo3 Qo3 1438 975
MISIR EGYPT 35616 48800 39918 040 047 937 702 -1820
TUNUS TUNIS 31677 35719 39097 936 034 036 1276 946
GUNEY AFRIKA CUM. THE REPUBLIC OF SOUTH AFRICA 11073 14551 13426 013 014 012 7141 773
DIGAFRIKA ULKELER Other African Countries 24647 31283 36667 028 930 034 2692 1721
| ToPwrRka  romamca [ 250457 [ao1957 [335734 [283 [ 28 | 308 | ao% [ m19 |
BAEMIRLIG UAE 13691 20849 17553 a15 020 016 5228 1581
BAHREYN BAHRAIN 3568 6449 8871 ao4 006 o8 8975 3756
KATAR QATAR 32745 6553 9500 ao4 Qo6 009 7498 4497
KUVEYT KUWAIT 16852 31140 40385 019 a30 Q37 8446 2969
IRAK IRAQ 175501 | 200918 | 291281 153 192 267 4828 4498
LUBNAN LEBANON 39789 47752 47174 045 046 043 2001 121
URDUN JORDAN 27029 28792 34659 031 0z7 Q32 652 2038
SARABISTAN Saudi Arabia 39609 71674 97586 045 068 090 8095 3615
KKTC TRNC 74414 76343 79130 084 a73 a73 259 365
ISRAIL ISRAEL 24283 43369 71700 Qz7 041 066 7860 6537
YEMEN YEMEN 3875 6041 9176 aod 006 aos 5752 5190
DIGBATIASYAULKELERI  Other Western Asian Countries 239594 | 563346 | 427763 271 538 39 13513 2407
| TORBATIASA  Towlwestemdsa  [e21940 [ 1103226 [1134778 [ 203 | 1053 | 1041 | 778 [ 286 |
BANGLADES BANGLADESH 2070 3081 5302 ao? 003 Qo5 4884 7209
CIN HALK CUM. PEOPLE'S REPUBLIC OF CHINA 40206 50192 71620 045 048 066 2484 4269
ENDONEZYA INDONESIA 21212 2525 24428 024 024 022 1906 328
FILIPINLER PHILIPPINES 18584 20123 20324 021 a19 019 828 00
HINDISTAN INDIA 31255 38206 44091 935 036 40 2224 1540
iRAN IRAN 438840 | 427569 | 616792 49 408 566 257 4426
MALEZYA MALAYSIA 1645 24468 28859 19 023 026 4869 1795
PAKISTAN PAKISTAN 9747 12013 16559 011 011 015 2325 784
SINGAPUR SINGAPORE 7499 7525 9753 aos a0z 009 035 2961
TAYLAND THAILAND 4098 9859 10893 Qo5 a09 010 14131 1015
DIGGUNASYA ULK. OTHER SOUTHERN ASIAN COUNTRIES 22328 31128 36739 025 930 034 3941 1803

ARJANTIN ARGENTINA 8937 16544 16440 10 016 015 8512 063
BREZILYA BRAZIL 28265 40512 29265 92 039 0z7 4333 2776
KOLOMBIYA (OLOMBIA 2987 5656 6217 003 005 a06 8935 992
sid CHILI 3587 4422 4936 ao4 a4 a05 2328 1162
VENEZUELLA VENEZUELA 2655 3210 2110 003 003 ao2 2090 3427
DIGGUNAMERIKAULK.  OTHER SOUTH AMERICAN COUNTRIES 3660 4679 5284 ao4 Qo4 005 2784 1293

OKYANUSYA OCEANIA 104 130 214 7y a00 aoo 2500 6462
MILLIYETSIZ WITHOUT NATIONALITY 8992 171913 13254 010 911 Q12 3248 1126

(*) Veriler Gegicidir.
(*) Temporary data.
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