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TUROFED Turizm Raporu, Akdeniz

Universitesi Turizm Fakultesi Yayin

Kurulu tarafindan hazirlanmistir,

TUROFED Tourism Report has
been prepared by the Press
Committee of Akdeniz University
Tourism Faculty

Yeniden merhaba,

Turizm raporumuzun 11. Sayisinda yine
birlikteyiz. Bugtine kadar alti ayda bir
yayinladigimiz raporumuzun daha geliskin
olmasi, akademik yonunin bulunmas, turizm
sektortinde bulunanlara kabul edilir veri
saglanmasi temel hedefimizdi.

Bunun icin de Akdeniz Universitesi Turizm
Fakltesiile isbirligine gittik. Bundan da

glizel sonuc aldik.

Bu konuda bize anlayis gosteren ve katki
veren akademi yonetimine tesekkdr
ediyoruz. Umarim uzun soluklu bir isbirligi

gerceklestiririz.

Raporumuzun artik akademik ve turizm
cevrelerinde kaynak olarak gosterilmesi,
Ulkemizde buna benzer baska bir calismanin
olmamasi bizi hem gururlandirdi hem de daha
cok dzen gostermemiz gerektigi yonlinde
bize ek gorev verdi. Daha da titizlendik

hazirlarken.

Her bir basimda yeni dosyalarla karsiniza

gelecegiz.

Osman Ayik
Yonetim Kurulu Baskani

Tiirkiye Otelciler Federasyonu

Hello again,

We are again together in 11th issue of our
Tourism report. To date, our essential aim is
to have our report issued semi-annually be
more developed, has an academic aspect
and provide acceptable data for the tourism
sector.

Thus we have cooperated with Akdeniz
University Faculty of Tourism. And also

we have achieved good results from this

cooperation.

We thank to the academy management for
their indulgence and contribution. Hope that

we will have a long-termed cooperation.

Having our report to be a resource both in
academic and tourism environment and the
absence of a similar study in our country
both elated us and gave us an additional
duty to show utmost care. We have stickled

during the preparation stage.

We will come with new files in every edition.

Osman Ayik
Chairman of Board

Turkish Hoteliers Federation
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1. BOLUM: DUNYADA VE AVRUPA'DA TURIZM HAREKETLERININ GELISIMi

1.CHAPTER: DEVELOPMENT OF TOURISM ACTIVITIES OF THE WORLD AND EUROPE

1.1 DUNYADA TURIZM HAREKETLERI
1.1. TOURISM ACTIVITIES OF THE WORLD

Diinyada son 60 yillik dénem icerisinde turizm hareketleri hem
sayica artis gostermis hem de oldukca farkhilasma yasanmis,
sonuc olarak dadiinyada en hizli biiyiiyen sektdrlerden biri haline
gelmistir. Bu donemde yasanan bazi beklenmedik olaylar zaman
zaman blyUmeyi engellemis, ancak genelitibariyle 1950 yilinda
25 milyon kisi seyahate cikarken 2014 yilinda bu sayi 1 milyar
133 milyon kisiye ulasmistir. Benzer bir sekilde 1950 yilinda 2
milyar Amerikan Dolari olan turizm gelirleri ise 2014 yilinda 1
trilyon 245 milyar Amerikan Dolar’'na ulasmistir. Uluslararasi
turizmhareketlerinin 2010 ve 2030 yillariarasindayillik % 3.3tk
birartislal.8milyarkisiveulasmasibeklenmekte,yine2010-2030
yillar arasinda gelismekte olan Ulkelere olan talebin (yillik %
4.4'|0k artis) gelismis Glkelere olan talebin (yillik % 2.2°lik artis) 2
katinaulasacagitahminedilmektedir.1980yilindagelismekteolan
Ulkelerinuluslararasiturizmhareketleriicerisindekipay1%30‘larda
iken, 2014 yilinda bu pay % 45'lere ulasmis olup, 2030 yilinda %
57'yeulasmasibeklenmektedir(UNWTO TourismHighlights,2015:
2).

2015yihndauluslararasiturizmhareketlerinekatilankisisayisiilk
10ayitibariylelmilyarl4milyonkisiyeulasmistir.Ocak-Ekim2015
doénemi itibariyle Avrupa, Amerika ve Orta Dogu agisindan 2014
yilinagore % 5'lik artis yasanmis, Asya ve Pasifik acisindan % 4'liik
artis yasanirken, Afrika'da % 5'lik azalma géralmistir (UNWTO

World Tourism Barometer, 2015: 1).

During the period of last 60 years, tourism activities have both
increased in number and there have also been several changes
and as a result of these, tourism sector has become one of the
fastest developing sectors of the world. Some unexpected events
experienced in this period have sometimes prevented progress
but the number of travelers which was 25 millions of people in
1950 has increased up to 1 billions and 133 millions of people
in 2014. Similarly, the tourism income which was 2 billions of
United States Dollars in 1950 has reached up to 1 trillions and
245 billions of United States Dollars in 2014. It is expected that
tourism activities for the period between 2010 and 2030 will
increase up to 1.8 billions of people by an annual increase rate
of 3.3% and it is estimated that the demand on the developing
countries (annual 4.4% increase rate) will reach up to two times of
the developed countries (annual 2.2% increase rate) for the same
period. While, the part of developing countries in international
tourism was around 30% in 1980, this part has reached up to
45% in 2014 and it is expected that this part will reach up to 57%
in 2030 (UNWTO Tourism Highlights, 2015: 2).

The number of people who participate in international tourism
activities in 2015 has increased up to 1 billions and 14 millions
of people as of the first 10 months. For the period of January-
October 2015, 5% increase has been observed with regards
to Europe, America and the Middle East, 4% increase has been
experienced for Asia and Pacific while 5% decrease has been
observed for Africa (UNWTO World Tourism Barometer, 2015: 1).

Tablo 1: Uluslararasi Turizm Hareketleri / Table 1: International Tourism Activities
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2015 yili 12 ay lzerinden dikkate alindiginda kitalara gore

dagihm su sekildedir;

Avrupa Kitasl: % 5'lik artis gorilmus ve toplam ziyaretci sayisi
609 milyon kisiye ulasmis olup, bu say1 2014 yilina gére 29
milyon kisi daha artmistir. Merkez ve Dogu Avrupa’da % 6'lik
artis, Kuzey Avrupa'da % 6'lik artis, Gliney Akdeniz'de % 5'lik
artisve BatiAvrupa'da % 4'llik artisyasanmistir.Asyave Pasifik
Bolgesi: %5'lik bir artisla gecen yila oranla 13 milyon kisilik
daha fazla talep ile 277 milyon kisiye ulasmis, Okyanusya
boélgesinde % 7'lik artis, Glney Dogu Asya'da %5'lik artis
yasanirken, Giiney Asya ve Kuzey Dogu Asya'da % 4'lik artis
gorllmustir. Amerika Kitas: %5'lik artisla gecen yila oranla 9
milyon daha fazla kisiyi agirlayarak 191 milyon kisiye ulasmis,
Karayipler ve Orta Amerika % 7'lik artisa sahne olmus, Gliney
ve Kuzey Amerika ise % 4'llik artis tecrtibe etmistir. OrtaDogu:
% 3'lik artisla 54 milyonkisi tarafindan tercih edilmistir. Afrika:
%3'likazahsla53milyonkisitarafindantercihedilmistir.Kuzey
Afrika'da % 8'lik azalma kaydedilmistir (http://media.unwto.
org/press-release/2016-01-18/international-tourist-arrivals-
4-reach-record-12-billion-2015:Erisim tarihi: 20.01.2016).
2015yilsonuitibariyleuluslararasiturizmhareketlerinekatilan
kisisayisitoplamda 1 milyar 184 milyonkisiye ulasmistir (Sekil

1).

~@y™

The breakdown of continents by considering 12 months of
2015 is as in the following;

The Continental Europe: There has been 5% increase and
total number of visitors has reached up to 609 millions
of people and this number has increased 29 million of
people compared to 2014. There has been 6% increase in
the Central and Eastern Europe, 6% in Northern Europe,
5% in Southern Mediterranean and 4% in Western Europe.
Asia and Pacific Region: The number of visitors has reached
up to 277 millions of people by 13 million people of increased
demand compared to the previous year with 5% increase and
there has been 7% increase in the Oceania, 5% in Eastern
Asia and 4% in the Southern Asia and North Eastern Asia.
The Continent of America: The number of visitors has
reached up to 191 millions of people by 9 million people
of increased demand compared to the previous year with
5% increase and there has been 7% increase in Caribbean
and Central America and 4% in South and North America.
Middle East: This part of the world has been preferred by 54
millionsofpeopleby 3%increasecomparedtothepreviousyear.
Africa: This part of the world has been preferred by
53 millions of people by 3% decrease compared to the
previous year. There has been 8% decrease in North Africa
compared to the previous year. (http://media.unwto.org/
press-release/2016-01-18/international-tourist-arrivals-
4-reach-record-12-billion-2015) Access date: 20.01.2016.
The number of people participating in international tourism
activities as of the end of 2015 has reached up to 1 billions
and 184 millions of people (Figure 1).

=v= | INTERNATIONAL TOURIST ARRIVALS

-, By
a’“‘». ’w

Share (26)

A 277 rrmson 2396

TTA: 54 rrmon (596)

2008 |2009 |2010 |2011 |2012 |2013 |2014 |2015* Ort. il 2015 Tahm.

Ocak-Ekim Average Year Estimated
Jan-Oct. 2005-14

Diinya World %19 |-%4 %65 | %46 | %46 |%4.6 |%42|%4.4 % 3.8 % 3-4

Avrupa European %0.3 |-%51 |%3.1 |%64 |%39 | %48 |%24]|%5.1 % 2.8 % 3-4

Asya ve Pasif. | Asia and Pacific | %1.1 |-%1.6 |%13.2 | %63 | %7 %69 |[%58|%4.4 % 6.2 % 4-5

Amerika America %27 |-%47 | %63 |%3.6 |%45 |%3.1 |%84|%4.7 % 3.5 % 4-5

Afrika Africa %29 %25 [%9.4 |-%08|%45 | %44 |%04|-%5.2 % 5 % 3-5

Ortadogu Middle East %20 |-%54 |%13.1|-%9.6 |%22 |-%28 |&6.6|%5.3 %5 % 2-5

Kaynak: UNWTO World Tourism Barometer, 2015: 4. / Source: UNWTO World Tourism Barometer, 2015: 4.

WORLD: 1,184 MILLION

D World Tourism Organization (UNWTO) 2016

Sekil 1: 2015 Yil Sonu itibariyle Uluslararasi Turizm Hareketlerine Katilan Kisi Sayisi
Figure 1: Number of People Participated in International Tourism Activities as of the End of 2015
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2014 yilinda diinyada turizm hareketleri icerisinde en fazla
harcama yapan ilk 5 Ulke sirasiyla Cin, ABD, Almanya, ingiltere

ve Rusya Federasyonu'dur (Sekil 2).

WORLD'S

The first 5 top spending countries during world tourism
activities of 2014 are respectively China, the United States
of America, Germany, the United Kingdom and the Russian
Federation (Figure 2).

> 10P TOURISM SPENDERS

UNWTO

GERMANY

RUSSIAN FED.

UK BT 58 uee.

iy 165 uss. (- Zdj/[}}
112 uss: (+7%)

92 uss: (*--ﬁ."%;)
(+4%)

00 uss:! (”8(,}/[; )

® World Tourism Organization (UNWTO) 2015

Sekil 2: Diinyada Turizm Hareketleri icerisinde En Fazla Harcama Yapan ilk 5 Ulke
Figure 2: 5 countries which make the most spending in tourism movements in the world

Sekil 2'ye gore Cin 165 milyar Amerikan Dolari, ABD 112 milyar
Amerikan Dolari, Almanya 92 milyar Amerikan Dolarl, ingiltere
58 milyar Amerikan Dolari ve Rusya Federasyonuise 50 milyar
Amerikan Dolari dizeyinde harcama yapmistir.Uluslararasi
turizmhareketlerigayrisafihasilaya%10'luketkidebulunmakta,
dinyada her 11 isten birisi turizm sektorlyle ilgili olmakta,
ihracatacisindan etkisil.5 trilyon Amerikan Dolariseviyesinde
olup dinya ihracatinin % 6'sini olusturmakta ve ihrac edilen

hizmetlerin %30'unu temsil etmektedir (Sekil: 3).
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Birlesmis Milletler Diinya Turizm Orgiiti'niin tahminlerine
gore uluslararasi turizm hareketlerinde 2016 yih i¢in de olumlu
bir tablo beklenmektedir. Kitalar itibariyle 2016 yili i¢cin en fazla
blyimeninAsyave Pasifikile Amerikakitasiicinolacagi(%4-5arasi
bliylime) tahmin edilmekte, Avrupa Kitasi i¢in % 3.5-4.5'luk artis,
Afrika ve Orta Dogu icin ise % 2- 5'lik artis beklenmektedir. Ulkeler
acisindan degerlendirme yapildiginda, Cin'in yine en ¢ok harcama
yapantilkelerarasindaolacagi,Japonya, Taylandve ABD'ninénplanda
olacagl, buna karsilik Rusya ve Brezilya'nin ekonomik nedenlerle
harcamalaracisindandiisiisyasayacaklari,azdaolsaAlmanya,italya
ve Avustralya’nindadahaazharcama yapacaklari6ngorilmektedir.
(http://theoslotimes.com/article/international-tourism-hits-record-
1.2-billion-in-2015%3A-report:Erisim tarihi:20.01.2016).

2015 i seyahat ve turizm rekabetcilik endeksi
siralamasinda ilk 50 iilke arasinda ispanya birinci, Fransa ikinci,
Almanya Uctincti, ABD dérdiincii ve ingiltere besinci sirada yer
almistir. Tirkiyesiralamada44.olarakyeralmistir.Endeksteilk 50(lke
Tablo 2'de verilmistir (World Economic Forum, 2015: 5).

According to the estimates of the World Tourism
Organization of the United Nations, a positive view is expected
for tourism activities of 2016. As of continents, it is expected that
the highest progress will be seen for the Asia and Pacific and
the Continent of America (4-5% growth rate) while 3.5-4.5% is
expected for Europe and 2-5% for the Africa and Middle East. In
this issue is considered with regards to countries, it is stipulated
that China will be one of the top spending countries, Japan,
Thailand and the USA will be at the forefront while, Russia and
Brazil will experience a decline due to economical circumstances
and Germany, Italy and Australia will spend a little bit lower
compared to the previous year. (http://theoslotimes.com/article/
international-tourism-hits-record-1.2-billion-in-2015%3A-report:
Access Date: 20.01.2016).

In the competitive index of travel and tourism for 2015,
Spain is takes the first place among 50 countries while France
takes the second, Germany takes the third, the USA takes the
fourth and the United Kingdom takes the fifth place. Turkey takes
the 44th place in that list. The top 50 countries of the index are
shown in Table 2 (World Economic Forum, 2015: 5).

Tablo 2: Seyahat ve Turizm Rekabetcilik Endeksi 2015 (ilk 50 Ulke) Table 2: The Travel and Tourism Competitive Index for 2015 (Top 50 Countries)

According to Figure 2, China has spent 165 billions of
United States Dollars, the USA 112 billions of United States
Dollars, Germany 92 billions of United States Dollars, the
United Kingdom 58 billions United States Dollars and the
Russia Federation 50 billions of United States Dollars.
The international tourism activities contribute gross
proceeds of the world by 10% and every one among 11
people in the world is related with tourism sector and the
sector’s export impact is around 1.5 trillions of United States
Dollars and this represents 6% of the world exportation and
30% of the exported services (Figure: 3).

©@World Tourism Organization (UNWTO) 2016

Sekil 3: Uluslararasi Turizm Hareketlerinin Etkileri / Figure 3: Impacts of International Tourism Activities
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Siralama Ulke Country Deger / Value Siralama Ulke Country Deger / Value
Rank Rank

1 ispanya Spain 5.31 26 Luksemburg Luxembourg 4.38
2 Fransa France 5.24 27 Danimarka Denmark 4.38
3 Almanya Germany 5.22 28 Brezilya Brazil 4.37
4 ABD USA 5.12 29 Kore Korea 4.37
5 ingiltere England 5.12 30 Meksika Mexico 4.36
6 isvicre Swiss 4.99 31 Yunanistan Greece 4.36
7 Avustralya Australia 4.98 32 Gin China 4.35
8 italya italy 4.98 33 Hirvatistan Croatia 4.30
9 Japonya Japan 4.94 34 Panama Panama 4.28
10 Kanada Canada 4.92 35 Tayland Thailand 4.26
11 Singapur Singapur 4.86 36 G. Kibris Rum Yon. Greek Cypriot 4.25

Administration of
Southern Cyprus

12 Avusturya Austria 4.82 37 Cek Cumhuriyeti Czech Republic 4.22
13 Hong Kong Hong Kong 4.68 38 Estonya Estonia 4.22
14 Hollanda Netherlands 4.67 39 Slovenya Slovenia 4.17
15 Portekiz Portugal 4.64 40 Malta Malta 4.16
16 Yeni Zelanda New Zealand 4.64 41 Macaristan Hungary 4.14
17 Cin China 4.54 42 Kosta Rika Costa Rica 4.10
18 izlanda Iceland 4.54 43 Katar Qatar 4.09
19 irlanda Ireland 4.53 44 Turkiye Turkey 4.08
20 Norveg Norway 4.52 45 Rusya Federasyonu Russian Federation 4.08
21 Belgika Belgium 4,51 46 Barbados Barbados 4.08
22 Finlandiya Finland 4.47 47 Polonya Poland 4.08
23 isveg Sweden 4.45 48 Gliney Afrika South Africa 4.08
24 Birlesik Arap Emirlikleri | UAE 4.43 49 Bulgaristan Bulgaria 4.05
25 Malezya Maleysia 4.41 50 Endonezya Indonesia 4.04

Kaynak: World Economic Forum, 2015: 5. / Source: World Economic Forum, 2015: 5.
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2013-2015 yillarikarsilastirildiginda 2014 yilinin Avrupa Kitasi
acisindan iyi bir yil oldugu goértlmekte ve 2013 yilina gore
toplamda 23 milyon daha fazla kisinin Avrupa'yi tercih ettigi
anlasiimaktadir. Zaman zaman Yunanistan, Euroalani, Ortadogu
veKuzey Afrika'dasorunlaryasansadadiinyagenelinde2015ve
2016 yillarricin ekonomik bliyiimenin sirmesi beklenmektedir.
Avrupa'da bulunan sehirlerden Cenevre ve Zirih 6zellikle isvicre
Franki'nin deger kazanmasiyla birlikte daha pahali hale gelen 2
sehirolmus, Moskova uluslararasi yaptinimlar nedeniyle olumsuz
etkilenmis, Londra Ragbi Diinya Kupasi'na evsahipligi sayesinde
ilave ziyaretcileri agirlamistir (http://www.pwc.com/gx/en/
industries/hospitality-leisure/room-for-growth-european-cities-
hotel-forecast-2015-and-2016.html:ErisimTarihi:21.01.2016).

Avrupa Ulkeleriyle ilgili 2015 ve 2016 gayrisafi hasila
biiylime tahminlerine gore; irlanda acisindan 2015'te 3.3 ve
2016 icin 3.2'lik biiyiime, ingiltere icin 2015'te 2.5 ve 2016'da
2.3'ltk bliyime, Hollanda icin 2015'te 1.4 ve 2016 icin 1.6'hk
blyiime,Almanyaicin2015'tel1.1ve2016'dal.9'lukblyime,Cek
Cumhuriyetiicin2015'te2.5ve2016'da2.4'ltikblyime,Belcika'da
2015'te1.4ve2016'dal.5'likbilyiime, isvicre’de0.5'1ik 2016'da
1.1'lik buyime, Avusturya'da 2015'te 1.9 ve 2016'da 1.7'lik
biiyliime, Fransa'da 2015'te 0.8'lik ve 2016'da 1.4'liik bliyiime,
italya'da 2015'te 0.3 ve 2016'da 1.1'lik bilyiime, Portekiz'de
2015'te 2.1 ve 2016'dayine 2.1'lik bliyiime, ispanya'da 2015'te
2'likve2016'da2.1'likblyime,Rusya'da2015'te5'likve2016'da
0.5'lik kticilme ve Euro bolgesinde toplamda 2015'te 1.1'lik ve
2016'da 1.7'lik bllyime beklenmektedir. Oda basina elde edilen
gelirleracisindan gerek 2015 ve gerekse 2016 yillarricin Dublin,
Madridvelondra’ninliderligieldetutmalaribeklenmektedir.2015
viliitibariyle ortalama olarak 17 sehirde oda basina elde edilen
gelirlerdekiartis%2civarindayken,Dublin'debuoranin2015te%
9ve 2016'da%8olmasibeklenmektedir. Dublin’itakiben Madrid,
Londra, Roma, Prag, Amsterdam, Edinburg ve Barselona yine en
ylksekartisyasamasibeklenensehirlerolacaktir.0Odabasinaelde
edilengelirlerdekiartislar Tablo3"teverilmistir(Pwc,2015:10-15).

If, the years 2013 and 2015 are compared to each other, it is
observed that 2014 has been a good year for the Continent of
Europe and 23 millions of more people in total have preferred
Europe compared to 201 3. Even if there are sometime conflicts
and problems in Greece, the Eurozone, Middle East and North
Africa, it is expected that the economical growth of the world
will continue for 2015 and 2016. Among the cities of Europe,
Geneva and Zurich are the two cities which have become
more expensive especially after Swiss Frank has gained value,
Moscow has been negatively influenced from international
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Tablo 3: 0da Basina Elde Edilen Gelirlerdeki (Yerel Para Birimi) Artislar

Table 3: Increases of Income Obtained per Room (in Local Currency)

2015 2015 2015 Yili Oda Bagina Gelir 2016 2016 2016 Yili Oda Bagina Tahmini Gelir
Income per room in 2015 Estimated Income per room in 2016

Milan Milan 3% Milan Milan %4.1

Briiksel Brussels 2.6% Briiksel Brussels % 1.4

Berlin Berlin 2.4% Berlin Berlin % 2.6

Belfast Belfast 2% Belfast Belfast % 2.1

Paris Paris 1.8% Paris Paris % 2.3

Cenevre Geneva -0.8% Cenevre Geneva % -0.2

Zirih Zurich -1% Zurih Zurich % -0.2

Moskova Moscow -7% Moskova Moscow % 1.3

sanctions and London has hosted additional guests by hosting
the London Rugby World Championship (http://www.pwc.
com/gx/en/industries/hospitality-leisure/room-for-growth-
european-cities-hotel-forecast-2015-and-2016.html:  Access
Date: 21.01.2016).

According to gross national product progress estimates of the
European countries for 2015 and 2016; it is expected 3.3
in 2015 and 3.2 in 2016 for Ireland, 2.5 in 2015 and 2.3 in
2016 for the United Kingdom, 1.4 in 2015 and 1.6 in 2016 for
the Netherlands, 1.1 in 2015 and 1.9 in 2016 for Germany,
2.5in 2015 and 2.4 in 2016 for Czech Republic, 1.4 in 2015
and 1.5 in 2016 for Belgium, 0.5 in 2015 and 1.1 in 2016 for
Switzerland, 1.9 in 2015 and 1.7 in 2016 for Australia, 0.8
in 2015 and 1.4 in 2016 for France, 0.3 in 2015 and 1.1 in

Kaynak: PWC, 2015: 15. / Source: PWC, 2015: 15.

Pahalilik acisindan inceleme yapildiginda 2015 il itibariyle
Zurih en pahali sehir olmustur. Doluluklar acisindan ise 2014'te
ilk 3’ Londra, Edinburg ve Paris alirken, 2015'te ilk 3'Gn Londra,
EdinburgveParisolacagitahminedilmekteolup,2016'daiseyine
ilk 3 sehrin Londra, Edinburg ve Paris olmasi beklenmektedir.
Konuyla ilgili detaylar Tablo 4'te verilmistir (Pwc, 2015:18).

If, the issue is taken into consideration in respect of costliness,
Zurich has been the most expensive city in 2015. As of
occupancies, the top three cities of 2014 were London, Edinburgh
and Faris in 2014, while it is expected that London, Edinburgh
and Paris will also be the top three in 2015 and 2016. The issue
related details are given in Table 4 (Pwc, 2015:18).

Tablo 4: Avrupa’da Otel Doluluk Siralamalari (2014-2016) Table 4: Occupancy Rates of Hotels in Europe (2014-2016)

2016 for Italy, 2.1 in 2015 and also 2.1 in 2016 for Portugal,
2 in 2015 and 2.1 in 2016 for Spain, 5 in 2015 and 0.5
decrease in 2016 for Russia and 1.1 in 2015 and 1.7 growth
in 2016 for the Eurozone. As of the income obtained per room,
it is expected that Dublin, Madrid and London will keep their
leading positions in 2015 and 2016. As of 2015, the increase
of income obtained from per room in 17 cities is around 2%,
it is expected that this rate will be 9% in 2015 and 8% in
2016 for Dublin. Following Dublin, Madrid, London, Roma,
Prague, Amsterdam, Edinburgh and Barcelona will be the cities
expected to have the highest increases. The income increases
obtained per room are given in Table 3 (Pwc, 2015:10-15).

Tablo 3: Oda Basina Elde Edilen Gelirlerdeki (Yerel Para Birimi) Artislar

Table 3: Increases of Income Obtained per Room (in Local Currency)

2015 2015 2015 Yili Oda Basina Gelir 2016 2016 2016 Yili Oda Basina Tahmini Gelir
Income per room in 2015 Estimated Income per room in 2016

Dublin Dublin % 8.8 Dublin Dublin 8%

Madrid Madrid % 5.6 Madrid Madrid 4.8%

Londra London % 4.6 Londra London 4.7%

Roma Rome % 3.8 Roma Rome 4.4%

Prag Prague % 3.7 Prag Prague 1.5%

Porto Porto % 3.7 Porto Porto 2.6%

Amsterdam Amsterdam % 3.6 Amsterdam Amsterdam 1.8%

Barselona Barcelona %3.5 Barselona Barcelona 3%

Edinburg Edinburgh % 3.5 Edinburg Edinburgh 2.7%

Viyana Vienna % 3.1 Viyana Vienna 2%

Lizbon Lisbon % 3.1 Lizbon Lisbon 1.6%

Frankfurt Frankfurt % 3.1 Frankfurt Frankfurt 2.2%
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2014 Gergeklesen 2014 Realized 2015 Tahmini 2015 Estimated 2016 Tahmini 2016 Estimated Siralama
Rank

Londra % 83 London 83% Londra % 84.3 London 84.3% Londra % 84.6 London 84.6% 1
Edinburg % 80.4 Edinburgh 80.4% Edinburg % 81 Edinburgh 81% Edinburg % 81.3 Edinburgh 81.3% 2
Paris % 80.3 Paris, 80.3% Paris % 80.5 Paris, 80.5% Paris % 80.9 Paris 80.9% 3
Dublin % 78.3 Dublin 78.3% Dublin % 79.6 Dublin 79.6% Dublin % 80.2 Dublin 80.2% 4
Amsterdam % 77.2 Amsterdam 77.2% | Amsterdam % 78.1 Amsterdam 78.1% Amsterdam % 78.4 Amsterdam 78.4% 5
Belfast % 76.1 Belfast 76.1% Belfast % 76.8 Belfast 76.8% Belfast % 77.6 Belfast 77.6% 6
Berlin % 74.2 Berlin 74.2% Berlin % 74.4 Berlin 74.4% Berlin % 75 Berlin 75% 7
Zurih % 73.2 Zurich 73.2% Barselona %73.5 Barcelona 73.5% Viyana % 74.3 Vienna 74.3% 8
Barselona % 73 Barcelona 73% Viyana % 73.2 Vienna 73.2% Barselona % 74.1 Barcelona 74.1% 9
Viyana % 72 Vienna 72% Zurih % 73 Zurich 73% Lizbon % 73.5 Lisbon 73.5% 10
Lizbon % 71 Lisbon 71% Lizbon % 72.5 Lisbon 72.5% Zirih % 73 Zurich 73% 11
Prag % 70.3 Prague 70.3% Prag % 71.6 Prague 71.6% Roma % 72.7 Rome 72.7% 12
Roma % 69.1 Rome 69.1% Roma % 71 Roma 71% Prag % 72.3 Prague 72.3% 13
Briksel % 68.7 Brussel 68.7% Frankfurt % 69.3 Frankfurt 69.3% Frankfurt % 69.7 Frankfurt 69.7% 14
Frankfurt % 68.5 Frankfurt 68.5% Briksel % 69.2 Brussels 69.2% Briksel % 69.4 Brussels 69.4% 15
Cenevre % 67.6 Geneva 67.6% Cenevre % 68.1 Geneva 68.1% Porto % 68.4 Porto 68.4% 16
Porto % 66.2 Porto 66.2% Porto % 67.6 Porto 67.6% Cenevre % 68.3 Geneva 68.3% 17
Madrid % 65.5 Madrid 65.5% Madrid % 66.6 Madrid 66.6% Madrid % 68.3 Madrid 68.3% 18
Milan % 63.8 Milan 63.8% Milan % 64.9 Milan 64.9% Milan % 66.5 Milan 66.5% 19
Moskova % 60.2 Moscow 60.2% Moskova % 56.3 Moscow 56.3% Moskova % 56.7 Moscow 56.7% 20

Kaynak: PWC, 2015: 18. / Source: PWC, 2015: 18.
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Tablo 5: Rusya Demografik ve Ekonomik Gostergeler
Table 5: Demographical and Economical Indicators of Russia

2012 2013 2014 2015 2016 (T)

Gergek Gayrisafi Milli Hasila | Percentage of Real Gross 3.4 1.3 0.6 -3.2 -1.1
Buyume Yuzdesi (%) National Product Growth (%)
Enflasyon Inflation 5.1 6.8 7.8 15.5 8.2
Artis (%) Increase (%) 18,276.0 18,552.2 18,855.7 19,443.5 20,001.4
65 Yas ve Uzeri Niifus (000) Population Aged 65 and Over | 8.7 8.8 8.8 8.8 8.8

(000)
Kilometre Basina Dusen Kisi Number of People Per 3,397,763.0 3,498,042.0 3,576,841.0 3,484,525.1 3,547,689.0
Sayisi Kilometer
Tuketim GlcU Paritesi Gross National Product 965,974.9 1,046,727.2 949,341.6 622,399.0 619,586.8
Agisindan Olgiilen Gayrisafi Measured in terms of
Milli Hasila Consumption Power Parity
(Uluslar. Milyon $) (Nations. Million S)
Tuketici Harcamasi Consumer Expenditure 1,417,152.4 1,524,254.9 1,380,043.2 913,585.7 906,641.8
(Milyon $) (Million S)
Yillik Briit Gelir (Milyon $) Annual Gross Income 1,144,525.0 1,225,137.3 1,106,059.1 730,634.1 724,104.7

(Million S)
Yillik Harcanabilir Gelir Annual Spendable Income Viyana % 73.2 Vienna 73.2% Barselona % 74.1 | Barcelona74.1% |9
(Milyon S) (Million S)

Kaynak:www.euromonitor.com/russia/country-factfile:26.01.2016. / Source:

www.euromonitor.com/russia/country-factfile: Access Date: 26.01.2016.

Tablo 6: Rusya Yasam Tarzi Gostergeleri
Table 6: Life Style Indicators of Russia

2019

lya Mispanya Mingiltere M Tirkiye

Sekil 5: 2016-2020 Yillari Otel Konaklama Tahmini Geliri / Figure 5: Estimated Hotel Accommodation Income for 2016-2020

1.1.1. 2016 Yilina Dair Ongériiler: Rusya Ve Almanya Pazarlarinin Degerlendirilmesi
1.1.1. Expectations Regarding to 2016: Evaluation of Russia and Germany Markets

1.1.1.1. Rusya Pazari ve 2016 Yili Rusya Pazari Beklentileri
1.1.1.1. Russia Market and Expectations for Russia Market in 2016

Rusya Pazari Hakkinda Kisa Bilgiler:

Alan itibariyle 17,075,400 kilometrekarelik bir cografi alana
ve nufus itibariyle de 143 milyon 800 binlik bir nifusa
sahip Rusya hakkinda son yila ait demografik ve ekonomik

gostergeler asagidaki Tablo 5'te dzet seklinde verilmistir.

Brief Information on Russia Market:

The demographical and economical indicators of Russia with
17.075.400 square kilometers of geographical area and
143 millions and 800 thousands of population are briefly

summarized in the following Table 5.

2012 2013 2014 2015 2016 (T)
internet Kullanicilari (000) Internet users (000) 85,923.8 91,528.5 95,038.2 98,581.0 101,287.6
Tuketicilerin Yiyecek Food Expenditures of 261,334.1 280,832.2 244,839.9 157,523.5 152,913.5
Harcamalari (Milyon $) Consumers (Million S)
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Kaynak:www.euromonitor.com/russia/country-factfile:22.01.2016. / Source:

2016yilitibariyleRusya'ninseyahatveturizmdeneldeettigigelir
152 milyar ABD Dolari olarak gerceklesmistir. Buna gore Rusya
otomobil, kimyasal Gretimi ve egitim sektdrline goére turizm
sektoriindendahafazlagelirelde etmistir. Gayrisafimillihasilaya
dogrudan etki agisindan turizm ve seyahat sektortiniin katkisi
tarimin dogrudan katkisinin neredeyse yarisina ulasmistir. 2014
yilinda dogrudan, dolayli ve uyarilimis etkileriyle birlikte seyahat
veturizmsektorigayrisafimillihasilanin%5.6'siniolusturmustur.
Diger bir ifadeyle gayrisafi milli hasilanin % 3.2'sini olusturan
otomobil Gretim sektdrtinden %60 oraninda daha fazla bir etkisi
olmustur.istihdamacisindanseyahatveturizmsektoriidogrudan,
dolayli ve uyarilmis olmak tizere toplamda 4 milyonluk is hacmi
saglamistir. Dogrudan istihdam agisindan Rusya'da seyahat ve
turizm sekt6rd, otomobil tretim sektdr(, bankacilik ve kimyasal
Uretim sektoriine gore daha fazla istihdam saglamistir. Hatta
turizm sektorll dogrudan istihdam bakimindan neredeyse
madencilik kadar istihdam imkani sunmustur.

www.euromonitor.com/russia/country-factfile: Access Date 22.01.2016.

As of 2016, the Russia’s income from travelling and tourism
has been 152 billions of United States Dollars. According
to this, Russia has obtained more income from the tourism
sector compared to the automotive, chemical production and
education sectors. With regards to direct impact on the gross
national product, the contribution of tourism and travelling
sector has nearly reached up to the half of direct contribution
of agriculture. In 2014, the travelling and tourism sector with
its direct, indirect and stimulated effects has consisted 5.6%
of the gross national product of the country. In other words,
the travelling and tourism sector has 60% more positive
impact than the automotive sector which consisted 3.2%
of gross national product of the country. As of employment,
the travelling and tourism sector has provided 4 millions
employment in total with its direct, indirect and stimulated
impacts. In respect of direct employment, the travelling and
tourism sector of Russia has provided more employment
than the automotive manufacturing sector, banking sector
and chemical production sector. Even, the tourism sector has
provided direct employment opportunity nearly as much as
the mining sector.
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Rusyaacisindanturizmveseyahatsektoriisayesinde1995-2014
yillari arasinda % 89 oraninda bliylime gosteren gayrisafi milli
hasilaya toplamda % 89'dan fazla bir katkinin verildigi tahmin
edilmektedir.Yine1995-2014yillariarasindakidonemdetarimve
madenciligin katkisi sirasiyla % 9 ve % 35 olarak gerceklesmistir.
Rusya'da seyahat ve turizm sektoriinin normal sartlarda 10
yillik stire zarfinda yillik ortalama % 3.3'lik blylime géstermesi
beklenmektedir. Toplam ekonominin yillik % 2.6, egitim ve tarim
sektortndn sirasiyla yillik % 2.6 ve % 1.6'lik blylime géstermesi
beklenmektedir.

2000- 2014 yillariarasinda Rusya'nin seyahat ve turizmileilgili
ihracat artis1 % 503'ten fazladir. Rusya'da seyahat ve turizm
sektortine yapilan 1 milyon Amerikan Dolarlik harcama gayrisafi
millihasilaacisindan 1.5 milyon Amerikan Dolariseviyesinde etki
yapmaktadir. Bu durum yaklasik olarak madencilik sektoriinde
de aynidir. Rusya'da seyahat ve turizm sektorlyle ilgili yapilan
ithalatlar ise % 9'luk bir sizintiya neden olmaktadir. Rusya'da
seyahat ve turizmle ilgili yapilan ihracat acisindan elde edilen 1
milyonAmerikanDolaridiizeyindekimiktar53isindesteklenmesi
anlamina gelmektedir (13 dogrudan, 28 dolayli ve 12 uyariimis
is). Diger sektorler acisindan ise her 1 milyon Amerikan Dolari
diizeyinde elde edilen gelir finansal hizmetlerde 35 isi, imalat
sektoriinde29isivekimyasallarda26isidesteklemektedir(World
Travel& TourismCouncil,2015:1-4).2014yihitibariyleRusya'nin
gayrisafimillihasiladurumuTablo7'deveistihdamdetaylari Tablo
8'de verilmistir.

It is estimated that there has been a contribution in gross
national product of Russia more than 89% in between 1995-
2014 by tourism and travelling sector which has grown
89% in those years. In addition to this, the contributions of
agriculture and mining for the same term between 1995-
2014 have respectively been 9% and 35%. It is expected that
under normal conditions, the travelling and tourism sector of
Russia will show 3.3% annual growth for the term of next 10
years. It is expected that overall economy will have annual
2.6% growth while the education and agriculture sectors will
respectively grow 2.6% and 1.6%.

The export increase of Russia in respect of travelling and
tourism sector for the period between 2000-2014 has
been more than 503%. 1 millions of United States Dollars of
expenses made by Russia in the travelling and tourism sector
returns as 1.5 millions of United States Dollars with regards to
gross national product. This case is almost the same for the
mining sector. The imports made by Russia for the travelling
and tourism sector cause 9% leakage. The amount around 1
millions of United States Dollars of income which is acquired
from the exports of Russia related with travelling and tourism
sector means supporting 53 businesses (13 businesses
directly, 28 indirectly and 12 stimulated). In respect of
other sectors, 1 millions of United States Dollars of income
supports 35 businesses in financial services, 29 businesses in
manufacturing sector and 26 businesses in chemicals sector
(World Travel & Tourism Council, 2015: 1-4). The gross national
product status of Russia in 2014 is given in Table 7 and the
employment status of the country is given in Table 8.

Tablo 7: Rusya Gayrisafi Milli Hasila (Milyar Amerikan Dolari, 2014 Fiyatlari)
Table 7: Russia Gross National Product (Billions of United States Dollars, 2014 Rates)

Dogrudan Dolayh +Uyariimig Toplam Toplam Ekonomi %
Direct Indirect + Induced Total Total Economy %
Tarim Agriculture 79 73 152 %8
Madencilik Mining 198 263 461 % 24.4
Kimyasal imalat Chemical Manufacturing 16 26 42 % 2.2
Otomobil imalat Auto Manufacturing 29 46 74 % 3.9
Perakende (Toptan Satiglar Harig) Retail (excluding Wholesale) |51 138 289 % 15.3
Finansal Hizmetler Financial Services 102 175 277 % 14.6
Bankacilk Banking 77 55 132 %7
Egitim Education 54 0 54 % 2.8
Seyahat ve Turizm Travel and Tourism 28 86 114 % 6

Kaynak: World Travel & Tourism Council, 2015: 4. / Source: World Travel & Tourism Council, 2015: 4.

Tablo 8: Rusya’da istihdam

Table 8: Employment Status in Russia

Dogrudan (000) | Dolayli + Uyarilmig (000) | Toplam (000) | Toplam Ekonomi %
Direct (000) Indirect + Induced (000) | Total (000) Total Economy %
Tarim Agriculture 4,918 2,840 7,758 % 10.9
Madencilik Mining 1,605 8,163 9,768 % 13.7
Kimyasal imalat Chemical Manufacturing 451 1,230 1,681 % 2.4
Otomobil imalat Auto Manufacturing 677 1,590 2,267 % 3.2
Perakende (Toptan Satislar Harig) | Retail (excluding Wholesale) | 5,363 7,631 12,993 % 18.2
Finansal Hizmetler Financial Services 1,143 5,014 6,156 % 8.6
Bankacilik Banking 839 1,686 2,525 % 3.5
Egitim Education 6,521 0 6,521 %9.1
Seyahat ve Turizm Travel and Tourism 962 2,979 3,961 % 5.6

Kaynak: World Travel & Tourism Council, 2015: 4. / Source: World Travel & Tourism Council, 2015: 4.
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Rusya'da son yillardaki ekonomik gelismeler bu Ulkeden turist
bekleyen llkeler agisindan olumlu géztikmemektedir. Zira 2015
yilinin ortalarinda 1 ABD Dolariyaklasik 56 Ruble iken yil sonuna
dogru 78 Ruble olmustur. Bu durum daha az Rus vatandasinin
yurt disina cikabilecegini gbstermektedir. Petrol fiyatlarindaki
diststinstirmesi,iran’ayapilanambargolarinikaldirilarakiran’nin
dauluslararasipetrolpiyasasinagirmesihalindepetrolfiyatlarinin
daha da dismesi Rusya'nin aleyhine olacaktir. Bu nedenle de
Rusya'dankomsudilkelereyapilacakseyahatlerdefarklioranlarda
diistis beklenmektedir. Rusya'dan Finlandiya, Tayland, ispanya,
italya, isvicre ve Tirkiye've vapilacak seyahatlerde diists
kacinilmaz goéziikmektedir.
KasimayindaRussavasucaginindisurilmesisonucundaTirkiye
ve Rusyailiskilerinde beklenmedik olumsuzluklaraneden olmus.
Rusya hukiimeti tilkemize yonelik turist hareketini bir kararname
ile durdurmus. Tlrkiye'ye tur organize eden Tirk kokenli tur
operatorlerininfaaliyetlerinesonvermistir.Kasimayindanbuyana
olusangelismeler tilkemize ciddisayidaRus turistin 2016 yilinda
gelemeyeceginigdstermistir.Neredeyse%90'1turoperatorleriyle
gelen Rus turistin bireysel yollardan Glkemize gelmesi zor ve
maliyetli oldugu goriilmektedir. 2014 yilinda 4.5 milyon Rus
turistin acigini kapatacak baska bir pazar da gérilmemektedir.
Sonzamanlardaolusanterdrolaylarinedeniyle Rus turistlerMisir
ve Tunus'agitmemektedirler. Avrupa tlkeleritlkemize gére daha
pahali durumdadir. Konjoktirin yumusamasi halinde Ruslarin
Glkemize dénusleri hizli olabilecektir.

Artik genis kitlelerce bilindigi Gizere siyasi iliskiler, ekonomik ve
glvenlik kosullan ile uluslararasi turizm hareketleri arasinda
gUlcld bir iliski bulunmaktadir. Mevcut Suriye catismasi da yakin
bolgedeki (ilkeleri olumsuz anlamda etkilemektedir. Kiresel
anlamda uluslararasi turizm hareketlerinin; érnegin ABD ve
ingiltere gibi gelismis ilkelerde % 4-5 oranlarinda biyiime
gostermesibeklenirken,Rusyaveyakincografyasiicinbeklentiler
sayisalazalmalarinyasanacagiseklindedir(http://eds.b.ebscohost.
com/eds/pdfviewer/pdfviewer?vid=6&sid=9be55dab-0c22-
426d-8d3f-4597817c993b%40sessionmgrl98&hid=122:Erisim
Tarihi:20.01.2016).

Rusya'ya gelen turistler agisindan irdelendiginde, Ruble'deki
hizli deger kaybi nedeniyle 2015 yiliilk 9 ayiitibariyle Rusya'ya
yurt disindan gelen yabanci turist sayisindada 2014 yilinin ayni
dénemine kiyasla % 13'ltk artis goralmistdr. 2015 yilinin ilk 9
ayinda Rusya'yi en fazla tercih eden ulke Cin olmus ve gecen
yilin bu anlamda lideri olan Almanya'yi koltugundan indirmistir.
583.600 Cinli turist Rusya'ya gelirken ikinci sirada 319.200
turistle Almanlar yerini almistir. Bu verileritibariyle 2015 yilinda
Rusya'yisecen Cinliler gecenyilaoranla%63'llik birartisasahne
olmuslardir.Rusya'yienfazlaterciheden3.llkeise ABD olmustur
(152.900 turist). Amerikallarin gecen yila gére artis orani % 27
olurken, Almanlardakiartis % 0.2'dir. Tlrkiye’den Rusya'ya gelen
turist sayisinda énemli oranda artis yakalanmis iken (% 15.6),
Turkive Rusya arasindaki gerginlik sonrasi Turkiye'den gelen
turistlerin sayisinda énemli diizeyde azalmalar beklenmektedir.
Rusya'yienfazlaterciheden lilkeler siralamasinda srail 5. sirada
velngiltere6.siradadir.Rusya'yitercihedendigerlkelersirasiyla
GlineyKore, italya, ispanyave Fransa'dir.2014-2015yillarininilk
9 ayinda Rusya'ya yurt disindan turizm amach gelen ilk 10 Glke
yabancituristsayisivekarsilastirmasi Tablo9'daverilmistir.(http://
eds.b.ebscohost.com/eds/detail/detail?vid=13&sid=9be55dab-
0c22-426d-8d3f-4597817c993b%40sessionmgrl 988&hid=122&
bdata=)Jmxhbmc9dHImc210ZT1I1ZHMtb(G12Z2Q%3d%3d#AN
=111569008&db = bwh; Erisim tarihi:20.01.2016).

The economical developments of Russia for the recent years
are seemed positive for the countries expecting tourists from
this country. Yet, while 1 United States Dollars was 56 Ruble
in the middle of 2015, it has increased up to 78 Ruble at the
end of the same year. This case show lower number of Russian
citizens will be able to travel abroad. If, the oil prices continue
decreasing and the embargo on Iran is removed and Iran enters
the international oil market, the oil prices will decrease more
and this will work unfavorable for Russia. Therefore, various
rates of decline is expected from the travels from Russia to
neighboring countries. It seems inevitable that the travels
from Russia to Finland, Thailand, Spain, Italy, Switzerland and
Turkey will decrease.

After, the Turkey has shot down a Russian fighter jet in
November 2015, this has caused unexpected negative
developments between the relations of Turkey and Russia.
The Russian Government has stopped the touristic activities
to our country by a decree. In addition to this, the Russian
Government has also stopped the activities of Turkey
based tour operators organizing tours to our country. The
developments since November have shown that serious
number of Russian tourists will not come to our country in
2016. It is seen that it will be difficult and costly for nearly
90% of Russian tourists who used to visit our country through
tour operators to visit our country on their own. No other
market which can close the gap of 4.5 millions of Russian
tourists visited our country in 2014.

Due to the recent terrorism activities, Russian tourists do not
go Egypt and Tunisia. European countries are more expensive
than our country. If, the cyclical conditions ease, the return of
Russian tourists to our country will be fast.

As it is currently known by large masses, there is a strong
relation between the political relations, economical and
security conditions and international tourism activities.
Current Syria conflict also negatively influences the
countries of the region. While it is expected that the tourism
activities in global sense will grow around 4-5% in developed
countries for example, the USA and the United Kingdom, it is
expected for Russia and its close geography that there will
be decreases (http://eds.b.ebscohost.com/eds/pdfviewer/
pdfviewer?vid=6&sid=9be55dab-0c22-426d-8d3f-
4597817c993b%40sessionmgr198&hid=122: Access Date:
20.01.2016).

If, the issue is taken into consideration with regards to the
tourists visiting Russia, there has been 13% increase in the
number of foreign tourists of Russia in the first 9 months of
2015 compared to the same term of 2014 due to the rapid
monetary depreciation of Ruble. In the first 9 months of 2015,
the country which preferred Russia at most has been China
and dethroned Germany which was the leader of the last year.
While, 583.600 Chinese tourists have visited Russia, Germans
have taken the second place with 319.200 tourists. According
to this data, the Chinese tourists who have preferred Russia
in 2015 have shown 63% increase compared to the previous
vear. The 3rd country which has preferred Russia mostly has
been the USA (152.900 tourists). While, the increase of the
citizens of the USA has been 27% in 2015, the increase of
Germans has just been 0.2%. While, there has been a significant
increase in the number of tourists visiting Russia from Turkey
(15.6%), after the conflict between these two countries,
significant decrease is expected for the number of Turkish
tourists visiting Russia. Israel takes the 5th place among
the countries preferring Russia while the United Kingdom
the 6th. Other countries preferring Russia are respectively,
South Korea, Italy, Spain and France. The comparison and
the number of tourists of the first 10 countries who have
preferred visiting Russia during the first 9 months of 2014-
2015 are given in Table 9. . (http://eds.b.ebscohost.com / eds
/ detail / detail ? vid=13&sid = 9be55dab-0c22-426d-8d3f-
4597817c993b % 40sessionmgrl1988&hid=122 & bdata =
Jmxhbmc9dHImc2102T1IZHMtbG122Q % 3 d % 3 d # AN =
111569008&db = bwh: Erisim tarihi:20.01.2016).
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Tablo 9: 2014-2015 Yillarinin ilk 9 Ayinda Rusya’yi Turizm Amach Ziyaret Eden ilk 10 Ulke Karsilastirmasi
Table 9: Comparison of the First 10 Countries Preferred Visiting Russia in the First 9 Months of 2014-2015

Ulke Countries 2014 2015 ig::::::::g;g?;:;;ij :Z:;
Cin China 358.209 583.617 %63
Almanya Germany 318.678 319.192 %0,2
ABD USA 120.873 152.940 %27
Tirkiye Turkey 100.186 115.776 %16
israil Israel 86.004 103.901 %21
ingiltere England 120.873 102.910 -%15
Kore Korea 70.758 100.069 %41
italya Italy 92.612 94.065 %2
ispanya Spain 56.342 73.333 %30
Fransa France 82.662 72.996 -%12
Diger Ulkeler Other countries 837.389 820.658 -%2
TOPLAM Total 2.244.586 2.539.457 %13

Ruble’'nin diger para birimleri karsisinda deger kaybetmesi
nedeniyle 2016 yilinda yabanci turistlerin siyasi veya ekonomik
sorunlar ¢ozulirse Rusya'ya taleplerinde artis goriilmesi ihtimali
bulunmaktadir.Rusyaacisindan Avrupaanapazarolmakonumunu
slrdlrecegebenzemeklebirlikte, RusyaveCinarasindakiiliskilerin
gelismesi nedeniyle Asya Pasifik Bolgesi ana pazar konumuna
yiikselmesibeklenmelidir.2018yilindadiizenlenecek olan Diinya
Kupasinin estirecegi olumlu riizgarlarla birlikte Rusya’ya yatirim
yapmakta vize veya ekonomik acidan yaptinimlarla micadele
etmek durumunda olan ve Rusya'ya yatinnm yapmak isteyen Cinli
isadamlarinin da talepleri dikkate alinmahdir (www.fastmr.com/
prod/1082799_russia_tourism_report_ql_2016.aspx:Erisimtarihi:
20.01.2016).
2011-2016yillanarasinda%7.4'llikgelismegosterenRusyapazari
aslindaAvrupa'daenhizlibliyliyenpazarlararasindagosterilmektedir.
Esasen devletin énemli alt yapi yatinmlarini tamamlamasi
halinde ekonomik vesiyasiistikrarlabirlikte 2016 yilinda ziyaretgi
sayisinda % 5'lik artis yakalamasi mimkdin olabilecektir. Bugiine
kadarRusya'danveRusya'yvagerceklestirilenturistikseyahatlerde
Rusya'yagelenlerinneredeyse 3katindanfazlasitatiliniyurtdisinda
gecirmistir. Dolayisiyla bir anlamda Rusya turist karsilayan Ulke
konumundan ziyade turist gonderen tlke konumunda olmustur.
AslindaturistikpotansiyelolarakRusya'ningesitlicekicilikunsurunu
iceren bircok imkani mevcuttur. Rusya'nin diger Ulkelerle rekabet
edebilmesiicinkullanabilecegiyatinmolanaklar, finansalcevreve
hizmet kalitesini arttirma anlaminda egitim olanaklari mevcuttur.
Ayrica etkinlik turizmi, online perakende pazari, giderek artan
sayidadistkmaliyetliugusimkanlarininolmasidadigerpotansiyel
alanlar olarak ifade edilebilir. Populer turizm destinasyonlar
olan Moskova ve St.Petersburg'un yani sira kliclik dlcekli, etkinlik
amach kullanilabilecek etnik, ekolojik, sira disi dogal glizelliklere
ve tarihi mirasa sahip yeni destinasyonlar da yabanci turistlerin
begenisinesunulabilir.Gelecekyillarda Tiirkiye, Cinveingiltere'nin
Rusya acisindan énemli pazarlar olmasi beklenebilir (http://news.
hiltonworldwide.com/index.cfm/newsroom/detail/14658:Erisim
tarihi: 20.01.2016).

Due to monetary depreciation of Ruble against other currencies,
there is a possibility that the demands of foreign tourists on Russia
will increase if the political or economical problems are solved in
2016. With regards to Russia, it seem that Europe will continue
to be the main market in respect of tourism while it should be
expected that Asia Pacific Region will become the main market
due to developing relations between Russia and China. Through
the positive influence of the World Cup which will be organized
in 2018, the demands of Chinese businessmen desiring to
investing in Russia but have to struggle with visa or economical
sanctions on Russia should be taken into account (www.fastmr.
com/prod/1082799_russia_tourism_report_ql_2016.aspx: Access
date: 20.01.2016).

The Russian market which has shown 7.4% development in
between 2011-2016 is actually shown among one of the fastest
developing markets of Europe. In fact, if the government completes
important infrastructure investments and the economical and
political consistency is provided, it will be possible to get 5%
increase for number of visitors in 2016. Up to the present, the
more than 3 times of the visitors of Russia who have come to the
country through the touristic tours from and to Russia have spent
their holidays at abroad. In this sense, Russia has become a country
which does not host tourists but send ones. Actually, in respect of
touristic potential, Russia has several opportunities with various
attraction aspects. Russia has investment opportunities which
the country can use to compete other countries and educational
opportunities for improving its financial environment and service
quality. In addition to these, the event tourism, online retail market,
gradually increasing low-cost flight opportunities can be stated as
other potential fields for the country. As well as Moscow and St.
Petersburgh which are popular tourism destinations of the country,
new small-scale destinations with ethnic, ecologic, extraordinary
natural beauties and historical inheritance which can be used for
event purposes can be presented to the taste of foreign tourists.
It can be expected that Turkey, China and the United Kingdom will
become important markets for Russia (http://news.hiltonworldwide.
com/index.cfm/newsroom/detail/14658: Access date: 20.01.2016).
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Rusya'nin Tirkiye ile ilgili ticari yaptirimlari resmi olarak 1 Ocak
2016tarihindensonrabaslamis,RusfirmalarininTurkiye'yeseyahat
organizeetmeleriyasaklanmis, TlrkinsaatfirmalarininRusya'daki
faaliyetleri durdurulmus, cogunlukla yiyeceklerin Tirkiye'den
Rusya'yaihracatidurdurulmustur.Buyaptinimlar Tirkiye'yegitmeyi
planlayan ve Turkiye acisindan ikinci ana pazar olan Ruslarin
seyahatplanlarinidegistirmelerinenedenolmus,Rusyagenelinde
Moskova'dan Magadan’a kadar birgok yerde gokdelen yapan
Turk insaat firmalarini etkilemis, sonuc olarak 2015'te Tlrkiye'nin
ihracatinin % 4.3'Gne denk gelen bir kaybin yasanmasi anlamina
gelmistir.BudurumunTurkiye'ningayrisafimillihasilasinda%0.5'lik
bir azalmaya yol agacagi tahmin edilmektedir. Tirkiye'nin Rusya
Federasyonu’naolanihracati,Rusya’nintoplamithalatiicindeyiizde
2 civarinda iken, Rusya'nin Turkiye'ye ihracati Tlrkiye'nin toplam
ithalatininicindeylzde 10,5 payasahiptir.RusyaFederasyonu, 30
Kasim 2015'te aldigi karar ile beyaz et ve ¢esitli yas meyve sebze
venarenciyeUrtnlerininTurkiye'denithalatinakisitlamagetirmistir.
Bu lrtinlerde Turkiye'nin toplamihracati 3 milyar 270 milyondolar
iken, Rusya Federasyonu’naolankismi 932 milyondolarolup, ilgili
kalemlerde Tlrkdisticaretininylizde 28,5'luk birkaybaugrayacagi
gorllmektedir. Rusya Federasyonu’'nun Tirkiye'den ithalatini
yasakladigi beyaz et ihracati ise Rusya Federasyonu'nun AB
ambargosuoncesiaylik50tonlardan2014sonundayillik6bintona
g|km|st|r.YineAkdenizihracatglBirIikIeri’ninRusyaFederasyonu'nun
AB llkelerine uygulayacagi ambargo karari sonrasi yaptigl
duyuruda, Trkiye'nin46,7 milyontonyasmeyve sebze tiretiminin
sadece 3,4 milyon tonunu ihrag ettigi belirtiimektedir. Bu durum
yas meyve, sebzede ihracat potansiyeli ¢cok daha yliksek olan
Turkiye'nin ciddi anlamda ekonomik kayba ugrayacagi anlamina
gelmektedir(http://www.tourismtoday.net/rusya-krizinin-faturasi-
11-milyar-dolar-42843h.htm:Erisim Tarihi:25.01.2016).
Rusya'danTurkiye'yeolanyaptirimlarinRusyaagisindandaolumsuz
yonleri bulunmaktadir. Rusya tatil icin baska destinasyonlarin
arayisina girmek durumunda kalmistir. Ancak sicak, ucuz, gtivenli
bir destinasyon bulabilmek pek de kolay gorinmemektedir.
Alternatif olarak dislnilen Misir da Ekim ayinda Rus ugaginin
bombalanmasiyla eski konumunu slrdirmekte zorlanmaktadir.
Aynidurumyiyeceklerinithalatindadagecerlidir. Rusyaithal ettigi
limonlarin yarisini Tarkiye'den ithal etmekte oldugu icin mevcut
kosullarda baska ilke arayisina yonelmistir. Ancak yeni Glkenin
Rusya'ya daha pahaliya mal olacagi da aciktir. Turizm anlaminda
yeni destinasyon arayisi Ruslarin Kinm'a yonelmeleri firsatini
dogursa da bu tercihin Tirkiye'ye kiyasla daha pahali olacagi da
ifade edilebilir. Rusya ve hatta ingiltere acisindan bu yil gézde
destinasyonun ispanya ve Yunanistan olmasi beklenebilir (http://
www.theguardian.com/travel/2016/jan/03/tourists-spain-avoid-
terror-threat-egypt-tunisia:Erisim tarihi:20.01.2016).
Sonl18aydaRusya'damaaslarindegerkaybettigi,Rubleninyabanci
paralar karsisinda eridigi dikkate alindiginda tatile citkmak isteyen
Rus vatandaslarinin islerinin zor oldugu da goriilmektedir. 2015
yilinda kendi tilkesi icinde seyahat eden Rus sayisi 50 milyon'dan
fazla olup bu sayi 2014 yilina gore % 18 daha fazladir. Moskova
ve Soci en fazla tercih edilen yerler olmus, hatta Soci’'nin kayak
merkezlerinin doluluk orani % 80°'i bulmustur. 2015 yilinda
Rusya'dan yurt disina turizm talebi % 31.4 oraninda azalmistir
(www.themoscowtimes.com/usiness/article/555879.html:Erisim
tarihi:20.01.2016).

The economic sanctions of Russia on Turkey have officially
started after 1st January 2016, the Russian firms are forbidden
to organize travels to Turkey, the activities of Turkish construction
firms in Russia have been stopped and mostly the exportation of
food materials from Turkey to Russia has been stopped. These
sanctions caused the Russians as the second main market of
Turkey to change their travel plans, affected several Turkish
construction firms constructing skyscrapers in several places of
Russia, from Moscow to Magadan and meant 4.3.% export loss
for Turkey. It is estimated that this will cause 0.5% loss for gross
national product of Turkey. While, the exportation of Turkey to the
Russia Federation was around 2 percent with regards to overall
importation of Russia, the exportation of Russia to Turkey has 10.5
percent part in overall importation of Turkey. Russia Federation
has restricted importation of white meat and various fresh fruits,
vegetables and citrus products from Turkey in accordance with the
decision taken in 30th November 2015. While, total exportation of
Turkey in respect of these products is 3 billions and 270 millions of
United States Dollars, the part exported to Russia Federation has
been 932 millions of United States Dollars and it is estimated that
the exportation of Turkey will expose to 28.5 percent loss. The
white meat importation from Turkey which has been sanctioned
by Russia Federation increased up to 6 thousands of tons in a
year at the end of 2014 from 50 tons in a month after the EU
embargo of Russia Federation. Furthermore, in the announcement
of the Associations of Mediterranean Exporters upon the embargo
decision of Russia Federation on the EU countries, it is indicated
that Turkey exports only 3.4 millions tons of its fresh vegetable
and fruit production which is 46.7 millions of tons. This means that
Turkey which have much higher export potential of fresh fruits and
vegetables will expose to serious economical loss (http://www.
tourismtoday.net/rusya-krizinin-faturasi-11-milyar-dolar-42843h.
htm: Access Date: 25.01.2016).

The sanctions of Russia on Turkey have also negative aspects
for Russia. Russia have to find other destinations for holidays.
However, it is not seen very easy to find a warm, cheap and
secure destination. Egypt which is considered as an alternative
has difficulties in continuing its previous status as a result of
shooting the Russian fighter jet in October. Same case is applicable
for importation of food materials. As Russia used to export half
of imported lemons from Turkey, under current conditions, this
country now has to find another country for that need. However,
it is obvious that this new country will cost much for Russia. Even,
the search for a new destination in respect of tourism has created
the opportunity for Russia turning to Crimea, it might be expressed
that this option will be more expensive than Turkey. It can be
expected that the preferred destinations for Russia and even
for the United Kingdom will be Spain and Greece. (http://www.
theguardian.com/travel/2016/jan/03/tourists-spain-avoid-terror-
threat-egypt-tunisia: Access Date: 20.01.2016).

If, it is taken into account that the wages in Russia has been
subjected to monetary depreciation against other currencies
for the last 18 months, it is observed that it will be hard for the
Russian citizens who desire to go on a vacation in a foreign country.
The number of Russians who travelled around in their own country
in 2015 has been more than 50 million and this number is 18%
more than 2014. Moscow and Sochi have been the most preferred
locations, even the occupancy rate of ski centers of Sochi has
increased up to 80%. In 2015, the tourism demand of Russia for
foreign countries has decreased at 31.4% (www.themoscowtimes.
com/usiness /article/555879.html: Access Date: 20.01.2016).
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Mandalina’dan turizme kadar her seye zam yapan Rus
Hlkimeti uygulamalarn nedeniyle Rusya'da enflasyon da artis
gostermektedir.2016 yih icin Rusya Merkez Bankasi enflasyon
oranini (%7) olabildigince distk gostermistir (http://www.
realclearworld.com/articles /2016/01/13/an_expensive_fight _
for_russia_and_turkey_111655.html; Erisimtarihi:20.01.2016).
Seyahatveturizmrekabetcilik2015raporundaRusyaFederasyonu
genel olarak 45.sirada yer almaktadir. Rusya Federasyonu turizmi
ulusal 6ncelikli konu olarak gérmede 90.sirada, dogal gilizel
glzelliklerde 4.sirada, kilttrel mirasta 10.siradadir. Aslinda bu
veriler bile turizm sektoriniin Ulke ekonomisi adina ne kadar
onemlikatkiverebileceginidegéstermektedir.Esasen22.siradayer
alanhavaulasimiileilgilialt yapi, 6.sirada yeralan saglik ve hijyen,
126.siradayeralansaglkvegivenlikleilgilialinacaktedbirler,106.
siradaki cevresel surdurilebilirlik ve 109.sirada yeralan isletme
ortamikonulariRusyaFedarasyonuacisindandncelikverilebilecek
konular olarak gorulebilir (World Economic Forum, 2015:9).

Due to the practices of the Russian Government which have raised
anything from mandarin to tourism, inflation of Russia has been
increasing. The Russian Central Bank has stated the inflation
rate as low as possible at 7%. (http://www.realclearworld.com/
articles /2016/01/13/an_ expensive_fight _for_russia_and_
turkey_111655. html: Access date: 20.01.2016).

In 2015 report on travel and tourism competition, Russia
Federation takes the 45th place in general. Russia Federation takes
the 90th place in considering tourism as a national priority, 4th
place in natural beauties and 10th place in historical inheritance.
Actually, even this data shows how significant contributions can be
provided by the tourism sector in the economy of Russia. In fact,
the precautions to be taken for the aviation infrastructure which
is on the 22nd place, health and hygiene on the 6th place, health
and security on the 126th place and environmental sustainability
on the 106th place and business environment on the 109th place
can be taken into account as the issues which can be prioritized by
Russia Federation (World Economic Forum, 2015:9).

1.1.1.2. Almanya Pazari ve 2016 Yili Beklentileri
1.1.1.2. Germany Market and 2016 Expectations

Alanitibariyle 356,840Kilometrekare’likbir cografialanaveniifus
itibariyle de 81.041.000 niifusa sahip Almanya hakkinda sonyila
ait demografik ve ekonomik gostergeler asagidaki tabloda 6zet
seklinde verilmistir.

The demographical and economical indicators of Germany with
356.840 square kilometers of geographical area and 81.041.000

of population are briefly summarized in the following table.

Tablo 10: Aimanya Demografik ve Ekonomik Gostergeler
Table 10: Demographical and Economical Indicators of Germany
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2012 2013 2014 2015 2016 (Th.)
Gergek Gayrisafi Milli Percentage of Real
Hasila Biiyiime Yuizdesi | Gross National 0.4 0.3 1.6 15 1.7
(%) Product Growth (%)
Enflasyon Artis (%) Inflation Increase (%) | 2.0 15 0.9 0.3 1.3
65 Yas ve Uzeri (000) Age 65 and Over 16,579.7 16,704.1 16,921.4 17,183.7 17,445.2
Kilometre Bagina Diisen | Number of People Per
230.5 231.0 231.7 232.2 232.5
Kisi Sayisi Kilometer
Gross National
Tiiketim Giicii Paritesi Product Measured in
Agisindan Olgiilen terms of Consumption | 3,557,467.0 | 3,630,145.0 | 3,748,094.0 | 3,845,461.6 3,966,902.9
Gayrisafi Milli Hasila ($) | Power Parity
(Nations. Million S)
. Consumer
Tiiketici Harcamasi .
(il $) Expenditure 1,869,050.6 | 1,962,130.3 | 1,994,637.7 | 1,709,893.6 1,735,895.5
ilyon
y (Million $)
Yillik Briit Gelir Annual Gross Income
. . 3,346,592.9 | 3,534,671.3 | 3,627,562.8 | 3,112,494.8 3,160,795.0
(Milyon $) (Million S)
Yillikk Harcanabilir Gelir | Annual Spendable
2,243,776.4 2,361,449.5 | 2,416,867.7 2,072,741.6 2,104,198.7
(Milyon $) Income (Million S)

Kaynak: www.euromonitor.com/germany/country-factfile:26.01.2016. / Source: www.euromonitor.com/germany/country-factfile: Access Date: 26.01.2016.

Tablo 11: Almanya Yasam Tarzi Gostergeleri
Table 11: Life Style Indicators of Germany

2012 2013 2014 2015 2016 (T)
internet Kullanicilari (000) Internet Users (000) 63,395.6 64,958.5 66,706.8 67,622.5 68,263.9
Tuketicilerin Yiyecek Food Expenditures of 168,744.1 182,497.7 189,727.0 158,397.8 161,924.6
Harcamalari (Milyon $) Consumers (Million S)

Kaynak: www.euromonitor.com/germany/country-factfile:26.01.2016 /

Source: www.euromonitor.com/germany/country-factfile: Access Date: 26.01.2016.

Almanya pazarinin performansi incelendigine gerek yurt ici ve
gerekse yurt disi talep acisindan oldukca olumlu bir donemin
yasandigi gorilmektedir. Bunda Almanya’da yasanan olumlu
ekonomi ikliminin (distk issizlik, gelirlerde artis, tasarruf
oranlarindaki dlsts gibi), seyahat ve turizm hareketlerinin
Almanlarin bircogu acisindan 6nemli bir yer tutmasinin payi
blyuktir. Ekonomi acisindan herhangibir sikinti yasanmazsa
2015 yilinda oldugu gibi 2016 yilinda da seyahat sayisi,
toplam satislarin  degeri ve diger goOstergeler acisindan
olumlu gelismelerin devam etmesi beklenmektedir (http://
www.euromonitor.com/travel-in-germany/report:Erisim
tarihi:21.01.2016).

Almanya pazari acisindan 2016 yilinin 2015'e gore cok daha iyi
gecmesi, faiz oranlarinin ve petrol fiyatlarinin diismesinin 6zel
tliketimi azaltacagl tahmin edilmektedir (http://www.oecd.org/
economy/germany-economic-forecast-summary.htm:Erisim
tarihi:26.01.2016).
2020yihnakadargayrisafimillihasila’nin yillik bilyime oraninin %
1.3'tenazolmasibeklenmektedir. (http://www.euromonitor.com/
germany-country-profile/report:Erisim tarihi:21.01.2016).
Alman pazarinin i¢ dinamiklerine bakildiginda turizm pazarinin
oldukca olgun oldugu, asiri biiyimenin beklenmedigi, aksine
iyi diizeyde farkhlastinldigi, gerek is seyahatlerinin ve gerekse
kaltldr turizminin birbirini destekledigi, dinyanin her bir yerinden
giderek artan oranda turist cekebilmeyi basaran Mtinih ve Berlin
gibioldukca popdiler sehirlerin bulundugu, yakin tarihlerde 6nemli
tutarlarda yatinmlarin yapildig, otel gruplarinin artik ikinci sirada
onemli gordikleri yerlerde yatinm olanaklarini distndukleri
gorilmektedir. Gécmen krizi veya ekonominin kotliye gittigi
dénemler olumsuz yonde etkilemekteyse de Almanya'nin
pazarlarinicesitlendirmecabalari(AsyaPasifiklkeleriozelinde(in
gibi)sonucvermektedir(www.marketreportsonline.com/441817.
html # utm _s ource = whatech & utm _content =whatech. com
/123050:Erisim tarihi: 21.01.2016).

2014 vih itibariyle Almanya'da seyahat ve turizm sektoriinin
gayrisafi milli hasilaya katkisi % 3.8 iken, bu oranin 2015'te %3
artmasive2015-2025yillariicinde%1.9oranindaartisgéstermesi
beklenmektedir. Tahminler dogru cikarsa seyahat ve turizm
sektoérinun gayrisafi milli hasilaya katkisi 2025 yilinda % 4.1
oranlndaolacaktlr.istihdamag|5|ndaniseseyahatveturizmsektérﬂ
2014 yilinda dogrudan istihdam agisindan 2,842,000 ise destek
olurken(toplamistihdamin%6.7'si),2015yilindaoranolarak%2.2
artmasl, 2025 yilindaise toplamistihdamin % 12.7'sine ulasmasi
beklenmektedir(WTTC,2015:1).Aimanya'yaait2025yilidetayve
tahminler Tablo 11'de verilmistir.

If, the market performance of Germany is analyzed, it is observed
that extremely positive time is experienced both for domestic and
foreign demands. The positive economical climate of Germany
(such as low unemployment, high income level, decreasing saving
rates and etc.) and importance attached to travelling and tourism
activities by Germans have significant part in that. If, there is
not any problem with regards to economical issues, as in 2015,
it is expected that the positive developments with regards to the
number of travels, value of overall sales and other indicators will
continue in 2016 (http://www.euromonitor.com/travel-in-germany/
report: Access Date: 21.01.2016).

With regards to the German market, it is estimated that 2016
will be much better than 2015 and decreasing interest rates
and oil prices will reduce private consumption (http://www.oecd.
org/economy/germany-economic-forecast-summary.html:  Access
date:26.01.2016).

It is expected that the annual growth rate of gross domestic
product of the country until 2020 will be less than 1.3%. (http://
www.euromonitor.com/germany-country-profile/report: Access
Date: 21.01.2016).

If, the internal dynamics of the German market are taken into
account, it is observed that tourism market is extremely dense,
no overgrowth is expected, on contrary it is becoming different
positively, both the business trips and culture tourism support each
other, there are extremely popular cities such as Munich and Berlin
which succeed in attracting increasing number of tourists from all
over the world, there have been investments in significant amounts
recently and hotel groups consider investment opportunities
for the places which they consider at second place. Although,
the immigrant crisis or negative economical developments have
negative impact on the country, the attempts of Germany for
diversifying its markets (specific to Pacific countries such as China)
produce results (http://www.marketreportsonline.com/441817.
html#utm_source=whatech&utm _content=whatech.com/123050:
Access date: 21.01.2016).

While, the contribution of travelling and tourism sector of Germany
in gross domestic product has been 3.8% in 2014, it is expected
that this will increase 3% in 2015 and raise 1.9% for the period
of 2015-2015. If, these estimates come out right, the contribution
of travelling and tourism sector in gross domestic product will
be at 4.1% in 2025. With regards to employment, the travelling
and tourism sector has directly contributed in 2.842.000 jobs in
2014 (6.7% of the overall employment), it is estimated that this
rate will increase 2.2% in 2015 and reach up to 12.7% the overall
employment in 2025 (WTTC, 2015:1). The details and estimates of
Germany for 2025 are given in Table 11.
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Tablo 12: Almanya 2025 Tahminleri

Table 12: 2025 Estimates of Germany

20141 USS | 2014 2025
Milyar Toplamin %’si | 2015 Biyiime2 | USDS Milyar | Toplamin %’si | Bliylime
Almanya Germany .
20141 USS | % of 2014’s 2015 Growth2 | USDS Billion | % of 2025’s | Growth
Billion total total
Gayrisafi Direct
hasilaya Contribution to | 145.202.0 3.8 3.0 181.315.0 41 1
dogrudan katki | Gross Product
Gayrisafi Total
hasilaya Contribution to 343.468.0 8.9 2.4 418.906.0 9.5 1
toplam katki Gross Product
istihdama Direct
dogrudan Contributionto | 2.841.9 6.7 2.2 3.093.9 7.4 0
katki4 Employment4
. Total
Istihdama L
Contribution to 4.982.0 11.7 1.7 5.342.1 12.7 0
toplam katki4
Employment4
Ziyaretgi .
. Visitor exports 51.177.2 2.9 2.3 77.350.3 3.2 4
ihracatlan
Domestic
Yerli harcama . 347.486.0 9.0 2.7 403.672.0 9.1 1
expenditure
. Holiday
Tatil harcama . 318.851.0 3.0 2.9 380.320.0 3.2 1
expenditure
is seyahati Business travel
. 79.812.5 0.8 1.5 100.702.0 0.9 2
harcama expenditure
Sermaye Capital
i 32.375.4 4.2 2.6 44.318.9 4.7 2
yatirimi investment

12014 sabit fiyatlar ve degisim oranlari, 2 2015Enflasyona (%) gore diizenlenmis gergek biiyiime, 32015-2025 arasi enflasyona gére diizenlenen yillik esasa indirgenmis gergek biiyiime, 4 ‘000 igler
12014 fixed prices and change rates, 2 Real growth (%) arranged according to the inflation of 2015, 3Annualized real growth (%) arranged according to the inflation in between 2015-2025, 4 ‘000 Jobs

Kaynak: WTTC, 2015:11. / Source: WTTC, 2015:11.

IPK verilerine gére yurtdisina gidecek Avrupalioraninda 2016 yiliigin
% 2.8'lik bir artis beklenmektedir. Avrupa Seyahat Glven endeksine
gore Avrupalilarin % 70'i 2016 yilinda gidebildigi kadar fazla seyahat
etmeyi istemektedir. Bu konuda duyulan giiven en fazla ingiltere ve
ispanya’da (% 6 oraninda artis ile), ardindan Polonya (%4'lik artis ile),
onutakibenAlmanya'dadir(%3'lik artisile).GlvenacisindanRusya’'da
velitalya'daiseazalma (her 2 lilke icin de -%2) sézkonusudur. Ancak bu
verilermultecikrizigikmadan dncekiverilerolup, miltecikrizininyakin
gelecekte ne kadar etkili olabilecegi tam olarak bilinememektedir. Bir
ornek vermek gerekirse; en son yapilan diinyaca inlii Oktoberfest'e
miltecikrizinedeniylebiréncekiorganizasyonagére400,000dahaaz
ziyaretci katilmistir (ITB, 2015/2016:13).

Diger yandan 12 Ocak’ta Istanbul Sultanahmet Meydaninda yasanan
patlama neticesinde gelecek yillarda ziyaretci sayisinda azalamalar
gorllebilir. Buvebenzerterdrolaylariicinsadece Tlrkiye'nindegil tim
Avrupa ve dunya Ulkelerini daha siki 6nelmleri almasi gerekmektedir.
Daha énceden 3S (Sun, Sea, Sand) icin gelen ziyaretcilere simdi bir S
daha ilave edilmesi distndlmelidir; Security.

According to the data of IPK, 2.8% increase is expected for the
rate of Europeans who will go abroad in 2016. According to the
Europe Travel Safety index, 70% of Europeans desire to travel
many countries as they can visit. The most trusted countries in
this respect are the United Kingdom and Spain (by 6% increase),
then Poland (by 4% increase) and then Germany (by 3% increase).
With regards to trust, there has been a decrease for Russia and
Italy (-2% for each country). However, this data belongs to the
period before immigrant crisis and it is not exactly known how
the immigrant crisis will be influential in near future. For example;
due to immigrant crisis, 400.000 less guests have attended the
last Oktoberfest which is a world famous organization. (ITB,
2015/2016:13).

On the other hand, the number of guests in the following years
might decrease due to the explosion in the Sultanahmet Avenue of
Istanbul which happened in 12th January. Not only Turkey but all
countries of Europe and the World have to take strict precautions in
order to prevent such teror events. It should be considered to add
another S to 3S (Sun, Sea, Sand) for the visitors: Security.
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2. BOLUM: TURKIYE TURIZM VERILERI
CHAPTER 2: TOURISM DATA OF TURKEY

2.1. TURKIYE'NIN SON 25 YILDA TURIZMDEKI iSTIKRARI
2.1. TOURISTIC STABILITY OF TURKEY IN THE LAST 25 YEARS

Tablo 13: Tiirkive'nin Son 25 Yilda Turizmdeki istikrari (Aylara gore Tiirkiyeye gelen turist sayilara)
Table 13: Touristic Stability of Turkey in the Last 25 Years (as of the number of tourists visited Turkey in each month)

YILLAR OCAK SUBAT MART NiSA_N MAYIS HAZIRAN
YEARS JANUARY FEBRUARY MARCH APRIL MAY JUNE
1989 110 814 126 039 251539 345332 479 623 443 072
1990 115 058 143 215 242 987 429 624 529 552 559 266
1991 157 674 157 123 284 039 376 502 502 029 517785
1992 208 740 255040 337582 579 022 739918 727 002
1993 211 573 273 666 343 780 578 292 797 637 682 401
1994 267 658 301 811 394 107 468 550 644 589 671 333
1995 274 680 302 407 368 195 535462 732394 810 419
1996 283 616 324910 537452 556 109 874 942 902 015
1997 300 872 314 306 555204 639 819 1020 894 1045987
1998 346 183 371 526 476 756 642332 986 237 1062 961
1999 359 046 371727 409 483 426 558 691313 784 642
2000 333915 354 487 435158 721 128 986 376 1079 148
2001 359320 404 653 547 365 884 805 1231562 1387955
2002 306 597 426 405 675 687 852930 1325752 1457615
2003 363 983 481252 499 663 669 288 1146 309 1510951
2004 533 694 607 854 784 107 1104 270 1799 130 1898 435
2005 700 469 696 643 1107 348 1348 264 2302 389 2402912
2006 667 337 626 565 921 892 1372922 1918 809 2368 628
2007 714 425 787 048 1099 960 1520 954 2287 645 2774076
2008 782 786 896 482 1305297 1647903 2748 564 3305832
2009 751 817 898 927 1207 729 1750 281 2718 788 3263 089
2010 809 974 953 848 1414616 1744 628 3148 337 3500 024
2011 975723 1079 505 1617782 2290722 3283125 3780 637
2012 981 611 997 571 1460 563 2168 715 3232926 3882592
2013 1104 754 1268 440 1841 154 2451031 3810236 4073 906
2014 1146 815 1352184 1851980 2652071 3900 096 4335075
2015 1250941 1383343 1895940 2437263 3804158 4123109
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TEMMUZ AGUSTOS EYLUL EKiM KASIM ARALIK TOPLAM 2.2. TURKIYE VE DORT ILIN OCAK-ARALIK VERILERI
JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER TOTAL 2 2 _IANUARY'DECEMBER DA TA OF TURKEYAND FOUR PROVINCES
Tablo 14: Tiirkiye ve Dort ilin Ocak-Aralik Verileri / Table 14: January-December Data of Turkey and Four Provinces
562218 633 641 605991 462 882 245 840 192 160 4459 151
707 824 777 793 667 359 526 115 367 300 323215 5389 308
(Ocak-Aralik) (Ocak-Aralik) (Ocak-Aralik) (Ocak-Aralik) (Ocak-Aralik) (Ocak-Aralik)
635 835 761 744 773 458 581371 404 267 366 070 5517897 — ST — MeEs e e
December December December December December December
970 394 992 640 861 166 697 642 370 878 336072 7076 096
ANTALYA 9.759.044 10.900.914 10.726.136 11.535.762 11.941.954 10.868.013
743 819 784 532 692 967 699 415 382736 309 820 6500 638 iISTANBUL 6.960.980 8.057.879 9.381.670 10.474.867 11.842.983 12.414.677
320 386 899 189 773 954 695 471 392 040 341 530 6670 618 izZMiR 1.530.001 1.813.636 1.811.138 1.943.253 1.847.567 1.792.552
MUGLA 3.092.881 3.183.424 3.132.475 3.222.315 3.302.688 3.081.467
1008 709 1070234 1054 871 836 025 393 023 340 467 7726 886 - —— - ——— -
http://sgb.kulturturizm.gov.tr/TR,50930/istatistikler.html 01.02.2016. / http.//sgb.kulturturizm.gov.tr/TR,50930/istatistikler.htmlAccess Date: 01.02.2016.Provinces: January-June
1106242 1153755 1117429 909 397 452 325 395893 8 614 085
1206 226 1404 876 1297 455 047 462 538 368 417 535 9 689 004 Tirkiye turizmi 2014 vilinin ilk yarisinda 2013°tn ilk yarisina oranla le‘:r.;g;tglsm of Tu‘;key h’fs jc;'chle’:/elc;C 1)({)/;512W1;I_‘;7'm .the ﬁ;st h'alf
, e . . . T o) compared to the first half o . This is a pleasing
%10'luk bir buyime gdstermistir. Bu durum turizm endustrisi icin L o .
1288 439 1460 075 1209256 1035237 502638 371057 9752 697 situation for the tourism industry. If, the data of the first half of the
931 895 1079 249 876 261 800 513 435790 320 808 7487 285 sevindirici bir durumdur. Yilinilk yarisi verileri incelendiginde Tirkive | yeqr s taken into consideration, the provinces of Antalya, Istanbul
1525718 1419 244 1368 538 1178 481 602 396 423 564 10 428 153 turizminin%75'likdiliminesahipolanAntalya,istanbulveMuglagecen and Mugla V.VhiCh. have 75% share of th? tolurism of Turkey has
. S . closed the first six months of the year with increase compared to
1776 821 1601 331 1 440 365 1065 825 520 962 398 005 11 618 969 vilaoranlailkaltiay verileriitibariile yikselislekapatmistir,ancak Izmir the previous year and Izmir has experienced a decreased compared
1897112 1900 120 1770 566 1 420 386 662 985 559 873 13 256 028 gecen yila oranla ilk alti aylik veriler olarak diisiis yasamistir. to the data of the first six months of the previous year.
2 130 949 2275055 1 874329 1 657 726 776 181 643 872 14 029 558 H H H - H
2.3. MILLIYETLERINE GORE ISTANBUL'A GELEN YABANCILAR (OCAK-ARALIK 2015)
2591 140 2492 794 2125025 1842 277 948 815 789 367 17 516 908
2.3. THE FOREIGN VISITORS OF ISTANBUL ACCORDING TO THEIR NATIONALITIES
3180 802 2 861 141 2502123 2108 398 1052 561 861 836 21 124 886 (/ANUARY_DECEMBER 201 5)
3109 727 2905 817 2267 146 1713916 1020 106 926 968 19 819 833 : . . . . .
2.3.1. Istanbul’a Gelen Yabanci Ziyaretci Verilerinin Incelenmesi (Ocak - Aralik 2015)
3624 156 3384 065 2799276 2152908 1177 475 1018523 2334091 2.3.1. Analysis on the Data of Foreign Visitors of Istanbul (January - December 2015)
4 084 764 3762136 2981 044 2462497 1267 996 1091376 26 336 677 istanbul TurizmistatistikleriRaporu,istanbul'dakisinirgiriskapilariolan The Tourism Statistics Report of Istanbul is compiled from the
4343 025 3760 372 3136010 2617193 1403 740 1226143 27077 114 Atatirk Havalimani, Sabiha Gékgen Havalimani, Haydarpasa Limani entry data of foreign nationals entering our country from the
- . - o , ; borders gates of Istanbul as Ataturk Airport, Sabiha Gokcen Airport,
4358275 3719180 3486319 2840095 1491 005 1165 903 28 632 204 Pendik Limani, Zeytinburnu Limani ve Karakdy Limani'ndan alinan g ! ) , P P
Hardarpasa Port, Pendik Port, Zeytinburnu Port and Karakoy Port.
4597475 4076 783 3923 546 3039 754 1596 295 1194 729 31456 076 vabanciuyrukluziyaretcileringirisverileriyleolusturulmaktadir.Ayrica In addition to this, our report has the current data related with
4571389 4470 202 3991415 3050 981 1631 647 1343220 31782 832 raporumuzda, Midirliigimizdekikayrtlaresasalinarak, Turizmisletme the Facilities with Touristic Operation and Investment Certificates
4593511 4 945 999 4266 133 3 402 460 1709 479 1 442 995 34 910 098 ve Yatirim Belgeli Tesislerle ilgili veriler glincel olarak yer almaktadir. based on the records of our Directorate.
. P T The following Tourism Statistics Report is compiled by the data
5214519 5283333 4352429 3439554 1729803 1580041 36837900 Asagidaki Turizm Istatistikleri Raporu, 2015 yili Ocak-Aralik aylarini covering the period between January and December months
5480502 5130967 4251870 3301194 1720554 1464791 36244632 kapsayan verilerin, dnceki yillarla karsilastirmali, aylik ve yillik bazda of 2015 with various evaluations in monthly and annual basis
cesitli degerlendirmeleriyle olusturulmustur. including comparisons with the previous years.

Kaynak: http://www.ktbyatirimisletmeler.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.htmlErisim tarihi: 8/07/2014 http://www.tursab.org.tr/tr/istatistiklerErisim tarihi: 8/07/2014
Source: http://www.ktbyatirimisletmeler.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.html Access date: 8/07/2014 http.//www.tursab.org.tr/tr/istatistiklerAccess date: 8/07/2014

2.3.2. Istanbul’a Gelen Yabanci Ziyaretci Sayilari

Turizm tim diinya genelinde oldugu gibi Tirkiye'de de sirekli gelisim
gosteren bir endlstri olma 6zelligini korumaktadir. Turizm Bakanliginin
verileriincelendigi zaman Tirkiye'nin turizm alaninda son 25 yilda hangi
noktalara geldigi goériilmektedir. Turizm endUstrisinin basladigi doksanli
yillardaiilkegenelineturistikamacghgelenziyaretcilerinsayisi4.4milyoniken
2000'liyillardaburakam 10 milyonlarigecmis. 2010'luyillaragelindiginde
artik diinya pazarinda énemli bir yer elde etmis ve 30 milyon rakamlarini
gecmis. Son gelinen noktada Tirkiye turistlerin destinasyon olarak tercih
ettikleri tlkeler kategorisinde diinya siralamasinda 6. siraya yerlesmistir.
Bu istikrar ile devam etmesi ve alternatif turizm kaynaklari ile alternatif
destinasyonlar ureterek tilkemiz 2020'li yillarda ¢ok rahat ziyaretci sayisi
ilediinyasiralamasindailk 5 tilke arasinda olacaktir. Tirkiye Cumhuriyetin
100.Yilinda2023hedeflerinde 50 milyonturist50milyar ABD Dolarturizm
gelirihedeflemektedir Avrupa, Asya ve Afrika gibi Gic kitanin tamortasinda
kalan birkonuma sahip olan Tlrkiye 5 saatlik ucus mesafesiile bu tickitaya
hakim konumdadir. Tiirkiye 6nlimizdeki yillarda yeni havalimani ve diger
yatinmlarinin sonuglanmasi ile rakiplerine gére daha avantajli bir konuma
yukselecek ve yabanci ziyaretci bakiminda 6nemli artislar gosterecektir.

As for the entire world, tourism maintains its characteristic to be a
continuously developing industry in Turkey. If, the data of the Ministry
of Tourism is analyzed, the point where Turkey has achieved in tourism
in the last 25 years is seen. While, the number of touristic visitors of
our country has been 4.4 millions during the nineties when the tourism
industry has begun, this number has more than 10 million in 2000s.
When, we have come to 2010s, our country has gained an important
place in the world market and this figure has increased up to 30
millions. At the latest point, Turkey is the 6th most preferred touristic
destination of the tourists all around the world. If, our country proceeds
through that stability and generates alternative tourism resources and
alternative destinations, it will easily be among the first 5 countries of
the world with its number of visitors. In the 100th Year of the Republic
of Turkey, 50 millions of tourists and 50 billions of US Dollars of tourism
income are aimed. Turkey which is located in the middle of three
continents as Europe, Asia and Africa, is dominant over these three
continents with 5 hours of flight distance. Turkey will be at a more
advantageous position compared to its competitors by new airports
to be established and finalizing other investments in near future and
these will cause important increases in number of visitors.
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2.3.2. The Number of Foreign Visitors of Istanbul

Tablo 15: Istanbul’a Gelen Yabanci Ziyaretci Sayilari (2014-2015)
Table 15: The Number of Foreign Visitors of Istanbul (2014-2015)

TURKIYE - TURKEY

iSTANBUL - ISTANBUL

2014'e Gore Degisim
Orani (Kimulatif)
Percentage of Change

2014'e Gore Degisim
Orani (Ayhk)
Percentage of Change

<014 2015 2014 2015 Compared to 2014 (Monthly) Compared tq 2014
(Cumulative)
OCAK-JANUARY 1.146.815( 1.250.941 635.283 691.496 8.8 8.8

SUBAT-FEBRUARY | 1.352.184 | 1.383.343 | 696.054 732.202

52 6.9
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Atatlrk ve Sabiha Gokcen Havalimanlari ile Haydarpasa, Pendik ve
Karakdy limanlarindan alinan verilere gére; 2015 yilinda istanbul'a
gelen yabanci sayisini gecen yil ile karsilastirdigimizda %5 artis
oldugunugoérmekteyiz.2015yilininaralikayindakigelisler2014yilinin
aralik ayindaki gelislere gére %4 azalmistir. 2015 yil icinde 6nceki
yila gore en fazla artis yasanan ay %21.2 ile Temmuz ayi olmustur. En
cok dlists yasananay ise % -4.0 ile Aralik ayidir. 2015 yilinda iki ayda
gecen yilin degerlerinin altina disGlmdstir. Temmuz sonunda %8.3
olankUmulatifartisoraniyilinikinciyarisindadahadisiikartisve hatta
Ekim ve Aralik aylarindaki azalma sebebiyle yil sonunda %4.8 olarak
gerceklesmistir. Yilinilk altiayinda 5.680.398 yabanci ziyaretci, ikinci
altiayinda 6.734.279 yabanci ziyaretgi gelmistir. Bu yil yedi ayda bir

milyonun Gzerinde yabanci gelisi olmustur.

TURKIYE - TURKEY | ISTANBUL - ISTANBUL 2014 Gére Degisim 2014'e Gore Degisim
i Orani (Kimdilatif)
Orani (Aylik)
Percentage of Change Percentage of Change
2014 2015 2014 2015 Compared to 2014 (Monthly) Compared tq 2014
(Cumulative)
MART-MARCH 1.851.980 | 1.895.940 | 866.985 944,931 9,0 77
NiSAN-APRIL 2.652.071 | 2437.263 | 1.014.662 | 1.037.506 2.3 6.0
MAYIS-MAY 3.900.096 | 3.804.158 | 1.079.598 | 1.182.906 9,6 6,9
HAZIRAN-JUNE 4335.075| 4123.109 | 1.090.284 | 1.091.357 01 5,5
TEMMUZ-JULY 5.214519| 5.480.502 | 1.155.407 | 1.400.183 21,2 8.3
AGUSTOS-AUGUST | 5.283.333 | 5.130.967 | 1.290.218 | 1.333.515 34 75
EYLOL 4352429 | 4.251.870 | 1.181.742 | 1.205.089 2,0 6.8
SEPTEMBER o B e S ‘ ’
EKIM-OCTOBER 3.439.554  3.301.194 | 1.132.655 | 1.125.263 -0,7 59
KASIM-NOVEMBER | 1.729.803 | 1.720.554 | 844.289 848.420 05 55
ARALIK-
DECEMBER 1.580.041 | 1.464.791 855.806 821.809 -4,0 4.8

According to the data obtained from the Ataturk and Sabiha
Gokcen Airports and the ports of Haydarpasa, Pendik and Karakoy;
the number of foreign visitors who have come to Istanbul in 2015
has increased 5% compared to the previous year. The visits in
December 2015 have decreased 4% compared to the visits in
the same month of 2014. The month of 2015 with the highest
increase compared to the previous year has been July with 21.2%.
The month where the highest decline has been seen is December
with -4.0%. There have been a decline in two months of 2015
compared to the previous year. The cumulative increasing rate
which was 8.3% at the end of July has become 4.8% increase at
the end of the year due to lower increases and even declines in
October and December of 2015. In the first six months of the
vear, 5.680.398 guests have visited our country while 6.734.279
in the second six months. This year, more than one millions of
foreign visitors have come to our country in seven months.

2.3.3. 2014-2015 Yillar1 Aylik Gelen Yabanci Ziyaretci
2.3.3. Monthly Foreign Visitors in 2014-2015

2.3.4. 2000-2015 Yillari Istanbul’a Gelen Yabanci Ziyaretci Sayilar
2.3.4. Number of Foreign Visitors of Istanbul during 2000-2015 Term
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Sekil 7: 2000-2015 Yillar istanbul’a Gelen Yabanci Ziyaretci Sayilan
Figure 7: Number of Foreign Visitors of Istanbul during 2000-2015 Term
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Sononbes yillik gelen yabanci ziyaretci grafigi 2010 yilindaki azalma

haric strekli yikselen bir cizgi seklindedir.

The graphic for the guests visited our country for the last fifteen
years has shown an increasing line except the decline in 2010.

2.3.5. Istanbul’a Gelen Yabanci Ziyareftcilerin Milliyetlere ve Yillara Gére Dagilimi
2.3.5. Distribution of the Foreign Visitors Coming to Istanbul in terms of Nationalities and Years

Sekil 8: Milliyetlerine Gore Istanbul’a Gelen Yabancilar (Ocak- Aralik/2015)
Figure 8: Foreign Visitors who Came to Istanbul according to their Nationalities (January - December 2015)
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2015yilindaistanbul'agelenyabancilarin toplamdakiyuizdeleri: Almanlar:
%10.5, iranlilar: %6.1, Amerikalilar: %4.5, ingilizler: %4.2, Iraklilar: %4.0,
Ruslar: %3.9, Fransizlar: %3.7, Suudi Arabistanlilar: %3.3, italyanlar: %2.8,
Suriyeliler: %2.8, Hollandalilar: %2.4, Cinliler: %2.3, Ukraynallar: %2.2,

Libyallar: %1.9, Azerbeycanlilar: %1.8, Diger llkeler: 43,5.

Percentages of foreign visitors who have come to Istanbul in 2015 in
overall total are as in the following: Germans: %10.5, Iranians: %6.1,
Americans: %4.5, €nglish: %4.2, Iraqgis: %4.0, Russians: %3.9, French:
%3.7, Saudi Arabians: %3.3, Italians: %2.8, Syrians: %2.8, Netherlanders:
%2.4, Chinese: %2.3, Ukrainians: %2.2, Libyans: %1.9, Azerbaijanis:
%1.8, Other Countries: 43,5.
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2.3.6. istanbul’'dan Transit Gecen Yolcu Sayisi
2.3.6. Number of Transit Passengers of Istanbul

2015yili0cak-Kasimaylarindaistanbulainisyapipgirisyapmadan
transitgecenyolcusayilariincelenmistir. 2015 yili Ocak-Kasimayi
istanbul Emniyet Miidiirl(igli Pasaport Sube verilerine bagliolarak;
AtatlrkveSabihaGék¢cenHavalimanlarindan11.077.397 yabanci
veb.124.659yerliolmakiizeretoplam17.202.056kisigirisyapmistir.
Devlet Hava Meydanlari isletmesi Genel Miidlirl(igli Ocak-Kasim
2015 verilerine gbre; yerli ve yabanci ayrimi olmaksizin istanbul
Atatlirk Hava Meydani ve istanbul Sabiha Gdkcen Hava Meydani
DisHatlargelen-gidenyolcusayisitoplam47.734.453kisiolmustur.
Her bir yolcu gelis ve gidis ayri ayri sayildigindan, tekil yolcu yani
sadece gelisicin burakamin yaklasik yarisi 23.867.227 kisi olarak
degerlendirilebilir. Bu bilgilere istinaden, ugak yolcu kayitlarina
gdre istanbul'a inen yerli ve yabanci toplam 23.867.227 kisiden,
pasaport kayitlarina gore istanbul‘a giris yapan yerli ve yabanc
toplam17.202.056kisiyicikardigimizdaortayacikanfark6.665.171
kisiistanbul'ainis yapip giris yapmayan yolcusayisinivermektedir
(http://www.istanbulkulturturizm.gov.tr/tr/turizm-istatistik/2015-
vy%C4%B11%C4%B1-turizm-istatistikleri:ErisimTarihi:11.02.2016).

The number of transit passengers of Istanbul who did not enter the
country in between January-November 2015 has been analyzed.
Based on the Passport Office of the Security Directorate of Istanbul
for January-November 2015, 17.202.056 passengers in total as
11.077.397 foreign nationals and 6.124.659 Turkish nationals
have entered from Ataturk and Sabiha Gokcen Airports. According
to the data of the General Directorate of State Airports Operations
for the period between January-November 2015; the number of
visitors Turkish and foreign visitors of the Istanbul Ataturk Airfield
and the International Arrivals of Istanbul Sabiha Gokcen Airfield is
47.734.453 people. As, arrival and departure of each passenger is
calculated separately, this number for a single passenger can be
considered for nearly half of it as 23.867.227 people. In accordance
with this information, if we deduct 17.202.056 Turkish and foreign
passengers who have entered Istanbul based on their passport
records from the total number of Turkish and foreign passengers
as 23.867.227, the difference we get is 6.665.171 passengers
and this is the number who have arrived but not entered Istanbul.
(http://www.istanbulkulturturizm.gov.tr/tr/turizm-istatistik/2015-
Y%C4%B11%C4%B1-turizm-istatistikleri: Access date: 11.02.2016).

Tablo 16: istanbul’a Gelen Yabanci Ziyaretgilerin Milliyetlere ve Yillara Gore Dagilimi (2013- 2015 Yillari)
Table 16: Distribution of the foreign visitors coming to Istanbul in terms of Nationalities and years (for 2013-2015)
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2015- 2014 YILLARI KARSILASTIRMASI

iSTANBUL ISTANBUL 2013 2014 2015
COMPARISON OF YEARS 2015- 2014
(Ocak-Aralik) (Ocak-Aralik) (Ocak-Aralik) . o
N SAYISAL/ DEGISIM ORANSAL DEGISIM (%)
ULKELER COUNTRY (January- (January- (January- )
NUMERICAL/ CHANGE | CHANGE IN RATIO (%)
December) December) December)

AVUSTURYA AUSTRIA 162.874 167.036 174.239 7.203 4,31
iSViCRE SWISS 158.296 159.066 156.793 -2.273 -1,43
iSRAIL ISRAEL 76.298 86.917 104.646 17.729 20,40
YUNANISTAN GREECE 109.120 130.972 123.946 -7.026 -5,36
CiN CHINA 129.067 182.996 283.897 100.901 55,14
IRAK IRAQ 241.262 354.063 492.318 138.255 39,05
TUNUS TUNISIAN 89.315 98.227 99.109 882 0,90
LiBYA LIBYA 261.476 262.115 230.123 -31.992 -12,21
SuuDI

SAUDI ARABIA 222.150 322.508 412.251 89.743 27,83
ARABISTAN
AVUSTRALYA AUSTRALIA 121.170 225.593 143.547 -82.046 -36,37
KAZAKISTAN KAZAKHSTAN 152.379 159.936 142.792 -17.144 -10,72
CEZAYiR ALGERIA 114.013 155.238 166.823 11.585 7,46
LUBNAN LEBANON 105.342 119.817 133.185 13.368 11,16
KANADA CANADA 110.264 122.958 124.063 1.105 0,90
OZBEKISTAN UZBEKISTAN 116.892 127.536 127.023 -513 -0,40
SURIYE SYRIA 172.449 228.379 343.840 115.461 50,56
MISIR EGYPT 102.483 104.287 94.483 -9.804 -9,40
DIGER OTHER 2.457.745 2.730.459 3.026.756 296.297 10,85
TOPLAM TOTAL 10.474.867 11.842.983 12.414.677 571.694 4,83

Kaynak: http://www.istanbulkulturturizm.gov.tr/TR,92428/istanbul-turizm-istatistikleri---2014.html Erisim tarihi: 27/01/2016
Source: http://www.istanbulkulturturizm.gov.tr/TR,92428/istanbul-turizm-istatistikleri---2014.html| Access Date: 27/01/2016

2.3.7. Antalya'ya Gelen Yabanci Ziyaretcilerin Millivetlere ve Yillara Gére Dagilimi
2.3.7. Distribution of foreign visitors coming to Antalya in terms of nationalities and years

Tablo 17: Antalya’ya Gelen Yabanci Ziyaretcilerin Milliyetlere ve Yillara Gére Dagilimi (2013- 2015)
Table 17: Distribution of foreign visitors coming to Antalya in terms of nationalities and years (for 2013- 2015)

. ) 2015- 2014 YILLARI KARSILASTIRMASI
ISTANBUL ISTANBUL 2013 2014 2015
COMPARISON OF YEARS 2015- 2014
(Ocak-Aralik) (Ocak-Aralik) (Ocak-Aralik) o T
.. SAYISAL/ DEGISIM ORANSAL DEGISIM (%)
ULKELER COUNTRY (January- (January- (January- ;
NUMERICAL/ CHANGE | CHANGE IN RATIO (%)
December) December) December)
ALMANYA GERMANY 1.179.397 1.205.976 1.298.235 92.259 7,65
RUSYA FEDR. RUSSIA FEDER. 573.528 589.950 489.014 -100.936 -17,11
iNGILTERE ENGLAND 456.172 497.561 527.334 29.773 5,98
iTALYA ITALY 437.552 466.030 351.338 -114.692 -24,61
FRANSA FRANCE 478.258 494.315 464.262 -30.053 -6,08
iRAN IRANIAN 386.339 590.920 755.707 164.787 27,89
ABD USA 503.019 533.442 562.377 28.935 5,42
HOLLANDA NETHERLANDS 284.748 298.959 302.283 3.324 1,11
JAPONYA JAPAN 154.723 153.084 90.081 -63.003 -41,16
iSPANYA SPAIN 201.065 235.834 187.842 -47.992 -20,35
UKRAYNA UKRAINE 246.950 257.560 270428 12.868 5,00
AZERBEYCAN AZERBAIJAN 228.630 240.433 229.375 -11.058 -4,60
GUNEY KORE SOUTH KOREA 166.363 225.593 202.425 -23.168 -10,27
TURKMENISTAN | TURKMENISTAN | 144.065 174.233 162.569 -11.664 -6,69
BELCiKA BELGIUM 131.463 140.990 141.573 583 0,41

ANTALYA iLi ANTALYA PROVINCE 2013 2014 2015 2015- 2014 YILLARI KARSILASTIRMASI
(2013-2015) (2013-2015) COMPARISON OF YEARS 2015- 2014
(Ocak-Aralk) | (Ocak-Aralk) | (Ocak-Aralik) o g
. SAYISAL/ DEGISIM ORANSAL DEGISIM (%)
ULKELER COUNTRY (January- (January- (January-
NUMERICAL/ CHANGE | CHANGE IN RATIO (%)
December) December) December)
RUSYA RUSSIAN
3338 166 3489 007 2839134 -649 873 -18,63
FEDERASYONU FEDERATION
ALMANYA GERMANY 2834413 2987371 3148 458 161 087 5,39
HOLLANDA NETHERLANDS 547 370 548035 503 188 -44 847 -8,18
iNGILTERE ENGLAND 443 851 449598 461 482 11 884 2,64
UKRAYNA UKRAINE 384778 376058 317 530 -58528 -15,56
iSVEC SWEDISH 380540 286764 335875 49111 17,13
NORVEC NORWAY 300872 271619 191 955 -79 664 -29,33
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Turkiye turizm pazarinin en yogun oldugu il stiphesiz Antalya‘dir.
Ulkemizegelenyabanciziyaretcilerin%34'inlikabuledenAntalya
2014yilindall,5milyonyabanciziyaretciyeevsahipligiyapmistir.
2011 yilinda10 milyondan fazla turist cekerek 6nemlibir biiyime
gerceklestirmis ve 2013 yilinda 11,1 milyon yabanci ziyaretci ile
blyimeyi strdirmastdr.

On yillik dénem icerinde Antalya pazari icin 6Gnemli bir yere sahip
olan Rusya pazari %11'lik orani 2012 yilinda %27’lere cikarmistir.
2014 yihmin verilerine gére Rusya pazari yine bir énceki yila gére
%4,5'lik bir artis gbstererek pazarda énemli bir konumda devam
etmektedir. Ancak 2015 yilinda Rusya ekonomik krizi sonucunda
Antalya’nin en 6nemli turizm pazar olan bélge Rus turistler
acisindan%18,6'likbirdusls gostererek birdncekiyilinverilerinde
2014 = 3,49 milyona yakin turisti agirlarken bu rakam 2015 =
2.84 milyon Rus turist olmustur. Bu pazardan 2015 sonuitibariile
bir 6nceki yila gére yaklasik 600 bin Gizerinde bir kayip yasandigl
gorulmektedir. Buna karsin Almanya pazarinda %5,39'luk bir

buyime gortlmektedir.

The most intense tourism market of Turkey is certainly Antalya.
Antalya, which hosts 34% of the foreign visitors visiting our
country, has hosted 11.5 millions of foreign visitors in 2014. In
2011, there was a great development by attracting more than
10 millions of tourists and the city have continued its progress
by attracting 11.1 millions of foreign visitors in 201 3.

During the term of the last ten years, the Russian market
which has a significant place for the Antalya market has raised
from 11% to 27% in 2012. According to the data of 2014, the
Russian market has developed 4.5% compared to the previous
year and it continues its significant position in the market.
However, as a result of Russian economical crisis of 2015, the
Russian tourists which are the most important tourism market
for Antalya have decreased 18.6% compared to the data of
the first six months of the previous year and while Antalya
has hosted 3.49 millions of tourists in 2014, this figure has
decreased to 2.84 millions of Russian tourists for 2015. As of
the end of 2015, it is observed that there was a loss which is
more than 600 thousands of Russian tourists compared to the
previous year. On the contrary, 5.39% of growth is observed for
the Germany market.

2.3.8. Mugla'ya Gelen Yabanci Ziyaretcilerin Millivetlere ve Yillara Gére Dagilimi

2.3.8. Distribution of the foreign visitors coming to Mugla in terms of nationalities and years

Tablo 18: Mugla'ya Gelen Yabanci Ziyaretcilerin Milliyetlere ve Yillara Gore Dagilimi (2013- 2015)
Table 18: Distribution of foreign visitors coming to Mugla in terms of nationalities and years (for 2013- 2015)

ANTALYA iLi ANTALYA PROVINCE | 2014 »o15 2015- 2014 YILLARI KARSILASTIRMASI

(2013-2015) (2013-2015) COMPARISON OF YEARS 2015- 2014
(Ocak-Aralik) | (Ocak-Aralik) | (Ocak-Aralik) o .

ULKELER COUNTRY (January- (January- (January- SAYISAL./ DEGISIM ORANSAL DEGISIM (%)
December) | December) | December) NUMERICAL/ CHANGE | CHANGE IN RATIO (%)

BELGIKA BELGIUM 267941 269285 244519 - 24766 -9,20

KAZAKISTAN KAZAKHSTAN 260 408 244441 268 459 24018 9,83

AVUSTURYA AUSTRIA 230008 228184 197 155 -31029 -13,60

FRANSA FRANCE 222 145 227401 119 379 - 108 022 -47,50

DANIMARKA DENMARK 217734 221424 218 469 -2955 -1,33

POLONYA POLAND 206 484 190366 241449 51083 26,83

iSVICRE Swiss 168 103 183313 167 832 -15481 -8,45

CEK CUMHURIYETi | CZECH REPUBLIC 147 265 152046 135 587 - 16459 -10,83

FINLANDIYA FINLAND 133 365 145580 136 557 9023 -6,20

BELARUS BELARUS 125 837 142319 138 131 4188 -2,94

SLOVAKYA SLOVAKIA 99 538 109044 111 684 2640 2,42

iSRAIL ISRAEL 80092 104097 106 438 2341 2,25

ROMANYA ROMANIA 78038 92356 98949 6593 7,14

LITVANYA LITHUANIAN 55214 84925 70 404 14521 -17,10

MOLDOVA MOLDOVA 47072 68861 58707 -10 154 -14,75

MACARISTAN HUNGARY 40 863 53261 63 929 10 668 20,03

SIRBISTAN SERBIA 39954 46334 45 060 1274 -2,75

iTALYA ITALY 39088 42095 30329 -11766 -27,95

iRAN IRANIAN 36 902 41877 108 140 66 263 158,23

ESTONYA ESTONIA 35881 36086 44 479 8393 23,26

LETONYA LATVIA 32087 35173 36 675 1502 4,27

AZERBAYCAN AZERBAIJAN 23 486 34834 35674 840 2,41

BOSNA - HERSEK Zg;’zvéggaz ” 16 966 18686 22185 3499 18,73

gzi':'m;'ms"( :IA\ZET:ZjTATES OF 1 15619 16038 13 417 2621 -16,34

SLOVENYA SLOVENIA 13 875 12405 13 417 1012 8,16

iSPANYA SPAIN 8468 8572 5267 -3305 -38,56

ERMENISTAN ARMENIA 8187 7978 4610 3368 -42,22

LUBNAN LEBANON 6387 5653 11254 5601 99,08

YUNANISTAN GREECE 5529 5598 5 364 - 234 -4,18

PORTEKizZ PORTUGAL 3918 5532 5035 - 497 -8,98

SURIYE SYRIA 3439 4859 9837 4978 102,45

CEZAYIR ALGERIA 1266 1548 2030 482 31,14

?:&L“A"ILL"”YETLER T o OTHER 221361 257510 300 970 43 460 16,88

i‘gﬁfm'mc““ T oy FOREIGN. 1 11122510 | 11506133 | 10869013 | -637120 5,54

YERLI DOMESTIC VISITORS | 413 252 435821 463 152 27331 6,27

ZIYARETCILER 2

GENELTOPLAM | GENERAL TOTAL 11.535.762 |11.941.954 |11.332.165 |-609789 -5,11

Kaynak: http://www.haberler.gen.al/2014-04-15/vali-ozturk-antalya-18-milyon-turist-agirlama-hedefine-2018de-ulasacaktir/ Erigim tarihi: 27/01/2016
Source: http.//www.haberler.gen.al/2014-04-15/vali-ozturk-antalya-18-milyon-turist-agirlama-hedefine-2018de-ulasacaktir/ Access Date: 27/01/2016
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MUGLA MUELA 2013 2014 2015 2015- 2014 YILLARI KARSILASTIRMASI
COMPARISON OF YEARS 2015- 2014

(Ocak-Aralik) | (Ocak-Aralik) | (Ocak-Aralik) o .

ULKELER COUNTRY (January- (January- (January- SAYISAL( DEGISIM ORANSAL DEGISIM (%)
December) December) December) NUMERICAL/ CHANGE | CHANGE IN RATIO (%)

ALMANYA GERMANY 208.330 226.668 290.661 63.993 28,23

AMERIKA AMERICA 27.024 24.862 21.455 -3.407 -13,70

AVUSTRALYA AUSTRALIA 10.930 11.386 9.911 -1.475 -12,95

AVUSTURYA AUSTRIA 16.712 16.513 16.632 119 0,72

BELCIKA BELGIUM 120.651 116.137 106.096 -10.041 -8,65

BEYAZ RUSYA BELARUS 12.893 14.201 8.995 -5.206 -36,66

BULGARISTAN BULGARIA 8.515 12.102 11.305 -797 -6,59

CEK CUMHURIYETI | CZECH REPUBLIC 21.631 21.669 18.570 -3.099 -14,30

DANIMARKA DENMARK 69.261 59.575 53.798 -5.777 -9,70

FINLANDIYA FINLAND 25.735 29.339 20.994 -8.345 -28,44

FRANSA FRANCE 132.934 134.000 81.492 -52.508 -39,19

G.AFRIKA

COMHURIVET R 2.049 2.276 2.347 71 3,12

HOLLANDA NETHERLANDS 275.234 244.486 220.389 -24.097 -9,86

iINGILTERE ENGLAND 1.337.045 1.392.818 1.262.885 -129.933 9,33

iRAN IRAN 3.118 7.916 5982 -1.934 -24,43

iRLANDA IRELAND 25.213 21.592 19.867 -1.725 -7,99

iSPANYA SPAIN 22.393 5.094 5.151 57 1,12
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MUGLA MUELA 2013 2014 2015 2015- 2014 YILLARI KARSILASTIRMASI
COMPARISON OF YEARS 2015- 2014

(Ocak-Aralik) | (Ocak-Aralk) | (Ocak-Aralk) o o

ULKELER COUNTRY (January- (January- (January- SAYISAL./ DEGISIM ORANSAL DEGISIM (%)
December) December) December) NUMERICAL/ CHANGE | CHANGE IN RATIO (%)

iSRAIL ISRAEL 9.204 6.540 9.495 2.955 45,18

iSVEC SWEDISH 102.978 72.793 62.266 -10.527 -14,46

iSVICRE Swiss 13.115 12.665 14.989 2.324 18,35

iTALYA ITALY 47.454 40.560 30.740 -9.820 -24,21

JAPONYA JAPAN 904 1.180 845 -335 -28,39

KANADA CANADA 6.842 5.177 5.865 688 13,29

KAZAKISTAN KAZAKHSTAN 6.298 1.965 3.825 1.860 94,66

LETONYA LATVIA 1.263 1.924 1883 -41 -2,13

LITVANYA LITHUANIAN 14.617 14.485 13.583 -902 -6,23

LUBNAN LEBANON 23.810 23.860 33190 9.330 39,10

LUKSEMBURG LUXEMBOURG 1.053 575 720 145 25,22

MISIR EGYPT 376 792 222 -570 -71,97

NORVEC NORWAY 28.769 22.578 14.753 -7.825 -34,66

POLONYA POLAND 100.300 141.319 142.779 1.460 1,03

PORTEKiz PORTUGAL 2.419 1.922 2585 663 34,50

ROMANYA ROMANIA 9.344 12.447 13.473 1.026 8,24

RUSYA FED. RUSSIA FED. 229.407 269.585 220.324 -49.261 -18,27

SLOVAKYA SLOVAKIA 3.717 4.737 4.625 -112 -2,36

SLOVENYA SLOVENIA 910 869 957 88 10,13

UKRAYNA UKRAINE 53.333 40.202 45.161 4.959 12,34

URDUN JORDAN 10.575 11.396 12.402 1.006 8,83

YUNANISTAN GREECE 27.669 33.921 25.158 -8.763 -25,83

DIGER OTHER 64.756 87.786 66.480 -21.306 -24,27

¥S|B)ﬁ2|$: L‘I:;.’I-?'(L)I?; FOREIGN 3.078.781 3.149.912 2.916.062 -233.850 -7,4

YERLi TURIST DOMESTIC TOURIST | 143.534 152.776 165.405 12.629 8,27

TOPLAM TOTAL 3.222.315 3.302.688 3.081.467 -221.221 -6,70

Kaynak:http://www.muglakulturturizm.gov.tr/TR,90760/2014.htmlErisimtarihi:27/01/2016
Source:http://www.muglakulturturizm.gov.tr/TR,90760/2014.htmlAccess Date: 27/01/2016

Muglaili Avrupa merkezli turist profiline sahip bir destinasyondur.
Ozellikle Turkiye'de ingiltere vatandaslarinin yogun olarak tercih
ettigibdlgelerinbasindagelmektedir.Muglapazarindaingiltere’den
sonraHollanda, Almanyave Fransagelmektedir.Ancaksonyillarda
ingiltere tek basina Mugla pazarinin tek hakimi konumuna gelmis
bir pazardir.

Son yillarda Mugla turist pazarinin %43'ine hakim olan ingiltere
2010 yilinda 1.650.692, 2011 yilinda 1.466.096, 2012 yilinda
1.352.128turistgéndermisancak 201 3yilindaise1.337.045turist
gondererek her yil belli bir oranda bir diists gerceklestirmistir.
Ancak 2014 yilinda bu rakam 1.392.818'e ulasarak %4,2'lik bir
blyime gerceklestirmis ve tekrar bliyime egilimine gecmistir.
Ancakbublylime,2015yilindadevametmeyerekMuglapazarinda
ingiliz turistlerin tercihinde %210'lara yakin bir kayip yasanmistir.
Mugla genelinde 2015 yili sonu itibari ile turizmde kayip %6,7
oranindadir.OzellikleFransizveingilizturistlerde sSnemkiderecede
gerileme gortlmektedir.

8

Mugla is a destination with an European tourist profile. Especially,
Mugla is one of the regions of Turkey which is intensively preferred
by the British nationals. The Netherlands, Germany and France
follow the United Kingdom in Mugla market. However, the United
Kingdom has recently and solely become dominant on the Mugla
market.

The United Kingdom which has recently consisted 43% of the
tourist market of Mugla, has sent 1.650.692 tourists in 2010,
1.466.096 tourists in 2011, 1.352.128 tourists in 2012 and
1.337.045 tourists in 2013 and there has been a specific decrease
in every year. However, this figure increased up to 1.392.818 in
2014 and was subjected to 4.2% growth and is now in tendency to
re-grow. However, this growth did not continue in 2015 and Mugla
has been subjected to a loss of preference by the English tourists
which was around 10%. As of the end of 2015, the tourism loss of
overall Mugla is around 6.7%. Especially, the number of French and
British tourists has extremely regressed.
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2.3.9. izmir'e Gelen Yabanci Ziyaretcilerin Milliyetlere ve Yillara Gére Dagilimi

2.3.9. Distribution of the foreign visitors coming to Izmir in terms of nationalities and years

Tablo 19: izmir'e Gelen Yabanai Zivaretcilerin Milliyetlere ve Yillara Gére Dagilimi (2013- 2015)
Table 19: Distribution of foreign visitors coming to Izmir in terms of nationalities and years (for 2013- 2015)

7MiR iR 2013 2014 2015 2015- 2014 YILLARI KARSILASTIRMASI
COMPARISON OF YEARS 2015- 2014
Goruan | famuan | muon | SAYSAYOEGEIM, o | GRANSA DECIM 00
December) December) December)
ALMANYA GERMANY 357.303 338.779 348.043 9.264 2,73
iTALYA ITALY 152.678 128.094 71.784 -56.310 -43,96
FRANSA FRANCE 125.429 128.124 90.330 -37.794 -29,50
iNGILTERE ENGLAND 114.400 103.701 91.321 -12.380 -11,94
HOLLANDA NETHERLANDS 82.525 90.145 86.163 -3.982 -4,42
BELCIKA BELGIUM 66.562 67.365 56.909 -10.456 -15,52
A.B.D. USA. 51.180 18.864 17.236 -1.628 -8,63
iRLANDA IRELAND 36.786 31.796 29.475 -2.321 -7,30
YUNANISTAN GREECE 28.757 36.280 33.407 -2.873 -7,92
iSPANYA SPAIN 33.789 13.720 11.598 2122 -15,47
POLONYA POLAND 26.705 28.695 29.388 693 2,42
AVUSTURYA AUSTRIA 28.372 24.607 22.935 -1.672 -6,79
iSVICRE SWiss 28.254 28.002 28.382 380 1,36
iRAN IRANIAN 27.930 40.785 55.922 15.137 37,11
iSVEC SWEDISH 12.816 18.005 22.949 4.944 27,46
RUSYA FED. RUSSIA FED. 33.724 29.864 14.535 -15.329 -51,33
if}:’:{i;’s (B. gff_g%s (5. 25.423 27.627 19.038 -8.589 -31,09
K.K.T.C. L‘é’;’;’:’;’:\fzggg‘fso'r 17.291 18.641 18.044 -597 -3,20
NORVEC NORWAY 12.273 8.527 5.489 -3.038 -35,63
KANADA CANADA 20.710 5.359 4.195 -1.164 21,72
DANIMARKA DENMARK 8.354 11.014 13.745 2.731 24,80
AVUSTRALYA AUSTRALIA 9.148 6.735 8.451 1.716 25,48
G. KORE S. KOREA 6.274 6.428 4.395 -2.033 -31,63
FiINLANDIYA FINLAND 5.722 4.336 4.160 -176 -4,06
CEK
CUMHURIVETI CZECH REPUBLIC 5.390 6.219 9.563 3.344 53,77
BREZILYA BRAZIL 7.206 3.786 4.321 535 14,13
PORTEKizZ PORTUGAL 4.498 3.968 4.341 373 9,40
JAPONYA JAPAN 3.827 2.863 2.730 -133 -4,65
AZERBAYCAN AZERBAIJAN 4.367 4.850 4.817 33 -0,68
GREEK CYPRIOT
f(.'j':-BR'S RUM gg’;”éﬁ’ﬁ;ﬁ:ﬂo'v 2,017 2.885 1.011 -1.874 64,96
CYPRIOT
BULGARISTAN BULGARIA 3.742 4.112 4.237 125 3,04
ARJANTIN ARGENTINA 4.355 1.835 2.285 450 24,52
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. L 2015- 2014 YILLARI KARSILASTIRMASI
1ZMIR 1ZMIR 2013 2014 2015
COMPARISON OF YEARS 2015- 2014
(Ocak-Aralik) | (Ocak-Aralik) | (Ocak-Aralik) o .
N SAYISAL/ DEGiSiM ORANSAL DEGISIM (%)
ULKELER COUNTRY (January- (January- (January- .
NUMERICAL/ CHANGE | CHANGE IN RATIO (%)
December) December) December)
SLOVAKYA SLOVAKIA 3.056 2.984 9.334 6.350 212,80
UKRAYNA UKRAINE 4.540 2.632 2.804 172 6,53
MEKSIKA MEXICAN 3.514 2.439 2.084 -355 -14,56
ROMANYA ROMANIA 2.758 2.484 2.779 295 11,88
HIRVATISTAN CROATIA 1.559 1.554 1.454 -100 -6,44
SLOVENYA SLOVENIA 2.906 2.113 1.700 -413 -19,55
MACARISTAN HUNGARY 2.042 1.901 4.088 2.187 115,04
FIiLIPINLER THE PHILIPPINES 1.943 1.289 1.953 664 51,51
GUNEY AFRIKA SOUTH AFRICA
CUM. REPUBLIC 2.628 1.987 1.896 -91 -4,58
LUBNAN LEBANON 1.185 854 4.170 3.316 388,29
CiN HALK CUM. CHINA REP. 2.681 3.244 4.054 810 24,97
YENi ZELANDA NEW ZELAND 1.469 938 883 -55 -5,86
LUKSEMBURG LUXEMBOURG 2.243 1.546 762 -784 -50,71
SiLi CHILE 1.424 683 993 310 45,39
DIGER OTHER 25.085 21.464 37.227 15.763 73,44
YABANCI
ZiYARET(;iLER ;%7;;\.(,')3; FOREIGN 1.407.240 1.294.461 1.201.921 -92.540 -7,15
TOPLAM
TURKIYE TURKEY 536.013 553.106 590.631 37.525 6,78
GENEL TOPLAM GENERAL TOTAL 1.943.253 1.847.567 1.792.552 -55.015 -2,98

Kaynak: http://www.izmirkulturturizm.gov.tr/TR,95965/izmir-turizm-konseyinin-ilk-toplantisi-vali-mustafa-top-.htmlErisim tarihi: 2701/2016
Source: http://www.izmirkulturturizm.gov.tr/TR,95965/izmir-turizm-konseyinin-ilk-toplantisi-vali-mustafa-top-.htmlAccess date: 2701/2016

izmir son on yilda turizmde 6nemli bir ivme kazanmistir. Turist sayisi 500
binli rakamlardan 1.3 milyonlu rakamlara ulasmistir. Bu oranin artisinda
en buyik paya sahip tlkeler genel olarak Avrupa Ulkeleri olmustur. Ancak
2013-2014turistgirisverileriincelendiginde2013yilindal.407.240yabanci
zivaretci geldigi goriilmektedir, 2014 yili verilerinin bir 6nceki yila ait olan
rakamlaringerisindekaldigive 1.294.461 yabanciziyaretginingiris yaptig
gbzlenmektedir. Bu durum, Tilrkiye'de yillardir artis gésteren dort bolge
icerisindeyeralanizmirinbuyildigeristanbul, AntalyaveMuglapazarlarina
goregeridekaldiginivedisis gosterdiginigdstermektedir.Budiisiis 2015
yilindadayasanmisolupizmir'deyaklasik%3'lik birdaralmasozkonusudur.
Son yillarda Mugla'yi tercih eden milletler arasinda Almanya pazari da
onemli bir etkiye sahip olarak 2010 yilinda 276 bin, 2011 yilinda 374 bin,
2012yihinda359binlikve2013yilindaise 357 binlikbirturistsayisiénemli
birkonumasahiptir.2014viliilkaltiayindaisebdlgeye Almanya’dan338bin
turist gelmistir.

2015 yili sonu itibari ile izmir toplamda yabanci pazarda %7 oraninda bir
disis yasamistir. Bu durumu etkileyen en bliyiik faktor Glkeler arasinda
%40 (izerinde bir gerileme yasayan italya, %30 civarinda etki ile Fransa
olmustur, bunlarla birlikte Tirkiye pazarinda ziyaretci yonuile azalan Rus
vatandaslarinda da yaklasik %50 azalma gortimistr.

30

Izmir has gained a significant momentum in tourism during the last ten
vears. Number of tourists has increased from about 500 thousand to
1.3 million. The countries with the biggest share in that increase have
generally been the European countries. However, if the 2013-2014 entry
data is taken into consideration, it is seen that 1.407.240 foreign tourists
visited city and the data of 2014 has fallen behind the figures of the
previous year and it is seen that 1.294.461 foreign tourists have visited
the city in that term. It is seen that Izmir, within the four regions showing
increase in Turkey for years, have fallen behind the Istanbul, Antalya
and Mugla markets and has shown a decrease. This fall has also been
experienced in 2015 and there is a 3% shrinkage for Izmir.

The German market has an important impact among the countries
recently preferring Mugla and it has an important position for the city
with 276 thousands of German tourists in 2010, 374 thousands in 2011,
359 thousands in 2012 and 357 thousands in 2013. During the first six
months of 2014, 338 thousands of German tourists have come to the
region.

As of the end of 2015, Izmir has been subjected to 7% loss in overall
foreign tourists market. Italy with more than 40% regression and France
with almost 30% impact have been one of the factor countries which
have influenced that situation, in addition to this, there has been a
decreasing number of Russian citizens almost at 50%.
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3. BOLUM: YILLARA GORE TURIST GIiRIiS-CIKIS VERILERI
CHAPTER 3: CHECK-IN/CHECK-OUT DATA OF TOURISTS BY YEARS

3.1. istanbul’a Gelen Yabanci Ziyaretcilerin Milliyetlere Ve Yillara Gére Dagilimi (2010-2015)
3.1. Distribution Of The Foreign Visitors Coming To Istanbul In Terms Of Their Nationalities

Table 20: Distribution of the foreign visitors coming to Istanbul in terms of their Nationalities and years (for 2010-2015)

And Years (For 2010-2015)
Tablo 20: istanbul’a Gelen Yabanci Ziyaretcilerin Milliyetlere ve Yillara Gore Dagilimi (2010-2015)

iSTANBUL ISTANBUL 2010 2011 2012 2013 2014 2015
OLKELER countries | (oo o oee) | | anpec) | tanpec) | tanpec) | Gan-pecy
ALMANYA GERMANY 892.968 986.099 1.071.427 1.179.397 1.205.976 1.298.235
EE;:RAASYONU gggg{eﬁ%om 407.431 489.766 537.784 573.528 589.950 489.014
iNGILTERE ENGLAND 359.634 391.845 441.870 456.172 497.561 527.334
iTALYA ITALY 403.579 407.183 428.927 437.552 466.030 351.338
FRANSA FRANCE 342.298 399.620 436.686 478.258 494.315 464.262
iRAN IRANIAN 272.927 361.558 395.122 386.339 590.920 755.707
ABD USA 361.008 444.894 485.086 503.019 533.442 562.377
HOLLANDA NETHERLANDS 209.198 233.066 260.284 284.748 298.959 302.283
JAPONYA JAPAN 175.412 166.181 184.161 154.723 153.084 90.081
iSPANYA SPAIN 200.678 198.150 194.668 201.065 235.834 187.842
UKRAYNA UKRAINE 136.502 154.728 199.245 246.950 257.560 270428
AZERBEYCAN AZERBAIJAN 138.600 154.179 200.067 228.630 240.433 229.375
GUNEY KORE SOUTH KOREA 101.334 129.222 140.519 166.363 225.593 202.425
TURKMENISTAN | TURKMENISTAN | 112.411 134.748 131.247 144.065 174.233 162.569
BELGIKA BELGIUM 105.392 111.170 119.835 131.463 140.990 141.573
AVUSTURYA AUSTRIA 115.557 133.299 146.676 162.874 167.036 174.239
iSVICRE Swiss 101.092 121.817 143.631 158.296 159.066 156.793
iSRAIL ISRAEL 46.652 43.748 50.705 76.298 86.917 104.646
YUNANISTAN GREECE 95.360 106.007 108.315 109.120 130.972 123.946
CiN CHINA 71.291 89.754 105.340 129.067 182.996 283.897
IRAK IRAQ 94.082 155.619 212.924 241.262 354.063 492.318
TUNUS TUNISIAN 50.254 56.692 83.264 89.315 98.227 99.109
LiBYA LIBYA 56.843 50.888 210.628 261.476 262.115 230.123
SUUDI ARABISTAN | SAUDI ARABIA 63.518 109.131 168.714 222.150 322.508 412.251
AVUSTRALYA AUSTRALIA 82.853 95.160 106.402 121.170 225.593 143.547
KAZAKISTAN KAZAKHSTAN 92.015 116.642 144.213 152.379 159.936 142.792
CEZAYiR ALGERIA 63.847 80.239 100.307 114.013 155.238 166.823
LUBNAN LEBANON 69.585 96.570 107.053 105.342 119.817 133.185
KANADA CANADA 80.208 100.858 106.063 110.264 122.958 124.063
OZBEKISTAN UZBEKISTAN 58.600 74.463 95.262 116.892 127.536 127.023
SURIYE SYRIA 48.457 47.314 66.669 172.449 228.379 343.840
MISIR EGYPT 57.584 74.361 106.642 102.483 104.287 94.483
DIGER OTHER 1.493.810 1.742.908 2.091.934 2.457.745 2.730.459 3.026.756
TOPLAM TOTAL 6.960.980 8.057.879 9.381.670 10.474.867 | 11.842.983 | 12.414.677

Kaynak:http://www.istanbulkulturturizm.gov.tr/TR,92428/istanbul-turizm-istatistikleri---2014.htm Erigim Tarihi 27.01.2016

Kaynak:http://www.istanbulkulturturizm.gov.tr/TR,92428/istanbul-turizm-istatistikleri---2014.htm Access date: 27.01.2016
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3.2. Antalya'ya Gelen Yabanci Ziyaretcilerin Millivetlere Ve
. o ANTALYA ANTALYA 2010 2011 2012 2013 2014 2015
Yillara Gore Dagilimi (2010-2015)
" Ocak-Aralik) | (Ocak-Aralik) | (Ocak-Aralik) | (Ocak-Aralik) | (Ocak-Aralik) | (Ocak-Aralik
3.2. Distribution Of The Foreign Visitors Coming To Antalya In Terms Of Their ULKELER COUNTRIES aleAralk) | Theotchrmth) | oAt | fnccaralk) | (Dcalcpralid | {bcokhrmitd
Nationalities And Years (For 2010-2015) ERMENISTAN ARMENIA 11737 8 455 6651 8187 7978 4610
. I ; . LUBNAN LEBANON 2977 2520 3412 6387 5653 11254
Tablo 21: Antalya’ya Gelen Yabanci Ziyaretcilerin Millivetlere ve Yillara Gére Dagilimi (2010-2015) -
Table 21: Distribution of foreign visitors coming to Antalya in terms of their nationalities and years (for 2010- -2015) YUNANISTAN GREECE 6361 3517 6320 3529 3598 > 364
PORTEKiZ PORTUGAL 16981 12339 6010 3918 5532 5035
ANTALYA ANTALYA 2010 2011 2012 2013 2014 2015 SORIYE SYRIA 14205 o 206 4% 2435 2859 5537
ULKELER COUNTRIES (Ocak-Aralik) | (Ocak-Aralik) | (Ocak-Aralk) | (Ocak-Aralik) | (Ocak-Aralik) | (Ocak-Aralik) CEZAYIR ALGERIA 645 945 1086 1266 1548 2030
(Jan.-Dec.) (Jan.-Dec.) (Jan.-Dec.) (Jan.-Dec.) (Jan.-Dec.) (Jan.-Dec.) —
DIGER
RUSYA RUSSIAN Drl TOTAL OF OTHER
MILLIYETLER 187 570 204 139 211858 221361 257510 300 970
FEDERASYONU FEDERATION 2464258 | 2716257 | 2761145 3338166 3489007 |2838134 MiLLiveT NATIONS
ALMANYA GERMANY 2537622 |2786616 | 2884277 2834413 2987371 | 3148458 VABANCI TOTAL OF
HOLLANDA NETHERLANDS | 460 978 537518 528 612 547 370 548 035 503 188 ZIYARETCILER FOREIGN 9334171 | 10464425 |10299366 |11122510 |11506133 |10868013
— TOPLAMI VISITORS
iNGILTERE ENGLAND 441119 463 647 408 960 443 851 449 598 461482 _
YERLI DOMESTIC
UKRAYNA UKRAINE 356 162 351214 326 985 384778 376 058 317530 ZIVARETCILER VISITORS 424 873 436 489 426770 413 252 435821 463152
ISVEC SWEDISH 276 768 368 035 348 096 380540 286 764 335875 GENELTOPLAM | GENERALTOTAL |9759044 |10900914 |10726136 |11535762 |11941954 |11331165
NORVEC NORWAY 217 136 277 471 300432 300 872 271619 191955 Kaynak: http://www.antalyakulturturizm.gov.tr/TR,67091/kultur-turizm-istatistikleri.html Erigim Tarihi 27.01.2016
BELCiKA BELGIUM 207 606 231972 238 848 267 941 269 285 244519 Source: http://www.antalyakulturturizm.gov.tr/TR,67091/kultur-turizm-istatistikleri.html Access date: 27.01.2016
KAZAKISTAN KAZAKHSTAN 142 552 188 303 224296 260 408 244 441 268 459
I . . -
AVUSTURYA AUSTRIA 256 580 267 467 232 652 230008 228184 197 155 3.3. Mugla'ya Gelen Yabanci Ziyaretcilerin Milliyetlere Ve
FRANSA FRANCE 275135 340753 252219 222 145 227 401 119379 Yillara Gore Dagihimi (2010-2015)
DANIMARKA DENMARK 173423 208 925 202 270 217 734 221 424 218 469 3.3. Distribution of the Foreign Visitors coming to Mugla In Terms of Their
POLONYA POLAND 227 903 260 365 213 544 206 484 190 366 241 449 Nationalities and Years (For 2010-2015)
iSVICRE Swiss 127 609 155 338 159 395 168 103 183313 167 832
CEK CUMHURIYETi | CZECH REPUBLIC | 121767 158 804 157 992 147 265 152 046 135587 Tablo 22: Mugla'ya Gelen Yabanci Ziyaretcilerin Milliyetlere ve Yillara Gore Dagilimi (2010-2015)
FINLANDIYA FINLAND 78 292 113 551 117 818 133 365 145 580 136 557 Table 22: Distribution of foreign visitors coming to Mugla in terms of their nationalities and years (for 2010--2015)
?:E:ZU:USYA) BELARUS 101877 73 926 80 242 125 837 142 319 138131 MUGLA MUGLA 2010 2011 2012 2013 2014 2015
SLOVAKYA SLOVAKIA 73300 100 106 97 490 99538 109 044 111 684 ULKELER COUNTRIES iﬁcnaf‘l';:ca;'k) fﬁcnaf‘l')?ca;'k) Eﬁcnaf‘ls";rcai'k) gicnaf‘[')";rca;'k) iicnaf‘l')irca;'k) gﬁcnaf‘gzrca;'k)
ISRAIL ISRAEL 63284 29782 27335 80092 104 097 106 438 ALMANYA GERMANY 187.631 183.859 207.633 208.330 226.668 290.661
ROMANYA ROMANIA 86 805 89 816 83 085 78 038 92 356 98 949 AMERIKA AMERICA 27463 23565 20,684 P— 24862 -
LITVANYA LITHUANIAN 49308 48 968 41258 55214 84 925 70 404 AVUSTRALYA AUSTRALIA 2080 5955 10.944 10.930 11386 5911
MOLDOVA MOLDOVA 40755 40 261 45949 47072 68 861 >8 707 AVUSTURYA AUSTRIA 21.905 20.746 16.137 16.712 16.513 16.632
MACARISTAN HUNGARY 48 633 20194 42738 40863 >3 261 63929 BELCIKA BELGIUM 114.797 121.007 120.548 120.651 116.137 106.096
SIRBISTAN SERBIA 24012 33495 39 887 39954 46334 45 060 BEVAZRUSYA BELARUS . 5993 10571 17893 12201 2995
ITALYA ITALY 37044 23500 40048 33088 42095 30329 BULGARISTAN BULGARIA 5,555 7.887 6.985 8.515 12.102 11.305
IRAN IRANIAN 78 864 138922 70400 36902 41877 108 140 CEK CUMH. CZECH REPUBLIC | 15.296 18.177 18.150 21.631 21.669 18.570
ESTONYA ESTONIA i 27505 kst 3> 881 26086 44473 DANIMARKA DENMARK 50.751 62.276 74.954 69.261 59.575 53.798
LETONYA LATVIA 21748 28 950 27 400 32 087 35173 36675 FINLANDIYA FINLAND 17.421 22572 24.589 25.735 29.339 20.994
AZERBAYCAN AZERBAIJAN 22113 16 367 20126 23486 34834 35674 FRANSA CRANCE 114.980 154723 178.032 132.934 134.000 21492
BOSNIA AND
BOSNA - HERSEK | | rrzEGovina | 1243° 15345 15714 16966 18686 22185 G. AFRIKA CUMH. ggff;ffz__g/; . |1760 2.600 2.230 2.049 2276 2347
AMERIKA
BIRLESIK gl:i\rfﬂnf :EATES 12240 14745 16747 15619 16038 13417 HOLLANDA NETHERLANDS | 195.909 236.705 275.540 275.234 244.486 220.389
DEVLETLERI iINGILTERE ENGLAND 1.650.692 | 1.466.096 | 1.352.128 1.337.045 1.392.818 | 1.262.885
SLOVENYA SLOVENIA 18 653 22529 18 464 13 875 12 405 13417 iRAN IRAN 6.711 6.863 4.140 3.118 7.916 5982
iSPANYA SPAIN 10821 11257 10588 8 468 8572 5267 iRLANDA IRELAND 34.181 33.835 29.453 25.213 21.592 19.867
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MUGLA MUGLA 2010 2011 2012 2013 2014 2015
OLKELER countries | (Destreld | Dt L inmeny | aneoeey' | retomey' | (et
iSPANYA SPAIN 9.173 6.193 15.264 22.393 5.094 5.151
iSRAIL ISRAEL 9.121 3.794 3.267 9.204 6.540 9.495
iSVEC SWEDISH 32.282 46.888 73.867 102.978 72.793 62.266
isViCRE SWiss 12.352 13.721 15.283 13.115 12.665 14.989
ITALYA ITALY 56.128 82.953 56.765 47.454 40.560 30.740
JAPONYA JAPAN 1.341 1.264 860 904 1.180 845
KANADA CANADA 4.969 8.165 4501 6.842 5.177 5.865
KAZAKISTAN KAZAKHSTAN | 8.033 6.266 6.432 6.298 1.965 3.825
LETONYA LATVIA 2332 1.289 1.084 1.263 1.924 1883
LITVANYA LITHUANIAN 8.293 11.050 10.999 14.617 14.485 13.583
LUBNAN LEBANON 7.815 12.607 21.944 23.810 23.860 33190
LUKSEMBURG LUXEMBOURG | 1.121 1.185 1.124 1.053 575 720
MISIR EGYPT 219 523 903 376 792 222
NORVEC NORWAY 16.754 30.170 29.885 28.769 22.578 14.753
POLONYA POLAND 102.153 112,515 98.439 100.300 141319 142.779
PORTEKIZ PORTUGAL 2.109 2.432 2.062 2.419 1.922 2585
ROMANYA ROMANIA 11.752 13.550 9.820 9.344 12.447 13.473
RUSYA FED. ?ggg;:q%w 147.949 182.791 195.067 229.407 269.585 220324
SLOVAKYA SLOVAKIA 3.021 2.578 5.525 3.717 4.737 4.625
SLOVENYA SLOVENIA 1.131 1.904 1.188 910 869 957
UKRAYNA UKRAINE 27.099 40.980 44.087 53.333 40.202 45.161
URDUN JORDAN 8.563 10.051 11.937 10.575 11.396 12.402
YUNANISTAN GREECE 26.520 28.885 27.903 27.669 33.921 25.158
DIGER OTHER 51.632 71.314 73.021 64.756 87.786 66.480
YERLi TURIST ?g[)’,’;g’c 86.328 113.477 118.530 143.534 152.776 165.405
TOPLAM TOTAL 3.092.881 |3.183.424 |3.132475 |3.222.315 |3.302.688 | 3.081.467

Kaynak: http://www.muglakulturturizm.gov.tr/TR,73716/2012-milletlere-ve-aylara-gore-dagilim.html Erigim Tarihi 22.01.2016.

Source: http.//www.muglakulturturizm.gov.tr/TR,73716/2012-milletlere-ve-aylara-gore-dagilim.html Access Date: 22.01.2016.

3.4. izmir'e Gelen Yabanai Zivaretcilerin Milliyetlere Ve

Yillara Gore Dagilimi (2010-2015)

3.4. Distribution Of The Foreign Visitors Coming To Izmur In Terms Of Their
Nationalities And Years (For 2010-2015)

Tablo 23: izmir'e Gelen Yabana Ziyaretcilerin Milliyetlere ve Yillara Gore Dagihimi (2010-2015)

Table 23: Distribution of foreign visitors coming to Izmir in terms of their nationalities and years (for 2010- -2015)

izmiR izmiR 2010 2011 2012 2013 2014 2015
I e e el Tl e Rl Tl e R
ALMANYA GERMANY 264121 361664 348157 357303 338.779 348.043
iTALYA ITALY 136711 159625 135407 152678 128.094 71.784
FRANSA FRANCE 98519 144559 127133 125429 128.124 90.330
iNGILTERE ENGLAND 116952 105262 113171 114400 103.701 91.321

iZMiR izmiR 2010 2011 2012 2013 2014 2015
e |commes | oot | ookt [fockaty |kt |Gkt | okt
HOLLANDA NETHERLANDS | 75640 81088 84119 82525 90.145 86.163
BELCIKA BELGIUM 58444 60031 63444 66562 67.365 56.909
A.B.D. oV STATES | 33044 35881 45985 51180 18.864 17.236
iRLANDA IRELAND 32929 40065 37368 36786 31.796 29.475
YUNANISTAN GREECE 32797 39985 35081 28757 36.280 33.407
iSPANYA SPAIN 35004 45658 31953 33789 13.720 11.598
POLONYA POLAND 18207 26344 31446 26705 28.695 29.388
AVUSTURYA AUSTRIA 20592 28164 28246 28372 24.607 22.935
iSVICRE swiss 18668 23797 24001 28254 28.002 28.382
iRAN IRANIAN 31688 26338 23483 27930 40.785 55.922
ISVEC SWEDISH 14130 16485 22974 12816 18.005 22.949
RUSYA FED. RUSSIA FED. 13728 13994 20975 33724 29.864 14.535
BELARUS (B. RUSYA) | BELARUS 19606 18158 17582 25423 27.627 19.038
TURKISH
K.KT.C. ZEOPR“’T‘LLL!;ﬁF 13882 14390 14491 17291 18.641 18.044
CYPRUS
NORVEC NORWAY 13890 13436 13024 12273 8.527 5.489
KANADA CANADA 8743 9950 12391 20710 5.359 4.195
DANIMARKA DENMARK 11035 11619 12277 8354 11.014 13.745
AVUSTRALYA AUSTRALIA 3728 6288 9066 9148 6.735 8.451
G. KORE s. KOREA 8553 6223 5166 6274 6.428 4.395
FINLANDIYA FINLAND 4526 4840 4960 5722 4.336 4.160
CEK CUMH. e LiC. 1650 4701 4868 5390 6.219 9.563
BREZILYA BRAZIL 1845 4190 4004 7206 3.786 4321
PORTEKIZ PORTUGAL 3747 3528 3981 4498 3.968 4341
JAPONYA JAPAN 3117 3566 3679 3827 2.863 2.730
AZERBAYCAN AZERBAUAN 293 5560 3509 4367 4.850 4.817
G. KIBRIS RUM YON. | GREEK CYPRIOT | 936 1993 3388 2017 2.885 1.011
BULGARISTAN BULGARIA 1686 2993 3170 3742 4112 4237
ARJANTIN ARGENTINA 1391 2693 2737 4355 1.835 2.285
SLOVAKYA SLOVAKIA 858 1170 2736 3056 2.984 9.334
UKRAYNA UKRAINE 2598 3166 2247 4540 2.632 2.804
MEKSIKA MEXICAN 1491 2088 2222 3514 2.439 2.084
ROMANYA ROMANIA 1047 2129 2104 2758 2.484 2.779
HIRVATISTAN CROATIA 1567 1821 1941 1559 1.554 1.454
SLOVENYA SLOVENIA 1674 1856 1849 2906 2.113 1.700
MACARISTAN HUNGARY 1097 1592 1814 2042 1.901 4.088
FILIPINLER THE PHILIPPINES | 1041 1205 1648 1943 1.289 1.953
gtj’s‘“ AFRIKA ;‘E’gr"’ AFRICAN 1 6og 954 1574 2628 1.987 1.896
LUBNAN LEBANON 375 474 1394 1185 854 4.170
GiN HALK CUM. CHINA REP. 735 1183 1334 2681 3.244 4.054
35
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- o iLLi 9 % DEGiSiM ORANI
iZzMiR izMiR 2010 2011 2012 2013 2014 2015 y&ﬁ? h"}'\;‘l-gﬁmﬁ 'éﬁARE(%) (%) CH :N GE IN RATIO
ULKELER COUNTRIES Egﬁg@f;lk) Egﬁ(lsércé;lk) gﬁcnag:ca-;lk) Eloaﬁ;i?-;lk) ﬁgﬂéﬁf;lk) &ﬁmf;lk) MILLIYET NATIONALITY 2013 2014 2015* 2013 2014  2015* 5813 §8ii
YENi ZELANDA NEW ZELAND 783 996 1257 1469 938 883 A.B.D. USA. 785971 784917 798 787 2,25 2,13 2,20 -0,13 1,77
LUKSEMBURG LUXEMBOURG 522 912 1197 2243 1.546 762 AVUSTRALYA AUSTRALIA 190457 200730 225762 0,55 0,54 0,62 5,39 12,47
siLi CHILE 474 734 1102 1424 683 993 JAPONYA JAPAN 174150 170550 104847 050 046 0,29 2,07 -38,52
DIGER OTHER 12288 17473 25461 25085 21.464 37.227 KANADA CANADA 199497 190116 187615 0,57 0,52 0,52 470  -1,32
YABANCI TOPLAM | FOREIGN TOTAL | 1127071 1360830 1341116 1407240 1.294.461 1.201.921 VENI ZELANDA  NEW ZELAND 30667 32933 36915 005 009 0.10 739 12,09
TURKIYE TURKEY 402930 452806 470022 536013 553.106 590.631 MEKSIKA MEXICAN 36 617 42663 45 902 010 012 0,13 1651 7,59
GENELTOPLAM | GENERAL TOTAL | 1530001 1813636 1811138 1943253 1.847.567 | 1.792.552 6. KORE S, KOREA 187000 248910 228694 054 068 0,63 1308 812
Eizzjsk:D:ttt::ég\{vg;ggln;irkuIturturizm.gov.tr/TR,77298/2013-yi|i-istati5tik|eri.htm| Erisim Tarihi 23.01.2016 / Source: http://www.izmirkulturturizm.gov.tr/TR,77298/2013-yili-istatistikleri.htm| TOPLAM OECD TOTAL OECD %(7)7559 é§3047 §;2498 45’70 48,99 48,28 2,78 -3,04
ESTONYA ESTONIA 48 537 55 649 63 363 014 0,15 0,17 14,65 13,86

3.5.2013-2015 Yillarinda Tiirkiye've Gelen Yabancilarin Karsilastirmasi

3.5, Comparison Of Foreign Visitors Came To Turkey In Between 2013-2015 KARADAG MONTENEGRO 18838 20423 19768 005 006 005 gal =
KOSOVA KOSOVO 78 825 86272 97 818 023 0,23 0,27 9,45 13,38
Tablo 24: 2013-2015 (*)Yillarinda Ulkemize Gelen Yabancilarin Milliyetlerine Gére Karsilastiriimasi MALTA MALTA 6769 7430 9210 0,02 0,02 0,03 9,77 23,96
Table 24: Comparison of the Foreigners Coming to Our Country between 2013 and 2015 (*) LITVANYA LITHUANIAN 90 180 106 469 112 654 0,26 0,29 0,31 18,06 581
according to Their Nationalities .
G. KBR. RUM YON. GREEK CYPRIOT
VILLAR MILLIYET PAYI (%) % DEGISIM ORANI égl'}ﬂT'n'E%Tﬁ/éngﬁ‘O%F 14 265 15943 12 967 0,04 0,04 0,04 11,76  -18,67
YEARS NATIONALITY SHARE(%) (TAE:ANGZL'\:SRATIO LETONYA LATVIA 55058 58981 60 485 016 016 017 713 255
MILLIYET NATIONALITY 2013 2014 2015* 2013 2014  2015* 2013 2014 BOSNA HERSEK Ecgng\lElé é\%?u A 72086 83 258 85 434 021 0,23 0,24 1550 2,61
ALMANYA GERMANY 5041323 5250036 5580792 14,44 14,25 15,40 4,14 6,30 IRVATISTAN CROATIA 44058 45 297 28508 013 012 041 281 14,75
AVUS.TU RYA AUSTRIA 518273 512339 486044 1,48 1,39 1,34 1,14 513 SLOVENYA SLOVENIA 37692 41799 39734 011 0,11 0,11 10,90  -4,94
BELC.IKA BELGIUM 651 596 660 857 617 406 1,87 1,79 1,70 1,42 -6,57 SIRBISTAN SERBIA 169 988 189 396 178 997 0,49 0.51 0,49 11.42 5,49
D.ANIMAI-RKA DENMARK 402818 408287 408841 1,15 1,11 1,13 1,36 0,14 M AKEDONYA MACEDONIA 140793 156138 67428 040 042 0,46 080 7,23
FINCANDIVA FINCAND 219044 228138 213803 063 062 059 H13 6,28 ARNAVUTLUK ALBANIA 65113 76 273 80 032 0,19 021 0,22 17,14 4,93
FRANSA FRANCE 1046010 1037152 847259 3,00 2,82 2,34 0,85  -18,31 SULGARISTAN BULGARIA 1582912 1693501 1821480 453 4,60 5,03 6,99 755
ﬁOFLANDA NETHERLANDS 1312466 1303730 1232487 3,76 3,54 3,40 0,67  -546 R OMANYA FOMANIA 395214 426 585 11097 113 116 12 700 3,40
INGILTERE ENGLAND 2509357 2600360 2512139 719 7,06 693 3,63 339 DIGER AVRUPA  OTHER EUROPEAN 3136 3137 3029 001 0,01 0,01 0,03 -3,44
iRLANDA IRELAND 112665 105001 101379 032 0,29 0,28 6,80  -3,45 ULKELERI COUNTRIES ' ' '
iSPANYA SPAIN 290422 283926 236 063 0,83 0,77 0,65 2,24 -16,86 TOPLAM AVRUPA EUROPEAN OECD %’7327 78 ‘1‘? 5443 ‘1;52’ 4102 53,79 52,78 52,70 3,54 -1,75
ISVEC SWEDISH 692186 667551 624 649 1,98 1,81 1,72 3,56 -643 AZERBAYCAN AZERBAIJAN 630754 657 684 602 488 1,81 1,79 1,66 4,27 -8,39
ISVICRE SWISS 379344 394458 380338 1,09 1,07 1,05 3,98 -3,58 BELARUS (B. RUSYA) BELARUS 200659 223975 204 355 057 0,61 0,56 11,62  -8,76
ITALYA ITALY 731784 697 360 507 897 2,10 1,89 1,40 4,70  -27,17 ERMENISTAN ARMENIA 73 365 67198 48 522 021 0,18 0,13 8,41  -27,79
IZLANDA ICELAND 4909 8691 9579 0,01 0,02 0,03 77,04 10,22 GURCISTAN GEORGIA 1769447 1755289 1911832 507 4,76 5,27 0,80 8,92
LUKSEMBURG  LUXEMBOURG 15733 15310 12764 0,05 0,04 0,04 269  -16,63 KAZAKISTAN KAZAKHSTAN 425773 437971 423 744 1,22 1,19 1,17 2,86 -3,25
PORTEKIZ PORTUGAL 45928 52851 56 312 013 014 0,16 15,07 6,55 KIRGIZISTAN KYRGYZSTAN 64905 81941 88 369 0,19 0,22 0,24 26,25 7,84
YUNANISTAN  GREECE 703168 830841 755414 2,01 2,26 2,08 18,16  -9,08 MOLDOVA CUM.  MOLDOVA REP. 111915 132338 149 800 032 0,36 0,41 18,25 13,20
CEK CUM. CZECH REP. 217254 226189 212 464 0,62 0,61 0,59 4,11 -6,07 OZBEKISTAN UZBEKISTAN 129292 143354 143 331 0,37 0,39 0,40 10,88  -0,02
POLONYA POLAND 423129 510569 500 779 121 139 1,38 20,67  -1,92 RUSYA FED. RUSSIA FED. 4269306 4479049 3649003 12,23 12,16 10,07 4,91 -18,53
MACARISTAN  HUNGARY 97 074 119 977 140197 0,28 0,33 0,39 23,59 16,85 TACIKISTAN TAJIKISTAN 27174 34678 31917 0,08 0,09 0,09 2761 -7,96
NORVEC NORWAY 412870 326292 282210 1,18 0,89 0,78 -20,97  -13,51 TURKMENISTAN ~ TURKMENISTAN 148709 180395 174330 043 0,49 0,48 21,31 -3,36
SLOVAKYA SLOVAKIA 127455 136 899 151514 037 037 0,42 7,41 10,68 UKRAYNA UKRAINE 756187 657 051 706551 217 178 1,95 1311 7,53
AVRUPA OECD  EUROPEAN OECD E1;3 E?54 étli 4376 31‘3 5;70 4570 44,46 43,79 2,65 -3,09 BDT g,ET'}'&“ég,ﬂ;wgéHTH 8607486 8850923 8134242 24,66 24,03 22,44 2,83 -8,10

(*) Veriler Gegicidir.
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Tablo 25: 2013-2015 (*) Yillarinda Ulkemize Gelen Yabancilarin Milliyetlerine Gore Karsilastirilmasi (Ocak-Aralik)
Table 25: Comparison of the foreigners coming to our country between 2013 and 2015(*)

according to their nationalities (January-December)

YILLAR MILLIYET PAYI (%) % DEGIiSiM ORANI
YEARS NATIONALITY SHARE(%) (%) CHANGE IN RATIO
2014 2015
MILLIYET NATIONALITY 2013 2014 2015* 2013 2014 2015* 2013 2014
CEZAYIR ALGERIA 118189 160052 171 873 034 043 0,47 3542 7,39
FAS MOROCCO 82579 89 562 109 775 024 024 0,30 8,46 22,57
LiBYA LIBYA 264266 267501 234762 076 0,73 0,65 1,22 -12,24
SUDAN SUDAN 9319 10714 11434 0,03 0,03 0,03 14,97 6,72
MISIR EGYPT 107437 108762 100040 031 0,30 0,28 1,23 -8,02
TUNUS TUNISIAN 91683 100 612 102 341 026 0,27 0,28 9,74 1,72
GUNEY AFRIKA ~ SOUTH AFRICAN 44 798 43 049 47 679 013 0,12 0,13 -3,90 10,76
CUM. REP.
Bil_?(IIEEEEARﬁRIKA ﬁ)\m E|§| &)UNTRlEs 89213 107 855 107 983 026 0,29 0,30 20,90 0,12
TOPLAM AFRIKA TOTAL AFRICA 807484 888107 885 887 231 241 2,44 9,98 -0,25
B.A.EMIRLIGI UNITED ARAB 52 424 53736 51 600 0,15 0,15 0,14 2,50 -3,97
EMIRATES
BAHREYN BAHRAIN 16 230 24305 32476 0,05 0,07 0,09 49,75 33,62
KATAR QATAR 18 630 29743 35832 0,05 0,08 0,10 59,65 20,47
KUVEYT KUWAIT 88 238 133128 174486 025 0,36 0,48 50,87 31,07
IRAK IRAQ 730639 857246 1094144 2,09 2,33 3,02 17,33 27,63
LUBNAN LEBANON 143629 161274 197552 041 0,44 0,55 12,29 22,49
URDOUN JORDAN 102871 131329 162 866 0,29 0,36 0,45 27,66 24,01
S.ARABISTAN SAUDI ARABIA 234220 34178 450674 0,67 0,93 1,24 4593 31,86
TURKISH REPUBLIC
K.KT.C. OF NORTHERN 216881 227612 233278 0,62 0,62 0,64 4,95 2,49
CYPRUS
ISRAIL ISRAEL 164917 188608 224568 0,47 051 0,62 14,37 19,07
YEMEN YEMEN 17 354 26033 24237 0,05 0,07 0,07 50,01  -6,90
BiLC:i(ETEBRAITI ASYA SSI[I”E\IFSerESST ASIAN 1269753 1202208 882280 3,64 3,26 2,43 -5,32 -26,61
TOP. BATIASYA  TOTAL WEST ASIAN 3055786 3377008 3563993 8,75 9,17 9,83 1051 554
BANGLADES BANGLADESH 8856 12 706 12212 0,03 0,03 0,03 43,47  -3,89
CiN HALK CUM.  CHINA REP. 138876 199746 313704 0,40 0,54 0,87 43,83 57,05
ENDONEZYA INDONESIA 57385 59 486 56 867 0,16 0,16 0,16 3,66 -4,40
FiLiPINLER THE PHILIPPINES 59 734 69 229 83515 017 0,19 0,23 1590 20,64
HINDISTAN INDIA 95014 119503 131869 0,27 0,32 0,36 25,77 10,35
iRAN IRAN 1196801 1590664 1700385 3,43 4,32 4,69 3291 6,90
MALEZYA MALAYSIA 55139 69 968 69 616 0,16 0,19 0,19 26,89  -0,50
PAKISTAN PAKISTAN 34170 48 420 59 700 0,10 0,13 0,16 41,70 23,30
SINGAPUR SINGAPORE 22 403 29 449 26 892 0,06 0,08 0,07 31,45  -8,68
TAYLAND THAILAND 20783 26219 22125 0,06 0,07 0,06 26,16  -15,61
DIGER GUN. ASYA OTHER SOUTH 85988 106258 120047 0,25 0,29 0,33 23,57 12,98
ULKELERI ASIAN COUNTRIES
TOPGUN.ASYA ~ TOTALSOUTH 1775149 2331648 2596932 508 633 7,17 31,35 11,38
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TOPLAM ASYA TOTAL ASIAN 4830935 5708656 6160925 13,84 1550 17,00 1817 7,92
Riwéégi%\%m. N AMecA 11370 14666 17719 003 004 0,05 2899 20,82
Rﬁé%ﬂf‘m& TR RS 8555 10428 11131 002 003 0,03 21,89 6,74
ARJANTIN ARGENTINA 46729 44407 82977 013 012 023 497 86,86
BREZILYA BRAZIL 113433 91627 85473 032 025 024 1922 6,72
KOLOMBIYA COLOMBIA 21979 23378 26046 0,06 006 007 637 11,41
siLi CHILE 15905 17451 24307 005 005 0,07 972 39,29
VENEZUELLA VENEZUELA 11271 6975 6435 003 002 002 3812 7,74
DIG.GUN. _ SOUTH AMERICA 16304 18682 23731 005 005 0,07 1459 27,03
AMERIKA ULK. OTHER COUNTRIES

TOP.GUN.AMERIKA TOT. SOUTH AMERICA 225621 202520 248969 0,65 0,55 0,69 1024 22,94
TOPLAM AMERIKA TOTAL AMERICA 245546 227614 277819 0,70 0,62 0,77 730 22,06
OKYANUSYA OCEANIA 475 672 377 0,00 000 0,00 41,47  -43,90
MILLIVETSIZ UNPATRIOTIC 35501 47654 54436 0,10 013 0,15 3423 14,23
YABANCI TOPLAM  TOTAL FOREIGN 34910098 36837900 36244632 100,00 100,00 100,00 552  -1,61

(*) Veriler Gegicidir.

Kaynak :http://yigm.kulturturizm.gov.tr/TR,9853/istatistikler.html Erisim tarihi 01.02.2016 www.turizm.gov.tr istatistik@turizm.gov.tr.
Source :http://yigm.kulturturizm.gov.tr/TR,9853/istatistikler.html Access Date: 01.02.2016 www.turizm.gov.tr istatistik@turizm.gov.tr.

3.6. Turkiye Turizm Gelir ve Giderleri
3.6. The Tourism Incomes And Expenses Of Turkey

3.6.1. Tirkiye Turizm Gelirleri (2012-2015)

Eylil,2015itibariyle Turkiye turizmgelirlerinintoplamtutari24 milyar896
milyonABDDolariseviyesindedir.2014yilininaynidénemindeelde edilmis
olan26milyar638milyonABDDolar'likgelirlekiyaslandiginda, %6 oraninda
birazalisoldugugoérilmektedir.2012-2015yillarikiyaslandiginda,enfazla
aylik turizmgeliriartisiher zamankigibiagustos ayindayasanmistir. Baska
birifadeyle agustos ayi her 4 yilda da en fazla turizm gelirinin elde edildigi
aydir. Tatil yorelerinde yiiksek sezon olarak tabir edilen mayis, haziran,
temmuz, agustos, eylllaylariasagidakitablodadagorildigi tizere turizm
gelirlerinin paralel bicimde yiikselise gectigi donemlerdir.

As of September 2015, total amount of Turkish tourism income is about
24 billions and 896 millions of US Dollars. When it Is compared to the
26 biflions and 638 millions of US Dollars obtained in the same period
of 2014, a decrease around 6% is observed. [ the years from 2012 to
2015 are compared, like always the highest tourism income increase has
been experienced in August. /n other words, August is the month when
the most tourists have come to our country in the last 4 years, May, June

July, August and September months that are called as the high seasons in
holiday areas are the periods when the tourism incomes start to increase

Sekil 9: 2010-2020 Tiirkiye
Seyahat

Acenteleri Gelirleri ve Tahmin-
leri

(Milyon $)
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Tablo 26: Tiirkiye Turizm Gelirleri (2012-2015)

KULTUR VE TURiZM BAKANLIGI + DEVLET iSTATISTiK ENSTITUSU + MERKEZ BANKASI TURKIYE iSTATiSTiIK KURUMU + YILLAR
THE MINISTRY OF CULTURE AND TOURISM + STATE INSTITU OF STATISTIC + CENTRAL BANK TURKISH STATISTICAL INSTITUTE + YEARS

2012 (Bin $ - Thousand $)

2013 (Bin $ - Thousand S)

3.6.2. Turizm istatistikleri IV.Ceyrek (Ekim-Aralik ve Yillik- 2015)
3.6.2. Tourism Statistics 4th Quarter (October-December and Annual - 2015)

Turizm geliri Ekim, Kasim ve Aralik aylarindan olusan IV. ceyrekte bir
oncekiyilinayniceyreginegére %14,3azalarak 6 milyar 568 milyon22
bin ABD Dolari oldu. Turizm gelirinin (cep telefonu dolasim ve marina
hizmetharcamalarihari¢c)%77,6'siyabanciziyaretcilerden,%22,4'lise
yurt disinda ikamet eden vatandas zivaretcilerden elde edilmistir.
Ziyaretciler, seyahatlerini kisisel veya paket tur ile organize
etmektedirler. Bu ceyrekte yapilan harcamalarin 5 milyar 409 milyon
642 bin ABD Dolar'ini kisisel harcamalar, 1 milyar 158 milyon 381 bin
ABD Dolari'ini ise paket tur harcamalari olusturmustur,
Turizmgeliri2015yilindabirdncekiyilagére%8,3azalarak 31 milyar464
milyon 777 bin ABD Dolari oldu. Turizm gelirinin (cep telefonudolasim
ve marina hizmet harcamalari hari¢) %81,3'U yabanci ziyaretcilerden,
%18,7'si ise yurt disinda ikamet eden vatandas ziyaretcilerden elde
edilmistir. Buyilkigelirin24 milyar 788 milyon 321 binDolari'inikisisel
harcamalar, 6 milyar 676 milyon 456 bin ABD Dolari'ini ise paket tur
harcamalari olusturmustur.

Bu ceyrekte yabancilarin ortalama harcamasi 737 ABD Dolari,
yurt disinda ikamet eden vatandaslarin ortalama harcamasi ise
1.183 Dolari olmustur. Yillik olarak degerlendirildiginde; kisi basina
ortalama harcama 756 ABD Dolari, yabancilarin ortalama harcamasi
715 ABD Dolari, yurt disinda ikamet eden vatandaslarin ortalama
harcamasi ise 970 ABD Dolari olmustur.

Tourism income in 4th quarter consisting of October, November
and December months has decreased as 14,3% according to the
same quarter of the previous year and has reached to 6 billion
568 million 22 thousand US Dollars. 77.6% of the tourism income
(except the GSM roaming and marina service charges) has been
obtained from the foreign visitors while 22.4% has been obtained
from our citizens residing at abroad.

These visitors organize their journeys personally or by means of
package tours. From the expenses made in this quarter, 5 billion
409 million 642 thousand US Dollars are personal expenses and 1
billion 158 million 381 thousand US Dollars are the package tour
expenses.

Tourism income has decreased 8,3% in 2015 when compared to the
previous year and reached to 31 billion 464 million 777 thousand
US Dollars. 81.3% of the tourism income (except the GSM roaming
and marina service charges) has been obtained from the foreign
visitors while 18.7% has been obtained from our citizens residing
at abroad. Of the income of this year, 24 billion 788 million 321
thousand US Dollars are the personal expenses and 6 billion 676
million 456 thousand US Dollars are the package tour expenses.
During this quarter, the average expense of foreign nationals has
been 737 US Dollars while the average expense of Turkish nationals
residing abroad has been 1.183 US Dollars. If, the expenses are
considered on an annual basis; the average expense per tourist
has been 756 US Dollars, the average expense of foreign nationals

Tablo 27: Tiirkiye Turizm Geliri ve Giderileri IV. Ceyrek: Ekim-Aralik- 2015
Table 27: The Tourism Incomes and Expenses of Turkey jfor the 4th Quarter: October-Decem-

TOTAL OF 12 MONTHS

AYLAR - MONTHS *) (**) (¥*%) TOPLAM | () (*%) (***) | ToPLAM
OCAK-January 797,9 319, 11,6 1128,7 975,4 462,9 126 | 14510
SUBAT-February 710,9 316,7 11,3 1038,9 944,5 429,1 101 |13837
MART-March 1009,7 333,8 13,3 1356,8 13502 | 451,9 122 |18142
NiSAN-April 1291,5 409,8 16,8 1718,1 15045 | 431,8 152 | 19515
MAYIS-May 1990,4 389,5 22,7 24026 25509 | 420,8 21,0 29927
HAZIRAN-June 24764 | 4354 33,5 29453 28732 | 4762 22 |33716
TEMMUZ-July 2792,4 731,1 30,3 3553,8 27808 | 664,0 246 | 34695
AGUSTOS-August 3030,3 749,4 29,1 3808,9 33497 | 8196 | 355 |42048
EYLUL-September 28137 852,5 26,2 3692,4 30212 | 859,9 236 390438
gg}’ﬂ";ﬁ; ;'V‘I‘C'JV'NTHS 16,9132 |4537,5 | 1949 |216455 19,3505 |5,0161 | 177,01 |24543,6
EKIM-October 3007,7 | 7357 20,6 3764,0 33438 | 7214 21,4 4086,6
KASIM-November 15183  |575,9 13,6 2107,8 1581,9 |5344 15,1 21315
ARALIK-December 971,1 505,3 13,3 1489,7 10461 | 4883 12,9 1547,2
%T‘i‘( L“(';FT;)ZPIL‘;,“(';"NTHS 22,4104 |6354,4 | 2423 |29007,0 |25322,3 |6760,2 | 2265 |32309,0
2014 (Bin $ - Thousand S) 2015 (Bin $ - Thousand S)
AYLAR - MONTHS *) (*%) (**%) TOPLAM | () (*%) (***) | ToPLAM
OCAK-January 1090,3 417,9 12,2 1520,4 12374 | 3787 9,4 1625,5
SUBAT-February 1065,6 365,3 11,4 1442,3 11127 | 3053 9,3 1427,3
MART-March 1476,5 354,4 14,3 1845, 14647 | 3403 11,0 | 18160
NiSAN-April 16496 | 436,5 17,2 21033 15217 | 3303 11,7 | 18637
MAVYIS-May 2670,9 453,5 22,0 3146,4 23473 | 3563 158  |2719,4
HAZIRAN-June 3213,9 489,1 23,2 3726, 27938 | 3393 174 |31505
TEMMUZ-July 3079,0 601,8 24,9 3705,7 30187 | 642,1 22 |36830
AGUSTOS-August 4048,9 863,6 34, 4946,7 38497 | 8685 20 |47422
EYLUL-September 33111 863,5 27,5 42021 30255 | 8228 205 |386838
o o 21,6058 |48456 | 1868 |266382  |20,371,5 |4383,6 | 141,3 |2489.,4
EKIM-October 33865 | 554,0 24,8 3965,3 28343 | 5302 169  |33814
KASIM-November 16395 | 443,38 15,5 20988 13102 | 4742 12,9 |17973
ARALIK-December 11463 | 4459 11,4 1603,6 922,8 455,0 115 |13893
12 AYLIK TOPLAM 277781 |62893 | 2385 343059 254388 |5843,0 | 1826 |31464,7

TUiK'in,2015yilisonceyregine (Ekim-Kasim-Aralikaylarina)aitturizm

gelirlerine ait veriler ve yorumlari asagidaki 6zetlenmistir.

The data of TUIK related with the tourism incomes of the last
quarter of 2015 (October-November-December) is summarized in

40

Cikis Yapan Ziyaretgiler Girig Yapan Vatandaslar (Yurtigi ikametli)
Number of Checking-out Visitors Number of Checking-in Visitors (Domestic Residency)
YIL CEYREK TURIZM GELIRI | Kisi SAYISI Kisi BASI TURIZM GIDERI Kisi SAYISI Kisi BASI
YEAR | QUARTER BiN($) ORTALAMA BiN($) ORTALAMA
TOURISM NUMBER OF HARCAMA ($) TOURISM EXPENSES | NUMBER OF HARCAMA ($)
INCOME IN PEOPLE AVERAGE IN THOUSANDS ($) | PEOPLE AVERAGE
THOUSANDS (S) EXPENSES PER EXPENSES PER
PERSON (S) PERSON (S)
2014 || 4807 836 5065 759 949 1365770 1728284 790
Il 8975976 10967 100 818 1402783 2042 086 687
1 12 854373 17 084 013 752 1178170 2283278 516
1\ 7667 719 8298 198 924 1523759 1928 616 790
YILLIK 34 305 904 41415070 828 5470481 7982 264 685
2015 | 4868 890 5344 575 911 1282504 1865 059 688
Il 7733677 10751351 719 1542 832 2462510 627
I 12 294 189 17 408 994 706 1344630 2571810 523
v 6 568 022 8112611 810 1528457 1851472 826
OCTOBER 3381453 4161 806 812 551716 678 682 813
NOVEMBER | 1797335 2 236998 803 481 026 605 397 795
DECEMBER 1389235 1713 807 811 495 714 567 393 874
YEARLY 31464 777 41617 530 756 5698 423 750 851 651

Kaynak: TUIK www.tuik.gov.tr. Source: TUIK www.tuik.gov.tr.
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Ziyaretci sayisi gecen vilin ayni ceyregine gére %2,2 The number of visitors has decreased 2.2% compared to the Tablo 29: Yabana Zivaretci ve Yurt Disinda ikamet Eden Vatandas Ziyaretci Turizm Gelirlerinin Yillara Gore Dagilimi
. previous year. The number of visitors checking out from our
E.‘.zald'_' . . .. . country has decreased 2.2% in the 4th quarter of 2015 compared
Ulkemizden cikis yapan ziyaretci sayisi 2015 yili IV. ceyreginde bir to the previous year and become 8 millions and 112 thousands and
onceki yilin ayni gceyregine gére %2,2 azalarak 8 milyon 112 bin 611 people. 84.8% of them (6 millions and 878 thousands and 830 i - -
611 kisi olmustur. Bunlarin %84,8'ini (6 milyon 878 bin 830 kisi) people) was consisted of foreign nationals and 15.2% (1 millions RN Tt YROANC - Torctener (1
> St Buniarin AE2,81n {5 miven £/ > and 233 thousands and 781 people) was consisted of the Turkish YILLAR | TURizM ZIYARETCI ORTALAMA | GSM+Marina TURIZM ZIYARETCI ORTALAMA
yabanailar, %15,2'sini (1 milyon 233 bin 781 kisi) ise yurt disinda nationals residing abroad. The number of visitors left our country YEARS | GELIRI SAYISI HARCAMA Hizmet GELIRI SAYISI HARCAMA
ikamet eden vatandaslar olusturmustur. Ulkemizden cikis yapan | Pas increased 0.5% in 2015 compared to the previous year and (1000 $) NUMBER OF | ($) Harcamalari TOURISM NUMBER OF AVERAGE
. , 7 e R T become 41 millions 617 thousands and 530 people. 85.5% of them TOURISM VISITORS AVERAGE *okk REVENUE VISITORS EXPENSE
ziyaretci sayisi 2015 yilinda bir dnceki yila gore %0,5 artarak 41 (35 millions and 592 thousands and 160 people) was consisted of REVENUE EXPENSE GSM-+Marine (1000 $) (Dolar)
milyon 617 bin 530 kisi olmustur. Bunlarin %85,5'ini (35 milyon | foreign nationals and 14.5% (6 millions and 25 thousands and 370 (1000 $) ($) Services Expense
. s o . : : oy people) was consisted ot the Turkish nationals residing abroad.
592 bin 160.k|§|) yabancilar, %14,5'ini (6 milyon 25 bin 370 kisi) ise The tourism costs have increased 0.3% compared to the (1000 Dolar)
yurt disinda ikamet eden vatandaslar olusturmustur. same quarter of the previous year. The tourism expenses of 2005 20322112 | 24124501 842 221915 15725813 | 20522621 766
Turizm gideri gecen y|||n ayni ceyreéine gare %0,3 artti: our nationals who reside in our country have been 1 billions and
vurticinde ikamet'edip baska Ulke’leri ziyaret eden vatandaslanmizin 528 millions and 457 thousands of US Dollars by increasing 0.3% 2006 18 593 951 23 148 669 803 211580 13918 757 19 275948 722
v ? ? compared to the same quarter of the previous year. 1 billions and
harcamalarindan olusan turizm gideri, gecen yilin ayni ceyregine 288 millions and 225 thousands of US Dollars of the expenses 2007 20942 500 27214988 770 302 303 15936 347 23017081 692
gore 9%0,3 artarak 1 milyar 528 milyon 457 bin ABD Dolar oldu, | Made in this quarter consist of personal expenses while, 240 2008 | 25415067 | 30979979 | 820 384 332 19612296 | 26431124 742
. . . L . millions and 231 thousands of US Dollars consist of package
Bunun 1 milyar 288 milyon 225 bin ABD Dolar'ini kisisel, 240 milyon tour expenses. If the matter is considered on an annual basis; 2009 25064 482 32006 149 783 310 150 19063702 | 27347977 697
231 bin ABD Dolar'ini ise paket tur harcamalari olusturmustur. Yillik the tourism expenses have become 5 billions 698 millions and
s rin 1€ p I harcamatart oL MUyt T 423 thousandspof US Dollars by increasing 4.2% compared to the 2010 24930997 33027943 755 262 627 19110003 28510852 670
olarak degerlendirildiginde; turizm gideri, gecen vila gore %4,2 previous year. 4 billions and 768 millions and 443 thousands of US
artarak 5 milyar 698 milyon 423 bin ABD Dolari olmustur. Bunun 4 Dollars of the expenses made in this quarter consist of personal 2011 28115692 36151328 778 254753 22222454 31324 528 709
milyar 768 milyon 443 bin Dolar'ini kisisel, 929 milyon 980 bin ABD §§ﬁ§i§§%§= I%,ZZZI!J e%igrggggggegﬂd 980 thousands of US Dollars 2012 29 007 003 36 463 921 795 242261 22410364 | 31342464 715
Dolar'ini ise paket tur harcamalari olusturmustur. The number of Turkish nationals who have visited abroad 2013 32308 991 39226 226 824 226519 25322291 | 33827474 749
Yurt disini ziyaret eden vatandaslar 2014 yili IV. ceyregine has decreased 4% compared to the 1st quarter of 2014. The
gire %4 azaldi: Bu ceyrekte yurt disini ziyaret eden vatandas number of cjti_zens visited abroad during this quarter has 2014 34 305 903 41 415 070 828 238 617 27 778 026 35 850 286 775
- NN . become 1 millions and 851 thousands and 472 people by 2015 | 31464777 | 41617530 | 756 182 780 25438923 | 35592160 715
sayisi bir onceki yilin ayni ceyregine gore %4 azalarak 1 milyon 851 decreasing 4% compared to the same quarter of the previous year.
bin 472 kisi oldu. Bunlarin kisi basi ortalama harcamasi 826 Dolar | The average expense per visitor has been 826 US Dollars. If, the
larak Kl istir. Villik olarak degerlendirildiginde: vurt d matter is considered on an annual basis; the number of citizens
olarak gergekiesmisur. Yillik olarak degerlendiriidiginde, yurt disint | sjted abroad during this quarter has become 8 millions and 750 —
ziyaret eden vatandas sayis! bir énceki yila gére %9,6 artarak 8 VATANDAS - Citizen (**)
e . . . e YILLAR | TURIiZM GELIRi ZIYARETGI SAYISI ORTALAMA HARCAMA
3.6.3. Turklye Turizm Giderleri ve Deglslm Oranlari (2012' 2015) YEARS {oumg;\n REVENUE NUMBER OF VISITORS ,(L\s\;ERAGE EXPENSE
1000
2005 4374383 3601 880 1214
Tablo 28: Tiirkiye Turizm Giderleri ve Degisim Oranlarn (2012- 2015 Yillari) 2006 4463 614 3872 721 1153
Table 28: The Tourism Expenses of Turkey and Change Rates (2012- 2015) 2007 4703 850 4197 907 1121
- DEGISIiM ORANI (%)
ﬁﬁﬁ;ﬁ? YEARS (Million USA Dollar) Rate of Change (%) 2008 5418 439 4548 855 1191
2012 2013 2014 2015 201312 | 201413 | 201514 2009 5690629 4658172 1222
OCAK January 2712 Lo 3044 108 26.0 15.4 42 2010 5558 366 4517091 1231
; : ; 2011 5638 484 4826 800 1168
SUBAT February 258,7 419.0 493.4 4307 61,9 17,8 -12,7
_ ’ 2012 6354 378 5121457 1241
MART March 02 s 4180 4410 30.6 77 77 2013 | 6760180 5398 752 1252
NISAN April 3919 403.1 403.4 4789 2,8 0,1 18,7 2014 6289 260 5564784 1130
MAVYIS May 163 4ne asis ssio 07 16,4 15,3 2015 5843074 6 025 370 970
HAZIRAN June 4783 470.2 518.1 509.0 =17 10,2 -1,8 Kaynak : Tiirkiye istatistik Kurumu , Merkez Bankasi , Kiiltiir ve Turizm Bakanligi (**) : Yurt disinda ikamet eden vatandas ziyaretgilerden elde edilen gelir.
s o 2 NOT : “Cikis Yapan Yabanci Ziyaretgiler Anketi” sonucu elde edilen gelirdir
TEMMUZ July 399.6 90 21 16,5 (*) :Yabanci ziyaretcilerden elde edilen gelir. (***) : GSM Dolasim Harcamalari ile Marina Hizmet Harcamalari Toplam Gelirde Yer Aimaktaktaidr.
’ 435,7 426,4 496,7 ’ ’ Source: Turkish Statistics Institution, Central Bank, Ministry of Culture and Tourism (**) : Income obtained from the citizen visitors residing at foreign countries.
- NOTE: Income obtained as a result of “Questionnaire of exiting foreign visitors”.
AGUSTOS August 368,6 4459 416,0 445,1 21,0 -6,7 7,0 (*) :Income obtained from the foreign visitors. (***): The GSM roaming expenses and the Marina Service Expenses are not Included in the Overall Income.
EYLUL September 292,6 3429 3357  402.8 17,2 2,1 20,0
EKIM October 497,9 5 S0 G 28,6 -8,2 -6,2
KASIM November 495,4 449.4 456,7 481,0 -9,3 1,6 53
ARALIK December 382,5 4473 479.1 495,7 16,9 7.1 3,5
TOTALOF12MONTHS | 4 5934 5253,6 54704 56983 14,4 4,1 4,2

Kaynak : Tiirkiye istatistik Kurumu , Merkez Bankasi , Kiiltiir ve Turizm Bakanligi
Source: Turkish Statistics Institution, Central Bank, Ministry of Culture and Tourism
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4. BOLUM: 2015 YILINDA TURKIYE'DE VERILEN TURIZM TESVIKLERI VE
ILLER ITIBARIYLE TESIS SAYILARINDA SON DURUM

CHAPTER 4: THE TOURISM INCENTIVES PROVIDED IN TURKEY DURING
2015 AND THE FINAL STATUS OF NUMBER OF TOURISM FACILITIES AS

Asagidakitablo2015yilindaEkonomiBakanhgi'ndantesvikbelgelituristik ‘ The following table shows the number of touristic investments with
yatinmlarin sayilarini géstermektedir.

Tablo 30: Tiirkiye’de Turizm Tesvik Belgeli Tesisler (2015)
Table 30: The Facilities of Turkey with Tourism Incentive Certificate (2015)

MTUROFED

TURIZM RAPORU / TOURISM REPORT

Sehir - City 5% 4% 3* 2* 1* Butik Otel | Tatil Kdyii | OzelKon. Tes. Toplam Toplam Toplam

Boutique | Holiday Special Tesis Sayisi Oda Yatak

Hotel Village Acommodation | Number Total Total Beds

Facilities of Total Rooms
Facilities

Adana 1 1 70 148
Afyon 1 1 1 3 313 654
Agri 1 1 60 130
Adiyaman 2 2 84 152
Amasya 1 1 23 46
Ankara 2 4 1 1 8 769 1538
Antalya 18 22 3 43 11.392 22.936
Artvin 1 1 27 54
Aydin 4 5 3 1 13 2.631 5.984
Balikesir 1 3 1 1 6 288 608
Bartin 1 1 63 126
Bitlis 1 1 99 198
Burdur 2 2 74 148
Bolu 1 1 2 638 1276
Bursa 1 2 3 6 856 1712
Canakkale 1 1 4 7 406 813
Cankiri 1 1 1 12 24
Corum 1 1 76 152
Denizli 1 1 29 58
Diyarbakir 2 2 4 297 594
Dizce 2 2 138 276
Edirne 1 1 2 109 218
Erzincan 2 2 48 97
Erzurum 1 1 450 1000
Eskisehir 1 1 60 120
Gaziantep 2 2 111 223
Giresun 5 5 155 310
Hatay 2 1 3 66 132
istanbul 10 16 18 5 2 51 4374 8746
izmir 4 6 6 6 22 2367 4735
K.Maras 1 1 1 3 168 336
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Sehir - City 5% 4% 3* 2% 1* Butik Otel | Tatil Kéyii | OzelKon. Toplam Toplam Toplam

Boutique | Holiday Special Tesis Sayisi | Oda Yatak

Hotel Village Acommodation | Number Total Total Beds

Facilities of Total Rooms
Facilities

Kars 1 2 1 4 122 244
Kastamonu 1 1 272 560
Konya 1 1 2 311 622
Malatya 1 1 60 116
Manisa 1 1 41 82
Mardin 2 3 1 6 490 979
Mersin 1 4 2 7 432 864
Mugla 3 5 3 17 2242 4517
Mug 1 1 28 57
Nevsehir 4 4 3 11 509 1019
Nigde 2 2 81 162
Rize 1 1 1 3 373 674
Sakarya 1 1 2 209 426
Samsun 1 1 2 198 396
Sinop 1 1 80 160
Sivas 1 1 53 106
Sanlurfa 1 1 13 26
Tokat 1 1 2 179 358
Trabzon 1 3 2 1 7 538 1089
Tunceli 1 1 25 50
Van 1 4 5 258 516
Zonguldak 1 1 68 136
Genel Toplam 54 92 102 |1 26 1 3 278 32.835 66.703

Kaynak: Resmi Gazetelerin ilgili sayilari. / Source: Related numbers of the Official Gazette.

2016 Yil Turizmde Duraklama Dénemi mi?

Rusya krizi ve ter6r endiseleri turizmi vururken otel yatinmlari da sert
gerileme gorlldi. Yapilan incelemeye gore projelerin dortte biri iptal
edilirken yatinmlar ylzde 26 azaldi (http://www.cumhuriyet.com.tr/
haber/ekonomi/475725/Turizmde_aci_fren.html#ErisimTarihi:04 Subat
2016). Artan i¢ givenlik endiseleri ve Rusya gerginligi basta olmak
Uzere bdlgedeki jeopolitik riskler nedeniyle turizm sektériniin icinde
bulundugu sikintili durum, otel yatirimlarina da yansidi. Turistik tesis
yatinmlarinda2015yilininbilangosubelliolurken, projelerintoplamtutari
da otel ve yatak sayisi da azaldi. Degerlendirmeye gore, 2015'te 52 ayri
sehirde yeniyatinmyapilacak otel sayisi 239, yatak sayisiise 56 bin 448
olarak gerceklesti (Tablo 31).

/s 2016 a Period of Stagnation for Tourism?

Tablo 31: Tesvik Belgeli Tesislerin 2014-2015 Karsilastiriimasi
Table 31: 2014-2015 Comparison of Touristic Facilities with Incentive Certjficates

While the Russia crisis and terror concerns are influencing tourism,
severe decline Is observed in hotel investments, According to the
analysis, one four of profects have been cancelled and investments
have reduced 26 percent. (http.//www.cumhuriyet.com.tr/haber/
ekonomi/475725/Turizmde_aci _fren.html# Access Date: 04th
February 2016). Mainly, the increasing domestic security concerns
and Russia conflict the rough situation of tourism sector due

to gegpolitical risks of the region has reflected on the hote/
investments. While the financial position of 2015 has been finalized
Jor touristic facility investments, the amount of overall total of
investments and number of hotels and beds have declined. According
to the assessment the number of hotels in 52 cities which would be

2014 2015 2015/2014 Karsilastirmasi
COMPARISON OF YEARS 2015- 2014
Yatirim Yapilacak il Sayisi 58 52 6
Number of provinces to be invested in
Yatirim Yapilacak Otel Sayisi
Number of hotels to be invested in 316 239 77
Hizmete Acilacak Yatak Sayisi
Number of beds that will be opened to service 82.074 >6.448 -25.626
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2014 2015 2015/2014 Karsilagtirmasi
COMPARISON OF YEARS 2015- 2014
Otel Basina Ortalama Yatak Sayisi
Average number of beds per hotel 2594 236,2 23,5
Yeni Istihdam Sayisi 20.177 14.264 -5.913
Number of new employments
Toplam Yatinm Maliyeti (TL)
5.361.200 3.375.700 -1.385.500
Total Investment Cost (TL)
Yatak Basina Ortalama Maliyet (TL)
65.300 70.400 5.100
Average cost per bed (TL)

Tablo 32'de ise, (lkemizdeki Klltir ve Turizm Bakanligindan turizm
isletme belgeli tesislerdeki oda ve yatak sayilarinin illere gére dagihmini

gostermektedir.

In the Table 32, the provincial distribution of rooms and beds of the
fouristic facilities with tourism operation certfficates issued by the

Tablo 32: illere Gére isletme Belgeli Tesisler (Oda-Yatak Sayilari /2015)

Table 32: Touristic Facilities with Operation Certificates as of Provinces (Room-Bed Counts/2015)

iLLER TESIS SAYISI - ODA SAYIS| YATAK SAYIS|
CITIES NUMBER OF FACILITIES NUMBER OF ROOMS | NUMBER OF BEDS
ERZURUM 12 1154 2317
ESKISEHIR 27 1792 3547
GAZIANTEP 42 3018 6012
GIRESUN 17 561 1085
GUMUSHANE 5 159 306
HAKKARI 4 158 316
HATAY 40 2178 4433
IGDIR 3 121 214
ISPARTA 12 619 1246
iSTANBUL 502 48824 98324
izMmiR 174 16195 33322
KAHRAMANMARAS 31 1102 1915
KARABUK 24 401 807
KARAMAN 6 322 656
KARS 14 764 1546
KASTAMONU 17 573 1129
KAYSERI 21 1654 3321
KIRIKKALE 1 32 64
KIRKLARELI 6 432 865
KIRSEHIR 4 402 837
KiLis 1 46 86
KOCAELI 47 3234 6456
KONYA 30 2358 4720
KUTAHYA 10 539 1058
MALATYA 14 1114 2217
MANISA 19 1101 2220
MARDIN 21 1074 2121
MERSIN 47 3270 6823
MUGLA 389 48520 103499
MUS 5 195 416
NEVSEHIR 65 4526 9637
NiGDE 3 187 377
ORDU 27 1162 2309
OSMANIYE 3 213 413
RiZE 13 531 1064
SAMSUN 24 1665 3357
SIRT 2 187 374
SiNOP 8 247 492
SIVAS 8 377 757
SANLIURFA 15 1139 2259
SIRNAK 2 336 674
TEKIRDAG 22 1478 2920
TOKAT 11 456 861

iLLER TESIS SAYISI - ODA SAYIS| YATAK SAYISI
CITIES NUMBER OF FACILITIES NUMBER OF ROOMS | NUMBER OF BEDS
ADANA a4 3233 6513
ADIYAMAN 9 453 898
AFYONKARAHISAR 15 2603 5493
AGRI 9 481 931
AKSARAY 13 668 1309
AMASYA 14 426 850
ANKARA 165 12354 24776
ANTALYA 735 187235 403744
ARDAHAN 5 189 340
ARTVIN 9 515 1021
AYDIN 78 11923 24689
BALIKESIR 77 4572 9260
BARTIN 7 287 570
BATMAN 5 335 659
BAYBURT 1 54 101
BILECIK 6 320 607
BINGOL 4 193 378
BITLIS 8 385 779
BOLU 22 1748 3651
BURDUR 5 197 362
BURSA 62 4802 9796
CANAKKALE 56 2861 5778
CANKIRI 4 181 353
CORUM 9 527 1018
DENiZLi 29 3269 6515
DIYARBAKIR 21 1306 2562
DUZCE 12 584 1204
EDIRNE 22 1081 2120
ELAZIG 11 666 1339
ERZINCAN 10 482 940
46
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sekil 12: Yildiz Sayisina Gore Turizm isletme Belgeli Tesis Sayilar (Antalya-istanbul-Mugla)
Figure 12: Number of Touristic Facilities according to their Stars (Antalya-Istanbul-Mugla)

300

ILLER TESIS SAYISI - ODA SAYISI YATAK SAYISI
CITIES NUMBER OF FACILITIES NUMBER OF ROOMS | NUMBER OF BEDS
TRABZON 38 2207 4490

TUNCELI 4 131 260

USAK 359 709

VAN 11 819 1639

YALOVA 9 540 1168

YOZGAT 6 319 628

ZONGULDAK 13 777 1573

TOPLAM 3.303 403.498 846.395

Sekil 10: Tiirkiye Geneli Turizm isletme Belgeli Tesisler
Figure 10: The Touristic Facilities of Turkey with Tourism Operation Certificate
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Sekil 11: Tiirkiye Geneli Turizm Yatinm Belgeli Tesisler
Figure 11: The Touristic Facilities of Turkey with Tourism Investment Certificate
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Tablo 33: illere Gore Kiiltiir ve Turizm Bakanlhigi'ndan Yatinim Belgeli Tesisler (Oda-Yatak Sayilari/2015)
Table 33: The Provincial Distribution of Touristic Facilities with Investment Certificates issued by the Ministry of Culture and
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iLLER TESIS SAYISI - ODA SAVYISI YATAK SAVISI
CITIES NUMBER OF FACILITIES | NUMBER OF NUMBER OF BEDS
ROOMS
ADANA 16 1246 2592
ADIYAMAN 8 607 1220
AFYONKARAHISAR 15 5427 12154
AGRI 5 277 554
AKSARAY 2 63 126
AMASYA 2 48 94
ANKARA 24 5815 12928
ANTALYA 72 13483 29668
ARTVIN 4 103 206
AYDIN 31 7029 15509
BALIKESIR 24 2970 6300
BARTIN 3 244 511
BATMAN 1 200 428
BINGOL 1 62 137
BITLIS 6 282 555
BOLU 5 756 1736
BURDUR 2 72 162
BURSA 23 3403 7593
CANAKKALE 21 1334 2745
CANKIRI 2 17 34
DENizLi 13 1150 2333
DIYARBAKIR 12 1291 2437
pUZCE 5 360 732
EDIRNE 6 178 358
ELAZIG 5 306 620
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iLLER TESIS SAYISI - ODA SAYISI YATAK SAVYISI
CITIES NUMBER OF FACILITIES | NUMBER OF NUMBER OF BEDS
ROOMS
ERZINCAN 2 65 97
ERZURUM 4 806 1692
ESKISEHIR 563 1136
GAZIANTEP 21 2241 4450
GIRESUN 9 362 760
GUMUSHANE 2 145 301
HATAY 15 1989 4208
IGDIR 1 55 110
ISPARTA 5 320 644
iISTANBUL 203 21448 44198
izMmiR 71 6264 14413
KAHRAMANMARAS 11 778 1574
KARABUK 3 243 520
KARAMAN 2 172 303
KARS 10 493 1032
KASTAMONU 2 46 92
KAYSERI 459 916
KIRKLARELI 4 313 598
KOCAELI 10 1153 2305
KONYA 16 2695 5762
KUTAHYA 3 184 331
MALATYA 4 391 784
MANISA 323 650
MARDIN 14 861 1765
MERSIN 37 6097 12906
MUGLA 111 14790 33634
MUS 3 180 353
NEVSEHIR 25 2378 5015
NiGDE 4 311 630
ORDU 9 664 1296
OSMANIYE 3 231 466
RizE 7 422 858
SAKARYA 13 1618 3426
SAMSUN 6 497 994
SiNOP 3 262 532
SiVAS 5 575 1240
SANLIURFA 3 346 700
SIRNAK 2 223 484
TEKIRDAG 4 352 728
TOKAT 3 228 462
TRABZON 16 1134 2322
TUNCELI 6 117 289
USAK 4 584 1368
VAN 11 814 1516
50
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iLLER TESIS SAYISI - ODA SAYISI YATAK SAYISI
CITIES NUMBER OF FACILITIES NUMBER OF ROOMS | NUMBER OF BEDS
YOZGAT 1 413 856

ZONGULDAK 2 252 540

TOPLAM 1.019 121.580 260.988

Sekil 13: Yildiz Sayilarina Gore Turizm Yatirim Belgeli Tesis Sayilarn (Antalya-istanbul-Mugla)
Figure 13: Number of Touristic Facilities with Tourism Investment Certificate according to their Stars (Antalya-Istanbul-Mugla)
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5. BOLUM: TURKIYE'DE EKOTURIZM: YESIL YILDIZLI VE
MAVi BAYRAKLI TESISLER
CHAPTER 5: ECO-TOURISM IN TURKEY: THE FACILITIES WITH GREEN
STAR

5.1. Tirkiye'de Yesil Yildizli Otellerde Son Durum

Konaklama sektoriinde “yesil” kavrami alternatif olarak “cevreye
duyarl”, “ekolojiye duyarl”, “cevre dostu” veya “surdurdlebilir” gibi
kavramlar seklinde de kullanilabilmektedir. Bu ylzden “yesil otel”
taniminaalternatifolarak”yesilkonaklama®,“cevreyeduyarlitesis”veya
“strdirdlebilir turizm” gibi kavramlar ile de ifade edilebilmektedir.
Literattirde "yesil otel” kavraminda bakildiginda, s6z konusu kavramin
cevresel koruma, kaynaklarin korunmasi ve tesis bina altyapisi gibi
¢ ana kategoride odaklandigi gériilmektedir (Sheu vd.,2012). Kiltlr

ve Turizm Bakanhg tarafindan “Genel Yénetim”, “Cevresel Egitimler”,

“Oda Diizenlemeleri”, “Cevreye Uyum Saglama”,”Enerji Yonetimi”, “Su

Yénetimi”, “Tehlikeli Kimyasal Madde Yonetimi” ve “Diger Hizmetler”
konu basliklari cercevesinde belirlenen 122 kriter dogrultusunda
otellerin yesil yildiz uygulamalari kontrol edilmektedir.
Yinebakanlik tarafindan 2008yilindanbuyana TurizmIsletme Belgeli
tesislerebelirliyesilcevreuygulamalaridogrultusundauyumsaglayan
ve aitoldugu otel grubu bazinda yeterli puani elde ederek s6z konusu
belgeyi almayi hak kazanan konaklama tesislerinin bulunduklari iller
vetesissayilarininglincellistesi31.12.201 5 tarihiitibariyleasagidaki
gibidir.

/n accommodation sector, ‘green” term can be used alternatively
as  ‘environmentally consclious; ‘ecologically conscious” or
sustainable’ Therefore, “green hotel” can be alternatively
expressed by the terms as ‘green accommodation’, ‘environment
Jriendly facility” or “sustainable tourism’ [f the ‘green hotel” term
/s analyzed in the literature. it is seen that this term jfocuses of
three main categories as protection of environment protection
of resources and facility infrastructure (Sheu et al, 2012). The
green star practices of hotels are controfled by the Ministry of
Culture and Tourism In accordance with 122 criteria which are
determined in the frame of these titles as; ‘General Management,
“Environmental Trainings’, ‘Room Arrangements’ ‘Accommodation
to the Environment,” Energy Management, “‘Water Management,
‘Management of Hazardous Chemical Materials” and ‘Other
Services”.

Also, the current /ist of the provinces where accommodation
Jacilities  with Tourism Operation Certjficate accommodated
fo the green environment practices and deserved to get the
aforementioned certificate by getting enough score at the related
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Tablo 34: iller Temelinde Cevreye Duyarli Konaklama Tesisleri (Yesil Yildiz Belgeli Tesisler)
Table 34: Environmentally Conscious Accommodation Facilities by Provinces (Facilities with Green Star Certification)

iLLER TESIS SAYISI
CITIES NUMBER OF FACILITIES

1 Adana 1

2 Afyon 3

3 Ankara 9

4 Antalya 159
5 Aydin 4

6 Bolu 1

7 Bursa 2

8 Denizli 2

9 Erzurum 2
10 Eskisehir 1
11 Gaziantep 3
12 Giresun 1
13 Hatay 4
14 istanbul 45
15 izmir 15
16 Kayseri 1
17 Kocaeli 2
18 Konya 2
19 Kitahya 1
20 Malatya 1
21 Mardin 1
22 Mersin 1
23 Mugla 24
24 Nevsehir 3
25 Ordu 4
26 Sakarya 1
27 Sinop 1
28 Sanliurfa 3
29 Trabzon 1
30 Yalova 1
31 Zonguldak 1
TOPLAM - TOTAL 300

Kaynak: http://yigm.kulturturizm.gov.tr/Erigim Tarihi: 02/02/2016. / Source: http://yigm.kulturturizm.gov.tr/ Access Date: 02/02/2016.

5.2. Tirkiye Ve Diinyadaki Mavi Bayrakl Tesis Verileri

Tirkiye2015yiliitibariyle436mavibayraklitesissayisiyla, diinyadada As of 2015, Turkey takes the second place with 436 blue-flag
ispanya’ninardindanikincisiradadir. AsagidakiTablo35'te, Tablo36'da, facilities after Spain. The statistics of the blue-flag facilities and
Sekil 14 ve Sekil 15'te Turkiye ve dinyadaki mavi bayrakli tesis ve marinas in Turkey and the World are shown in the following Tables
marinalarin istatistiklerini gdstermektedir.

5¢
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Tablo 35: Tiirkiye ve Diinyadaki Mavi Bayrakli Tesis istatistikleri
Table 35: The Statistics of Blue-Flag Facilities in Turkey and the World

2015 Yili Uluslararasi Plaj Sayilari

Number of International Beaches in 2015
1. ispanya 1 Spain 578
2. Turkiye 2. Turkey 436
3. Yunanistan 3. Greece 395
4. Fransa 4. France 379
5. Portekiz 5. Portugal 299
6. italya 6. Italy 283
7. Danimarka 7. Denmark 250
8. Hirvatistan 8. Croatia 99
9.irlanda 9. Ireland 83
10. ingiltere 10. England 61
Diger 40 ulke toplam Other 40 Countries Total 605
Genel Toplam General Total 3.468

Sekil 14: 2015 Yih Uluslararasi Mavi Bayrakli Plaj Sayisi
Figure 14: The Number of International Blue-Flag Beaches in 2015

B 10. ingiltere, 61, 2%

H 9. irlanda, 83, 2%
® 2. Turkiye;

B 8. Hirvatistan,
436; 13%

99, 3%

B 7 Danimarka,
250, 7%

u 6. italya, 283, 8%

B 5. Portekiz, 299, 9%

Tablo 36: 2015 Yih Uluslararasi Marina Sayilari
Table 36: The Number of International Marinas in 2015

Ulkeler Adet
1 Hollanda 112
2 Almanya 106
3 ispanya 104
4 Fransa 94
5 italya 66
6 Danimarka 51
7 Turkiye 22
8 Hirvatistan 20
53
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Ulkeler Adet
9 Portekiz 15
10 isveg 13

Diger 40 llke toplam - Other 40 Countries Total 94

Genel Toplam - General Total 697

Sekil 15: 2015 Yili Uluslararasi Mavi Bayrakli Marina Sayisi
Figure 15: The Number of International Blue-Flag Marinas in 2015

9 Diger 40 ulke
: i toplam
Portekiz 10. isveg 14%
2%

2%

8. Hirvatistan

7. Tirkiye 3%
3%

6.
Danimarka
7%

Kaynak :http://yigm.kulturturizm.gov.tr/TR,50827/uluslararasi-mavi-bayrak-istatistikleri.html erigim Tarihi 27.01.2016
Source :http://yigm.kulturturizm.gov.tr/TR,50827/uluslararasi-mavi-bayrak-istatistikleri.html Access Date: 27.01.2016

6. BOLUM: TURKIYE'DE GOLF TURIZMi

Golf turizmi gelir diizeyi yiksek insanlarin tercih ettigi alternative
birturizmtlrGddir. Yapilanbirarastirmada Tirkiye'yve golf oynamak
amaciyla gelen turistlerin yaklasik tcte biri 3000 € ve (zerinde
harcama yaptiklari ve yaridan fazlasinin da 3000 € ve Uzeri aylik
gelire sahip oldugu belirlenmistir (Artuger vd., 2008: 669). Golf
turizmi amaciyla seyahat eden bir turist diger turistik amaclarla
seyahat eden bir turiste gére yaklasik bes kat daha fazla doviz
birakmaktadir. Tlrkiye'de bir turist ortalama 72,4 ABD Dolari
harcama yaparken, golf turisti bu degerin yaklasik bes katina
tekabl eden glinltk 360 €'luk harcamaya sahiptir (Kasap ve Faiz,
2008:1).

Golf tourism is a tourism type that is preferred by high-income
people. In a research made, one third of the tourists visiting to
Turkey for playing golf spend 3000 € and more and more than half
of them have a monthly income of 3000 Euro and more (Artuger
et al, 2008: 669). Golf tourism leaves approximately five times
more foreign currency when compared to a tourist who came to
our country for other touristic purposes. While a tourist in Turkey
spends 72,4 US Dollars in average, a golf tourist spends 360 Euro
daily that corresponds to approximately five times of that value
(Kasap and Faiz, 2008: 1).

6.1. Tiirkiye'de Golf Turizminin Gelisimi
6.1. Development Of Golf Tourism In Turkey

Bilindig lizere Tlrkiye'de Antalya ili basta olmak Uzere, Mugla
ve istanbul illerinde golf sahalari bulunmakta olup, dzellikle
Antalya'nin 30 km dogusunda yer alan Belek beldesi gerek
kdltirel, tarihsel ve dogal yapisiyla gerekse nitelikli golf sahalari
ve tesisleri ile essiz bir golf turizmi potansiyelini olusturmakta,
uluslararasi turnuvalara da ev sahipligi yapmaktadir. Antalya
ili Belek bolgesi Tirkiye'nin en énemli golf destinasyonu olup
toplamda 24 adet golf sahasi, yaklasik 50.000 yatak kapasitesi
ve 2.000.000 ziyaretci sayisi ile (lkemizin glzide turizm
merkezleri arasinda yer almaktadir. Ayrica Uluslararasi Golf Tur
OperatorleriBirligi (IAGTO) tarafindan 2008 yilinda Belek Beldesi
Avrupa'da Yilin En iyi Golf Bdlgesi ddiliine layik gérilmustiir.

As it is known, in Turkey, there are golf courses in especially
Antalya, Mugla and Istanbul and Belek, located 30 km east of
Antalya, creates a unique golf tourism potential with its qualified
golf courses and facilities together with its cultural, historical and
natural structure and also it hosts international tournaments. Belek
district of Antalya city is the most important golf destination of
Turkey and takes place among the important tourism centers of
our country with 24 golf courses, approximately 50.000 bed
capacity and 2.000.000 visitors. Also Belek has granted the award
of Best Golf Region of the Year in Europe in 2008 by International
Association of Golf Tour Operators (IAGTO).
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Tablo 37: Ulkelerine Goére Golf Oyun Sayilan Karsilastirmasi (2012-2015 Yillan)

Table 37: The Comparison of Golf Games by Countries (2012-2015)

2015 2014 2013 2012
Ulkeler Sayi Oran % | Sira | Sayi Oran% | Sira | Sayi Oran% | Sira | Sayi Oran% | Sira
Nationality Number | Rate % | Line | Number | Rate% | Line | Number | Rate% | Line | Number Rate % | Line
é'e’?;’;\:% 167.840 |37% 1 181.596 | 36% 1 173.268 | 35% 1 176.849 38% 1
L”ngé:genrg 128.494 | 28% 2 135.149 | 27% 2 118.957 | 24% 2 114.039 25% 2
iSS\X/:%ish 28579 | 6% 3 30.730 | 6% 3 27.050 | 5% 4 30.680 7% 3
E:gﬂzg 22.060 |5% 4 28939 | 6% 4 33.144 | 7% 3 23.397 5% 4
Finlandiya 18.687 | 4% 5 17692 | 4% 5 | 24658 | 5% 5 | 18.940 4% 5
Hollanda '~ 113960 | 3% 6 |14597 |3% 7 | 17550 | 4% 6 | 14.890 3% 6
Bgﬂmarrkka 12.077 | 3% 7 16.744 | 3% 6 10.087 | 2% 12 |9.704 2% 10
iss\x,‘igge 11293 | 2% 8 11.485 | 2% 9 13.778 | 3% 7 12.493 3% 8
gzegcf]“é‘;b. 9.483 2% 9 10515 | 2% 11 | 11930 | 2% 9 8.635 2% 11
Q‘L’J‘S‘f}_i‘;‘rya 8.955 2% 10 |14.060 |3% 8 13.566 | 3% 8 11.791 3% 9
Ng:xfa%, 8.481 2% 11 |11.038 |2% 10 |11.341 | 2% 10 | 12.596 3% 7
Eg:gtﬁn 3.949 1% 12 |5.524 1% 12 |3.181 1% 14 |3.757 1% 14
3?:{55?@&‘3\/‘3” 3.922 1% 13 | 2.851 1% 16 |11.076 |2% 11 | 4.473 1% 12
Eﬂg}’f‘af\eﬁéd. 3.806 1% 14 | 4.785 1% 13 |5.722 1% 13 |4.281 1% 13
g:gxgm’aa 2.992 1% 15 | 1.578 0% 19 | 817 0% 23 [ 1131 0% 20
Slovakya 1.955 | 0% 16 [3706 | 1% 14 |2415  |o0% 15 |2.734 1% 15
:;g'é 1.250 0% 17 |3 0% 55 |0 0% 56 |0 0% 61
Eg:gr’}ga 771 0% 18 | 1.770 0% 18 | 1.841 0% 17 | 1.503 0% 17
Hirvatistan 566 0% 19 |676 0% 25 | 147 0% 35 | 277 0% 30
tﬂt;ﬁ]“ggﬂrrgg 550 0% 20 |893 0% 20 |633 0% 26 | 339 0% 29
\F(gkr’elzg'r\(a\;gggrs 455.085 | 98% 504.872 | 98% 495.103 | 99% 463.329 98%
Yerli Ziyaretgi
Domestic 8.077 2% 8.344 2% 6.581 1% 7.097 2%
Visitors
GenelTop. | 463.162 513.216 501.684 470.426

Kaynak: http://betuyab.com.tr/tr/15/istatistikler. [Er. Tarihi: 03/02/2016] / Source: http://betuyab.com.tr/tr/15/istatistikler. [Access Date: 03/02/2016]
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Tablo 38: Belek Turizm Merkezi Kiimiilatif Golf Oyun Sayilar
Table 38: The Number of Cumulative Golf Games of Belek Tourism Center

2007 2008 2010 2011 2012 2013 2014 2015 TOTAL
OCAK JANUARY 12.504 22.179 25.647 31.600 | 29.359 | 28.167 28.171 28.789 | 292.450
SUBAT FEBRUARY 26.684 41.770 48.804 52.589 | 46.507 | 47.434 47.553 50.190 | 523.440
MART MARCH 46.645 64.593 82.342 94963 | 77.575 | 76.047 80.089 74.050 | 885.270
NiSAN APRIL 38.752 54.660 58.225 80.866 | 61.876 | 72.747 77.683 67.429 | 734.657
MAYIS MAY 24.966 33.331 49.858 55.998 | 50.667 | 61.378 61.448 56.295 | 532.015
HAZIRAN JUNE 9.895 11.139 14.302 16.082 | 15.984 | 18.135 18.721 16.822 | 182.320
TEMMUZ JuLy 6.219 7.451 7.175 7.017 7.568 6.576 6.544 6.562 90.446
AGUSTOS AGUST 6.808 7.552 7.072 7.557 6.808 6.409 6.787 6.358 99.601
EYLOL SEPTEMBER 16.747 19.213 24.922 24,118 | 27.480 | 30.122 32.919 29.825 | 300.137
EKIM OCTOBER 40.998 51.428 67.555 62.476 | 58.689 | 61.047 57.353 54.678 | 699.503
KASIM NOVEMBER 49.075 51.592 65.741 65.778 |56.960 | 63.464 63.926 42322 | 732.257
ARALIK DECEMBER 18.049 21.741 31.894 30.239 |[30.953 | 30.158 32.022 29.725 | 323.580
TOPLAM TOTAL 297.342 | 386.649 | 483.537 | 529.283 | 470.426 | 501.684 | 513.216 |463.045 | 5.500.697

Tablo38'degorildiiglitizere Belekgolfbolgesindeenfazlaoyunun
oynandigi ay mart ayi olmakta, en az oyunun sergilendigi ay ise
temmuz ayi olmaktadir.

Tablo 39'da ise turizm bolgesi 2015 yiliilk 10 dlke itibariyle golf
oyun sayisi ve oranlarini géstermektedir.

As it is seen from Table 38, the month when the highest number of
golf games are played is March while the month when the lowest
number of games are played is July.

In Table 39, the number of golf games and rates in tourism regions

Tablo 39: Belek Turizm Bélgesi 2015 Yili Ulkelerine Gére Golf Oyun Sayisi ve Orani (ilk 10 Ulke)
Table 39: The Number of Golf Games and Rates According to 2015 Countries for Belek Tourism Region (Top 10 Countries)
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Tablo 40: Diinya Siralamasinda ilk 20 Ulke (Ulke Basina Kongre Sayisi)
Table 40: The First 20 Countries of the World (Number of Congress per Country)

Siralama Ulke Country Kongre Sayisi / Number of Congressional
1 ABD USA 831
2 Almanya Germany 659
3 ispanya Spain 578
4 ingiltere England 543
5 Fransa France 533
6 italya Italy 452
7 Japonya Japan 337
8 Cin Halk Cumhuriyeti People's Republic of China 332
9 Hollanda Netherlands 307
10 Brezilya Brazil 291
11 Avusturya Austria 287
12 Kanada Canada 265
13 Avustralya Australia 260
14 isveg Swedish 238
15 Portekiz Portugal 229
16 isvigre Swiss 226
17 Kore Cumhuriyeti Republic of Korea 222
18 Arjantin Argentina 191
19 Turkiye Turkey 190
20 Belgika Belgium 187

Kaynak: ICCA, 2014: 13. / Source: ICCA, 2014: 13.

Dunyakongre pazarindanen fazlapayalanilk 3 tilke sirasiyla ABD,
Almanya ve ispanya olurken, Tiirkiye 190 kongreyle 19.sirada yer
almistir. ABD kongre turizminde iddiali alt ve Ust yapi olanaklari ve
6nemli uluslararasi kuruluslarin merkezlerine ev sahipligi yapiyor
olma avantajini iyi kullanirken, Almanya ve ispanya kongrezist
gonderen Ulkelere mesafe olarak yakin olma ve tarih boyunca
kultdr ve medeniyetin merkezi konumunda olma avantajlarini
kongre turizminde de kullanmaktadirlar.

The 3 countries which get the biggest shares of the world congress
market are respectively the USA, Germany and Spain while Turkey
takes the 19th place by 190 congresses. While, the USA takes
advantage of its assertive superstructure and infrastructure
capacities and hosting the headquarters of significant international
enterprises well, Germany and Spain take advantage of their close
distances to the countries sending congress participants and being

Milliyeti Nationality Sayi Oran
Number | Rate
Almanya Germany 105678 36,5%
Avusturya Austria 6034 2,1%
Belgika Belgium 2853 1,0%
Cek Cum. Czech Rep. 4873 1,7%
Danimarka Denmark 6910 2,4%
Finlandiya Finland 11488 4,0%
Fransa France 13218 4,6%
Hollanda Netherlands | 9433 3,3%
ingiltere England 83996 29,0%
isveg Swedish 19347 6,7%
isvigre Swiss 7221 2,5%
Norveg Norway 6317 2,2%

7. BOLUM: DUNYADA VE TURKiIYE'DE TOPLANTI (KONGRE) TURIZMi

7.1. Diinyada Kongre Turizmi
7.1. Congress Tourism In The World
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Tablo 41: Diinya Siralamasinda ilk 20 Ulke (Toplam Katilimci Sayisi Acisindan)
Table 41: The First 20 Countries of the World (in terms of Number of Participants)

Siralama Ulke Country Katilimci Sayisi / Number of Participants
1 ABD USA 365.338
2 ispanya Spain 289.039
3 Almanya Germany 264.156
4 Fransa France 233.075
5 ingiltere England 199.100
6 italya Italy 175.400
7 Avustralya Australia 151.808
8 Japonya Japan 147.245
9 Kanada Canada 133.609
10 Hollanda Netherlands 133.105
11 Cin Halk Cumhur. People's Republic of China 127.997
12 Brezilya Brazil 127.023
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Siralama Ulke Country Katilimar Sayisi / Number of Participants Tablo 43: Diinya Siralamasinda ilk 20 Sehir (Sehir Basina Kongre Sayisi / 2014)
Table 43: The First 20 Countries of the World (Number of Congress per City / 2014)
13 Kore Cumhuriyeti Republic of Korea 115.418
" i swedish 108.815 Siralama Sehir City Kongre Sayisi / Number of Congressional
sveg wedis .
15 Avusturya Austria 103.445 1 Paris Paris 214
16 Turkiye Turkey 95.377 2 Viyana Vienna 202
17 Arjantin Argentina 79.599 3 Madrid Madrid 200
18 Meksika Mexican 77.663 4 Berlin Berlin 193
19 Malezya Malaysia 71.157 5 Barselona Barcelona 182
20 Portekiz Portugal 70.277 6 Londra London 166
Kaynak: ICCA, 2014: 16. / Source: ICCA, 2014: 16. 7 Singapur Singapore 142
. 8 Amsterdam Amsterdam 133
ABD, Ispanya ve Almanya kongre sayisinda oldugu gibi toplam Like the number of congresses, the USA, Spain and Germany take 9 istanbul stanbul 130
katilmci sayisi acisindan da ilk 3 icerisinde yer almaktadir. Bu the first 3 places in terms of total congress participants. With
siralamadatoplamkatiimcisayisibakimindanABD1.siradakiyerini regards to this order, the USA maintains its 1st place while Spain 10 Prag Prague 118
korurken, Ispanya ve Almanya siralamasin da degisiklik olmustur. 11 Briiksel Brussels 112
12 Lizbon Lisbon 109
Tablo 42: Diinya Siralamasinda ilk 20 Sehir (Katiimci Sayisi Agisindan) (2014) 13 Kopenhag Copenhagen 105
Table 42: The First 20 Cities of the World (in respect of number of participants) (2014) 14 Pekin Beijing 104
Siralama Sehir City Katiimci Sayisi / Number of Participants 15 Seul Seoul 99
1 Paris Paris 130.516 16 Hong Kong Hong Kong %8
2 Barselona Barcelona 127.469 17 Budapeste Budapest 97
3 Madrid Madrid 91.452 18 Roma Rome 27
4 Londra London 89969 19 Stokholm Stockholm 95
5 Viyana Vienna 81.902 20 Taipei Taipei 92
Kaynak: ICCA, 2014: 19. / Source: ICCA, 2014: 19.13.
6 Amsterdam Amsterdam 79.356
- Berlin Berlin 26,880 Sehir basina kongre sayisi bakimindan ilk 3 sehir Paris, Viyana ve Like the number of congresses, the USA, Spain and Germany take
- - Madridolurken,Istanbul130kongreile9.siradayeralmistir.Kongre the first 3 places in terms of fotal congress participants. With
8 Istanbul Istanbul 75.864 sayisi bakimindan katilimcilarin yeni destinasyonlardan ziyade | regards to this order; the USA maintains its 1st place while Spain
9 Kopenhag Copenhagen 57.551 halenbilinensehirleriagirlikliolarak tercih ettiklerigorilmektedir.
10 Singapur Singapore 57.497
11 Minih Munich 56.958 ~1 : : : H
” -~ ~ 3900 8. BOLUM: KRUVAZIYER VE HAVAYOLU TURIZM VERILERI
13 Melborn Melbourne 53.357
14 Sidney Sydney 53.152 . , . . . .
s Milan Vilan 52.669 8.1. Turkiye'de Kruvaziyer Turizm Verileri
6 Stokholm stockholm 0450 8.1. The Cruise Tourism Data Of Turkey
17 Pekin Beijing 50.283
18 Tokyo Tokyo 50.268 Tablo 44: Acente istatistikleri
19 Toronto Toronto 48.978
20 Kuala Lumpur Kuala Lumpur 48.341 Yetki Belgesi Talebinde Bulunan Acente Sayis! Number of agencies that have requested for certificate of authority 1025
Kaynak: ICCA, 2014: 17./ Source: ICCA, 2014: 17. Yetkilendirilen Acente Sayisi Number of agencies that have been authorized 917
Duinya kongre pazarinda katiimci sayisi siralamasinda ilk 3 sehir | 7%e first 3 cities of the world in the World congress market have Islemi Devam Eden Acente Sayist Number of agencies whose processes continue 45
olarak sirasiyla Paris, Barselona ve Madrid olmus, Istanbul 57.864 respectively been Paris, Barcelona and Madrid and /stanbul has Belgesi Askiya Alinan Acente Sayisl Number of agencies whose certificates are suspended 150

katiimciile8.siradayeralirkenuluslararasiarenadacesitlibasarilara
imza atmis bircok sehri de geride birakmistir.

taken the 8th place with 57.864 participants and outdistanced

Yetki Belgesi iptal Edilen Acente Sayisi Number of agencies whose certificates of authority have been cancelled | 63

Yetkilendirilen Acente Subesi Sayisi Number of branch offices of agencies that have been authorized 268

Yetkilendirilen Acente Personeli Sayisi Number of agency personnel that has been authorized 2988

Kaynak: Deniz Ticareti Genel Miidiirliigii istatistik Bilgi Sistemi: Erisim Tarihi:26.01.2016 / Source: General Directorate of Sea Trade Statistical Information System: Access Date: 26.01.2016).
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Tablo 45: Tiirkiye'de Aylar Bazinda Kruvaziyer Gemi Ve Yolcu istatistikleri (Ocak-Kasim)
Table 45: The Monthly Statistics of Cruisers and Cruiser Passengers of Turkey (January-November)

‘ 265.113 365.177 ‘ 385.764 419.422 497.862 579.488 600.818 682. 754.259 835.677 110,8%
BI§ Hat |
international  286.867 286.139 323.291 356.001 369.047 421.549 462.881 492.229 541.110 591.695 620.764 4,9%
Flights
Overflight
gi‘;’r‘f;;f['g' 206.003 224.774 247.099 269.172 277.584 293.714 292.816 283.439 281.178 333.017 358.654 7,7%
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Ucak Trafigi
?a 'Irraa;filc 551.980 627.401 688.468 741.765 788.469 919.411 1.042.36 1.093.047 1.223.795 1.345.95 1.456.441
-

Traffic

Yiik Trafigi

(Kargo+Posta

+Bagaj) (Ton) | 4 354941 | 1.360.550 | 1.546.184 | 1.644.014 | 1726345 | 2.021.07 2.249.47
Freight Traffic

(Cargo+Mail+)

(Ton)

i Hat

2.595.317 2.893.00 3.060.951

Domestic 324.597 389.206 414.294 424.555 484.833 554.710 617.835 633.076 744.028 810.858 886.941

Flights
Dis Hat
international 979.644 971.344
Flights

Kargo Trafigi
y 402.039 842.241
Cargo Traffic 331.116 357.221 395.831 541.357 584.475 624.058 731.962

(*) Ugak-Yolcu-Yik Tahminleri Ekim 2015 tarihinde, 2015 Eylul Sonu verilerine gore revize edilmistir
(*) The Flight-Passenger and Cargo Estimates have been revised in October 2015 in accordance with the data at the end of September 2015.

1.131.890 1.219.459 1.241.512 1.466.36 1.631.63 1.616.057 1.851.289 2.082.14 2.174.010

Sekil 16: 2006-2015 Yillan Arasinda Tiirkiyve Geneli Havalimanlari Yolcu Trafigi

AYLAR KRUVAZIYER TiPi | YOLCU GEMISi | DIGER GEMi | TOPLAM | GELEN YOLCU | GIDEN YOLCU | TRANSIT YOLCU | TOPLAM
MONTHS YOLCU GEMIsi PASSENGER Other Ship | TOTAL | INCOMING | DEPARTING | TRANSIT TOTAL
CRUISE TYPE SHIP PASSENGER | PASESENGER | PASESENGER
PASSENGER SHIP
OCAK 10
O ARY 1 0 11 256 150 12.837 13.243
SUBAT
e ARY | 10 2 0 12 148 176 8.917 9.241
MART
M ARCH 30 1 0 31 1.107 1.369 18.244 20.720
NISAN 120 12 0 132 12315 14.076 110.705 137.096
APRIL
s 139 25 0 164 27.842 30.522 151.865 210.229
AN 167 19 0 186 33.746 37.582 186.127 257.455
Gmuz 177 22 0 199 44.022 47.182 200.791 291.995
AGUSTOS
A 182 10 1 193 45.117 45.801 196.569 287.487
EYLUL
SEPTEMBER | 217 25 0 242 43.843 47.218 206.328 297.389
EKIM 192 31 0 223 39.350 41.972 197.326 278.648
OCTOBER : : . :
KASIM
MBER | 48 8 0 56 6.740 5.945 69.322 82.007
TorkAM 1292 156 1 1449 254.486 271.993 1.359.031 1.885.510

Kaynak: Deniz Ticareti Genel Miidiirliigii-Planlama ve istatistik Dairesi Baskanlig:: Erisim Tarihi:26.01.2016.
Source: General Directorate of Sea Trade- the Head Department of Planning and Statistics: Access Date: 26.01.2016.

8.2. Tiirkive Geneli Havalimanlari Ucak Yolcu ve Yiik Trafigi istatistikleri
8.2. The Flight Passenger and Cargo Traffic Statistics Of The Airfields Of Turkey

Asagidaki Tablo 46'da Tlrkiye GeneliHavalimanlari Ucak, Yolcu ve
Yiik Trafigi istatistikleri (2005-2015 (*))'ni gdstermektedir.

The following Table 46 shows the Flight Passenger and Cargo

Tablo 46: Tiirkiye Geneli Havalimanlari Ucak, Yolcu ve Yiik Trafigi istatistigi (2005-2015*)
Table 46: The Flight, Passenger and Cargo Traffic Statistics of the Airfields of Turkey(2005-2015%)

Artis

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 (2014/2015)

Yolcu Trafigi
(Direk Transit
BELT)]
Passenger

56.119.472 | 62.271.876 | 70.715.263 79.887.380 86.001.343 103.536.513 | 118.292.000 | 131.029.516 | 149.995.868 | 166.181.339 181.698.362
Traffic
(Including
Direct Transit)
Yolcu Trafigi
Passenger

| Traffic

55.572.426 | 61.655.659 | 70.296.532 79.438.289 85.508.508 | 102.800.392 | 117.620.469 | 130.351.620 | 149.430.42 | 165.720.234 181.355.761

85.416.166

‘ ‘ 28.774.857  31.949.341 ‘ 50.575.426 ‘mzs&m 97.485.961

‘ 64.721.316

Dis Hat

international  35.042.957  32.880.802 38.347.191
Flights

Direkt Transit

Yolcu

Direct Transit

Passenger

43.605.513 44.281.549  52.224.966  59.362.145 65.630.304  73.281.895 80.304.068 83.869.800 4,4%

547.046 616.217 418.731 449.091 492.835 736.121 671.531 677.896 565.447 461.105 342.601 -25,7%

1.376.486 1.504.973 1.678.97 1.815.095

Tum Ugak
(Overflight
DELT)]
. 757.983 852.175 935.567 1.010.937 1.066.053 1.213.125 1.335.18
All of Flights
(Including
Overflight)
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Sekil 18: 2006-2015 Yillari Arasinda Tiirkive Geneli Havalimanlan Yiik Grafigi (Ton)
Figure 18 The Cargo Traffic of Airfields of Turkey in between 2006-2015 (Ton)
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Agiklama 1 : istanbul Sabiha Gékgen Havalimani, Savunma Sanayi Miistesarligi denetiminde ézel sirket tarafindan isletilmektedir.
Agiklama 2 : Tiirkiye Geneli Yolcu serisi 2010 yilindan itibarendir. Onceki yillar DHMi isletimindeki havalimanlari ile istanbul Sabiha Gokgen Havalimani toplamini
belirtmektedir. Turkiye Geneli Havalimanlari listesine 2007 yilinda Zonguldak Caycuma ve Eskisehir Hasan Polatkan, 2008 yilinda Gazipasa Alanya, 2012 yilinda Zafer

Havalimani, 2014 yilinda Aydin CILDIR Havalimani istatistikleri eklenmistir.

Kaynak Devlet Hava Meydanlari http://www.dhmi.gov.tr/istatistik.aspx Erisim tarihi: 25, 01,2016

Description 1: Istanbul Sabiha Gokcen Airport is operated by a private company under supervision of the Undersecretariat of Defense Industry.

Description 2: The passenger series for overall Turkey begins from 2010. The previous years indicate the total of the airfields operated by the General Directorate of State
Airports Authority and Istanbul Sabiha Gokcen Airport. The statistics of Zonguldak Caycuma and Eskisehir Hasan Polatkan airfields have been added to the List of Airports in
Turkey in 2007 while Gazipasa Alanya airfield in 2008, Zafer Airfield in 2012 and Aydin CILDIR Airfield in 2014.

Source: The General Directorate of State Airfields Authority http://www.dhmi.gov.tr/istatistik.aspx Access Date: 25, 01,2016

9. BOLUM: TURiZM SEKTORUNDE iSTIHDAM
CHAPTER 9: EMPLOYMENT IN TOURISM SECTOR

9.1 Avrupa'da Turizm istihdami
9.1. Tourism Employment In Europe

Avrupa Birligi Uyesi (lkelerde turizm sektériinde istihdam
edilenlerin sayisi yaklasik olarak 25 milyon kisi olup, ziyaretci
harcamalariiseyillikolarak 351 milyar Euro’yubulmaktadir (http://
www.ectaa.org/files/cms/tourism-for-growth-and-jobs-manifesto.
pdf:ErisimTarihi:21.01.2016).2014yviliitibariylefinansalolmayan
isletme ekonomisiyle karsilastirildiginda turizm faaliyetleri AB
lyesi Ulkelerde daha fazla oranda yari zamanli is imkani (temel
turizm faaliyetlerinde % 24 istihdam ve finansal olmayan isletme
ekonomilerinde % 17) sunmakta ve daha az garantili is imkani
saglamaktadir (%21'lik gegiciise karsilik % 14).Cinsiyet acisindan
karsilastirma yapildiginda ise turizm faaliyetlerinde istihdam
edilenlerin % 58'i kadin iken, bu oran diger sektorlerde % 36'dir.
2014 yili icin temel turizm faaliyetlerinde kontrat tiriine gore
istihdam turleri Tablo 47'de verilmistir (Eurostat Newsrelease,
December 2015: 1,2).

The agpproximate number of people employed in tourism sector
of the European Union member countries is 25 millions and the
expenses of tourists are around 351 billions of Euro (http./www.
ectaa.org/files/cms/tourism-for-growth-and-jobs-manifesto.pdf
Access Date: 21.01.2016). [ these figures of 2014 are compared
with the non-financial business economics, the tourism activities
in the EU member countries mainly provide half-time employment
agpportunities (24% employment in _fundamental tourism activities
and 17% in non-financial business economics) and employment
opportunities with lower guarantees (14% permanent employment
against 21% temporary employment). [ this issue Is taken into
consideration on gender basis, 58% of the employed population
/s women while this rate is at 76% jfor other sectors. The types
of employment based on employment contracts of fundamental
tourismactivities of 2014 are given Table 47 (Furostat Newsrelease,
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Tablo 47: Temel Turizm Faaliyetlerinde Kontrat Tiiriine Gore istihdam Tiirleri (2014)
Table 47: Types of Employment Based on EMployment Contracts of Fundamental Tourism Activities (2014)

Temel Turizm Finansal Temel Turizm Finansal |
Faaliyetleri Olmayan Isletme | Faaliyetleri Olmayan Isletme
Fundamental Ekonomisi Fundamental Ekonomisi
Tourism Non-Financial Tourism Non-Financial
Activities Business Activities Business
Economy Economy
ULKELER COUNTRIES Yari Zamanli iglerin Yiizdesi (%) Gegici iglerin Yiizdesi (%)
Percentage of Part Time Jobs (%) Percentage of Temporary Jobs (%)

AB* EU* 24 17 21 14

Belgika Belgium 29 19 14 8

Bulgaristan Bulgaria 2 21 5

Cek Cumh. Czech's republic. 10 5 13 10

Danimarka Denmark 39 22 9 7

Almanya Germany 34 23 17 12

Estonya Estonia 8 4

irlanda Ireland 33 23 13 9

Yunanistan Greece 6 10 40 12

ispanya Spain 14 15 31 24

Fransa France 19 13 18 13

Hirvatistan Croatia 7 3 32 19

italya Italy 26 17 38 14

Kibris Cyprus 6 15 44 11

Letonya Latvia 6 3

Litvanya Lithuanian 6 3

Liksemburg Luxembourg 14 14 13 7

Macaristan Hungary 7 7 11 8

Malta Malta 26 16 15 7

Hollanda Netherlands 58 42 30 23

Avusturya Austria 30 24 22 8

Polonya Poland 8 6 40 33

Portekiz Portugal 7 8 30 22

Romanya Romania 2 1

Slovenya Slovenia 14 9 24 17

Slovakya Slovakia 4 12 9

Finlandiya Finland 24 14 14 11

isveg Swedish 38 20 30 15

ingiltere England 33 24 8 5

izlanda Iceland 12 17 22 11

Norveg Norway 28 21 10 6

isvicre Swiss 31 28 20 11

Makedonya Macedonia 4 28 17

Turkiye Turkey 3 6 21 13

Kaynak: Eurostat Newsrelease, December 2015: 1-2. / Source: Eurostat Newsrelease, December 2015: 1-2.
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AB llkeleri acisindan kadinlarin en fazla istihdam edildikleri
sektor turizmdir. 2014 yil itibariyle finansal olmayan isletmeler
acisindan % 36'lik bir kesim kadinlardan olusurken, turizm
sektoriinde bu oran % 58'dir. Letonya'da turizm sektériinde
istihdam edilenlerin en az (gte ikisi kadinlardan olusmaktadir.
Yas acisindan ise AB lilkelerinde turizm sektoriinde calisanlarin
% 13U yaslan 15-24 arasindadir. Genclerin istihdam oranlari
Ozellikle Danimarka'da (%24), Malta'da (%21), Hollanda'da
(%21) ve ingiltere’de (%20) daha fazladir. Turizm sektoriinde
yas gruplarina gore istihdam yizdeleri Tablo 48'de verilmistir
(Eurostat Newsrelease, December 2015: 3).

With regards to the EU member countries, the sector where women
are employed the most is the tourism sector, As of 2014, 36%
of non-financial businesses has been consisted of women, this
rate has been 58% jfor the tourism sector. At least two third of
the employment in tourism sector of Latvia are women. In terms
of age, 13% of the employees of the fourism sector of the EU
member countries are around 15-24, The employment rates of
young population Is particularly higher in Denmarn (24%), Malta
(21%), the Netherlands (21%) and the United Kingdom (20%). The
employment percentages of the tourism sector with regards fo age
groyps are given in Table 48 (Eurostat Newsrelease, December
2015 3),

Tablo 48: Turizm Sektoriinde Yas Gruplarina Gore istihdam Yiizdeleri (2014)
Table 48: The employment percentages of the tourism sector with regards to age groups (2014)

Temel Turizm Finansal | Temel Turizm Finansal
Faaliyetleri Olmayan Isletme | Faaliyetleri Olmayan Isletme
Fundamental Ekonomisi Fundamental Ekonomisi
Tourism Non-Financial Tourism Non-Financial
Activities Business Activities Business
Economy Economy
ULKELER COUNTRIES Kadinlarin Yiizdesi (%) 15-24 Yas istihdam Yiizdesi (%)
Percentage of Women (%) Employment Percentage of Aged 15-24 (%)

AB* EU* 58 36 13 9

Belgika Belgium 49 33 10 8

Bulgaristan Bulgaria 64 42 8 6

Cek Cumh. Czech Republic 62 35 8 7

Danimarka Denmark 54 34 24 18

Almanya Germany 63 37 15 10

Estonya Estonia 66 40 9

irlanda Ireland 52 36 16 10

Yunanistan Greece 51 35 5 5

ispanya Spain 57 38 6 5

Fransa France 58 35 10 9

Hirvatistan Croatia 62 38 7 6

italya Italy 54 33 7 5

Kibris Cyprus 56 41 8 9

Letonya Latvia 72 42 9

Litvanya Lithuanian 68 43 10

Liksemburg Luxembourg 32 34 6

Macaristan Hungary 61 38 12 7

Malta Malta 41 30 21 15

Hollanda Netherlands 54 34 21 18

Avusturya Austria 63 39 19 14

Polonya Poland 67 36 9 9

Portekiz Portugal 55 40 11 7

Romanya Romania 63 37 5

Slovenya Slovenia 60 37 9 7

Slovakya Slovakia 67 36 15 7

Finlandiya Finland 64 35 12 12
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Temel Turizm Finansal | Temel Turizm Finansal
Faaliyetleri Olmayan Isletme | Faaliyetleri Olmayan Igletme
Fundamental Ekonomisi Fundamental Ekonomisi
Tourism Non-Financial Tourism Non-Financial
Activities Business Activities Business
Economy Economy
ULKELER COUNTRIES Kadinlarin Yiizdesi (%) 15-24 Yas istihdam Yiizdesi (%)
Percentage of Women (%) Employment Percentage of Aged 15-24 (%)
isveg Swedish 61 33 18 12
ingiltere England 56 35 20 14
izlanda Iceland 48 34 18 20
Norveg Norway 55 32 19 15
isvicre Swiss 58 36 17 14
Makedonya Macedonia 57 34 7 7
Turkiye Turkey 29 20 17 17

*Tahmini veri  Kaynak: Eurostat Newsrelease, December 2015: 3. / *Estimated data Source: Eurostat Newsrelease, December 2015: 3.

Dagitim ve insaattan sonra Avrupa'nin en blylk 3. ekonomik
faaliyeti olan turizm sektérli dogasi geregi farkh hizmet ve
meslekleri binyesinde barindirmakta ve agirlikli olarak kobilerin
(3.4 milyon) faaliyetlerine dayanmaktadir. Turizm sektor(
sosyo-ekonomik acidan incelendiginde Avrupa’nin gayrisafi
hasilasinin % 5'ini, toplam isglctnin % 5,2'sini (9.7 milyon
is) olusturmaktadir. 2014 yili verileriyle 2.7 milyar geceleme
yapilmis, gayrisafi hasilanin dogrudan, dolayli ve uyarimis
olarak toplam % 10'u turizm sayesinde gerceklesmis, ziyaretci
harcamalarindan toplam 351 milyar Euro’luk gelir edilmis,
132 milyar Euro’luk seyahat ve turizm yatinmi yapilmistir. AB
Ulkeleri acisindan turizm sektériine veni giren Ulkeler varolan
Ulkelerarasi rekabeti daha zorlu hale getirmis, bilgi ve iletisim
teknolojilerinin etkinligi artmus, turizm ile ilgili islerin kalitesini
ve personelin dogru niteliklerinin iyilestiriimesi cabalarini daha
zor hale gelmistir. Ozellikle ekonomik, sosyal ve cevresel acidan
strdardlebilirligi saglamak daha zorlasmistir. Bu arada herkesin
erisebildigi ve katilabildigi tatilimkanlaridaha fazla gelistiriimeye
calisihrken, turizmin mevsimsellik sorununun da azaltilmasina
gayret gosterilmistir. AB Ulkeleri acisindan turizm sektortindn
2016 yili ve sonrasinda daha da gelistirilebilmesi icin 6zellikle
3.dinya ulkelerinde Avrupa'nin bir bdttn olarak tanitilmasi,
Avrupa'daki kobilerin desteklenerek daha fazla aktif olmalarinin
saglanarak uluslararasilasmanin saglanmasi, yine kobilerinde
kathmiyla daha fazla dijital diinyanin icerisinde yeralinmasi ve
sektdrde var olan niteliklerin daha da iyilestirilmesi, tiye tilkelerle
ve yakin bolgelerle daha fazla isbirligine gidilmesi, daha az
bilinen yorelerle ilgili tanitim kampanyalarinin baslatiimasi ve
Birlesmis Milletler Kdltirel Miras ve Avrupa’nin markalasmasi
adina pilot projeler ve gerekli faaliyetler dncelikli konular olarak
belirlenmistir (Boros, 2015: 1-7).

isletme ortami, guvenlik, saghk ve hijyen, insan kaynaklari ve
isglicti pazan gibi farkli acilardan degerlendirilen (lkelerin
bolgesel ve dlnya dlceginde siralamasi “Glney ve Bati Avrupa”
ile "Kuzey ve Dogu Avrupa” icin Tablo 49 ve Tablo 50'de
verilmistir (World Economic Forum, 2015: 10).

The tourism sector which Is the 3rd biggest economical activity
of Europe after distribution and construction, naturally contains
various services and professions under its roof and is mainly based
on activities of small and medium sized enterprises (3.4 miflions). [
the tourism sector is analyzed on socio-economical basis, It consists
5% of the gross national product of Europe and 5.2% (9.7 millions of
Jons) of its overall workforce. According to 2014 data, 2.7 billions of
stays have been done and 10% of gross national product has been
implemented directly, indirectly and by stimulation, 3751 billions of
Euro revenue has been obtained from tourists expenditures and
132 billions Euro of travel and tourism investments have been
made. With regards of the EU member countries, the new countries
/n tourism have made international competition more djfficult for
the existing ones, the efficiency of information and communication
technologies has increased and the efforts tfo /mprove the
Tourism related activities and proper gqualities of personnel have
become harder. Especially, it has become more djfficult to ensure
economical, social and environmental sustainability. While it is
tried to develop more holiday opportunities which can be accessed
and particjpated by anyone, also sufficient efforts have been spent
Jor reducing seasonality problem of tourism. In respect of the
EU member countries, the pilot profects and necessary activities
have been determined as the prioritized issues in order to develop
fourism sector more in 2016 and for the future by promoting
Europe as a whole especially in the 3rd world countries, ensure
/nternationalization by providing that the small and medium sized
enterprises of Europe become more active by supporting them,
take more place in digital world again by participation of small
and medium sized enterprises, /mprove the current cgpacities
and gualities of the sector, establish more cooperation with the
member countries and close regions, Start promotion campagns
related with less known regions and brand the Cultural Heritages
of the United Nations and Europe (Boros, 2015. 1-7).

The regional and world scale order of the countries which are
evaluated in various angles such as business environment, safety,
health and hygiene, human resources and labor market are given jfor
‘the Southern and Western Europe” and “the Northern and Eastern
Eurgpe” in the Tables 49 and 50 (World Economic Forum, 2015 10),
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Tablo 48: Turizm Sektoriinde Yas Gruplarina Gore istihdam Yiizdeleri (2014)
Table 48: The employment percentages of the tourism sector with regards to age groups (2014)

Otkeer Countries Regional Raniing | World Raning
ispanya Spain 1 1
Fransa France 2 2
Almanya Germany 3 3
isvigre Swiss 5 6
italya Italy 6 8
Avusturya Austria 7 12
Hollanda Netherlands 8 14
Portekiz Portugal 9 15
Belgika Belgium 13 21
Luksemburg Luxembourg 16 26
Yunanistan Greece 18 31
Hirvatistan Croatia 19 33
Kibris Cyprus 20 36
Slovenya Slovenia 23 39
Malta Malta 24 40
Kanada Canada 33 67
Mekedonya Macedonia 34 82
Sirbistan Serbia 35 95
Arnavutluk Albania 36 106

Kaynak: World Economic Forum,

2015: 10 / Source: World Economic Forum, 2015: 10

Tablo: 50: Kuzey ve Dogu Avrupa Siniflamasi

Table : 50: Classification of Northern and Eastern Europe
Otke Country Rogional Raniing | World Raning
ingiltere England 4 5
izlanda Iceland 10 18
irlanda Ireland 11 19
Norveg Norway 12 20
Finlandiya Finland 14 22
isveg Swedish 15 23
Danimarka Denmark 17 27
Cek Cumbhur. Czech Republic. 21 37
Estonya Estonia 22 38
Macaristan Hungary 25 41
Rusya Fed. Russian Fed. 26 45
Polonya Poland 27 47
Bulgaristan Bulgaria 28 49
Letonya Latvia 29 53
Litvanya Lithuanian 30 59
Slovak Cumhr. Slovakia 31 61
Romanya Romania 32 66
Moldovya Moldova 37 111

Kaynak: World Economic Forum,

2015: 10 / Source: World Economic Forum, 2015: 10
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9.2. Tiirk Yiiksek Ogretiminde Turizm Egitimi
9.2. Tourism Education In Turkish Higher Education

Tirkiye turizm stratejisi 2023'e gore turizm egitimi, turizm
kaynaklarimin  farkina varnilmasini, korunmasini  ve Ulke
ekonomisine turizmin katkisinin en Ust seviyeye cikarilmasini
amaclamaktadir ve Glke turizminin itibar ve karligl, egitim
kalitesinin strekliligine baglidir. Bu baglamda, turizm egitiminin
niteliginin ve egitimi veren kurumlarin kurumsal kapasitelerinin
gelistirilmesi nitelikli ve vyeterli isglctnin yetistiriimesi
konusuna 6nem arz etmektedir. Yine stratejiye gore, yaygin
ve orgln egitimde icerigin yenilenmesi ve giincellenmesi
Universitelerin turizm egitimi veren bélimlerinde okutulmakta
olan, genel turizm, yabanci dil, 6n biiro hizmetleri, kat hizmetleri,
orgltsel davranis, isletme, yonetim ve organizasyon, ekonomi,
turizm ekonomisi, turizm pazarlamasi, turizm mevzuatl,
turizm politikasi ve uygulamasi, turizm rehberligi, servis
uygulamalar, insan kaynaklar yonetimi, yiyecek-icecek
hizmetleri yonetimi, seyahat acenteciligi ve tur operatorligu,
konaklama isletmelerinde muhasebe uygulamasi, konaklama
isletmelerinde finansal yonetim gibi derslerin yani sira; turizm
sosyolojisi, diinya mutfaklari ve kalttrleri, Anadolu uygarliklar
ve kultdrleri, turizmde arastirma yontemleri, turizmde yeni varis
noktalar olusturma, davranis bilimleri, yeni turizm Grind ve
cesidi arastirmalari ve branslasma (yatcilik, magaracilik, su alti,
dagailik, rafting vb.) egitimleri gibi turizm sektérinin degisen
gereksinimlerini karsilayacak derslere de yer verilmelidir. 2015
yili Ogrenci Secme ve Yerlestirme Sistemi (OSYS) Yiiksekdgretim
Programlari ve Kontenjanlari Kilavuzuna gore, merkezi
yerlestirme ile 6grenci alan ylksekdgretim lisans programlari
asagidaki tabloda gorlGlmektedir. Tabloya gore, Tirkiye'de
toplamda lisans diizeyinde 67 fakdlte ve yiiksekokul'da turizm
egitimi verilmektedir. Lisans dlzeyinde turizm egitimleri
cesitli Gniversitelerin blnyelerinde “Turizm Fakultesi, Turizm
isletmeciligi ve Otelcilik Yiksek Okulu,Ticari Bilimler Fakiiltesi,
Uygulamali Bilimler Yiiksek Okulu, isletme Fakiiltesi, iktisadi
idari Bilimler Fakiiltesi" kapsaminda verilmektedir. Fakilte ve
Yiiksekokul bazinda béliimler, “Turizm isletmeciligi, Turizm ve
Otel isletmeciligi, Konaklama isletmeciligi, Seyahat isletmeciligi,
Seyahat isletmeciligi ve Turizm Rehberligi, Turizm Rehberligi,
Rekreasyon Yonetimi, Turizm Animasyonu, Gastronomi ve
Mutfak Sanatlar, Yiyecek ve icecek isletmeciligi” program
adlariyla egitim vermektedir. Sehir olarak bakildiginda ise
turizm egitimi veren fakilte ve yiiksekokullarin istanbul (10
Fakdilte/Yiksekokul), Antalya (4 Fakdlte), Ankara (4 Fakdlte/
Yiiksekokul), izmir (4 Fakilte/Yiiksekokul) ve Konya'da (3
Faklte) yogunlasmaktadir.

The tourism strategy of Turkey aims tourism education according
lo 2023, raising awareness on tourism resources, protecting
Tourism resources and maximizing the contribution of tourism
in the economy of the country and the prestige and profitability
of the country’s tourism depends on the sustainability of the
quality of education. In this sense it is significant to develop
quality of tourism education and the institutional capacities of
the institutions providing tourism education and educate and train
qualified and sufficient workforce. Also, in accordance with the
Strategy, It should be ensured that the curriculum of non-formal
and jformal education are updated and the courses to fulfill the
changing requirements of the tourism sector should be provided
such as tourism sociology, cuisines and cuisine cultures of the world,
Anatolian civilizations and cultures, research methods in tourism,
creating new destinations jfor tourism, behavioral sciences, studies
on new tourism products and varieties and branching (yachiting,
speleology, underwater, mountaineering, rafting and etc) as well
as the courses which are currently provided in tourism education
departments such as general tourism, forelgn languages, jfront
office services, housekeeping organizational behavior, business
administration, management and organization, €conomy, tourism
economy, food and beverage services management. travel agency
and tour operator services and management, accounting principles
/n accommodation enterprises, human resources management
service practices, tour guiding tourism policy and practices,
fourism regulations, tourism marketing Jjinancial management
of accommodation enterprises and etc. According to the Guide of
Higher Eaucation Programs and Quotas of 2015 Student Selection
and Placement System (0SYS) the graduate programs of higher
education which accept students by central placement are in the
Jollowing table. According fo this table there are 67 graduate
level faculties and higher education institutions provide tourism
education in Turkey. The graduate level tourism education of
Turkey Is provided by various universities of Turkey within “Tourism
Faculties, Vocational Schools of Tourism and Hotel Management
Faculties of Commercial Sciences, Faculties of Applied Sciences,
Faculties of Business Administration, Faculties of Economic and
Administrative Sciences’ The deparments of Faculties and Higher-
Education Institutions also provide training and education under
the course and program titles as “Tourism Management Tourism
and Hospitability Management Accommodation Management
Travel Management, Travel Management and Tour Guiding, Tourism
Guiding, Recreation Manamement, Tourism Animations, Gastronomy
and Kitchen Arts and Food and Beverage Management” [ the issue
/s considered based on cities, the faculties and higher-education
/nstitutions providing tourism education are mainly located in
/stanbul (10 Faculties and Higher-Education Institutions), Antalya
(4 Faculties), Ankara (4 Faculties and Higher-Education Institutions),
lzmir (4 Faculties and Higher-Education Institutions) and Konya (3
Faculties).
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Tablo 51: Merkezi Yerlestirme ile Ogrenci Alan Yiiksekdgretim Lisans Programlari
Table 51: The Higher Education Graduate Programs Accepting Students by Central Placement

Sehir / City Universite University Fakulte/Yuksekokul Faculty/Collage
1. | Antalya Akdeniz Universitesi Akdeniz University Turizm Fakiiltesi Faculty of Tourism
Alanya Hamdullah Emin Alanya Hamdullah Emin ; P :
2. | Antalya Pasa Universitesi Pasa University Turizm Fakiiltesi Faculty of Tourism
Alanya Alaaddin Keykubat Alanya Alaaddin Keykubat ; T Faculty of
3. | Antalya Universitesi University Isletme Fakiiltesi Management
Uluslararasi Antalya International Antalya - L -
4. | Antalya Oniversitesi University Turizm Fakiiltesi Faculty of Tourism
5. | Aksaray Aksaray Universitesi Aksaray University Turizm Fakiiltesi Faculty of Tourism
6. | Ankara Baskent Universitesi Baskent University Ticari Bilimler Fakdltesi | Ticari Bilimler Fakdltesi
; " . ; o - Uygulamali Teknoloji Uygulamali Teknoloji
7. | Ankara :_jms.an Dogramaci Bilkent Ihsan Dogramaci Bilkent ve Isletmecilik Yiksek | ve Isletmecilik Yiksek
niversitesi University Okulu okulu
8. | Ankara Gazi Universitesi Gazi University Turizm Fakdiltesi Faculty of Tourism
9. | Ankara Atllim Universitesi Atilim University isletme Fakiiltesi isletme Fakiiltesi
10. | Ardahan Ardahan Universitesi Ardahan University I)Lfcglzcri]lqil?\l(%tl?;:lfig%(iu\llﬁ géreilzcrirllnlf\l(%tg;fig%\ﬁ
Adana Bilim Ve Teknoloji Adana Science and . S :
11. | Adana Universitesi Technology University Turizm Fakiiltesi Faculty of Tourism
N Karatag Turizm Karatas Turizm
12. | Adana Cukurova Universitesi Cukurova University Isletmeciligi ve Isletmeciligi ve
Otelcilik Yuksek Okulu | Otelcilik Yiksek Okulu
13. | Adiyaman Adiyaman Universitesi Adiyaman University Turizm Fakdltesi Faculty of Tourism
14. | Aydin ﬁg?vaer:sl;{lgsr}deres Adnan Menderes University | Turizm Fakdltesi Faculty of Tourism
15. | Afyon Afyon Kocatepe Universitesi | Afyon Kocatepe University | Turizm Fakdiltesi Faculty of Tourism
16. | Balikesir Balikesir Universitesi Balikesir University Turizm Fakiiltesi Faculty of Tourism
: PR s : : - Burhaniye Uygulamali | Burhaniye School of
17. | Balikesir Balikesir Universitesi Balikesir University Bilimler Yiiksek Okulu Applied Sciences
18. | Batman Batman Universitesi Batman University -(I-)Lirellzcri\?ilis\l(%tlgglfl(l)lilu\llﬁ acohtzﬂv?;‘r;l'g;é:]sqr:n?nd
19. | Bilecik Bilecik Seyh Edebali Bilecik Seyh Edebali Uygulamali Bilimler School of Applied
: Universitesi University Yuksek Okulu Sciences
; i Bolu Turizm Bolu School of
20. | Bolu ﬁa?\?etrlszitzg:iBaysal G?}?vn;rgzifet Baysal isletmeciligi ve Tourism and Hotel
Y Otelcilik Yuksek Okulu | Management
21. | Burdur Mehmet Akif Ersoy Mehmet Akif Ersoy Turizm Isletmeciligi ve | School of Tourism and
: Universitesi University Otelcilik Yiksek Okulu | Hotel Management
Canakkale 18 Mart Canakkale 18 Mart : S -
22. | Canakkale Oniversitesi University Turizm Fakiiltesi Faculty of Tourism
23. | Denizli Pamukkale Universitesi Pamukkale University Turizm Fakltesi Faculty of Tourism
N Akgakoca Turizm Akcakoca School of
24. | Dizce Dizce Universitesi Diizce University Isletmeciligi ve Tourism and Hotel
Otelcilik Yiksek Okulu | Management
25. | Edirne Trakya Universitesi Trakya University %{Jgf:éigitlﬁlhmler ggg?]%legf Applied
Kemaliye Haci Ali Akin . . N s .
: h s Kemaliye Haci Ali School of | Turizm Isletmeciligi ve | Tourism and Hotel
26. | Erzincan (L:J)thjllﬂamall Bilimler Yiiksek Applied Sciences Otelcilik Management
27. | Eskisehir Anadolu Universitesi Anadolu University Turizm Fakdltesi Faculty of Tourism
o Eskisehir Osmangazi Eskisehir Osmangazi : L -
28. | Eskisehir Oniversitesi University Turizm Fakiiltesi Faculty of Tourism
29. | Erzurum Atatiirk Universitesi Atatilirk University Turizm Fakdiltesi Faculty of Tourism
. Bulancik Kadir Karabas | Bulancik Kadir Karabag
30. | Giresun Giresun Universitesi Giresun University Uygulamal Bilimler School of Applied
Yuksek Okulu Sciences
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Sehir /City | Universite University Fakulte/Yuksekokul Faculty/Collage
31. | Gimishane | Giimishane Universitesi Glimughane University Turizm Fakiiltesi Faculty of Tourism
iskenderun Teknik iskenderun Teknik : Ll School of Tourism and
32 Hatay Universitesi University Turizm Fakiltesi Hotel Management
" . . . . Egirdir School of
33. | Isparta szl:]lﬁl\érg?tr‘negemlrel aﬂﬁéﬁ?tn Demirel Isletme Fakultesi Tourism and Hotel
Y Management
. . . . Faculty of Economics
34. | Isparta %ﬂﬁéﬂ?&gem"e' aﬂﬁl\érps?tr\]/ Demirel Turizm Fakiiltesi gn}d Administrative
ciences
35. | istanbul Beykent Universitesi Beykent University Turizm Fakiiltesi ggre%célegf Applied
: IS o o . S s School of Applied
36. | Istanbul Bogazici Universitesi Bogazici University Ticari Bilimler Fakiltesi Sciences
; <o o - - - Uygulamali Teknoloji ve Faculty of
37. | Istanbul Hali¢ Universitesi Halig University isletmecilik Yiiksek Okulu Management
38. | istanbul istanbul Arel Universitesi istanbul Arel University Turizm Fakdltesi gzihe(:]%legf Applied
. . e . L : School of Touri d
39. | Istanbul Istanbul Bilgi Universitesi Istanbul Bilgi University Isletme Fakiiltesi H%tg?l\/(l)an:guer:;?n?cn
40. | istanbul istanbul Ticaret Universitesi | istanbul Ticaret University Turizm Isletmeciligi ve Faculty of Applied
’ Otelcilik Yuksek Okulu Sciences
41. | istanbul istanbul Universitesi istanbul University Turizm Fakiiltesi Faculty of Economics
. ) N .s: | Faculty of Economics
42. | Istanbul Nisantasi Universitesi Nisantasi University 52rgiz?cﬁ?g'éumk;gﬁmiﬂ'g' Administrative and
Social Sciences
43. | istanbul Okan Universitesi Okan University Turizm Fakiltesi gchool of Applied
ciences
44. | istanbul Yedi Tepe Universitesi Yedi Tepe University Turizm Fakiiltesi g?:iceurl?égf Commercial
45, | izmir Dokuz Eyliil Universitesi Dokuz Eylil University Turizm Fakiiltesi Kﬁgggge?\tnent
. N Cesme School of
46. | lzmir Ege Universitesi Ege University Turizm Fakiiltesi Tourism and Hotel
Management
T izmir Katip Celebi izmir Katip Celebi Burhaniye Uygulamali :
47. | lzmir Universitesi University Bilimler Yiiksek Okulu Faculty of Tourism
. N i i Faculty of Economics
48. Izmir Yasar Universitesi Yasgar University B‘igfc?fil?\lfit{?gfg%\fﬁ gn_d Administrative
ciences
. ayseri rciyes Universitesi rciyes University ili ! aculty of Tourism
49 K . Ercives U E U glﬁlljuluamah Bilimler Yuksek Faculty of T
.. L o . . . Bolu Turizm isletmeciligi ve | Safranbolu Faculty of
50. | Karabik Karabiik Universitesi Karabiik University Otelcilik Yiiksek Okulu Tourism
51. Kastamonu Kastamonu Universitesi Kastamonu University g%gfcrnikl{%tggflg%\ﬁ Faculty of Tourism
52. | Kirklareli Kirklareli Universitesi Kirklareli University Turizm Fakiiltesi Faculty of Tourism
. S - A . - . School of Tourism and
53. | Kocaeli Kocaeli Universitesi Kocaeli University Turizm Fakiiltesi Hotel Management
. . Akgakoca Turizm
54. | Konya UNﬁicvngresti?QSFrbakan Uﬁicvngssti?n Erbakan Isletmeciligi ve Otelcilik Faculty of Tourism
¥ Yuksek Okulu
55. | Konya Selguk Universitesi Selguk University gzlg‘ltlﬂamall Bilimler Yuksek Faculty of Tourism
G oo Turizm islet iligi B hir Ali Akkanat
56. | Konya Selguk Universitesi Selguk University OLiglzcrirI]ik$ etmeciligi ve F:fgaletylgf 'I'Iourisarga
B Tavsanl School of
57. | Kutahya Dumlupinar Universitesi Dumlupinar University Turizm Fakiltesi Tourism and Hotel
Management
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Sehir / City | Universite University Fakulte/Yiksekokul Faculty/Collage
. - S s : . : Turizm isletmeciligi ve School of Tourism and
58. | Mardin Mardin Artuklu Universitesi | Mardin Artuklu University Otelcilik Yiksek Okulu Hotel Management
59. | Mersin Mersin Universitesi Mersin University Turizm Fakiiltesi Faculty of Tourism
o Mugla Sitki Kogman Mugla Sitki Kogman : L :
60. | Mugla Oniversitesi University Turizm Fakultesi Faculty of Tourism
: Nevsehir Haci Bektas Veli Nevsehir Haci Bektas Veli : R :
61. | Nevsehir Oniversitesi University Turizm Fakiiltesi Faculty of Tourism
62. | Samsun 19 Mayis Universitesi 19 Mayis University Turizm Fakultesi Faculty of Tourism
63. | Sakarya Sakarya Universitesi Sakarya University isletme Fakdltesi Faculty of Management
: . P . - : : Turizm Isletmeciligi ve School of Tourism and
64. | Sinop Sinop Universitesi Sinop University Otelcilik Yiksek Okulu Hotel Management
. P ac . - Turizm isletmeciligi ve School of Tourism and
65. | Sivas Cumbhuriyet Universitesi Cumbhuriyet University Otelcilik Yaksek Okulu Hotel Management
. Zile Dingerler Turizm Zile Dingerler School
66. | Tokat Gaziosman Pasa Universitesi | Gaziosman Pasa University | Isletmeciligi Ve Otelcilik of Tourism and Hotel
Yuksek Okulu Management
g o N Turizm isletmeciligi ve School of Tourism and
67. | Van Yuzdncl Vil Universitesi Yuziincd Yil University Otelcilik Yaksek Okulu Hotel Management

Kaynak: 2015 yili Ogrenci Segme ve Yerlestirme Sistemi (OSYS) YiiksekdgretimProgramlari ve Kontenjanlari kilavuzundan derlenmistir.
Source: Compiled from the Guide of Higher Education Programs and Quotas of 2015 Student Selection and Placement System OSYS
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Mesleki ve Teknik
Egitim Bolgesi
Vocational

and Technical
Education Zone

Universite

University

Meslek Yuksekokulu

Vocational School

Amasya Sosyal Bilimler Meslek

Amasya Vocational School of

2015 yili dgrenci Secme ve Yerlestirme Sistemi (OSYS)
Yiksekogretim Programlari ve Kontenjanlar kilavuzuna gore,
merkezi yerlestirme ile 6grenci alan ylksekodgretim on lisans
programlar asagidaki tabloda gorllmektedir. Tablo 54'te
gorlldigl Gzere Tirkiye'de 2015 il itibariyla toplamda 100
Universite binyesinde 167 Meslek Yiiksekokulu'nda 6n lisans (iki
yillik) turizm egitimi verilmektedir. Ayrica Atatiirk Universitesi
ve Anadolu Universitesin de Acik dgretim kapsaminda 6n lisans
turizm egitimi verilmektedir. Meslek Yiiksekokullari biinyesinde
on lisans turizm egitimler “Turizm ve Seyahat Hizmetleri, Turizm
ve Otel isletmeciligi, Turizm Rehberligi, Turizm Animasyonu,
ikram Hizmetleri ve Ascilik” program adlariyla veriimektedir.
Sehir olarak bakildiginda Meslek Yiksekokulu bazinda turizm
egitimi veren Universitelerin istanbul (15 (niversite), izmir
(5 Universite) ve Ankara'da (3 Universite) yogunlastigi
gorllmektedir.

According to the Guide of Higher Education Programs and Quotas
of 2015 Student Selection and Placement System (OSYS) the
graduate programs of higher education which accept students by
central placement are in the following table. As it is seen in Table
54 as of 2015, totally 167 Vocational Education Institutions of
100 universities of Turkey provide under-graduate (two-year
eaucation) fourism education. In addition to this, Ataturk University
and Anadolu University provide under-graguate tourism eaucation
within the scope of gpen education. The under-graduate tourism
education programs of vocational higher-education institutions
are provided under the program titles as “Jourism and Trave/
Services, Tourism and Hotel Management Tour Guiding, Tourism
Animations and Catering and Cookery” In terms of cities, it is seen
that the universities providing tourism eaucation based on higher-
eaucation institutions are mainly in Istanbul (15 universities), /zmir
(5 universities) and Ankara (3 universities),

Tablo 52: Merkezi Yerlestirme ile Ogrenci Alan Yiiksekégretim On Lisans Programlari
Table 52: The Under-Graduate Programs Accepting Students by Central Placement

Mesleki ve Teknik Egitim Bolgesi

Vocational and Technical Universite University Meslek Yiksekokulu Vocational School
Education Zone
Adana Meslek Yuksekokulu, | Adana Vocational School,
1 Adana Cukurova Cukurova Pozanti Meslek Pozanti Vocational School,
: Universitesi University Yiksekokulu, Yumurtalik Yumurtalik Vocational
Meslek Yiksekokulu School
Sosyal Bilimler Meslek Vocational School of
2 Adivaman Adiyaman Adiyaman Yiuksekokulu, Golbasi Social Sciences, Golbasi
: \ Universitesi University Meslek Yuksekokulu, Kahta | Vocational School, Kahta

Meslek Yiuksekokulu Vocational School

Afyon Kocatepe

3. | Afyonkarahisar Universitesi

Afyon Kocatepe
University

Afyon Meslek Yuksekokulu,
Dinar Meslek Yuksekokulu,
Sandikli Meslek
Yuksekokulu

Afyon Vocational School,
Dinar Vocational School
Vocational School, Sandikl
Vocational School

4. | Aksaray Aksaray Universitesi

Aksaray University

Aksaray Sosyal Bilimler
Meslek Yiksekokulu,
Guzelyurt Meslek
Yuksekokulu, Sereflikoghisar
Berat Comertoglu Meslek
Yiksekokulu

Aksaray Vocational
School of Social Sciences,
Glzelyurt Vocational
School, Sereflikoghisar
Berat Comertoglu
Vocational School

5. Amasya Amasya Universitesi Amasya University Yiksekokulu Social Sciences
6. | Ankara Ankara Universitesi Ankara University Beypazari Meslek Yiksekokulu \s/gceitciggal School of Social
o o - - Sosyal Bilimler Meslek Vocational School of Social
7. | Ankara Bagkent Universitesi Bagkent University Yiksekokulu Sciences
. . | Hacettepe Sosyal Bilimler Meslek Vocational School of Social
8. | Ankara Hacettepe Universitesi University Yiksekokulu Sciences
- Vocational School of Social
Sosyal Bilimler Meslek f vt A
Yiksekokulu, Finike Meslek gglhegé:les,\,/ll;lr?glse a\ulto\ggtc-lggg;al
-~ Yuksekokulu, Manavgat SchooI'Vocatio%aI School
9. | Antalya Akdeniz Universitesi Akdeniz University Meslek Yuksekokulu, Serik it 7
by ” Serik Gulstin-Stleyman Sural
Gulstin-Stleyman Suaral Meslek Vocational School. Gavniik
Yiksekokulu, Goyntik Mutfak Vocational School of C\{Jlinar
Sanatlari Meslek Yuksekokulu arts Y
- - Alanya Vocational School of
Alanya Ticaret ve Sanayi Odasi
10. | Antalva Alanya Alaaddin Alanya Alaaddin Meslek Yuksekokulu, Gazipasa ﬁ]hdauTttieré);go??ﬂﬁﬁtg?f
: \ Keykubat Universitesi | Keykubat University | Mustafa Rahmi Blyukballi Rahmi I\3/'U Ukl?allgl Vocational
Meslek Yiiksekokulu School y
11. | Artvin Auﬁxgrgi?é;h ﬁ;tivvlgrgi?;uh Arhavi Meslek Yiksekokulu Arhavi Vocational School
avutlar Meslek Yiiksekokulu, avutlar Vocational School,
D lar Meslek Yiiksekokul D lar V ional School
Didim Meslek Yiksekokulu, Didim Meslek Vocational
12. | Aydin Auﬂ?\lzaerlsl}{lgsr}deres ﬁﬂ?ferlsl}{lenderes Karacasu Memnune Inci Meslek | School, Karacasu Memnune
\ Yiksekokulu, Soke Meslek Inci Vocational School, Soke
Yiksekokulu Vocational School
Balikesir Vocational School,
Ba“kfiir Me|S|Ek YEksEkEklulu, Ayvalik Volcati}?nall Sch(r)]ol
. P - . . . Ayvalik Meslek Yuksekokulu, Vocational School, Burhaniye
13. | Balikesir Balikesir Universitesi Balikesir University Burhaniye Meslek Yiksekokulu, | Vocational School Vocational
Sindirgl Meslek Yiiksekokulu ScﬂooI, Sindirgi Vocational
Schoo
: andirma Onyedi andirma Onyedi rdek Meslek Yiksekokulu, rdek Vocational School,
14. | Balikesir Band Onyedi Band Onyedi Erdek Meslek Yiksekokul Erdek Vi ional School
) Eylul Universitesi Eyldl University Gonen Meslek Yiksekokulu Gonen Vocational School
15. | Barti Bartin Universitesi Bartin University Bartin Meslek Yuksekokulu Bartin Vocational School
16. | Bayburt Bayburt Universitesi Bayburt University Bayburt Meslek Yiksekokulu Bayburt Vocational School
17. | Bilecik 5lr|1e|\$lekrs$|$eysr: Edebali 5Ir|1e|\$lekrs$|$\>/h Edebali Sogut Meslek Yuksekokulu Ségut Vocational School
- S . R . . Bingél S | Bilimler Meslek Bingol Vocational School of
18. | Bingol Bingdl Universitesi Bingdl University Y&T(gsgkoﬁlsj\(j fimier lviesie S(Tc%gl Scci’gﬁcgsna chool o
19. | Bitlis Bitlis Eren Universitesi | Bitlis Eren University | Adilcevaz Meslek Yiiksekokulu | Adilcevaz Vocational School
. Bolu Vocational School
. . Bolu Meslek Yiksekokulu, = ,
20. | Bolu Abant Izzet Baysal Abant lzzet Baysal Mudurnu Siireyya Astarci \'\//Iotéggi';nnlglsggﬁpﬁ ﬁ?nrc:en
) Universitesi University Meslek Yiiksekokulu, Mengen Vocational SchooI'Vocat%onal
Meslek Yiiksekokulu School
21. | Burdur Mehmet Akif Ersoy Mehmet Akif Ersoy | Bucak Hikmet Tolunay Meslek Bucak Hikmet Tolunay
: Universitesi University Yiiksekokulu Vocational School
Ayvacik Meslek Yuksekokulu, é!iﬁ%c{lfo\éggiig?glcagg?m'
. . Ezine Meslek Yuksekokulu, . -
Onsekiz Mart Onsekiz Mart h P Vocational School, Gelibolu
22. | Canakkale h Al : ] Gelibolu Piri Reis Meslek by :
Universitesi University Yitksekokulu Gokceada Meslek Piri Reis Vocational School
Yitksekokulu' ¢ Vocational School, Gokgeada
Vocational School
23. | Gankin E%T\I;érr'sﬁgrs?tekm 8?1?\I/<érrlsz(t3ratek|n Meslek Yiiksekokulu Vocational School
el T o Cankiri Karatekin Sosyal Bilimler Meslek :
24. | Corum Hitit Universitesi Yiiksekokulu Vocational School

University
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Mesleki ve Teknik
Egitim Bolgesi
Vocational and

Technical Education

Universite

University

Meslek Yiiksekokulu

Vocational School

Zone
48. | istanbul Maltepe Universitesi Maltepe University | Meslek Yiksekokulu Vocational School
i 0o - : : Sosyal Bilimler Meslek Vocational School of Social
49. | Istanbul Marmara Universitesi | Marmara University Yiiksekokulu Sciences
50. | istanbul Nisantasi Universitesi, | Nisantasi University, | Nisantasi Meslek Yiiksekokulu Nisantasi Vocational School
51. | istanbul Okan Universitesi Okan University Meslek Yiiksekokulu Vocational School
; Plato Meslek Plato Vocational . .
52. | Istanbul Yiiksekokulu School Plato Meslek Yiiksekokulu Plato Vocational School
. - - - | Yeni Yazyil o i
53. | Istanbul Yeni Ylzyil Universitesi University Meslek Yiiksekokulu Vocational School
54 | istanbul istanbul Gelisim istanbul Gelisim istanbul Gelisim Meslek istanbul Gelisim Vocational
: Universitesi University Yiiksekokulu School
55 | istanbul istanbul Kavram istanbul Kavram istanbul Kavram Meslek istanbul Kavram Vocational
: Universitesi University Yiiksekokulu School
izmir Meslek Yuksekokulu, izmir Vocational School,
56. | izmir Dokuz Eylil Dokuz Eyliil Seferihisar Fevziye Hepkon Seferihisar Fevziye Hepkon
: Universitesi University Sosyal Bilimler Meslek Vocational School of Social
Yiiksekokulu Sciences
57. | izmir Ege Universitesi Ege University Bergama Meslek Yiiksekokulu Bergama Vocational School
P izmir Ekonomi izmir Economy . .
58. | lzmir Universitesi University Meslek Yiksekokulu Vocational School
59. | izmir izmir Universitesi izmir University Meslek Yiiksekokulu Vocational School
60. | izmir Yasar Universitesi Yasar University Meslek Yiiksekokulu Vocational School

61. | Kahramanmaras

Kahramanmaras Sutcu
Imam Universitesi

Kahramanmaras
Satgu Imam
University

Sosyal Bilimler Meslek
Yuksekokulu

Vocational School of Social
Sciences

62. | Karabik

Karabiik Universitesi

Karabuk University

Safranbolu Meslek Yiiksekokulu

Safranbolu Vocational School

63. | Karaman

Karamanoglu
Mehmetbey
Universitesi

Karamanoglu
Mehmetbey
University

Sosyal Bilimler Meslek
Yiiksekokulu

Vocational School of Social
Sciences

64. | Kars

Kafkas Universitesi

Kafkas University

Sosyal Bilimler Meslek
Yuksekokulu, Sarikamis Meslek
Yuksekokulu

Vocational School of
Social Sciences, Sarikamis
Vocational School

65. | Kastamonu

Kastamonu
Universitesi

Kastamonu
University

Cide Rifat llgaz Meslek
Yiiksekokulu

Cide Rifat llgaz Vocational
School

Fatma Senses Sosyal Bilimler

Fatma Senses Vocational

Vocational and Technical Universite University Meslek Yiuksekokulu Vocational School
Education Zone
Sosyal Bilimler Meslek Vocational School of Social
25. | Denizli Pamukkale Pamukkale Yiksekokulu, Kale Meslek Sciences, Kale Vocational
: Universitesi University Yiksekokulu, Tavas Meslek | School, Tavas Vocational
Yiiksekokulu School
: (e N : : : Sosyal Bilimler Meslek Vocational School of Social
26. | Diyarbakir Dicle Universitesi Dicle University Yiksekokulu Sciences
N Akcakoca Meslek Akgakoca Vocational
27. | Dlzce Dizce Universitesi Duizce University Yuksekokulu, Golyaka School, Golyaka Vocational
Meslek Yiiksekokulu School
. Sosyal Bilimler Meslek Vocational School of Social
28. | Edirne Trakya Universitesi Trakya University Yuksekokulu, Kesan Meslek | Sciences, Kesan Vocational
Yuksekokulu School
N Sosyal Bilimler Meslek Vocational School of Social
29. | Elazig Firat Universitesi Firat University Yuiksekokulu, Sivrice Meslek | Sciences, Sivrice Vocational
Yiiksekokulu School
: : o e : - - Turizm ve Otelcilik Meslek School of Tourism and
30. | Erzincan Erzincan Universitesi | Erzincan University Yiiksekokulu Hotel Management
Acikogretim Fakiiltesi, Faculty of open university,
P " - : : Erzurum Meslek Erzurum Vocational School
31. | Erzurum Atatlrk Universitesi | Atatlrk University Yiiksekokulu, Pasinler Vocational School, Pasinler
Meslek Yuksekokulu Vocational School
Acikogretim Fakiltesi - -
N - o . . noe ’ Faculty of open university,
32. | Eskisehir Anadolu Universitesi | Anadolu University | Eskisehir Meslek e : 4
Yiksekokulu Eskisehir Vocational School
: : : - Vocational School of
; Gaziantep Gaziantep Turizm ve Otelcilik Meslek )
33. | Gaziantep o bl : : -- Tourism and Hotel
Universitesi University Yuksekokulu Management
Sosyal Bilimler Meslek - -
Yuksekokulu, Dereli Meslek Vocational School of Social
- ) - Sciences, Dereli Vocational
. Yiiksekokulu, Sebinkarahisar School, Sebinkarahisar
34. | Giresun Giresun Universitesi | Giresun University | Sosyal Bilimler Meslek Vocational School of Social
Yiksekokulu, Tirebolu Sci Tirebolu Mehmet
Mehmet Bayrak Meslek clences, 1irebolu Vienme
Yiksekokulu Bayrak Vocational School
P Glmughane Gimiushane Gumishane Meslek Gumiishane Vocational
35. | Giimishane Universitesi University Yuksekokulu School
Mustafa Kemal Mustafa Kemal Antakya Meslek -
36. | Hatay Universitesi University Yuksekokulu Antakya Vocational School
37. | lgdir Igdir Universitesi Igdir University 1gdir Meslek Yuksekokulu I1gdir Vocational School
Isparta Meslek Isparta Vocational School,
38. | Isparta Suleyman Demirel Suleyman Demirel | Yuksekokulu, Egirdir Meslek | Egirdir Vocational School
) p Universitesi University Yuksekokulu, Yalvag Meslek | Vocational School, Yalvag
Yiiksekokulu Vocational School
39. | istanbul Atasehir Adiglizel Atasehir Adigiizel Atasehir Adiglizel Meslek Atasehir Adiglzel
: Meslek Yuksekokulu | Vocational School Yuksekokulu Vocational School
40. | istanbul Beykent Universitesi | Beykent University | Meslek Yiiksekokulu Vocational School
41. | istanbul Dogus Universitesi Dogus University Meslek Yiksekokulu Vocational School
42. | istanbul Hali¢ Universitesi Hali¢ University Meslek Yiksekokulu Vocational School
; istanbul Arel istanbul Arel . .
43, | Istanbul Oniversitesi University Meslek Yiksekokulu Vocational School
4. | istanbul istanbul Aydin istanbul Aydin Anadolu BiL Meslek Anadolu BiL Vocational
: Universitesi University Yuksekokulu School
45. | istanbul istanbul Kiltir istanbul Kiiltiir isletmecilik Meslek Management Vocational
: Universitesi University Yiiksekokulu School
46. | istanbul istanbul Sisli Meslek | istanbul Sisli istanbul Sisli Meslek istanbul Sisli Vocational
’ Yiiksekokulu Vocational School Yiiksekokulu School
47. | istanbul istanbul Universitesi | istanbul University Sosyal Bilimler Meslek Social Sciences Vocational

Yuksekokulu

School
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66. | Kirikkale Kirikkale Universitesi Kirikkale University Meslek Yiiksekokulu School of Social Sciences
67. | Kirklareli Kirklareli Universitesi Kirklareli University | Pinarhisar Meslek Yiiksekokulu | Pinarhisar Vocational School
68. | Kirsehir Ahi Evran Universitesi | Ahi Evran University \S(ﬁﬁ‘s’gl(gﬂmer Meslek gggitc':gal School of Social
o Kilis 7 Aralik Kilis 7 December - -
69. | Kilis Oniversitesi University Meslek Yiksekokulu Vocational School
70. | Kocaeli Kocaeli Universitesi Kocaeli University $Sﬂgiiggmﬂzm Meslek ggm_’ecﬁe Tourism Vocational
Sosyal Bilimler Meslek Vocational School of Social
., I : : Yuksekokulu, Aksehir Meslek Sciences, Aksehir Vocational
71. | Konya Selcuk Universitesi Selcuk University Yuksekokulu, Beysehir Ali School, Beysehir Ali Akkanat
Akkanat Meslek Yuksekokulu Vocational School
- - Kitahya Vocational School
72 | Kiitahva Dumlupinar Dumlupinar w't(ggzgksuolay?n?g'tm%rsMESIEk of Social Sciences Vocational
: A\ Universitesi University Yiiksekokuly’ School of Social Sciences,
Emet Vocational School
. N . - i .+s: | Vocational School of
73. | Malatya Inénl Universitesi Inénl University KMaé‘:gﬂq}gp;ﬁ&tﬁugetmec'I'g' Tourism and Hotel

Management
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University
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Mardin Artuklu

Mardin Artuklu

Mesleki ve Teknik Egitim Bolgesi
Vocational and Technical
Education Zone

Universite

University

Meslek Yuksekokulu

Vocational School

92. | Trabzon Avrasya Universitesi | Avrasya University | Meslek Yiiksekokulu Vocational School
: - Vocational School of
: : : : Turizm ve Otelcilik Meslek :
Karadeniz Teknik Karadeniz Teknik = Tourism and Hotel
93. | Trabzon Universitesi University Xﬂtg:tgtﬂlﬂ’ Macka Meslek Management, Macka
Vocational School
. -, . —_— : Pertek Sakine Geng Meslek | Pertek Sakine Geng
94. | Tunceli Tunceli Universitesi | Tunceli University Yiksekokulu Vocational School
o P : : Banaz Meslek Yiiksekokulu, | Banaz Vocational School,
95. | Usak Usak Universitesi Usak University Ulubey Meslek Yiiksekokulu | Ulubey Vocational School
96. | Van Yuziinca Vil Ylzuncu Yil Van Meslek Yiiksekokulu, Van Vocational School,
i Universitesi University Gevas Meslek Yiksekokulu | Gevas Vocational School
97. | Yalova Yalova Universitesi Yalova University Yalova Meslek Yiksekokulu | Yalova Vocational School
. Akdagmadeni Meslek Akdagmadeni Vocational
98. | Yozgat Bozok Universitesi Bozok University Yuksekokulu, Sorgun School, Sorgun Vocational
Meslek Yiiksekokulu School
) ] ) ) Zonguldak Meslek Zonguldak Vocational
99. | Zonguldak Bllent Ecevit Bilent Ecevit Yuksekokulu, Caycuma School, Caycuma

Universitesi

University

Meslek Yiksekokulu,
Devrek Meslek Yiiksekokulu

Vocational School, Devrek
Vocational School

74. | Mardin Universitesi University Meslek Yiksekokulu Vocational School
Sosyal Bilimler Meslek -
. I " . : ; Yiiksekokulu, Anamur \S/g«(::iaat?cs)giaelnscce};o%n%fmur
75. | Mersin Mersin Universitesi Mersin University Meslek Yuksekokulu, . 4 .
Erdemli Meslek Vocational School, Erdemli
Yiiksekokulu Vocational School
76. | Mersin Toros Universitesi Toros University Meslek Yiiksekokulu Vocational School
77. | Konya Selguk Universitesi Selguk University \S(Hikﬂ;:k'lc;aks‘lﬂﬁu Meslek gg;ﬂéglﬁsucu Vocational
Mugla Meslek Yiuksekokulu, | Mugla Vocational School,
Datga Kazim Yilmaz Meslek | Datga Kazim Yilmaz
YutsekOI#\”u' Fethiye Ali Voc[;ationall SCT(()OI' o
M M Sitki-Mefharet Kogman Fethiye Ali Sitki-Mefharet
78. | Mugla UMnui\g/Larssi't%(S'iKocman mtjigfrssilttkl Kogman | Neslek Yiksekokulu, Kogman Vocational
A\ Marmaris Turizm Meslek School, Marmaris Turizm
Yiksekokulu, Milas Meslek | Vocational School, Milas
Yuksekokulu, Ortaca Meslek | Vocational School, Ortaca
Yiiksekokulu Vocational School
79. | Nevsehir Kapadokya Meslek Kapadokya Kapadokya Meslek Kapadokya Vocational
: ¥ Yuksekokulu Vocational School Yuksekokulu School
Nevsehir Hacl Nevsehir Hacl Meslek Yiiksekokulu, Urgiip | Vocational School, Urgiip
80. | Nevsehir Bektas Veli Bektas Veli Sebahat ve Erol Toksoz Sebahat ve Erol Toksoz
Universitesi University Meslek Yiksekokulu Vocational School
81. | Nigde Nigde Universitesi Nigde University mggéf%ﬁleigmﬁr gggc?:i \Slgce?‘tég?al School of
P, Vocational School of
. Sosyal Bilimler Meslek p p :
82. | Ordu Ordu Universitesi Ordu University Yuksekokulu, Mesudiye f’,gﬁ?égﬁ';";fﬁagfeﬁgg.gf
Meslek Yiiksekokulu Yiksekokulu
: Recep Tayyip Recep Tayyip Ardesen Meslek -
83. | Rize Erdogan Universitesi | Erdogan University | Yiksekokulu Ardesen Vocational School
. Karasu Meslek Yuksekokulu, | Karasu Vocational School,
84. | Sakarya Sakarya Universitesi | Sakarya University | Kirkpinar Turizm Meslek Kirkpinar Turizm Vocational
Yiiksekokulu School
Samsun Meslek .
19 Mayis : : = Samsun Vocational School,
85. | Samsun Universitesi 19 Mayis University Xﬂlﬁ:glﬁgtalﬂ, Havza Meslek Vocational School
s6. | sii N - . . . Kurtalan Meslek .

. | Siirt Siirt Universitesi Siirt University Yiksekokulu Kurtalan Vocational School
87. | Sinop Sinop Universitesi Sinop University MEZEE mtzgtgtﬂlﬂ' Gerze ¥8§§ggﬂ§l ggﬂgg:' Gerze
83, | Sivas Cumbhuriyet Cumbhuriyet Cumbhuriyet Meslek Cumbhuriyet Vocational

: Universitesi University Yiiksekokulu School

Sanlurfa Vocational
N Sanliurfa Sosyal Bilimler School of Social Sciences
89. | Sanliurfa Harran Universitesi Harran University Meslek Yuksekokulu, Birecik | Vocational School of Social
Meslek Yuksekokulu Sciences, Birecik Vocational
School
Sosyal Bilimler Meslek Vocational School of
Yiksekokulu, Malkara Social Sciences, Malkara
90. | Tekirdas Namik Kemal Namik Kemal Meslek Yiiksekokulu, Vocational School,
: g Universitesi University Marmara Ereglisi Meslek Marmara Ereglisi
Yuksekokulu, Sarkéy Meslek | Vocational School, Sarkoy
Yiiksekokulu Vocational School
Tokat Sosyal Bilimler Tokat Vocational School
91. | Tokat Gaziosmanpasa Gaziosmanpasa Meslek Yiksekokulu, Niksar | of Social Sciences, Niksar

Universitesi

University

Sosyal Bilimler Meslek
Yiiksekokulu

Vocational School of Social
Sciences
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Kaynak: 2015 yili 6grenci Se¢me ve Yerlestirme Sistemi (OSYS) YiiksekdgretimProgramlari ve Kontenjanlari kilavuzundan derlenmistir.
Source: Compiled from the Guide of Higher Education Programs and Quotas of 2015 Student Selection and Placement System OSYS
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