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Yeniden merhaba,

Tiirkiye Otelciler Federasyonu (TUROFED) olarak, iilkemizin bugiinii
ve geleceginde dnemli roller tstlenen, turizm ve konaklama sektériine
y6nelik arastirma ve inceleme calismalarina devam ediyoruz.

Bu misyonla yayinina devam ettigimiz Turizm Raporu, ikinci yilina
girdi. Turizm Raporu’nun 6. Sayisinda; Ulkemiz ve uluslararasi alanda
yasanan gelisme ve degisimleri ele alip analiz etmeye c¢alistik.

Turkiye son iki yilda, 6zellikle yakin bélgemizde yasanan siyasi ve
ekonomik istikrarsizliklardan etkilendi.

Bu sUreg, bir yandan, istikrar ve glivence arayan turistler i¢in Turkiye'yi
6ne cikarirken, diger yandan tlkemiz turizminin gelisme dinamiklerini
de etkiledi.

iste bu gelisme, TUROFED Turizm Raporu’nda, “Tiirkiye Turizmi
Arap Bahari Sonrasinda Yeniden Normal Blyime Cizgisine Dénlyor”
baslgr altinda detayh olarak ele alinmis ve analiz edilmistir.

Diger yandan, son dénemde ihmli havaya giren Tiirkiye-israil
iliskilerinin turizme yansimasi, blyuyen yurti¢ci seyahat pazarinin
durumu, konaklama sektérinde artamaya devam eden yatirimlar,
sektdriin yarattigr ekonomik potansiyel gibi konular da yeni sayimizin
iceriginde yer aldi.

Yurt iginde ve yurtdigindaki kurum ve kuruluslar ile seyahat camiasi
tarafindan tarafindan yakindan izlenen Turizm Raporu, AKTOB
Arastirma Birimi tarafindan hazirland..

Turizm Raporu’nun Ulkemiz turizmine katki saglamasi dileklerimizle
Osman Ayik

Turkiye Otelciler Federasyonu
TUROFED Baskani

Hello again,

As the Turkish Hoteliers Federation (TUROFED), we
are continuing with our research and survey studies
regarding the tourism and accommodation sectors,
which play an important role in Turkey today and in the
future.

The Tourism Report, which we have been publishing
with this mission, marks its second year. In the 6th issue
of the Tourism Report, we tried to tackle and analyze
the developments and changes both in Turkey and in
the international markets.

Over the past two years, Turkey has been affected by
a series of political and economic instabilities particularly
dominating its neighboring region.

While, on the one hand, this process has favored Turkey
for tourists seeking stability and assurance, on the other
hand it has impacted the development dynamics of
Turkish tourism.

This development has been tackled and analyzed in
detail in TUROFED’s Tourism Report under the heading
“Turkey Returns to Normal Growth Path In the Aftermath
of the Arab Spring”.

On the other hand, some hot issues such as the reflection
of the recent warming in Turkish-Israel relations on
tourism, the situation of the growing travel market, ever-
increasing investments in the accommodation sector
and the economic potential have also been covered in
our new issue.

The Tourism Report, which is closely followed by the
relevant institutions and organizations both in Turkey
and abroad as well as by the travel sector, has been
prepared by the AKTOB Research Unit.

We hope that the Tourism Report will contribute to the
development of Turkish tourism...

Osman Ayik
Turkish Hoteliers Federation
TUROFED President
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TURKIYE, ILK YARIDA, RAKIPLERDEN DAHA HIzLI BUYUDU
TURKEY GROWS FASTER THAN RIVALS IN THE FIRST HALF-YEAR

Son 3 yilda; Dinya, Avrupa ve Akdeniz Canagrnda yasanan énemli
gelismelerden, bolgesel istikrarsizliklardan, kayipsiz siyriimayi
basaran Turkiye turizmi, 2013 yilinda da pozitif blylime rakamlarini
yakaladi.

Ote yandan ispanya, Misir ve Yunanistan'da ise turizm verileri,
Tuirkiye kadar umut verici seviyede degil. Turizm pazarinda ilk yaryil
tamamlanirken, Tirkiye, bdlgesinde gecen yila gére, yabanci ziyaretci
sayisini % 15’in Gzerinde artiran tek llke oldu.

Arap Bahari ile glic kaybeden ve 2012’de yeniden yikselise gecen
Misir, o yilki blylime rakamlarini tekrar edemese de ilk yarida % 13
dolayinda bir gelisme gdsterdi.

Bélgenin lideri konumunda bulunan ispanya, ilk yarida, yabanci
ziyaretgi sayisini % 4,5 dolayinda artirdi. Bir kag yildir ana pazarlarinda
duraklama yasayan Ispanya, Mayis ayi ile birlikte, italya haric, yeniden
toparlanmaya gecti.

Ekonomik kriz i¢inden ¢ikmaya ¢alisan, hem 2012 hem de 2013
yilinda ciddi anlamda gerileme yasayan tek tilke Yunanistan olmustu.
2012’de yasanan kigulmenin tstine Ulke bu yilin ilk 4 ayinda % 6
dolayinda dusus gostermisti. Ancak Mayis ayinda % 18, Haziran’'da
%15 blyume kaydeden llke, ilk yariy1 % 9 dolayinda buytme ile
tamamladi.

Yilin 6 aylik déneminde, yabanci ziyaretci sayisinda, ispanya % 4,5
blyidme ile 26 milyona yaklasti. Yakin takipgisi Turkiye ise % 15
artisla 15 milyona yaklasti. Ote yandan % 15’e yakin gelisme gdsteren
Misir ise 5 milyon ziyaretciye ulasti.

Turkiye ve Rakiplerinde Yabanci Ziyaretci Sayilari (Milyon kisi)

Number of Foreign Visitors for Turkey and Its Rivals (Million)

2012 2013
ISPANYA / SPAIN 25.2 26.3
TURKIYE / TURKEY 12.7 14.9
MISIR / EGYPT 5.2 5.8
YUNANISTAN / GREECE 4.1 4,5

TURISTIK MERKEZLERDE 6 AYLIK DURUM:
YUKSELIS EGiLiMi SURUYOR

Trkiye’nin yabanci ziyaretci trafiginin % 75’lik kismini alan istanbul,
Antalya, Mugla ve izmirde 2013 sezonu iyi geciyor. Bu 4 bélgenin
tamami yilin ilk yarisini yikselisle kapatti.
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Turkish tourism, which has managed to overcome
important developments in the World, Europe and
Mediterranean and regional instabilities without any loss
over the past 3 years, also recorded positive growth in
2013.

On the other hand, the tourism data from Spain, Egypt
and Greece is not as promising as those from Turkey.

With the tourism market closing the first half-year, Turkey
became the only country in its region to have increased
the number of foreign visitors by over 15% compared
with a year earlier.

Egypt, which has been weakened by the Arab Spring
yet rebounded in 2012, grew 13% in the first half-year
although failing to achieve the then growth rate.

In Spain, positioned as the leader of the region, the
number of foreign visitors rose by 4.5% in the first half-
year. The country, which saw its core markets slowing
down for the past few years, began recovering by may,
excluding ltaly.

The only country, which has been struggling with the
economic crisis and contracting severely both in 2012
and 2013, was Greece.

Added to the 2012 shrinkage, the growth rate of the
country fell by 6% over the first 4 months of this year.
However, the country posted high grovths 18% growth
in may, 15% in june closing the first half-year with an
overall growth rate of 9 %.

Over the 6-month period, Spain attracted almost 26
million foreign visitors with a growth rate of 4.5% while
its closest rival Turkey welcomed 15 million tourists with
a growth rate of 15%.

On the other hand, Egypt, recording a growth rate of
almost 15%, attracted 5 million visitors.

6 MONTH SITUATION IN TOURIST DESTINATIONS:
RISING TREND CONTINUES

The 2013 season in Istanbul, Antalya, Mugla and Izmir,
which account for 75% of the foreign visitor traffic in
Turkey, is going well. All these 4 regions ended the first
half-year with growth.
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Yilin ilk yarisinda istanbul’daki biiyiime % 17’ye yaklasirken, gelen
yabanci ziyaretgi sayisi da 5 milyona yaklasti. istanbul, ana kaynak
pazarlarin tamaminda blyume gerceklestirdi. Ancak, Mayis ayi
sonundan itibaren Taksim Gezi Parki’'nda yasanan olaylar ve devam
eden protestolar, 6zellikle yakin bélgede bazi rezervasyon iptallerine
yol acti. Bu olaylarin sonunda istanbul’da yil basindan bu yana
gorilen hizli blyume egilimi kesintiye ugradi.

Diger yandan Antalya, yilin ilk yarisinda % 10 dolayinda buyUyerek
4,5 milyon yabanci ziyaretgi sayisina ilerledi. Antalya ilk yarida
6zellikle Rusya ve BDT pazarlarinda ylksek oranli biyime yasadi.
Birkac pazar harig, tim Avrupa Ulkelerinden gelislerde gelisme
g6ralda.

2013’e dusUsle baslayan Mugla, Mayis ile birlikte ylkselise gecti ve
ilk yary1 % 3,5 dolayinda biytume ile 1 milyon yabanci ziyaretgi ile
kapatti. Mugla, ana pazari olan ingiltere’deki kayiplarini azaltirken,
Avrupa pazarlarinda da énemli bayidme rakamlarina ulasti.

Bu yil toparlanarak % 2-3 araliginda bilyiime yakalayan izmir, ilk
yarida 500 bini asan ziyaretci sayisina ulasti. il, Almanya ve Fransa
gibi birka¢ pazarin disinda Avrupa’dan daha fazla ziyaretgi gcekti.

Turistik Merkezlere Gelen Yabanci Ziyaretci Sayilari*,
(Ocak-Haziran), Milyon kisi

Number of Foreign Visitors to Tourism Destinations®,
(January-June), Million

2012 2013
ANTALYA 3.89 4.27
ISTANBUL 4.23 4.94
MUGLA 0.98 1.01
iZMIR 0.49 0.50

*4 merkezin yabanci ziyaretci sayilari, tablolar béliminde gérulebilir
* The number of foreign visitors to these 4 destinations are available

in the tables section.

TURKIYE’NiN 2018 HEDEFLERI AGIKLANDI

Kalkinma Bakanhgrnin hazirladigi ve 2014-2018 dénemini kapsayan
10. Kalkinma Plani’nda ekonomik ve sosyal hedefler agiklandi.

Planda agiklanan hedeflere gére; 2018 yilina kadar Tarkiye’nin
yabanci turist sayisi 42 milyona ¢ikacak. Yurtdisinda yasayan ve
Tirkiye'ye ziyarete gelen vatandas ziyaretci sayisi da 6,3 milyona
ulagacak. Bdylece Turkiye, 2018 yilinda 48,3 milyon ziyaretgiye
agirlamis olacak.

Ayni dénem icinde Turkiye yabanci ve vatandas ziyaretcilerden elde
ettigi turizm gelirini de 45 milyar Dolar’a ¢ikarmay! planliyor. Ayni
zamanda, vatandaslarimizn yaptiklari turizm giderleri de 8 milyar
Dolar’a ulasacak.
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While the growth rate in Istanbul neared 17% in the first
half-year, the number of incoming foreign visitors hit
almost 5 million. In fact, Istanbul posted growth in all of
its core source markets.

However, the recent incidents in Taksim Gezi Park and
the on-going protests since the end of may, led to some
reservation cancellations, particularly in the neighboring
areas. By the end of these events, the trend of fast
growth, which had been experienced since the beginning
of the year in Istanbul, was interrupted.

On the other hand, Antalya posted 10% growth in the
first half-year, attracting 4.5 million foreign visitors.

The city recorded high level growth in the first half-year,
particularly in the Russian and CIS markets. Except for
a few markets, Antalya saw an increase in arrivals from
all European countries.

Mugla, starting the year 2013 with decline, rebounded
in may and closed the first half-year with 3.5% growth,
attracting 1 million foreign visitors. While, on the one
hand, Mugla reduced its losses in its core market of the
UK, on the other hand, it achieved significant growth in
its European markets.

Izmir, recovering in 2013 and attaining a growth rate in
the 2-3% range, welcomed more than 500,000 visitors
in the first half-year.

In fact, the city attracted more visitors from Europe, with
the exception of a few markets such as Germany and
France.

TURKEY UNVEILS 2018 TARGETS

Turkey’s economic and social targets have been
announced in the 10th Development Plan, which has
been prepared by the Ministry of Development and
which covers the 2014-2018 period.

According to the targets disclosed in the plan, the number
of foreign tourists visiting Turkey will reach 42 million
by the year 2018, with the number of Turkish citizens
living abroad and visiting Turkey expected to hit 6.3
million.

Hence, Turkey will have attracted 48.3 million visitors
by the end of 2018.

Over the same period, Turkey plans to increase its
tourism revenues from foreign and citizen visitors to
USD 45 billion.

At the same time, tourism expenses of our citizens are
estimated to amount to USD 8 billion.




TURIZM RAPORU / TOURISM REPORT

MTUROFED

Tahminleri agiklanan 2014-2018 bulgularina gére; turizm gelirlerinin
GSYH icindeki pay1, % 3,7°den % 3,5’e dusecek. Plana gére Turkiye
2018'de 1,3 trilyon Dolar hasila tretecek.

Ote yandan gelirin, iilke ihracatina payi da % 19,2'den % 16,2'ye
gerileyecek. 2018 yilinda Ulkemizin 277 milyar Dolar’lik ihracat
yapmasi bekleniyor.

Yabanci ziyaretci sayisi (000) / Number of foreign visitors (000)

Turizm gideri (Milyon Dolar) / Tourism expenses (Million Dollars)

10. Planda, Turizm Hedefleri / Tourism Targets In The 10th Plan

The 2014-2018 findings suggest that the share of tourism
revenues in GDP will fall from 3.7% to 3.5%. According
to the plan, Turkey will generate USD 1.3 trillion in
revenue (GNP) by the end of 2018.

Separately, the share of tourism revenue income to the
country’s exports will fall from 19.2% to 16.2%. In 2018,
Turkey'’s exports are projected to reach USD 277 billion.

2014-2018 yillik gelisme

2014-2018 annual progress
4.6
19,820 31,782 | 33,500 | 42,000 4.6
18,594 | 29,351 | 32,000 | 45,000 7.1
3,271| 4,593 4,990 8,000 9.9
803 798 831 932 2,3

TURKIYE TALEP PROFiILI ANALIzi 2012
TURKEY DEMAND PROFILE ANALYSIS 2012

Tlrkiye Turizmi “Arap Bahari” Sonrasinda Yeniden “Normal”
Bliyime Cizgisine Dénliyor

Tirkiye turizmi, son yillarda, 6zellikle komsu ve yakin Ulkelerle olan
iyi iliskilerin meyvelerini toplamaya baslamisti. Ancak yakin bdlgemizi
icine alan Arap Bahari, istikrarsizliklar, komsularda yasanan ekonomik
ve siyasi sorunlar, bu ivmenin yavaslamasina neden oldu.

Ayni strecte AB pazarlarinda devam eden ekonomik daralma, rakip
ulkelerin pazarda yeniden giclenmeye baslamasi ile birlikte 2012
yili gegmis yillara oranla farkli bir manzara ortaya ¢ikardi.

Arap Baharr’nin etkisinde 2011 yilinda, normal gelisme cizgisinden
farkh bir siirece giren Tlrkiye turizmi, bélgede istikrarin kismen
saglanmasindan sonra normal gelisme egilimlerine dénmeye bagladi.

2011°de 6zellikle Misir basta olmak uzere, yakin bdlge
destinasyonlarindan kagan turistlerin, tercih ettikleri gtvenli
destinasyonlardan biri olan TUrkiye, paket (organize) turlardan ziyade,
ferdi girislerde ¢ok hizli blytumustd.

Tirkiye turizminin genel bliyime egiliminde; en énemli katki, paket
tur sayilarindaki artistan kaynaklaniyordu. Bazi yillarda ise paket tur
ve ferdi girislerdeki artislar paralel seyrediyordu.

Arap Bahari ile birlikte, 2011 yilinda, Turkiye turizminin sayisal olarak
blyumesinde ferdi girislerin pay! % 75’e ¢ikarken, paket turlarin payi
% 10 dolayinda kalmisti. Ote yandan % 15’lik bir kisim da ¢ocuk
ziyaretci artisindan kaynaklanmisti.
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Turkish Tourism Returns to “Normal” Growth Path In the
Aftermath of the “Arab Spring”

Over the recent years, Turkish tourism has started the collect
the fruits of its good relations particularly with its neighboring
and nearby countries. However, the Arab Spring, encompassing
the neighboring region, as well as instabilities, economic and
political problems in the neighbors, have all led to the slowing
of this momentum.

Over the same period, with the ongoing economic contraction
in the EU markets and the rival countries regaining force in the
market, the year 2012 revealed quite a different picture compared
with the previous years.

Turkish tourism, which entered a process different from its
normal pace of development under the impact of the Arab
Spring in 2011, started to return to normal development trends
after stabilization in the region was achieved, albeit in part.

In 2011, Turkey, which was one of the secure locations preferred
by tourists avoiding nearby destinations, particularly Egypt,
had grown quite fast in terms of individual arrivals, rather than
package (organized) tours.

The most important contribution to the general growth trend of
Turkish tourism came from the increase in the number of
package tours, while in some years, increases in package tours
and individual arrivals proved to be parallel with each other.

In 2011, with the effect of the Arab Spring, while the share of
individual arrivals in the quantitative growth of Turkish tourism
rose to 75%, the share of package tours remained at a mere
10%. On the other hand, 15% of this growth stemmed from

the increase in the number of child visitors (Family Packages).
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Arap Bahari kaynakli bolgesel istikrarsizligin kismen iyilesme gosterdigi
2012 yilinda ise turizmde buylimenin kaynaklari, yeniden paket turlar
lehinde bir gelisme goésterdi.

Ferdi (organize olmayan) ziyaretci girislerinin geriledigi 2012 yilinda,
Turkiye turizmindeki sayisal gelismenin % 86’lik kismini paket turlar
olusturdu. Ote yandan cocuk ziyaretcilerin bilylimedeki pay! ise %

32 oldu.

Son 2-3 yillik slregte yasanan gelisme veya olumsuzluklarin, turizm
talep yapisina yansimasi asagida basliklar halinde 6zetlenmisti.

Talep analizi

Turkiye 2012 yilinda, yabanci ziyaretci girisinde % 1 artigla 31,7
milyona ulasti. Bu toplamin 19,5 milyonu gezi, edlence, sportif ve
kultirel amach gergeklesti. Bu kategoride % 10 dolayinda artis oldu.

2012'de artis yasanan diger degisim, saglik ve tibbi nedenlerle kisa
sureli girislerde yasandi. Bu alanda % 8,5 artisla 154 bin kisiye
ulasildi.

Hacim agisindan, talebin ikinci dnemli ayagi olan yakin, akraba ve
arkadas ziyaretleri ise % 20 gerileme ile 2,6 milyona dustd.

is amagcl girisler, hafif diisse de 1,9 milyon bandinda kald. egitim
ve staj amagli girisler de % 7,5 diserek 200 binlere kadar geriledi.

Diger yandan, din’hac amacl gelislerde de, 100 binlerden 60 binlere
dogru, % 40 gibi ylksek oranl bir gerileme oldu.

Benzer dusus egilimi alisveris amagli girislerde de yasandi. % 20
daralan Pazar 1 milyon kisiden 860 bine diistu.

Ozetle goriiltiyor ki, Tiirkiye turizmi, turistik talebin énemli bir kisminda
ihmh buyime gdstermistir. Ancak, komsularla olan trafigin, siyasi
sUreglerle bozulmasi ve o Ulkelerde iktisadi dengelerin talebi olumsuz
etkilemesi, Avrupa’daki krizin derinlesmesi gibi konular, talebin diger
bilesenlerinde ciddi daralmalar meydana getirmistir.

Ana Gelis Amaclarina Gére Yabanc Ziyaretci Sayisi/ 2012

Number of Foreign Visitors by Main Purpose of Arrival/ 2012

In 2012, when the impacts of regional instability
caused by the Arab Spring started to fade away,
albeit in part, the main drivers of growth in tourism
again showed signs of improvement in favor of
package tours.

In 2012, when the individual (unorganized) visitor
arrivals slowed down, package tours accounted for
86% of the quantitative growth in the Turkish tourism.
On the other hand, the share of child visitors in overall
growth came in at 32%.

The impact on the tourism demand structure of various
developments and problems, which have been
experienced over the past 2-3 years, has been listed
below in headings.

Demand analysis

In 2012, Turkey attracted a total of 31.7 million foreign
visitors with a 1% increase, 19.5 million of whom
came for travel, entertainment, sports and cultural
purposes. This category grew by about 10%.

The other change in 2012 was in short-term arrivals
for health and medical purposes. In this area, Turkey
welcomed 154,000 persons with a 8.5% increase.

In terms of volume, the number of visits to relatives
and friends, the second important component of
demand, fell to 2.6 million with a 20% decrease.

Arrivals for business purposes, although declining
slightly, remained in the 1.9 million range, while
arrivals for education and internship purposes slowed
down to 200,000 with a fall of 7.5%.

Separately, arrivals for religious /hajj purposes posted
a significant decline of 40% from 100,000 to 60,000.

A similar trend of decline was also evident in arrivals
for shopping purposes. The market, shrinking by
20%, declined from 1 million people to 860,000.

Person (000) | Change % To sum up, Turkish tourism recorded a moderate
19,574.7 9.66 growth for the most part of tourist demand.
Akraba ve arkadas ziyareti / Visits to relatives and friends 2,665.0 -20.03
19504 0.06 However, problems such as the deterioration of
relations with neighbors due to the aggressive political
Aligveris / Shopping 862.9 -19.60 . . . .
climate, the negative impact of the economic balances
2065 760 in these countries on demand and the deepening of
Saglik ve tibbi nedenler (1 yildan az) 1545 8.45 the European crisis have led to serious contractions
Health and medical reasons (less than 1 year) .
in the other components of demand.
61.1 -40.27
5,198.7 30.73
Transit / Transit 38.5 -95.16
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Harcama analizi

Talep profilinde, amaclarda gérilen dusUs ve artis egilimleri, yapilan
seyahat harcamalarinda da benzer dzellikler gésterdi.

Harcamalarda en ylksek artiglar, turistik talebe iligkin bilesenlerle,
saglik harcamalarinda gériildii. Ote yandan alisverise dayali bazi
kalemlerle, disarida yeme igme, hali, kilim alimi gibi bazi harcamalarda
disls gézlendi.

Harcama Turtine Goére Turizm Geliri, 2012*

Tourism Revenue by Type of Expense, 2012*

_ Harcama Milyon Dolar | Degisim %
Expense Million Dollars|  Change %
22,543.6 3.3
62100
3,127.4 1.4
6263 %5
1,738.6 -16.2
293.2 221
Domestic/International Transport
196.0 -6.6
6.612,2 7.2
1.692,2 2,8
1.495,5 6,0
29.351,4 4,3

*Yabanci ziyaretgiler + yurtdisinda yasayan vatandas ziyaretgiler
**Turizm gelirinin, 22,7 milyar Dolari yabancilardan,
6,3 milyar dolari vatandas ziyaretgilerden elde edilmistir.

*Foreign visitors + citizen visitors living abroad
**Of the total tourism revenue, USD 22.7 billion have been earned from foreigners
and USD 6.3 billion from citizen visitors.

Konaklama egilimleri

2012'de, yabanci ziyaretcilerin tlkemizde geceleme yaptiklari yerler
acisindan yalnizca otel vb konaklama tesislerinde bir artis s6z konusu
oldu. Bu da turistik talep agisindan 2012’'de saglanan % 10’a yakin
talep artisi ile uyumlu gériinmektedir. Konaklama tesislerinde yapilan
gecelemelerdeki % 0,2’lik disuk artisin nedeni ise gecelemelerin,
mevsimine gére, 0,5 ila 1 puan arasinda kisalmasidir. Ote yandan;
kendi evi, arkadas veya akraba evleri ile kiralik evlerde yapilan
gecelemelerde % 35'ten fazla gerileme yasandi. Bu da azalan yakin
ve akraba ziyaretleri ile paralel bir durumdur.

Musteri tipi

2012 yilinda gelen yabancilarin, genel ¢calisma durumlarina gére
ayriminda yalnizca Ucretli olarak ¢alisanlarda yikselis saglandi.
Gelenlerin % 53’Uni olusturan bu kitleden 14 milyon giris olurken,
% 8,5 artis yasandi. Bu kitlenin toplam igindeki payi da 5 puan artti.
Diger yandan esnaf, isveren, issiz, 6grenci, emekli ve ev kadini
profillerinden Ulkemize girislerde % 2 ila % 29 arasinda dususler
yasandi.
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Expense Analysis

In the demand profile, the trends of decrease and
increase in purposes showed similarities with the travel
expenses incurred. The highest increases in expenses
were seen in tourist demand- related components and
health expenses, while some shopping-based items and
some expenses, such as dining out and purchase of
rugs and carpets, saw a decline.

Accommodation trends

In 2012, in terms of places where foreign visitors stayed
overnight in Turkey, only accommodation facilities such
hotels, etc. saw an increase. In terms of tourist demand,
this increase goes parallel with the increase in demand
of almost 10% recorded in 2012.

The reason for the low increase of 0.2% in overnight
stays in accommodation facilities is the fact that such
stays have been shortened by between 0.5-1%,
depending on the season.

On the other hand, overnight stays in their own houses,
friend’s or relative’s houses and rental houses saw a
decline of over 35%. This is in parallel with the decreasing
number of friend and relative visits.

Yabanci ziyaretcilerin gecelemeleri / 2012
Overnight stays of foreign visitors/ 2012

Geceleme (000) Degisim %

Overnight stay (000) Change %
139.484,2 0,2
Kendi evi/ Own house 22.920,6 -76,2
13.031,5 -5,5
Arkadas, akraba evi 68.475.7 274

Friend's/relative’s houses T '

19.209,9 -34,6

Customer type

In the classification of general employment status of
foreigners incoming in 2012, only paid employees saw
an increase. While 14 million arrivals were recorded
from this group, which accounts for 53% of all incomers,
an increase of 8.5% was reported. The share of this
group in the total increased 5%.

On the other hand, arrivals by tradesmen, employers,
the unemployed, students, pensioners and housewives
saw declines of between 2-29%.
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2012 yilinda; Ucretli calisanlarda 1,1 milyon kisi artis yasanirken,
isveren sinifindan 188 bin, issizlerden 400 bin, emeklilerden 210
bin, ev kadinlarindan 300 bin ve 6grencilerden de 44 bin dolayinda
kayip yasandi.

Yabanci Ziyaretgilerin Galisma Durumu /2012
Employment Status of Foreign Visitors/2012

Kisi sayisi (000) |Artis/Dusus kisi sayisi (000)
Calisma Durumu / Employment Status No. of persons | Increase/Decrease No. of
(000) persons (000)

14 093 +1110
isveren, esnaf vb / Employer, tradesman, etc. 4452 -188
1013 - 404
Ogrenci / Student 2196 -43
2946 -213
Ev kadini / House Wife 1647 -307
105 -107

Turkiye’ye gelenlerin, gelir gruplari agisindan dagiliminda genel
egilim; orta ve dusik gelirlilerin, toplamin ekseriyetini olusturmasi,
artiglarin da bu paralelde olmasidir.

Ancak 2012'de gelen ziyaretgilerin, gelir gruplarn agisindan dagilimina
bakildiginda ise orta ve disik gelirlilerin sayisinda 2012 yilinda
disus oldugu gdzlendi. Bu gerileme, lilkemize ferdi (organize olmayan)
gelislerin sayisindaki dususle paralel gérinmektedir.

Ote yandan, yiiksek gelirli gruplardan gelenlerin sayisinda ise % 4'i
asan bir buyime yakalandi.

Gelismede esas kaynak, cocuklu aileler ve paket tur

2012'de yabanci ziyaretci sayisi % 1 dolayinda artti. Bdylece,
Ulkemizden ¢ikis yapanlarin sayisi 31 milyon 324 bin’den 31 milyon
655 bine ¢ikti. Yani, 330 bin artis saglandi. Bu artisin tamami ¢ocuklar
ve ailelerinden elde edildi.

Bu dénemde, 0-14 yas grubu cocuk sayisinda 485.315 Kisi
artis olurken, 25-44 yas grubundaki gelisme de 152.763 kisi oldu.

Ote yandan 45-64 yas grubu sayisi 100.852, 65 yas ve (izerindekiler
131.895, 15-24 yas grubunda olanlar da 74.582 kisi azaldi.

Ozetle Tirkiye 2012'de; gocuklu ailelerin bir kismini kazanirken, 15-
24 yas genc kitle ile 45 yas ve Uzeri orta yasli ve yasli kitleden
musteri kaybetti.

Yas Gruplarina Gére Ziyaretci Sayisi Artislar (Kisi) / Increase in the Number of Visitors by Age Groups (Person)

In 2012, while the number of paid employees
increased by 1.1 million persons, there was a loss of
188,000 for tradesmen, 400,000 for the unemployed,
210,000 for pensioners, 300,000 for housewives and
44,000 for students.

The general trend in the distribution of people visiting
Turkey in terms of their income groups, is that the
middle and low income group represent the majority
of the total and that the increases follow the same
trend.

As to the distribution of visitors coming in 2012 by
their income groups, a decline in the number of middle
and low income visitors was observed in 2012. This
seems parallel with the decline in the number of
individual (unorganized) arrivals.

On the other hand, a growth in excess of 4% was
achieved in the number of visitors coming from high
income groups.

Gelir Gruplarina Goére Ziyaretci Artisi, %
Increase in Visitors by Income Groups, %

Gruplar / Groups Degisim / Change

0,17
Dusiik / Low -8,24

0,33
Yiksek / High 1,64

2,80

Main source of increase: Families with children and
package tours

In 2012, the number of foreign visitors increased by 1%.
Therefore, the number of people exiting Turkey rose to
31,655,000 from 31,324,000. That is, an increase of
330,000 was achieved. This increase came entirely from
children and their families.

During this period, there was an increase of 485,315
persons in the number of children in the age group of
0-14, versus 152,763 persons in the age group of 25-
44. On the other hand, the number of the age group of
45-64 decreased by 100,852, 65 and over by 131,895
and 15-24 by 74,582 persons. In short, in 2012, Turkey
gained part of the families with children and lost
customers from the young age group of 15-24 and the
middle aged and aged group of 45 and over.

0-14 15-24 25-44 45-64 65 + Toplam / Total

418.817 370.498 966.753 577.671 479.936 2.813.675

485.315 -74.582 152.673 -100.852 -131.895 330.659
09




TURIZM RAPORU / TOURISM REPORT

MTUROFED

Paket Turlar

Arap Baharr'nin getirdigi ivme ile 2011’de kazanilan 2,8 milyon turistin
6nemli bir kismi ferdi seyahatlerden kaynaklanmisti. O yil saglanan
artisin; % 75’ini ferdi seyahatler, % 15’ini 0-14 yas grubu ¢ocuklar
ve % 10’u da paket turlar saglamisti.

2012 yilinda bu egilimin durdugu ve Avrupa’daki iktisadi sorunlarin
agirlastigi goéraldu. Tarkiye, 2012 yilini az da olsa % 1 gibi ihml
blyldme ile tamamlarken, turist sayisi 330 bin dolayinda artti. Bu
artisin esas kaynagini ise ¢ocuklu aileler ve paket turlar olusturdu.

2012 yilinda ferdi seyahatler % 9 kigullrken, paket turlar % 7,5 artis
gbsterdi. 0-14 yas grubu cocuklar ve ailelerinin hacminde ise % 10°u
asan artis yakalandi. Verilerden de goérilecegi gibi 2012’de saglanan
artisin % 68’i paket turlardan % 32’si de gocuk ziyaretgcilerden
kaynaklandi.

Buyumenin Kaynaklari, Ziyaretci Sayisi

Drivers of Growth, Number of Visitors

2011 2012 Degisim / Change
13.057.078 11.875.498 -9,05
Paket tur / Package Tour 13.554.014 14,580,941 7.58
4.713.435 5,198,750 10.30
Toplam ¢ikig / Total exit 31.324.527 31,655,189 1.06

2011’de Gelismenin Kaynaklari, % (Ziyaretci Artisindan Alinan Pay)
Drivers of Growth in 2011 % (Share from the Increase in the Number of Visitors)

Ferdi girisler Paket Turlar Cocuk ziyaretciler Toplam Ziy.Artisi
Individual entries| Package tours Child visitors Total Increase in Visitors
% 75,5 % 9,6 % 14,9 2.8 Milyon / Million

- % 67,9 % 32,0 0,3 Bin / Thousand

2013’te Bliyiimenin Kaynaklari

2013 yilinin ilk gceyreginde saglanan yabanci ziyaretci artisinin; %
82,7’si ferdi, % 17,30 de paket turlardaki biyumeden kaynaklandi.
Bu artista, yilin ilk aylarinda yasanan ve turistik niteligi az olan
karayolu sinir kapilari girigleri etkili oldu. Turkiye, ilk ceyrekte yabanci
ziyaretci sayisinda % 20’nin Gzerinde artis kaydederek 4 milyon
bandinin Ustiine ¢iktl. 2012’nin ilk ¢ceyregine gbre ziyaretgi artigi 700
bini asti. Bu artisin % 82,7’si ferdi, % 17,3'U de paket turlardaki
biylimeden kaynaklandi. ilk ceyrekte, paket turlarla giriste % 11,2
artis oldu. Ferdi girisler ise % 25 blyudu. Turistik niteligi disik olan
bu trafik disarida birakildiginda, esas ivmenini yine paket turlardan
saglandigi gériliyor.

Turkiye'deki Talep Artisinin Kaynaklari
(Ocak-Mart)- Cikis Yapan Ziyaretciler Uzerinden

Drivers of Demand Increase in Turkey
(January-March)- Based on Outgoing Visitors

Paket Turlar Ferdi Ziyaret Toplam Ziyaret
Package Tours Individual visits Total Visits
1,083,658 2,291,074 3,374,732
1,205,132 2,871,386 4,076,518
1.2 25.3 20.8
Artisin kaynaklari, % 173 82.7 100.0
Drivers of Increase, %

Package Tours

The majority of the 2.8 million tourists, who were attracted
in 2011 by the momentum of the Arab Spring, had
stemmed from individual travel. The increase achieved
in the same year was driven 75% by individual travel,
15% by children in the age group of 0-14 and 10% by
package tours.

The year 2012 saw the halt of this trend and the
worsening of economic problems in Europe. Turkey
closed the year 2012 with a moderate growth of 1%,
with the number of tourists increasing by 330,000. The
main drivers behind this increase were families with
children and package tours.

In 2012, individual travel shrank by 9% versus package
tours, which soared by 7.5%. More than a 10% increase
was recorded in the volume of children in the age group
of 0-14 and their families. As it is evident from the data,
68% of the increase recorded in 2012 stemmed largely
from package tours and 32% from child visitors.

Paket Tur Ve Ferdi Girislerin Gelisi Hizi, %

Pace of Arrivals by Package Tours and Individual Entries %

Bireysel Girigler Paket Turlar
Individual Entries Package tours
4,83 4.90
19,42 2.04
-9,05 7.58
87,00 13.00

* 3 aylk/ * Quarterly

Drivers of Growth in 2013

Of the increase in the number of foreign visitors recorded
in the first quarter of 2013, 82.7% stemmed from the
growth in the number of individual and 17.3% from
package tours. This increase was largely driven by
highway border gate entries, which were rather intense
in the first months of the year and which have little tourist
nature.

Turkey, recording an increase of over 20% in the number
of foreign visitors in the first quarter, climbed over the
4 million range. The number of visitors exceeded 700,000
compared with the same period a year ago. Of this
increase, 82.7% stemmed from the growth in the number
of individual and 17.3% from package tours.

In the first quarter, visitors coming with package tours
increased by 11.2%, while those coming with individual
tours soared 25%. When this traffic with little tourist
nature is looked from the outside, we see that the main
momentum is again achieved by package tours.
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ilk 3 ayda, sayisal bazda, paket turlarda % 11’lik artis yakalandi.
Avrupa’da Fransa, Hollanda, italya, Danimarka, Belcika gibi baz
pazarlarda paket tur oranlari hafif gerilerken, BDT, Rusya ve
Ukrayna’da durum degismedi.

Diger yandan yeniden canlanma belirtisi gdsteren israil basta olmak
lizere Aimanya, isvec, ingiltere gibi pazarlarda ise paket tur oranlarinda
artiglar kaydedildi.

Paket turlarda, 3 ayda saglanan artisin esas kaynaklari ise Alman
ve ingiliz pazari oldu. Paket sayisindaki artisin % 50’si bu iki tilkeden
saglandi. Diger yandan sinir girislerinin yogun oldugu Bulgaristan
ve Suriye gibi pazarlarda da paket tur oranlarinda artislar gérildi.

Paket Tur Oranlari Disen Bazi Pazarlar, (Puan olarak)
Some Markets with Decreasing Package Tour Rates, (in Points)

Ispanya / Spain

Ukrayna / Ukraine
BDT/ CIS

Hollanda / Holland
Danimarka / Denmark

3 aylik verilere gbre, yabanci ziyaretcilerin konaklama tesislerindeki
ortalama kalis suresi 4,52 geceden, 4,38 geceye geriledi. Paralel
gerileme, ziyaretgcilerin tesislerde konaklama ve geceleme yapma
oranlarinda da gérildi. 2012'de gelenlerin % 66’si bir kez tesise
giris yaparken, % 39’'u en az bir geceleme yapiyordu. Bu oranlar
2013’de sirasiyla % 65 ve % 37 olarak gerceklesti.

Tesislerde Konaklama Ve Geceleme
Accommodation and Overnight Stays in Facilities

Konaklama* / Accommodation*

*Gelen ziyaretginin ne kadari tesislere giris yapti
** Gelen ziyaretcinin ne kadari tesislerde geceleme yapti.
* What percent of incoming visitors entered the facilities ?
** What percent of incoming visitors made overnight stays in the facilities ?

Gelir Atisinin Kaynag|, Kisisel Harcamalar

Tirkiye 3 aylik ddnemde yabanci ziyaretcilerden elde ettigi geliri, %
40 dolayinda artirarak 2,5 milyar dolardan 3,5 milyar dolara ¢ikardi.
Bu dénemde paket tur geliri % 7,5 artarak 0,5 milyar dolar olurken,
kisisel harcamalar da % 48 artarak 3 milyar dolari asti.

Diger yandan, 3 aylik dénemde elde edilen 1 milyar dolarlik artisin;
% 96,5’i kisisel harcamalardan, % 3,5’i de paket turlardan elde edildi.

In the first three months, an increase of 11% was
achieved in package tours. While the package tour rates
in some European markets such as France, Holland,
Italy, Denmark and Belgium showed a slight decrease,
the situation in CIS, Russia and Ukraine remained
unchanged.

In contrast, package tour rates have increased in
Germany, Sweden and UK, particularly in Israel, which
has started to show signs of recovery.

In package tours, the main drivers behind the increase
achieved over the 3-month period were the German and
UK markets. In fact, these two countries accounted for
50% of the total increase in the number of packages.

Other markets such as Bulgaria and Syria, where border
entries are intense, also saw increases in package tour
rates.

Paket Tur Oranlan Artan Bazi Pazarlar, (Paun olarak)
Some Markets with Increasing Package Tour Rates, (in Points)

_ s nerease

Suriye / Syria

isvec / Sweden
Bulgaristan / Bulgaria

Avusturya / Austria

According to the 3-month data, the average length of
stay of foreign visitors in accommodation facilities
dropped from 4.52 nights to 4.38 nights. A parallel
decline was also seen in the rates of accommodation
and overnight stays of foreign visitors in tourist facilities.

While 66% of foreign visitors coming in 2012 only entered
the facility once, 39% of them made at least one overnight
stay. These rates were 65% and 37% in 2013
respectively.

Driver of Revenue Increase: Personal Expenses

Turkey increased the revenue which it earned from
foreign visitors in the 3-month period by 40% to bring
it to 3.5 billion dollars from 2.5 billion dollars.

Over the same period, the revenue from package tours
rose by 7.5% to reach 0.5 billion dollars, with personal
expenses exceeding 3 billion dollars with a 48% increase.

On the other hand, of the 1 billion dollar increase in the
3-month period, 96.5% was earned from personal
expenses and 3.5% from package tours.
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Gelir Artisinin Kaynaklari (Dolar)

Drivers of Revenue Growth (USD Dollars)

o
_ 2012 2013 Degisim / Change Dﬁfs'gffsg;aai'é/‘;é
468.444 503,771 7.5 35
Kisisel harcamalar | 5, 54 3,035,022 48.0 9.5
Personal expenses
2518512 3,538,793 405 100.0

DUNYA TURIZMINDE 2012 SONUCLARI

TURKIYE iLK 10 iCINDE YERINi SAGLAMLASTIRDI

BM Diinya Turizm Orgiitli (UNWTO) verilerine gére, diinya genelinde
turist sayisi 1 milyar 35 milyona ¢ikarken turizm gelirleri de 1 trilyon
75 milyar Dolar oldu.

Orglite gore Tirkiye, diinya genelinde; turist sayisinda ulastigi 35,6
milyon ile 6., 25,7 milyar Dolar gelir ile de 12. sirada yer aldi. Ancak
Turkiye'de 2012 yilinda revize edilen gelir hesaplama ydnteminin ilk
sonuglarina gére, turizm geliri 29,4 milyar Dolar oldu. Yapilan yeni
siniflama degisikligi ile Tarkiye, yurtdisinda yasayan ve ziyarete
gelen vatandaslarin sayisini da istatistiklere dahil edildi. Buna gére
Turkiye, toplam ziyaret¢i sayisinda 38 milyon bandina ¢ikti. Ginibirlik
ziyaretler ¢ikartildiginda ise 35,6 milyonluk bir seviyeye ulasildi.
UNWTO listesinde ilk 10 icinde ABD, ispanya, Fransa, Cin, Aimanya,
italya, Tirkiye, Hong Kong ve Rusya yer aldi.

Diger yandan kitle turizmi ve Akdeniz seyahat pazar
degerlendirildiginde; Tirkiye 6zellikle paket turlarda, ispanya’nin
ardindan 2.siradadir. Sinir girigleri, transit yolcular, turistik olmayan
bdlge icin hareketler disarida birakildiginda; Cin, Hong Kong, ABD,
Fransa gibi Ulkelerde, yabanci ziyaretci sayisinin 6nemli miktarda
dustugu goérdluyor.

En Cok Gelir Kazanan Ulkeler ( 2012 / Milyar Dolar)
International Tourism Receipts (2012 / USD Billion )

WORLD TOURISM: 2012
RESULTS

TURKEY SECURES ITS PLACE IN THE TOP TEN
According to UN World Tourism Organization
(UNWTO), the number of tourists worldwide rose to
1.35 billion, generating tourism revenues of USD 1.75
trillion. The UNWTO data suggests that Turkey, on
a worldwide basis, ranked 6th with its number of
tourists reaching 35.6 million and 12th with tourism
revenues of USD 25.7 billion. However, according to
the preliminary results of the revenue calculation
method, which was revised in Turkey in 2012, the
tourism revenue hit USD 29.4 billion.

With the latest classification change, Turkey also
included in the statistics the number of its citizens
living abroad and coming for visiting purposes.
According to this, Turkey climbed to the 38 million
range in the number of total visitors, hitting the 35.6
million level, excluding daily visits.

The top ten list of the UNWTO included USA, Spain,
France, China, Germany, ltaly, Turkey, Hong Kong
and Russia.

On the other hand, the latest studies on the mass
tourism and the Mediterranean travel market have
revealed that Turkey ranks 2nd right after Spain
particularly in package tours. Countries such as China,
Hong Kong, USA and France have seen a significant
decline in the number of foreign visitors, excluding
border entries, transit passengers, movements for
non-tourist regions, efc.

En Cok Ziyaretci Ceken Ulkeler (2012/ Milyon Kisi)
International Tourist Arrivals (2012/ Million)

Ulkeler Ziyaretci Sayis|
Slra / Rank NO. Of VISItors

ABD / USA
Cin/ China

Turkiye / Turkey

Sira/ Rank Turizm Geliri / Tourism Revenue
128.6
53.7
41.2
36.4
31.5
29.4

ingiltere / UK
Rusya / Russia

*Kaynak: UNWTO. **TUIK'in yeni gelir hesaplama ydntemi ile agikladigi veridir
*Source: UNWTO. ** Data released by TUIK based on the new revenue calculation method.
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YURTICI SEYAHAT PAZARI 2012
DOMESTIC TRAVEL MARKET 2012

iC PAZARDA PAKET TUR HARCAMALARI ARTTI

Hanehalki Yurtici Turizm Arastirma 2012 yili sonuglarina gére;
seyahat sayis| ve gecelemelerde dusis yasandi. Seyahat harcamalari
ise % 7 dolayinda arttl.

AKTOB Ar-Ge tarafindan TUIK’den derlenen verilere gére; 2012'de
seyahat sayisi % 1,4 gerileyerek 64,9 milyon oldu.

Ayni dénemde yapilan gecelemeler de % 0,26 diserek 556,8 milyona
indi. Ortalama kalis siresi ise 8,5'ten 8,6’ya ciktl.

2012 yilinda yapilan seyahat harcamalari ise nominal bazda % 6,9
artarak 16,7 milyar TL oldu.

Seyahat sliresince konaklama tesislerinde yapilan gecelemeler %
2 dolayinda azalirken, bir yakinin evinde yapilan gecelemeler % 1
dolayinda artti. Kisilerin kendi evlerinde yaptiklari gecelemeler ise
% 3 geriledi.

Yurticinde yapilan seyahat ve gecelemelerin % 85'’ini olusturan tatil
ve yakin ziyaretlerinde gerileme oldu. Tatil amacl seyahat sayisi %
1,6 gerileyerek 12,6 milyona dustl. Tatil amagl gecelemeler ise %
1 dolayinda artt.

Yakin ziyaretleri de % 3,5 gli¢c kaybederek 43 milyona indi. Bu
kategoride yapilan gecelemeler de % 3 azalarak 372,7 milyon oldu.

2011 yilinda 65,8 milyon seyahatte 15,6 milyar TL harcayan
vatandaslar, 2012'de 64,9 milyon seyahate ¢ikarken toplamda 16,7
milyar TL harcad.

2012 yilinda yapilan seyahat harcamalari nominal bazda % 6,9 arttl.
Tatil amagli seyahatlerde yapilan harcamalarda da énemli artiglar
yasandi. 2012 yilinda yurti¢i pazarda paket tur harcamalari ise %
40 artarak 932 milyon TL oldu. Kisisel harcamalar da % 5,4 artisla
15,7 milyar TL’ye ¢iktl.

Paket Tur Ve Kisisel Harcamalar (Milyon TL)
Package Tours and Personal Expenses (Million TL)

Paket tur harcamalari |  Kisisel harcamalar
Package tour expenses |  Personal expenses

664 14.977
932 15.792
40,0 5,4

Seyahat Ve Geceleme Sayisi (Bin)
Number of Travels and Overnight Stays (Thousand)

Seyahat Geceleme Ort.kalis N
Travel Overnight Stay Average. Length Tesisler Ever
Facilities Houses
65.854 558.270 8,5 558270 493.918
64.922 556.803 86 556.803 494236
-1,41 -0,26 1,17 -0,26 0,06
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DOMESTIC MARKET SEES PACKAGE TOUR
EXPENSES INCREASE

The 2012 results of Household Domestic Tourism Survey
suggest that the number of travels and overnight stays
have fallen. Travel expenses, on the other hand, have
seen an increase of 7%.

According to the data compiled by AKTOB Research &
Development, the number of travels in 2012 slipped by
1.4% to 64.9 million.

Overnight stays during the same period declined 0.26%
to 556.8 million, while the average length of stay rose
from 8.5 to 8.6 days.

In 2012, travel expenses soared by 6.9% on a nominal
basis to reach TL 16.7 billion.

While overnight stays in accommodation facilities during
travels decreased by 2%, those at a relative’s house
increased 1%. Overnight stays of people in their own
houses, on the other hand, fell 3%.

Holidays and relative visits, making up 85% of all
domestic travels and overnight stays, have seen a fall.
The number of travels for holiday purposes dropped by
1.6% to fall to 12.6 million, while overnight stays for
holiday purposes increased by 1%. Relative visits were
also weakened by 3.5% to decline to 43 million. Overnight
stays included in this category fell 3% to 327.7 million.

Citizens, who had spent TL 15.6 billion in 65.8 million
travels in 2011, increased the number of their travels to
64.9 million in 2012, spending TL 16.7 billion in total.
Travel expenses in 2012 increased 6.9% on a nominal
basis. Expenses during travels for holiday purposes also
saw significant increases. In 2012, package tour
expenses in the domestic market surged 40% to hit TL
932 million, while personal expenses soared 5.4% to
climb to TL 15.7 billion.

Yurtici Seyahat Harcamalari, 2012
Domestic Travel Expenses, 2012

Toplam Harcama Tatil Amacli Yakin Ziyaretleri
Total expenses |For Holiday Purposes Relative visits

6,9 8.2 58

Tesislerde Geceleme (Bin)
Overnight Stays in Facilities (Thousand)
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ISRAIL PAZARI YENIDEN HAREKETLENDI
ISRAELI MARKET REVIVES

Ilmh havaya giren siyasi iliskiler israil pazarinda umutlan yeniden
yesertiyor

Turkiye'ye gelen ziyaretci sayisi bakimindan, 2008 yilinda, 500 bini
asarak, en yilksek seviyesine cikan israil pazari, izleyen yillarda
ortaya ¢ikan olumsuzluklarla 100 binin altina gerilemisti. Turkiye’nin
toplam turist giriglerinde % 3’e yakin pay alan israil, ayni zamanda
en blyUk kaynak pazarlar arasinda yerini aliyordu.

2013 yili baglarinda, Tirkiye-israil iliskilerinde yumusayan hava,
turizm sektériine hemen yansidi. Ozellikle ilk aylarda toparlanmaya
gecen pazardan gelenlerin sayisi, ilk yarida gecen yilin 2 katina
ulasti.

Antalya’da 5 yil 6nce, en cok turist gelen 10 pazardan biri olan
israil’deki bu hareket, ildeki pek gok turizm sirketi icin de énemli bir
gelismedir.

2008’den 2012 yil sonuna kadar, Antalya’nin en blytk pazarlari
icinde; Almanya, Rusya, ingiltere, Hollanda ve Ukrayna’dan olusan
5'li degismezken, voliim olarak altinci sirada olan israil’in yeri tam
olarak doldurulamadi. Bu boslugu, 2011°de isveg ve Fransa doldurur
gibi olsa da 6zellikle Fransa 2012°de gerileyerek yerini kaybetti.

2008'de 558 bin israilli lilkemize gelmisti. Ancak bu hacim, olumsuzluk
nedeniyle; 2009’da 300 bin, 2010’da 100 bin ve 2012’de 80 bine
kadar dusti. Bu dusts egilimi Antalya’da da ayni 6zellikler gdsterdi.
2013 yilinda ise iyilesen iligkiler nedeniyle, pazarda yeniden canlanma
basladi. 2013 yilinda pazarda gérulen canlanmanin, orta vadede
devam etmesi bekleniyor. Ote yandan, son birkag yilda, bélgesel
istikrarsizliklardan olumsuz yénde etkilenen, Ortadogu ve yakin
bdlgelerdeki turist trafiginin, yine bu durumun seyrine paralel bir
gelisim gdstermesi olasidir.

israi’den Tiirkiye’ye Gelen Ziyaretciler
Visitors from Israel to Turkey

Israil'den Gelen Ziyaretci Sayisi | Tiirkiye Pazarindaki Payi, %
No. of visitors coming from Israel | Share in Turkish Market, %
270.263 2,04
321.152 2,29
299.172 1,71
393.943 1,86
362.501 1,83
511.435 2,19
558.183 2,12
311.582 1,15
109.559 0,38
79.140 0,25
83.740 0,26

43.369

* 5 Aylik / 5 Monthly
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Warming political relations raise hopes in the Israeli
market

The Israeli market, which, in terms of the number of
visitors coming to Turkey, hit its highest level with over
500,000 tourists in 2008, had fallen below 100,000 amid
various problems occurring during the following years.
Israel, which represented about 3% of the total tourist
arrivals to Turkey, had at the same time been placed
among the largest source markets. The warming climate
in Turkish-Israeli relations at the start of 2013 quickly
impacted the tourism sector. The number of visitors
coming from this market, which started recovering
particularly in the first months, doubled last year’s figure
in the first half-year. This recovery in Israel, which was
one of the top 10 tourism markets for Turkey until 5
years ago, is an important development for many of the
tourism companies in Antalya. From 2008 to the end of
2012, while the 5 countries, namely Germany, Russia,
UK, Holland and Ukraine, maintained their places among
Antalya’s largest markets, the place of Israel, which
ranks 6th in terms of volume, could not be replaced. In
2011, Sweden and France seemed like filling this gap;
however France slowed down in 2012 and lost it place.
In 2008, Turkey had attracted 558,000 Israeli tourists.
However, this volume dropped down to 300,000 in 2009,
100,000 in 2010 and 80,000 in 2012 due to problematic
relations. The same trend of decline was also evident
in Antalya. In 2013, however, the market started to
recover thanks to bettering relations. The recovery,
which was experienced by the market in 2013, is
expected to continue in the medium term. On the other
hand, it is possible that the tourist traffic in the Middle
East and neighboring regions, which has been impacted
negatively from the instabilities in the region over the
past few years, will show a development parallel with
the course of this recovery.

israil’den Antalya’ya Gelen Yabanci Ziyaretciler
Foreign Visitors from Israel to Antalya

israil'den Antalya'ya Gelenler Antalya Pazarindaki pay1,%
No. of visitors coming from Israel to Antalya| ~ Share in Antalya market,%

115.403 2,43

141.895 3,03

130.651 2,16

186.077 2,70

189.344 3,15

299.169 4,10

330.153 3,86

182.177 2,21

51.811 0,56

29.782 0,28

26.415 0,25

24.054 0,05

* 6 Aylik / 6 Monthly
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TURIZM SEKTORU YILDA 26 MILYAR DOLARLIK iS HACMi YARATIYOR
TOURISM SECTOR GENERATES $26 BN BUSINESS VOLUME ANNUALLY

Konaklama ve yiyecek icecek isletmeleri, seyahat acentelerinin
faaliyetleri ve eglence, dinlenme, kultir ve sporla ilgili faaliyetlerin
toplami olarak ele alinan turizm sektdrt, yaptigr alimlarla bugiin
bugin, yillik bazda, 25-26 milyar Dolar’lik bir ciro Gretmektedir.

Agirhgini konaklama sektord ile yiyecek icecek, lokantacilik
sektorindn olusturdugu bu islem hacmi; insaattan perakende
ticarete, tarimdan gida Uretimine kadar 54 ana ve alt sektériin, gelir
kaynaklarinin dnemli bir b8liminu olusturmaktadir.

1970’li yillarda 1-2 milyar Dolar ortalamalarla ekonomide canlanma
yaratan turizm sektdrt, 1980’li yillarda islem hacmini/alimlarini, 3-
5 milyar Dolar araligina yukseltti. 1990’li yillarda hizli biyime
slrecine giren sektdriin toplam alimlari da 15 milyar Dolar’'in (izerine
Gkt

2000'li yillarda benzer buyime rakamlarini yineleyen sektérin
etkiledigi diger 54 sektdérden aldigi mal ve hizmetler toplami da 26
milyar Dolar’i bulan bir blyklige geldi.

AKTOB Arastirma Birimi tahminlerine gore, turizm sektérQ, yaptig
alimlarla en biyuk katkiyi, gida ve icecek Uretimi sektdriine
yapmaktadir.

Ote yandan tarim ve hayvancilik, seyahat organizasyonu,
Gayrimenkul ve enerji sektorleri de turizmden ylksek derecede
etkilenmektedir.

Turizm Ve Konaklama Sektoriiniin Yarattigi Ekonomik Degerler”
(Diger Sektérlerden Mal Ve Hizmet Alimlari Toplamlari- Milyar Dolar )

Economic Values Generated by Tourism and Accommodation Sectors™
(Total Purchases of Goods and Services from Other Sectors — Billion Dollars)

Konaklama tesisleri Konaklama Sektori Turizm Sektéri
ve Lokantalar Toplami(2) Toplami(1)
Accommodation facilities Accommodation Tourism sector
and restaurants sector total (2) total (1)

1.35 0.3 1.35

2.02 0.6 2.02

2.10 0.7 2.10

7.64 3.0 7.64

10.01 41 14.8

12.11 5.0 18.5

13.48 6.0-7.0 26.4

“ilgili yildaki degerler, fiyat endeksleri ile diizeltilip 2012 yilsonu degerlerine getirilmistir.
(1) Konaklama ve yiyecek icecek isletmeleri, seyahat acentelerinin faaliyetleri ve eglence, dinlenme,
kiiltur ve sporla ilgili faaliyetlerin toplamidir. (2)1973, 1979, 1985, 1990, 2002 yillari i¢in tahmini degerler.

* Values for the relevant years have been adjusted by price indices to their 2012 year-end values.

(1) It is the total of activities of accommodation and food & beverage companies and travel agencies
as well as the activities related to entertainment, recreation, culture and sports,
(2) Estimated values for the years 1973, 1979, 1985, 1990, 2002.

The tourism sector, which represents the total of the
activities of accommodation and food & beverage
companies and travel agencies as well as the
activities related to entertainment, recreation, culture
and sports, today generates a turnover of $25-26 bn
annually with its purchasing volume .

This transaction volume, which is largely driven by
the accommodation sector and food & beverage,
and the restaurant sector, forms an important part
of the sources of revenue of the 54 main and sub-
sectors ranging from construction to retail trade,
agriculture to food production.

The tourism sector, which had been reviving the
economy with average turnovers of USD 1-2 billion
during the 1970s, increased its transaction
volume/purchases to the USD 3-5 billion range in
1980s. Total purchases of the sector, entering a
period of rapid growth in 1990s, climbed over USD
15 billion.

The total amount of goods and services, which the
tourism sector, attaining similar growth rates also in
2000s, purchased from the other 54 sectors affected
by it reached as high as USD 26 billion.

According to the AKTOB Research Unit’s estimates,
the tourism sector provides the most contribution to
the food and beverage production sector with its
purchases.

On the other hand, other sectors such as agriculture
and livestock, travel organization, real estate and
energy are highly impacted by tourism.

Turizmin Alimlarinda Sektérlerin Pay1,%
Shares of Sectors in Tourism Purchases, %

Sektorler
Sectors

Gida Ve Igecek / Food and Beverage

Tasarim, Marka, Fuar vb / Design, Brand, Fair, etc.
Mali Araci Kuruluslar / Financial Intermediaries

Digerleri / Other 41,9
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ANADOLU’DA 47 ILDE YATIRIM DEVAM EDIYOR
INVESTMENT CONTINUES IN 47 ANATOLIAN PROVINCES

Turizm sektérinde tesvikli yatirrmlarin hacmi 2013 yilinda da artmaya

devam ediyor. Yilin ilk yarisina dogru 161 yatirim proj

esiicin1,8

milyar TL’lik yatirim tesvigi alindi. Sektér 131 yeni yatirimla, 30 bin
dolayinda yeni yatak ve 7 bin dolayinda istihdam imkani Uretecek.

AKTOB Arastirma Birimi’'nin (Ar-Ge) derledigi verilere

gbre, bu yilin

5 aylik déneminde; 131’i komple yeni yatirim olmak tzere 161 yatinm
projesiicin 1,8 milyar TL’lik yatirim tesvik belgesi alindi.

Komple yeni yatirnmi éngdren 131 projede; 7.164 kisiye is imkani

saglanacak. Bu tesislerde 15 bin oda ve 30 bin dolay!
yapilacak.

nda yatak

Komple yeni yatirimlarin yogunlugunda, Antalya % 34 ile ilk sirayi
alirken, onu % 16 ile istanbul, % 5 dolayindaki paylari ile Mugla,
Mersin izledi. Hatay, izmir, Gaziantep, Kocaeli ve Konyaiilk 10 icinde

yer ald.

Tesislerin sinif ve tir dagihmda 3 ve 4 yildizli tesisler
paylarla ilk siralari alirken, onu % 12 dolayindaki pay
tesisler ve % 10 ile butik oteller izledi.

Yapilacak yeni tesislerle yaratilacak is olanaklari agisin

% 36-37
ile 5 yildizh

dan en buyldk

pay % 36 ile Antalya’nin oldu. Antalya’yr % 16 payla istanbul izliyor.
Diger yandan en ¢ok is yaratilacak iller arasinda; Mugla, Hatay,
izmir, Mersin, Kayseri, Kocaeli, Gaziantep ve Yalova yer aliyor.

Yeni Yataklarin illere Dagilimi, %
Distribution of New Beds by Provinces, %

il / Province

ISTANBUL
MERSIN

iZMIR
KONYA
BATMAN

DIGER 36 IL / OTHER 36 PROVINCES

Payi % / Share %
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The volume of incentive-backed investments in the
tourism sector continues to increase also in 2013. By
the first half of the year, TL 1.8 billion in investment
incentives was granted for some 161 investment projects.
With 131 new investments, the sector will purchase
30,000 new beds and create about 7,000 employment
opportunities.

In the first 5 months of 2013, TL 1.8 billion in investment
incentive certificates were received for 161 investment
projects, including 131 turnkey projects, the data compiled
by AKTOB Research Unit (Research&Development)
suggests.

These 131 new turnkey investment projects will provide
employment opportunities to 7,164 people. The facilities
will be equipped with 15,000 rooms and 30,000 beds.

As to the volume of new turnkey investments, Antalya
ranks first with its share of 34%, followed by Istanbul
with 16% and Mugla and Mersin with their shares of
5%. Other provinces such as Hatay, Izmir, Gaziantep,
Kocaeli and Konya were included in the top 10 list.

In the distribution of facilities by class and type, 3 and
4 star facilities took the first places with their share of
36-37%, followed by 5 star facilities and boutique hotels
with their shares of 12% and 10% respectively.

In terms of employment opportunities to be created by
the construction of new facilities, Antalya took the lion’s
share with 36%, followed by Istanbul with its share of
16%. Among the provinces in which the most jobs will
be created are Mugla, Hatay, Izmir, Mersin, Kayseri,
Kocaeli, Gaziantep and Yalova.

Komple Yeni Yatirimlarin Tesislere Gére Dagilimi, %
Distribution of New Investments by Facilities, %

Pay,%
Share, %

Butik - O.B. / Boutique Hotel
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Yaratilacak istihdamin illere Dagilimi, %
Distribution of New Employment Opportunities by Provinces, %

il / Province Payi % / Share %

ISTANBUL
HATAY

MERSIN
KAYSERI
GAZIANTEP

DIGER 36 IL / OTHER 36 PROVINCES

TURKIYE’DE ENFLASYON % 7,5
OTELLERDE MALIYET ARTISI % 11,8

TUIK tarafindan aciklanan Haziran ayi enflasyonu yillik bazda, %
7,5 olarak gerceklesti. Ayni ddnemde otellerde gerceklesen maliyet
artiglari ise % 11,8 oldu.

AKTOB Arastirma Birimi'nin derledigi verilere gére; 12 aylik
ortalamalarla, otellerdeki maliyet artislari, Glke enflasyonun 4 puan
Uzerinde gerceklesti. Yillik enflasyon % 7,5 otellerdeki maliyet
yukselisleri de % 11,8 oldu.

Otellerde yiyecek grubu haricinde tim maliyetlerdeki ylikselis orani,
Ulke enflasyonunu asti. En yiksek maliyet artiglari; temizlik
malzemeleri, enerji-yakit, teknik servis ve iceceklerde gergeklesti.

Yiyecek grubu igcinde yalnizca et ve yag grubundaki maliyet artislari
enflasyonun gerisinde kaldi. Stt, bakliyat, meyve-sebze, cay ve
seker grubundaki artiglar ise enflasyonun Uizerinde gerceklesti.

Enflasyon Ve Maliyet Artislari, % (Haziran)
Inflation and Cost Increases, % (June)

TUFE (ENFLASYON) / CPI (INFLATION)

*12 ay ortalamalarla yillik artislar / * Annual increases based on 12-month averages
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INFLATION IN TURKEY 7.5%
COST INCREASE IN HOTELS 11.8%

The June inflation announced by TurkStat (Turkish
Statistical Institute) came in at 7.5% annually. Over
the same period, cost increases in hotels were 11.8%.

According to the data compiled by AKTOB Research
Unit, cost increases in hotels based on 12-month
averages came in at 4 points above the country’s
inflation rate. The annual inflation rate was 7.5%
while cost increases in hotels came in at 11.8%.

In hotels, the rate of increase in all costs except the
food group exceed the country’s inflation rate. The
highest cost increases were seen in cleaning supplies,
energy-fuel, technical service and beverages.

In the food group, only the cost increases in the meat
and fat group lagged behind inflation. Increases in
the milk, legumes, fruits-vegetables, tea and sugar
group, on the other hand, went above the inflation
rate.

Otellerde Ortalama Fiyatlar Ve Maliyet Artislar
Average Prices and Cost Increases in Hotels

Grup Harcama
Bazinda Fiyat | Agirliklarina Gore
Artislar (1) Maliyet Artisi (2)
- Price Increase | Cost Increase by
by Groups (1) Expense (2)
7,0 5,9
4,0 8,3
8,3 4,6
75 7,7
11,5 11,4
ENERJI-YAKIT / ENERGY-FUEL 11,8 19,5
17,7 24,5

(1) Tarkiye geneli fiyatlar ile olusan artis
(2) Otel tliketim agirliklarina gére olusan artis

(1) Increase based on Turkey-wide prices
(2) Increase based on hotel consumption volume
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DOLAR VE AVRO’NUN 10 YILLIK GETiRI-KAZANC DURUMU
10-YEAR RETURN-EARNING FROM DOLLAR AND EURO

Gelirleri yabanci para, giderleri ise Turk Lirasi cinsinden olan turizm
sektdriinde, hem enflasyonun seyri hem de kurlarin dengesi, sirketlerin
surekli takip ettikleri gostergelerdir.

Turizm sektériinin dnemli géstergelerinden olan yabanci paralarin,
TL karsisindaki durumu, 10 yildir farkli bir egilim gdsteriyor.

TL karsisinda, nominal bazda artis kaydeden yabanci paralar,
enflasyondan arindiriimis, reel degerlerle kazang saglamiyor.

Son 10 yillik siire iginde, yalnizca 2008 ve 2011 yillarinda, nominal
ve reel olarak kazandiran Dolar ve Avro, diger yillarda reel olarak,
yatinmcisina kaybettirdi.

2003-2013 déneminde Dolar'in TL karsisindaki durumu, nominal
olarak % 2,1 artarken, reel olarak % 6,3 geriledi. Diger yandan ayni
dénemde Avro, nominal bazda 6,2 artarken reel bazda % 2,6 dusis
yasadi.

Mayis ve Haziran’da Dolar ve Avro Deger Kazandi

Diger yandan, Dolar ve Avro, TL karsisinda, Mayis ayi ortalarindan
itibaren hizli bir deger artisi yasamaya bagladi. Yurtdigi ve yurtici
gelismelere paralel yasanan bu hareketlilik, kurlarda goérilen reel
kayiplari hafifletti. Avro reel olarak % 1,58 deger kazandi. Dolar’in
reel kaybi % 3,49 oldu.

Dolar ve Avro, son bir ayda TL karsisinda % 5 dolayinda deger
kazandi. Avro 2,37 TL'den, 2,50 TL ortalamaya yukselirken, Dolar
da 1,80 TL’den 1,95 TL dolayina ¢ikt.

Yilbasindan Haziran sonuna kadar olan dénemdeki artislar; Dolar'da
% 7, Avro’'da ise % 6,5 dolayinda gergeklesti.

Dolar ve Avro’da Reel Getiriler (1)
Real Returns from US Dollars and Euro (1)

Dolar / Dollar Avro / Euro
2003 -24.3 -9.1
2004 -7.8 -3.9
2005 -10.14 2.95
2006 -3.42 7.52
2007 -24.07 -16.23
2008 19.21 11.30
2009 -8.38 -1.81
2010 -5.07 -14.03
2011 11.23 10.78
2012 -9.95 -10.30
2013* -3.49 1,58

* 6 aylik (1) Yilsonu degerleri ile. / *Jan-June (1) Based on year-end values.

In the tourism sector, whose revenues are from foreign
currency and expenses from the Turkish Lira, both
the course of inflation and the balance of exchange
rates are two indicators constantly followed by
companies.

The position of foreign currencies -one of the important
indicators of the tourism sector- against the TL has
been following a different trend for 10 years.

Foreign currencies gaining against the TL on a nominal
basis do not bring returns by real values (adjusted)

Over the past 10 years, The US Dollars and Euro
which provided high yields to investors in nominal
and real terms only in 2008 and 2011, both failed
during the subsequent years in real terms.

In the 2012-2013 period, the US Dollars gained 2.1%
against the TL in nominal terms and lost 6.3% in real
terms. Over the same period, the Euro gained 6.2%
in nominal terms and lost 2.6% in real terms.

On May and June, US Dollars and Euro Gained Value

On the other hand, the Us Dollars and Euro started
to gain quickly against the TL beginning from the
mid- may. This was in parallel with domestic and
international developments and helped reduce the
real losses in exchange rates. The Euro gained 1.58%
in real terms while the US Dollars lost 3.49%.

The US Dollars and Euro gained 5% against the TL
in the past one month. While the Euro rose to an
average of TL 2.50 from TL 2.37, the US Dollars
climbed from TL 1.80 to TL 1.95.

In the january to june period, the US Dollars gained
7% and the Euro 6.5%.
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TURIZMIN ISTIHDAM IiCINDEKI PAY!
YARIM PUAN ARTTI

Sektorde kayit disilik azalirken sigortall sayisi da artiyor

Turizmle iligkili alanlarda kayit disilik azalirken, sigortali calisan
sayisl ve beraberinde turizmin Ulke istihdamindaki payi da artiyor.

2013 yili deg@erlerine gére; turizmin Ulke istihdamindaki pay1 % 6,2'den
% 6,8’e ciktl. Turizm sirketlerinin toplam kayith sirket icindeki pay!
da % 6,8'den % 7,3’e ylkseldi.

Sosyal Givenlik Kurumu (SGK) tarafindan agiklanan 2013 yili Nisan
ay! verilerine gére; turizmle ilgili 5 ana faaliyet kolunda, sigortali
olarak ¢alisanlarin sayisi % 17 dolayinda artti. 2012 yilinda 715 bin
olan calisan sayisl, bu yil ayni ayda 838 bine yikseldi.

Ulke genelindeki sigortali sayisi % 6,5 dolayinda artarken, turizmde
goérilen % 17’lik artisin ana nedeni, SGK kapsamina giren firma
saylisindaki yukselis olarak ortaya ¢ikiyor.

2013 yilinda SGK kapsamina giren sirket sayisi tlke genelinde %
5,6 artarken, bu hareketlilik, turizm sektérinde % 13,4 oldu. Turizmde
faal olan isyeri sayisi da 101 binden 114 bine yikseldi.

2013 yili Nisan ayinda, SGK kapsamina giren sirketler icinde en
hizli artis, % 42,5 ile havayolu tasimaciliginda gériildi. Ote yandan,
konaklama, yiyecek icecek ve turizmin diger alanlarinda, kapsam
altina alinan sirket sayilari da % 13 dolayinda artis gésterdi. En
dusik artis ise % 2,5 ile seyahat acenteleri, tur operatérleri
hizmetlerinde oldu.

Calisan sayisi artiyor

SGK’nin tegvik edici unsurlari ile yaptirimlari sonucu, kapsamdaki
firma sayisi artarken, beraberinde ¢alisanlarin sayisinda da ylkselis
oldu. 2012 Nisan ayinda 715 bin olan ¢alisan sayisi, bu yil ayni ayda
838 bine yulkseldi.

Son bir yilda, en fazla sigortalinin yer aldigi yiyecek icecek
hizmetlerinde 394 bin olan ¢alisan sayisi 457 bine ¢ikti. Ayni dénemde,
222 bin olan konaklama sektérl calisanlari sayisi da 257 bine ¢iktl.
Havayolu tasimaciliginda calisanlarin sayisi da 6 bin 723’ten 18 bin
395 dolayina yukseldi.

istihdamdaki pay 0,4 puan artti

Nisan ayinda, hem kapsanan sirket hem de calisan sayisi dnemli
oranda yukselen turizm sektdriinln, (lke istihdamindan aldigi payda
da artis gosterdi. 2012'de % 6,2 olan pay, 2013'te % 6,8’e ¢iktl.
Ote yandan, % 13 artis gésteren, SGK kapsamina alinan sirket
sayisi da 114 bine ¢iktl. Turizm sekt6ri bu hacimle, Turkiye genelinden
% 7,3 pay aliyor. Bu oran gecen yil % 6,8 dolayinda idi.

19

TOURISM’S SHARE IN EMPLOYMENT
INCREASES HALF PERCENT

Informality in the sector decreases as the number of the
insured increases

While informality in tourism-related areas decreases, the number
of insured employees and thus the share of tourism in Turkey’s
employment increases.

According to the 2013 figures, the share of tourism in Turkey’s
employment rose from 6.2% to 6.8%, with the share of tourism
companies in the total of registered companies increasing from
6.8% to 7.3%.

In the tourism-related 5 main lines of activity, the number of
insured employees soared by 17%, with the total number of
employees, which stood at 715.640 in 2012, climbed to 838.199
in the same month this year, the data for April 2013 published
by the Social Security Institution (SSl) suggests.

While the total number of the insured throughout Turkey rose
by 6,5 %, the main driver behind the 17% increase in tourism
was the increase in the number of firms included within the
scope of the SSI.

In 2013, the number of companies included within the scope
of the SSl increased by 5.6% throughout Turkey, versus 13,4%
in the tourism sector. The number of actively operating
businesses in the tourism sector climbed from 101,041 to
114,557.

In April 2013, the fastest increase among the companies
included within the scope of the SSI was recorded in the air
transport sector with 42,5%, versus 14% in the accommodation,
food & beverage and other areas of tourism. The slowest
increase was seen in travel agency and tour operator services
with a mere 2.5%.

Number of workers rising

While the number of firms included within the scope of the SS/
increased as a result of SSI's incentive-based policies and
sanctions, accompanied with an increase in the number of
employees. The total number of employees, which stood at
715.640 in 2012, climbed to 838.199 in the same month this
year.

Over the past one year, the number of employees in the food
& beverage sector- which includes the highest percentage of
the insured- rose from 394.806 to 457.999. In the same period,
the number of employees in the accommodation sector, which
was 222.809, climbed to 257.979, with that in the air transport
sector soaring from 6,723 to 18.395.

Employment grows 0.4 points

In april, the share of the tourism sector in Turkey’s employment
saw a significant increase both in terms of the number of
covered companies and employees, rising from 6.2% in 2012
to 6.8% in 2013.

Separately, the number of companies included within the scope
of the SSI climbed to 114,557 with a 13,4% increase. With this
volume, the tourism sector takes a share of 7.3% of Turkey’s
total GDP, versus 6.8% last year.
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Turizmde istihdam Verileri, Sirket Sayisi (Nisan 2012-2013: SGK 4A kapsami)

Employment Data in Tourism, Number of Companies (April 2012-2013: SGK 4A coverage)

73.647 84.173 143
KONAKLAMA / ACCOMMODATION 12.709 14.452 137
7617 8.618 13,1
SEYAHAT AC.TUR OP.HiZM
TRAVEL AGENCY & TOUR 6.901 7.076 25
OPERATOR SERVICES
167 238 42,5
TURiZM TOPLAMI / TOTAL (TOURISM) 101.041 114.557 13.4
1.482.526 1.565.332 56
ULKE PAYI, %/ COUNTRY SHARE, % 638 7.3

TURIZM ISTATISTIKLERINDE REViZYON

2011 yilindan bu yana turizm verileri hesaplama ydntemlerinde
galismalarda bulunan Kultir ve Turizm Bakanhgi, Merkez Bankasi,
Kalkinma Bakanhgi ve TUIK uzmanlarindan olusan calisma grubu,
bir dizi degisiklige gitti. Buna gére Tirkiye istatistik Kurumu (TUIK)
tarafindan ac¢iklanan yeni gelir-gider hesaplarinda énemli bir revizyon
yapildi.

Diger yandan Kiltlr ve Turizm Bakanhgu, turizm istatistiklerinin
hesaplanmasinda revizyona gittigi acikladi. Yapilan agiklamada,
yabanci ziyaret¢i sayisina, bundan bdyle; yurtdisinda yasayan ve
Turkiye’ye ziyarete gelen vatandas sayilarinin da ilave edilecegi
belirtildi.

Yeni Yontemle Hesaplanan Turizm Geliri 29,3 Milyar Dolar

Tirkiye istatistik Kurumu (TUIK) tarafindan agiklanan yeni gelir-gider
hesaplarina gére % 25 yukari dogru revize edilen turizm geliri 2012
yiliigin 23,4 milyar Dolardan 29,3 milyar Dolar’a ¢ikartildi. Eski
ybntemle 637,4 Dolar olan kisi basina harcama da 798,1 Dolar ¢ikmis
oldu.

TUIK yeni hesaplama ydnteminde gelir kalemlerine; yerli firmalar
tarafindan tasinan ziyaretcilerin uluslararasi ulasim harcamalari,
marinalarda yapilan harcamalar, tlkemizde yapilmis olan GSM
dolasim harcamalarini ekledi.

TUIK ayni zamanda, Tirkiye'ye paket tur ile gelen ziyaretcilerin paket
tur harcamalarindan Turkiye'ye kalan paya iliskin % 40’hk tahminini
de revize ederek % 54’e cikardi.

Diger yandan benzer revizyon turizm giderleri icin de yapildi. Gider
kalemlerine, ulastirma, GSM ve Hac harcamalari da eklenirken,
paket turun yurtdisinda kalan payi da % 60’dan % 65,8’e ¢ikarildi.
Boylelikle; 2012 icin, 4 milyar Dolar olan turizm giderleri de 4,6 milyar
Dolar’a yaklasti.
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Turizmde istihdam Verileri, Sigortali Sayisi

(Nisan 2012-2013: SGK 4A kapsami)

Employment Data in Tourism, Number of Insured
(April 2012-2013: SGK 4A coverage)

Degisim%
_ 2012 2018 Change,%
394.806 | 457.999 16,0
KONAKLAMA / MACCOMMODATION 222.809 | 257.979 15,8
45.092 53.828 19,4
SEYAHAT AC.TUR OP.HizM
TRAVEL AGENCY & TOUR 46.210 49.998 8,2
OPERATOR SERVICES
6.723 18.395 173,6
TURIZM TOPLAMI / TOTAL (TOURISM)| 715.640 | 838.199 17,1
11.521.869 | 12.262.422 6,4
ULKE PAYI %/ COUNTRY SHARE % 6,2 6,8

REVISION IN TOURISM STATISTICS

The study group consisting of experts from the Ministry of
Culture and Tourism, Central Bank, Ministry of Development
and TurkStat, who have been conducting studies on the
methods of calculation of tourism data since 2011, introduced
a series of changes. According to this, the calculation
methods for the new income-expense figures announced
by the Turkish Statistical Institute (TurkStat) have undergone
a major revision.

On the other hand, the Ministry of Culture and Tourism
announced that the calculation of tourism statistics would
be revised. In the announcement, it was stated that, from
now on, the number of citizens living abroad and visiting
Turkey would also be added to the number of foreign visitors.

Tourism Revenue Calculated by the New Method: USD
29.3 billion

According to the new income-expense calculations
announced by the Turkish Statistical Institute (TurkStat),
the tourism revenue, which was revised upwards by 25%,
hit the level of USD 29.3 billion for the year 2012 from its
previous level of USD 23.4 billion. Hence, the expenditure
per person, which, according to the old method of calculation,
stood at USD 637.4, rose to USD 798.1.

In its new method of calculation, TurkStat included in the
income items some additional expenses such as the
international transport expenses of visitors carried by
domestic firms, marina expenses and GSM circulation
expenses in Turkey.

At the same time, TurkStat revised its estimation of 40%
regarding the share remaining to Turkey from the package
tour expenses of visitors coming to Turkey with package
tours upwards to 54%.

Separately, a similar revision was also made for tourism
expenses. Transport, GSM and Hajj expenses were also
added to the expense items, bringing the non-Turkey share
of package tours to 65.8% from the previous 60%. Thus,
tourism revenues rose to USD 4.6 billion compared to USD
4 billion in 2012.
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Eski ve Yeni Turizm Geliri verileri (000) Dolar

Old and New Tourism Revenue Data (000) US Dollars

Eski Turizm Gelirleri Revize Turizm Geliri

Old Tourism Revenue Revised Tourism Revenue
10.067.155 10.450.728
11.900.926 12.420.519
13.203.146 13.854.868
15.887.444 17.076.609
18.153.505 20.322.111
16.850.947 18.593.950
18.487.010 20.942.501
21.950.807 25.415.067
21.249.335 25.064.481
20.806.708 24.930.996
23.020.393 28.115.694
23.440.436 29.351.446

5 AYLIK DONEMDE TURIiZM GELIRI % 25,8 ARTTI

T.C Merkez Bankasi tarafindan agiklanan Mayis ay1 6demeler dengesi
verilerine gore, yilin 5 aylik déneminde turizm geliri % 25,8 artarak
8,2 milyar Dolar’a ¢ikt.

Ayni dénemde gerceklesen turizm giderleri de % 28,8 artarak 1,9
milyar Dolar seviyesine ulasti.

Bdylece Tirkiye, 5 aylik ddnemde turizmden sagladigi net gelirini
% 25 yukselterek 6,3 milyar Dolar’lik seviyeye ulasti.

Turizm Gelir ve Gideri Milyon Dolar (Ocak-Mayis)
Tourism Revenues and Expenditures Million USD (Jan-May)
Degisim / Change

6.575 8.273 25,8
Gider / Expenditures 1.477 1.902 28,8
5.098 6.371 25,0

REVIZYON SONRASI ZIYARETCI SAYILARI

Kiltdr ve Turizm Bakanli@i, Uluslar arasi uyumu saglamak amaciyla,
turizm istatistiklerinin hesaplanmasinda revizyona gitti. Bundan bdyle;
yabanci ziyaret¢i sayisina, yurtdisinda yasayan ve Tirkiye'ye ziyarete
gelen vatandas sayilari da ilave edilecek.

Yurt disinda ikamet eden vatandas ziyaretgiler, T.C. Kultdr ve Turizm
Bakanligi ile Tirkiye istatistik Kurumu Bagkanhigi verileri derlenerek
elde edildi. Degisiklik “Giris-Cikis Yapan Ziyaretci, Yabanci ve
Vatandasglar” biltenine iki tablo eklenerek Nisan ayi bulteninde
yayimlandi.
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Eski ve Yeni Turizm Gideri verileri (000) Dolar

Old and New Tourism Expense Data (000) US Dollars

Eski Turizm Gideri Revize Turizm Gideri
Old Tourism Expense Revised Tourism Expense
2.113.339 2.424.827
2.527.390 2.954.459
2.870.408 3.394.602
2.742.269 3.270.947
3.259.625 4.043.283
3.506.888 4.266.197
4.145.740 5.090.440
4.825.214 5.874.520
4.976.178 5.531.486
4.051.276 4.593.390

TOURISM REVENUES INCREASED BY 25,8 %

According to Balance of Payments (january-may) )
announced by Central Bank of Turkey (CBRT), tourism
revenues increased by 25,8 %. Under services account,
the tourism revenues increased by USD 1,698 million
reaching to USD 8,273 million and the tourism expenditures
increased by USD 425 million recording USD 1,902 million
in comparison with the same period of the previous year.
Hence, net tourizm revenues increased by USD 1,273
million reaching to USD 6,371 million.

NUMBER OF VISITORS AFTER REVISION

The Ministry of Culture and Tourism introduced a revision
in the calculation of tourism statistics in an effort to ensure
international harmonization. From now on, the number of
Turkish citizens living abroad and visiting Turkey will also
be added to the number of foreign visitors.

The number of Turkish citizens residing abroad was
calculated from the compilation of the data taken from the
Ministry of Culture and Tourism and Turkish Statistical
Institute. The change was published in the April bulletin
with the addition of two tables in the “Incoming-Outgoing
Visitors, Foreigners and Citizens” bulletin.

Turkiye'ye Gelen Ziyaretci Sayisi (Yeni hesaplama ile ziyaretgi verileri)

The number of visitors to Turkey (Visitor data based on new calculation)

Yabanci |Yurtdiginda ikamet| Toplam

Ziyaretgi Eden Vatandas | Ziyaretci Toplam Turist

Giintbirlikgiler|  Geligi

Yillar Sayilari Sayilari Sayisi
Years |~ Foreign Citizens Total . Tourist
Visitors | Residing Abroad Visitors Excursionists Arrivals
A B C= A+B D E=C-D
14 029 558 2434 065 16 463 623 689 118 15,774,505

17516908 3236 826 20753734| 691635 | 20,062,099
21124886 3920256 25045142| 852009 | 24,193,133
m 19819833 4104 190 23924023 903398 | 23,020,625
23340 911 3898 719 27239630| 1092583 | 26147047
26336677 4801097 31137774| 1345669 | 26,147,047
27077114 4682702 31759816| 1573202 | 30,186,614
28632204 4365104 32997308| 1633304 | 31,364,004
31456076 5312963 36769039| 2115163 | 34,653,876
2012 | 31782832 5932393 37715225| 2017325 | 35,697,900
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TUR.Ki.YE 2013’TE 2885 KONAKLAMA
TESISINE ULASTI

5 Yildizli Tesis Sayisi 450’ye Yaklastl

Yilin ilk yarisinda, Tirkiye’de Kiltir ve Turizm Bakanligr'ndan belgeli
tesis ve isletme sayisi 3 bin 800’U asarken, bunun 2 bin 885 adedini
konaklama tesisleri olusturuyor.

Son bir yilda, konaklama tesisleri i¢inde arzi en fazla artan 5 yildizli
otellerin sayisi da 375'ten 413’e ulast.

Yihn ilk yarisinda, 4 yildizh otellerin sayisi 578'den 602’ye, 3 yildizli
otellerin sayisi da 719'dan 747’ye yikseldi.

Son yillarda yatirimlari hizlanan butik otel, 6zel konaklama tesisleri
ve termal otellerin de arzinda énemli gelismeler yasaniyor.

2013’Un ilk yarisinda; butik otellerin sayisi 51°den 61’e, 6zel konaklama
tesislerinin sayisi da 228’den 248’e yilkseldi. Ote yandan 43 olan
termal tesis sayisi da 54’e cikti.

Son bir yilda tesis arzinda disus yasanan siniflar da oldu. Yiln ilk
yarisindaki verilere gére; 2 ve 1 yildizli oteller, pansiyonlar, apart
oteller gibi bazi tesislerin sayisinda gerileme yasandi.

Diger yandan tesis arzi en fazla artan 5 yildizli otellerin en yogun
oldugu bdlge yine Antalya.

Ulkemizdeki 5 yildizli tesislerin; % 51’i bu ilde faal durumda. Antalya’yi,
% 13 ile istanbul, % 8 ile Mugla ve % 4 ile izmir izliyor.

Konaklama tesislerinin tur ve siniflarina gére dagihmi*
Distribution of accommodation facilities by type and class*

*
*

4* OTEL/ 4* HOTEL

62 55
o | 7
43 54
51 61
228 248

PANSIYON / PENSIONS

*Kultir ve Turizm Bakanligi / * The Ministry of Culture and Tourism
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TURKEY REACHES 2,885
ACCOMMODATION FACILITIES IN
2013

Number Of 5- Star Facilities Around 450

In the first half of the year, the number of the Ministry
of Culture and Tourism- certificated facilities and
enterprises exceeded 3,800, of which 2,885 are
accommodation facilities.

Over the past one year, the number of 5- star hotels,
whose supply increased the most among the
accommodation facilities, went up from 375 to 413. In
the first half of the year, the number of 4-star hotels rose
to 602 from 578, while that of 3-star hotels increased
from 719 to 747.

The supply of boutique hotels, special certificated
accommodation facilities and thermal hotels, whose
investments have accelerated over the recent years,
has seen significant changes. In the first half of 2013,
the number of boutique hotels rose to 61 from 51, while
that of special accommodation facilities went up from
228 to 248. On the other hand, the number of thermal
facilities increased from 43 to 54.

Over the past one year, some classes have seen declines
in the supply of facilities. The number of some facilities
such as 2 and 1 star hotels, pensions and apartment
hotels went down, the first half-year data indicates.

On the other hand, the province with the most number
of 5-star hotels is again Antalya. Such that, 51% of all
5-star facilities in Turkey are actively operating there.
Antalya is followed by Istanbul with 13%, Mugla with
8% and Izmir with 4%.

5 yildizh otellerin illere gére dagihmi,%
Distribution of 5-star hotels by provinces, %

Pay,%
Share, %

Istanbul

Diger iller / Other Province

*Kltr ve Turizm Bakanligi / * The Ministry of Culture and Tourism
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SEKTOR GUNDEMINDEN

Déviz kazandirici faaliyetlere taninan Vergi, Resim ve Har¢
istisnasi 41 TURIZM SIRKETi VERGI iISTISNASI ALDI

Ekonomi Bakanhgi verilerinden derlenen bilgilere gore; 6 aylik
dénemde, dbviz kazandirici faaliyetlerinden dolayi, turizmde; Vergi,
Resim ve Harg istisnasi alan firma sayisi 41 oldu. Bu firmalarin
beyan ettikleri toplam gelir de 381 milyon Dolar olarak ag¢iklandi.

Gecen yilin ayni déneminde 31 adet turizm sirketi toplamda 235
milyon Dolar’lik gelir beyani ile Vergi, Resim ve Harg istisnasi
almiglardi.

Bu yilin 6 aylik déneminde alinan 381 milyon Dolar’lik istisnadan en
¢ok yararlanan 3 grup; 70 milyon Dolar’la Diana Turizm ve Otelcilik,
65 milyon Dolar’la Sunexpress Havayollari ve 40 milyon Dolar’la
Crystal Hotels oldu.

6 aylik ddnemde, istisnalarin; 17 adedini oteller, 13 adedini acenteler
ve 7 adedini havayolu, lojistik ve 4 adedini de diger turizm sirketleri
aldi

istisnalarda Son 3 Yil* (Ocak-Haziran)
Last 3 Years Of Exemption™ (January-June y)

Beyan edilen gelir (Milyon Dolar) istisna alan sirket sayisi
Declared income (Million Dollars)| No. of exempt companies

215.7 33
235.2 31
381.0 41
*Bakanlik verilerinden AKTOB Ar-Ge tarafindan derlendi

*Compiled by AKTOB Research & Development from the Ministry data

HAVAYOLU SEKTORUNDE iKi ONEMLI DEGiSIiM

Havayolu sektdrl, uzun zamandir, siki rekabet, maliyet ve vergilerde
gérilen artislar, ve koltuk arzi fazlasi gibi yapisal ve dénemsel
sorunlarla mucadele veriyor. Digsal ve i¢sel nedenlerin etkisinde el
degistirmeler veya iflaslar da yasaniyor.

Sky Airlines, Haziran ayi basinda, yurtdisi tur operatériinun guglige
dismesi ve ugus bedellerini 8ddeyememesi nedeniyle, uguslarini
durdurdugu agiklamisti. Sirketin operasyonlarini durdurmasinin
arkasindaki nedenlerden birinin de finans kesimi ile bozulan iligkiler
oldugu belirtildi.

Turkiye'nin 6zel havayolu sirketlerinden Onur Air, 250 milyon Dolar’a
Kudret Tuncel ile Dubai asilli ingiliz isadami Mehdi Shams’a satildi.
Sirketin yaklasik ylizde 70 hissesini elinde bulunduran isadamlari,
bir stire sonra diger ortak Cankut Bagana’'dan opsiyonlu diger hisseleri
de devralacak.
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FROM THE SECTOR AGENDA

Tax, Charge and Fund Exemption for FX earning
activities 41 TOURISM COMPANIES RECEIVED
TAX EXEMPTION

According to the data compiled by the Ministry of
Finance, the number of firms in the tourism sector,
which, because of their foreign exchange earning
activities, have benefited from tax, charge and fund
exemption in the 6-month period was 41. The total
revenue declared by these firms has been announced
as USD 381 million.

In the same period last year, 31 tourism companies
had qualified for tax, charge and fund exemption with
a total income declaration of USD 235 million.

The 3 groups, which have benefited most from the
USD 381 million exemption in the 6-month period of
2013, were Diana Tourism and Hotels with USD 70
million, Sunexpress Airlines with USD 65 million and
Crystal Hotels with USD 40 million.

In the 6 -month period, 17 of these exemptions were
given to hotels, 13 to agencies and 7 to airlines,
logistics and 4 to other tourism companies.

TWO IMPORTANT CHANGES IN THE AIRLINE
SECTOR

The airline sector has long been struggling with
structural and periodical problems such as tough
competition, cost and tax increases and excess seat
capacity. The sector is also experiencing take-overs
or bankruptcies due to external and internal factors.

In early June, SKy Airlines announced the suspension
of its flights due its international tour operator defaulting
on payments of flight costs, citing deteriorating
relations with the finance sector.

Onur Air, one of Turkey’s special airline companies,
was sold to Kudret Tuncel and English businessman
of Dubai origin Mehdi Shams for USD 250 million.
The 2 businessmen, who own a nearly 70% stake in
the company, will shortly take over the remaining
optional shares from the other stakeholder Cankut
Bagana.
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TUROFED Yénetim Kurulu / TUROFED Board of Directors

T Osman Ayik Baskan / Chairman
clmcoa Ahmet Tok Baskan Yardimcisi / Vice Chairman
Glgin Giner Baskan Yardimcisi / Vice Chairman
-F Mehmet igler Baskan Yardimcisi / Vice Chairman
hk Savas Colakoglu Genel Sekreter / Secretary General
: Burhan Sili Y.K. Uyesi / Member Of The Board
Halil Ozyurt Y.K. Uyesi / Member Of The Board
ilhan Agikgdz Y.K. Uyesi / Member Of The Board
Secim Aydin Y.K. Uyesi / Member Of The Board
it Sururi Gorabatir Y.K. L:Jyesi / Member Of The Board
Seref Karakan Y.K. Uyesi/ Member Of The Board
Sinasi Hurda Y.K. Uyesi / Member Of The Board
Tayyar Zaimoglu Y.K. Uyesi / Member Of The Board
Zeynep Silahtaroglu Baykal Y.K. Uyesi / Member Of The Board
TURKIYE OTELCILER FEDERASYONU (TUROFED) TURKISH HOTELIERS
Turkiye Otelciler Federasyonu (TUROFED), 2005 yilinda Turkiye’de FEDERATION (TUR OFED )

turizmin lokomotifi olan konaklama kesiminin Ust ¢ati 6rguti olarak
kuruldu. The Turkish Hoteliers Federation (TUROFED) was
established in 2005 as the parent organization for the
accommodation sector- the locomotive of tourism in Turkey.
There are 2,125 member facilities of 12 associations having
as members many facilities operating in the field of
accommodation and touristic operation in various regions
of Turkey and these facilities are equipped with 279,310
rooms and a total of 599,906 beds.

Turkiye’nin gesitli bélgelerinde konaklama ve turistik isletmecilik
alaninda faaliyet gdsteren tesislerin Uye oldugu 12 dernege lye
2.125 tesis, bu tesislerde 279 bin 310 oda ve toplam 599 bin 906
yatak bulunuyor.

TUROFED UYESI DERNEKLER / TUROFED-MEMBER ASSOCIATIONS

Dernegin Adi / Name of the Association Tesis / Facility | Oda/ Room Yatak / Bed
482 127,131 272,102
Alanya Turistik Otelciler ve isletmeciler Birligi Dernegi (ALTID) / Alanya Touristic Hoteliers and Operators Association (ALTID) 240 26,639 75,905
251 23,635 57,434
Giiney Ege Turistik Otelciler Birligi Dernegi (GETOB) / Southern Aegean Touristic Hoteliers Association (GETOB) 318 11,892 47,270
90 11,405 30,759
Ege Turistik Isletmeciler Dernegi (ETIK) / Ege Touristic Operators Association (ETIK) 111 9,836 24,125
110 9,836 21,756
Giiney Marmara Turistik Otelciler Birligi Dernegi (GUMTOB) / Southern Marmara Touristic Hoteliers Association (GUMTOB) 172 9,711 20,032
166 8,872 17,727
Kapadokya Turistik isletmeciler Dernegi (KAPTID) / Cappadocia Touristic Operators Association (KAPTID) 60 5,986 13,772
73 5,385 11,104
Denizli Turistik Otelciler Birligi (DENTUROB) / Denizli Touristic Operators Association (DENTUROB) 52 3,895 7,920
2.125 279,310 599,906
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ULKELER
RUSYA
ALMANYA
HOLLANDA
INGILTERE
UKRAYNA
ISVEC
NORVEC
BELCIKA
KAZAKISTAN
FRANSA
AVUSTURYA
DANIMARKA
POLONYA
FINLANDIYA
iISVICRE
BELARUS

CEK CUMHURIYETI

SLOVAKYA
ROMANYA
ISRAIL
LITVANYA
MOLDOVA
iTALYA
ESTONYA
LETONYA
iRAN
SIRBISTAN
MACARISTAN
KOSOVA
ABD
AZERBEYCAN

BOSNA - HERSEK

FILIPINLER
SLOVENYA
KUZEY K.T.C.
BULGARISTAN
iRLANDA
ISPANYA
MAKEDONYA
URDUN
KIRGIZISTAN
OZBEKISTAN
HAYMATLOS
IRAK
HINDISTAN
HIRVATISTAN
LUKSEMBURG
ARNAVUTLUK
ENDONEZYA
DIGER
TOPLAM

2012
1,060,316
1,092,657

207,200
163,373
134,623
136,323
117,839
83,770
77,299
111,065
83,168
75,078
74,646
52,007
49,752
30,477
48,475
26,954
26,907
9,985
19,706
17,443
12,898
10,393
10,488
33,765
11,533
11,785

7,658

3,956

4,660

5,669

4,650

7,771

4,521

5,608

3,597

4,136

3,055

3,232

3,039

2,668

2,018

1,722

1,815

3,954

2,680

2,565

872
22,212
3,891,983

TABLOLAR / TABLES

Antalya’ya Gelen Yabanci Ziyaretciler (Ocak-Haziran) / Number of Foreign Visitors to Antalya (January-June)

2013
1.268.742
1.110.549

232.349
178.209
155.691
149.358
133.793
105.670
96.500
92.330
86.700
83.005
64.914
62.062
53.310
45.711
45.367
28.059
25.660
24.054
23.358
18.650
14.298
13.794
13.075
12.689
11.840
11.368

8.190

6.982

6.420

6.295

6.149

6.034

5.298

4.262

3.995

3.381

3.286

3.261

3.209

2.986

2.732

2.723

2.444

2.351

2.262

2.097

2.095

29.647
4.277.204
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Degisim / Change %

19.7
1.6
121
9.1
15.6
9.6
13.5
26.1
24.8
-16.9
4.2
10.6
-13.0
19.3
7.2
50.0
-6.4
4.1
-4.6
140.9
18.5
6.9
10.9
32.7
24.7
-62.4
2.7
-3.5
6.9
76.5
37.8
11.0
32.2
-22.4
17.2
-24.0
111
-18.3
7.6
0.9
5.6
11.9
35.4
58.1
34.7
-40.5
-15.6
-18.2
140.3
33.4
9.9

COUNTRIES
RUSSIA
GERMANY
NETHERLANDS
UK

UKRAINE
SWEDEN
NORWAY
BELGIUM
KAZAKHSTAN
FRANCE
AUSTRIA
DENMARK
POLAND
FINLAND
SWISS
BELARUS
CZECH REPUBLIC
SLOVAKIA
ROMANIA
ISRAEL
LITHUANIA
MOLDOVA
ITALY
ESTONIA
LATVIA

IRAN

SERBIA
HUNGARY
KOSOVO
US.A
AZERBAIJAN
BOSNIA - HERZEGOVINA
PHILIPPINES
SLOVENIA
NORTH K.T.C.
BULGARIA
IRELAND
SPAIN
MACEDONIA
JORDAN
KYRGYZSTAN
UZBEKISTAN
HAIMATLOS
IRAQ

INDIA
CROATIA
LUXEMBOURG
ALBANIA
INDONESIA
OTHER
TOTAL




TURIZM RAPORU / TOURISM REPORT

MTUROFED

istanbul’a Gelen Yabanci Ziyaretciler (Ocak-Haziran) / Number of Foreign Visitors to Istanbul (January-June)

ULKELER 2012 2013 Degisim / Change % COUNTRIES
ALMANYA 479.147 552.185 15,2 GERMANY
RUSYA 262.391 296.765 13,1 RUSSIA
ABD 219.183 234.183 6,8 USA
FRANSA 190.432 224.987 18,1 FRANCE
iNGILTERE 190.092 213.090 12,1 UK
iTALYA 178.231 211.115 18,5 ITALY
iRAN 189.532 154.529 -18,5 IRAN
HOLLANDA 121.680 134.860 10,8 NETHERLANDS
UKRAYNA 92.554 121.298 31,1 UKRAINE
LiBYA 94.269 116.512 23,6 LIBYA
SUUDI ARABISTAN 78.256 110.052 40,6 SAUDI ARABIA
AZERBEYCAN 83.054 106.616 28,4 AZERBAIJAN
IRAK 84.414 99.607 18,0 IRAQ
JAPONYA 87.775 89.835 2,3 JAPAN
iSPANYA 85.079 89.461 52 SPAIN
GUNEY KORE 70.013 83.058 18,6 SOUTH KOREA
AVUSTURYA 66.009 77.288 17,1 AUSTRIA
iSVICRE 62.279 74.279 19,3 Swiss
KAZAKISTAN 67.868 72.844 7,3 KAZAKHSTAN
TURKMENISTAN 60.574 67.357 11,2 TURKMENISTAN
SURIYE 23.767 66.411 179,4 SYRIA
BELCIKA 55.863 62.019 11,0 BELGIUM
CiN 47.044 60.479 28,6 CHINA
MISIR 45.773 58.619 28,1 EGYPT
YUNANISTAN 54.698 57.108 4.4 GREECE
OZBEKISTAN 41522 54.386 31,0 UZBEKISTAN
CEZAYIR 44.963 51.723 15,0 ALGERIA
LUBNAN 45.739 51.547 12,7 LEBANON
AVUSTRALYA 49.006 51.259 4,6 AUSTRALIA
ROMANYA 43.861 48.882 11,4 ROMANIA
KANADA 45.164 48.651 7,7 CANADA
KKTC 47.920 46.750 2,4 CYPRUS
DANIMARKA 34.035 43.473 27,7 DENMARK
TUNUS 38.588 43.019 11,5 TUNISIA
BREZILYA 30.964 42.469 37,2 BRAZIL
HINDISTAN 36.182 42.304 16,9 INDIA
FAS 33.107 37.462 13,2 FAS
KUVEYT 28.149 36.731 30,5 KUWAIT
BULGARISTAN 31.981 35.652 11,5 BULGARIA
URDUN 31.717 35.045 10,5 JORDAN
iSRAIL 20.252 30.688 51,5 ISRAEL
MALEZYA 18.227 28.087 54,1 MALAYSIA
POLONYA 22,918 27.295 19,1 POLAND
ENDENOZYA 23.752 27.270 14,8 INDONESIA
NORVEC 22.833 26.869 17,7 NORWAY
GURCISTAN 22.547 26.823 19,0 GEORGIA
KIRGIZISTAN 17.071 25.963 52,1 KIRGHIZISTAN
FINLANDIYA 20.697 25.360 22,5 FINLAND
BIiRLESIK ARAP EMIRLIKLERI 18.995 23.808 25,3 UNITED ARAB EMIRATES
SIRBISTAN 16.497 23.065 39,8 SERBIA
MOLDOVA 20.514 22.183 8,1 MOLDOVA
DIGERLERI 434.241 550.237 26,7 OTHERS
TOPLAM 4.231.419 4.941.558 16,6 TOTAL
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TURIZM RAPORU / TOURISM REPORT

MTUROFED

izmir'e Gelen Yabanci Ziyaretciler (Ocak-Haziran) / Number of Foreign Visitors to Izmir (January-June)

ULKELER
ALMANYA
FRANSA
iTALYA
iNGILTERE
HOLLANDA
BELCIKA
A.B.D.
iRLANDA
KANADA
AVUSTURYA
iSPANYA
RUSYA FED.
iSVICRE
BELARUS (B. RUSYA)
YUNANISTAN
POLONYA
K.K.T.C.

iRAN
NORVEC
iSVEC
AVUSTRALYA
BREZILYA
DANIMARKA
G. KORE
ARJANTIN
CEK CUM.
FINLANDIYA
PORTEKiz
JAPONYA
LUKSEMBURG
UKRAYNA
BULGARISTAN
MEKSIKA
ROMANYA
GUNEY AFRIKA CUM.
AZERBAYCAN
SURIYE

CiN HALK cum.
FiLIPINLER
SLOVENYA
MACARISTAN
HIRVATISTAN
SLOVAKYA
SiLi
HINDISTAN
FAS
MILLIYETSiz
YENIi ZELLANDA
DIGER
TOPLAM

2012
142.857
54.015
41.098
36.825
31.909
19.754
20.770
14.388
4.766
12.508
12.412
7.106
7.001
6.343
12.639
9.755
6.183
4.741
4.612
8.332
3.445
1.534
3.757
2.953
1.312
1.447
1.834
1.496
1.366
335
1.209
1.065
783
789
590
1.008
325
410
795
742
756
812
571
463
479
417
109
491
8.174
497.481

2013

128.417

49.196
46.407
41.192
33.078
22.535
20.736
15.377
11.755
11.114
11.048
10.708
10.295

9.589
9.403
8.727
6.635
6.253
4.597
4.480
3.155
3.033
2.529
2.506
2.377
2.049
2.006
1.864
1.653
1.597
1.570
1.539
1.539
1.189
1.005
919
864
838
822
822
737
658
574
566
563
542
516
500
7.906

507.980
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Degisim / Change %
-10,1
-8,9
12,9
11,9
3,7
14,1
-0,2
6,9
146,6
-11.1
-11,0
50,7
47,1
51,2
-25,6
-10,5
7,3
31,9
-0,3
-46,2
-8,4
97,7
-32,7
-15,1
81,2
41,6
9,4
24,6
21,0
376,7
29,9
44,5
96,6
50,7
70,3
-8,8
165,8
104,4
3,4
10,8
-2,5
-19,0
0,5
22,2
17,5
30,0
373,4
1,8
-3,2
2,1

COUNTRIES
GERMANY
FRANCE
ITALY

U.K
NETHERLANDS
BELGIUM
US.A
IRELAND
CANADA
AUSTRIA
SPAIN
RUSSIAN FED.
SwiIss
BELARUS
GREECE
POLAND
KK.T.C.
IRAN
NORWAY
SWEDEN
AUSTRALIA
BRAZIL
DENMARK

G. KOREA
ARGENTINA
CZECH REP.
FINLAND
PORTUGAL
JAPAN
LUXEMBOURG
UKRAINE
BULGARIA
MEXICO
ROMANIA
SOUTH AFRICAN REP.
AZERBAIJAN
SYRIA

CHINA, PEOPLE'S REP.
PHILIPPINES
SLOVENIA
HUNGARY
CROATIA
SLOVAKIA
CHILE

INDIA

FAS
HAIMATLOS
NEW ZEALAND
OTHER

TOTAL




TURIZM RAPORU / TOURISM REPORT

MTUROFED

Mugla’ya Gelen Yabanci Ziyaretciler (Ocak-Haziran) / Number of Foreign Visitors to Mugla (January-June)

ULKELER 2012 2013 Degisim / Change % COUNTRIES
INGILTERE 461.788 444590 37 UK
HOLLANDA 88.450 94.428 6.8 NETHERLANDS
RUSYA FED. 70.070 81.228 15,9 RUSSIAN FED.
ALMANYA 60.563 71.504 18,1 GERMANY
FRANSA 44.958 54.503 21,2 FRANCE
BELCIKA 40.294 39.693 1,5 BELGIUM
ISVEG 24.827 37.133 49,6 SWEDEN
POLONYA 33.718 29.768 11,7 POLAND
DANIMARKA 22.951 22.303 2,8 DENMARK
UKRAYNA 15.409 18.454 19,8 UKRAINE
iTALYA 10.977 11.059 0,7 ITALY
FINLANDIYA 8.399 9.071 8,0 FINLAND
iRLANDA 9.855 8.845 -10,2 IRELAND
NORVEC 9.283 8.768 -5,5 NORWAY
iSPANYA 6.752 7.658 13,4 SPAIN
ABD 6.489 7.555 16,4 USA
YUNANISTAN 6.692 6.686 -0,1 GREECE
LITVANYA 4.269 5.148 20,6 LITHUANIA
CEK CUMHU. 4.465 5.098 14,2 CZECH PR.
AVUSTURYA 4.250 4.682 10,2 AUSTRIA
BEYAZRUSYA 3.531 4.130 17,0 BEYAZRUSYA
URDUN 4.691 3.997 -14,8 JORDAN
AVUSTRALYA 2.851 2.973 43 AUSTRALIA
iSVICRE 3.441 2.860 -16,9 swiss
ROMANYA 2.962 2.574 -13,1 ROMANIA
BULGARISTAN 2.595 2.313 -10,9 BULGARIA
LUBNAN 723 2.259 212,4 LEBANON
SIRBISTAN 0 2.153 SERBIA
KAZAKISTAN 2.068 2.059 -0,4 KAZAKHSTAN
iSRAIL 523 1.524 191,4 ISRAEL
KANADA 1.161 1.422 22,5 CANADA
AZERBEYCAN 0 1.339 AZERBAIJAN
PORTEKIiz 841 953 13,3 PORTUGAL
SLOVAKYA 1.385 858 -38,1 SLOVAKIA
MACARISTAN 0 814 HUNGARY
YENi ZELANDA 0 734 NEW ZEALAND
G.AFRIKA C. 726 637 -12,3 G.AFRIKA C.
SUUDI ARABISTAN 0 379 SAUDI ARABIA
LETONYA 427 362 -15,2 LATVIA
iRAN 359 327 -8,9 IRAN
LUKSEMBURG 290 275 -5,2 LUXEMBOURG
iZLANDA 0 206 ICELAND
JAPONYA 275 199 27,6 JAPAN
SLOVENYA 220 198 -10,0 SLOVENIA
MISIR 272 104 61,8 EGYPT
DIGER 18.382 9.903 -46,1 OTHER
TOPLAM 982.182 1.013.726 3,2 TOTAL
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TURIZM RAPORU / TOURISM REPORT

MTUROFED

Turkiye’ye Gelen Yabanci Ziyaretciler (Ocak-Mayis) / Number of Foreign Visitors to Turkey (January-May)

MILLIYET
ALMANYA
AVUSTURYA
BELCIKA
DANIMARKA
FINLANDIYA
FRANSA
HOLLANDA
iNGILTERE
iRLANDA
iSPANYA
iSVEC
iSVICRE
iTALYA
iZLANDA
LUKSEMBURG
PORTEKIz
YUNANISTAN
CEK CUM.
POLONYA
MACARISTAN
NORVEG
SLOVAKYA
AVRUPA OECD
A.B.D.
AVUSTRALYA
JAPONYA
KANADA
YENi ZELLANDA
MEKSIKA

G. KORE

TOPLAM OECD

2012

1383 153

119 645

138 460

86 848

59708

318 424

347 596

537 346

23 837

85913

152 787

93 581

177 970

1285

3798

13 566

241 766

31 036

88 728

20 996

88 672

12 309

4027 424

220 742

43 279

76 732

48 260

7 485

7652

65 549

4497 123

2013

1491 362

131 669

167 423

100 369

71 307

330 825

394 932

566 851

27 610

90 762

176 532

108 672

223 562

2276

6 064

16 376

269 527

32 148

88 909

22 344

104 489

12 680

4 436 689

235 659

46 351

82 541

53 451

7 954

8892

78 033

4949 570
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Degisim / Change %

7,82
10,05
20,92
15,567
19,43
3,89
13,62
5,49
15,83
5,64
15,54
16,13
25,62
77,12
59,66
20,71
11,48
3,58
0,20

6,42

17,84
3,01

10,16
6,76
7,10

7,57
10,76
6,27
16,20
19,05

10,06

NATIONALITY
GERMANY
AUSTRIA
BELGIUM
DENMARK
FINLAND
FRANCE
NETHERLANDS
U.KINGDOM
IRELAND
SPAIN
SWEDEN
SWITZERLAND
ITALY
ICELAND
LUXEMBOURG
PORTUGAL
GREECE
CZECH REP.
POLAND
HUNGARY
NORWAY
SLOVAKIA
EUROPE OECD
USA
AUSTRALIA
JAPAN
CANADA

NEW ZEALAND
MEXico
KOREA, REP. OF

TOTAL OECD




TURIZM RAPORU / TOURISM REPORT

MTUROFED

Turkiye’ye Gelen Yabanci Ziyaretciler (Ocak-Mayis) / Number of Foreign Visitors to Turkey (January-May)

MILLIYET

ESTONYA

KARADAG

KOSOVA

MALTA

LITVANYA

G. KIBRIS RUM YON.
LETONYA

BOSNA HERSEK
HIRVATISTAN
SLOVENYA
SIRBISTAN
MAKEDONYA
ARNAVUTLUK
BULGARISTAN
ROMANYA

DIGER AVRUPA ULKELERI
TOPLAM AVRUPA
AZERBAYCAN
BELARUS (B. RUSYA)
ERMENISTAN
GURCISTAN
KAZAKISTAN
KIRGIZISTAN
MOLDOVA CUM.
OZBEKISTAN

RUSYA FED.
TACIKISTAN
TURKMENISTAN
UKRAYNA

BDT

CEZAYIR

FAS

LiBYA

SUDAN

MISIR

TUNUS

GUNEY AFRIKA CUM.
DIG.AFRIKA ULKELERI
TOPLAM AFRIKA

2012
9357
6 048
20 727
1454
21566
5 369
12 689
18 528
17 400
12023
40 520
49 193
16 378

509 286
103 861
712
4872535
194 543
32097
19 736
478 194
83175
17 244
32109
35 323
816 805
8 260
51103
181 015

1949 604
35914
29 138
79 541
2851
35616
31677
11073
24 647

250 457

2013
13 666
7730
25115
1861
26 723
3713
17 611
23 022
19 995
13 366
49 659
50 285
18 806

572 047
118 388
892
5 399 568
215 364
43790
20 500
638 709
97 639
24173
34784
46179

1004 834
9 961
55 994

223 059

2414 986
41364
33 699
93 278
3 261
48 800
35719
14 551
31283

301 955
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Degisim / Change %
46,05
27,81
21,17
27,99
23,91
-30,84
38,79
24,26
14,91
11,17
22,55
2,22
14,82
12,32
13,99
25,28
10,82
10,70
36,43

3,87
33,57
17,39
40,18

8,33
30,73
23,02
20,59

9,57
23,23
23,87
15,18
15,65
17,27
14,38
37,02
12,76
31,41
26,92
20,56

NATIONALITY
ESTONIA
MONTENEGRO
KOSOVA

MALTA

LITHUANIA

GREEK CYPRIOT ADMINISTRATION
LATVIA

BOSNIA HERZG
CROATIA

SLOVENIA

SERBIA

REP.OF, MACEDONIA
ALBANIA

BULGARIA

ROMANIA

0. EUROPE COUNTRIES
TOTAL EUROPE
AZERBAIJAN
BELARUS

ARMENIA

GEORGIA
KAZAKHSTAN
KYRGYZSTAN

REP. MOLDOVA
UZBEKISTAN
RUSSIAN FED.
TAJIKISTAN
TURKMENISTAN
UKRAINE

uis

ALGERIA

MOROCCO

LIBYAN A.J.

SUDAN

EGYPT

TUNUSIA

SOUTH AFRICA

O. AFRICA COUNTRIES
TOTAL AFRICA

TURIZM RAPORU / TOURISM REPORT

MTUROFED

Turkiye’ye Gelen Yabanci Ziyaretciler (Ocak-Mayis) / Number of Foreign Visitors to Turkey (January-May)

MILLIYET 2012 2013 Degisim / Change % NATIONALITY
B.A.EMIRLIGI 13 691 20 849 52,28 UA.E.
BAHREYN 3568 6 449 80,75 BAHRAIN
KATAR 3745 6 553 74,98 QUATAR
KUVEYT 16 882 31140 84,46 KUWAIT
IRAK 135 501 200 901 48,27 IRAQ
LUBNAN 39789 47 612 19,66 LEBANON
URDUN 27 029 28 789 6,51 JORDAN
S.ARABISTAN 39 609 71 672 80,95 S.ARABIA
SURIYE 235 614 557 271 136,52 SYRIA
K.K.T.C. 74 414 76 235 2,45 T.R.N.CYPRUS
iSRAIL 24 283 43 369 78,60 ISRAEL
YEMEN 3835 6 041 57,52 YEMEN
DIG.BATI ASYA ULKELERI 3980 5535 39,07 O.W. ASIA COUNTRIES
TOP. BATI ASYA 621 940 1102 416 77,25 T. WESTERN ASIA
BANGLADES 2070 3081 48,84 BANGLADESH
CiN HALK CcuM. 40 206 50 192 24,84 CHINA
ENDONEZYA 21212 25 256 19,06 INDONESIA
FiLIPINLER 18 584 20123 8,28 PHILIPPINES
HINDISTAN 31255 38 206 22,24 INDIA
iRAN 438 840 427 541 2,57 IRAN
MALEZYA 16 456 24 463 48,66 MALAYSIA
PAKISTAN 9747 12013 23,25 PAKISTAN
SINGAPUR 7 499 7525 0,35 SINGAPORE
TAYLAND 4098 9889 141,31 THAILAND
DIG.GUN.ASYA ULK. 22328 31126 39,40 0.S. ASIA COUNTRIES
TOP.GUN.ASYA 612 295 649 415 6,06 T. SOUTH ASIA
TOPLAM ASYA 1234 235 1751 831 41,94 TOTAL ASIA
DiG. KUZEY AMERIKA ULK. 3721 3726 0,13 O.N. AMERICA COUNTRIES
DiG. ORTA AMERIKA ULK. 1948 2557 31,26 O. C. AMERICA COUNTRIES
ARJANTIN 8937 16 544 85,12 ARGENTINA
BREZILYA 28 265 40512 43,33 BRAZIL
KOLOMBIYA 2987 5656 89,35 COLOMBIA
SiLi 3587 4422 23,28 CHILE
VENEZUELLA 2 655 3210 20,90 VENEZUELA
DiG.GUN.AMERIKA ULK. 3660 4679 27,84 0.S. AMERICA COUNTRIES
TOP.GUN.AMERIKA 50 091 75023 49,77 T. .SOUTH AMERICA
TOPLAM AMERIKA 55 760 81306 45,81 TOTAL AMERICA
OKYANUSYA 104 130 25,00 OCEANIA
MILLIYETSIz 8992 11912 32,47 HAYMATLOS
YABANCI TOPLAM 8 841 386 10 474 569 18,47 TOTAL FOREIGN
31
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